Camocriiina po6orta

CamocrTiiiHa po60Ta CTYACHTIB 3 JTUCHUILIIHY Tiepeadayae:
- MITOTOBKY JI0 CEMIHAPCHKUX 3aHSATH;,

- MITOTOBKY /10 KOHTPOJIBHUX 3aXO/IiB;

- BUKOHAHHS 1HIUBITyaJIbHOTO 3aBIaHHS.

Ne
TeMH

Haspa temu

1 | KpuruyHe MHC/IeHHS sK 0a30Ba HaBMYKa CbOTOJEHHSI Ta
METO/10JI0TisI HABYAHHSA.
3aBaaHHS:
1. YknaaiTe riiocapiii KIIFOYOBUX CHIB JI0 TEMHU.
2. Iligrotyiite MUCHMOBE pE3IOME, Y3arajbHIOIOYM OCHOBHI ITYHKTH
TJIaHYy JIEKI1i/ceMiHapy.
3. [TepenuBiThes BIJIEO “What 18 critical thinking”
https://www.youtube.com/watch?v=HnJ1bgXUnIM
Ta BUKOHAMWTE 3aBJaHHS 10 HHOTO.

2 | Po3BuTok iHndopManiiiHOro mpocropy, cy4acHi mac-memia, BHIH
KOHTEHTY.
3aBaaHHS:
1. YknaaiTe riiocapiii KIIFOYOBUX CHIB JI0 TEMHU.
2. Iliarotyiite MUCHMOBE pE3IOME, Y3arajbHIOIOYM OCHOBHI ITYHKTH
TJIaHy JICKI1i/ceMiHapy.
3. Ilepeausithcs Bimeo “Traditional Media. Private and State Media.
Very Verified” https://www.youtube.com/watch?v=ydAHniSmmuc rta
BUKOHAWTE 3aBJaHHS 10 HbOTO.

3 | ®yHKUiOHAJIBLHO-TIPArMATHYHI TA CTPYKTYPHO-CEeMAHTHYHI
napaMeTpH MeaiaTeKCTy.
3aBIaHHA:
1. YknaaiTe riiocapiii KIIFOYOBUX CIIB JI0 TEMHU.
2. Iligrotyiite MUCHMOBE pPE3IOME, Yy3arajJbHIOIOYM OCHOBHI ITYHKTH
IUTaHy JIeK1lii/ceMiHapy.
3. Oznaiiomrech 3 iHCTpyKIisimu “How to Do a Media Analysis” Ha
caiiti https://www.wikihow.com/Do-a-Media-Analysis, mneperisHbTe
Bineo “Six Types of Content in Media.Very Verified”
https://www.youtube.com/watch?v=_1VZFpqvAf8 Ta BukoHaiite
3aBIAHHS 10 HBOTO.

4 | lundpoBa rpamoTHicTh y Meaianpoctopi. OHIaliH iHCTPpyMeHTH

AiaJIOrOBOro0 CHiIKYBaHHA Ta HaB4YaHHA. ConiajgbHi Meia.



https://www.youtube.com/watch?v=ydAHni5mmuc
https://www.wikihow.com/Do-a-Media-Analysis
https://www.wikihow.com/Do-a-Media-Analysis
https://www.youtube.com/watch?v=_1VZFpqvAf8

3aBIaHHA:

1. YknaaiTe riiocapiii KIIFOYOBUX CHIB 10 TEMHU.

2. Iligroryiite MUCHMOBE PE3IOME, Yy3arajbHIOIOYH OCHOBHI ITYHKTH
TJIaHy JIeKIIii/cemMinapy.

3. IlepemmBiThes Bimeo “My Generation (Short film about Social

Media)”  https://www.youtube.com/watch?v=1FFI6S3ka A Ta
“Percentage of  Life - Social Media Addiction”
https://www.youtube.com/watch?v=0Y6v_1dwF3c, BUKOHAMNTE

3aBIaHHS 10 HUX.
4. Osnaitomrech 31 crarrero M. Ilpencki “Digital Natives, Digital
Immigrants” (On the Horizon, 2001. Volume 9. Issue 5. P. 1-6),
3aKOHCHIEKTYUTE 11, MArOTYUTECh 10 OOrOBOPEHHS.

MaHinyIsiITHBHMH BIUIMB: 03HAKH Ta 3arpo3u. PaKTYeKiHI Pi3HUX
BU/IiB KOHTEHTY.

3aBlIaHHS:

1. YknaaiTe Tiiocapiii KIIFOYOBUX CHIIB JI0 TEMHU.

2. Iligrotyiite MUCHMOBE pE3IOME, Y3arajbHIOIOYM OCHOBHI ITYHKTH
TJIaHYy JIEKI1i/ceMiHapy.

3. IlepemmBithcs Bimeo “Social Conformity - Brain Games”
https://www.youtube.com/watch?v=08BkzvP19v4&t=12s ta “Monkey
business illusion”

https://www.youtube.com/watch?v=1GOmdoK_ZfY &t=34s,
BUKOHAWMTE 3aBJaHHS 0 HUX.

4. TIlpounmite  onmavin 1py  “Media  Literacy = Mission”
http://irex.mocotms.com/ml_en/story _html5.html?Ims=1. OG6roBopiTs,
K1 HABUYKH 1HPOMEIIHOI IpaMOTHOCTI By 3acTocyBanu mija yac rpu.

InuBinyanpHe 3aBIaHHS:
IIucbMoBHMil aHaMi3 AaHIJICLKOMOBHOIO Melia Keiicy 3a
AeTaJbHUM IUIAHOM, po3MimeHuM B Moodle.



https://www.youtube.com/watch?v=1FFl6S3ka_A
https://www.youtube.com/watch?v=0Y6v_1dwF3c
https://www.youtube.com/watch?v=IGQmdoK_ZfY&t=34s
http://irex.mocotms.com/ml_en/story_html5.html?lms=1

