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2. META I SABJAHES JMCHMIJIEN

Merolo BUKIAKAHNY HABYANLHOI fucuumiing «lHo3eMHa MOBA 1podeciiino-
KOMYHIKATABHOI  CIPAMOBAHOCTI (aHINiMchbKa)» € (POPMYBaHHA KOMYHIKATHBHOI
cupoMoxkpocti B cdepi upodecifHOro Ta CHTYaTMBHOTO CUIUIKYBAHHA B yCHIN 1
NHCBEMOBIH (popmMax.

OCHOBHMMH 3aBAaHH%ME BUBYCHHS MUCIUILTIHE «IHO3eMHa MoBa LpodeciitHo-
KOMYHIKATHBHOT  CHOpAMOBAHOCTI (aHIMINACEKAa)» € (GOpMYyBamHI Ta aBTOMATH3aIid
HABMHOK IPAKTHYHOIO BOJOIHHS aHTIIHACHKOIO MOBOIO B PI3HHX BHAAX MOBIEHHEBOI
JiATBHOCTI B 00CA3i TeMATHKY, IO 3yMOBICHA mpodeciiHuMy NoTpedaMu CTYACHTIB;
BJIOCKOHANIEHHS] BMiHHS KOPUCTYBATHUCS IIMPOKAM TEMATHYHHM CIOBHHKOM 3aCBOEHOI



ysxiionansHol  dekcuku  3a  (axom, posmmpioBatH Ta 30aradyBatd  HOro;
BIOCKOHANGHHS  BMiHBb  J[BOCTOPOHHEOIO  IIepeKTady; (OpPMyBaHES  BMiHHS
BHKODMCTORYBATH PI3HOMAHITHI MeTO Ta TIpUioMy poboTH 3 IHQOPMALIEI0 ¥ Ipoieci
YuTaHHY; (OpMyBaHHS  BMIHbL ay {IOBaHHH, pedepyBaHHS 1 aHOTYBAHHA TEKCTY;
ABTOMATH3allisl HABMHIOK poOoTH 3 HOBiTHLOW (axoBoio indopMarico yepes iHO3eMHI
JpKepelia HPOTSFOM BHBICHHSI KypCy.

V pesynbTaTi BHBYEHHS HABYANLHO] JMCIHIUIHA CTYACHT MOBHHEH

3HATH!

e (OYHKIIOHANBHY JIEKCHKY [OLIOBOTO CHUIKYBAHHAZ B MexaxX TeMaTukd, IO
BHBYAETHCSH; ' |

e rpaMaTHIHEN MaTepiak B 06ca3l, nepeadaueHoMy IpOrpaMord Kypey;

® OCHOBHI IPHHIIUIK AHOTYBaHHs:A Ta pe(epyBaHHsI TeKCTiB;

e TpUHIAIA O(POPMIICHHT TTHCHMOBHX 3aBIaHb, HepefbadeHux IPOTArOM BHBYCHHS
Kypcy,

e HINOMOBHI OCOOIHBOCTI MHCEMHOTO CIUIKYBAHHS: JIEKCHKA, IPaMarTika, CHHTaKCHC,
OUCEeMHHH  eTUKeT, KyJIBTYPOJOTIYHMI acCHeKT Ta [PUHIMIA  ITHCEMHOTO
o(hOPMIIEHHS BHCIOBICHE 1HO3EMHOO MOBOIO; '

BMITH!

o apai3yBaTH CHTyallii CHIIKyBadHs Ta OOMIHIOBAaTHCS OCODHCTAM MOCBIZOM
aHIIIHCEKOI0  MOBOXO, TPOBOIUTH OOTOBOpPEHHA IpoGJieM  3araibHOrO  Ta
f1poQeciiHO-OPICHTOBAHOI0 XaAPaKTEPY;

® IIPOBOIHTH AHIIOMOBHI IIPE3CHTAIIT;

e MepeKIaJaTH 3 aHrIHHCEKOl BUCIOBIIOBAHHS B MeXXax TEMaTHKY, sKa nepenbavena
HPOTPAMOIO KYPCY;

e TIepeKyIaaTH TeKCTH y LHMCHMOBIM (GOpMi, BUKOPHCTOBYIOUH ABOMOBHI €lEKTPOHHI
CIIOBHHKY (axOBO] NEKCUKH;

e pofury asaTiTAYHE OMPALIOBAHNHS IHIIOMOBHHX JDKCPEN 3 METOI0 OTpHMAauus
indopmanii, mo neobxi(Ha 1y BUplIHCHHS 3aB1aHb TPo(eciiioro CIiIKyBaHHs,

e pedepyBaTH T AHOTYBATH aHITIOMOBHI JoKepesa (axoBOro XapakTepy;

®© BeCTH AaHIIOMOBHE KOMEpIHiiHEC JIMCTYBaHHS, BHKOPHCTOBYIOUM  (JOHOBI
KYJIETYPOJIOTIHHI Ta KpalHO3HaBYl 3HAHHS aHIIHCHKOI0 MOBOFO.

3rijHo 3 BHMOTAMH OCBITHBO-TIpodecifiHOi IporpamMy CTYLEHTH IIOBHAHI IOCATTH
TaKUX KOMIETeHTHOeTel: 37aTHICTh NPAIIoBATH 3 [HIHOMOBHOMIO IHGopMmalieio 3a
dbaxom, amamisyBaTH iH(GOPMAIII0 3 AHINOMOBHHX JPKEpeNd; 3AaTHicT Oymysatu
KOMYHIKaIliiHy Mepexy jyist oOMidy IH(OpPMAIi€lo Ta 3BOPOTHOTO 3B’M3KY, BECTH
KOPCCHOHJIEHI0 aBTMiHCHEKOI0 MOBOIO, YKJIANaTH y IHCHMOBIH GopMi JLOBI JHCTH,
BiIIOBIMI, 3aIPOIICHHS, 3BITH Ta JOBIJIKOBI MaTepiay.

MixpucHuEnIiHAPHL 3B’ A3KH:
3mict wmapwampHOl mucupruiEE «lHozemua wmosa  mpodeciiiHO-KOMYHIKATHBHOI
crpAMOBaHOCTI  (aHruiifchka)y 6asyerpcs Ha TEOPCTMYHMX IONOXCHHSX —TeOPil
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KOMyHIKal(ii, JIOKyMEHTO3HABCTRE, MEHSDKMEHTY, MapKeTHHTY, (itancis. Kype Hanae
MOXIHMBICTE CTy[eHTaM 3acTOCyBaTH Ta IOIVMOHTH 3HAHHS IHOJZO Oprasizartii
KoMyHikanii y chepi npodecifinoro cmilkysaHps B yCHIR Ta nuchpMOBiH ¢opMax, ii
TOKYMEHTanbHOro 3adesneucuns, HabyTi M 9ac BHBYCHHA mucrviniig  «OcHOBH
ginopol  xoMyHikamii», «lamyseBl puHKEH», «CamomenemxMeHTy, «OcHoBR
MEHC/DKMEHTY TIPOEKTIiB», «JIiIepcTBO Ta CTHII KepiBHUIITBA», «YIIPABILiHHA CTaIAM
PO3BUTKOM HiATPHUEMCTBAY.

3. PO PAMA HABYAJIBHOL JIMCHATIIITHNA

Posain 1. Crparerii npuiinarTs pimmens B menemrmenti (Decision Taking
Strategies in Management)

Tema 1. Onepauiitauii meneukment (Operational Management)
Jlexcmunnii 6ok,  Jlexcmunmii MimiMyMm omucy ocoGIEBOCTEH onepauiftHOro
MEHE/KMEHTY, CTBOPEHHS TBOPUHX TPyl Uil IOAONAHHS HEPEBAHTDKCHHA B
KOJMeKTHBI TAa IUIAHYBAHHS CHUTBHOI JISUILHOCTI 3 METOI0 OMiHKHM pE3yNbTaTiB
miambHOCTI. MeTomd BH3HaueHs ocoGNMBOCTEl yHPAaBIIHCBKOI JUSsNBHOCTI 3d
GaxOBUMH HAIPAMKAMHA. AXTYalbHI [POTHPIYIA CHOTOMEHHA. Jlexcuuni memu:
Malking Arrangements at Decision Taking, Self-Assessment, Cross-Checking.
I'pamatuanuii 6ok, Cxiajgde pedeHns: Migpsai 38°13Kk1. MOXIMBI CHHTAKCHYHI
3MIHH BHACIIIOK BUKOPHCTAHHS JHETPACHIBHUKIB.

Tema 2. Ctpareril npuiinstrs pimens (Decision Taking Strategies)

Jexepunnii 6nok. Jlexcnuumit MiHIMyM OImCy OCOONMBOCTEM ILTAHYBAaHHA T4
TeNeryBaHHS MOBHOBAKEHD, OMIHKM DPH3MKIB Ta BH3HAYSHHS [IOBIOTEPMIHOBUX
nepcrekTHB  cripmparyi. Koporxouacmi maamm. Crparerii mpuifHaTTst  pimieHs.
UWHHHKE YOIIIHOCTI Ta BHBAXKEHOCTI pimens. Jexcuqni memu: Strategical
Planning, Strategical Thinking, Decision Taking. T'pamarmaamii 610K, OcodmmBocTI
BXKMBAHHS OPHIMEHHMKIB 3 Hiecnmosamy. MOxImBl CHHTaKCHYHi 3MIHHM BHACIIIIOK
BUKOPHCTAHHA NPARMEHHUKIB y JI€CTIBHHX CloBoCTIONyYeHHAX. Bapiarusei Bujo-
4acoBi 3MiHU HiecHiBHUX HOMiHAMiH. YacoBi MapkepH y IPOCTOMY PEICHHI.

Tema 3. Jinopuii BucTy nepen naptaepamu (Business Presentation to the
Partners)

Jexemarmii Guaox. Jlexcuyumii MimiMyM 3 (axoB¥X KOHTAaKTiB 3 1HO3EMHHMH
mapTHepaMH 3 MeETol0  onTuMizamii  BEpoGwmgoro mponecy. OcobamBocTi
BCTAHOBNEHHS JTOBAX KOHTAKTIB y MONIKYIsTYpHOMY cepemoBHUL. Jiexcuurmii
MiHiMyM HigroTopkd upesentauii. OcobmuBocti BHBYEHHA I(iTBOBOI ayuTopii.
Erarm migrotosdol poGoTy Haj npesentatiero. Jexcuuri memu: The Language of
Presentations, Some Hints for a Successful Presentation. I'paMaTudHu# OIOK.
CHHTAKCHYHA KOMIO3MIif momosifi. YactunomobHi OCOOIHMBOCTI IapaTaKCHCY
gomoBini. YacTuHoMOBHI 0COOIMBOCTI mepekialy TepyHJil0 Ta TepyHIIalbHOIO
3BOPOTY ¥V QYHKIIT 00CTaBHUHH.



Tema 4. CpiTosuit Mapxerunrosnit npoctip (Global Marketing)

Hexcuunuii 6aok. Jlexcwanuii mimimym 3 Mapxermary. Ocobausocti riobansrux
MApKETHHITOBAX KOMIIaHi#i. JDKepena HaaxoIpKeHHs peleBaHTHol im(opmanii.
Texnooril ycnimHoro npoaaxy. Busduenns rpadikis 3Minu pises mpofaxy. Hasuuxu
Ta BMIHHS pOOOTH 3 TIBOBOXO ayauropicio. Jexcuuni memu. Online Markeling, Virtual
Selling Techniques, Interpreting Market Information. I@'pamarhummé 6ok,
I'paMarndsi 3aco0M BHCIORJIEHHS YMOBH. YMOBHI pedenns i3 if only. HYacturomoBHi
ocobmasocti dyHkmioHyBaHAs  rinorakcucy. CKIATHOCTI Nepeknamy YMOBHHX
KOHCTpYKILi#. CTaii 3B0poTH Ta CKBIBaBCHTHI 3aMiHH.

Tema 5. Bipryanssa ¢opma MapKkeTHHTOBHX KomyHikarill (Online Marketing
Communications)

Jlexemuumii Omox. BUKOpHCTaHHS MAPKETHHIOBHX TEXHONOIIA Juii POOOTH Hax
IpoeKToM imTepHeT-Kommanii. Ocobnusocti GopM iHTepHeT-KoMyHiKamid. IloGynosa
KOMyHiKaTHBHOI CXeMHM  B3aeMofii. 3a0XOYeHHs  KOpHCTYBadiB  HpodeciiiHo-
Opi€HTOBAHMX calTiB. 3akpilureHHs] HABHYIOK IIJTOTOBKH JNOBOI JOKYMEHTax(l,
JiA0BHE CTHKET, KyIbTypoloriunui acuext. Jexcuuni memu: A Website for a Clothing
Company, Retailing and Merchandising, Online Marketing for the Website, Giving a
Presentation. Tpamarmunmii 6mox.  Ocobuusocti (QyHKIIOHYBaHHSA apTHKIIB.
Emdarnane BUKOPUCTAHHES apTHKIO. be3ocoGoBi Ta HeBH3HAYEHO-0CO00B] PEIEHHA.

Tema 6. LlinmoBa ayauropis Inreprer-iponaxy (Target Audience in Online
Selling)
Jlexenunmii 6iox. JlexcuuHmil MigiMyM i3 Busmadenms ubwsosol ayguropii  mis
BHKOPUCTAHHSA IHTepHeT-Iponosuiliin. Bikosa Ta reHmepHa nudepenuiaris LiNBOBOI
aynuropii. Posramyxemicts 3a (axoBol 03HaKo10. 3aco0M BIUIMBY HA IlUIBOBY
aymaropiro. Jlexcuuni memu: Identifying Target Audience, Pros and Cons of Online
Selling, Describing and Analyzing Graphs, Retailing Trends. T'pamaruanmié Gjaox.
3aco0H BHCIOBICHHS IUIaiB Ha MafiOyTHe 3a BUKODHCTaHHAM ‘“‘when, going lo, if’.
Kareropis MaliyTHBOTO B Cy4dacHiil anrinoMosiil komysikamii 3a gaxom.

Tema 7. [Tiaroroska crriapHOTO peknaMHoro npoexty (Joint Advertising Project
Preparation) '

Jlexcuunuii Gior. JlekcHUHUH MIHIMyM OIKCY CHUIBHOTO PEKIAMHOTO IIPOEKTY.
Erany miarotoskd npoekty. Dopmysamms rpyrm (axisiis. BusHadennd Iined Ta
OCHOBHHX 3aBHalb yCIimmol peamsanii mpoekTy. OcobnuBoCT] 3aralibHOEBPOTIEHCHKOL
pexnaMuoi kammnanii. KyneTypHi po36GiXKHOCTI CHpUHBATTA PEKIAMHOTO IPOJYKTY.
Hexcuuni memu: My Biggest Mistake, Continent Divides On the Box. 1pamMaTHYsuH
6aox. YacTMHOMOBHI OCOONMBOCTI TTepeKIay apTiKIiB O3HAYMECHUM apiukins the.
3Hauenns aptukmo. CeManTaaHi ocobnamBocTi QyHKIioNyBaHHs. EKBIBAIEHTHI 3aMiBH
71 oOYIOBH IMEHHHKOBHX KOHCTpYKIii. (cobnuBocti mepemaBaHHA Yy Hepexnail
apTUKIIO the 34 JONOMOrol 3aliMeHHHKIB. BHIu 338MMEHHHKOBHX CIOIyYeHb.
BiamopiAHICTE 3aco0aM 1HO3CMHOL MOBH.



Tema 8. Punxosi Taxtuxu Ta crparerii (Market Tactics and Strategies)
Jexcrnummii 6aox. MoBleHHeBi 3acobM npeseHTauil PHHKOBUX Crparerii s
BIPOBa/KEHHS IMIIOPTOBAHOI MPOAYKIIi Ha BITYM3HAHMA pPHHOK. Ocobimsocri
cBiTOoBMX pHHKIB. IIponec BHxoay Ha iHozemmi puky. [Ipuknaam poboru ¢ipm na
MDKHAPONHOMY PHHKY. Jlexcuuni memu: Favourite Products, Bridging the National
Markets, Case study: Valentino Chocolate. U'pamatudnsii 6xox. HacruHoMosHi
2aco0K  (YHKIJOHYBAHHS TiIIOTAKCUCY ¥ KOMEpLiiHi# Kopecronaernil. CanrakcryHi
0cOGITHBOCT] CKIIANAHHS PEKJIAMHMX JIMCTIB, 0648, aHOHCIB BUXOLY HOBHX HPOIYKTIR
iHO3eMHOI'0 BUPOOHHIITEA.

Tena 9. Gixancosi rociryry iHoseMuUX iHcTUTY iR (Foreign Institutional
Financial Services )

Jlexewanaii Giox. OyHKIIOHANbHA JTEKCHKA 32 iHBecTUHiMHEEM npodineM. Orwmc
Opv4uH T4  yMOB  KaliTamoBKianeHs.  HeoOximmicts  Ta JIOIIIBHICTE
KamiTaloBKIAaZeHb. UWHHMKH e(QEeKTHBHOIO 1HBECTyBaHHZ. Bumx 1HO3EMHHX
incraTyLil 1A Hamanna dinancosux mocyr. Koncynsranii daxisiis. Ocobnusocti
IpUFAHATTS PillleHb IOA0 imBecTyBauHs. JlineH3yBauus iHBeCTHIIHHO HisIBHOCTL.
Jexcuuni  memu: Investment decisions, Investment Dbenefils, Why invest?
FpamaTaunmi 640k, 3aransil 3aKOHOMIPHOCTI CIBBIOHOMICHHS Ta BIINIOBLIHOCTL
TpaMaTHIHAX hopM 1 KOHCTPYKINH praIHCBKOI Ta aarmificexoi MoB, CeMaHTH9HI
BIJITIOBIAHOCTI.

Tema 10. [epcnextusy karitanoekianens B Ykpaini (Ukrainian Investment
Prospects )

Jexcnmunmii Gmox. Jlexcuumiii MiHiMyM Ha Tmo3Hadenis (OPM IHBECTHUINHEOT
NiSIBHOCTI. 3acobu  aprymeHTamil it IPMEHSTTS IHBECTHIIMHHX  pIlUeHB.
dopMyBaHHA iHBectuIidiHoro noprdens. [epkaBHa TiATPAMKA IHO3EMHEX
inBecropis. JliMeHsyBaHHs Juil ydacti y Tepjiepl. Po3ramyxeHicTs iHBECTHL{MHOL
aisureHOCTL. Haii6inem npusabomsi cexropu exoHOMIKH. Jexcuyni memu: Pros and
cons of Investing in the Stock Market, [nvestment Companies, Stocks versus Bonds.
I'paMaraunmi Girok. YacTHHOMOBHI 0COBIMBOCTI MiATOTOBKHA 3BITY PO JIUIBHICTD
KoMIaHii Ha prHKY. BuxopucTarHs 6e30c000BHUX KOHCTPYKIil. Jlenepconanizanis.

Posgin 2. Cyuacri BukJigxy yrnpasJinas nepconasiom (Personnel
Management Current Challenges)

Tema 11. Erpani npuamuny puAkoBux sixsocu (Ethical Principles of Marketing
Relations)
Jlexenunnii 6ok, Jlexcnuni 3aco0M  Ha MO3UAYEHHS CTUMYNIIOBAHHSA  [POIyKI
KOMIAHIA-BUPOGHAKIB. Permamentyroui HPHENANM TiAIbHOCTI Yy  GisHECOBOMY
cepeopumi. Ocobnusocti (GOPMYBaHHA ETHYHOTO KoHeKkcy Hoseninku. Hopwmu
HOBEMIHKA Yy B3a€MOJIl i3 HApTHEPaMM Ta CIIOKMBadaMH TOBApiB i WOCIYT. Jlexcuuni
memu: Walking Tall, High Ticket Fashion. I'pamarnunuii 6ok, YacTuHoMOBHI
0CcOBIHEOCTI IepeKIaly IMEHIHKIB 3 1eHTHIHMME (OPMaMK OfHHHE T2 MHOXHHU.



Tema 12. Etuuni Hopmu jinosoi nosexinku. JligepcrBo  (Ethical Norms of
Business Behaviour. Leadership)
Jlexcuypnmii 6ok, Jlinosl xoHBeHNii moBemiEkU B Oi3Heci Ta y CYCHUILHOMY JKUTTI.
CrinbHe Ta iHAMBIAyadbHE B MigXoxi X0 KOPHOPATHBHOI €THKH y MLKKYJIHTYPHOMY
cepenoBuimi. ®opmur yixepersa. IHopmysamas nimepcekoi nosefdiHxn. O3Haku
JiAEepCHKOro MpPOosABICHHS Y KonekTupi. Biume Ha QGopMyBaHHS 3B’A3KiB Ha pobodoMy
Miciti. Tumu BIWIWBY Ta peryiaMeHTanil moBemiHkH. Jlexcuuni memu: Business Ethics,
Values and Virtues, Moral Principles’ Application. I'pamaruunuii 6iaox. Henpsma
moBa. OcobnmBocTi TpadchopManil HHTaIbHIX pedeHb y HenpsaMii MOBi.

Tema 13. Eruuni acuextr npauesnamrysanns (Employment Ethical Issues)
Jlexcuunuii Gaok. Ocobmusocti ranmysesoro mpanesnamrTysanHs. Iligroroska go
cuiBbecim. Texmiuni murapps miprorosku cmisbecimu. lluramms ans  BinGopy
KaH(AIATIB Ha ITOCaAM IS HATaHHs TIOCIYT, 3a0e3eueHHs] BUPOOHUIHM HPOLYKTOM,
BIPOBAIKEHHS HOBITHIX  TexHoyoriit, CymepewnuBi Temd, sKi BapTo yHHUKATH.
Jexcuuni memu: Labour Market Ethics, New Ways to Work, ldeas for Employment.
Ipamaruunuii 6J0k. YacoBl MapKepH y CKIAIHOTAPSAHOMY pedeHHI. JacTHHOMOBHI
ocobmuBOCTI  (YHKIIOHYBAHHS  TINOTAKCHCY. IIpHAMEHHHKM y  JI€CHiBHUX
cnoBocronydeHHax. OcoOMHBOCTI MOOYIOBH JIECTIBHIX CIIOBOCHOLYYEHD.

Temal4. Mopansaa BifnosigansHicTs Oisuecy (Business Moral Responsibility)
Jlexcuunuii  Gaow.  Jlekcuummit  MiHIMyM ~ OmHMCy — MOpAllBHHX — HPHHIIUINB
nigpreMHMIIbKOT AisibHOCTI. PermamenTaliis 1t0BeAiHKH y HIANPHEMHHUIBKAX KOIaX,
306pakenns corianerpx iHimiaTue Ta OnaroumHBHX upoexTiB. Cylepednusi popmu
pexiaMu 6IarouMHHEX IpoeKTiB. Jlexcuuni memu: Social Support Projects, Charity
Foundations, Sponsorship and Educational Programs. I'pamatrnunzi §aox.
YacTrgoMoBHI ocobnmBocTl (yHKI{ioHyBaHHS TimoTakcucy. llijpsnome peuennsa B
IKOCTT  00CTaBHHM qacy. Mopbo-cHHTaKCHYHl TPYNH CIIB Ha OSHAYSHIS
thinocopChrKHX TSPMIHIB. :

Tema 15. Jlinosuii eruxer crinkysanus (Business Communication Etiquette)
Jlexewannii 6aox. MobneHHeBHH erwkeT crinkyBamHsA. OcoGimBocti Iianory
npodeciiigo-opicHTOBaHOrO Xapaxktepy. JlekcwuHuil MiHIMyM JIJIOBHX HpOIIO3HIIIM,
migrsepokenss indopmarii, BHKa3zyBaHHS 3rogM Ta Hesromu. MosHi  wmozen
MCEMOBOTO 3BEPHEHHS, BBIUNMBOCTI, BubaueHus. Jlexcuuni memu: Virtual Market
Ethics, Bargaining, Negotiating a Sale. T'pamatuywanii 6nok. Iopaiox npuiivMeHnuxis
y pedenHi. Empatuuni kowetpykiii. [loHsTTd mpo HOMIHAaTHBHI KOHCTPYKUil Ha
nospadenss TepMidia. OcoGmrBOCTi eKBIBAICHTHHX 3aMiH IpH IEPEKIa/ll TEPMIHIB.

Tema 16. TpauesnamrryBasss B iHo3eMHIM xomnanil (Foreign Company
Employment)
Jlexcuumnii 0ok, Onwmc ocobuctex Ta tpodecifaux sgxocTed MahHOyTHROTO
YHpaBIiHIL. BEMOrH 0 cTaXyBaHHA Ha mianpueMctsi. OcoGimBocTi Ipodeciiinol
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NiATOTOBKM JIO IPAKTHIHOTO CTAXYBaHHS Ha mijyipaemcti. [lepernik ¢paxoBuX DHTaHb
BijoBigmocTi mocami. OcobGmuBocTti MiBUINEHH Ha mmmpueMmcrsi. IliaroroBka jo
CTaXyBaHHA 3 METOIO HijBuiienns Kpamidikanii. Jexcuuni memu: Ideas about Cuareers,
Personal Professional Qualities, Professional Internership Programs, Future
Employment, Job Description. Tpamataununii 6jok. OcoGIMBOCTI BUKOPHCTAHHI
dopM TTACHBHOTO 3a]I0Ty MUHYJIOTO Yacy. Buiajku BUKOPUCTAHHS iHBEPCii.

Tema 17. OcoBIHBOCTI BIPOBAIKEHHS IMITOpTOBaHoT TPORYKIi (Imported
Product Introduction Distinctions)
Jexcwanuii 6aow. Jlexcrunmii MiHiMyM aamrarii iMIOPTHO! TPOIYKIIIT 10 MICIEBUX
niorpe6. TTomomanus KyibTypHux posbixHocTell NOKyIIs i npogasis. POHOBI 3HAHHS
3apyOKHAX DHWHKIB Ta MNOTEHIiHHOT HinboBOI ayawTopil. JlexkcwdHui MiHIMyM
IIDOBEMCHHS [IEPErOBOPIB TA MPE3EHTAIlH 3 METOK NPOCYBAHHS LPOIYKII HA HOBI
puEKn. Jdexcuuni memu: Exotic Products, Adjusting to the Local Markets, International
Free Samples. T'pamatsumpii Gaox. YacTHHOMOBHI 3aco0u nopad. CunrakcHaHi
0cobIHBOCTI OGOPMICHHA MUTHIX HOKyMeHTiB. Kiilme Ta crani COBOCTIONYYEHHS.

Tema 18. Binmosinsicts xynsTypHUX HopM (Cultural Standards Correlations)
Jexenunnii 6aox. Jltosl xoHBeHmil moseainku B 6i3Heci Ta y CYCHiNBHOMY XHUTTI.
CrinpHe Ta IHIABITyalbHe B IiZXO0Ji A0 KOPIOPATHBHOI €THMKM Y MDKKYJBTYPHOMY
cepegopurm. KymsTypHi nimmocTi. BUIOBIAHICTE CTaiwM HOpMam [MOBSMIHKH I3
ypaxyBaHHSM KyJBTYypHHX ocobiuBocTell imosemMmmx napreepiB. Jlexcuuni memu:
Business Ethics, Values and Virtues, Moral Principles’ Application. Tpamaraunzi
6ok, Hempsama mopa. OcoGrmBocTi TpaHchopManii Mapkepis 9acy IUTAIBHAX PEHCHE
y HenpsMid MOBi.

Tema 19. ETvka BUKOpHCTaHHA TOPTiBelIbHEX cTpaterid (Trade Strategies
Application Ethics)

Jexcuunnit Grok. Jlexcuunpif MiHIMyM OIMCY MOPATBHMX HPHHIMINB TOPTIBII.
Bubip ¢opMu 1IpOBefleHHA TOPFiBENBHHX OIf€palii 13 ypaxyBaHHAM eTHYHMX
KOMIIOHEHTIB B3acMoJii. 3acobu BTUICHHA periaMedTailii comialbHUX IHIlIaTHB Ta
BUCBIT/IEHHS 6Iaro9UHHEX OpoekTiB. BiANOBIHICTE OIaroyrHHAX IIPOCKTIB ETHIHUM
oyiKypaHHSM cycrinbera. Jexcuuni memu: Social Support Projects, Charity
Foundations, Sponsorship and Educational Programs. Ypamaradmsii  6aok.
[ligpsimne pedeHHs B sxocTi ofcraBuppr  dacy. Mopdo-cuHTaKcHyni rpymH CIIiB Ha
o3HaveH A PLTocoPCHKUX TEPMIHIB.

Tema 20. ETruni acliexTH CIiBIpani 3 eBporelicbkuMu napraepamu (Ethical
Aspects of European Partners Cooperation)
Jlexeraanii 60K, JlekcuuHui MiHIMyM ONHCY €BPOLCHCHKOI IIIOBOI CHITBHOTH,
ocobauBOCTi  caMoperyisuii, Binbopy HapTHepiB JUId cuismparni. Oprasizanii
TPAHCIIOPTHOTO Ta aJMIHICTPATHBHOIO YCTPOIO CY4acHOro micTa. Hligroroska ¢axisiiis
A 3abc3niedenHs (QYHKIIOHYBaHHs CydacHoro Micra. Ommc Hopsiaky —pobord Ta
NpaTeBIAIITYBAHHS MiCHEBHX MeNIKaHiliB Cydachoi €mponn, Jlekcuyuni memu. Small
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Business in EU, Urbanization, Life Style, Public Companies and Small Businesses,
Landmarks. Tpavatasamii 6ok, TIOHSTTS 1po MOJANBHIL II€CIIOBA Can, should, ought
fo. Mojianpi jlieciioBa 8 TEKCTax 3a (axoM: must, may.

Po3ain 3. Komepuiiini uepemonn (Commercial Talks)

Tema 21. TTiroroeka no coispobitaunTea (Cooperation Preparation)
Jlexcmaumii Guok. JlexcraEuH MiHIMYM 11i[roToBI0] poGOTH IO 3yCTpidl 1HO3EMHHUX
naprHepis Ha mepemopax. [lonepenmiil eranm. JIo6ip Ta BHOKDEMICHHS PeleBaHTHOL
KoMepIiinol impopmamii. IlimroroBka nmokymenrauii. Marepama At CIIIBHOTO
ofropopenns. Cyuacsi BipTyansai opmy koMyHixanii. Jexcuuni memu: Negotiation
Planning, Making the Documentation — Ready, Meeting the Counter Party.
Tpamaruunuit 6aox. Mopdo-cuarrakcuaHi 0CoGMMBOCTI CTAHX CIOBOCIIONYICHE Ta
KNimie IeperoBOPHOTO Iporecy. Biamosimmicts ofpanux 3acobis  KOMYyHiKalii
BCTAHOBIICHHM LIJIAM Ta MOCTABIIEHHM 3aBJIaHHAM [IEPETOBOPIB.

Tema 22. Criinpans i3 esponeitcsxumu BupobHuKamu (European Manufacturers
Cooperation)
Jexcunurmii 6ok, Jlexcnani 3aco0u 300paxeHHs CLiIBHOL IISUTBEAOCT] €BPONEMCHKIX
pupobnuKis. OcobnmsocTi opraisanil BEpoOHUITEA y KpaiHax CBPOCOM3Y. ITomyxu
PYEHKIB 36yTy 32 MeXaMil Kpaid ¢BpONeHcEKol crinbHOTH. PisHoBU/M KOHTPAKTIB JyIsl
VKTA/IAHES 3 METOIO PO3IIHPEHHS CIiIBHOT0 BUPOOHHITBA. HeoOximHicTs KOHTPOIIO
SKOCTi Ha BUPOOHMITBL 3 METOIO BiATIOBI{HOCTI 3araibHOEBPONCHCHKUM CTAHIAPTaM.
Jlexcuuni memu:  Lacoste Project, Marks & Spencer Campaign. T'pamatausuii 610K,
Mogsi MOIenl IHCHMOBOTO 3BEPHEHHSI, BBITIMUBOCTI, BUOaYEHHS. YacTHHOMOBHI
0CcOOIABOCTI YKIHAJAHHA PEKJIAMHOTO JTUCTE.

Tema 23. ITirotopka npesenrtaiii (Presentation Preparation)

Jexenunuii 6ok, Jlexcuuaui MiHIMyM IiAroroBkd npeseHramii. CTpyKTypyBaHHS
aMicTy. ETamu 1irOTOBKY IIPe3eHTallil Ta BABYEHHS niiboBol ayyutopii. Ilepesipka
edexrHBHOCTI TpesenTanii. ITorepe/Hs TMArOTOBKA BLANOBI/EH Ha MOJKJTMB] TTUTaHHS.
MapKeTHHTOBA OHiHKA PHHKY 3 METOH0 y3aTalbHCHHS Pe3yJNbTATiB i3 IONANBIION
npesenranieto. Jexcuuni memu: Mini-Presentations, The Presentation of the New
Service, Sizing Up The Market, Targeted Audience Evaluation. T'pamaTaynni 60K,
OcobmuBocTi (DYEKHIOHYBAaHES O3HAYeHb y TekcTi mpesewrauii. IIpukMETHHKM Ha
[I03HAYEHH AKOCTelH 1HHOBaLIHHIX HOCTIYT.

Tema 24. [IposejieHHs 1I€peMOBYH 3 IHO3EMUUMU TIapTHEpaMy (Foreign FPartners
Negotiations) :
THexcnumuii Gnowk. Jlekcuuni 3acobm, IO BiATBOPIOIOTH MpPOLEC OpraHizamii Ta
IpOBEICHHS KoMepliinux mepemoB. OcoONHBOCTI (YHKIIOHYBaHIS BepOATBHUX Ta
HepepbanbHuX 3ac00iB TpeseHTanii. BuxopucTanus rpadiunpx 3acobiB npesenTartii
inpopmanii. Komynikataeri ciparerii. Peamizaiyis KOMyHIKaTHBHAX TaKTHK B32EMOZI1.
JIOCSTHEHHS B32€MOBHTITHIX PIlliCHb, YHUKHENHS KOHQIIKTIB, 3arroGiraHEs TeXHITHAM
nepekoyiam. Jexcuuni memu: Negotiations, Convincing  Your Business Partners,
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Negotiate a Solution. Tpamarwamuai Gaox. CxiagHuil AORATOK. BukopucTalHs
IH(I}IHITHBIB B APTYMEHTATURHOMY IMCKYPCl. OCOGJ’IHBOCTL 1o0y/IOBH Ta apaHKyBaHHs
ApryMEeHTIB.

Tema 25. Huckyciiiai ctparerii (Discourse Strategies)
Jlexewunnil Grrox. Jlexcuumi 3acobu o6IpyHTYBAHHS. 3BEPHEHHS IO CTPATETiYHOIO
[IAHYBapHS HA HONEPENHBOMY eTami [ulaHyBaHHA BHCTYHiB.  DopmyBarHs
aprymeHToBaol mosuiil. Ocobimsocti nolymoBM JMCKYpCy YCUINHOI B3aeMOJI 3
napTHepoM. BHBYEHHA KyIBTyponorigsmx ocobmuoctedt aprymentanii. TaxTaku
Hocwaedns a00 HOM SKIIeHHS THCKY Ha JIMOBHX paprHepiB. OOIpYHTYBaHHS
HeoGxinHOCTI 3MiH Ha BupoOmunTBi. Jlexcuuni memu: Participating in Discussion,
Choosing the Proper Store, Location for a New Factory. T'pamaruqnu#i GJok.
YacTHHOMOBHI 0coBmEBOCTI (yHKIionyBanus rinotakcucy. Mopdonoridai 3acobu

apryMeHTan.

Tema 26. TakTuka yomimuol szaemoii (Successful Cooperation Tactics)
Jexenunmii 6uox. Jlexkcumaumit Minimym npodeciiinol mackycii. llnamyBamus Ta
npoBeIeHHS PoboYMX Hapaj 3 ajMiHiCTpaTHBIHX, GIHAHCOBUX Ta BUPOOHMH¥X IIHTAHE.
Vemimuicrs o6IpyHTOBaNOl TMo3HIHi i Hac yuacti y AUCKYCii 3 BUPOOHIHYHUX ITHTAHb.
3acoby ToKpameHHs BHpOOHMYO! B3aeMomnii Ha migmpmeMcTBl. BMiHHI Rocaratd
HOCTYIOK. YIpapiinus KOH(IKTaMH Wil Yac YCHO MOBHOTO (axOBOrO CILIKYBaHHA.
Jexcuuni memu:  Successful Meeting, Raising Funds, Improve the Ways of Working
Together. T'pamvarmummii 6ok, JacTMHOMOBHI OCOOIHBOCTI GVHKUIOHYBaHHS
rinorakcucy. CupTakcudsi 3aco0H apryMeHTaifil.

Tema 27. Cuinbre KynbTypHe gossiins (Joint Leisure Time Activities)
Jlexcwuuuil Giok. [DTaHyBaHHA CHUIBHMX KOPIOpaTHBHEX 33X0/1iB. OCoONHBOCTI
GIOIKETHOrO JUIAHYBAHHS 3 METOK ONTHMisamii BHTpar. Bijmopimicts ¢opm
COUTHHOTO  HO3BLLIA  KOPIOPATHBHUM  IIHHOCTAM xommagil. CHoinkyBaeHT i3
{HOZeMHIMY TIAPTHEPAMHE TIifl 9aC MDKHAPOIHUX T2 HAIOHANBLHMX CBAT. HOCATHEHHS
CHINBHUX NOMOBICHOCTEH 3 METON IIJIAHYBAHHA BLIBHOTO Hacy Ta BiIIOBIIHOCT
KYJIBTYPHHM HOPMaM CILTBHOTO J03BLLLL Jexcuuni memu: Leisure Time Activities,
The Holidays Abroad, Festive Time, Season Holidays. TU'pamarainuii Gnox.
UacTrEoMOoBHl  ocobumBocTi  (QYHKIiOHYBaHIs rinoTakcucy. Yacosi Mapkepw y
cKIaHoCypAnHOMY pederni. [TpuiiMeHHyMKH Y UECTiBHUX CIOBOCIONYYEHHIX.

Tema 28. [lnanysanng BlILHOTO dacy iHo3eMHOTO napTHepa (Foreign Partner
Free Time Planning )
Jlexcmunmii Goox. Jlexcuunwll MIHIMYM OIHCY OCOGHHBOCTE:H IIaHyBaHHSI dacy,
BU3HAYCHHS ICBLOTCPMIHOBHX 1IE€pPCHEKTHB KynpTypaoi cmismpaii. KopoTkodacHi
nnany. BEABIenHs KOPOTKOYACHHX IEPCIECKTHB Ta IULAXIB peaiisamil IOCTaBIEHHX
3apiadk. JloBroyacHi IUiaHy. BHOKPBMHCHHSI npioprTeTin. 3’scyBaHHA HEOOXiTHOCTI
BUABICHHS IOBrOTEPMiHOBHX NpioputeriB.  Jlexcuuni memu: The Day Off, Lifetime
Holiday, Planning a Holiday. I'pamaruunnii 6ok, OcoONMBOCTI BKUBaHHA
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IIpHﬁMSHHHKiB 3 miecrmopaMd. MoXIMBl CHHTAKCHYHI 3MiHM BHACILIOK BUKOPHMCTAHHS
HpHHMeHHHKlB y JpiecniBamx croBocmonxydeHnsx. HacoBl MapKepH y TpOCTOMy
peYeHHI.

Tema 29. 3uaiiomcrso ino3eMuux HapTHEpiB 3 YKpainowo (Foreign Partners’
Ukraine Exploration)

Jexerunnii 6nex. Opramizanis momopoxi YxpalHoro, perioHambHi 0COONMBOCTI Ta
HaltOinbll mpupaOnmsi  Typucrwani wicig  kpairw.  OcoOnuBOCTI  IUIAHYBAHHS
nosoposxeit kpairoro. HeobximmicTs opramizamii mogopoxeif i3 BpaxyBaHHSM BISOBOI
noniTuky, Hosi Mapmpytd. Hampsmu exonorigaoro TypusMmy. OsHaidomireHHS i3
BCIMKAMH MICTAMH Kpain¥. BuBdeHHs Tpajuuill CIINKyBaHHS A 9ac BiABIIAHHA
HOBHX Micib. HecTanmapTHi MapmpyT# Ta 0cOGIMBOCT MIAHYBAHHS IHIHBIIYATLHAX
TypiB. Jexcuuni memu: The Best Trip Around the Country, New Tourist Destinations,
Traveling around Ukraine. Tpamaruumuii Gaox. OcoOmaBocti  Ji€cioBa.
Hepexinui/menepexinui pleciiosa Transitive/intransitive verbs.

Tema 30. 1Ipesearania nns imozemuux napraepis (Presentation for Foreign
Partners)
JMexenwannii 6mok. MoBIeiesi 3aco0H  IpesenTtamii pHHKOBMX CIparerid i3
BIPOBAKCHHES IMHOPTOBAHOT MpoAYKUii Ha BiTumzHAHME pHEOK. ETanmu miArOTOBKH
npesenTamii. Jlo6ip Marepiany. Mertonu nepesipkd posyminms aymuropil. Taxrukw
BILTMBY HA ayIHTOPii0. 3acobU MifBHIIEHHS IHTePaKTHBHOCTI ayUTOpii. 3abesneucHHs
TexHiuHMX 3aco6iB  IMOBHOINHHOI npesenranii. PosjapykoBaHi HaowHi 3aco0M
penpesenTanii xomepniinol indopManii. BUBUCHHS TPAKTHIHOIO AOCBIMY YCITITHHOT
misenocTi kommaifl. Jexcuuni memu: Favourite Products, Bridging the National
Markets, Case study: Valentino Chocolate. T'pamaraunnii 6nox. YacTUHOMOBHI Ta
CHHTAKCHYHI 3acO0¥ CKIAfaHHs DPEKNAMHUX IJUCTIB, 00°4B, aHOHCIB BUXCRY HOBHUX

HPOJIYKTIB 1IHOZEMHOI0 BUPOOHKUIITBA.

Posaii 4. Koprniopatusua xyisrypa (Corporate Culture)

Tema 31. Saranssi npuETMIE GOPMYBAHHS KOpIOpaTuBHOI KynbTypu (General
Principles of Corporate Culture Formation)
Jlexenunuit Gnox. KopnopaTwBHa KyJbTypa — Hepesard i Hemomikd. OcobnMBoCTI
dopMyBaHHA KOpHOparuBHOi KynsTypH. Hanjomanbmi —ummuukd  QopMyBaHus
xopropaTaeEol  KyaeTypu. Kopioparusri 3acamu exnocti nepconaty. Ipuxmand
po6oTn (ipM 31 CTANOK KOPIOPATHBHOIO KYJABTypOI) HA MDKHAPOTHOMY PHHKY.
UWHHHKY YCIMIITHOTO KOMAHIHOTO YCTPOKO TPAHCHAITIOHANBHUX KOPIOpalii. Jlexcuuni
memu: Corporate culture, Personal Company Fit, Corporate Culture Match.
Tpavaraennii G6oox. UacTHHOMOBHI OCOGNHBOCTI (YHKIIOHYBAHHSL IIIOTAKCHCY.
[ligpsigae pedenns B sxocTi ospadeHas. Mopdonoriani ocoOMMBOCTI JIECIIBHUX

CJIOBOCITOITYYCHE.
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Tema 32. CrBopenns KynbTypd culibHoro mignpuemversa (Joint Venture Culture
Creation)
Jlexenunnii 6uox. Kyubryponoriuauit aciiext GopMyBaHHS IUTOBOI KyIsTypH. PoboTa
y 3aKOpMOHHiN (binil. BHHAKHEHHS [ICBHAX PaMOK Ta OOMEXeHb B IHIIOKYIBTYPHOMY
cepenosumi. Komeprifina MisnpHICTs y OaraToHanioHansHOMY BuMipi. OcobmvBocti
HOETHARHS IIi[pHeMcTB. YacTka iHO3eMHO! KyNLTYpW Ha TIi 3aTa’bHOIO yCTPOIO
(ipmu.  Jexcuuni memu: International Managerial Project, Planning Corporate
Entertaining, Overseas Assignments. I'pamargdaai  6rox. HacTWHOMORBHI
ocobmmBocTi GyHKIiOHyBaHHA rinoTaxkcucy. [liapsyxe peucHHT B SKOCT1 OOCTABHHMI
miciit. Mopdonoriuni ocobnusocti iIMEHHAKOBHUX CIOBOCTIONYSHb.

Tema 33. Iligpumenns edexrusaocti upaii Ha nignpuemctsi (Corporate
Incentive Scheme Structure)

Jlexemunnii 6aox. Jlekcnunmi MiHiMyM 1i@HYBaHHS CHITBHOT FiAIBHOCTI 3 METOIO
ONiHKA  JocarHeHs. ®axoBe CaMOBACCKOHANCHHI. MaTpHls OL(iHKH HOCATHEHbH
mepcorany, 3aoxodeHHs mpodeciimoro pocry cmippobiTaukis.  [ligumesss
kBamigikanisa 3 merow $axosoro pocty cmiBpobithnuka. Ilporpamm craxysaHe Ha
migmpuemcTeax. 1kana cTEMyIIOBaHB TA 3a0XOTeHb NPALIBHUKIB. Jlexcuuni memu:
My Career Plan, Self-Assessment, Incentive Scheme Check. T'pavaTHiuuil Giox.
YacTHHOMOBHI  0co6nuBocTi (YHKIIOHYBAaHHA TIIOTAKCHCY. Y3TOMKEHHS Yacis y
CKIaHOI IpsaaHoMY peueHui. TrIm i gpsIHNX pedeHs: IPHYHEN, HOPIBHAHIA.

Tema 34. [eriiepri 0coBRUBOCTI po3NOLLILY TPy IOBHK pecypeid (Labour Market
Gender Aspect)

Jexenunuii 6ok, Jlekcnani 3aco6u BIATBOPEHHS IWTAHb, OB S33HUX i3 CHENU(IKO0
PO3LOALLY TPYNOBHX pecypceis. 3o0paxesss npodecilinol 3aliHATOCTI XIHOK Ta
qOJOBIKIB B OKPEMUX Tally3x eKoHoMiky. CTaTHCTMYHME AaHaili3 TeHJCPHOro
PO3LOMINY TPYHOBHX pecypcis. Biminmocti nisiopoi axtmBHOCTL. Ocobmusocti
HapaxyBaHHA 3apobiTHOI IUIATHI Ta OTPHMaHHS HOBHMX IpH3HAYeHb Ha pobOTI 32
TeHePHUME o3HaKaMu. Jlexcuuni memu: Gender Issues in Redundancies Planning,
Male and Female Ratio, Successful Women in Business. TpamMaruy4su# Onow.
YacTuHOMOBHI 0CcOOIIHBOCTI GYHKIIOHY BEHHS TiIIOTAKCHUCY. CrpyxTypa
nojiceMauTHUHEX yrBopeHb. Kiiie Ta craji CIoBOCIIONyYeH .

Tema 35, Smingenns koMmannuux 38" 3KiB (Team Building)

Jlewenummii Giaox. Jlexcuuni 3acobH omucy MisIBHOCTI 31 3MIMHEHHS KOMaHAHOTO
AyxXy, HaJNaro pKeH s miarpuMKky y pobogoMy xonextusl. Hinaxu GpopMyBanss cIuHOTO
KONMEKTHRY IiAIPHCMCTIBA. 3aoxodenHs (axopol migTpuMxH Ta  3anobiradms
HEraTUBHOIO BIUIMBY V BHYTPIMIHROMY KONI okpeMmmx rpyn. (rBopeHHs rpynm 3a
iHTepecaMy. YTIpaBmiHes Ka/[POBHM TOTCHUialloM IjUpHeMCcTBA. Jlexcuuni memu:
Team Building Support, Conflict Solution, Socialising, Planning a Team Strengthening
Fvent. Tpamatuumnii 6mox. ApryMenraiis: 3aco0 BHCIOBICHHS IIATPHMKH.
OcobaBocti oOpMITeHHS TONATKIB y IOMEPEHOMY IPOCTOMY pedeHH . YacTuHoMoBHI
0COOIHUBOCTI.



13

Tema 36. Ypapniuusa wosumu rrpoekramu (New Project Management)
Jlexcnannii 6nok. Jlexcruniit mimiMyMm ommcy ocobimaBocTell ynpaBlliHHA HOBHMH
nmpoekramu. Creopennsg yMOB e(eKTHBHOCTI HOBOIO IpoekTy. Jenerysamms
IOBHOB&XEHb T4 pO3MOAUT 060B’s3kiB. Opramizauis KosieKTHBHGI B3aeMOAi Ta
BiAmoBiKaTEHOCTI. OCOOMHBOCTI CTBOPEHHS FAIY3EBUX HOBUX IPOSKTIB. 3aCO0H OLIHKH
NpoeKTy. PKchepTHi BHCHOBKHM 3 MCTOK MOKpAleHHs [iTBHOCTI NIPOCKTHHX
MeHemKepiB. Jexcuuni memu: Startups, Developing a New Industry, Starting a New
Company, Starting a New Business. ['pamarmanu#l 6iaox. CroBoTsopya Mapagurma
IHHOBALIIITHIX TEPMIHIB.

Tema 37. ®opmu BracrocTi minmpuemcts (Company Property Types)

Jlexcuunmil Giaox. Jlexcmunmit minimyM momimamii ¢opM BIACHOCTL IHJNPHEMCTSB.
Knacudiramiss 3a  xigpkicreo  puacuuxis. [lixw  posmominy — MaTepiankpoi
BiIIIOBIIATGHOCTI ¥ KoMepniduiid misusHocti. Kareropil snacrukip. IHTerpanis Tta
obMexerns (IHAHCOBHX BHeckiB Bracuukis. Jeramizauis omnucy KOMIIaHIH 3
00MEKEeHO¥ BiTIToBi fapHicTro. MoXuBICTh OTpAMaHHS iHBecTHIlIH. Kynisns-tipoaax
yacTKy Malina xomnmawi.  Jlexcuuni memu: Talking about Companies, Types of
property, Company Types. D'pamaruumuii 6aox. [ljpsjHe pedeHHI B FKOCTI
obcTraBuHE 3acody mii.

Tema 38. Pexmamui xoMmmanii y zacobax macorol iadopmaitil (Advertising
Campaigns)
Jlexcuunnii Oaox. Bubucnpg ocobmnuBocredl pekTaMBUX KOMIIAHIHM, (OPMYBaHHI
IMUDKY TIHAIPAEMCTRA, HOTe TIOCHYT Ta MPOAYKII 3a BHKOPUCTAHHAM NPYKOBAHHUX Ta
eNeKTPOHANX Meyia, OcobiBOCTI PEeKIaMHUX KOMYyHIKAIif. 3Jaranbuil csitoBEH
IOCBiZ 3MIHM PEKHAMHMX HOMIHAUiM. 3alydeHHs BIHOMEX OCi0 y peKmaMHHX LITIX.
GopMyBaHHsd [IO3HTHBHOTO IMIKY migmpuemcrsa abo ocobum 3acobamMH  MacoBol
koMmyHikauii. Jexcuuni memu: Advertising, Types of Adveriising, Interpreting
Marketing Information, Retailing and Merchandising Outlook. T'pamarwanunit 6ok,
OcoGIMBOCTI BEKODHCTaHHS BHJIO-4acoBAX (GOPM MACHBHOIO 3ayory y (axoBux
TekcTax.  EMdarudHe  BUKOPHCTAHHA  apTHKIIO Yy TePMIiHOJOTIYHUX

CHOBOCIIOIYYCHHAX.

Tema 39. ®opmysanns iMimxy nignpuemctsa (Company Image Formation)
Jlexcuannii 6aoK. 3aKkpilulcHHs JIEKCHKA — Npe3eHTanid, iHTepB’I0 3 IapTHEpaMi,
NpeACcTaBHAKaMA  Oizmec-crisibHoTH. Ocobnupocti  (Qopmysauus 1 mpeseHTarii
IO3WTHUBHOrO IMImKy mipmpueMcrsa. @opmm HempsiMol peknamu. BurcBlTaenns
CTIOHCOPCHKOT  FisMBHOCTI Ta JNOOpPOYMHHMX 3aXOHiB Iipgupuemcrsa. IlipTpuMka
COLAbHO BArOMMX 1HILIATUB MITOBOI CHUIRPHOTH. 3acobH BIIHBY Ha IICTEHITHHMX
napTHepiB. Jexcuuni memu: Overcoming the Cultural Difference, Business Conference,
Presentation. Tpamaraannii 6ok, Bunajxu BUKOpHCTaHHs 3aMiHHHKIB IMEHHHKA.
BxazisHa GyRKIA 03HAYESHOTO aPTHKIIO; BXMBAHHS apTUKIIO Iepe/] IMCHHHAKOM.
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Tema 40. Yupasninas y crpecoux ymopax (Stress Management)

Jexenunuii Giox, Omuc ocobnuBOCTed amMiHICTpallil Ta KEPYBaHHS Y CTPECOBHX
yMoBax. Bu3HadeHHS BUTOKIB HAIpPYKeHOCTI Ha nipupueMcTsi. HeoOXimmicTs
BpaxXyBaHHA CTPECOBHX YHHHUKIE B Upoileci yIpaBliHHi KagpoOBUM IOTCHIIAIOM
mijpreMcTBa. Baromicts CBO€YACHOrO UPMUHSTTS PIIIEHb B CTPECOBHX YMOBax.
Baxkesti 3sHMKeHHS CTPECOBOIO HABAHTAXKEHHS NpailiBHUKiB. CTBOpEHHS pexpealiinmx
YMOB Ha HiAnpueMcTBl. Jlexcuuni memu:  The Authority on Stress Management,
Redundancies, Case study: Genova Vending Machines. T pamaruunuii 6jox. Qopmn
Ta KOHCTPYKIiI Ha mosmadends cyb’exra/ob’exra [il, XapaxkTepucTuky i,
HeOOXiAHICTh, DAXKAHICTH, MOXKIIHBICTE, TEKCHKO-CMHCHOR] 3B A3KH.

4. CTPYKTYPA HABYANBHOI JUECHATUITEH

KinmskicTs TOOHH

Ha3BH PO3JILTIB 1
TEM

3aoyna dopma
Y TOMY 9HHCHI

aenna dopma
Y TOMY 9mci

yChOTO YCBOTO

1

1130

C.D.

I

na6

Cc.D.

2

4

5

6

7

8

9

Poanin 1. Crparerii npuitnarra pitnens B merexmenti (Decision Taking
Strategies in Management)

Tema 1.
Onepaniifaui
MEHEKMEHT
(Operational
Management)

12

10

Tema 2. Crparerii
UPUHAHATTS PHIICHE
(Decision Taking
Strategies)

18

19

Tema 3. Jlinopuit
BHACTYII TIepe
napTHepaMu
(Business
Presentation to the
Partners)

10

Tema 4. Cpitopui
MapKeTHHIOBHU
npocrtip (Global
Marketing)

16

19

Tema 5.
Bipryanesna dopma
MapKeTHHTOBUX
KOMYHIKAIT K

19

19




135

(Online Marketing
Communications)

Teria 6. L{imnoBa
ayjiaTopis
IaTepHET-IpOAAKY
(Target Audience in
Online Selling)

18

Tema 7.
TTiHroToBKa CIILIb
HOTO PEeKIAMHOTO
poexTy (Joint
Advertising Project
Preparation)

16

Tema 8. Punxosi
TAKTHKH Ta
crparerii (Market
Tactics and
Strategies)

10

10

Tema 9. Ginancosi
ITOCITYTH 1HO3EMHUX
iHCTHTYLIH
(Foreign
Institutional
Financial Services )

10

16

16

Tema 10,
TTepcreKTHBY
KallTaJOBKIIafeHb
B YKpaini
(Ukrainian
Investment
Prospects )

Pasom 3a 3MicTOBEM
po3miaoM 1

50

30

60

98 8

96

Posgia 2. CyyacHi BEKIHKHE YIPAB
(Personnel Management Current Challenges)

JIHEA HePCoHanoM

Tema 11. Etuum
TIPHHITHIA

PAHKOBUX BITHOCHH
(Ethical Principles
of Marketing

Relations)

16

Tema 12. Eruuni
HOPMU HI1T0BOI
HOBEIIHKH.

i0
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Jlinepctro (Ethical
Norms of Business
Behaviour. '
Leadership)

Tema 13, ETuami
ACIIEKTH
TIPAIeBIAIITYBAHHS
{(Employment
Ethical Issues)

18

Tema 14.
MopansHa
BiIDOBIAAIBHICTE
GizHecy (Business
Moral
Responsibility)

10

Tema 15. Himosmit
ETHKET
CHLTKYBaHHS
(Business
Communication
Etiquette)

Tema 16.
IIpaneBnamTyBaH s
B iHO3eMHIH
koMITaHii (Foreign
Company
Employment)

10

Tema 17.
OcobnusocTi
BIPOBAIDKEHHS
IMIIOPTOBAaHOL
TIPOIYKIIi1
{Imported Product
Introduction
Distinctions)

10

10

Tema 18.
BinroBiqHicTh
KYIETYPHAX HOPM
(Cultural Standards
Correlations)

10

Tema 19. Etuka
BUKOPUCTAHHA
TOPTIBEIbHUX
crpareritt (Trade

10

10
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Strategies

Application Ethics)

Tema 20. Etnuni
ACTIEKTH CITIBIIPAITi 3
€BPOIEHCEKIMH
naptuepamu (Ethical
Aspects of European
Partners
Cooperation)

PazoM 3a 3MICTOBAM
PO3ILIIOM 2

94

38

56

90

2

88

Poapmin 3.

Komepmniiiui nepemonu (Commercial Talks)

Tema 21.
Hinrorosxa mo
CHIBpOOITHUIITBA
(Cooperation
Preparation)

18

Tema 22.
Crrisriparis 13
€BPOITEHCHKIMHA
BEPOOHHKAMU
(European
Manufacturers
Cooperation)

10

Tema 23,
[ligroroska
Ipe3eHTanii

| (Presentation
Preparation)

10

Tema 24.
IIposenenns
TIEPEMOBHH 3
1HO3EeMHHUMH
MapTHEPaMHA
(Foreign Partners
Negotiations)

10

Tema 25.
Huckyciiini
cTparerii
(Discourse
Strategies)

10

10

Tema 26. TaxkTrnka
yeIHol B3aeMOil

10




i8

(Successful
Cooperation
Tactics)

Tema 27. Crinere
KYJIBTYPHE
no3suLiA (Joint
Leisure Time
Activities)

10

10

Tema 28.
InanyBauns
BUIBHOTO gacy
1HO3EeMHOTO
naptHepa ({oreign
Partner Free Time
Planning )

16

Tena 29.
3HaloMCTRO
1HO3EeMHHX
IapTHEPIB 3
Yxpainow (Foreign -
Partners’ Ukraine

10

Exploration)
Tena 30.
ITpesenTtanis nist
iHO3eMHNX
TIapTHEPIB
(Presentation for
Foreign Partners)

16

12

16

PaszoM 3a 3MICTORUM

pPO3JIIIOM 3

100

40

60

88

32

Hazgu 3MICTOBHX
O3B 1 TEM

KinekicTs ronus

JeHHa hopma

3aouHa hopma

YCRO
ro

JI |

Y TOMY YHCJH

1ab

10O
c.p.

YCHOT'O

I

V TOMY YHCIH

1120

1HJT
c.p.

3

4

5

6

7

8

9

Pozgia 4.

KopnopaTusaa kyastypa (Corporate Culture)

Temia 31. 3Saramsmi
HPpUHIATA

dhopMyBaHHA
KOPIIOPaTHBHOL

10
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KyIeTypR  (General
Principles of
Corporate  Culture
Formation)

Tena 32.
Ctopenns
KyJNBTYPH CITITBHOTO
nigopremctsa (Joint
Venture Culture
Creation)

Tema 33.

T apyme s
e()eKTHRBHOCTI pali
Ha T OpHEMCTBI
(Corporate
Incentive Scheme
Structure)

16

16

Tema 34. 'enmepni
ocoOIMBOCTI
PO3TOAUTY
TPYJOBUX PecypeiB
(Labour Market
Gender Aspect)

Tema 35.
IMIEHHS
KOMABIHUX 3B 43KiB
(Team Building)

iz

18

Teria 36.
YHapasniHHs
HOBHUMHM NPOEKTAMYU
(New Project
Management)

Tenma 37. Dopmu
BJIACHOCTI

I ATIPUEMCTB
(Company Property
Types)

10

Tema 38. Pexnamui
KoMITaHll y 3acobax
MacoBoT ixpopManii
(Advertising
Campaigns)

16

Tema 39.
DopMyBaHHSI
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MKy 8 2 6 16 2 8
1 TIPHEMCTRA

(Company Image

Formation)

Tena 40.

Yupasnisas y

CTPECOBUX 8 2 6 8 8

yMOBax (Stress

Management)

Pazom 3a 3MicToBAM

postiiom 4 84 24 50 92 10 82
Venoro rorus 366 132 228 360 26 334
5. TEMHU JJABOPATOPHUX JAHNTH
Neo Haspa temu Kinpkicts
3/ rOJIuH
o 3/

1. | Onepaniitumit menemxment (Operational Management) 2 2

2. | Crparerii npuiigarTs pimens (Decision ITaking 2
Strategies)

3. | /JlimoBmii BHCTYH Hepei napraepamu  {Business 2 2
Presentation to the Partners)

4. | Ceitosuti Mmapkerunrosuii npoctip (Global Marketing) 2

5. | Bipryampna $opMa MapKETHHIOBHX  KOMYHIKalllH 4 2
(Online Marketing Communications) )

6. |Llimosa aymuropis lurepmer-npomaxy  (Target 4
Audience in Online Selling)

7. |TlinroroBka CHITBHOTO pPeKIaMHOTO npoekry (Joint 4

| Advertising Project Preparation)

8. | Pummxosi Taktwkm Ta crpareril (Market Tactics and 4 2
Strategies) _ )

9. | ®igarcoBi HoCHyrd iHO3eMHNX iHCTHTYLIH (Foreign 4
Institutional Financial Services )

10. | IlepcriexTrBy KaniTaioBKkianeHb B Ykpaini {Ukrainian 2
Investment Prospects )

11. |Eruupi npuwmrumu  punkobux  sijHocuu  (Ethical 4
Principles of Marketing Relations)

12. | Ererawi sopMu minoBoil nosesinku. Jligeperso. (Ethical 4
Norms of Business Behaviour. Leadership)

13. | Ereumi  acmextm mpalieRnamtyBanHS (Employment 4
Ethical Issues)

14. | Mopansna sijosixaaeHicTh Oiznecy (Business Moral 4
Responsibility)
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15. | JinoBwmii eTuxeT cuinkysauHs (Business Communication 2
LEtiguette)

16. | IlpaueBnamTyBaHHs B iHO3eMHIM KowmmaHil ([oreign 4
Company Employment)

17. | OcobumBocti BUPOBAPKEHHA IMIOOPTOBAHOT MPOLYKIIL 4
(Imported Product Introduction Distinctions)

18. | Bimnogigmicts xynsTypumx Hopm (Cultural Standards 4
Correlations)

19. | Etuka BUKOPHCTAHHsI TOpriBensHux crparerii {{rade 4
Strategies Application Ethics)

20. |Etwdgal  acmexTw  CIHiBOpami 3 €BPONEHCHKUMH 4
napruepamu {(Ethical Aspects of FEuropean Partners
Cooperation)

21. | Iiareroska no coispobitauntea (Cooperation 4

_ Preparation)

22. | Cuismparis i3 eppomeiicskuMu BEpoGHEKaMy (European 4

| Manutfacturers Cooperation)

23. | Higroroska npesenraiti (Presentation Preparation) 4

24, | TlposeperHs TEePeMOBWH 3 [HO3EMHHMH IIapTHEPaMHA 4
(Foreign Partners Negotiations) '

25. | Huckycifini crparerii (Discourse Strategies) 4

26. | Taxruka yenimmol B3acMogil (Successful Cooperation 4
Tactics)

27. | CoinsHe KyneTypHE To3BULII (Joint Leisure Time 4
Activities)

28. | IInamyBamHs BIMBHOrO dYacy IHO3EMHOIO IIapTHEpa 4 -
(Foreign Partner Free Time Planning ) '

29. | 3HalioMCTBO 1HO3EMHUX TapTHEPIB 3 Y KpaiHowo Foreign 4
Partners’ Ukraine Exploration)

30. | Ilpezewnraris midg imozeMuux napruepis (Presenifation 4
for Foreign Partners)

31. |BarampHi OpHADMIEA  QOPMYBaHHS  KOPHOPATUBHOL 2

| xymerypu (General Principles of Corporate Culture
Formation)

32. | CteopenHs KyJIBTYPH CUUIBHOrO miympuemcrsa (Joint 2
Venture Culture Creation)

33. |IligBumienHs e(eKTHBHOCTI Tpami Ha MiAIPACMCTBL 4
(Corporate Incentive Scheme Structure)

34. | T'eupepui ocoOmMBOCTI PO3MOILTY TPYHOBHX pecypcis 2
(Labour Market Gender Aspect)

35. | 3minnenns komangupx 38’ s3kie{ Team Building) 2

36. | Yupasninss HoBrME npoextaMmu (New Project 2
Management)

37. | ®opmu Biacmocti mipopueMmcts (Company Property 2
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Types) | |

38, | Pexmammi xommamii y 3acofax Macosoi imdopmani 4

' (Advertising Campaigns)

39. | ®opmyBanHs iMiKy iipuemcrea (Company Image 2 8
Formation)

40. | Yrpasuings y CTpeCOBHX yMoBax (Stress Management) 2
Pazom 132 26

6. CAMOCTIMHA POBOTA

Ne | Ha3zma temu KimexicTs TOgUH

3/ il 3/

1. | Onepamittamii MEHEeKMCHT (Operational 6 10
Management) :

2. | Crparerii npmiasrrs pimens (Decision Taking 6 10
Strategies)

3. | dimosuii BucTyn 1epen asifichbKaME HapTHEPaMH | 4 8
(Business Presentation to the Partners)

4. | CpitoBmii  mapkeruuroemii  mpoctip  (Global 6 10
Marketing)

5. | BipryameHa ¢opMa MapKeTHHTORHX KOMYyHiKallii 6 8
(Online Marketing Communications)

6. !Ilimeosa aymwropiss Iwrepuer-npoxaxy (Target 6 8
Audience in Online Selling)

7. | ligroroBka CHIMBHOTO pPeKIaMHOIC Tpoekty (Joint 6 8
Advertising Project Preparation)

8. | Puaxosi Taxtexu ta crpareril (Market Tactics and 6 10
Strategies)

9. | ®inaHCOBI HOCTYTH 1HO3eMHUX IHCTUTYIH (Foreign 6 10
Institutional Financial Services )

10. | lepcnexkTiBy KauiTaloBKIAIeHE B Y Kpaini 6 8
(Ukrainian Investment Prospects )

11. | Eruuni npaHmpne pHHKOBHX Bimuocun (Ethical 6 3
Principles of Marketing Relations)

12. |Etwaai wmopmm gutoBoi  moBeninxu. Jligepcrso 6 8
(Ethical Norms of Business Behaviour. Leadership)

13. | Etuuni acnext npanesnainrrysanus (Employment 6 8
Ethical Issues)

14. | Mopansua BiamopigansHicTs OizHecy (Business 6 8
Moral Responsibility)

15. | Jinoswit ETHKET CIILTKYBaBHHA (Business 6 8
Communication Etiquelte)

16. | IlpauepnamtyBanss B 1HO3eMHIN kommaHii (Foreign 6 8
Company Employment)

17. | OcobnmBocTi BIIPOBaDKEHHS IMIIOPTOBAHOL 6 8
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uponykuii  (Imported — Product  Introduction
Distinctions)

18. . | Bigmoigmicte  KyaprypEmx — HopM  (Cultural 8
Standards Correlations)

19. | Ervika BHKOPHCTAHHS TOpriBemsHux cTpaterii (1rade - 8
Strategies Application Ethics)

20. |EFruuni acuexkTH CHiBOpall 3  €BpONCHCHKAMM 8
nmaptaepamu (Ethical Aspects of European Pariners
Cooperation)

21. | TligroroBka mo cuispobiThuTRa (Cooperation 8
Preparation)

22. | Crmisnpanss i3 esporeMcekuMH  BHPOGHUKAMH 8
(European Manufacturers Cooperation)

23. |Ilizroroska mpesenranil (Presentation Preparation) 8

24. | IlpoBenenns NEpeMOBHH 3 1HO3EMHUMH HapTHEpaMH 8
(Foreign Partners Negotiations)

25. | Auckyciitni crparerii (Discourse Strategies) 8

26. | Taxruka yenimmoi B3aeMomii (Successfiil 8
Cooperation Tactics)

27. | CuinsHe KyIeTypHE H03BULIA (Joint Leisure Time 8

, Activities) '

28. | InanyBaHss BITBHOTO HWacy iHO3EMHOIO HapTHepa 8
(Foreign Partner Free Time Planning )

29. | 3maiiomMcTBO iHO3eMHMX TApTHEPiB 3  YKpaiHoio 8
Foreign Partners’ Ukraine Exploration)

30. | Ilpesenrartis jist iHO3eMHNX HapTHEPIB (Presentation 10
for Foreign Partners)

31. |3arangpHi TPUHOMAME (POPMYBAHHS KOPIOPATHBHOL 8
xynerypu (General Principles of Corporate Culture
Formation)

32. | CTBOpeHHA KYJIBTYPH CIUILHOTO HiAIpueMcTBa (Joint 8
Venture Culture Creation)

33. | Iliguimenns e(eKTHBHOCTI Tpaml Ha MOiANPUEMCTBI 8
(Corporate Incentive Scheme Structure)

34. | enpepHi oco6nuBOCTI PO3MOAULY TPYLOBHX pecypeiB 8
(Labour Market Gender Aspect)

35. | 3minpenns komanguuXx 38 s3kiB (Team Building) 10

36. | Yipasninmsg HosuMmA npockTaMu (New Project 3

_ Management)

37. | ®opmu BracHocti nijnpuemcts (Company Property 8
Types)

38. | Pexnamui Kommasil v 3acobax macosoi indopmarii 8
(Advertising Campaigns) :

39. | @opmysanns imimky mijmpuemcrsa (Company Image 8
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Formation) _

'40. | Yrpasiiass y ctpecosux ymopax (Stress | 6 8
Management) ' '
Paszom 228 334

7. Bupu KoHTpo0 i cucTeMa makouwaeHns Gamin

CrcTeMy KOHTPOJIO CKAANAIOTH IMAMBIAyansHi Ta (ponTansui dhopmu pobotu, a
caMme ycHe onuTyBaHHs {cmiBOecinma Ta (axopuil IOJLIOT), THCHMOBI KOHTPONBHI,

eJIEKTPOHHI IIPe3eHTallll, 3aJiK. 3a TepMiHaMu MpOBEHeHH riepenbateHo TOTOIHMUH T
MACYMKOBHI KOHTPOIIb. '

CucremMa HaKoOnHY9eHEY GaJiB

5 cemecTp
- . Kumkicrs | Kinpiicts
Bra xorTpoNBEOr0O 3aX0oAy/KiITBEKICTE KOHTPOIEHHX : VYeworo
No R . KoHTpoIpHEX | Dams 3a 1 .
3aX0JIB/KITBKICTE GaliB . . Gamnin
3AX0/11B 3axiz
1 Bukonagss pi3HMX THOIB BOPAB Ta 3aBjdHb HA 7 6 42
NPaKTHYHHUX 3aHATIX B MEKaX BHBYEHHS Marepiany
Kypcy: '
e HEMIArOTORJIEHE JANOriMHE MOBJICHHSI,
® YCHI T4 HHCEMHI JOIIOBiI,
® UYTAHHI,
®  aymilOBaHHS,
¢ pedepyBaHHs,
® CKIaJaHHA THIHOBHX NOTOBOPIB Ta
KOMCPIGIHHAX JIHCTIB.
2 CamMocTiifie DIPOXOMPKEHHS TECTY 33 MaTepialioM 4 2 8
pozziny 1 v cuctemi Moodle _
3 CamocTiifHe TPOXO/PKEHHS TeCTy 3d MarepianoM 5 2 19
posjiny 2 y cucremi Moodle
4 5 % KonTpossHe TecTyBaHHS 32 BHBUCHUM MAaTEpiasioM 1
B8 (IPOBOJMTHCA TO 3ABEPIICHHIO BHBUYCHHI Kypcy B 20
g é €IEKTPOHHOMY Ta MHCLMOBOMY BHTTESII) 40
7 2| lligrotoeka mpesenTamid abo y9acTe B HAYKOBiH 20
H 2 xoudeperi 3 OKamiero e3YJILTATIB
=S
= | JOCHUDKEHHS aHTHIHCEKOK MOBOKO
Yeporo 17 100
6 cemecrp
. Kinpxicts | KUtbKICTS | |
By KOHTPONBHOTO 3aX0y/KIIBKICTE KOHTPONBHEX . Yceworo
Ne NN . KOHTPOJIBHEX | Danir 3a | ;
3aX OB/ KIJIBKICTE OalB . . Hame
: 3aX0iB 3axij
1 BukonanHS pisHEX THOIB BIPaB Ta 3aB/iaHb Ha 7 6 42

MPaKTHHHHX 3aHATTIX B MCKaX BHBUCHIEA MaT@piaﬂy

KypCy:
@ HeHi,HFOTOBJIeHC J1aJI0T19HC MOBICHEH,
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e @& © &

yCHI Ta IHCeME1 HONOBIN,
UATAHHS,

AyMIIOBAHH,
pedepypanns,

CKIIa/IaHHS THIIOBHX
KOMEPITIHHPX JIHCTIB.

IOTOBOPIB

Ta

2 CamocTifiHe NPOXOKEHHS
pozairy 3 y cucremi Moodle

TECTY 3a MarepialaoM 5 2

10

3 CamMocrTiline IIPOXOIDKEHHS
poszairy 4 v cucremi Moodle

TECTY 3a MareplaJoM 4 2

KoHTponmbHE TecTyBaHHS 32 BHBYEHHM MatcpialloM 1
(DpOBOMTHCST IO 3aBSPIUICHHIO BHBYSHHSA KypCey B
EJICKTPOHHOMY Ta HHCHEMOBOMY BHIJIS/ )

20

Iiacymrxormi
KOHTPOJb- 38K

IlizrotoBra mpezeHTamili abo v9acTs B HAYKOBiH
xoHGepeHIil 3
JOCHDKEHAS aHTTHCLKOK MOBOK)

yOIiKanieo

20
pe3yNLTATIB

40

3
g
Q
=
o

17

100

HIKAJA OHIHIOBAHHSA: HAHIOHAJNBHA TA ECTS

3A IKAJIOK
ECTS

3a mKagewn
YHIBEpCHTETY

3a namioAANSHOI0 IBKAJ0EH

Frzamen

Barxix

A

90 — 100
(BIAMIHHO)

5 (BiIMiHHO)

85— 89
(mysxe nobpe)

75 — 84
{n106pe)

4 (noGpe)

7074
(3a10BLTRHO)

60 — 69
(ocTaTHBO)

3 (3a80BIIBHO)

3apaxoBaHo

FX

35-59

(HEe330RITHEHO — 3 MOAUTHEICTIO

MIOBTOPHOTO CRIIA/IAHHS)

1-34

(He33/10BITEHO — 3 00OB’ A3KOBUM

[OBTOPHUM KYPCOM)

2 (He3anOBUIBHO)

He zapaxosano
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HaBYANbHUE NOCIOHWK [N CTYISHTIB BHIIMX 3aKJaJiB OCBITH. BiHHHIS:
Hominna, 2011. 346 c.
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