САМОСТІЙНА РОБОТА СТУДЕНТІВ
Мета самостійної роботи:
· формування у студентів потреби безперервного самостійного поповнення знань з курсу „Англійська мова професійного спрямування;

     розвиток вмінь самостійного  здобуття знань;
· розвиток вмінь самостійного формування елементів комунікативної компетенції в англомовному  спілкуванні.

Завдання самостійної роботи:
· навчити студентів самостійно працювати з навчально-методичною та науковою літературою (підручники, оригінальна

     англійська література);
· творчо сприймати  і осмислювати навчальний матеріал;

· набути навички щоденної самостійної роботи в здобутті та узагальненні знань та вмінь з курсу англійської мови;

Вміти:
· використовувати вивчений матеріал на практиці з метою удосконалення навичок та вмінь перекладу (на матеріалі
     текстів з додаткових підручників);

· використовувати прочитаний матеріал для формування навичок ведення бесіди на професійну тему;
· використовувати словник;

· використовувати довідник;
· передавати зміст та відповідати на запитання по відео-тексту (аудіо-тексту);

· здійснювати двосторонні  переклади;
· писати твори на запропоновану тему;

· володіти комплексом знань для умінь для перекладу з рідної мови на англійську;

· володіти структурою англійської мови.

Знати:

· лексику, яка не підлягає дослівній передачі на рідну мову;
· найбільш вживані фразеологізми;
· специфіку перекладу науково-популярної та художньої літератури.

САМОСТІЙНА РОБОТА СТУДЕНТІВ З КУРСУ “АНГЛІЙСЬКА МОВА ПРОФЕСІЙНОГО СПРЯМУВАННЯ”
(для  факультету журналістики)
	КУРС
	СПЕЦІАЛЬ

НІСТЬ
	ПОСІБНИК
	МАТЕРІАЛ   І   СТОРІНКИ
	ВИКЛАДАЧІ

	I
	Журналістика,
Реклама
	New Headway Intermediate 
Liz  and John Soars 
Oxford University Press, 1996.
	Vocabulary: 

1. Multi – word verbs, p. 72

2. Verbs and nouns that go together, p. 111

Reading:  
1. Who wants to be a millionaire?. We do!, p 80 

2. You ask… we answer! 

(questions and answers from

a science magazine), p. 112

Listening:    

1. Three charity appeals –

Which one would you give to?
Tape 59, p. 83

2. The forgetful generation – 

a radio programme, Tape 83, p.114

3. Two people give statements to the police, Tape 88, p. 119

Writing:       

1. Words that join ideas, p. 84

2. For and against – living in the city, p. 114


	Волкова А.В.,
Мурко І.І.,

АлександроваО.Ф.,
Коваленко Р.В.

	II

	Журналістика,
Реклама
	New First Certificate Masterclass 
Simon Haines, Barbara Stewart Oxford University Press, 1997
	Topics:  

1. Famous People, p. 41

2.Crime and Punishment, p. 112
3. Festivals, p. 163

4. Education, p. 190

Vocabulary: 

1. The  arts, p. 46

2. Phrasal verbs, p. 67

3. Celebrations and festivals, p. 165

Reading:      

1. Whose finger is on the button in your house? p.71

2. What it takes to be an astronaut, p. 140

Writing:       

1. Giving an opinion, p. 47

2. Describing people, p. 102

3. Connecting ideas, p. 155

Grammar:

Exercises: 2, p.7; 1, p.13; 3, p.21; 2, p.28; 6, p.36
	Бундас О.І.,

Волкова А.В.,
Мурко І.І.,

Якуба Л.Ф.,

Коваленко Р.В. 

	I
	Видавнича
справа та
редагування
	Э.Ф.Телень
Газета в современном мире

(учебное пособие для вузов), 

Москва,  «Высшая школа», 2002
	Reading:

1. The Foreign Correspondent, p. 23
2. How News Gets Around, p. 50

3. Training for Journalism, p. 61

Topics:

1. The Journalist and His Job, p. 14
2. What is News? p. 45

Grammar: 

Exercises: XII, p. 13; IV, p.27; V-VII, p. 49; X, p.66 

	Ваніна А.В.

	
	
	
	Writing:
1. Making a summary: p. 17, ex. X
2. Translation: p. 42, ex. VIII (A,B)
Vocabulary:

1. Check  your memory, p. 28, ex. VI

2. Check your memory, p. 45, ex. XV


	

	II       
	Видавнича 
справа та

редагування 
	Є.Ф. Телень
Газета в современном мире

(учебное пособие для вузов), 

Москва, „Высшая школа»,

2002
	Reading:
1. Resourcefulness is Imperative, p. 82

2. The  World Famous Newspapers, p.105

3. Supplement, p. 138:

    What is Journalism? p. 139;

     Why newspapers keep dying? p. 153
Topics:  

1. Interviewing for a News Story, p. 74

2. Let’s Talk about   Journalism, p. 122

Grammar:

Exercises: V, p. 88;  XII, p. 112;  IV, p. 134
Writing:

1. Summarising texts in Ukrainian, p. 56, ex. IX (B, C)

2. Practising question techniques, p.79 , ex. VI (C)
3. Translation, p. 101, ex. VI
4. Topics for composition:

  - Successful interviewing is a highly skilled art.

  - You can’t rely on aspiration when you are going to an interview. Work out questions in advance otherwise you are sure to fail. 

  - The reporter who asks a question to which the interviewee  has a standard, prepared answer ought to and does feel foolish.
Vocabulary:

1. Check your memory, p. 60, ex. XI
2. Check your memory, p. 104, ex. VIII
	Ваніна А.В.
	
	Афендікова Л.А. Англійська мова для  юристів  
	Переклад текстів: стор 29, стор 38, стор 47, стор 58, стор 68

Вправи: 9 стор17, 3 стор 24, 2 стор 36, 3 стор 44, 6 стор 53

	ІІІ
	Видавнича 

справа та

редагування
	Навчальний посібник для формування іншомовної комунікативної компетенції студентів освітньо-кваліфікаційного рівня «бакалавр» у сфері загальновживаної англійської мови
	Reading:

Shot texts,p.39

My meal, p. 43

Our hobbies, p.44

English weather,p.46 

Vocabulary:

p.43-44

p.45-46

p.46-47

Writing:

new vocabulary:


	
	
	
	

	ІІІ
	Видавнича 

справа та

редагування
	Навчальний посібник для формування іншомовної комунікативної компетенціїї
	Reading:

The Importance of Motivation .p42-44
Comprehensive question p.44-45

Task4

B,C,D,E.             p.46-52

Writing:

Write down your Curriculum Vitae p.53-54

5A,6A                 p.56

9A                      p.58

C. Our partner and their countries

1C, 2C              p.63

3C, 4C, 5C      p.64

6C,7C              p 65  
	
	
	
	


Методичні матеріали для забезпечення самостійної роботи студентів
1. Importance  of Public Relations

Study preview   Public relations is a persuasive communication tool that people can use to motivate other people and institutions to help them achieve their goals.

Defining Public Relations
    Edward Bernays, the public relations pioneer, lamented how loosely the term public relations is used. To illustrate his concern, Bernays told about a young woman who approached him for career advice. He asked her what she did for a living. “I’m in public relations,” she said. He pressed her for details and she explained that she handed out circulars in Harvard Square. Bernays was dismayed at how casually people regard the work of public relations. There are receptionists and secretaries who list public relations on their resumes. To some people, public relations is glad-handing, back-slapping and smiling prettily to make people feel good. Public relations, however, goes far beyond good interpersonal skills. A useful definition is that public relations is a management tool for leaders in business, government and other institutions to establish beneficial relationships  with other institutions and groups. For steps are necessary for public relations to accomplish its goals:

    Identifying existing relationships. In modern society institutions have many relationships. A college, for example, has relationships with its students, its faculty, its staff, its alumni, its benefactors, the neighborhood, the community, the legislature, other colleges, accreditors of its programs, perhaps unions. The list could go on and on. Each of these constituencies is called a public – hence the term public relations.

   Evaluate the relationships. Through research, the public relations practitioner studies these relationships to determine how well they are working. This evaluation is an ongoing process. A college may have excellent relations with the legislature one year and win major appropriations, but after a scandal related to the president’s budget the next year, legislators may be downright unfriendly.

   Design policies to improve the relationships. The job of public relations people is to recommend policies to top management to make these relationships work better, not only for the organization but also for the partners in each relationship. Paul Garrett, a pioneer in corporate relations, found that General Motors was not seen in friendly terms during the Great Depression, which put the giant auto maker at risk with many publics, including its own employees. GM, he advised, needed new policies to seem neighborly – rather than as a far-removed, impersonal, monolithic industrial giant.

   Implement the policies. Garret used the term enlightened self-interest for his series of policies intended to downsize GM in the eyes of many of the company’s publics. Garret set up municipal programs in town with GM plants and grants for schools and scholarships for employees’ children. General Motors benefited from a revised image, and in the spirit of enlightened self-interest, so did GM employees, their children and their communities.

   Public relations is not a mass medium itself, but PR often uses the media as tools to accomplish its goals. To announce GM’s initiatives to change its image in 1930s, Paul Garret issued news releases that he hoped newspapers, magazines and radio stations would pick up. The number of people in most of the publics with which public relations practitioners need to communicate is so large that it can be reached only through the mass media. The influence of public relations on the news media is extensive. Half of the news in many newspapers originates with formal statements or news releases from organizations that want something in the paper. It is the same with radio and television.
2.The article below identifies two problems of modern life – too much information and an increase in shyness. What do you think is causing these problems?

Read the text and check your predictions.

STOP  THE  WORLD!

The fax is spewing out a 50-page document, the answering machine is flashing six messages, the mobile phone is ringing again, there are 20  e-mails to respond to and  the Internet has found 11,000 articles   on the subject you are researching. No wonder information-overload syndrome  is the latest ailment to strike office workers.

       A survey commissioned by  Reuters Business Information found that half of 1,300 managers questioned were suffering from information overload and that new technology, instead of making their job easier, was causing stress, less job satisfaction and a great degree of illness, such as headaches and stomach pains.  Almost half the managers believe the Internet is making the situation  worse and admitted they were unable  to handle the amount of information they receive on a daily basis. An even higher number blamed the information tidal wave for the deterioration in their home life and personal relationships, and said that dealing with so much information frequently meant staying late at work or having to take work home.

     Our ability to generate information has simply exceeded our ability to review and understand most of it, let alone to decide on  priorities. And prioritizing is vitally important when you consider how much information we are exposed to – more information has been produced in the past  30 years than in the past five millenniums. The fact that not all of it is of equal importance means that  it needs to be sifted first. Likewise, it is crucial  that we avoid getting caught up in the urgency culture, where everything has to be done “by yesterday”.

     The growth of computer technology is also fuelling a worldwide “epidemic” of shyness, the psychologist Professor Zimbardo said  yesterday. He believes we are at the beginning of a new “ice age” of non-communication. The growing use of 

e-mail  and  the  disappearance  of  jobs  such  as  shop-assistants   means   that face-to-face conversations are becoming a rarity and it may well soon be possible to go through the entire day without talking to another person directly. Less and less time is spent on personal hobbies, holidays and with friends and relations.

     We are sending information but not conveying emotion. Zimbardo”s theory is that there is much less small talk – the recounting of the inconsequential trivia of social life that forms the social glue which holds communities together. Computers have eroded the opportunity for small talk and this means that people now feel they need a serious reason to start an everyday conversation.

Vocabulary Notes

1. to spew-  блювати, вивергати
2. to respond – відповідати
3. ailment – нездоров’я
4. survey – опитування, обслідування
5. to commission – делать замовлення
6. satisfaction – задоволення
7. pain – біль
8. to handle –  керувати, тримати в руках
9. tidal wave – хвиля, пов’язана з припливом
10. deterioration – погіршення
11. to generate – спричиняти, викликати
12. exceed – перевищувати
13. let alone – не говорячи вже про  …
14. to be exposed to – лишатися беззахисним
15. likewise – подібно
16. crucial – вирішальний
17. to get caught up – попастися; бути спійманим
18. urgency  –  невідкладність
19. to fuel – постачати пальне
20. rarity – рідкість
21. entire – весь, цілий
22. to convey – передавати
23. small talk – невимушена бесіда
24. to recount –викладати докладно
25. to erode – руйнувати
Read the text again and answer these questions:

1. What physical symptoms does “information overload” cause?

2. Why is prioritizing so important?
3. What is meant by “the urgency culture”?
4. What does the professor mean by a new “ice age”?
5. What are we not doing as we concentrate on sending out information?
6. Why are people reluctant to start an everyday conversation nowadays?
Discuss the  following questions in groups:

1.Do you agree that computer technology can be detrimental to our lives?

2.How could we  deal more effectively with a large amount of information?

3.Is “small talk” becoming less common in your country?

4.Do you think men or women are more affected socially by the impact of 

   technology?
3. Learn the following:

NATIONALITY WORDS
Country                           adjective                              person                               nation

Ukraine                           Ukrainian                            a Ukrainian                       the Ukrainians

Russia                             Russian                               a Russian                           the Russians

The USA                        American                             an American                     the Americans

Germany                        German                                a German                           the Germans

England                          English                                an Englishman /woman     the English

Italy                               Italian                                   an Italian                            the Italians

France                            French                                  a Frenchman /woman        the French

Spain                              Spanish                                a Spaniard                          the Spanish

Ireland                            Irish                                     an Irishman/woman           the Irishmen/Irish             

Scotland                         Scottish /Scotch                   a Scot                                 the Scots

Wales                             Welsh                                   a Welshman /woman         the Welsh 

Holland                          Dutch                                   a Dutchman /woman          the Dutch

Denmark                        Danish                                  a Dane                                the Danes

Belgium                          Belgian                                a Belgian                            the Belgians

Norway                         Norwegian                             a Norwegian                      the Norwegians

Sweden                          Swedish                                a Swede                              the Swedes

Finland                          Finnish                                  a Finn                                 the Finns

Poland                           Polish                                    a Pole                                 the Poles

Turkey                          Turkish                                 a Turk                                 the Turks

Mexico                          Mexican                               a Mexican                           the Mexicans

China                             Chinese                                a Chinese                            the Chinese

Portugal                         Portuguese                           a Portuguese                       the Portuguese

Japan                             Japanese                               a Japanese                          the Japanese

Egypt                            Egyptian                               an Egyptian                        the Egyptians 

Greece                           Greek                                   a Greek                               the Greeks

Australia                       Australian                             an Australian                      the Australians 

Brazil                            Brazilian                               a Brazilian                          the Brazilians

Israel                             Israeli                                   an Israelite                          the Israel

Iraq                               Iraqi                                      an Iraqi                               the Iraqis

Cuba                             Cuban                                   a Cuban                              the Cubans

Canada                          Canadian                              a Canadian                         the Canadians                                                                                                     Switzerland                   Swiss                                    a Swiss                              the Swiss

Hungary                        Hungarian                             a Hungarian                      the Hungarians

4. Listen to an argument between Gillie and Mark about television.
Say whose point of view you share and why.

Gillie:  Oh, come on! It kills the imagination. I mean, you’ve heard that term  ‘         ‘coach potato’ – I mean, people sit there like vegetables.

 Mark:  I disagree. No, I disagree. What – and anyway, what would they be doing if they weren’t doing that?

G: Well, probably sport, activities, I don’t know, but it’s   … so addictive. I mean,                                they just sit there day after day, night after night and I’m sure it causes bad behaviour in kids.

M: I  disag … how can –there are no statistics to prove that, absolutely none. On the contrary,  it’s a  - it’s a way of bringing people together. I mean,  it’s the only time  families get together – they  sit round – round    the TV. It’s a friendly, relaxing presence.

G: How can you say families get together?

M: But they do. It brings people together, it keeps kids off the street, keeps them entertained.

G: They don’t communicate.

M: Course they do. Family life goes on around it. It’s just there  - it’s just on. This is a very  middle-class view, you  know, I mean it’s like saying that – it’s like saying that people would  be reading if,  if they weren’t watching  television.  Well

there’s  no evidence to show that.

G: I’m sure they would. And instead of reading, instead of playing musical  instruments what are they doing/ They’re sitting in front  of this television with no intellectual quality  at all – a load  of rubbish.

M: That’s  - that’s nonsense – that’s absolute nonsense. I mean, there are  lots of good programmes on. All you’ve got to do is  be selective.  All you’ve got to do is act with a little bit of judgment.  I mean there’s a lot of educational stuff broadcast  - there’s a lot of stuff that you can learn from and if you watch   sensibly you can learn  a great deal.

G: Yes I know, but I mean, I’ve got  kids -  kids  like adverts, kids like soap operas,  that’s what kids want. I mean, you sit them in front   of an ‘educational programme’, they are not interested.

M:  Yes, but if you   will use the television as a babysitter then that’s what’s gonna  happen, isn’t it? I mean, you ‘re just using it to occupy   your  kids.  And all right, while we’re on the subject – soap operas. Now soap operas, a lot  of people say they’re rubbish – no  doubt you would – but they can be very educational. They – they bring up all kids of   social issues – they teach people about  AIDS, they’re engaged  in the world.

G: That’s complete rubbish,  Mark. Come on! People spending three to  five hours every evening watching television – watching things like soap operas, you cannot tell me that they’re going to intellectually advance themselves.

M: Now that’s not fair. We’re not saying that they’re watching three to five hours of soap operas.

G: And one thing that really upsets me is the amount of violence on television and I’m sure that has an effect on children. I’m sure it makes kids aggressive.

M: How? How?

G: Well’ I’m sure they watch – you know, they watch things like Kung Fu or whatever, and I’m sure they just try and imitate it – even cartoons. Tom and Jerry – very violent. The whole cartoon’s based  on violence.

M: Are you saying that  kids are in some way manipulated by this violence? They have the capacity to  distinguish between fact and  fiction. They know that Ninja  turtles are fictional – they  know that Tom and Jerry cartoons  are fictional.

G: Well, they’re out there playing it!

M: Well, what’s the matter with playing it? That’s fine.

G: But they’re actually copying this, they’re actually imitating this aggression, as if aggression  equals good.

M: Oh come on, come on! Kids are far too sophisticated to assume that – to be affected by the violence in some way. They know it’s storybook stuff.

G: Well I’m not convinced. I mean I don’t think they   do   distinguish that much between fact and fiction – see, what they see on television to them is real, you know. I mean fairies are real to children, Father Christmas is real, you know.

M:  So you are saying that  when they watch – they think Ninja turtles are real? Come on, come on, what sort of kids have you got? I mean …

G: No, I really believe they do!   

5. When Do Private Matters Become News?
(for individual reading)
Journalists frequently report about matters that most people consider private. We intrude because a news event thrusts a private person into the public eye. We inquire about private matters because we want to show the personal impact of a public issue. These issues present ethical considerations that reporters, photographers and journalists must consider.

Several principles help in making these decisions. The toughest decisions come when these principles conflict:

· A journalist’s primary responsibility is to the readers and to the public interest. Even when other considerations argue for caution, journalists must find a way to publish information that illuminates a public debate or informs the public about matters of safety. 

· Journalists should identify the people they write about unless strong valid considerations argue for protection of their privacy. 

· Journalists should avoid unnecessary invasion of the privacy of innocent people, especially vulnerable people, people who are not used to dealing with the news media and people who have not voluntarily sought public attention. 

Coverage of children
Newspapers must cover many issues involving children and adolescents – ranging from sports stories to stories about sexual abuse and other crimes to stories about education. Setting rules that fit all situations is difficult where minors are involved. But a general guideline here is that newspapers should be more lenient in respecting privacy of juveniles, whether that means withholding identification, withholding pertinent information or deciding not to publish a story entirely. Where possible, you should discuss the story and your considerations with the youth’s parents or guardians as well as the youth himself or herself.

Breaking stories can present changing situations. Most newspapers would not run the name of a youth who is a victim of sexual abuse. When a minor is missing, the public interest argues for publishing name, photograph, description, habits and other information that might help the public recognize the youth. When the girl later surfaces and reports to authorities that she was raped, the newspaper can’t unidentify her. No solution seems right: Stop using her name; withhold the information about the assault; print that she was raped. If you can, discuss the dilemma with the girl and/or her parents and/or people who are helping the family deal with the trauma, such as relatives, pastors, police or counselors. You might stop using the name because continuing to use it seems like trumpeting it. If the abductor is not charged immediately, you might consider awaiting legal action to report the rape allegation. Perhaps details of the situation will argue for continuing to use her name because it would be absurd to think her identity would fade in the public eye (say, for instance, she’s a prominent high school athlete who was well known before the abduction or the daughter of a community leader). Whatever you decide, an editor’s note or column might explain the dilemma and the decision to readers and reassure them (and the family) that you took the decision seriously. The youth or the family might have no interest in an interview at the time, but follow up after a few months (perhaps after the abductor’s trial) and see if you can get an interview then. Ask how tough it was to have such an intimate and traumatic event aired publicly.

Incest cases present other difficult choices because identifying the defendant and describing the assault as incest identifies the victim. In these cases, you might report the crime but not the relationship. Sometimes, however, the relationship is an important part of the story. Let’s say it’s a foster parent who’s arrested. That raises valid questions about the state’s screening and supervision of foster parents.

If you are doing stories about sensitive matters such as special education, mental illness, foster care or juvenile justice, work with teachers and parents to find youths whose families recognize the benefits of public education about the issue. If events thrust families into the news dealing with these issues, consider approaches that minimize the invasion while still examining the issue.

Athletes who welcome the spotlight when the press records their achievements suddenly shy from it when discipline or health issues keep them from competing. Your readers have a valid interest in knowing why a youth is missing the state tournament. But a teen also has a valid interest in privacy over a health or disciplinary matter.

You should make decisions based primarily on your newsroom’s values and your own consideration of the conflicting factors. The fact that another news outlet decides to use a name or a fact does not make your decision for you. But coverage by other media or the extent of public knowledge in the community does affect how much your decision could harm someone’s privacy. For instance, if the whole school knows a star athlete is missing the state tournament because she was drinking at a party, your publication of that fact is less a violation of privacy than if everyone is wondering why. And if the rumor is that she’s pregnant and you have confirmation that she’s undergoing tests for lymphoma, the opportunity to correct misinformation might be a consideration. Still, you might decide that a teen-ager’s health is a private matter, regardless of school activities or rumors. 

Coverage of immigrants
Immigration is an important public issue that newspapers need to examine. Because the issue evokes strong emotions and opinions, journalists need to be use care in deciding whether and how to identify immigrants in stories and photographs. If your reporters or photographers are going to be writing stories or shooting pictures of immigrants who are in the United States illegally, you should discuss in advance whether to grant confidentiality to immigrants and what the terms of confidentiality should be.

Newspapers are not law enforcement agencies. You should not identify illegal immigrants simply because they are breaking the law. Does your newspaper withhold names to protect the identities of people who help you write about violations of the law when you cover other crimes and/or social issues? If so, consider whether any circumstances of the story justify different treatment of your sources in an immigration story. However, you also should consider, and discuss with your editors, whether writing about illegal immigration and withholding identities would open you to a federal subpoena. Given the courts’ handling of the Valerie Plame case and the lack of a federal shield law, reporters have to tread carefully and consult in advance with editors, before granting confidentiality in any cases involving federal jurisdiction.

Language differences complicate the decision in immigration stories. Especially if you are not fluent in the immigrant’s language, you should be careful even if a source agrees to talk for the record. Make sure that your interpreter is competent and explains clearly to the source that her name will be published in a newspaper which authorities might read. Be sure as well that your source understands your questions and that you understand the translation. If an answer seems puzzling, repeat the question and explain it to the interpreter, so that you know you are reporting the answer accurately. Use a professional interpreter whenever possible. Asking bilingual children to interpret for their parents, for instance, is especially risky. Children can’t take phone messages correctly in one language. Also be careful using one worker in a group who speaks in broken English. You might be able to conduct a fair interview with that person, but don’t rely on him to interpret for friends. 

Coverage of suicide
Suicide presents difficult choices to newspapers. We cannot pretend to have an industry standard here. Some newspapers always report the cause of death in obituaries and make no exception for suicides. Some newspapers do not report suicides unless they involve someone prominent or unless they occur in public.

We should recognize that we will never have consistent coverage of suicide. Most suicides occur in private and families will ask police, funeral directors and other sources newspapers rely on to keep a suicide private. The best a newspaper can claim is that you cover all suicides you learn about.

Whatever your approach to covering suicides, be aware that some research has shown a phenomenon known as “suicide contagion,” where attention to one suicide is believed to contribute to other suicides in the same community. Suicides present valid reasons for newspapers to consider whether they should answer two of the basic questions we address in most news stories: Why and how. Suicide experts advise caution in reporting or speculating why a person killed himself or herself. Even if the person leaves a note, that may not be the full story. Immediate speculation about difficulties in the person’s life seldom tells the full picture, the experts say. They also worry about suggestions in news stories that a person killed himself because he was depressed or had been fired or was in marital or financial difficulty. This can imply to readers who are depressed or facing these situations that they are valid causes for suicide, the experts say. If you must address these issues, present them as facts, not as reasons for the suicide, which you can’t really know anyway. Experts also caution against reporting how people kill themselves, especially in detail, because they say that can be suggestive to troubled people as well.

If you have a strong reason to examine the apparent factors in a suicide, be sure to interview some counselors and give them a chance to say that those are not reasons to kill yourself. Even if these factors are not part of the story, consider whether you should interview counselors and publish information about getting help, such as hotline numbers, counselors and services that might help people with similar problems, such as debt counselors and mental health services.

The Centers for Disease Control and several organizations involved in suicide research and prevention have developed recommendations for the news media in covering suicide. In some cases and on some stories, the recommendations go further in the direction of restraint than some journalists will feel comfortable. But their cautions merit consideration and discussion when dealing with suicide stories. Among the reminders for journalists in the recommendations: 

· “Research suggests that inadvertently romanticizing suicide or idealizing those who take their own lives by portraying suicide as a heroic or romantic act may encourage others to identify with the victim. 

· “Exposure to suicide method through media reports can encourage vulnerable individuals to imitate it. Clinicians believe the danger is even greater if there is a detailed description of the method. Research indicates that detailed descriptions or pictures of the location or site of a suicide encourage imitation. 

· “Presenting suicide as the inexplicable act of an otherwise healthy or high-achieving person may encourage identification with the victim.” 

Coverage of abuse
Writing about victims of domestic or sexual abuse presents decisions that require sensitivity and that change with each case. Newspapers used to have pretty firm rules against identifying victims of sexual assaults because the crime carries a stigma that harms the victims. Some victims today argue that the secrecy conferred by the news media actually feeds that stigma. The best approach often is to present the arguments for openness to victims and respect the victims’ wishes.

Given the damage that fabrication already has done to the media, you should avoid using fictional names when writing about victims of sexual abuse. If you agree not to use a victim’s name, provide enough information about him and his life to make him appear authentic to the reader without identifying him. For instance, you might describe a victim as “a stockbroker in his 40s who was an altar boy at St. Peter’s Parish.” Sometimes you can persuade a victim to be identified by first name, middle name, maiden name or perhaps a childhood nickname (acknowledge in the story how you are identifying the victim). It’s not uncommon for victims of childhood sexual abuse to change their names in adulthood, so you might ask whether you can identify by the birth name. You can report in the story that the person is known by a different name now but not use the name.

Domestic abuse presents other considerations. In addition to concern about the privacy of the victim, you need to weigh valid concerns about her safety.

Domestic and sexual abuse also present reporting challenges as you try to determine what happened. In any story, human memory is a source of varying reliability. Memories of traumatic events can be especially selective. Some memories will be vague or repressed entirely as a means of self-protection. Some will be exaggerated by terror or anger. Some memories will be clouded by tears or adrenaline. When reporting on abuse, you should avoid a detailed focus on the actual incident of abuse unless you have strong reasons to do so and strong confidence in your account. Even if the actual incidents of violence occurred in private, seek interviews and documentation that will support or refute the victims’ accounts about surrounding circumstances.

When you publish stories about domestic or sexual abuse, consider publishing phone numbers and web addresses of services that help such victims.

Covering grief
One of a reporter’s toughest tasks is intruding on people’s privacy at the time of stress. You may presume that the parent of a child who has died, for instance, wouldn’t want to talk to you. You feel like a vulture for even asking. As awkward as it is to ask, though, you need to respect that the decision on whether to do an interview is the parent’s, not yours. Never say no for someone else. Apologize for the intrusion and ask respectfully if you can tell their story. Some parents may embrace the chance to tell the world about this child who is so special to them. Others may find talking too difficult at that moment. Ask who else might be able to talk. Sometimes a sibling or an aunt will be able to handle the interview. Tom Suk, retired police reporter for the Des Moines Register, gives this advice: “It’s always better to ask and have them tell you to go to hell than not ask and have them call the next day and say, ‘how could you write that about my son/daughter/friend without talking to me first?’”

You Didn’t Hear This from Me…”
Few practices have dealt more blows to the credibility of American journalism than the use of confidential sources. The fabrication scandals of Janet Cooke, Jayson Blair and Jack Kelley revolved largely around the use of unnamed sources. The New York Times’ faulty reporting on weapons of mass destruction in Iraq was based on unidentified sources. CBS News and Newsweek issued embarrassing retractions of reports based on confidential sources. The jailing of Judith Miller underscored that the stakes for journalists go beyond credibility. The indictment of Scooter Libby based largely on the testimony of Miller and three other journalists demonstrated that journalists cannot always assure that a source will remain confidential. The identification of Mark Felt as Deep Throat also has reminded us why we need confidential sources. The ideal standards and practices will allow the use of a modern day Deep Throat, while pushing more sources onto the record to build reader credibility. Proper use of confidential sources will protect journalists against the errors of recent scandals and protect news organizations against the use of bogus sources by fraudulent journalists.

This discussion will seek to clarify for the editors and reporters on your staff the standards for your newsroom: When do you grant confidentiality? How do you verify information from unnamed sources? How do you press sources to speak publicly? How do you identify these sources to your reader and explain why the reader should trust you and the source? How do you protect the source?

Anonymous sources vs. confidential sources. First, let’s get the terminology straight: Don’t publish information from truly anonymous sources. An anonymous source would be a person whose identity is unknown even to the reporter. This may be a caller passing along an anonymous tip. This may be a person who meets a reporter face to face but doesn’t disclose her identity. These anonymous sources may be helpful to a reporter. An anonymous source might pass along some information that could lead the reporter to documents or named sources who could verify and illuminate the anonymous source’s information. The source never appears in the story but the story could not be done without the source’s help. The anonymous source may have valid reasons to remain anonymous and may be providing accurate information. But you can’t trust a source who doesn’t trust you. Don’t use anything from an anonymous source that you can’t verify from documents you know to be valid or sources you know and trust. Though much of the discussion about journalism controversies uses the term “anonymous sources,” that is really inaccurate in most cases. The controversy is really over the use of confidential sources. This is a source whose identity you know. You know who the person is, why he knows what he’s telling you and why he wants to tell you. But you keep the source’s identity confidential and don’t disclose it to readers or to the courts. Journalists who call these sources anonymous are subtly aiding the erosion of credibility by using an inaccurate term that implies a lower degree of credibility. Other accurate terms would be unnamed sources, unidentified sources or undisclosed sources.

The extremes. Consider the extremes in use of confidential sources. Few, if any, news organizations operate at either extreme. One extreme would be to never speak to sources except on the record. At this extreme, you wouldn’t even receive the confidential or anonymous tip and see whether you can find on-the-record verification. At the other extreme, you would never push a source to go on the record and might offer confidentiality even to sources who would be willing to go on the record. Most journalists and news organizations operate somewhere between the extremes. The extremes of actual practice are more nuanced. Some organizations seldom or never publish information from anonymous sources, but they would talk to people on a confidential basis, hoping to persuade the source to go on the record or to provide enough information that the reporter can verify the story from other sources or documents. The test for these organizations is when they can’t nail down the story, are they willing to get beaten on the story rather than relax their standards for confidential sources? Other newspapers make extensive use of confidential sources and routinely use some sources who never go on the record. They do try to push at least some sources to go on the record, but confidentiality becomes a routine that feeds on itself: Sources who might be willing to go on the record see how readily the paper provides confidentiality, so they hide behind the same cloak. Neither of these extremes in practice is ideal: Attributed information isn’t necessarily accurate anyway, so the organization that insists on naming sources may still publish stories that aren’t credible, in addition to getting beaten on other stories and failing to break some investigative stories that require anonymous sources. The organization that’s more aggressive in granting confidentiality publishes some groundbreaking, accurate stories that readers still question because they can’t evaluate the sources.

As you consider how your organization handles confidential sources, consider these issues:

Who decides? How does your newspaper grant confidentiality and who can do that? Can a reporter grant confidentiality on her own authority? The organization has a stake in confidentiality. The organization’s credibility takes a hit if readers don’t trust stories with unnamed sources. The organization pays the legal bills if prosecutors want to learn the names of confidential sources. The organization may take a hit in a civil suit if it can’t produce witnesses to support libelous allegations it has published. Reporters and editors (top newsroom editors and line editors who deal directly with reporters) need to discuss the process and standards for granting confidentiality in your newsroom. Do you always need an editor’s approval before granting confidentiality? If so, which editor(s)? If the authority is rather narrow, what do you do when you can’t reach anyone with authority? Do you grant exceptions in extreme cases? A middle ground between free license for reporters and tight control by editors is to talk about situations in advance when dealing with sensitive stories that might involve confidentiality. If a reporter anticipates (or knows) a source will be reluctant to talk for the record, the editors and reporter can discuss in advance what to do and what conditions to offer the source. When confidentiality requests arise without warning, can the reporter have an initial confidential talk with the source to assess the situation, then confer with the editors before going further? Or should editors discuss general terms of confidentiality and give reporters room to operate within those terms? If a reporter grants confidentiality without consulting with editors (whether because of an error or circumstances) and editors disagree with the decision, editors should respect the promise of confidentiality, but they can decide not to publish the information unless the source will go on the record. Editors would undercut a reporter’s credibility if they identified a source to whom a reporter promised confidentiality. In addition, some courts have regarded the reporter’s confidentiality commitment as a binding contract, so editors should consult attorneys before identifying a source the reporter promised confidentiality. Keep in mind, though, that the promise of confidentiality can create legal problems even if you never write a story. Remember that Judith Miller went to jail for refusing to disclose a source she never cited in a story. Bob Woodward was called to testify before the grand jury about a matter he had not written about. So as much as possible, you want to address issues in advance of awarding confidentiality.

All sources are not created equal. Consider the source’s status, the source’s information, the source’s access to information and the source’s willingness to talk. A reporter should always be skeptical of someone who contacts the reporter seeking to leak information. The information may be accurate, but always consider that one reason the source may request confidentiality is because he isn’t confident of the information himself. When a source offers unsolicited information to a reporter, the reporter’s first challenge is always to assess the source’s motives, how the source got the information and how reliable and complete the information is.

On the other hand, a reporter might learn from documents or from other sources that a particular source knows exactly what happened. You approach the source and the source is reluctant to talk. Perhaps privacy laws, professional ethics or official policies prevent the source from talking. Perhaps the source doesn’t trust the media in general or you in particular. Perhaps the source fears for her job or has another valid reason to avoid talking publicly. You still need to assess the credibility of this source. She may be honest but only partially informed. Motive is less of a concern when you deal with a reluctant source. It’s still a concern, though. Perhaps the source is playing hard to get but really has an agenda. Or perhaps the source is reluctant because she’s unsure of her information.

Be especially demanding of official sources. The status of a source is important in deciding whether to grant confidentiality. If you’re an education reporter, you might need to grant confidentiality to a teacher to get an interview about a student disciplinary matter. Privacy laws might prohibit the teacher from disclosing this information (even if you’re not naming him in the story), so he has a valid reason to request confidentiality. On the other hand, if the superintendent wants to go off the record to discuss some matters of district finances, you should be more demanding. She’s the chief executive officer of the school district. She’s responsible for the budget and her duties include informing the public about district finances. Why in the world should you let her go off the record about official district business at all? Why would you give Karl Rove, the deputy White House chief of staff, or Scooter Libby, chief of staff to the vice president, confidentiality to release damaging information about someone whose husband had criticized the administration? The abuse of power is a bigger story than the story they are peddling. Explore motives and discuss the kind of information a source, especially an official source, wants to disclose before you grant confidentiality.

Resist “background” briefings. Journalists, especially in Washington, have let public officials get away with doing “background” briefings, where they provide official explanations that journalists can’t attribute to them by name. The journalists express resentment at the rules, yet they play along, fearing that other journalists will beat them on an important story if they boycott on principle. Consider how often officials give you inaccurate or unreliable information on the record. Why should you trust them when they aren’t even standing by the information they’re giving you? Would that time be better spent pursuing more reliable sources? Or could you attend the briefings for tips but not publish the information from a briefing unless you can verify it?

Victims deserve special consideration. A newspaper with a strong policy against granting confidentiality to sources may make exceptions in cases of victims of sexual assault and other crimes. Many victims of sex crimes will not talk at all unless they are granted confidentiality. Still, you need to discuss how to identify the victim in the story. Fictitious names might raise questions with the reader as to the truthfulness of other information. Ask the victim if you can identify her by her first name. Or perhaps a middle name or nickname (noting in the story that this is her middle name or nickname). This provides a measure of privacy for the victim while still giving the story more authenticity and keeping it fully truthful. If you can’t get a name to use, consider a description rather than a false name: The bookkeeper or grandmother.

Try to get them on the record. Your initial grant of confidentiality is not the last word. You should tell the source that you will try later to get him on the record. And then you should do it. Eric Nalder, a two-time Pulitzer winner for the Seattle Times, likes to “ratchet” reluctant sources onto the record. After the interview, which was conducted on the basis of confidentiality, he’ll find a fairly harmless quote and ask the source whether she minds saying that on the record. Usually the source will agree. Then Nalder tries with a slightly more useful quote: If you can say that on the record, surely it’s OK to go on the record with this. Sometimes you can ratchet a whole interview onto the record that way. In especially sensitive cases, such as sexual abuse victims, it sometimes works to tell the character in advance that he can decide after the interview whether it’s on the record. This overcomes the reluctance to do the interview and gives you a chance in the interview to win the character’s trust and get everything on the record.

Do “scoops” justify confidentiality? Journalists often say they use confidential sources to get information that they couldn’t otherwise get in the paper. But frequently we really use confidential sources to break stories a cycle earlier than the competition – to be the first to report that a coach is being fired or hired or to break the news before the press conference scheduled for the next morning. If you’re really going to get tougher about using anonymous sources, should you consider passing on these stories, which the reader is going to know pretty soon anyway? Sometimes these confidential sources are wrong, too. Basketball fans remember the stories, based on confidential sources, reporting authoritatively during last year’s NBA finals that Larry Brown was going to be president of the Cleveland Cavaliers. He ended up deciding to coach the Knicks.

