Tema: Tour operators

&% MopanbHi pgiecnosa — 1e Taka rpyna A[OMOMIXKHUX pAiecnis, siKi

3MIHIOIOTh 3HAYEHHS OCHOBHOTO JI€CJIOBA, HAJAlO4M BIATIHOK OO0OOB’SI3KOBOCTI,
HEOOX1IHOCT1, MOYKJIMBOCT1 BUKOHAHHS 11

1. iecnoBa can Ta may MarTh (GOPMH TENEPINIHHOTO 1 MUHYJOTO yacy (could 1
might), giecioBa must, ought i need mMaroTh TiIBKH OHY (HOPMY — TETIEPINIHHOTO
gacy. Y TakoMy BHUIIAJKy 3aMiCTh HUX BUKOPUCTOBYIOThH Ay6/110104i KOHCTPYKLUl.

Must = have to = to be to

Can — to be able to

May = to be allowed to

2. MonanpH1 J1€CiIOBa HE MarOTh HeocoOucToi GopMHU — 1H(DIHITUBY, TepyHIIS 1
TEMTPUKMETHHUKA.

3. MonaspHi1 J1€CIIOBA HE MAIOTh 3aKIHYEHHS -S B 3-if 0c001 OQHUHU:

He can do it.

He must do it.

He may do it.

He ought to do it.

4. IMurtanbHa 1 3anepeuyna ¢popMu MomanbHuX JaieciiB B Present 1 Past Indefinite
YTBOPIOIOTECSL 0€3 JomoMikHOro fiecioBa to do. Y mutanbHil GopMi MOmadbHE
JECIIOBO CTABUTHCA MEPE] MiIMETOM:

Can you do it?

Need he do it?

May you do it?

Ought she to do it?

Must you do it?

5. V 3amepeuniii ¢opMmi YacTka not CTaBUTHCS BiApazy K MICIS MOIATLHOTO
nieciosa. JliecioBo can 1 3amepedyHa 4acTka not y TemepilllHbOMY 4Yaci MUIIYThCS
pa3oM: cannot.

He cannot do it. Bin He MOXe 1IbOTO 3pOOUTH.

You may not smoke here. TyT KypuT He JO3BOISETHCS.

6. MopanbHi JiecioBa MalTh Taki CKOpodYeHi 3amepeddi gopmu: can’t, couldn’t,
mightn’t, needn’t, mustn’t.

Can, could — MOXJTUBICTh, J03B1JI, UMOBIPHICTh, HABHYKA

— Can you go there and help them? It could be a trap

(Tu moxern moixatu Tyau 1 gomoMorTH iM? Ile moxe OyTu macTtka.)
May — 7103B1JI, HEBIIEBHEHICTh

— May I go? He may be in danger

(Moxxna meHi itn? Bin moxke OyTu B HeOe3Ieri)



Might — HeBIIEBHEHICTD
— An asteroid might hit the planet

(AcTepoin MoXke 3ITKHYTUCH 3 TUIAHETOIO)
Must — 000B’SI3KOBICTh BUKOHAHHS [I11, BICBHEHICTH

— You must listen to it. They must leave now

(Bu MycHTe MOCITyXaTH L. IM Bike MOTpiOHO HTH)
Should — nopaja, BlIeBHEHICTh

— You should consult a doctor.

(Bawm crni mpOKOHCYIBTYBATHUCS 3 JIIKApEM)
Would — gomnomora, 3arnut mpo WMOBIPHICTb

— Would you listen to the message, please? Would he be there on
time? Would you like some coffee? (Ilocnyxaiite nmoBigomiieHHs, Oyap gacka. Bin

nobepeTbcs Ty BuacHo? bynere kaBy?)

Ought — Bupaxae MoOpaJbHUN 00OB’S30K, OakaHICTh Jii, IO BIJHOCUTHCS IO
TEMEepIHBOTO 1 MaWOyTHROTO dYacy ciig — Oymo O, moTpiOHO, TOBHHEH,
mycwuiil. [HpiHiTHB micis aiecnoBa ought BXXUBA€ETHCA 3 YACTKOIO to.

— You ought to do it at once. — Bam cnin (Bapto Oyno O, BU TOBUHHI) 3pOOUTH 11€
3apas.

— His brother has measles. He ought to be isolated. — V¥ iioro Opara xip.
Woro cain isomosarn.

Need - B noeananni 3 Indefinite Infinitive Bupakae HeoOX1AHICT 3MIMCHEHHS il

CTOCOBHO TEMEPIIIHBOTO 1 MaliOyTHHOTO Yacy.
Need BXWBaeThCS B MNMHUTAJIBHUX 1 3aMepeuyHUX pPEUYEHHAX, a TaKOXK Y

CTBEP/KYBAJIbHUX PEUYEHHSX, IO MICTITh TakKi NPHUCIIBHUKA 3 3alepedyHuM
3HaueHHsM, sk hardly, scarcely Ta iH:

Need you go there so soon? — Uu moTpiOHO Bam (4M MOBUHHI BH) iXaTH TYAH Tak
CKOpO?

You need hardly remind me of it. — Bam HaBpsn uu Tpeba HaragyBaTu MEHI IPO
1e.

I need not tell you how important that is. (Th. Dr.) — Meni He mOTpiOHO TOBOPUTH
BaM, SIK I1€ BaKJIIUBO.

# 1. Complete the sentences with the correct form of the verb have (to).

1. The car broke down so I ... go by bus. 2. We arrived too early so we ... wait. 3.
Nobody likes it when he ... get up early in the morning. 4. The building ... be
demolished. It's not safe. 5. My passport was out of date so I... renew it. 6. If
weather conditions get any worse, the climbers .. give up. 7. The manager told me
I... reduce my lunch breaks. 8. If you broke it, you ... pay for it. 9. The old man told
me he ... work very hard when he was my age. 10. If business hadn't improved,
they ... close down. 11.1... learn Spanish at the moment because I need it for my
job. 12. If I hadn't passed the exam, I... take it again. 13. It... be ready by the end of



the week or you won't get paid. 14. I regret to ... inform you of the sad news. 15. ...
the Queen ... tell a black lie?

#2. Make sentences according to the model.

Model. He wore a hat. It wasn't necessary. - He needn't have worn a hat.

He didn't wear a hat. It wasn't necessary. - He didn't need to wear a hat.

1. She invited him. It wasn't necessary. 2. They didn't arrive early. It wasn't
necessary. 3. They arrived early. It wasn't necessary. 4. She didn't invite them. It
wasn't necessary. 5. He took the exam. It wasn't necessary. 6. She went to the bank.
It wasn't necessary. 7. The teacher didn't help him. It wasn't necessary. 8. The
teacher helped him. It wasn't necessary. 9. He didn't take the exam. It wasn't
necessary. 10. She didn't go to the bank. It wasn't necessary. 11. She went to the
doctor. It wasn't necessary. 12. He didn't go to a language school. It wasn't
necessary.

# 3. Complete the sentences with mustn't, needn't, don't (doesn't) have (to).

I. You ...pay. It's free. 2. You ... forget to call me. 3. You ... shout. I'm not deaf. 4.
You ... hurry. There's plenty of time. 5. You ... drop it. It's very fragile. 6. You ...
accept a lift from a stranger. 7. Service is included. You ... leave a tip. 8. You ...
stroke the dog because it bites. 9. Tomorrow's Sunday so she ... get up early. 10.
The old man retired so he ... work anymore. 11. You ... read in the dark. You'll
strain your eyes. 12. You ... worry. All is going to be fine. 13. When you're driving
you ... take your eyes off the road. 14. You ... cheat or you'll be disqualified.

# 4, Complete the sentences with may or can.

l.... you see anything in this inky darkness? 2. You ... go when you have finished
your essays. 3. What shall we do if the train is late? It ... be late, you know, after
the terrible snowstorms we've had. 4. When ... you comeand see me? — Let Tesee:
I ... not come tomorrow, for I must be at the meeting, but on Sunday I'1l find time.
Yes, you ... expect meon Sunday about two o'clock. Will that be all right? 5. You ...
comein when you have taken off your boots. 6. Be careful: you ... spill the milk if
you carry it like that. 7. Most children ... slide on the ice very well. 8. I don't think
I ... be here by eleven o'clock tomorrow, but I ... be. 9. ... you say what will happen
in an hour?

# 5, Complete the sentences with can, may, must or need.

1. Peter ... return the book to the library. We all want to read it. 2. Why ... not you
understand it? It is so easy. 3. ... we do the exercise at once? - Yes, you ... do it
right now. 4. ... you pronounce the word? 5. You ... not have bought this meat: we
have everything for dinner. 6. I ... not go out today: it is too cold. 7. ... I take your
pen? - Yes, please. 8. We ... not carry the bookcase upstairs: it is too heavy. 9.
We ... not carry the bookcase upstairs ourselves: the workers will come and do it.
10. When ... you come to see us? - I ... come only on Sunday. 11. Shall I write a
letter to him? - No, you ... not, it is not necessary. 12. ... I offer you something to
drink? 13. Everything is clear and you ... not go into detail now. 14. He... not drink
alcohol when he drives. 15. Don't worry! I ... change alight bulb. 16. By the end of
the week I ... have finished writing my book. 17. She ... not call the doctor again
unless she feels worse.

=~ Key words



6. Learn these words and word combinations by heart.

1. | package holiday OpraHi30BaHUM BIJMOYUHOK

2. |itinerary MapupyT

3. | flight pelic

4. | niche tour operator HIINIEBUN TYpPUCTUYHUHN OTepaTop
5. far-flung place Bl JaJI€H] MICIIS

6. | supplier MoCTa4aabHUK

7. | departure B 1311

8. | destination MICLI€ TPU3HAYECHHS

9. | inbound tour operator IPUINMAIOUHiA Typ OnIepaTop

7. Before you read answer the questions.

1. What are the biggest tour operators in your country or region?
2. Which are the most popular destinations they offer?

3. Are there any specialist tour operators in your country?

8. Read and translate the text into Ukrainian.

Tour operators

A tour operator typically combines tour and travel components to create a
package holiday. They advertise and produce brochures to promote their products,
holidays and itineraries. The most common example of a tour operator's product
would be a flight on a charter airline plus a transfer from the airport to a hotel and
the services of a local representative, all for one price. Niche tour operators may
specialize in destinations, e.g. Italy, activities and experiences, e.g. skiing, or a
combination thereof.

The original raison d'étre of tour operating was the difficulty for ordinary
folk of making arrangements in far-flung places, with problems of language,
currency and communication. The advent of the internet has led to a rapid increase
in self-packaging of holidays. However, tour operators still have their competence
in arranging tours for those who do not have time to do DIY holidays, and
specialize in large group events and meetings such as conferences or seminars.
Also, tour operators still exercise contracting power with suppliers (airlines,
hotels, other land arrangements, cruise companies and so on) and influence over
other entities (tourism boards and other government authorities) in order to create
packages and special group departures for destinations that might otherwise be
difficult and expensive to visit.

The three major tour operator associations in the U.S. are the National Tour
Association (NTA), the United States Tour Operators Association (USTOA), and
the American Bus Association (ABA). In Europe, there are the European Tour



Operators Association (ETOA), and in the UK, the Association of British Travel
Agents (ABTA) and the Association of Independent Tour Operators (AITO). The
primary association for receptive North American inbound tour operators is the
Receptive Services Association of America (RSAA).

9. Answer the questions:

1. What does a tour operator typically combine?

2. Why do tour operators advertise and produce brochures?

3. Can you name the most common tour operator's product?

4. What led to a rapid increase in self-packaging of holidays?

5. Why do tour operators exercise contracting power with suppliers?

6. What are the three major tour operator associations in the U.S.?

10. Retell the text.

11. Match the term in A with the definitions in B.

A B

distribution a route or proposed route of a journey

itinerary the process of marketing and supplying goods,
especially to retailers

supplier the place to which one is going or directed

departure a producer or distributor of goods and services

destination the act of leaving

niche tour operator he/she specializes on a specific group of people
with the same interest

provider a person or company that provides package
holidays

increase growth or augmentation in size, strength, quality

# 12. Complete the sentences using the words in the list above. Make all the
necessary changes.

1. The East-Indian and Chinese markets, the colonisation of America, trade with
the colonies, ... in the means of exchange and in commodities generally, gave to
commerce, to navigation, to industry an impulse.

2. When you buy a package holiday, the law requires the ... to use reasonable care
and skill in arranging the holiday.

3. Perhaps you arrive at your ... in a rain-storm at ten at night you generally do.

4. I received this information about three days before my ... .

5. First, we examined how to define the problem of safety compliance by ...
companies working in pulp and paper mills.

6. His ... was promptly determined: he would go to Dammartin, from which place
two roads diverge, one toward Soissons, the other toward Compiegne; there he



would inquire concerning the Bracieux estate and go to the right or the left
according to the information obtained.

7. Establishing open communication and rapport between customer and
personnel is a key success factor in a new contract.

8. In the paper industry, the cost of ... often accounts for 10-20% of the total
delivered cost of a product.

13. Explain in English what is meant by:

Niche tour operator, representative, wholesaler, inclusive tour, commission, direct
selling, far-flung place.

# 14. Make up your own sentences with the words from Ex.13 using modal
verbs.

# 15. Translate the sentences into English paying attention to the active
vocabulary.

1.Bona nouyina npo #oro 3BUIbHEHHS 3 TYPUCTUYHOL (PIpMHU 32 IT’SITh JTHIB JI0 CBOTO
Bin’i31y. 2. Moro MapmpyT GyB 106pe CIUIAHOBAHMIA Ta OpraHizoBaHumid. 3. Meromu
CJIEKTPOHHOTO Oi3Hecy, 0€3 CYyMHIBY, BIAKPUBAIOTH HMIUPOKI MOMKIMBOCTI MPSIMUX
NpoJaxiB KiHIEBUM crnoxuBadaMm. 3. Hama kommanis € HaiOUIbIIUM
NOCTaYaJbHUKOM TYPUCTHMYHUX Tociyr B limiHoiici. 4. HaneBHo, B HbOrO 3apa3s
Cepiio3Hl mpobiaeMu 3 TYPUCTHYHOIO KOMIMaHi€ro micias ii Oankpyursa. 5. Kypc
BAJIIOT Ta KOMICIMHI cOOpM MarOTh OyTH BKa3zaHi y KOXXKHOMY ITyHKTI OOMIHY
roTiBkH. 6. JliTak BUJIITIB Ti€i K A00OH, B IKOCTI IyHKTY MPU3HAYEHHS OyJI0 BKa3aHO
Manpun. 7. 13 3aKOpIOHHUM ITOCTa4aJbHUKOM Ma€ OyTH IMiANMUCAaHUK KOHTPAKT Ha
nepenadyy HOBITHBOI TexHousorii. 8. OuikyeThCs, 110 BUKOPUCTaHHS €HEprii 3
METOI0 33JJ0BOJIEHHSI MOTpPed y raiy3i TpaHCHOpTy Oyae 3pocTarv B II0OabHUX
macmrabax. 9. Kommanis Best of Travel — mixHapomgnuii Typomeparop, sSKuit
MPOIOHY€E HMIMPOKHUI BUOIp TYPUCTUUHHUX MPOIMO3UIIHN JIJIsi KOKHOTO KiieHTa. 10.
Meni HeoOxiHa Bcs 1H(POpMAILisi CTOCOBHO PENCY, apeHId aBTOMOO1JIsI, TOTEIIO.

# 16. Use the information you have collected and write a brief description of
how tour operation works in your country.

17. Work in pairs. Use the information from the text to role play the dialogue.



Tema 2. Tourist motivation

Special Questions
CrneuiajbHi 3anuTaHHA

@ CHeHiaHBHI/IMI/I 3allUTAaHHAIAMHW HAa3HWBAIOTHCA 3allUTAaHHA, IK1

nepeadavaroTh HE MMPOCTE MIATBEP/KEHHS a00 3anepeueHHs JyMKH, BUCIIOBJICHOT B
3alUTaHHI, a OJIep>KaHHS SKOICh T0IaTKOBOI 1H(POopMaIlii.
What's your name? — My name's Yurij.
What time shall we meet? — Seven.
Where are you going? — To the skating-rink.

CrermianbHi 3alMUTaHHS 3aBXKIM TMMOUYMHAIOTHCS 3 MUTAIBHOTO ciioBa (abo
Ipynu CIiB), K€ IIOKa3ye, IO caMe€ LIKaBUTh TOro, XTo mnurae. lluTanpHi
cioa what, who, which, why, when, where, how, how much, how long ¢

yjJeHaMu peyeHHs (MAMETOM, O3HAUE€HHSM, J0JaTKOM, oOCTaBUHOIO abo
MPEUKATUBOM).

Cne mialbHi 3aMUTaHHS 3BUYAHO BUMOBIISIOTHCS 3 CIAIHOIO 1HTOHAIIIEIO;
BOHU XapaKTEpHU3YIOThCS HASIBHICTIO 1HBEpCli 32 BUHATKOM THUX BHUMAJKIB, KOJHU
MUTAJIBHE CJIOBO € MIIMETOM a00 O3HAUYECHHSM JI0 MiMETA.

CremiaiibHl 3amUTaHHS MOXYTh OyTH BCIX TPHOX CTPYKTYpPHHX THIIIB.
Hwxde HaBOATHCA MPUKIAIU CHEIaJbHUX 3allUTaHb 3 MUTAJbHUM CIOBOM Y
(GyHKIIT pI3HUX YICHIB pEYECHHS.

[TuTampHe CI0BO — MPSMHNA TOIaTOK 200 O3HAUCHHS 10 JT0/IaTKA.

What are you writing?

What train shall we take, the 1.30 or the 2.30?
What did you do on Sunday?

Which dress do you like?

What can I do for you?

Who(m) do you want to see?

IIutanbHe cioBO — NPUUMEHHUKOBUN J0JaTOK a00 O3Ha4eHHS [0
OPUIMEHHUKOBOTO A0AaTKa. B po3MOBHII MOBI IPUMMEHHUK Y TAKUX 3aIIUTAHHAX
3BUYAITHO CTaBUTHCS B KIHII pedeHHS (MiCIIs MpUCyaKa ab0 MPsMOTO J10/1aTKa).
What are you laughing at?

What are you talking about?
Who is she talking to?

[TuranpHe cmoBO — oOcTaBMHA 200 03HAYCHHs 10 oOcrtaBuHM. TyT, Tak caMo
K 1 B TIOTIEPEAHBOMY BUIIAJIKY, IPUMUMEHHUK 3BUYAMHO CTABUTHCS MICIIS 11€CITIOBA.
What street do you live in?

Which way are we going?
Where are you going to?
Where are you coming from?
[TuTaneHe CI0BO — MPEIUKATUB a00 O3HAYCHHS J0 MPEIUKATHBA.



What are you? (Xto Bu 3a ¢axom?) (Koiu mUTaroTh npo ¢ax ado 3ansatrsa) — [ am a
teacher.
Who is that boy? (konu nuTarTh npi3BHIlEe, CTYyIIHb copigHeHHsa) — He's Jack's
younger brother.
What's your name? — My name's Mike Brown.
Whose pen is this?
What time is it?
How much is it? (Ckinbku 11€ KOmTye?)
[TuranpHEe cI0BO — migMeT abo O3HAYCHHS JI0 IMiaMeTa. B oMy BUIAIKy
BKHUBAETHCS psiMuit opsaiok ciaiB. Who told you that?
Who gave you these flowers?
What river flows through Kyiv?
Which bus goes to the Opera House?
CnenianpHl 3amuTaHHS Ha BIAMIHY BiJ 3arajbHUX BHMAaraloTh
NOSICHIOBAJIbHOT BIJMOBI/Il Y BUIVISI/II IOBHOTO 200 HEMTOBHOTO PEYEHHSI.
When are you going to leave?
We haven't fixed the date yet.
What's the matter with you, Jane?
I'm feeling unwell, I have a headache.
Ha 3anurtanHs no migmera a0o 10 HOro O3HAUYEHHS MOXJIMBI KOPOTKI
BIMOBI/I 3 J1€CIIOBAMHU-3aMIHHUKAMU.
Which team won? — The Metalist (did).
Who will help me? — Mary (will).
Jly’xe BKuBaH1 B PO3MOBHII MOBI BIIMOBil Y BUIVISIZI HETIOBHUX PEUYCHb, K1
3BUYAIHO MICTATH TOH YJIEH PEUEHHS, 10 SKOTO BITHOCUTHCS 3alMUTAHHSI.
When are you going to leave? — Tomorrow.
What's the matter with you? — Why, nothing.
How do you like our town? — Oh, very much.
Where are our seats? — Row 12, seats 18 and 19.
How are you getting on? — Quite well, thank you.
When did you come back? — Only two days ago.
KpiM 3a3HadeHuX THMIB 3amuTaHb, € W€ ajbTepHATHBHI (BHOIpKOBI)
3alUTaHHs, K1 CKIAMAlOThCA 3 JIBOX YAaCTHH, 3'€IHAHMX CIOTy4yHUKOM or. L1

3anuTaHHA 3a (HOpPMOIO 30IraroThCs 13 3arajlbHUMH, aje mepeadadaroTh BUOIp MIXK
JIBOMa MOXKJIMBOCTSIMH 1 BHMAararoTh TaKHX CaMHX BIAMOBIAEH, 110 M cIIellaibHI
3aMuTaHHS.

[lepmia yacTHA TakMX 3aMUTaHb BUMOBJISIETHCS 3 BUCXIJHOKO 1HTOHAIIIEIO,
pyra — 3 CIaHO¥O.
Do you like tea or coffee? — Tea.
Is this your pencil or mine? — It's yours.
Shall I help you or can you do it yourself? — Thank you, I'll do it myself.
# 1. Make Special Questions to the following sentences.



1. Family life is changing rapidly. 2. These days many people are complaining that
life is too tough. 3. I can't understand what he is talking about. 4. He is always
coming up with new ideas. 5. You're looking so very healthy at the moment. 6. She
scanned the scenery. "What I don't understand is why we're not seeing the river." 7.
I'm hoping I'll feel better by lunchtime. 8. Forgive me! I am being thoughtless.
How is your son? 9. She is feeling dead guilty. Forgive her. 10. Maxim's jaw
dropped, he was unable to absorb the things he was hearing. 11. I am only agreeing
to this ridiculous decision of yours because there is no other way out.

# 2. Make Special Questions to the following sentences.

1. We live in the life that we have created. 2. Miss Lazy has hardly done any work
this week. 3. I've said all [ wanted to say on the matter. 4. Alan and Chloe are both
down with the flu. Thank God I haven't caught it from them. 5. I think you've made
a good choice. 6. The country has made enormous progress this year. The Prime
Minister has done so much good. 7. I've studied the last two faxes from Geneva
and I've come to a decision. 8. You are my mother. I love you very much, and I
thank you from the bottom of my heart for everything you have done for me. 9.
Wait, you haven't read the details. 10. You have become very dear to me, and in
such a short time. I've fallen in love with you, Mary. 11. So the vendetta has finally
ended. You have united the two families at last. 12. You've been generous beyond
belief. Thank you. 13. We've run out of sugar. Ask Mrs. Helpful to lend us some.
14. We have had some successes in tennis lately.

# 3. Ask questions to have the following answers.

1. The seven days of the week are named in honour of the sun, the moon and five
of the planets. 2. The year is divided into four seasons, each having three months.
3. In spring the trees are filled with new life. 4. Both the day and the night are
divided into 12 hours. 5. The dial of the clock is marked with figures to indicate
the hours.

# 4. Ask questions to have the following answers.

1. We are going to reserve a double room. 2. A chambermaid is cleaning their suits
now. 3. She is going to check out on Monday. 4. I am looking for the key. I have
lost it, I'm afraid. 5. David is still filling in the blank.

# 5. Answer the following questions using the words in brackets.

1. What is a receptionist doing now? (to fill in the blank) 2. What is a laundress
doing now? (to wash shirts). 3. What is a porter doing at this moment? (to carry
one's luggage) 4. What 1s a chambermaid doing at this moment? (to clean a room)
5. What is a manager doing now? (to call Mr Brown) 6. What is a bell-boy doing at
this moment? (to buy newspapers and magazines for one of the guests)

=~ Key words

6. Learn these words and word combinations by heart.

1. | intrinsic motivation BHYTPIIIHS MOTHBALIiS

2. | internal factors BHYTpIIIHI haKTOpU

3. novelty HOBOBBEJICHHSI




4. | pertain HaJie)KaTu

5. |opt poOutu BUOIp

6. | acceptable NPUNHATHUN

7. pull towards MITATYBaTH 10

8. |subsequent HACTYITHUH, MOAbIINNA

9. | expenditure BUTPATU

10. | acquire npuadatu, HaOyTH

11. | nuclear family MTOBHOIIIHHA CiM’ s

12. |joint family CiM’ 1, IO CKJIAJAEThCS 3 Oararbox
MOKOJIiHB

13. | income npuoOyTOK

14. | alter 3MIHIOBAaTH

15. | currency BaJIIOTA

7. Before you read answer the questions.
1. Why do people travel?
2. How do you think tourists’ reasons for travelling have changed in the last 20 or
30 years?
8. Read and translate the text into Ukrainian. Give Ukrainian equivalents
to the words in italics.

Tourist motivation

Motivation of the tourists stems from the domain of human psychology. It is
the satisfaction-forming factor. The factors of motivation can be categorized into
two types: internal factors of motivation; intrinsic motivation.

Internal factors arouse, direct, and integrate a person’s behavior and
influence his decisions for travelling.

Intrinsic Motivation. For many people, tourism is a way of satisfying their
psychological needs such as travelling, performing leisure activities, exploring
novelty and capabilities, self-expression and self-assurance, creativity,
competition, need for relaxation, and belongingness. The intrinsic motivations
pertain to assuring one’s capabilities on different emotional fronts. Intrinsic
motivation drives the tourists to opt for tourism for intangible rewards such as
fun, assurance, and other emotional needs. The other intrinsic factors of
motivation are:

Attitudes of Tourist — knowledge of a person, place, or object + positive or
negative feelings about the same.

Tourists Perception — by observing, listening, or getting knowledge, a
tourist forms the perception about a place, person, or an object.



Values or Beliefs — tourist believes or values a specific mode of conduct
which is acceptable personally or socially.

Personality of the Tourist — the nature and physique of a tourist plays an
important role towards motivation in tourism.

External Factors of Motivation

There are external motives in tourism that can influence tourists and pull
them towards a certain motivation and subsequent decision.

Extrinsic Motivation — here, a tourist gets motivated by external factors such
as money and the need to feel competent on the scale of expenditure and
performance.

Place of Origin — the grooming of the tourist depends upon the place of its
origin. For example, for the Indian married women, the tourism might come last in
the list of preferential things they wish to do whereas for American ladies, tourism
would acquire much higher rank.

Family and Age — the family matters when it comes to the structure and the
income. Today, the families with nuclear structure and double income tend to opt
for long distance, extravagant tourism more than joint families or families with
single earning member who are interested in visiting domestic places. The tourists
also have different preferences of places according to their age. For example,
tourists in the age group of 5 to 45 years might enjoy visiting destination in the
USA such as Disneyland more than the senior citizens.

Culture or Social Class — tourists of different cultures prefer different
places, events, and different types of tourism. In addition, if friends and families
who have visited a place earlier spread the first hand information that motivates the
others to visit the place too.

Market — ever-changing market variables alter tourism. Changes in value of
currency, political situations, and economic well-being of the country influence
the decisions of a tourist.

9. Answer the questions.

1. What does motivation of tourists stem from?

2. How can the factors of motivation be categorized?

3. What do internal factors of motivation influence?

4. What is intrinsic motivation?

5. What external factors of motivation can you name?

6. How do external factors of motivation influence tourists?

10. Retell the text.
11. Match the term in A with the definitions in B.
A B

capability confidence in the validity, value of one’s own ideas,
opinions

self-assurance a talent or ability that has potential for development or use

competition to make a choice or decision

belongingness a contest




opt the human state of being an essential part of something

intangible the process or state of being aware of something
perception incapable of being perceived by the senses
motivation desire to do; interest to drive

# 12. Complete the sentences using the words in the list above. Make all the
necessary changes.

1. These were all directly tied to a decline in ... .

2. Ninety-four percent of Microsoft’s value was ... assets that accountants find
hard to measure with a number.

3. Lady Lydiard’s quick ... instantly detected what was passing in his mind.

4. Research showed that leadership which fosters ... among team members creates
a sense of inclusion and leads to innovation and creativity.

5. In our ever-changing world, ... out of Medicare may be worth consideration.

6. A country can use domestic contractors to provide ... .

7. She said: “Make-up is part of being a woman and it does give you ... and
confidence”.

8. As we can have seen in the previous chapter, there now came a period of violent
... which is remembered as the Dark Ages of the telephone business.

13. Explain in English what is meant by:

Values, pull towards, subsequent, expenditure, acquire, alter, currency, economic
well-being.

# 14. Form your own Special Questions using the words from Ex. 13.

# 15. Translate the sentences into English paying attention to the active
vocabulary.

1. MortuBamiini ¢akTopu MOXKHA TMOAUIUTH Ha JAB1 TPyNu: 30BHINIHI Ta
ncuxosioriuti (aktopu. 2. KoHkypeHIiss MK JBOMa TYpPUCTUYHUMHU KOMITaHISIMU
3HAYHO 3pOCiia 3aBISKH MOMHUTY Ha BIJIMOYUHOK B €K30TUYHHX Kpainax. 3. Butparu
Ha TYpPUCTUYHE OOJAJHAHHS BUIPABAAJIUCh 3aBASKU 3POCTAaHHIO I[IKABOCTI
TYPHUCTIB J0 LOTO BUAY Typu3My. 4. 3MiHA KypCy BaJIOT € OAHUM 3 YHHHHKIB, 1110
BIUIMBA€ Ha MOTHBAIIO TYPHCTIB IIOAO IMOmopokei. 5. ExoHomiuamit 1006poOyT
KpaiHM CTUMYJIO€ OakaHHS TYpUCTIB BiaBigatu ii. 6. Jlymka mpo BIAMYCTKY
HAIITOBXHYJIAa MOTO Ha 1JICI0 BIJIMPABUTUCS Y HABKOJOCBITHIO MOJAOPOX MOpPEM. 7.
Ili maHi OXOIUIIOIOTH SK JACp)KaBHI BUTpaTH, Tak 1 ocoOucti. 8. Di3myHi Ta
IOPUANYHI 0COOU, SIKI HE € PE3UJIEHTaMH, MaloTh 3MOTYy TPUMAaTH PaxXyHKH Y
3aKopAOHHIN BamoTi B banrmmagem. 9. Ha uiii xoHdepeHIii Beauky ysary Oylio
npUaiIeHo 30epeXeHHI0 Ta TMOMyNspu3allii HeMaTepialbHUX KYJIbTYPHUX
IIHHOCTEeN KOpiHHUX HapoaiB Amepuku. 10. [llo6 miaTpumaru kpainu micis
3aBEpIICHHS KOH(IIKTIB, HEOOXIJHO IUIITHO CIHIBIpallOBaTd 3 HUMH, a HeE
KOHKYPYBAaTH.

# 16. Find out the information to write opinion essay about trends in “old”
and “new” tourism in your country or region.



Tema 3. Travel agencies
Clauses of purpose
IiapsaHi peyeHHA MeTH

B anrmificbkiii MOBI CKJIQAHOMIAPSAHE PEUCHHS CKIQJAEThCS 3 TOJIOBHOI
YacTUHU M OniHI€l un Oupuie miapsaHux. [ligpsaHi peyeHHs B aHIIIHACHKIN MOBI,
TaK caMo, sIK 1 B YKpaiHChKi, MOAUISIOTHCS HA niOMemosi, npucyoKosi, 000amKosi,
O3HAYAILHI MA 0OCMABUHHI.

1liopsaone niomemose peuenns. IlinpsiHE TMIIMETOBE PEUYCHHSI BUKOHYE
dbyHkIio migMera. [IpueaHyeTbes 10 TOJTOBHOTO 3a JOTIOMOTOIO CIONYYHHUKIB that
(mo), whether (un) ta cmiB who (xT0), whom (koro), whose (uwmit), what (1110),
which (kotpuit), where (ne), when (konu), why (uomy), how (six). All that she
wants is the truth. — Bce, mo Bona 6akae, — e npasaa. Who comes first does not
matter. — He Mae 3Ha4e€HHs, XTO IPUXOAUThH MEPIIIHM.

1liopaoni npucyorosi peuenns. 1liApsiaHI TPUCYAKOBI PEUCHHS BUKOHYIOTh
GyHKIII0O IMEHHOI YaCTUHU TPUCYAKA. BOHM NpHEIHYIOTHCA 3a JOMOMOror that
(mo), if/ whether (um), as if/as though (maue, Hi6u) Ta 1H. That is why we came
here. — Came Tomy mu npuituum cronu. That i1s what he wanted to ask about. —
Cawme 1po 11€ BiH XOTIB 3aIlUTATH.

1liopaouni 0odamkogi peuenns. IliapsaH1 1TOAATKOBI PEUYEHHS BUKOHYIOTH
GYyHKIIIO J0AaTKa Ta MPUETHYIOTHCS 10 TOJOBHOIO PEUYEHHS 3a JOMOMOIOK CIIIB
that (o), whether (um), who (x10), whom (xoro), whose (uwuit), what (110), which
(koTpumit), where (me), when (xonu), why (domy), how (k) Tomo Ta
0€3CIOyYHUKOBUM CIIOCOOOM — OCTaHHIW BJIACTUBHUI pO3MOBHOMY MOBJIEHHIO: He
knows where the book is. — Bin 3Hae, ne 3Haxomutbes kHKKa. They said they
were there. — Bonu cka3zanu, 110 Oy TyT.

1liopsone o3nauanvre peuenns. OyHKIA TIAPSTHAX O3HAYAILHUX PEUCHb —
O3HAUCHHS /O IMCHHMKAa YU 3aliMEHHUKAa TOJIOBHOTO pedeHHs. Taki pedeHHsS
NPUEAHYIOTBCS 3a JornoMorow ciaiB what, which, where, when, who, whose Ta
oe3cnonyunukoBuM criocooom: The girl who came into our classroom was very
pretty. — /liBumHKa, sika 3aimuia A0 kiacy, Oyna ayke rapHeHbkoro. The school we
go to is in our street. — [lIko 7a, y sSKiii MU HaBYaeMOCs, PO3TalllOBaHA HA HaIIH
BYJIUII].

Lliopsaone obcmasunne peuennsn. IlinpsnaHe pedeHHS OOCTaBHHHM, SKE
BUKOHY€E (DYHKIIIF0O 0OCTaBHH T'OJIOBHOTO PEUEHHS, Ma€ KiJbKa BUIIB.

1liopsione peuenns uacy NPUETHYETHCA 3a JIOTIOMOTOIO0 CIIOJIYYHUKIB when
(xomm), after (micna toro sik), before (mepen Tum sik), while (B Toil wac sk), as
(komm), till/until (7o Toro yacy k), as soon as (K TUIbKK), as long as (ToOkuM), since
(3 Toro yacy #k) ta iH. Call me as soon as you come home. — 3arenedonyit meHi,
moitHo mpuiiaem monomy. After we had written a composition, we went out of the
classroom. — ITicyist TOTO SIK M HaNMCAIH TBip, MU BHUIILTH 3 KJIacy.

Iliopsione peuenns npuuunu TPUEAHYETHCS 3a JOMOMOTOIO CIHOJTYYHHKIB
because (Tomy 110), as/since (ockiiabku), for (depe3 Te mo) Ta iH.: We went to
cinema because we wanted to watch a new film. — Mu minu 10 kKiHoTearpy, TOMy



0 XOTUIM TMeperisHyTH HoBuM (inbM. As we were ill, we stayed at home. —
OCKiTbKH MU 3aXBOPLTH, MU 3aJTUIIUIINCS BIOMA.

Iliopsione peuenns micys TPUETHYETHCS 10 TOJIOBHOTO 3a JOMOMOTOIO
crioryuHukiB where (ae), wherever (kymu 6): We went where the park was. — Mu
ninuiy Tyau, ae Oys mapk. Tim left the book on the table where you told him. — Tim
3aJIMIIMB KHMKKY Ha CTOJI, TaM, /1€ T HOMY CKa3aB.

1liopsione peuenns nacnioky TPUETHYETHCS IO TOJIOBHOTO 3a JOIIOMOIOIO
crioryyHuka so (that) (mo): Ann was so ill that she couldn’t go to school. — Enn
Oyna Taka XxBopa, 1o He 3moria it o0 mkoiau. We had decided to stay at home so
we did all housework. — Mu Bupimmwim 3aJumimTUCs BAOMA, OTXKE, MU 3pOOWIN
BCIO XaTHIO POOOTY.

1liopaoni peuenus memu TOYMHAIOTHCS 31 CHOMYYHUKIB SO (that), in order
that (to) (m00), lest (o6 He): We went to school earlier lest we might be late for
classes. — Mu minum A0 MIKOJIW paHille, mo0 He chi3HUTUCA Ha ypoku. Nick came
to us in order that we might help him. — Hik npwuiiiioB 10 Hac ajsg Toro, mod Mu
3MOIJIM KMOMY JOTIOMOTTH.

11iopsaoui peuenns cnocody Oii ma nopieHsAHHsA TOEIHYIOTHCS 3 TOJOBHUM
CIIOJIyYyHUKaMHU as (SK), as ... as (4K ... Tak), than (Hix), as if (H10u) Tomio: Do as
you like. — Po6wu, sixk T061 momo6aeThesa. The more we read the story, the more we
liked it. — YuM Oipliie MU YKTANIX 1CTOPiO, TUM O1JIbIIIE BOHA HaM To100asacs.

OcTaHHI{A THI NIAPSAHUX 0O0CTaBUHHUX peYeHb — 0onycmosi. CIoNyYHUKH,
K1 BKHBAIOTBCA y TaKuX peueHHsx, — though (xoua), however (xoua, omHak),
whatever (o 6 He) Ta 1H.: He didn’t come though we had asked him. — Bin He
npuiIoB, xoua Mu Horo 3ampoiryBain. We stayed in the street although it was
getting dark. — Mu 3anumanucst Ha ByJIHIIl, X04a CYTEH1IO.
#1. Choose the right word to, in order to, so that, so as to.
1. They took the taxi ... waste time. 2. | have to get up early. I set the alarm for
five o’clock ... oversleep. 3. Travel agencies also receive a large variety of
bonuses, benefits, and other incentives from travel and tourism related companies
as inducements for travel agents ... promote their products. 4. It is now common
for the large mass market tour companies to purchase a controlling interest in a
chain of travel agencies ... control the distribution of their product. 5. Intrinsic
motivation drives the tourists ... opt for tourism for intangible rewards such as fun,
assurance, and other emotional needs. 6. A tour operator typically combines tour
and travel components ... create a package holiday.
2. Choose the right word to, in order to, so that, so as to.
1. I’'m studying very hard at the moment ... pass my exams next month. 2. I bought
a dictionary ... help with my vocabulary. 3. I went to bed early ... I wouldn’t be
tired in the morning. 4. I waited for an hour ... I could meet her. 5. I am going ti
Australia ... forget my English. 6. Make sure your bags are tagged ... you can
identify them later. 6. They advertise and produce brochures ... promote their
products, holidays and itineraries. 7. Tour operators still exercise contracting power
with suppliers (airlines, hotels, other land arrangements, cruise companies and so
on) and influence over other entities (tourism boards and other government



authorities) ... create packages and special group departures for destinations that
might otherwise be difficult and expensive to visit.

# 3. Paraphrase the sentences using the clauses of purpose.

1. He opened the window. He wanted to let fresh air in (in order to). 2. I took my
camera. I wanted to take some photos (so that). 3. He studied really hard. He
wanted to go to Japan (in order to). 4. Jason learns Chinese. His aim is to work in
China. 5. I’ve collected money. I will buy a new car (so that). 6. Many people left
Turkey in 1960s. They wanted to find jobs in Germany (in order to). 7. She
attended to a course. She wants to learn Spanish (so as to). 8. Linda turned on the
lights. She wanted to see better (in order to). 9. I will come with you. I want to help
you pack your things (so as to). 10. We are going to cinema. We will watch a
horror film (to). 11. You must take your umbrella so that you won’t get wet (in
order to). 12. He waited at the counter. He wanted to see her (in order to). 13. We
all put on our coats. We were feeling cold (so that).

# 4, Make up two sentences using the clauses of purpose.

1. Ann is putting on her warm jacket. She doesn’t want to catch a cold (so as not
to). 2. Sandy has lent her brother some money. He wants to travel abroad (so that).
3. They are going on holiday soon. They want to have a rest. (so as to). 4. Mother
packed her camera. She wanted her son to take photos. (so that). 5. He spoke in a
low voice. He didn’t want to wake her up. (in order not to).

# S, Fill in the gaps using in order to, so as to, so that or to:

1. They went to the hospital ___see their friend. 2. The car stopped ___a woman
could walk. 3. My father turned on the television ____ watch the latest news. 4. My
sister 1s going to study French leave London for Paris. 5. We bought a
laptop our son could work anywhere. 6. Our teacher asks simple
questions ___all the pupils can answer them.

=~ Key words

6. Learn these words and word combinations by heart.

1. | on behalf of BiJI IMEHI1; 3apagu

2. | travel insurance CTpaxyBaHHs

3. travel arrangements 1JITOTOBKA JI0 TTOIOPOXKI

4. | cater MOCTABJIATH 1KY; 00CITyrOBYBaTH
BiJIBiTyBadviB (y pecTopaHi, B Tearpi)

5. | clientele KJIIEHTypa

6. | convenient 3py4HUN

7. | purchase KYIIBIIS; KYITyBaTH

8. | discount 3HIKKA

9. | afford J03BOJISATH cO0i

10. |tax I10JIaTOK




11. |approach T IX11

12. | outbound tourism BUI3HUH TypHU3M

13. | inbound tourism B i3THUN TypU3M

14. | expertise eKcIiepTHa KBajidikaris

7. Before you read answer the questions.

1. What products do travel agencies sell?

2. What kind of services do they provide?

8. Read and translate the text into Ukrainian. Give Ukrainian equivalents
to the words in italics.

Travel agency

A travel agency is a private retailer or public service that provides travel
and tourism related services to the public on behalf of suppliers such activities as
airlines, car rentals, cruise lines, hotels, railways, travel insurance, and package
tours. In addition to dealing with ordinary tourists most travel agencies have a
separate department devoted to making travel arrangements for business travelers
and some travel agencies specialize in commercial and business travel only. There
are also travel agencies that serve as general sales agents for foreign travel
companies, allowing them to have offices in countries other than where their
headquarters are located.

Origins

The modern travel agency first appeared in the second half of the 19th
century. Thomas Cook established a chain of agencies in the last quarter of the
19th century, in association with the Midland Railway. They not only sold their
own tours to the public, but in addition, represented other tour companies. Other
British pioneer travel agencies were Dean&Dawson, the Polytechnic Touring
Association, and the Co-operative Wholesale Society. The oldest travel agency in
the United States is Brownell Travel; on 4 July 1887, Walter T. Brownell led ten
travelers on a European tour, setting sail from New York on the SS Devonia.

Travel agencies became more commonplace with the development of
commercial aviation, starting in the 1920s. Originally, travel agencies largely
catered to middle and upper class customers, but the post-war boom in mass-
market package holidays resulted in the proliferation of travel agencies on the
main streets of most British towns, catering to a working class clientele looking for
a convenient way to book overseas beach holidays.

Operations

A travel agency's main function is to act as an agent, selling travel products
and services on behalf of a supplier. Consequently, unlike other retail businesses,
they do not keep a stock in hand, unless they have pre-booked hotel rooms and/or
cabins on a cruise ship for a group travel event such as a wedding and honeymoon.



A package holiday or a ticket is not purchased from a supplier unless a customer
requests that purchase. The holiday or ticket is supplied to the agency at a
discount. The profit is therefore the difference between the advertised price which
the customer pays and the discounted price at which it is supplied to the agent.
This is known as the commission. In many countries, all individuals or companies
that sell tickets are required to be licensed as a travel agent.

In some countries, airlines have stopped giving commissions to travel
agencies. Therefore, travel agencies are now forced to charge a percentage
premium or a standard flat fee, per sale. However, some companies pay travel
agencies a set percentage for selling their product. Major tour companies can
afford to do this, because if they were to sell a thousand trips at a cheaper rate,
they would still come out better than if they sold a hundred trips at a higher rate.
This process benefits both parties. It is also cheaper to offer commissions to travel
agents rather than engage in advertising and distribution campaigns without using
agents.

Other commercial operations are undertaken, especially by the larger chains.
These can include the sale of in-house insurance, travel guide books, and public
transport timetables, car rentals, and the services of an on-site bureau de change,
dealing in the most popular holiday currencies.

Agency income

Traditionally, travel agencies' principal source of income was, and continues
to be, commissions paid for bookings of car rentals, cruise lines, hotels, railways,
sightseeing tours, tour operators, etc. A fixed percentage of the main element of the
price is paid to the agent as a commission. Commissions may vary depending on
the type of product and the supplier. Commissions are not paid on the tax
component of the price. Travel agencies also receive a large variety of bonuses,
benefits, and other incentives from travel and tourism related companies as
inducements for travel agents to promote their products. The customer is normally
not made aware of how much the travel agent is earning in commissions and other
benefits. Other sources of income may include the sale of insurance, travel guide
books, public transport timetables and money exchange.

Types of agencies

There are three different types of agencies in the UK: multiples, miniples,
and independent agencies. Multiples comprise a number of national chains, often
owned by international conglomerates, like Thomson Holidays, now a subsidiary
of TUI AG, the German multinational. It is now common for the large mass market
tour companies to purchase a controlling interest in a chain of travel agencies, in
order to control the distribution of their product. (This is an example of vertical
integration.) The smaller chains are often based in particular regions or districts.

Four different types of agencies exist in the United States: independent,
consortium, regional, and mega agencies. American Express and the American
Automobile Association (AAA) are examples of mega travel agencies.

Independent agencies usually cater to a special or niche market, such as the
needs of residents in an upmarket commuter town or suburb, or a particular group
interested in a similar activity, such as sporting events, like football, golf, or tennis.



Travel agencies choose between two approaches. One is the traditional,
multi-destination, outbound travel agency, based in the traveler's originating
location; the other is the destination focused, inbound travel agency, that is based
in the destination and delivers an expertise on that location. At present, the former
1s usually a larger operator while the latter is often a smaller, independent operator.
9. Answer the questions.

1. What is a travel agency?
2. When did the modern travel agency first appear?
3. What is the main function of a travel agency?
4. What is travel agencies source of income?
5. How many types of agencies are there in the UK? Name them.
6. How many types of agencies are there in the USA? Name them.
10. Retell the text.
11. Match the term in A with the definitions in B.
A B

retailer main office

headquarter | a merchant who sells goods at retail

prolifiration | something that is advantageous or good

profit the act of increasing or rising

benefit an arrangement or agreement that protects someone from
incurring future losses, as from damage, theft, illnedd, or death

insurance earnings

incentive a company whose controlling interest is owned by another
company

subsidiary a motivating influence; stimuls

# 12. Complete the sentences using the words in the list above. Make all
necessary changes.

1. For each level — wholesaler, ... and customer — there is a different value
proposition and different selling challenge.

2. Their ... lay in the southwest corner of this district, near the crossing of two the
so-called Martian canals.

3. We call on all countries, whether they have chosen to join the NPT or not, to
work together to limit, to prevent, the threat of furher nuclear ... .

4. The agreement as to the sharing of the ... was drawn up, it is true, by me, but at
that time he made no word of complaint.

5. No life had been more peaceful and innocent than mine; fewlives so rich with ...
conferred.

6. And then again, when they went to pay their January’s installment on the house,
the agent terrified them by asking them if they had had the ... attended to yet.

7. She doesn’t even understand that she is the sole ... of my whole work.



8. And it continued to believe this until one of its ... companies — the Gold and
Stock-reported that several of its machines had been superseded by telephones.

13. Explain in English what is meant by:

On behalf of, catering, clientele, convenient, keep a stock in hand, purchase, flat
fee, afford, tax, upmarket, expertise, inducement.

# 14. Make up your own sentences with clauses of purpose using the active
vocabulary.

# 15. Translate the sentences into English paying attention to the active
vocabulary.

1.Po6oye HaBaHTa)XEHHS BCIX 1HIIMX MPAI[iBHUKIB TOJOBHOTO O(IiCYy TypHUCTHYHOI
koMmnaHii Oyno ckoHieHTpoBaHe B [lapwxi. 2. Yroma npo po3noain npuodyTKy e
He Oyna mianucana. 3. 5 mokasaB L€l aHaJli3 IHIIOMY CTPaXxOBOMY areHTy, KUl He
3arfikaBiIeHul y crpani. 4. BoHa HaBiTh HE pO3yMi€, IO € €EAMHUM CTUMYJIOM MOET
pobotu B TypuctuuHiil ¢gipmi. 5. OgHa 3 Moro no4ipHIX KOMMaHid 30aHKpyTiIa. 6.
Bucoki mnopmarku 3MycWIM MOro 3aKpUTH CBOIO TypucTHuHY ¢ipmy. 7. Typ
OTepaTopy KYIyIOTh MICIIS Ha aBlapeiicu, KIMHATH B TOTEJSAX y BEIMKUAX KOMIaHIN
Ta MPOJAIOTH iX y po3apio. 8. [lepexokum HE0OX1THO HAAATH JIETKUH, Oe3redHuit
JOCTYII J10 BCIX 00’ €KTIB POMAJCHKOro TpaHcnopry. 9. L opranizaiiisi npoBOIUTh
KypcH JUIsl KIHOK Yy Tally3l TPOMaJChKOTO XapuyBaHHA Ta TOCTHHHOCTI st
pO3IIMpEHHs iX MpaB Ta MoxiauBocTer y 1k kpaini. 10. Filler Corporation — 1ie
nouipHs kommadist Plus Entertainment.

16. Think about your own area of the world. Your Partner will be a customer
who doesn’t know the area at all. Establish rapport, investigate needs, make
suitable recommendations, and then present possible products.

17. Work in pairs. Use the information from the text to role play the dialogue.

Tema 4. Transport for tourism

Comparatives and Superlatives
CryneHi NOpiBHAHHA NPUKMETHHUKIB

& B aHrmilceKiil MOBi, K i B YKpaiHCHKiH, SKiCHi IPUKMETHUKN MAIOTh TPHU

CTYTICHI TTOPIBHSHHSA: 3BUYaiiHmii (the Positive Degree), Buwmn (the Comparative
Degree) 1 HaiBuwmia (the Superlative degree).

YTBOpeHHS CTylNEeHIB NOPiBHAHHA NPUKMETHUKIB
dopmMa 3BHYANHOTO CTYMEHS MPUKMETHUKA HE MAa€ SIKOTOCh CIEI1aIbHOIO

3akinueHHs: wide, pleasant, difficult. ®opmu BuIOro 1 HAWBUIIOTO CTYTMEHIB
MOXYTh OYTH RPOCTUMWU(BOHH YTBOPIOIOTHCS 3a JOMOMOIOK 3aKiHYEHB)

1 CKNagHUMm (BOHU YTBOPIOIOTHCS 3a JIOMIOMOTOO0 CIY>KO00BHX ciiB). OOuaBa 11l

crnocoOu yTBOPEHHS CTYNEHIB MOPIBHAHHSA BHKOPUCTOBYIOTHCA 1 B YKPaiHCHKIN
MOBI.
CWIBHUM — CUJIBHIIIUN — HAMCUITbHIIIAN



CHUJIBHUM — O1IBIN CUIIBHUN — CAMHM CHITBHUI
IIpocti dopmMu BHUIIOrO 1 HAWBUILOTO CTYNEHIB YTBOPIOIOTHCSA JOJABaHHSIM
3aKiHUYE€Hb —er (I BUIIOTO CTymeHs) 1 -est [ist] (1s1 HAMBUIIIOTO CTYIEHS) A0

dbopMu 3BUYANHOTO CTYIIEHs MpUKMeTHUKA. [lepen npukMeTHUKaMH Y HAUBUIIIOMY
CTYII€HI CTOITh O3HAUEHUN apTUKJIb.
3Buuaiinmii cTtyninb: cold, simple, young
Bumuii cryminb: colder, simpler, younger
HaiiBummii cryminb: (the) coldest, simplest, youngest

[Ipu yTBOpeHHI NPOCTUX (OPM BHILOrO 1 HAWBMILOIO CTYIMEHIB CHIiA
JOJEPIKYBaTH TAKUX MIPABUIIL:
1) OnHOCKIAOBI TPUKMETHUKH, $KI 3aKIHUYIOThCS Ha OJHY IPHUTOJIOCHY 3
MOTEepPEIHIM KOPOTKHM TOJIOCHUM 3BYKOM, IIOJIBOIOIOTh Y HAMMCAHHI KIHIIEBY
IPUTOJIOCHY Y BUILIOMY 1 HAWBUILIOMY CTYyIEHSX:
big — bigger — (the) biggest
hot — hotter — (the) hottest

VY BCiX IHIIMX BUNAKaX MOJBOECHHS HE BiJI0YBAETHCS:

sweet — sweeter — (the) sweetest

cool — cooler — (the) coolest

2) [IpuKMETHHKH, K1 3aKIHIYIOTHCS Ha OYKBY Y 3 TIONEPEIHLOI0 MPUTOJIOCHOIO, Y

BUILOMY 1 HAWBUILIOMY CTYHEHSIX 3MIHIOIOTh Y Ha i:

easy — easier — (the) easiest

happy — happier — (the) happiest

SIkmio KiHLeBiH OyKBi y mepeaye rojocHa, TO i€l 3MIHU HE Bi0yBa€eThCS:

gay — gayer — (the) gayest

3) [IpukMeTHHUKH, SIKi 3aKIHYYIOThCS Y 3BHUAfHOMY CTYII€H1 Ha HIME e, OIyCKaloTh
HOro y BULIOMY 1 HAHBUILOMY CTYNEHSIX:

large — larger — (the) largest

white — whiter — (the) whitest

4) VYV npukMmeTHUKIB strong, young 1 long mepen 3akiHYEHHSMH BHUILOTO 1
HaWBUIIIOTO CTYIEHIB BUMOBIISIETHCA 3BYK [g]:

long — longer — (the) longest

strong — stronger — (the) strongest

young — younger — (the) youngest

VY NpUKMETHHUKIB, SIK1 3aKIHUYIOThCSI HA OYKBHU -I, -re, Tiepe] 3aKIHYEHHSIMU BUIIIOTO
1 HABUILIOTO CTYIEHIB BUMOBIISIETHCS 3BYK [I]:

clear — clearer — (the) clearest

pure — purer — (the) purest

[Ipocti popMu BUIIOTO 1 HAWBUIIOTO CTYIIEHIB MAlOTh TaKi MPUKMETHHUKU:

1) yci OMHOCKIa0B1 TPUKMETHUKH;

2) NBOCKJIAJ0B1 MPUKMETHHUKH, SIK1 3aKIHUYIOThCS Ha -y, -er, -le, -ow:



happy — happier — (the) happiest
clever — cleverer — (the) cleverest
simple — simpler — (the) simplest
narrow — narrower — (the) narrowest
CxutazHi (hopMH BHIIIOTO 1 HAWBHIIOTO CTYIEHIB YTBOPIOIOTHCS JOAABAHHSIM
CIy>k00BUX ci1iB more 1 (the) most 10 3BUYalfHOTO CTyIIEHS MPUKMETHHKA.

3Buuaitnuii cryminb: useful, beautiful

Bumuii cryninb: more useful, more beautiful

HaiiBumuii cryninb: (the) most useful, (the) most beautiful

CknazHi (popMu BULIOTO 1 HAWBUILOTO CTYIIEHIB YTBOPIOKOTh TaKl IPUKMETHUKHU:

1) yci 6aratockinamosi (Ti, 0 MalOTh OLIBII SIK JIBA CKIIAAH ) MPUKMETHUKU:
beautiful — more beautiful — (the most) beautiful

2) NBOCKJIQJIOBI MPUKMETHUKHU, SIKI HE 3aKIHUYIOThCS Ha -y, -er, -le, -ow 1 MaroTh

HAroJIOC Ha MEePIIOMY CKIIaJIi:
careless — more careless — (the) most careless
useful — more useful — (the) most useful

VYci iHIIl IBOCKIA0BI MPUKMETHUKH MOXKYTh YTBOPIOBAaTH CKJIaaHI (HOpMH
Hops/JT 3 MPOCTUMU.
3) yci NpUKMETHUKH, K1 30iraroTbcsi 3a (GopmMoI0 3 JTIENPUKMETHUKOM
TENEepIlIHbOro a00 MUHYJIOTO Yacy (TOOTO 3aKIHUYIOThCS Ha -ing Ta -ed):

loving — more loving — (the) most loving
pleased — more pleased — (the) most pleased
tired — more tired — (the) most tired
Jlesiki TPUKMETHUKHU yTBOPIOIOTh BUILIMK 1 HAMBUIIUN CTYNEHI MOPIBHSIHHS HE 3a
3araJbHAMHM MIPaBUIIAMHU, HAPUKIIAT:
good — better — (the) best
bad — worse — (the) worst
little — less — (the) least
B 3HaueHH1I MaJleHbKHUW 3a PO3MIPOM 3BHUYANHO BXHBAETHCH
npukMeTHUK small, sikuil yTBOproe CTyIeHl MOpIBHSAHHA 3a mpaBwiaMu (small —
smaller — the smallest).
[Ipukmertnuk little yacTo BKUBAETHCS 3 MECTIUBUM BIATIHKOM.
What a nice little bag you've got!
Crogo little moxe OyTH He TUIBKM IPUKMETHUKOM, a i HEO3HAYEHUM 3aiMEHHUKOM
1 mpuciiBHukoM little(mano), Hanpuxnan:
There is little milk in the glass (Heo3HaueHut 3aiiMEHHUK).
She slept very little last night (mpucniBHUK).

Jlesiki MPUCIIBHUKA MarOTh MO JBi ()OPMH BULIOTO 1 HAWBUILOIO CTYNEHIB, SKI
Pi3HI 32 CBOIM 3HAYCHHSIM.



3Buvaiiumii
CTYIiHb

old — crapuii

late — mi3HIA

far — nmanexwui,
aJIbHIN

near — OJIU3bKUNA

Bummii ctyninb

1) older — Ounbwm crapwii,
CTapillnii; crapuiuii (3a ...)
2) elder — crapmmii (y cim'i)

1) later — OimbII Mi3HIMA
2) latter — ocraHHill 3 JBOX
(Mo mopsiAKy)

1) farther — Oinbm nmanbHIA
(manexuit) (Ipo BiJCTaHb)

2) further

(a) OimpII gaNbHIN (TameKHil)
(po BijACTaHb);

(6) manpiuii, HacTYnmHUH (110
MOPSIAKY )

nearer — O1IbII OJIM3bKUMA

HajiBuimii cTyninb

1) the oldest — camui
cCTapuu, cTapmwui,
HaWcTapilmii

2) (the) eldest — camuit
CTaplIui y ciM'i

1) (the) latest — camwuit
Mi3HIH, OCTaHHIH (32 YaCOM)
2) (the) last — camuit

OCTaHHIN (MO MOPAAKY);
MUHYJIUA

1) (the) farthest — camwmit
JaIbHINA (TaneKkuit)

2) (the) furthest — camwmit
IaJICKUU

1) (the) nearest — camwmit
ONMM3bKUN, HAUOIVKIMI

2) (the) next — HacTymHui
(0 TopsIKY ); MaOyTHIN

®opmu older, oldest BxuBarOTHCS, K MPABUIO, CTOCOBHO OCi0, SKI HE €

YIEHAMH OZIHI€T CiM'l, 800 CTOCOBHO HEXHUBUX IPEIMETIB.
I am not older than you.

Tom is the oldest boy in our form.

This is the oldest building in our town.

®opmu elder, (the) eldest BxuBarOTbCS CTOCOBHO WICHIB ONHIET CciM'i. Aje mpu

HasBHOCTI ciioBa than(mopiBusiHHA) BxUBaeThCs hopma older, a ue elder.

Her elder sister is called Mary.

My elder brother lives in Kyiv.

The eldest son is going to be a teacher.

AJe:

Jane is two years older than her sister.

®opwmu later, (the) latest Bxx1uBalOTHCSI CTOCOBHO Hacy:

Here is the latest news.



Later events showed that he was right.

Have you read his latest book?

®opwmu latter, (the) last o3HauaOTH MOPSIIOK MOCTIAOBHOCTI.

John and Nick like winter sports. The former is fond of skating, and the
latter prefers skiing.

I saw him on the last day of my holiday.

BoxuBaHi crionyuenHs 6e3 aptukiis last week, last night, last year, last month i T.
1., B sikux last Mae 3HaYEHHSI MUHYTUH.

He left last week.

What did you do last night?

dopmu nearer, (the) nearest BXUBaIOTHCS MTPU O3HAYEHHI BIACTaHI 1 Yacy.

How can I get to the nearest post-office?

Come nearer, please.

®opma the next BxuBaeThCS 13 3HAYEHHSIM HACTYMHUM (IO MOPSAIKY ), JATBIIHIA.
The next train leaves in half an hour.

What is the next thing to do?

BoxuBaHi Takoxx ciofydeHHs1 0e3 apTukiisa next day, next Sunday, next week, next
month, next winter (year, May), B sikux next Mae 3HaueHHsI MaiiOyTHIH.

I'll see you next week.

Will you come next Sunday?

#1. Fill in the gaps with the correct form of the adjective. Mind the use of
articles where necessary.

A. Late

1. These are ... books and current magazines. 2. Are you getting off at ... stop? 3.
He turned up ... than he had promised. 4. Let's discuss ... news a little bit ..., shall
we? 5. We have two managers at the office: Igor and Svetlana. ... is thirty, ...is
twenty-eight. 6. Will you repeat ... sentence, please. 7. This illustrated magazine
shows photographs of ... fashions. 8. Last week my students passed ... exam. 9. |
am ..., but not ... . 10. We need ... telephone directory.

B. Near

1. There's no one ... to me than you. 2. Excuse me, where is ... metro station? 3. ...
time think before you speak. 4. Are you getting off at ...stop, sir? 5. Who lives ... to
the school, children? 6. ...week you'll have to write ... essay according to our plan.
7. Who is going to be ... to do the talking?

C. Old

1. My roommate is as ... as I. 2. Of the four children Tony is ... . 3. My ... brother is
a loving family man.4. - Who is ... here? - Mr. Stone is, though he is the youngest
man here. 5. Have you ... brother or sister?

D. Far



1. She is one of those who will go .... 2. How ... is your native place from here? 3.
Billy lived at ... end of the village. 4. She never went ... than school. 5. Do you
think they will get any ... in this tricky matter? 6. A ... calculation shows that these
figures are incorrect. 7. I live ... from the city centre than you do, S. They are
waiting for ... news from home.

#5 2. Put the adjectives in the correct order.

1. Cycling is a(n) activity, (useful, outdoor, popular) 2. Now I'm reading
a novel, (depressing, long, boring) 3. He had a alarm clock,
(digital, new, useful) 4. Have you heard of this invention? (Japanese,
fantastic, new) 5. This family rents a house, (furnished, large, old) 6. I've
just bought a(n) table, (beautiful, coffee, glass, oval) 7. Robert's is
the car. (red, Italian, big) 8. Our students are using
dictionaries.(English, reliable, new, complete) 9. There was a carpet on
the floor, (soft, wonderful, woollen, Persian) 10. Andy gave Rosie a box.
(jewellery, velvet, small, square) 11. Stratford is a town, (nice, small,
quiet) 12. There are a lot of pans in the shops, (frying, Tefal, non-stick,
brand-new, French-made).

#3. Give degrees of comparison of the following words if possible,

I. angry, brave, bad, convenient, dry, dead, final, good, heavy, narrow, perfect,
Persian, right (left), square, important, white, yellow, unique, little

II. absent-minded, easy-going, fine-looking, good-natured, high-flown, high-
heeled, kind-hearted, much-spoken, narrow-minded, old-fashioned, strong-willed,
well-bred.

#4, Answer the following questions using the words in brackets.

1. What is a receptionist doing now? (to fill in the blank) 2. What is a laundress
doing now? (to wash shirts). 3. What is a porter doing at this moment? (to carry
one's luggage) 4. What is a chambermaid doing at this moment? (to clean a room)
5. What is a manager doing now? (to call Mr Brown) 6. What is a bell-boy doing
at this moment? (to buy newspapers and magazines for one of the guests).

#5. Compare.

I. two different resorts 2. travelling by air and by sea 3. two flowers 4. rock music
and classical music 5. two academic subjects 6. comedy and tragedy 7. reading and
writing 8. being single and being married 9. two of your friends 10. your life now
with what it was like ten years ago 11. your physical appearance now with the way
you looked as a child 12. two movie stars 13. two holidays 14. two of your
teachers 15. children with parents.

=~ Key words

6. Learn these words and word combinations by heart.

1. hail a taxi B3SITH TaKCl

2. accommodation JKUTIIO

3. array of fare classes niarna3oH I(1H

4. | date restrictions OOMEXEHHS CTPOKY




5 frequent flyer status CTaTyC MOCTIHHOTO KIJIIEHTA aBlaKOMITaHi1

6 loose schedule BUIbHUMN rpadik

7. | ahost of hassles 0araTo TPyIHOIIIIB, IEPETIOH

8 maintenance HIATPUMKA, COepEKEHHS

9 hub airports BY3JIOBUH aepomnopT

10. |vessel Cy/IHO, KOopabeib

11. |indispensable HEOOX1THUI, 000B’ I3KOBUH

12. | valid driving permits JIif0ue BOAINCHKE TIOCBITUCHHS

13. |ridesharing CYMICHE BUKOPUCTAHHS TPAHCIIOPTHOTO
3aco0y

14. | traverse the countryside NepeciKaTh CUIIbChKY MICIEBICTh

15. | rival KOHKYPEHT

7. Before you read answer the questions.
1. How do you prefer to travel — by car, by coach, by train, by plane ... ? Why?
2. Think about the best and worst journeys you have ever made. Exchange ideas
with a partner.
8. Read and translate the text into Ukrainian. Give Ukrainian equivalents
to the words in italics.
Transport for tourism

Transportation is a concern of every traveler, whether he is planning how to
reach a destination or trying to hail a taxi. Numerous transportation options exist,
ranging from one-way trips in a first-class jet to budget accommodation on a
freighter.

By plane

Travel by plane is often faster — when travelling very large distances, such as
between continents, the difference is a choice between a day in transit flying versus
several weeks any other way - and safer than other modes of transportation but it
can be more expensive and generally involves dealing with security checks and
baggage issues that travelers by bus or train might not have to face.

Ticket buying

Purchasing airline tickets can involve a mind-numbing array of fare classes,
date restrictions, and price options. Two travelers sitting next to one another on a
plane have almost always paid different fares, so finding the best prices can be a
challenge.

Modes of travel

Airline travel varies from cramped economy cabins to large suites that may

even offer a full-length bed. Prices vary according to class of service, but frequent



flyer status and other methods offer ways of getting upgraded travel without the
upgraded price.
Round the world flights

Several airlines offer round-the-world flights, perfect for backpackers with
a lot of time and a loose schedule. These flights offer travel to any location,
provided the traveler is always moving east to west (or vice versa) and often limit
the traveler to a maximum number of flights.

Security issues

Airport security has become stricter in recent years and offers a host of
hassles for travelers. Arriving at the airport in time to make it through security
checks, traveling with proper documentation, and avoiding transits through
countries with strict security constraints are all considerations for air travelers.

Air charter

Air Charter is the official name for air taxi operations, defined by the FAA
and operated under a series of rules, primarily the US Federal Code of Aviation
Regulations (FAR) Part 135, which specifies specific rules for experience, safety,
and maintenance. Air charter is the business of renting a complete craft (i.e.,
chartering) as opposed to individual aircraft seats (i.e., getting a price ticket
through a conventional airline) whereas the airlines specialize in selling
transportation by the seat. Air charter companies fly point-to-point, at the time
requested by hiring customers, so that customers don't need to wait in-line at major
hub airports. Safety, pilot qualifications, and many other considerations are
overseen by the FAA.

Air charter companies often fly smaller aircraft that the FAA approves, with
room for 3-9 (or more) passengers. Since aircraft with more than 9 passengers start
to fall into the "commuter" size range, there are a number of extra requirements
and costs that occur with more than 9 passenger seats per aircraft.

The new VLJ (very light jet) aircraft being delivered by Eclipse Aviation and
others will typically seat 4-5 passengers, and offer a new set of choices for point-
to-point flights.

General Aviation

Travelling at the controls of a small plane as a private pilot can be one of the
most fulfilling travel experiences possible. You get to see the world from a
perspective entirely different from the ground or from commercial aviation. Most
parts of the world have some form of General Aviation; in western countries such
as the United States and Europe small airports are everywhere. Costs are somewhat
higher than commercial airline seats; travel time is less than by car but usually
somewhat more than by airline. Becoming a pilot can take a significant amount of
time and money, but most will agree the rewards are outstanding; for most travel
pilots the journey is the reward.

By train

Travel by rail often invokes a past era, with tracks winding through
mountains and forests, comforts including dining cars and sleeper cabins, and other
amenities not available to air and motor travelers.

By boat



This is a less crowded, cheaper alternative for crossing a sea or ocean, not

using airplanes or commercial cruise ships or ferries.
Yacht charter

Yacht Chartering is known as the best kept secret in the holiday industry. It
i1s where you hire a yacht (either a sailing yacht or a motor yacht) and to sail in a
different part of the world each year. As well as the flexibility it offers it can also
be surprisingly excellent value for money, often working out cheaper than booking
hotel rooms, especially if there are a good number of people going on holiday
together. It also usually works out cheaper than owning your own yacht if you
charter for up to six weeks a year.

In order to charter a yacht you will need to demonstrate that you have a
qualified skipper and at least one competent member of crew. If you are not able to
supply your own skipper (this is known as "bare-boat charter") you can pay to
have one supplied which is known as a "skippered" or "crewed" charter. There are
plenty of yacht charter companies; one of the largest in the U.S. is Denison Super
Yacht Division. Popular locations include Croatia, Greece, Seychelles, Turkey,
Malaysia, Thailand, Indonesia, and the Whitsunday Islands.

Cruise ships

Cruise ships range in size from vessels holding a handful of passengers to
floating cities that hold thousands of passengers and offer all of the amenities that
one would expect of a luxury resort.

Automobile travel

In some countries such as the United States of America a car is a nearly
indispensable tool for travel. Cars allow flexibility in destination planning but
require maintenance, insurance, and valid driving permits.

Ridesharing

Ridesharing, or carpooling, is the sharing of car journeys so that a driver
does not travel alone in a car. Websites such as BlaBlaCar safely connect drivers
with empty seats to passengers looking for a ride.

Hitchhiking

Hitchhiking is an inexpensive and sometimes dangerous way to get from one
place to another. Hitchhiking has its own codes and rules, and can be an effective
and enjoyable means of travel for some.

Cycling

Cycling trips can range from day trips to adventures that last for months,

with the cyclist using manpower to traverse the countryside.
Bus travel

Taking the bus is a comfortable and eco-friendly mode of transportation.
Coach fleets have upgraded their services over the years and now rival those of
airplanes. In certain countries, locals rely on the bus as some routes aren't served
by popular modes of transport, like the plane or the train. Companies like Busbud,
make finding the right bus easier as they work with operators all over the world to
help travelers find bus tickets.
9. Answer the questions.



1. What is transportation?

2. How do prices vary?

3. What is air charter?

4. What is needed in order to charter a yacht?
5. How do cruise ships range?

6. What 1s ridesharing and hitchhiking?

10. Retell the text.
11. Match the term in A with the definitions in B.
A B

fare a man hiking with a rucksack

amenities the threat or use of force to prevent, restrict, or dictate the
action or thought of others

backpacker freedom from danger or risk of injury

constraint a craft, especially one larger than a rowboat, designed to
navigate on water

safety a series of connected rooms, as in a hotel or office building,
used as a single unit

vessel an airport, railway station, bus station, from which many
services operate connecting journeys

suite a transportation charge, as for a bus

hub something that contributes to physical or material comfort

# 12. Complete the sentences using the words in the list above. Make all
necessary changes.

1. A majority of ... prefer to leave their smart phones behind while travelling.

2. All ... and formality quickly disappeared, and the friendliest feeling succeeded.
3. He passed the tree in ..., but new perils lay before him.

4. In addition to 146 ..., the resort also features 144 privately owned casitas, which
will also be a part of the hotel’s inventory.

5. Beyond such ... I had left my family severely alone.

6. Collin Matthews, Chief Executive of Heathrow Airport said: “A single ... is the
only way to connect the UK to the fastest growing economies because it is the only
model that can sustain long-haul flights”.

7. He had in some way lost on exchange in New York, and the raiway ... to
Nebraska was more than they had expected.

8. Though if our ... is held back much by storms he may get on the ground first.

13. Explain in English what is meant by:

A host of hassles, challenge, cramped, hire, flexibility, supply, maintenance,
indispensable, valid driving permits, ridesharing, hitchhiking, traverse, array.

# 14. Make up your sentences with Comparatives and Superlatives using the
words from Ex.13.



# 15. Translate the sentences into English paying attention to the active
vocabulary.

1. BiIpIIICTh TYpPHUCTIB, IO MOAOPOKYIOTh MICIEBICTIO 3 PIOK3aKaMH 3a CIUHOIO,
3QJIMINAIOTh Cy4YacHl €NEeKTPOHHI MPUCTPOi BAOMA Ta HACOJOIKYIOTHCS TUKOIO
npupogoto. 2. CKUIbKM KOIITye KBUTOK 10 Pumy? 3. He auBnsuuch Ha BCl
3py4HOCTI, BOHA MOYyBajia ceOe AYy>KE€ CAaMOTHBOIO Ha OOPTY LIOTO PO3KIIIHOTO
xopabiws. 4. Moro cynHo BuKHHYIO Ha ckeni 6ims Benuxoro Bap’eproro Pudy. 5.
[IpucturHith peMeHi 6e3neku, Oyap J1acka. 6. Mu mparHeMo CTaTh perioHAIbHUM
LHEHTPOM B rajy3l KOMyHIKalid, aBiauii Tta Typusmy. 7. IIpoi3n B onMH KiHELb
xomtye 1 eBpo. 8. Lle cynHo Takox 3miiicHioe peticu B [lynta Apenac B Ui 1Ba
pasu Ha Micsib. 9. Koxknoro poky mu 3 Ilosoro apeHayeMo 1ei Beaukuii HoMmep —
mokc Ha Hiarapcekomy Bopocmami. 10. S MOXy HaWHATH KOTOCh, XTO 3HA€
1CITAHCBKY.

16. Which you think are the most important features for a tourist on each
journey? Make a presentation.

17. Work in pairs. Use the information from the text to role play the dialogue.



TecToBi 3aB1aHHA

. Choose the correct option to complete the sentences.
.Ican ... people relax.

.tomake b.making c. make

. I'enjoy ... people from different country.

.meet b.tomeet c.meeting

. Are you willing ... long hours?

.towork b.work c. working

. I'like ... foreign languages.

.to speak to b. speaking c. speak

. We’re busy because a big conference ... this week.
. 1s taking place b. takes place c. take place

. Some of the rooms ... private bathrooms.

.doesn’t have b. don’thave c. aren’t having

. They ... of holding a meeting at our hotel.

. ‘s thinking b. think c. ‘re thinking

. I ... to Tourism college every Tuesday evening.
.goes b.go c. ‘sgoing

. New Zealand ... in the South Pacific Ocean.

a.is located b. are located c. locates

10. There ... many beautiful flowers.

a.is b.be c.are

11. ... this film last month?

a. have you seen b. did yousee c¢. do you see

12. When we met him, he ... us.

a. was not recognizing b. didn’t recognize c. did recognize
13. Turn the music down. I ... to consentrate.

a.am trying b.try c.am tring

14. Put your coat on. It... colder!

a.gets b.get c.is getting

15. Ed ... strong tea.

a. is never drinking b. never drinks c. are drinking
16. The secretary ... a lot of letters yesterday.

a. answered b. were answering c. was answering
17. David ... on Sundays.

a. usually rest b. is usually retesting c. usually rests
18. What is that noise? Why ... the dog ...?

a.does ... bark b.is.... barking c.do ... bark

19. Don’t bother her. She ... the news.

a. watches b. watch c. is watching

20. He ... the test from 2 till 4.

a. wrote b. was writing c. written

21. The extreme north ... a subtropical climate.

a. have got b. has got c. got
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22. The Balearic Islands ... four main islands.

a. consist b. consistin c. consist of

23. The United Kingdom ... four countries.

a. is consisted of b. consist of c. consists of

24. ... in Sicily?

a. Are Mount Etna found b. is Mount Etna found c. is Mount Etna find
25. The Balearic Islands ... in the Mediterranean.
a.lie b.islied c.lies

26. The islands ... very warm in summer.

a.is b.are c. has got

27.1can ... people relax.

a.to make b.making c. make

28. I enjoy ... people from different country.

a. meet b.tomeet c.meeting

29. Are you willing ... long hours?

a.towork b.work c. working

30. I like ... foreign languages.

a. to speak to b. speaking c. speak

31. He ... the test from 2 till 4.

a. wrote b. was writing c. written

32. The secretary ... a lot of letters yesterday.

a. answered b. were answering c. was answering
33. The students ... busily, when we came up to them.
a. was talking b. talked c. were talking

34. David ... on Sundays.

a. usually rest b. is usually retesting c. usually rests
35. Don’t bother her. She ... the news.

a. watches b. watch c. is watching

36. What is that noise? Why ... the dog ...?

a.does ... bark b.is.... barking c.do ... bark

37. Have a sandwich. Thanks, but I ... .

a. have eaten already b. have already eaten c. has eaten already
38. Paul isn’t here. He ... to school.

a. just has gone  b. have gone just c. has just gone
39. I can’t find my key. Ithink I ... it.

a. have lost b. haslost c.is losing

40. My friend Tim ... to travel to Japan.

a. always wanted b. has always wanted c. always wants



IJIOCAPIN

advantage n a detail that makes a product, for example a holiday, better than
similar products.

advertise v to tell the public about a product or service in order to encourage
people to buy or use it.

aisle n the passage between rows of seats in a plane.

ancient adj very old.

apartment 7 a set of rooms used for holidays.

awareness n the fact of knowing that something, for example a particular company
or product, exists.

baggage n personal possessions taken on to a plane by a passenger, incl uding
checked luggage and hand luggage.

baggage handler n a person whose job is to load passengers' luggage on to and off
planes.

baggage reclaim » the place at an airport where you collect your luggage after
your flight.

benefit » a helpful and useful effect that something has.

boarding pass n a printed card that airline passengers are given when they check
in, that shows their flight and seat number, etc., and that they show before they get
on the plane.

browse v to look at different parts of a magaZine, the Internet, etc., hoping to find
something that interests you.

cabin » a small room in a ship or boat, where a passenger sleeps.

cabin crew n the people whose job is to take care of passengers on a plane.

cable car n a form of public transport using carriages that are pulled along rails by
moving cables.

campaign 7n a series of planned activities with a particular aim, for example to
encourage people to visit a place or to buy something.

campsite n a place where people on holiday can put uptheir tents, park their
caravan, camper, etc., often with toilets, water, etc.

cancel v to decide that you no longer want to do what you have arranged to do, for
example go on a holiday.

cancellation » a decision that you no longer want to dowhatyou have arranged to
do, for example go on a holiday.

carriage n a separate section ofa train, tram, or similar form of public transport.
carrier code n a series of numbers that identify a particular airline.

catering n the work of providing food and drinks for people.

cathedral » a large church that is the most important one in a city.

check-in clerk » a person who works for an airline, who checks passengers' tickets
and passports when they arrive at the airport, takes their luggage, and gives them a
boarding card.

concrete n a hard, grey building material.

conference facilities n the rooms,equipment, services, etc. that are necessary for
holding a conference.



confirm v to check or to announce that something will definitely happen as
originally planned.

connecting flight » a segment of a flight that requires a passenger to change
planes, but not change carriers.

conservation » the protection of the natural environment.

convince v to make somebody believe something so that they feel confident.

CRS, computerized reservation system n a system for booking a hotel room, a
flight, etc. on the Internet.

customs n the place at an airport where your bags are checked as you come into a
country.

day trip » a tour or excursion that leaves in the morning and returns the same
evening.

delay » a period of time where you have to wait.

departure gate n a numbered area in an airport where passengers get on their
plane.

departure lounge » an area in an airport where passengers wait before getting on
their plane.

deposit details » a record of the amount of money that a customer has paid as the
first part of a larger payment.

destination » a place that people travel to, for example on holiday.

develop v to think of a new product and work on it so that it will be successful.
direct sellig n the practice of selling products and services directly to the public,
without using shops, agents, etc.

diving n the activity of swimming under the surface of the sea,a lake,etc.

domestic adj operating inside its own country.

domestic tourism 7 the activity of people taking holidays in their own country.
emissions n gases that are sent out into the air.

enlightenment » a deeper understanding of life, especially of feelings and beliefs
outside the physical world .

enormous adj very big.

en-suite (facilities) adj(of a bedroom) having a private bathroom joined on.
establish v to form or create something for the first time.

evaluate v to make a judgement, for example about how successful something is,
after thinking about it carefully.

expenditure » the amount of money that a person or company spends.

famtrip, familiarization trip » a visit organized by an airline or tourist resort,
etc., where tour operators and journalists (an get to know the facilities and services
offered.

fare n the money that you pay to travel by plane, train, taxi, etc.

feature n one of the details that describes a particular product or service.

ferry n a boat that carries passengers between two paints of land, between two
1slands, etc.

flight attendant n a person whose job is to serve and take care of passengers on a
plane.



fly-drive holiday » a package that includes the cost of both the flight and hire of a
car at the destination.

ground crew n the people at an airport whose job is to take care of planes while
they are on the ground.

guarantee v to make a firm,official promise that something will or will not
happen.

harbour 7 a place on the coast where ships can be tied up, that is protected from
the sea and bad weather.

heritage » the traditions, culture, and history of a place.

high-rise adj (used about a building) very tall, with many floors.

hill walking » the activity of going for long walks in the hills for pleasure.

hostel » a building that provides cheap accommodation, often in rooms with
several beds, and meals for travelers.

hovercraft n a vehicle that travels just above the surface of water or land, held up
by air being forced downwards.

identify v to find out or discover what something is.

improve v to make something better.

in advance adv before the time when something will happen, be used, etc.

in bulk adv in large quantities, and usually at a reduced price.

inbound tourism 7 the activity of people entering the country from abroad to

take holidays.

incentive tour »n a journey or holiday given to a worker or group of workers as a
reward for good work.

include v to have something as one part.

inclusive tour 7 a holiday that includes transport, accommodation, and sometimes
other things such as meals and excursions.

incoming link adj connected with travel into the country from abroad.

initial enquiry form » a form on which a company records details about the type
of product or service a new customer is looking for, and the customer's contact
details.

insurance » an arrangement with a company where you pay them a small amount
of money before you travel, and they agree to pay the costs if you are ill or die, or
lose or damage something.

inventory n details of a flight booking, including flight number, time, route, seat
number,etc.

investigate v to find out information, for example by asking somebody a number
of questions.

issue v to give somebody something official, for example a ticket, passport, etc.
itinerary » a list of things that will happen, for example on a tour, and their times.
landscape n everything you can see when you look across a large area of land,
especially in the country.

leisure tourism 7 travel that is done just for pleasure, rather than for business or
for a specific purpose.

long-haul adj (of a flight) covering a long distance.



lost property n the place at an airport, etc. where items that have been found are
kept until they are collected.

low-cost carrier n an airline that is cheaper than most ai rlines, and that usually
offers a more basic service.

luxury adj very comfortable and high quality.

massage n the activity of having your body ru bbed, pressed, etc. in order to help
you relax.

maximum stay » the longest possible time between travelling to a place and t
raveling back.

meal basis » an agreement of how many meals will be provided as part of a
holiday package, for example bed and breakfast or full board.

minimum stay » the shortest possible time between travelling to a place and t
raveling back.

monitor v to watch and check something over a period of time.

motivation n something that makes you want to doa particular thing, for example
travel to a particular place.

mountain climbing #» the activity of climbing mountains as a sport.

mountaineer » a person who climbs mountains as a sport.

open-jaw trip n a return airticket t hat allows you to fly into a country at one
airport, and leave the country by a different airport.

opportunity n something that gives you the chance to be successful.

outbound tourism 7 the activity of people leaving their country to take

holidays overnight to stay for one night.

package holiday » a holiday that includes transport. accommodation, and
sometimes other things such as meals and excursions.

paperless ticketing n a system where passengers book air tickets on the Internet or
over the phone. No ticket is necessary as the information is stored on the airline's
computers.

passenger flow n the number of passengers coming into and going out of an
airport.

picturesque adj (used about a place) pretty and old-fashioned.

pier n a long, low structure built in the sea and joined to the land at one end.
pilgrimage » a journey to an important religious place.

raise v to increase something.

rapport » a friendly and understanding relationship between two people.

receipt n a piece of paper that is given to show that you have paid for something.
receptionist » a person whose job is to deal with people arriving at or telephoning
a hotel.

refuge n a very simple building that provides shelter and protection from the
weather.

remote adj (used about a place) far away from other places where people live

rep, representative n a person whose job is to look after people who are on a
package holiday.

requirement » something that a person needs.

research v to make a careful study of something in order to find out information



retail n the business of selling things, for example holidays and tours, to the public
retreat n a quiet, private place that you go to in order to get away from your usual
life.

retrieve data v to find and look at information that has been stored on a computer.
return trip n an air journey that departs from and arrives back at the same airport.
room service z a service provided in a hotel, where guests can order food and drink
to be brought to their rooms.

runway #n a long narrow strip of ground in an airport, that planes take off from and
land on.

scheduled airline » an airline that operates to fixed timetables and on fixed routes,
and which sells tickets to the public rather than to package holiday companies.
seatbelt n a belt that is attached to the seat in a plane and that you fasten around
yourself.

secondary airport n a small airport that is not one of the main ones in a country.
security check » the process of checking passengers and their bags at an airport to
make sure that they are not carrying anything dangerous.

service station » an area and building beside a motorway where you can buy food
and petrol, go to the toilet, etc.

serviced adj (used about holiday accommodation) in which meals are provided.
short-haul adj (of a flight) covering a short distance.

shuttle » a plane, bus, or train that travels regularly between two places.

skilled adj (used about a job) that requires special ability or training.

stopover n an interruption to a trip lasting twelve or more hours.

store data v to keep information on a computer until you need to use it.

strength n a good quality that you have that gives you an advantage.

suite n a set of rooms in a hotel.

supplement » an extra amount of money that you have to pay for an additional
service or item.

surcharge n an extra amount of money that you have to pay in addition to the
usual price.

temple n a building where people of some religions, for example Hindus and
Buddhists, go to pray.

terminal » the airport building that has all the facifities for passengers that are
arriving or departing.

terminus 7 the last station at the end of a railway line or the last stop on a bus
route.

tourist attraction » a place that tourists visit.

tourist flow » the movement of people into, out of, and inside a country, when
they are on holiday.

tourist information officer n a person whose job is to give advice and help to
tourists who are visiting a city, town, etc.

track n metal rails that trains, trams, etc. travel along.

trade fair » a large exhibition and meeting for advertising and selling products.
travel insurance n an arrangement with a company where you pay them a small
amount of money before you travel, and they agree to pay the costs if you are ill or



die, or lose or damage something.

trek n a long hard walk lasting several days or weeks, usually in the mountains.
turnaround time » the time between a plane landing at an airport and taking off
again.

unspoilt adj (used about a place) beautiful because it has not been changed or built
on.

VFR, visiting friends and relatives » travel that is done in order to visit friends or
family.

waiter n a person whose job is to take food orders and serve food in a restaurant,
bar,etc.

wake-up call n a telephone call that you arrange to be made to you in a hotel, in
order to wake you up.

weakness n a quality you have that makes it more difficult for you to be
successful.

wedding » a ceremony where two people get married.

whale-watching n going on a boat trip to see whales swimming in the sea.
white-water rafting n the activity of travelling down a fast-flowing river in a
rubber boat.

wholesaler n» a company that sells goods or services in large quantities to other
companies, which sell them to the public.

wildlife » animals, birds, etc. that are wild and live in a natural environment.
windsurfing » the sport of sailing on water standing on a long narrow board with a
sail.

worldwide adj in all parts of the world.
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