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HEPEAMOBA

XXI cromiTTss XapakTepU3yeTbCS BIAKPUTTSAM  KOPIOHIB, MIrpali€ro
daxiBiiB, mporecaMu IHTEpHAI[IOHATI3aIli Ta riaobanizaiii eKOHOMIKH. 3arajibHi
IHTETpaLiiHl TPOLECH 3YMOBIIOIOTH HEOOXIJHICTh MIATOTOBKH MaiOyTHHOTO
(axiBUsg €KOHOMIYHOIO MpOQuII0, 3aTHOrO HAJEKHO MPEICTaBIATH KpaiHy Ha
MDKHapOJHOMY pIBHI ¥ 3axumard ii IHTEpeCM B MeXax MDKHApOIHOTO
cniBpoOiTHuLTBa. [linroroBka MailOyTHOTrO (haxiBisl 3 MDKHAPOAHOI €KOHOMIKH
nependayae He TUIBKM (OPMYBaHHS 1 PO3BUTOK PI3ZHOMAHITHUX MpPOQeciiHUX
HaBUYOK, a i BUMAarae BiJl HbOTO BOJIOJIHHSI IHO36MHOIO MOBOIO Ha mpodeciiHoMYy
piBHI, OCKUIbKM JISJIBHICTh €KOHOMICTA MOB'A3aHa 3 IHTEHCUBHUM YCHUM 1 NU-
CEMHHM IHIIOMOBHUM CITUTKYBaHHSIM, 3 IIMPOKOI) MOBJICHHEBOIO MPAKTHKOIO 1
noTpedye TOYHOrO BUPAXKEHHS MOHATH 1 KaTeropiil 1HO3eMHOI0 MOBOIO Yy cdepi
(haxoBoi AISUTLHOCTI.

3a ocTaHHI pPOKM Ha PHHKY Tpali CHOCTEPIra€ThCs 3aroCTPEHHS
KOHKYpEHTHOI OOpOTHOM, BHMOTH JO MEPCOHATy 3pOCTaloTh. BiamoBimHO 10
peainiii chorogeHHs ¢axiBili eKOHOMIYHOTO MpodiIt0 MatoTh OyTH aAanTOBaH1 10
COILIIaJIbHO-€KOHOMIYHMX  TEpPeTBOpeHb. BuHcokuii  piBeHb  Cc(HOPMOBAHOCTI
npodeciiiHoi MOBHOT KOMIETEHTHOCT1 MIJABUIIY€E TXHIO KOHKYPEHTOCTPOMOXKHICTb,
MOOLUTBHICTh Ha PUHKY Mpall Ta 3JaTHICTh HAJNAroJKyBaTH JIJIOBI KOHTaKTH 3
apTHEpaMHU.

Merto10 BuKIa1aHH HaBYaJIbHOT AMCHUILTIHY «[HO3eMHa MoBa npodeciiiHo-
KOMYHIKQTUBHOI CIIPSMOBAHOCTI» € (popMyBaHHS JIHTBICTUYHOI Ta TpodeciiHo-
OpPIEHTOBAHOI  MOBJIEHHEBOI ~ KOMIIETEHTHOCTEH,  (QOpPMYBaHHS  HaBHUYOK
KOPUCTYBaHHSI IIUPOKUM TEMAaTUYHUM CJIOBHMKOM (DYHKIIOHQJIBHOI JIEKCUKU Y
rajry3i MbKHapOJIHOT €KOHOMIKH, PO3BUTOK HAaBUYOK JIBOCTOPOHHBOTO MEpPEKIaay.

OCHOBHHMMHU  3aBJAHHSIMHM BHMBUEHHS JucuuIuliHd  «[HO3emHa  MoBa
podeciifHO-KOMYHIKaTUBHOT CITPIMOBAHOCTI €:
- HaOyTTd yMIiHb JIaQJIOT1YHOTO MOBJICHHS Ta HEMiATOTOBJIEHOTO MOHOJIOTTYHOTO
MOBJICHHS 3 BUKOPUCTAHHSM TEPMiHOJIOT1YHO1 JICKCHUKH,
- PO3BUTOK yMiHb ay/IilOBaHHS aHIJIOMOBHOTO TEKCTY;
- PO3BUTOK YMIHb YWTAHHS Ta PO3YMIHHS aBTEHTHMYHOTO aHINIOMOBHOI'O TEKCTY 3a
daxom;
- HaOyTTs BMiHb BEJICHHS JIIJIOBOTO JTUCTYBAaHHS 32 (haxoMm.

V pe3yabprari BUBYEHHS HaBYAJIBHOT TUCIUIUIIHUA CTY/IEHT IOBUHEH
3HATH:
- 6a30By npodeciitHO-OpIEHTOBAHY JIEKCUKY (Y TOMY YHCII 1 TEPMIHOJIOTIIO), 110 €
HEOOX1THOIO B akaJieMiYHuX 1 Tpodeciiuux chepax;
- OCHOBH J1JIOBO1 aHTITIMCHKOI MOBH 3a (haxom;
- OCHOBHI TpaMaTU4Hi CTPYKTypU aHTJIINACHKOT MOBH, HEOOXITHI I OBOJIOMIHHS
YCHUMH 1 MHCHhMOBUMH (GopMaMu TPOo(eciifHOro CHiTKyBaHHS aHTJIIHCHKOIO
MOBOIO.
BMIiTH:
- YUTATHU Ta MepeKyiaaty (paxoBi TEKCTH aHIIIHCHKOIO MOBOIO;
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- BCTAHOBJIIOBaTH 1 MIATPUMYBAaTH KOHTAKT 13 CIIBPO3MOBHHKOM, 3MIHIOBATH
CTpAaTerito, MOBJICHHEBY MOBEIIHKY 3aJIEKHO B1J KOMYHIKaTUBHOI CUTYAIIIl;
- po3yMitu npo¢eciiiHO OPIEHTOBAHE MOBJICHHS,
- BUKOPUCTOBYBATH TpaMaTUYHUI MaTepiai y MICEMHOMY Ta YCHOMY MOBIICHHI.
3rifHO 3 BUMOTaMHU OCBITHBO-IPOQECIHOI MNporpaMu CTYIEHTU MOBUHHI
JOCSITTH TaKUX pe3ylbTaTiB HaBYaHHS (KOMIETEHTHOCTEW): mpodeciiiHol
KOMITETEHTHOCTI Ta AaHIJIOMOBHOI KOMIIETEHTHOCTI, IO Tependadae BOJIOIIHHS
(axoBOIO JIEKCMKOIO Ta TEPMIHOJIOTIE€I0 BIAMOBIAHO A0 NMpodeciiHuX moTped Ta
IHTEpECIB CTYIEHTIB Ta BMIHHS JIOLUIBHO BHUKOPHCTOBYBAaTH 3aCO0M aHTJIHACHKOT
MOBH B IPAKTHUL TpO(ECIHHOrO CHUIKYBaHHS; MOBICHHEBOI KOMIIETEHTHOCTI, 1110
nependayae 3aCBOEHHS HOPM Ta MpaBuil (DYHKIIOHYBAaHHS aHTJIIACHKOT MOBH 1 X
BUKOPUCTaHHS y NMpo¢eciiHO-KOMYHIKaTUBHUX CUTYAIISX.

HaBuanbHe BupgaHHS 3 JuciumuiiHd  «lHO3eMHa MoBa mpoQeciitHO-
KOMYHIKaTUBHOI CIPSIMOBAHOCTI» pO3p00JIeHO it  poOOTH CTYAECHTIB Ha
OPAKTUYHUX 3aHATTAX 1 MICTUTh HABYAJIbHUI Martepial 3 YOTUPbOX PO3JLIIB:
«Branding», «Financial laws of company’s life», «Innovation technologies in
business», «Modern communication technologies» BiamoBigHO g0 pobOoUOT
IporpamMu JTUCIHIUTIHMA. 3amporOHOBaHI y MPAaKTUKyMi aHTJIOMOBHI TEKCTH 3a
GaxoM Ta KOMIUIEKC BIpaB CHPHUATAMYTh PO3BUTKY MOBJICHHEBHX HABUYOK
YUTAHHS Ta BMIHb POOOTH 3 TeKCTaMu NMpo¢eciiHOT CIPSIMOBAHOCTI.

st hbopMyBaHHS HABUYOK YMTaHHS Mpo¢eciiHO-OPIEHTOBAHOT JITepaTypH
CTYZ€HTaM IIPONOHY€ETHCS BUKOHATH JIEKCUUHI BIIPaBU Ha 3HAXO)KEHHSI CHHOHIMIB
Ta aHTOHIMIB; BU3HAUYECHHS 3HAUEHHS CJIOBA 3a HOro JediHIIi€l0; MOEHAHHS CIIiB
aHIJIICHKOI0 MOBOIO 3 IX YKpaiHCBKMMH €KBIBJIEHTAaMU; BIIPaBU Ha PO3YMIHHS
3MICTYy Martepialy, BUKJIQJEHOTO B TEKCTI, BU3HAUYEHHS OCHOBHOI Ta J0AATKOBOI
iHpopMalrii. Po3poOsieHHii KOMILJIEKC BIIpaB [0 TEKCTIB CHPSMOBAaHUN Ha
3aCBOEHHSI MOBHUX OJJMHUIIb, KIIFOUOBUX TEPMIHIB 1 IOHATH 3 OCHOBHUX TEM KYpCY,
BUPOOJICHHS HABUYOK BHUKOPHUCTAHHSI MOBHHUX 3aco0iB il (GOpMyBaHHS
npodeciiHOT MOBJIEHHEBOT KOMITETEHTHOCTI.

VY mpakThKyMi TIOJIaHO AaHTJIO-YKPAiHCHKHM CIIOBHUK, SIKMI JOMOMOXKeE
3aKpIUTU Ta PO3IIMPUTH 3HAHHA (PaxoBOi JIEKCHKHU; CIIHCOK PEKOMEHI0BAHOT
JiTepaTypH Ta MOCHJIAHHSI Ha KOPUCHI 1H(OpMAITiiHI JKepera.

Bunanns po3paxoBaHo Ha 3100yBadiB CTYIIEHS BHINOI OCBITH OakaiiaBpa
cnemianbHOCTI «ExKoHOMIKa», OCBITHRO-TIpO(deciitHoOi mporpamu «MibKHapoaHA
€KOHOMIKa» TpPEThOTO POKY HaBYaHHA Ta PO3POOJIEHO 3 ypaxyBaHHSIM BHMOT
poOodoi mporpamMu HaBuYajdbHOI AWCHUIUIIHM «lHO3eMHa MoBa mpodeciitHo-
KOMYHIKaTUBHOT CTIPSIMOBAHOCT1».



Po3zaia 1. Branding
Tema 1. Brands

Text 1

1. Read and learn new words.

- end-user — KiHIeBUi CITOXKUBAY

- business-to-business market — nignmpueMHUIIBKUI PUHOK

- procurement — 3aKyIiBJii

- supplies — mocrayanus

- toughness — MiIHICTh

- CONsumer arena — CrokuBYa apeHa

- chemical industry — xiMmiuHa IPOMUCIIOBICTH

- carefully designed logo — peTenbHO npoyMaHuii JOTOTHIT

2. Give English equivalents to the words and word combinations.
End-user, procurement, business-to-business market, consumer, designed logo,
chemicals, market share, brand, manufacturer.

3. Read the text and translate it.

Branding: A crucial defense in guarding market share

For companies whose main products will never be seen by consumers,
whose skill may lie in producing anonymous grey powders, the issue of branding
might seem irrelevant. What difference can a name — or a carefully designed logo —
make to selling chemicals? ‘Nobody loves chemicals’, says Peter May, Global
Executive for chemicals and pharmaceuticals at KPMG, the business services
group, which could explain why so few chemicals products are branded to the end-
user. Yet branding can be a key defense in protecting market share in markets
where all products seem to be the same. Even in the business-to-business market,
chemicals producers can fix their product’s identity in the client’s mind through
clever use of branding, according to Mr May.

The procurement officers in large companies, who have responsibility for
buying in supplies, can be as susceptible as end-users to branding that emphasizes
a product’s key attributes and the manufacturer’s values. Mr May cites the example
of Neoprene, an industrial material recognized for its strength and toughness, as a
success in this field.

Catrin Turner, partner at KPMG’s IP services division, agrees. She notes:
‘You can’t neglect branding. If you think you have no brand, what that means is
not that you really don’t have any brands, but that you are not in control of them.
And research shows that people do make buying decisions on the basis of brands.’
Dow Corning, for instance, set up the Xiameter brand for its lower-priced, high
volume and established products, in the commoditised end of the chemicals
market.

‘We were aiming to make a clear choice for customers, characterizing the
product very clearly for the market, and for our employees,” says Mike Lanham,
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Executive Director of Xiameter. ‘A lot of the chemical industry does not spend

time on branding. It was a foreign concept, and we’ve had plenty of requests from

other companies to talk to them about what we did and why, as it is so unique.’
Chemicals companies can also extend their brands into the consumer arena.

Ms. Turner points to the success of brands such as Lycra, Goretex, Microban and

Teflon in the consumer market, as examples of how chemicals companies can

appeal directly to customers even though their contribution may not be obvious in

the end product. ‘DuPont didn’t make a success of Lycra by accident. It was a

carefully executed strategy, which has paid off,” she explains.

4. Answer the following questions, using the information from the text.

1. Is branding important in chemical industry?

2. How do people make buying decisions?

3. What is the reason of the success of brands such as Lycra, Goretex, Microban

and Teflon in the consumer market?

4. 1s it necessary to spend time on branding for chemical industry?

5. Did DuPont make a success of Lycra by accident?

6. Can Chemicals companies also extend their brands into the consumer arena?

7. Can we neglect branding?

8. What brands are successful in chemicals companies?

9. Was success of Lycra accidental?

10. Does a lot of the chemical industry spend time on branding?

5. Below are one-sentence summaries of each of the paragraphs in the text.

Put the summaries in the correct order.

a) People who buy chemicals for companies to use are just as influenced by brands

as consumers.

b) If a chemicals company thinks it has no brands, it is mistaken.

c¢) Chemicals companies’ brands can be used in the consumer market.

d) Branding may not seem important for chemicals, but it is.

e) An executive of a chemicals company talks about the importance of branding.

6. Match the adjectives 1 — 6 to the expressions a—f.

1. anonymous a) defence

2. irrelevant b) Executive

3. global c) use of branding
4. key d) grey powders

5. business-to-business e) market

6. clever f) issue of branding

7. Match the adjectives 1 — 6 in Task 6 to their meanings a— f below.
a) unimportant

b) without identity

¢) intelligent

d) between companies, rather than to consumers

e) extremely important

f) covering the whole world



8. Look at the expressions in italics as they are used in the text. True or false?
a) A procurement officer is responsible for selling a company’s products.

b) If you are susceptible to something, you are influenced by it.

¢) The end-user is a person or organization that actually uses a product, rather than
someone distributing it.

d) Toughness is the noun relating to ‘tough’, which means very strong and
resistant.

e) If you neglect something, you put a lot of time and effort into it.

) If you are in control of something, you can decide what happens to it.

g) High-volume products are made in very small quantities.

h) An established product is one that is well-known.

9. Complete the statements with the correct form of expressions from the text.
a) If an idea is unknown or irrelevant to someone, it is to them.

b) If you ask for something, you make a for it.

c) If there is only one of something, it is

d) If you a brand into another area, you start using it in that area.

e) is used here as another word for ‘market’.

f) If you to customers in a particular way, you communicate with them
and try to persuade them to buy your products in that way.

g) A carefully Is a series of steps that are carried out as planned.

h) If a plan , It succeeds.

10. What is the key message of the text? Choose the best alternative.

a) Branding is of no relevance in business-to-business marketing.

b) Branding can be just as important in business-to-business marketing as in
consumer marketing.

) In business-to-business marketing, branding is only important in the chemical
industry.

11. Translate the following sentences into English paying attention to the
active vocabulary.

1. Cporogni OpeHIUHT BIiirpae BEIUKY pPOJb y 30€peKEHHI YaCTKH PHHKY,
0COOJIMBO SKIIO MPOJYKIIS Ha PUHKY CXOXKa OJIHA Ha OJHY. 2. bpeHnu XiMidyHUX
KOMITaHiii MOXXYTh OyTH BHKOPHCTaHI Ha CIIOKMBUYOMY pUHKY. 3. IlpamiBHuUKHU 3
3aKyMiBIi, 10 MPAIIOI0Th HA BEJMKI KOMIIaHil, OTPUMYIOTH TiIHY 3apOOiTHY
miaTHoo. 4. YCHiX BEIWKUX KOMIIAHIM — 1€ HE BHUIAJIKOBICTh, a PETEIBHO
crulaHoBaHa cTparteris. 5. Lleii OpeHnx  BIAOMHH CBO€HO MPOAYKIEID, sSKa €
HU3BKOIO 32 I[IHOIO Ta BUPOOJSETHCSA y BETUKHUX oOcsrax. 6. CtpaTeris pekiiaMHO1
KOMIIaHii BBa)XAa€ThCS YCHINIHOIO, SKIO MPUOYTOK ckiamgae 5% Big TpoOAaxy
npoaykitii. 7. [HO3eMH1 IHBECTOP1 BKJIAAAI0Th 0araTo KOMITIB Y PO3BUTOK XiMIYHOT
MpOMHCITIOBOCTI Hamioi kpaiHu. 8. KiHIeBWil croXWBa4d Hajmae TepeBary SKOCTI
mpoaykiii. 9. Ycmix kxommanii J[fomoH — Iie¢ peTelbHO CIIaHOBaHA CTpaTeris
po3BuTKYy. 10. Mu oTpumanu 6araTo 3amuTiB BiJl IHO3EMHUX KOMITaHIH.

12. Project work. Think about your company or one you would like to work for.
Do its suppliers brand their products? If they use branding, what is their branding




strategy and what do their brands stand for? You could think about suppliers in
these areas and any others that occur to you:

o Office furniture;

e Stationery (paper, envelopes, etc.);

o Computer equipment and IT (information technology);

e Recruitment services for office staff or for senior managers market

information (market surveys);
e Raw materials, components, etc. (for manufacturing companies).

Text 2

1. Read and learn new words.

- competitively — koHKYpeHTOCTIPOMOKHO

- intensely — inTeHCHBHO

- to attach — npukpinutu

- obstacle — neperkoa

- overcapacity — HaaMipHa TOTYXHICTb

- spread — mommproBaTUCS

- Chief Executive — BukoOHaBYHI AUPEKTOP

- generate — cTBOpUTH

- underprivileged people — mano3abe3neyeHi 011

2. Give English equivalents to the words and word combinations.
Supporter, affection, competitively, owner, Chief Executive, overcapacity
underprivileged people, obstacle, market segment, enthusiast.

3. Read the text and translate it.

The challenge of turning a brand into an object of love

Krispy Kreme doughnuts, Poilane bread, Tide soap powder, Harley-
Davidson motorcycles, Cheerios cereal. What do these things have in common?
According to their supporters, they are remarkable products that are more than just
brands. They provoke such affection - even love - that their owners often talk about
them to the underprivileged people who have not yet tried them.

Some of them are now called 'lovemarks’, a name invented by Kevin
Roberts, Chief Executive of Saatchi & Saatchi Worldwide, the advertising agency
(or ideal company, as it likes to be known). Mr. Roberts prefers products that are
'mysterious’ or 'intimate’, rather than being useful or competitively priced, and that
can inspire 'loyalty beyond reason'.

But love is not a word to be used lightly. For most of us, it means
exclusivity: we are not intensely attached to lot of things because we are not built
that way. Companies must try either to make products that a few people love, or
products that many people quite like; an attempt to do both will produce obstacles
and conflicts.

Two things lie behind the craze for emotional involvement. The first is

overcapacity: there are too many products in every market segment, and this means
9



it is hard to gain attention for anything ordinary. Seth Godin, a marketing
consultant, mentions Frito Lay's launch of Stax, a rival to Procter & Gamble's
Pringles potato crisps. He says that, despite a $50m (£27m) marketing campaign,
fewer than half of those people questioned by market researchers recognized the
name.

Mr. Godin's solution is for companies to make only ‘remarkable’ things that
will make consumers take notice. "The tendency with any industrial or consumer
good is to keep making it a little bit better, but that does not help one bit," he says.
A product must be revolutionary, or at least innovative, to attract attention from
tired shoppers.

The second factor is the increased ability of consumers to communicate their
views about products, whether good or bad. 'In the age of the Internet, goods have
real-time reputations," says Ben McConnell, co-author of Creating Customer
Evangelists: How Loyal Customers Become a Volunteer Sales Force. He says that
the Internet has increased by a factor of 10 the number of people that one consumer
can influence.

A company can take advantage of this by creating a group of enthusiasts
who will generate buzz about its products. One company that does so is Krispy
Kreme, which puts enormous effort into store openings. To help spread the word
and provoke excitement, it distributes free doughnuts to people before the launch.
These openings then become theatrical events: some fans camp overnight to be
first to get a doughnut.

4. Answer the following questions, using the information from the text.

1. What is love for you?

2. What are the two things that lie behind the craze for emotional involvement?
3. What product must be?

4. What reputations do goods have?

5. What is Krispy Kreme company?

6. Why does Krispy Kreme distribute free doughnuts to people before the launch?
7. Can a company take advantage by creating a group of enthusiasts who will
generate buzz about its products?

8. What is the second factor?

9. Who is Ben McConnell?

10. What name was invented by Kevin Roberts?

5. Read through the whole text and list the following.

- the brands and companies

- the products

- the people

6. Look at how the expressions in italics are used in the text. True or false?
- Affection is a feeling of liking or love.

- Underprivileged people have the same things as everyone else.

- If something is mysterious, you know everything about it.

- If you are intimate with something, you have a very close relationship with it.
- Loyalty is when you don’t care about your friends, your organization etc.
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7. Find expressions in the text that mean:

- a situations where only a few people can buy something or have access to
something;

- things that prevent you from doing something;

- disagreements;

- a fashion;

- when you care about something;

- when there is too much produced in relation to demand.

8. Choose the best alternative to complete these statements

1. Something remarkable is

a) usual b) unusual  c) boring

2. Something revolutionary

a) completely new and different  b) the same as before c) unremarkable
3. Something innovative

a) traditional b) old C) new
4. If something happens in real time, you find out about it
a) later b) soon c) immediately

5. If you influence someone, they

a) change their opinion because of what you tell them

b) keep the same opinions

c) take no notice.

6. If someone generates buzz about something, they

a) make people uninterested in it  b) make people dislike it

C) provoke excitement about it.

9. What is the key message of the article? Choose the best alternative.

- There are some brands with which people feel a particularly close relationship
and marketers should try to encourage this.

- Some people are crazy about doughnuts.

- The way for marketers to increase sales is to make products better.

10. Translate the following sentences into English paying attention to the
active vocabulary.

1. 3riHO 3 HOBUM 3aKOHOM, BH ITOBHHHI CTBOPHUTH POOOYI MICI IS JIFOACH 3
OOMEXCHUMH MOMJIMBOCTSMH. 2. POOITHUKH, YUHI, CTYAEHTH — II€ MOCTIMHI
crio’kuBadi Hamoi npoaykmii. 3. Jlist Toro, mo0 30UIBITUTH MONMUT Ta OakaHHS
KyITyBaTH, KOMITaHis MOMIMPIOE OE3KOIMTOBHI pekiaMHi Oykietu. 4. [Ipubiuyanku
HOBOTO BHKOHABUYOTO JHPEKTOpPA BBAXKAIOTh HOBY CTPATETil0 PO3BUTKY KOMIIaHil
HaWOLIBII BUT1IHOO. 5. 3apo0iTHA IJ1aTa Ha MiAIPUEMCTBAX MIOBUHHA BiATIOBIIATH
pEaTbHUM TEXHOJIOTIYHUM TOTY)XHOCTSAM BHpoOHHITBA. 6. KOXHHMIT cerMeHT
PUHKY Ma€ 3aHaATO OaraTo MPOAYKIII — IIe O3Ha4yae, MO CKIAJHO MPUBEPHYTH
yBary JI0 4orochb 3BuYaiHoOro. /. BoHa moumnHae Bce OumbIe mogodaTvcss MeHi
CBOEIO CHEPri€r0, MPUXHWIBHICTIO 10 Jroaci. 8. Llg cmpoba Moxe CIpUYMHUTH
nepemikoau 1 KoHQiktu. 9. KOHKYpeHTOCHIPOMOXHICTh MIANPUEMCTBA — 1€
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3aTHICTh MIJNPUEMCTBA CTBOPIOBaTH, BUPOOISATH 1 NpOJaBaTH TOBapU Ta
MOCJIYTH, LIIHOB1 T4 HELIHOBI1 SIKOCTI IKUX €  OUIbII NPUBAOJIMBUMHU, HDK B
aHAJIOTTYHO1 HPOJTYKLIi KOHKYPEHTIB. 10. o6 3QJIMIIATHCS
KOHKYPEHTOCIIPOMOKHOI0 KOMIIAHIED Ha PUHKY, Tpeda MIOpOKY 3aaydard
1HO3€MH1 1IHBECTHUII].

11. Project work Imagine that you bought these products and services recently and
that you are pleased with all of them. Which are you most likely to tell your friends
about? Put them in order, from the most likely to the least likely, and explain your
reasons.

a sports car

a clothes shop

the company that supplies your electricity

a novel you have read

a language class you have been to

an airline you have recently flown with

a doctor you have been to see about a particular health problem

a hairdresser

Tema 2. Air rage
Text1
1. Read and learn new words.
- reckon — po3paxoByBaTH
- remain competitive — 3anuIaTucs KOHKYPEHTOCIIPOMOKHUM
- revenue-sharing agreements — yroau mpo po3moii J0X0IiB
- momentum — pymriifHa cuia
- PDA — Personal Digital Assistant — oco0ucTHii eIeKTPOHHHIA ceKpeTap
- Wi-Fi hotspots — Wi-Fi Touku goctymy
- deployment — posropranus
- fast take-up of the new technology — mBuaKe 3a1y4eHHS HOBUX TEXHOJIOTIH
- cash in — xomrTn
- corporate customer — KOpropaTUBHUM 3aMOBHUK
- high-speed Internet access — mBuaKicHU# H0CTYII A0 [HTEpHETY
2. Give English equivalents to the words and word combinations.
Agreements, capability, corporate customer, Wi-Fi hotspot, supplier, wireless
connection, priority, revenue.
3. Read the text and translate it.

Wireless Internet: Demands of a more mobile workforce

As the revolution in wireless technology gains momentum, hotels are the
biggest growth area for Wi-Fi (wireless networking) hotspots. These days, the
business traveller can get online anywhere from meeting and conference spaces to
restaurants and bars. A recent report from Visiongain, the UK-based media
company, predicted that Wi-Fi deployment in hotels was set to grow by more than
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ten times over the coming years. The company believes that, in three years, about
90 percent of all corporate users' laptops will include Wi-Fi capability. It reckons
that the hotel industry will experience the most widespread adoption of the
commercial Wi-Fi hotspots used by laptop and PDA owners.

With such a fast take-up of the new technology it is hardly surprising that
hotels are keen to cash in. Opportunities to do so can be derived both from
revenue-sharing agreements with telecoms suppliers, as well as from driving more
traffic into, say, an unproductive coffee area, by the introduction of Wi-Fi hotspots.
However, perhaps as important a motivation for hotel chains is the need to remain
competitive, as their corporate customers — ever more accustomed to working
while on the move — are demanding constant and easy access to high-speed
Internet connections. Chains have been quick to respond.

Marriott has installed wireless connections in more than 900 of its properties
- primarily in meeting and public spaces - at leading business travel destinations
such as New York, Washington, San Francisco, Chicago, London, Frankfurt,
Tokyo, Singapore and Hong Kong. 'We see the priority for wireless lying in places
where mobility is a premium for travellers — in the lobby or in a meeting
environment — where they want to move to a break out room and don't want to
have to reconnect/ says Lou Paladeau, Marriott's vice-president of technology
business development. And high-speed connections certainly can boost a property's
business. Since installing Cisco's high-speed Internet access for its guests, for
example, the 500-room Palace Hotel in Japan has increased revenue by $27,000
per month. 'If a guest tries our Internet service for a day, he or she never stops
using it until the departure day," says Kyohei Hirose, director of rooms at the
Palace Hotel. 'Once our foreign guests experience this service, it becomes the
reason for them to come back to the Palace Hotel again.'

4. Answer the following questions, using the information from the text.

1. Where can the business traveller get online these days?

2. What is the biggest growth area for Wi-Fi?

3. What company has installed wireless connections in more than 900 of its
properties?

4. Where is mobility a premium for travellers?

5. What are leading business travel destinations in the world?

6. Why has the 500-room Palace Hotel in Japan increased revenue by $27,000 per
month?

7. What is the reason for the business travellers to come back to the Palace Hotel
again.’'

5. Below there are one-sentence summaries of each of the paragraphs in the
text. Put the summaries in the correct order. (Two of summaries are not used)
- Hotels want to make money from this development.

- Installation of wireless facilities at Marriott.

- Security problems with wireless Internet access.

- Technical limitations to wireless Internet access.

- Wireless access has increased profitability at a Japanese hotel.
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- Wireless Internet access in hotels is growing very fast.

6. Find expressions in the text that mean:

- spread up;

- an activity that is increasing in size;

- a place where you can get wireless Internet access;

- get access to the Internet;

- said that something will happen;

- installation and use (of equipment);

- ability to use;

- when someone starts to use a system or method.

7. Look at the text. True or false?

Marriott has installed wireless access...

- in 9,000 of its hotels.

- Mainly in hotel bedrooms.

- Mainly in areas where people want to move around with their laptops.

- In restaurants and bars as a priority.

8. Choose the best alternative to replace the expressions in italics.

1. High speed connections certainly can boost a property’s busyness.

a)rise b)goup c)increase

2. The Place Hotel in Japan has increased revenue by $27,000 per month.

a) sales  b) profits c) losses

3. ‘If a guest tries our Internet service for a day, he or she never stops using it until
the departure day.’

a) he day they come back b) the day they leave  c) the day they arrive

4. ‘Once our foreign guests experience this service it becomes the reason for them
to come back to the Palace Hotel again.’

a) try this service for themselves b) talk about this service to their friends

c) learn more about this service

9. What is the key message of the text? Choose the best alternative.

a) At hotels will soon be offering wireless Internet access.

b) When a hotel installs wireless Internet access, it must be available in all parts of
the hotel.

¢) More and more hotels are offering wireless Internet access, and this can increase
the money they make.

10. Translate the following sentences into English paying attention to the
active vocabulary.

1. Benmki roTeni HaMaralroThCs 3QJIUIIATUCA KOHKYPEHTOCTIPOMOXXHHMH, TOMY
32JI0BOJILHSIOTH BCI IMTOTPEOM KITieHTIB. 2. SIkmo Bu xod pa3 ckopucraeTecs IMi€xo
mociyroro, To Bu Bxke He 3MokeTe Bij Hei BimmoButTHcs. 3. Jloxig KoMITaHii 3pic
Ha 20 % 3a ocTaHHi 1’ ITh POKiB. 4. Ha ChOTONMHINIHIN TEHB A7I0BA JTIOMHA MOXKE
MPUETHATUCSA 10 Mepexi [HTepHeT Oynb-1e: B aepomnopry, ToTeii, pecTopaHi abo
Oapi. 5. bararo KIi€HTIB 3BUKJIW TMpaIoBaTH, nepedyBarodu B pyci, TOMYy iMm
HeoOxigHo MaTtu mocTiHui noctyn no WI-FI. 6. Komnanis MapioT BctaHoBuIa
0e311poToBi 3'egHaHHA B OuUtbil HIXK 900 rotensx — B mepiy 4epry, B KoHGEpeHIl-
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Xojax 1 rpoMajacbkux Micusx. /. IlpioputeroM Hamoi MOJITUKH € CTBOPEHHS
TIIHUX YMOB mpaii s ycix poOiTHHKIB. 8. KopnopaTuBHI KIII€HTH, IO 3BUKIIHU
IpamoBaTd B JI0pO3l, BHUMArarOTh IMOCTIHHOTO 1 JErkKoro JOCTYyImy [0
BUCOKOIIBUAKICHOrO  IHTepHer-3Bs13ky. 9. 3  MOMEHTy  BCTaHOBJIEHHS
BUCOKOIIBUIKICHOTO qocTyny 1m0 Iatepuery, Cicko 30inbmmuB goxin Ha 27, 000 $
Ha Micsaub. 10. Mu nmignucanu HOBY TOPriBeJIbHY Yroay 3 KpaiHaMu A3ii.

11. Project work. Where are the ideal places in your city for wireless hotspots to be
installed for business users? Why?

- Railway stations

- Bus stations

- Restaurants

- Coffee shops

- Cinemas

- Hotel lobbies

- Airport lounges

- Can you think of any other places?

Text 2

1. Read and learn new words.

- technological sophistication — TexHo0TiYHa CKJIAIHICTD

- real impact of globalisation — peanpHuii BruMB riaobaizaiii

- technological gadgetry — Texnosoriusi HoBaIIii

- make a dent — BuBaTu

- bond over the Internet — moroBapuiyBatu yepe3 IatepueT

- road warrior — ¢pizancep

- facial expressions — Bupa3 o0auYUs

- eyeball-to-eyeball — Biu-Ha-Biu

- decrease — 3aHenaj, 3MEHILIEHHS

2.Give English equivalents to the words and word combinations.
Road warrior, technological sophistication, gadgetry, impact, decrease, consultant,
statistic, videoconference, self-confidence.

3. Read the text and translate it.

Corporate road warriors

The characteristic that most distinguishes today’s executives is not their
technological sophistication but the amount of time they spend on the move. To
observe the real impact of globalisation, you only have to walk around an
international airport. Among the crowds of tourists, an army of road warriors and
corporate executives march red-eyed across the world’s time zones. Global
markets mean constant global travel.

Management consultants are among the most frenetic frequent fliers. They
routinely cross continents for a face-to-face meeting and then return home. They
point to the importance of personal contact. For a profession built on rational
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analysis, it seems illogical. Face-to-face meetings when one of the parties is
exhausted and jet-lagged seem unlikely to benefit anyone. But most consultants act
as if e-mail and satellite links had never been invented. For the masters of logic,
only the face-to-face experience will do.

The question is why all the technological gadgetry has failed make a dent in
the amount of business travel? The answer seems to lie with a simple statistic.
More than 90 percent of human communication is non- verbal (some studies put it
as high as 93 percent). Facial expressions, body language, eye contact — these are
all key conduits. Without them you can’t get past first base. It’s tough to bond over
the Internet. ‘Most of us still want face-to-face contact,” says Cary Cooper,
professor of organisational psychology and health at the University of Manchester
Institute of Science and Technology (UMIST). ‘A lot of people rely on their
personalities to persuade others,” he says. 'That doesn’t come out in e-mails, and
video conferencing is limiting. They may also want to influence people outside of
the meeting. A lot of lobbying goes on before and after meetings. That’s why
eyeball-to-eyeball is so important. We still don’t fully trust the technology even
though it’s been around for a while. We prefer to talk behind closed doors.’

We also read body language to pick up the atmosphere, he says. ‘We walk
into a meeting and pick up the feel of what the other people are thinking. We watch
how Y reacts to what X is saying. You can’t do that by videoconference. Most of
us don't have the self-confidence to believe we can build the sorts of relationships
we need with clients and suppliers down the wire. Business travel won't decrease
for that reason. It’s a shame because at the moment we’re burning out an awful lot
of people.’

4. Answer the following questions, using the information from the text.

1. What is the most distinguished characteristic of today’s executives?

2. Who are among the most frenetic frequent fliers?

3. What is more important: e-mail and satellite links or face-to-face experience?

4. Why has all the technological gadgetry failed make a dent in the amount of
business travel?

5. How many percent of human communication is non- verbal?

6. What are main key conduits?

7. Why do we also read body language?

8. Why is eyeball-to-eyeball so important?

5. Are these statements true or false?

a) Businesspeople are travelling more than ever before.

b) Management consultants travel less than other businesspeople.

¢) Most people think that using the Internet is as good as meeting face-to-face.

d) Body language is more important than what people actually say.

e) Business travel will decline in the long run as people use the Internet more and
more.

6. Choose the best alternative to complete these statements.

1) Sophistication is when people have a lot of

a) ignorance about smth ~ b) knowledge, experience and understanding of smth
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C) interest in smth
2) If X has an impact on 'Y, it has

a) o influence on it b) a connection with it  ¢) an affect on it
3) A road warrior is a kind of
a) soldier b) transport employee c) businessperson

4. A time zone is an area of

a) an airport where you can see the times of flights

b) a building where there is a public clock

¢) the world where it is the same time in all places

5. Something that is global

a) is round or spherical b) happens or involves things all over the world
c) is full and complete

7. Find words in the text that are the opposites of these expressions.

- slow and low-key

- infrequent

- irregularly and with great effort

- illogical

- rational

- fresh, rested and ready to work

8. Choose the correct sense for the following expressions.

1) The question is why all the technological gadgetry has failed make a dent in the
amount of business travel?

a) a hollow area in a surface b) a reduction

2) The answer seems to lie with a simple statistic.

a) not tell the truth b) be found in

3) Facial expressions, body language, eye contact — these are all key conduits.

a) channels of communications b) pipes

4) Without them you can’t get past first base.

a) get beyond the first stage in a negotiation or discussion — an expression taken
from baseball

b) get beyond the base of smth - an expression taken from building houses

5) It is tough to bond over the Internet.

a) use a type of financial investment b) make close contact with someone

6) A lot of lobbying goes on before and after meetings.

a) meeting in hotel lobbies b) attempts to influence people and their decisions
9. Match each verb to the noun that it goes with in the text.

- read - the atmosphere

- pick up - relationships

- walk into - people

- build - a meeting

- burn out - body language

10. Now match each verb with another noun that it can typically go with.
Trust, a worker, a feeling, a lamp-post, a book.
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11. What is the key message of the text? Choose the best alternative.

a) Video-conferencing will eventually take over from face-to-face meetings.

b) Business meetings will always be necessary because people prefer to meet face-
to-face.

c) Airlines face a difficult future as business travel declines.

12. Translate the following sentences into English paying attention to the
active vocabulary.

1. TexHOJIOT1YH1 IHHOBAIIIT —11€ MISUIBHICTh MiIMPUEMCTBA, TTOB'A3aHa 13 PO3POOKOIO
Ta BIPOBAIKEHHAM SIK TEXHOJOTTYHO HOBHUX, TaK 1 TEXHOJIOI'TYHO BJOCKOHAJIEHHUX
MPOAYKTIB 1 TporieciB. 2. MU poO3TIsHEMO Ballly KOMEPIIHHY MPOMO3UIIii0, ajie
CIoYaTKy Ham Tpeba nepeadadyuTu yci pu3uku. 3. 3ycTpidl Biu-Ha-BiY, KOJU OJHA
13 CTOpIH BHCH@)XEHA, HaBpAl YU OYyIayTb pe3yiabTaTuBHUMH. 4. ExoHOMIKa
0aratboX KpaiH MOCTpakiana BiJ HEraTMBHOrO BIUIMBY ruobOaimizauii. 5. bararo
JOJIeN OYIKYIOTh €(DEKTUBHOIO pe3yibTaTy BiJ MEPErOBOPIB MIXK MPeICTaBHUKAMHU
pi3HUX KoMmmaHii. 6. BinblIicTh KOHCYJIBTAaHTIB 3 MPOJaXXKy BUKOPUCTOBYIOTH
€JIEKTPOHHY TOIITY y poOOTI 3 MOTEHUIMHUMHU KiieHTamMu. /. Bupas ii obnuuus
3MIHUBCS, KOJM BOHa Todysia, [0 OTpuMana OOHYC 3a CBOWO poboTy. 8.
3arutaHoBaHa 3yCTpid akI[ioHEpiB Oyja MepeHeceHa y 3B 3Ky 3 XBOPOOOIO
BUKOHABUOTO nupektopa. 9. Ll rexHonoriss o00poOKU CUPOBUHHM ICHYE BXKE JIOCUTh
JTaBHO, aJIe Ha ChOTOJIHI BOHA Bce Iie 3anuiaerbes edektuBHow. 10. He xoxen
KEPIBHUK  MOXeE HAJIAroJAWTH TMOTPIOHI BIAHOCHMHM 3  KJIIEHTaMU Ta
nocTayaabHUKAMHU.

13. Project Work. When someone says that more than 90 percent of human
communication is non-verbal, what exactly do they mean? Do you agree? Why/
Why not?

Tema 3. Organisation
Text 1
1. Read and learn new words.
- customer service satisfaction — HagaHHs TOCIYT MOKYIIIIO
- maintaining service quality — 3abe3meucHHs IKOCTI 00CIYTOBYBaHHS
- thrive — porBitatu, OaraTiTu
- feedback — 38’5130k 31 cnoknBayamu
- sap the morale — mocnabmroBaT MOpaTBHUI CTaH
- keep up standards — noTpumMyBaTHUCS CTaHIAPTIB
- accordingly — BignmoBigHO
- perception — CipHIHATTS, BITIyTTSI
2.Give English equivalents to the words and word combinations,
Satisfaction, feedback, perception, employee, policies, staff, to sap, labour force,
exhaustion, board.
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3. Read the text and translate it.
Happy staff is not the full answer

Business gurus have been quick to highlight studies claiming to show that
customer service is related to management style. These studies claim that the way
service staff deal with their customers reflects clearly how they themselves are
managed. Employees express attitudes, behavior and emotions towards customers
that reflect their own feelings towards their work, and these sentiments are
determined by their managers. Customers then «catchy» these employee attitudes.
This leads to the belief that employee morale is closely, directly and positively
related to customer service satisfaction.

Researchers have pointed out that even employees’ own perceptions of the
quality of the service they provide are related to both their personal job satisfaction
and productivity. They could be wrong but the theory has three principles:
 When organizations treat their employees well, the employees treat their
customers accordingly.

*When organizations and the work group have policies and practices aimed at
maintaining service quality, customers will be happier with those services.

*The more a company’s employees have contact with customers, more its morale
and organisational policies affect customer satisfaction.

The theory holds that the customer is king and needs superb treatment by
service staff. Staff at the customer interface need to be supported, trained and
directed by their supervisors to ensure high-quality service. All people in the
organization should be directed to this end. So the Chief Executive’s job is to help,
support and advise the board, whose job it is to help, support and advise senior
managers. Thus all employees are support staff, attempting to support those vitally
important staff who come into contact with the people who pay the salaries:
customers.

All service organisations invest in trying hard to get excellent customer
service. Airlines, hostels, restaurants and so on conduct serious selection and
training to get the sort of person who thrives in customer service. Stable extroverts
of sufficient- though not sparkling- intellect seem ideal. Managers rely on many
courses, feedback and incentives to keep up standards. And they are aware of the
role of demonstrating good behaviour.

But managers in the service industry also know that other factors beyond
their control affect staff morale, mood and service. Irascible, demanding,
downright rude customers can sap the morale of staff, no matter how well they are
treated by their managers. Customer service may be emotional labour. There is the
same level of exhaustion. And as customers demand more and more for less and
less, the customer- facing staff bear the brunt.

4. Answer the following questions, using the information from the text.
1. Who has been quick to highlight studies claiming to show that customer service
Is related to management style?
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2. What is the Chief Executive’s job?

3. What are three principles of the theory?

4. Where do all service organisations invest in?

5. Who really pays the salaries?

6. What may be emotional labour?

7. What do service organisations invest in?

8. Who is the king and needs superb treatment by service staff?

5. Below are one-sentence summaries of each of the paragraphs in the text.
Put the summaries in the correct order.

a) There are three key issues in employee-customer relations.

b) Studies have shown that the way staff are managed will affect the way they are
seen by customers.

¢) Some factors in customer service are beyond managers’ control.

d) Companies have lots of ways of improving service staff performance.

e) All staff are support staff, directly or indirectly.

6. Find expressions in the text that mean:

a) the different ways in which people think about something.

b) how happy you feel about your job and your results.

¢) how much a person or a group produce in a particular time.

d) the ways in which things are done in a particular organization.

e) the way employees in an organisation feel at a particular time.

7. Look at the expressions in italics. Are they true or false?

a) When you say the customer is king, you mean that the customer is more
important than anyone else.

b) Superb treatment is not very good.

¢) If you come into contact with someone, you avoid meeting them.

d) If you conduct serious selection of staff, you do not care who works for you.

e) | you thrive in a particular place you enjoy being there and perform well.

f) A stable personality is one that is always changing.

g) Extroverts are confident; they are interested in other people and like meeting
them.

h) Someone with sparkling intellect is extremely intelligent.

1) You use incentives to demotivate people.

J) Standards are particular, usually good, levels of quality and service.

8. Complete these statements with the correct forms of expressions from the
text.

a) When something happens that you cannot stop or change, it is ... ... ...

b) The way that someone feels at a particular time is their ...

c¢) Another word for 'angry' is ...

d) If something destroys morale, it ... it.

e) Farm workers and construction workers are involved in ... ...

f) The writer compares the expression in part €) to ... ... , which he says is just as
tiring.

g) Extreme tiredness is ... .
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h) If you ... ... ... of something bad, you are the one who is most directly affected

9. What is the key message of the text? Choose the best alternative.

a) In the end, organisations have no control over what happens between employees
and customers.

b) Some studies say that the better managed employees are, the better they will
interact with customers; however, there will always be situations where customers
can be extremely difficult.

c¢) With the right policies, managers can have 100 percent over employee-customer
interaction.

10. Translate the following sentences into English paying attention to the
active vocabulary.

1. I'py0i, HEBBIWIMBI KIIEHTH MOXYTh HEraTMBHO BIUIMHYTH Ha poOOTYy
nepcoHany. 2. ABialliHii, XOCT€JIM, PECTOPAHW MPOBOJATH PETENbHUN BIIOIP
KaHIWIATIB, 100 3allydUTH HaWKpaluid MepcoHal, SKUW BMI€ MpaIfoBaTH 3
kiaieHTamMu. 3. OfHe 3 TOJOBHMX 3aBJlaHb IMEPCOHANYy — JOBrOTPHUBAIl JILJIOBI
BiIHOCHMHM 3 KileHTamMd. 4. Benukl kommaHii HaMararoTbCs 3HAWUTH IHUISIXU
MOKpAaIlleHHd OO0CayroByBaHHs mnepcoHanmy. 5. KokHa kommaHis HIATpUMYE
3BOPOTHIM 3B’SI30K 3 KJIIEHTAMU 3 METOI0 MOKpAallleHHS CBO€i Mpoaykii. 6.
BianoBigHOo 10 3aK0HY KOXHUM pOOITHUK Ma€ MpaBo Ha TiAHY 3apo0iTHY IJIaTy Ta
IMIOPIYHY BIAMYCTKY. /. BiJHOIIEHHS KepiBHUKA JO TMpAIiBHUKIB Mae OyTu
TOJIGPAaHTHUM Ta cropaBe;IuBUM. 8. MopanbHuii 000B’S30K KOprHopamii —
TOBOPUTH B peKJaMi MpaBAy MNpO CBOI NPOAYKII0, HE BBOAUTH B OMaHY
cnoxkuBauiB. 9. Kopmopailii moBUHHI MOKpAIIlyBaTU CTaHAAPTH KOHTPOIIO SKOCTI
cBoel mpoaykiii. 10. B3aeMuHu MK KOMITaHIIMH Ta CIIOXKHUBAayaMU BU3HAYAIOTHCS
PUHKOM, SIKMM MOEAHYE iX B3aEMOBUTITHUMHU BITHOCHHAMHU.

11. Project work. Do senior managers really understand the everyday problems of
low-level employees, for example the ones in direct contact with customers in
service organisations? Why / why not?

Text 2

1. Read and learn new words.

- supporter — mpuGiYHUK

- interdependent — B3aemo3anexHuiA

- seek out — mrykaru

- persuade — mepexkoHaTH

- defensive routines — 3axucHi madJIOHH

- assumption — mpuITyIIeHHS

- encapsulate — cTrcII0 BHCIIOBITIOBATH

- pursuing an agenda — 1O0TpUMYIOYHCH MTOPSIKY JICHHOTO
- to acknowledge — Bu3HaTH

- sustainability consortium — koHcopIliyM CTIHKOCTI
- commitment — 3000B's13aHHS

- supply chain — nanmror mocrayasHs
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2. Give English synonyms-equivalents to the following words and word
combinations.

Agenda, assumption, commitment, supply chain, interdependent, pattern,
teamwork, to challenge, corporate goals, shared vision.

3. Read the text and translate it.

The engineer of the humane corporation

Peter Senge has influence. The Fifth Discipline, which encapsulated Prof
Senge’s ideas about organizational change, personal development and besides, has
sold close to a million copies. The Society for Organizational Learning (SOL),
these days the main focus of his energies, counts BP, Shell, HP and Intel among its
supporters. So, how did a business school academic — he remains a senior lecturer
at the Massachusetts Institute of Technology’s Sloan School of Management — end
up pursuing an agenda that centres on the interdependent development of people
and their organisations as responsible and effective global citizens?

Remember that my training is in engineering, not management, he says. |
trained as an engineer because it was the best way of learning about systems. This
field — systems — seemed to me to address the problem: the world was becoming
more and more interdependent, we were creating these patterns of
interdependence, and yet we didn’t know how to understand that. We were simply
blind.

Prof Senge’s ambition remains to apply systems thinking to human systems:
societies, organisations and companies. It was an urge that led him in the 1980s to
seek out Chris Argyris, of Harvard Business School, and Edgar Schein of MIT
Sloan — leaders of the organizational development movement. For Prof Argyris,
this means persuading managers to question the politics, back-biting and defensive
routines that so negatively affect corporate life. For Prof Schein, it means
recognizing the importance of culture, the unspoken assumptions and established
processes that dictate individual behavior in organisations.

It was from this mix of ingredients that Prof Senge produced the Fifth
Discipline. The first four disciplines are:

- Personal mastery (broadly, a commitment to your own and other people’s full
development);

- Mental models (reflecting upon and questioning assumptions);

- Shared vision (a force in people’s hearts);

- Team learning (or teamwork).

Systems thinking is the fifth discipline - a way of thinking about problems that
brings together the other ingredients and allows for real organizational
development.

The influence of the Fifth Discipline is undeniable. As well as launching the
organizational learning movement, it gave new force to the argument that the most
effective organisations are also the most humane. You do not need to be a true
believer to acknowledge that the ideas are intriguing. They challenge managers to
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think deeply not only about their own role but also about corporate goals and
purpose. The question is whether the techniques laid out in the Fifth Discipline
have really helped organisations become more effective.

Prof Senge points to SOL’s sustainability consortium a group of companies
working to take environmentally unfriendly materials out of their supply chains, as
systems thinking and shared vision in action. Others are less convinced. Says Prof
Schein: “It is by no means clear that making organisations more humane, making
them worth being part of, will work in the larger Darwinian scheme of things”.

4. Answer the following questions, using the information from the text.

1. What is SOL?

2. What is a way of thinking about problems that brings together the other
ingredients and allows for real organizational development?

3. Can you name the first four disciplines?

4. What makes managers challenge to think deeply not only about their own role
but also about corporate goals and purpose?

5. Who is Peter Senge?

6. Is the influence of the Fifth Discipline undeniable?

7. How was the Fifth Discipline produced?

8. What challenges managers to think deeply not only about their own role but also
about corporate goals?

5. Read the text to find these things and people.

a) A book written by Peter Senge.

b) A foundation for the promotion of Senge’s ideas.

¢) Four companies.

d) A business school that is part of a larger institution.

e) Two teachers at the above business school.

f) A teacher at Harvard.

6. Look at the expressions as they are used in the text. Are they true or false?
If...

a) a book encapsulates someone’s ideas, it expresses them in a complete way.

b) something is the main focus of someone’s energies, they do not spend much
time on it.

C) you pursue an agenda, you have particular ideas that you think are important and
that you want other people to share.

d) things are interdependent, they have no influence on each other.

e) you address a problem, you study it and try to find a solution to it.

f) something is repeated in a pattern, it has regular and predictable features.

g) you are blind to a particular issue, you understand it fully.

7. Match the words to make expressions used in the text.

- human - life

- organisational - systems

- defensive - processes

- corporate - development
- unspoken - routines
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- established - behaviour

- individual - assumptions

8. Now match these expressions to their meanings.

a) things we regularly do to protect our position, but that do not help the
organization;

b) things that we believe and that we never question;

c) the things that a person does, considered as a whole;

d) the agreed way that things should be done;

e) societies, companies, organisations etc;

f) the way that people in companies behave;

g) training and learning by company employees.

9. Find expressions in the text that mean:

a) impossible to deny;

b) behaving in a way that takes into account people’s feeling;

¢) someone who really believes something, usually a religious belief;

d) fascinating;

e) objectives;

f) not good for the atmosphere, the oceans etc.;

g) all the organisations and materials involved in making a product;

h) the system in which the organisations that are the most suited to their
environment survive.

10. What is the key message of the text? Choose the best alternative. Peter
Senge’s ideas on systems thinking in organisations....

a) are the only way forward for businesses that want to be humane and
environmentally friendly.

b) have been accepted by everyone in business and business schools.

c) are interesting but have not been accepted by everyone.

11. Translate the following sentences into English paying attention to the
active vocabulary.

1. Bemwki mpoMuCIOBI MiANPHUEMCTBA TOCTIHHO HAaMararThCS OINTHMI3yBaTH
npoiec BupoOHuITBA. 2. CydyacHI TEXHOJOrii MaloTh 3HAYHUN BIUIMB Ha
PO3BHTOK CycniibcTBa. 3. KOHKYpPEHTOCIIPOMOXKHICTh Ta IKHUTTE3MATHICTH
MIIMPUEMCTBA 3aJICKHUTh BiJ 3ac00iB KOMYHIKaIii 1 Koomeparlii 3 KIi€eHTaMH Ta
naptHepamu. 4. He KOXeH KEepiBHUK MIATPUMYE HEOPIHWHAPHI PIIIEHHS CBOIX
niiernux. 5. JIMHaMi9HICTh CydacHOro Oi3HECy Ta BUMOTH aJamTallii 10 moTped
PUHKY BHMAaraloTh IIBHJIKOTO BUpIMmIeHHS mpoOiem. 6. Lli TenaeHIii 3MymryoTh
KEpIBHHKIB 3MIHIOBATH CTPATET1I0 CBOET AISTBHOCTI, PO3BUBATH Ta BIIPOBAKYBATH
HOBI 1H(OpMaIiiiHI TexHoJorii. 7. Mu mepekoHaHi, 10 MOTPIOHO AOTPUMYBATHCH
MOPSANIKY JNEeHHOro Hammx 300piB. 8. KepiBHMK MNpUMyCHB Hac MpaliOBaTH
noHagHoOpMoBO. 9. KomyHikaIiiHi TEXHOJOTil CTBOPIOIOTH CBIT TJIOOATBHOT
KOHKYPCHIIii, Ji¢ IMBHJAKI 3MIiHH BiIOYBarOThCS IIOCTIMHO, a IHHOBAIlii CTalOTh
BOXJIMBIIUMHU, HK MacoBi nmpoayktu. 10. MeHemkepn MOBUHHI JOTPUMYBATUCH
MPaBUJI KOPIIOPATUBHOT MTOBETIIHKH.
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12. Project work. Can ideas from engineering and mathematics be applied to
human behavior? Why/ Why not?

Posaia 2. Financial laws of company’s life
Tema 4. Retailing
Text 1
1. Read and learn new words.
- to resign — miTH y BiICTaBKY
- redundancy — 3BiTbHEHHS
- workload — o6csr pooir
- incentive — ctumyn
- unforeseen consequences — Heriepe10adyBaHi HACTIIKH
- obvious benefits — ouesnHi BuIaTH
2. Give English equivalents to the words and word combinations.
Workload, benefit, incentive, consequence, to resign, redundancy, job
specification, duties, workplace, acknowledge.
3. Read the text and translate it.

Shake-ups that leave us shaken but not stirred

John recently resigned from his job with a European airline because of the
way it handled heavy redundancies in the wake of September 11. "The whole
experience was a disaster,' he says. 'l was one of the last to leave and now all the
original group that | started with are gone.' John, who worked in the finance
department, says the redundancies were announced in an unplanned way and the
workload was redistributed without any consultation, let alone assistance or
incentives. 'People were already overworked, but when they were also given duties
above and beyond their job specification, they began to leave in droves,' he says.
'On top of this, the change was not communicated well. We should have been
consulted.'

Workplace change has become a constant for most employees. Yet it often
fails to achieve its stated objectives and has unforeseen consequences of the kind
experienced in John's case. A new study by OPP, which specialises in applied
business psychology, seeks to explain why. Poor communication is often to blame,
as are change imposed from above and an absence of obvious benefits. The study,
based on a survey of 1,001 people at all levels in large UK organisations, finds that
workplace change has left 58 percent feeling demotivated and less committed.
Fourteen percent have left their jobs as a result and 49 percent have considered
doing so.

‘There are signs that organisations may have misconceptions about their
employees' motives for working and the nature of their psychological contracts'
says Bernard Cooke, leader of OPP's change consultancy team. 'Employees are not
asking for less change. = However, they are demanding more involve ment and
clearer explanations of the reasons for the change and the expected benefits.'
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Employees are largely impervious to changes in the mission statement or the brand
or logo that so excite those at the top. What they care about most is the effect on
their pay, benefits, working conditions and job role.

The survey, carried out by MyVoice Research, finds that senior managers
acknowledge the need to communicate clearly the objectives and potential benefits
of workplace reorganisation. Yet, in employees' eyes, they often fail to do so.
Seventy-six percent of staff say that change tends to be imposed rather than
discussed, 64 percent that senior managers are the only ones consulted, and 40
percent that change is communicated either not at all or only when it has been
completed.

4. Answer the following questions, using the information from the text.

1. Has workplace change become a constant for most employees?

2. What is workplace change for most employees?

3. Were the redundancies announced in an unplanned way?

4. What do they care about?

5. Is it necessary to communicate clearly the objectives and potential benefits of
workplace reorganisation?

6. May organisations have misconceptions about their employees?

7. What do senior managers acknowledge?

8. How many percent of staff say that change tends to be imposed rather than
discussed?

5. Read through the whole text and match the people and organisations with
descriptions.

1 John a consultant at OPP

2 a European airline the organisation that commissioned the
research on change

3 OPP the organization where John worked

4 MyVoice Research the organisation that carried out the
research on change

5 Bernard Cooke someone talking about how a change
affecting him was badly handled

6. Find nouns from the text, or noun forms of related expressions, that mean:
a) when someone decides to leave their job because want to, rather than because
they are told to leave.

b) when people in an organisation lose their jobs because the company no longer
needs them and they are told to leave.

¢) the amount of work that there is to do in a particular company or department.

d) when you inform people about something and ask for their opinions.

e) things that motivate people.

f) another term for 'job description'.

7. Choose the best alternatives to replace the expression in italics.

1. Workplace change has become a constant for most employees.
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a) something that most employees have to deal with
b) something that most employees are unfamiliar with
2. Yet it often... has unforeseen consequences

a) has unpleasant effects b) has effects that were not predicted
3. Poor communication is often to blame...
a) responsible b) to be criticised

4. ....as are change imposed from above...

a) decided by senior managers without consultation

b) decided in discussions with staff

5...and an absence of obvious benefits.

a) the fact that the change had no clear disadvantages

b) the fact that the change had no clear advantages

6. Workplace change has left 58 percent feeling demotivated and less committed.
a) more willing to do their job b) less willing to do their job

8. Look at the text . Is it true or false? Employees...

a) and their motivations are fully understood by employers

b) are not necessarily against change.

¢) want to be consulted more about changes that affect them.

d) are not interested in the advantages of a change for the organisation.

e) are excited by changes in the company's brand and logo.

f) are most interested in the effects of change on their pay and on the nature of their
job.

9. Find the percentages in the text that relate to these employee opinions. This
percentage think that...

a) they only hear about change when already happened, if then.

b) change is decided by top managers without consultation.

¢) only top managers get to discuss change.

10. Translate the following sentences into English paying attention to the
active vocabulary.

1. BupoOHuKk HaityacTiie BBakae 3a Kpallle 3aMOBUYYBATH MOTCHIIINHY HEOE3MeKy
cBoro mpoaykry. 2. Ilim THCKOM TpoOMajChKOr0 pyXy B OLIBIIOCTI JepiKaB
yXBaJICHI 3aKOHH TPO 3aXUCT IpaB crokuBadiB. 3. KommnaHis MmoBUHHA mam’ TaTu
PO CBOIO BIANOBIMANBHICTH Tepen iHBecTopamu. 4. llpaimiBHUKM BUMAararoTh
MOSICHEHHS TIPUYMH HECBOEYACHOT BUIUIATH 3apo0iTHOI Tutatu. 5. CiMaecsT micTh
BIJICOTKIB TEpCOHATY (IpMH CTBEPIKYIOTh, IO 3MIHH B CTpaTerii pPO3BUTKY
MIANPUEMCTBA CHOPUSITUMYTh JOCSTHEHHIO OakaHuX pe3ynbrariB. 6. Criiika
lepapxiuHa oOprasizaiiiHa CTpPYKTypa MINPUEMCTBA HE Jla€ MOXKIIUBOCTI
aJanTyBaTUCA 70 3MIH KOH IOHKTYPH PUHKY. /. Y BChOMY CBITi IIOPIYHO JIECATKH
JIIOJICH CTAIOTh KEPTBAMH MaHIMYJIAMIN 3 iHBeCTHIIIMHU. 8. KepiBHHUIITBO KOMIaH11
MOX€E 3JIOBKMBAaTH I1HBECTUIIISIMU, BUKOPUCTOBYIOUM JOXOAM 1 pecypcu s
ocobuctoro 30arauenns. 9. Kopmoparliss MoBHHHa ONIKYBAaTHCS E€KOHOMIYHOIO
cTabuTbHICTIO JIOKabHOTO crmiBToBapucTBa. 10. Crnernudika misutbHOCTI Oyab-sIKOT
oprasizailli BIJIMBa€ Ha EMOIIMHUM CTaH POOITHUKIB.
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11. Project work. The most important job of managers is to implement change. Do
you agree? Why / why not?

Text 2

1. Read and learn new words.

- domestic investors — BHyTpillIHI iHBECTOPH

- OVerseas tourists — 3aKopIOHHI TYpUCTH

- hub — ierp

- emerging theme — akryanpHa Tema

- considerable pace — 3HauHwMii TEMIT

- to shield — 3axumaru

2. Give English equivalents to the words and words combinations.
Hub, investor, overseas tourist, emerging theme, destination, manufacturing
capacity, long-term demand, migration.

3. Read the text and translate it.

Coastal wealth radiates across inland China

Inland cities such as Nanchang, capital of the southern Chinese province of
Jiangxi have been largely off the map for foreign and domestic investors. Only
four years ago, staff at its airport still referred to overseas tourists as foreign
guests’, a term no longer used along China's industrialised east coast. But
Nanchang's fortunes are changing. The construction of several motorways and
railways in the past few years has made the city less remote and has attracted
manufacturing industries inland from the coast.

“You can reach Shanghai in six hours, Fuzhou in six hours and Guangzhou
in six hours, Li Douluo, Nanchang's mayor, said in an interview at the National
People's Congress in Bering, "You can reach 450m people within about six hours of
Nanchang. We are at a hub between the Pearl River Delta and the Yangtze River
Delta.’

The story of Nanchang illustrates an important emerging theme. The rapid
development of coastal China in the past two decades is starting to radiate inland at
a considerable pace. The impoverished provinces of Jiangxi, Hunan and Anhui -
centres of the Communist revolution in 1949 - are becoming favoured investment
destinations.

The main attraction of such places is the cheap cost of the labour they can
offer. The average manufacturing wage in Nanchang is about Rmb600 ($72, €58,
£39) a month, significantly less than the Rmb900-Rmbl,000 common in the Pearl
River Delta, an area of concentrated manufacturing capacity in the southern
province of Guangdong. Not surprisingly, it has been the industries with the
thinnest profit margins that have been first to migrate. "The first arrivals have been
companies such as air-conditioner makers,' said Mr Li, naming Greencool, Midea
and TCL, three large domestic manufacturers of consumer electronics. Teco
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Group, a Taiwanese home appliance group, has also invested $30m to build a plant
making refrigerators, air-conditioners, humidifiers and microwave ovens.

However, in common with many areas of China, Nanchang is suffering from
a shortage of electricity and the rising cost of steel, cement, aluminium and other
materials required to build factories. 'We have done a deal with cement factories in
our area to sign long-term, fixed-price contracts so as to shield ourselves from
rising costs," Mr Li said. He laughed at the idea that Nanchang might be suffering
from too much investment, in spite of warnings at the NPC that the growth in
certain industry sectors needs to be restrained. 'Our economy is not overheating.
We are just starting to catch up with the coastal areas," Mr Li said.

Structural changes such as the construction of infrastructure and new
housing for an urbanising population were drivers of long-term demand. The
migration of farmers to Nanchang was planned to increase its population from
1.8mto 2.5m in 2005 and 3m in 2010.

4. Answer the following questions, using the information from the text.

1. What cities such of the southern Chinese province of Jiangxi have been largely
off the map for foreign and domestic investors?

2. What has attracted manufacturing industries inland from the coast?

3. What does the story of Nanchang illustrate?

4. Is the main attraction of such places the cheap cost of the labour?

5. Were drivers of long-term demand the construction of infrastructure and new
housing for an urbanising population?

6. Is Nanchang suffering from a shortage of electricity and the rising cost of steel,
cement, aluminum and other materials required to build factories?

7. What is the main attraction of such places?

8. 'What companies have been the first arrivals?

9. What is the average manufacturing wage in Nanchang?

10. What impoverished provinces are becoming favoured investment destinations?

5. Read through the whole text and list the following.

a) the Chinese cities

b) the mainland Chinese provinces, and

c) the companies mentioned.

6. Look at the text. Is it true or false? Give the expressions that support your
answers. Nanchang...

a) is on the coast.

b) was until recently not considered as a place for investment.

C) is not staying the same.

d) is just as difficult to reach as it always has been

e) is becoming important as a centre for manufacturing.

f) has good transport links in the area.

7. Match 1-8 with a)-h) to make expressions used in the text.

1. main a) province
2. average b) manufacturing capacity
3. concentrated C) attraction
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4. southern d) arrivals

5. thinnest e) electronics

6. first f) manufacturers
7. domestic g) wage

8. consumer h) profit margins

8. Now match the expressions in Exercise 3 to their meanings.

a) a part of China not in the north, east or west

b) Chinese companies rather than overseas ones 4 produce things

¢) the industry that makes electrical goods for home use

d) where a lot of manufacturing takes place

e) most important factor

f) companies that start manufacturing in a place before others do

g) where the level of profit is extremely low

h) the typical amount that people in an industry or area earn

9. Choose the best alternative to replace the expressions in italics.
1... in common with many areas of China...

a) unlike b) based on c) like

2. Nanchang is suffering from a shortage of electricity and the rising cost of steel,
cement, aluminum and other materials required to build factories.

a) lack b) excess c) amount
3. 'We have done a deal with cement factories
a) finished a project with b) signed contracts with C) given promises to

4. in our area to sign long-term, fixed-price contracts so as to shield ourselves from
rising costs," Mr Li said.

a) detect b) suspect C) protect

5. He laughed at the idea that Nanchang might be suffering from too much
investment, in spite of warnings at the NPC that the growth in certain industry
sectors needs to be restrained.

a) encouraged b) maintained c) limited

6. Our economy is not overheating. We are just starting to catch up with the coastal
areas,' Mr Li said.

a) growing too fast in a way that cannot be continued

b) growing too slowly in a way that cannot be continued

C) getting smaller in a way that cannot be continued

7. Structural changes such as the construction of infrastructure and new housing for
an urbanising population...

a) a population that is increasingly rural

b) a population that is increasingly sophisticated

¢) a population that lives increasingly in towns were drivers of long-term demand.
10. What is the key message of the article? Choose the best alternative.
China's rapid industrialisation...

a) is not reaching the poorest parts of the country.

b) is reaching parts of the country that it has not 6 previously reached

c) has reached new parts of the country, but this trend will not last for long.
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11. Translate the following sentences into English paying attention to the
active vocabulary.
1. Cronuus kurtaiicbkoi NpoBiHIil [[3sHCH Ta 1HIIT MICTa 3aKpUTI AJI1 1HO3EMHUX
Ta BITYM3HAHMX 1HBECTOpiB. 2. DByAIBHULTBO aBTOMaricTpajieil Ta 3ali3HULb
3HAQYHO BIUIMHYJIO Ha PO3BUTOK MPOMUCIOBOCTI. 3. 3a OCTaHHI JIBa JECATUIITTSA
BiIOyBaeTbesl MBUAKUN po3BUTOK Kutaro. 4. Tlposiniis Hanbuan cTpaxkmae Bif
nedIUTy eJIEKTPOCHEPTii Ta 3pOCTaHHS I[1H Ha OyiBebH1 MaTepiani. 5. Po3BUTOK
iHGpacTpyKTypu Ta OYIIBHHUIITBO HOBOI'O HUTJIa — L€ MEPUIOYEProBl 3aBAaHHS
KUTalChbKOro ypany. 6. OO6’enHanHs npoCnuUIOK MOBMHHI 3aXWINATH IpaBa
poOITHUKIB. 7. 3aBAsku Mirpauii ¢epMmepiB HaceJeHHS MIBHIYHUX HPOBIHIIN
30ubmuiiock Ha 10%. 8. Typuctu 13 3aXOIJIEHHSM BIABIAYIOTh aBTCHTUYHI
KATaWChbKl CeJMIla Ta HamararoTbCs nonomaratu Ha depmax. 9. BupoOnuku
TOBapiB MAacoOBOT'0 CIIOKMBAHHSI BUCTYNarOTh 3a 30uTbIIeHHS KBOT. 10. Cinbecbke
HaceneHHs Kwurtawo cTpaxkaae Bim OiTHOCTI, TOMY OUIBIIICTh MOJIOAUX JIOJEH
MITPYE J10 BEIUKUX MICT a00 THIIMX KpaiH.
12. Project work 1. Has there been a flow of people from the country to the cities
in your country? If so, what have the social effects of this been?
Project work 2. Which areas of your country are growing fastest? What are the
reasons for this?

Tema 5. Money
Text 1
1. Read and learn new words.
- outlook — mepcriekTBH
- margin — omepariiiina Mapsxa
- rival — cynepuauk
- buoyant — 6ym
- 10 reap — noxuHaTH
- stable operating losses — crab6inbHi oneparliiiii BTpaTu
- Chief Executive — BukonaBumii 1upexTop
2. Give English equivalents to the words and word combinations.
Margin, losses, rival, outlook, forecast, revenue, profit, benefit, savings, product
cycle.
3. Read the text and translate it.

Megane sales drive Renault to top position

Renault, the French carmaker, lifted its profit outlook for this year after
posting stronger growth in the first half than its European rivals. Boosted by sales
of its revamped, mid-size Megane model, the group raised its forecast for
operating margin by one percentage point to 5,5 percent, up from 3,7 percent in
last year. Net profit rose in th first half by 29 percent to $1,51bn. Revenues rose 12
percent to $20,76bn.

Renault’s improved outlook follows a hint from PSA Peugeot Citroen, its
larger French rival, that it too could raise its profit forecasts despite a fall in
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earnings, this year. Both carmakers have benefited from a rebound in the European
market. Renault’s shares surged 5.3 percent to $64.45 in Wednesday morning
trade in Paris, adding to an 18 percent rise since the start of the year.

“These are very good results, better than our forecasts and those of the
market”, said Louis Schweitzer, Chief Executive. Operating profit more than
doubled to $1.28bn, helped by results outside western Europe, which moved into
profit led by explosive growth in Turkey.

Renault is reaping the benefits of a strong vehicle line-up, with consumers
drawn to the distinctive shapes of its Megane models as well as its Espace people
carrier. Its buoyant forecast contrasts with the glooms surrounding larger European
competitors such as Volkswagen, which last week slashed its profit forecasts, and
Fiat, which announced stable operating losses of $282m at its automobile division
on Monday.

Nissan, the Japanese carmaker in which Renault has a 44 percent stake,
contributed the bulk of net profit with $939m and will help cost savings at the
French group in the second half through shared platforms. Mr Schweitzer is
stepping down as Chief Executive next year to be replaced by the respected head
of Nissan, Carlos Ghosn.

AB Volvo, the truck maker in which Renault has a 20 percent stake,
contributed $124m. Some analysts have suggested that this year could represent
the high point in Renault’s product cycle. But Mr Schweitzer dismissed the idea,
saying he was convinced earning would rise next year.

4. Answer the following questions, using the information from the text.

1. What drives Renault to top position?

2.When and how did Renault, the French carmaker, lift its profit outlook for this
year?

3. What are Renault’s French rivals?

4. What company contributed the bulk of net profit with $939m and will help cost
savings at the French group in the second half through shared platforms?

5. Who is Carlos Ghosn?

5. Find figures in the text to complete this information.

a) Renault’s operating margin last year.

Their operating margin this year (forecast).

b) Renault’s net profit for first half of this year.

The increase in net profit compared with last year.

¢) Revenues (sales) for first half of this year.

The increase in revenues compared with last year.

d) Renault’s share price on Wednesday morning.

The increase in share value between the beginning of the year and Wednesday
morning.

e) Renault’s operating profit for the first half of this year.

6. Match expressions 1-7 with their meaning a)-g).

1. outlook

2. posting
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3. boosted

4. renamed

5. rebound

6. surged

7. doubled

a) when sales and share prices increase after a fall

b) changed so as to be more attractive

C) rose very fast

d) announcing

e) probable future

f) increased 100 percent

g) helped

7. Find expressions in the text that mean:

a) happening extremely fast

b) good quality and attractive

C) attracted by

d) unusual

e) positive and optimistic

f) a feeling that the future is not good

g) describing a situation that is not getting better or worse

8. Choose the best alternative to replace the expressions in italic.
1. Nissan ... contributed the bulk of net profit...

a) part of the b) all of the c) most of the

2.... and will help cost saving at the French group in the second half through
shared platforms

a) basic structures on which cars are built

b) railway stations for car deliveries

c) opinions of car industry leaders

3.... to be replaced by the respected head of Nissan, Carlos Ggosn

a) liked b) feared c) admired
4. Mr Schweitzer is stepping down as Chief Executive next year...
a) being forced out b) retiring c) being made redundant

5. Some analysts have suggested that this year could represent the high point in
Renault’s product cycle.
a) the point at which its current models will sell the least

b) the point at which its current models will sell the most
¢) the point at which its current models will sell the same as the previous year
9. Translate the following sentences into English paying attention to the active
vocabulary.

1. ®paniy3bkuii aBTOBUpOOHUK PeHO 301IBIIMB MPOrHO3 TPUOYTKY HA MaOyTHI
pik Ha 10%. 2. Mu po3rissHEMO MEPCIIEKTUBY BUXOy HA €BPOTECHCHKHUI PHHOK Ha
HacTynmHUX 300pax akiioHepiB 3. Haimil KOHKYpeHTH CKOPOTHJIM BHPOOHUIITBO
JErKOBUX TpaHcnopTHUX 3aco0iB. 4. [lan IlBeituep 3anumae nocaay rojJoBHOTO
BUKOHABYOTO JUPEKTOpA HACTYIMHOI'O POKY, HOro 3aMiHUTh T0JIOBAa KOMMaHIi
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Hiccan, Kapnoc I'on. 5. OOunBa aBTOBUPOOHMKU CKOPUCTAIMCS CHUTYaIll€l0 Ha
BAJIIOTHOMY PHUHKY 1 MIAHSUIM IIHK Ha CBOi Mojeni. 6. JKurre3mpaTHICTh
MIIPUEMCTBA 3aJICKUTh BiJl BUKOPUCTAHHS PO3BUHEHUX 3aCO0IB KOMYHIKAIlli Ta
Koormepalii 3 KiIl€eHTaMu Ta naptHepamu. 7. HicaH, sSiMOHChKUI aBTOBUPOOHUK, B
sxomy PeHo mae 44-BiICOTKOBUM MaKeT akI(id, BKJIAB OUTBIIY YACTUHY YUCTOTO
npuOyTKY Y PO3BUTOK TIOpUAHMX TpaHCHOPTHUX 3aco0iB. 8. Lle ayxke xoporii
pe3ynbraTt, HabaraTo Kpaiii, HibK nporHo3u. 9. Jloxoau BeTMKHX MPOMUCIOBHUX
mianpueMcTB 3pociau Ha 12% po 20,76 mupa. mgon. 10. TlpoBimHi kommadii
BKJIQJJAIOTh BEJIMKI IHBECTHUII] B HaliCy4YacHIII1 TEXHOJIOT 1.

10. Project work. Find similar information for a company that you are interested
in, perhaps by looking at its website.

Text 2

1. Read and learn new words.

- short-term profitability — kopoTkocTpokoBa peHTa0eIbHICTh

- run out of steam — BuuepnaTucs

- on track — Ha Xy

- pre-tax profit — npuOyTOK /10 OMOAATKYBaHHS

- penetration — npOHUKHEHHS

2. Give English equivalents to the words and word combinations.
Pre-tax profit, infrastructure, subscriber, profitability, short-term/long-term, to
quadruple, households, technological advances.

3. Read the text and translate it.

Shares fall as BSkyB plans for long-term

British Sky Broadcasting saw more than 2bn$ wiped off its market value on
Wednesday after Europe’s largest pay-television group outlined growth plans.
Investors took fright at proposals to increase marketing and infrastructure
investment to attract customers to the pay-TV market and the pressure this puts on
the company’s short-term profitability. The shares fell 19 percent, or 114p, to a
two-year low of 488p.

James Murdoch, BSkyB’s Chief Executive, said a ‘short term fall in
operating margin’ was expected in 2006, with significant growth from 2007
onwards. ‘There will be a reduction in terms of margin in the short term because of
the increased volume of subscribers coming those years’, he added.

Some analysts’ fears that growth was running out of steam under the
existing business model were worsened by yesterday’s disappointing news that just
81.000 new subscribers were added in the final quarter of last year to 7.4m. But Mr
Murdoch said BSkyB was on track to meet its target of 8m subscribers by the end
of 2006. He also set out a new target of 10m subscribers by 2010. About 25m will
be spent on advertising a further 450m would be invested in its infrastructure over
four years.
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Pre-tax profit almost quadrupled to 480m in the year to June 30, compared
with 122m the previous year. Group turnover was 3.66bn, up from 3.19bn in 2003.
The full year dividend was 6p, payable from earnings per share of 16.6p, up from
9.6p. BSkyB expected the penetration of pay television to reach 80 percent of UK
households in the long term, compared with 43 percent at the end of this period.

It believed it would benefit from increasing take-up of pay television as
younger customers arrive on the market and by technological advances. Mr
Murdoch said: ‘As a management team you have to be focused on the long-term,
on creating real, durable value...we’ve only scratched the surface here. This is
essentially a business that has its best years ahead’.

4. Answer the questions, using the information from the text.
1. When did British Sky Broadcasting see more than 2bn$ wiped off its market
value?
2. Why did investors take fright at proposals to increase marketing and
infrastructure investment?
3. Why will there be a reduction in terms of margin in the short term ?
4. How did pre-tax profit almost change in the year to June 30?
5. What does management team have to be focused on ?
6. How did the shares fall?
7. Will there be a reduction in terms of margin in the short term because of the
increased volume of subscribers coming those years?
8. How much money will be spent on advertising and would be invested in its
infrastructure over four years?
5. Are these statements true or false?
1. Its market value — the total current value of BSkyB’s shares — is now 2 billion.
2. BSkyB’s share price has risen.
3. There were under 100.000 new subscribers in the last quarter of last term.
4. James Murdoch thinks the numbers of new subscribers will continue to rise in
the long term.
5. BSkyB will spend more than 20 million on advertising in the next few years.
6. For the last full business year to June 30, profits increased by almost 400
percent.
7. The group had turnover of bellow 3 billion.
8. BSkyB already reaches 80 percent of UK homes.
6. Replace the expressions in italics in this extract of the text with items a-f.
a) were made nervous by
b) gave information about
C) a very big increase
d) spending on facilities and equipment
e) profits over the next one or two years
f) operating profits
British Sky Broadcasting saw more than 2bn wiped off its market value on
Wednesday after Europe’s largest pay-television group outlined growth plans.
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Investors took fright at proposals to increase marketing and infrastructure
investment to customers to the pay TV market and the pressure this puts on the
company’s short-term profitability. The shares fell 19 percent, or 114p, to a two-
year low of 488p.

James Murdoch, BSkyB’s Chief Executive said a ‘short-term fall in
operating margin’ was expected in 2006, with significant growth from 2007
onwards. There will be a reduction in terms of margin in the short term because of
the increased volume of subscribers coming in those years.

7. Correct these statements about expressions used in the text.

a) If an activity runs out of smoke, it slows down.

b) If you set off a target, you decide what it will be.

¢) Infrastructure is buildings, equipment and facilities.

d) The amount paid to shareholders for a particular period is the divide for that
period.

e) A company’s sales in relation to total sales in a particular market is its
obstruction of that market.

f) The take-in of a service or product is the number of people who buy it.

g) If you have only scratched the skin of something, you have only just started on
it.

8. Translate the following sentences into English paying attention to the active
vocabulary.

1. IlixaBuM € TO# (hakT, IO CTpATErii pO3BUTKY KOMITaHIH 3MIHIOBAJIHCh Pa3oM 3
€KOHOMIYHMMHM LuKJIaMHu. 2. [HBecTopu He OynM 3aJ0BOJIEHI TaKUMH
IIPOTIO3UITISIMH, K 30UIBIICHHS 1HBECTHUIIIM B MapKETUHT Ta 1HQPACTPYKTYPY HJIS
3a]ly4eHHS HOBHX KIIE€HTIB. 3. Y KOPOTKOCTPOKOBIM MEpCHeKTHBI BiIOYAEThC
30uTBIICHHST 00cary aboHeHTiB. 4. [IpoTsarom 4oTHPHOX POKIB Ha pekiIamy Oyne
BUTpaueHO OJu3bKO 25 MUIbHOHIB. 5. MUHYJIOTO pOKy MPUOYTOK 10
OmoJIaTKyBaHHA KommaHii ckiaB 5.4%. 6. Tepwmin aii 11ie€i TopriBenbHOT yroau
3aKIHUYETHCS Y MEPIIOMY KBapTalli HACTYITHOTO POKyY. 7. Jleski mpoBinH1 KOMITaHii
BXKMBAJIM CHIBHI 3aX0MW 31 CBOIMH MapTHEpamMHu JJis BCTAHOBJICHHS CY4YaCHHX
texHiyaux craugapTis. 8. KepiBuuirso kommanii BSKyB nporuosye, mo miaTtHe
TeineOaueHHsT  OXOIIUTh 80%  momorocmomapcte  BenukoOpurasii. 9.
PentabenbHICTh — 11€ BIHOIIEHHS CYMH YHCTOTO JIOXOJY JIOMOTI'OCIIOJApCTBa 10
BupoOHnunx 3artpar. 10. Po3BuTok mnorictuuHoi iHGpacTpyKTypu Kpain A3ii
JIOCUTH CTPIMKHIA.

9. Project work. What is the situation with cable and satellite TV in your country?
Is the take-up continuing to grow, or is the market now mature, with low or no
growth?
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Po3ain 3. Innovation technologies in business
Tema 6. Advertising
Text 1
1. Read and learn new words.
- consumer association — 00’ e1HaHHS CIIOXKHBAYiB
- clear-cut evidences — 4iTki qoKa3H
- counterpart — xosera
- 10 censure — ocyauru
- commercial — pexitamMuu#t pouk
- debate — nebatu
2. Give English equivalents to the words and words combinations.
Consumer group, evidence, counterpart commercial, debate, loophole, advertising
campaign.
3. Read the text and translate it.

The anti-ad brigade

Sweden’s powerful consumer association, Sveriges Kosumentraad (SK), is
stepping up its fight against television advertising aimed at children. The
association, a coalition of trade unions and other influential organizations, wants
Sweden’s ban extended to the entire European Union. Europe’s food and toy
industries have long fought against the ban, but SK’s actions will delight consumer
groups that regard Sweden as a pioneer in protecting children’s rights.

Sweden is often used by both sides of the debate in the UK over the role of
TV advertising of food brands in encouraging obesity among children. There is a
lack of clear-cut evidence that, since the ban came into force in 1991, Swedish
children have enjoyed exceptionally low levels of obesity. And some surveys show
that Swedish kids are more overweight than their neighbours in Denmark, where
there is no ban. Despite this, the supporters of a ban in Sweden are strongly vocal.
“Children have the right not to be exposed to television advertising, and it is heart-
warming that so many Swedish MEPs share our view”, says Sveriges
Kosumentraad spokeswoman Emelie Lothgren.

While it only applies to television — not other children’s media such as
magazines, outdoor or radio — the ban forbids the broadcasting of television
commercials aimed at children under the age of 12 at times when those children
are likely to be watching. As these rules effectively turn children’s slots in
advertising-free zones, anybody trying to sell goods to children can only aim a
television campaign at parents or other relatives watching television after 9 p.m.,
when most Swedes (a nation of early-risers) are already in bed.

Yet despite the best efforts of the authorities to protect them from
commercialisation, Swedish children are just as familiar as their counterparts from
the rest of Europe with the latest advertising jingles for snacks and breakfast
cereals. This is because of a loophole in the law — it applies only to television
stations based in Sweden and not to foreign-based cable and satellite channels.
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Penetration of cable and satellite is high in Sweden, as in most of Scandinavia, and
large, multinational broadcasters such as Viacom’s Nickelodeon and Time
Warner’s Cartoon Network can all be viewed in the country. What’s more,
Swedish-language networks TV3 and Kanal 5 are also at liberty to broadcast as
much child-directed advertising as they like without fear of censure, as they
broadcast from the UK via satellite.

4. Answer the following questions, using the information from the text.

1. What does Sweden’s powerful consumer association, Sveriges Kosumentraad,
fight against? Why?

2. Is there a clear-cut evidence that Swedish children have low levels of obesity?

3. What did the surveys show?

4. Can the authorities protect children from commercialization?

5. What was the influence of cable and satellite TV in Sweden?

5. Read through the whole text and find the names of:

- a Swedish organization that protects consumers’ rights.

- a spokeswoman for this organization.

- two international broadcasting companies.

- two Swedish-language broadcasting companies.

6. Are these statements true or false? Give the expressions that support your
answers. Sveriges Kosumentraad...

a) is stopping its fight against advertising to children.

b) doesn’t speak on behalf of other organizations.

c¢) wants the ban on advertising to children to operate in the whole of the European
Union.

d) wants the ban to apply only to food products.

e) will make consumer groups happy by what it is doing.

7. Choose the best alternatives to complete these statements.

1. A debate is kind of

a) TV programme b) discussion c) meal

2. Obesity is when people are too

a) thin b) short c) fat

3. Clear-cut evidence proves that something is

a) uncertain b) certain C) unsure

4. A survey is a kind of

a) map b) opinion c) research study
5. A ban on something means that it is

a) encourages b) forbidden c) ignored

6. A vocal supporter of something

a) expresses their support in a strong way

b) does not express their support

C) expresses their support in a weak way

7. If someone is exposed to advertising, they

a) are influenced by it b) see it c) dislike it
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8. Find expressions in the text that mean:

a) Newspapers, magazines, TV, radio, etc. considered together.

b) TV advertisements.

c) Particular times of day for TV or radio programmes.

d) To direct something at a group of people.

e) A series of advertisements for a particular product.

) People who get up early.

9. What is the key message of the text? Choose the best alternative.

- It is clear that Swedish children are more obese, despite the ban on TV
advertising of food products to children.

- The effects of the ban on TV advertising to children in Sweden are not clear, and,
in any case, not all broadcasting companies have to follow it.

- Sweden will eventually be able to ban TV advertising to children in the whole of
the European Union.

10. Translate the following sentences into English paying attention to the
active vocabulary.

1.06’enHaHHsT CMOXHWBAa4YiB Ta KOATIIlisl TOProBEIbHUX COIO3IB BHUMAararTh
3a00pOHUTH TeNEBI3IMHI PEKIaMHI POJIMKH, B SKUX OepyTh ydacTb [iTH. 2.
Pexiiama razoBaHuxX HAIIOIB Ta CHEKIB € MMPpUYINHOIO 30UIBIIIEHHS O)I(I/IpiHHSI cepea
niTiTkiB. 3. ['omoBHI TeMu B 3aco0ax MacoBoi iH¢opmarllii — Iie 3aXUCT IpaB
niteit. 4. Hamra areHiiist po3po0uiia 30BCiM HOBY PEKJIAaMHY KOMITIAHIIO JJIsl HOBOT'O
Operny mutsdoro oxasary. 5. CymyTHUKOBE TeleOaueHHs TpaHCIIoE Oararto
nepeaad, sSki 3a00pOHEH1 IJid MOKa3y Ha HallloHAIbHOMY TenebaueHHi. 6. Mu
Ma€eMO 4YiTK1 JOKa3W Bamioi ydacti y nux aebarax. 7. Ski 3aco0u Ta pekaMHi
TEXHIKM HaWOUIBII TOMYJsApHI CchOroAHi? — MU BHKOPHCTOBYEMO OpOIIypH,
JUCTIBKM Ta pi3HlI akmii. 8. MicieBa Biaja HaMaraeTbCs MiATPUMYBATH
obmapoBany Mojoab. 9. BIIMBOBI MDKHApOJHI oOpraHizamii BHUMararoTh
30UTBIICHHS KUTBKOCTI POOOYHMX MICITh JISl TIePECETICHIIIB.

11. Project work. Is it right that international broadcasting companies can ignore
national laws? What can be done to prevent this?

Text 2

1. Read and learn new words.

-to woo — AoMaraTtucsia, YMOBJIATH

-to distinguish — po3pi3usTu

-detergent’s smell — 3anax mMutogoro 3aco0y

-to quantify — maBaTu KiTbKiCHY OIIIHKY

-to seduce — cnokymmaru

-commercials — pexiamMHi poauKu

-purchasing decisions — pinreHHs po 3aKyITiBITO

-appealing target — mpuBaGnmBa Meta

2. Give English equivalents to the words and word combinations.

To woo, to distinguish, target, purchasing decisions, to quantify, advertisers,
emotional connection, racial group, community, to be aware.

39



3. Read the text and translate it.
American dream gets a Latino beat

Next month Procter & Gamble, which has for some time been reaching
Hispanic consumers through brands such as Gain, the laundry detergent, will go a
step further in its efforts to woo Latinos. When Tide Tropical clean hits the
shelves, it will be promoted with the usual multi-media advertising campaigns.
However, what distinguishes this new product from others is the fact that the
product itself has been shaped with the Latino market in mind. An important
element of this is the detergent’s smell. Fifty-seven percent of Hispanics describe
themselves as active scent seekers, says Mauricio Troncoso, marketing director of
P&G’s multicultural business development unit. And this is just the hard data.
When you try to quantify what it means you would be surprised how strong a scent
needs to be considered as really strong.

Unilever Bestfoods also hopes to seduce Latino consumers encouraging
them to enamorelos con Ragu (fall in love with Ragu) through the pasta sauce
brand’s first television ad campaign, launched last month, aimed at US Hispanics.
Shot in Argentina, the ads tell the story of how a family falls in love with Ragu.

With a Hispanics population rapidly heading towards 40m, the increase in
numbers is matched by a sharp rise in Latino spending power. In addition, it seems
that Latinos may be more responsive to advertising than other groups. A Nielsen
Media Research study released this month found that Spanish-language television
viewers pay more attention to commercials and are more likely to base their
purchasing decisions on advertisements than other US consumers.

But while the Hispanic community may represent an appealing target for
advertisers, it is by no means a uniform one. American Latinos represent a highly
diverse population — the word Hispanic is an ethnic category, rather than a racial
group, that can refer to people whose origins range from Mexican and Puerto
Rican to Cuban and Argentinian.

Marketers also need to take into account differences between first-
generation and second-generation Hispanics. As an advertiser, it is important to be
aware and sensitive to these differences and what they mean from a strategy and
communications perspective, says Susan Wayne. Recognition of this fact was what
last November prompted Old Navy to create its first Spanish-language TV
campaign. We know from our research that we had a stronger emotional
connection with our Hispanic consumers who were very integrated in American
culture. But we also found out that we were not speaking to Hispanics who are
predominantly Spanish-speaking and who are more comfortable with Hispanic
culture, says Ms Wayne.

4. Answer the following questions, using the information from the text.

1. How many consumers describe themselves as active scent seekers? Why?

2. Spanish-language television viewers pay more attention to commercials, don’t
they?
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3. What do they base their purchasing decisions on?

4. The Hispanic community may represent an appealing target for advertisers.
Why?

5. What do marketers need to take into account creating marketing strategies?

6. Is it important that TV advertisements are shot in authentic locations?

5. Put the headings in the correct order.

a) US Hispanics and their reaction to advertising;

b) Differences between generations of US Hispanics;

¢) The non-uniformity of US Hispanics

d) Hispanics and the campaign for Ragu pasta sauce;

e) Hispanics and the campaign for Tide Tropical clean.

6. Choose the best alternative to replace the expressions in italics.

1) Next month Procter & Gamble, which has for some time been reaching
Hispanic consumers through brands such as Gain, the laundry detergent, ...

a) talking to b) selling to ¢) arriving with
2) ....will go a step further in its efforts to woo Latinos.
a) attract b) put off c) find

3) When Tide Tropical clean hits the shelves...

a) becomes unavailable

b) becomes successful

c) becomes available

4) ....what distinguishes this new product from others....

a) makes this new product the same as others

b) makes this new product different from others

¢) makes this new product better than others

5) the product itself has been shaped with the Latino market in mind.

a) sold b) developed c) formed

6) Fifty-seven percent of Hispanics describe themselves as active scent seekers. ..
a) people who really love pleasant smells

b) people who really hate unpleasant smells

c) people who are not interested in pleasant smells

7) When you try to quantify what it means. ..

a) meter b) metrics C) measure

. Are these statements used in the text true or false?

. Seduce means more or less the same as “wo0”.

. If you encourage someone to do something, you try to persuade them not to do

. ifa film is shot in a particular place, it is filmed in that place.

. If a figure is heading towards a particular level, it is moving towards that level.
. If you are responsive to something, you take no notice of it.

. If you pay attention to something, you dislike it.

. Another expression for purchasing decisions is buying decisions.

~No oabhwzNn—
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8. Match the words to make expressions used in the text.

- Hispanic - group

- appealing - Hispanics
- diverse - connection
- racial - population
- second-generation - retailer

- clothing - target

- emotional - community

9. Match the expressions from Ex.8 to their meanings.
1) relating to clothes
2) relating to the emotions
3) relating to race
4) varied
5) relating to people from Latin America
6) relating to children of immigrants
7) attractive
10. Translate the following sentences into English paying attention to the
active vocabulary.
1. BigbmricTe MOKYMIIB OOMPAIOTh MHUIOYMM 3aci0, 3BEpTalOUM yBary Ha HOro
3amax. 2. PexjgamMHI pOJMKH CIOKYIIAIOTh JIFOJCH KyIyBaTH TOBap, SIKU BOHU HE
OyayTh BUKOPUCTOBYBATH B MOBCAKIACHHOMY XHUTTI. 3. CaMe 3amax BiJIpi3Hs€ HaIl
coyc Bin Oaratpox iHImMX. 4. 50% MOKyMIIIB BBaXarTh cebe MPUXUIbHUKAMU
poro OpeHmy. 5. CuibH1 eMoIlii BIUIMBAalOTh Ha BHOIp ToBapy. 6. CTBOprOrOUHU
TeJIeB3IHY pekiaMmy, (axiBili TMOBUHHI 3BEepTaTH YyBary Ha aBTCHTUYHI
0COOJMBOCTI periony. 7. PekmaMHa kaMItaHisi HOBOTO MHUIOUOTO 3aC00y cTapTyBaJia
MUHYJIOTO THXKHS. 8. OCTaHHIM 9acoM 3pic MONMUT Ha AUTAY1 ToBapu. 9. [lepmn Hixk
KYyIIUTH TOBap Oararo MOKYII(iB MOPIBHIOIOTH IIHU B Mepexi [Hrepuert. 10. [Jatu
KUTbKICHY OITIHKY PEKJIAMHOMY POJIMKY MOJKJIMBO TUJIBKH IICTIST HOTO MEPETIsy.
11. Project work. Are you influenced by TV advertising for the things that you
buy? Why/ Why not?

Tema 7. Cultures
Text 1l
1. Read and learn new words.
-outsourcing company — ayTcOpCHHIroBa KOMIIaHis
-skilled graduate — kBaniikoBaHHI BUITYCKHUK
-to deal with — maTu cripaBy 3
-cultural gap — kynbpTypHHIT pO3pHB
-significant — 3HauHui
-consultancy — koHCYITbTyBaHHS
-contractor — miapsTHUK
2. Give English equivalents to the words and word combinations.
Outsourcing company, skilled graduate, contractor, consultancy, to deal with,
services markets, providers, employee, staff, emerging markets.
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3. Read the text and translate it.
A growing opportunity to close the cultural gap

Indian outsourcing companies now have a large share of the US IT
(information technology) services markets, but Indian and Asian companies have
found it harder to make headway in northern and central Europe. The reasons are
as likely to be cultural as technical. Indian IT services companies can provide large
numbers of skilled graduates with good English. However, far fewer Indian
graduates speak good German, and Indian businesses are less experienced in the
culture and business practices of mainland Europe.

“If you look at outsourcing companies in India or Malaysia, they have
gained their experience from dealing with UK or US businesses,” suggests Simon
Evans, a managing consultant in the IT group at PA Consulting in London. “US
companies operate in a really very different way to the way German companies
operate. There is a huge cultural learning curve for the Indian or Malaysian
company to go through, even if they can learn the language.”

This cultural gap and growing pressure on companies in Germany in
particular to cut costs, presents an opportunity for eastern European contractors.
When it comes to IT skills in depth, India still has the edge, and IT services
companies in Poland, Hungary and the Czech Republic cannot compete on cost
along with India, Malaysia or China. However, the high standard of general
education in eastern Europe, and a healthy supply of graduates with both languages
and business experience, means that the region is attracting interest both among the
large outsourcing providers, and among their customers.

In Latvia, for example, there is a significant pool of experienced IT
professionals — particularly in research institutes — and IT graduates, says Valdis
Lokenbahs, President of DATI Group, the country’s largest IT services provider to
the western market. Latvia’s location is an advantage in itself and an opportunity to
combine eastern and western business cultures, he says. Its IT experts can also
work in several European languages. “In the European market, language skills are
an issue, in particular in tasks where employees deal directly with customers,”
agrees Marty Cole, global head of outsourcing at Accenture, the IT consultancy.
“Business process outsourcing — the outsourcing of administrative and IT tasks — is
growing fast.” Accenture has a business process outsourcing centre in Prague, in
the Czech Republic, where staff work in multiple languages to support customers.

Such multilingual call centers and support locations are not new: IT
companies have run centralised helpdesks in Europe for at least a decade. In
addition to locations such as Ireland and the Netherlands, there are now new
support locations in eastern Europe. These new offices have more than just a cost
advantage: they provide business continuity services that enable a business to
continue its operations as normal even if it suffers problems such as a big computer
system crash. These offices are well placed to serve the emerging eastern markets,
including Ukraine. This is important, as acting as a lower cost alternative to Irish
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or Dutch operations will not be enough to establish countries such as Hungary or
the Czech Republic as significant players in IT services.

4. Answer the following questions, using the information from the text.

1. What share of the US IT (information technology) services markets do Indian
outsourcing companies have? Was it difficult? Why?

2. Do Indian graduates speak good German or English?

3. Is there a difference in operating of US and German companies?

4. What does the cultural gap and growing pressure on companies in Germany
mean for eastern European contractors?

5. What advantage does Latvia have for IT professionals?

6. What do new offices in Europe provide for business companies?

5. Read through the whole text and list:

- the 11 countries and areas mentioned that provide outsourcing services.

- the four countries and areas mentioned that require outsourcing services.

6. Complete these statements with the correct forms of expressions from the
text.

a) If you make progress in a particular area, you make ... .

b) If companies supply something, they ... it.

c) If you have the ability and knowledge to do a particular job or task, you are ....
d) If you get experience, you ... it.

e) If company A does business with company B, it ..... ..... company B.

f) Another word for the verb “function” is ... .

h) The process of finding out about something and being able to do it better is
the...

7. Choose the best alternatives to replace the expressions in italics.

1. This cultural gap and growing pressure on companies in Germany in particular

a) falling b) steadying C) increasing
2.... to cut costs, presents an opportunity ...

a) loses b) provides C) misses

3. for eastern European contractors.

a) suppliers b) customers c) lawyers
4. When it comes to IT skills in depth, ...

a) Around b) Concerning c) About
5.... India still has the edge, ...

a) advantage b) advance C) advice

6. IT services companies in Poland, Hungary and the Czech Republic cannot
compete on cost alone with India, Malaysia or China.

a) just on cost  b) without cost  ¢) on cost among other things

7. However, the high standard of general education in eastern Europe, ...

a) quantity b) quality c) amount

8.... and a healthy supply of graduates with both languages and business
experience.

a) small number b) average number c) good number

44



9... means that the region is attracting interest both among the large outsourcing
providers and among their customers.

a) arousing b) resisting c) declining

8. Find expressions in the text that mean:

- a large amount

- places where particular subjects are studied at an advanced level.

- people with a qualification from a university.

- a place, particularly one for a building or activity.

- people who know a lot about a particular subject.

- when a company subcontracts some of its activities to another company.

9. Translate the following sentences into English paying attention to the active
vocabulary.

1. AytcoptunroBi kommnauii IHali oTpumanu 3HaA4HMM NOCBiJ BiA cmiBOpaimi 3
koMmadisMu CIHIA. 2. A3iaTChKUM KOMIIaHISIM CKJIaJHIIIE 3pOOUTH MPOPUB Ha
CBITOBUH PMHOK, HXK KoMmaHissMm €Bponu. 3. Ha cxoni €Bponu € 3HaYHUN TOMUT
Ha BI/IHYCKHI/IKiB BHUIIINX HAaBYAJIBbHHUX SaK.]'IaI[iB 3 MOBHUMH HaBUYKAMU 1 I[OCBi)Z[OM
pobotu. 4. KpanihikoBaHUM BUIYCKHHMKAM CKJIAIHO 3HAWTH pOOOTY y BEIUKUX
TpaHCHAIIOHAJIbHUX KoMmmaHigaX. 5. IliapsanHuk 3000B’s3aHUN BUKOHATH YMOBU
KOHTPAKTy y BU3HAaueHUW TepMmiH. 6. Ha eBponeiicbkoMy pUHKY MOBH1 HaBHUYKH €
npo0JIeMOl0, OCOOJIMBO KOJM MOBa iJie TpO CHIBIOPAIl0 CHIBPOOITHHUKIB 3
kiieHtamu. 7. HoBi miHii gomomoru 3aBxau Ha 3B’s3ky 3 IT kxommanissMu 1o
BCbOMY CBIiTY. 8. BHCOKi cTaHmapTu €Bponeichkoi OCBITH BUKJIMKAIOTh IHTEpEC 3
00Ky poboTonaBiiiB. 9. KamidikoBaHi BUITYCKHUKH IIHATHCSA Ha pUHKY mpari. 10.
KynbrypHuii po3puB MDK MNOpeACTaBHUKAMHM PI3HUX KpaiH MOYKHa TI0J0JaTH
IJIAXOM TOJICPAHTHOTO TAa MIAaHOOJIMBOIO CTaBJICHHS A0 KYJIbTYPH IHIITAX HapO,ZIiB.
10. What is the key message of the text? Choose the best alternative.

a) Not many Indian IT specialists speak good German, but in Latvia they all do,
because of the high quality of language training there.

b) There are a number of factors that companies should consider in using eastern
Europe as a base for outsourcing and customer support activities in relation to
areas.

c¢) Ukraine is extremely important as an emerging market for IT services, and this
will influence outsourcing activities in eastern Europe.

11. Project work. Give some other examples of outsourcing that you have heard
about.

Text 2

1. Read and learn new words.

-legitimate criticism — 3akoHHa KpHUTHKA

-business community — 6i3Hec-ciIbBHOTA

-accountancy — OyxranTepchbKuii 001K

-restructuring perspective — mepcriekTuBa pecTpyKTypH3arlii
-a bottom-line approach — ocHoBHWMIA TTiXiT

-subtle — ButoHueHmit
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2. Give English equivalents to the words and word combinations.

Business community, accountancy, bottom-line approach, subtle, outsider/ insider,
chairman, tax, to achieve, tough, approach.

3. Read the text and translate it.

An American leader in Europe

Since Nancy McKinstry moved from New York to Europe a year ago to run
Wolters Kluwer, the specialist publishing group, she has had plenty of experience
of national and cultural differences in business. She has rarity value as an
American woman at the head of a Dutch company, an issue she feels strongly
about. “In Holland, there aren’t a lot of woman in senior management. That is a
legitimate criticism of the business community,” says Ms McKinstry.

“It’s changing, but very slowly. Often the schools don’t have any lunchtime
programme so the children are expected to go home for lunch. If you’re a working
parent, whether you’re male or female, that’s pretty tough to accommodate as well
as work. In the US, you have more day care and more opportunities for woman to
balance working with having a family.”

Although an outsider by nationality, she is a corporate insider, having spent
13 years with the publisher, which produces journals and electronic information
services for professionals in medicine, the law, tax, accountancy and education,
and reported sales of €3.4bn ($4.2bn) last year.

“The benefits of being an outsider are that I’m able to do things in Europe
from a restructuring perspective that would be much more difficult if the chairman
was a European.” This includes cutting 1,600 jobs, or 8 percent of the workforce,
as part of the three-year recovery strategy she announced last October. “People
expect that Americans come in and have more of a bottom-line approach.”

But she admits it can be heavy going, even when the boss is American. “In
certain geographies in Europe it can take you a year or two to reduce 100 positions.
That was described to me as a board member. | understand now how these things
work in a very different way. One of the things I’ve learned in my time here is that
in Europe there isn’t one approach,” she says. “If you have a product or a customer
problem in France, there might be an approach that works extremely well. But if
you took that same approach and tired to solve the exact same problem in Holland,
you might fail.”

She points to differences in communication style. “The Americans tend to be
pretty direct, but optimistic. In other geographies, the communication is more
subtle. You have to really listen not only to what people are saying but what
they’re not saying. In southern Europe, there’s far more nuance to what people are
saying. You often find they don’t want to say “No” to you, especially as the
chairman, but in fact they may not be able to achieve what you’ve asked them. I try
to listen really hard, and to say: “How are you going to meet this goal?”
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4. Answer the following questions, using the information from the text.
1. What problem has Nancy McKinstry had since she moved from New York to
Europe a year ago to run Wolters Kluwer?
2. What is she?
3. What opportunities do working woman have in the US?
4. The things work in a very different way in Europe, don’t they?
5. Are there the differences in communication style in US and Europe? What are
they?
6. What do you know about the communication style in Ukraine?
5. Read through the whole text. Which of these international issues are
mentioned and which are not?
a) woman in top management
b) levels of child care
¢) punctuality at meetings
d) the degree of difficulty involved in firing employees
e) the etiquette of exchanging business cards
f) problem solving
g) communication styles
h) use of first names
6. Complete the expressions with words from the text.
... experienced, nation ..., culture ...., .... rare, seniority ..., legitimacy ...
7. Now use the adjectives to complete these statements.
a) If there is not much of something, it is ..... .
b) Many years of working in a job make you ..... .
c¢) The top people in an organization are the most ..... .
d)... issues are ones relating to the way people think and behave in a particular
organization or country.
e) If a criticism is correct, it is ..... .
f)..... issues are ones relating to a particular country.
8. Are these statements true or false? Give the expressions that support your
answers.
- In Dutch schools, lunch is often not provided.
- It is easy for parents in Holland to deal with the lunchtime arrangements for their
children.
- Work-life balance is harder to achieve for women in the US than in Holland.
- Nancy McKinstry recently joined Wolters Kluwer from another company.
- Wolters Kluwer made a profit of €3.4 billion last year.
- It is easier for an American manager to do certain things in Europe than it would
be for a European manager.
9. Find expressions in the article that mean:
a) difficult;
b) areas or countries;
C) jobs;
d) a senior company director;
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e) a way of dealing with something;

f) a way of talking to people, giving them information, etc;

h) an objective.

10. Translate the following sentences into English paying attention to the
active vocabulary.

1. IcHye Benuka pI3HUIL B HAIlIOHAJLHOMY Ta KYJbTYPHOMY JIOCBiAl GaraThox
0i13HEC-CIIBHOT CBITY. 2. SIKII0 BU Oa)kaeTe OTpUMAaTH L0 MOCaay, BU MOBHUHHI
MaTu JOCBi poOOTM Ta rapHi pekoMmennauii. 3. OCHOBHUM MiAXOAOM JO
BUpIIIEHHs OaraThOX MpoOJieM Hamoi KOMIIAHII MU BBaXXAaEMO CBOEYACHY
KOMyHiKallito. 4. Bama ocHOBHa MeTa, sIK KEpIBHUKA, J0ATH MPO IMIJK KOMITaHi1
Ha pUHKY. 5. KepiBHUK NMOBUHEH 3BEpTaTH yBary Ha NpOMNO3uLii Hiyieriux. 6.
MeH1 ayke Ba)KKO IMPUCTOCYBATHCh JI0 HOBOro po3kiany poooru. 7. Ilim yac
00ITHBOT MEepepBU BU MOXKETE TPOXHU MEPENOYUTH ab0 3aBEpUIMTH HEBIIKIA/HI
cupaBd. 8. PHHOK TOCTIIHO 3MIHIOETHCA, TOMY KOMIAHISIM JyXe€ BaXKKO
3aJIMIATUCA KOHKYPCHTOCIIPOMOXKHHUMU. 9. ,HGSIKi HpaL[iBHI/IKI/I IIOBOAATBHCA
HEaJeKBaTHO y KpUTHYHUX cuTyarisx. 10. [I{o6 gocsartu cBo€i MeTH, BU MOBUHHI
0arato nparroBaTHy.

11. What is the key message of the text? Choose the best alternative.

a) There are differences between the way that Americans and European managers
work, and this allows American managers to do things that would be more difficult
for their European colleagues. However, there are differences within Europe that
Americans must not ignore.

b) It is surprising that lunch arrangements for Dutch children are not more suited to
working women, but the government is going to change this situation so as to give
Dutch families a better work-life balance.

c) Southern Europeans may find it more difficult to say “No” to their boss, but
companies should encourage these people to say what they really think by giving
them appropriate intercultural training.

12. Project work. “You often find they don’t want to say “No” to you, especially
as the chairman...” In your country, is it acceptable to say “No” to senior
managers? If so, in what situations is it possible?

Tema 8. Employment

Text 1

1. Read and learn new words.

- raise — migiioM

- interchange — oOMiH

- Co-workers — criBpoOiTHUKH

- prospect — nepcnekTuBa

- mortgage — imoteka

- Cost-cutter — ckopoyeHHs1 BUTpaT
- counselor — pagauk

- to underpay — HeTOTUTATUTH
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- plunge — 3anypenHs

2. Give English equivalents to the words and word combinations.

Co-workers, prospect, counselor, cost-cutter, rumours, executive coach, to
enhance, morale, productivity, at random.

3. Read the text and translate it.

The money move

You want a raise. You deserve a raise. But how do you ask for a it? Experts
say there are several ways to make the interchange less stressful and more
successful.

The first sign her co-workers noticed was the empty candy bowl. Lisa, an
accountant at a construction company, was a cheerful woman who had always kept
a dish of goodies on her desk. When she started removing the pictures and the
plants from her office, rumours began to circulate. She did not explain her behavior
to anyone. Then the candy dish disappeared. “She had been promised a raise* for a
long while,” recounts Linda Talley, an executive coach based in Houston.
Removing things from her office was a subtle way of letting her employers know
she wouldn’t wait any longer, but it worked. A few months later her salary was
boosted by $5,000. There are many ways to ask for a raise, and Lisa’s method is
not for everyone. But experts say there are some basic ways to enhance your
prospects for success.

Adding value

The golden rule is to offer value, based on qualifications and achievements.
Forget about your years of hard work, your experience, your personal needs and
expenses, your mortgage, your ailing grandmother and your Great Dane’s dog food
bills. The “dumbest case you can possibly present is one based on pity,” warns
Howard Figler, a career counselor and author of The Complete Job-search
Handbook.

In the private sector, your contribution probably falls within certain
categories. You may be a key person who attracts new customers or one who is
skilled at retaining the present relationships. You may be a cost-cutter, who
improves the company’s bottom line. Less quantifiable, but no less important, your
reputation might enhance that of your employer or you could be one of those sunny
personalities who boosts the morale of all around them, enhancing productivity.

R&D

It stands for “research and documentation”, which is your responsibility. You
must pinpoint your worth in the marketplace before entering into any salary
negotiation. Although specific salaries are a taboo topic and rarely discussed
among co-workers, you can find comparative information on career-related
websites and through professional organisations.

Brad Marks, CEO of an executive search firm specializing in the
entertainment industry, recalls a cable TV company division head who wanted a 30
percent raise as a good example. When Mr Marks asked him to make a case for the
huge jump, the executive returned armed with details of his contributions over the
years and the statistics to show he was underpaid compared to peers in the
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company and the industry. “However, some people just give a number at random,”
according to Mr Marks.
Taking the plunge

Now that you have done your homework, it is time to prepare yourself
mentally for the big day. Few people enjoy the idea of confronting their boss and
risking refusal (which is one reason so many companies have built in a structured
system of regular reviews and promotions), but it is important to remain calm.
Lastly, even if your palms are sweating, don’t forget to smile.
4. Answer the following questions, using the information from the text.
1.Why did Lisa start removing the pictures and plants from her desk?
2. Are salaries often discussed among the colleagues?
3. Which information from career-related websites can help you to get a raise?
4. What is the most important when you are asking for a raise?
5. What should you pinpoint before entering a salary negotiation?
6. Would you ask for promotion directly or in a subtle way?
5. Read through the text. Who are these people?
a) Brad Marks
b) Howard Figler
c) Linda Talley
d) Lisa
6. Find expressions in the text that mean:
a) colleagues;
b) American English for “sweets”;
¢) information that you hear unofficially, that may or may not be true;
d) the things that someone does or says considered as a whole;
e) someone whose job is to “train” and advise senior businesspeople about their
careers;

f) increased.

7. Match the verbs 1-8 with the expressions a)-h) from the text.
1 offer a) your experience

2 forget b) your employer’s reputation

3 present c) value

4 attract d) present relationships

5 retain e) new customers

6 improve f) morale

7 enhance g) the company’s bottom line

8 boost h) a dumb case

8. Now match the expressions in question with their meanings.
a) keep on good terms with current customers and suppliers;

b) use weak or stupid arguments;

) improve the way people feel;

d) improve the opinions that people have about your company;

e) obtain new clients;

f) add to profit because of your qualifications and experience;

50



g) don’t talk about what you have done;

h) contribute to the company’s profitability.

9. Look at the expressions in italics. Are they true or false?

a) R&D here means “Research and Development”.

b) If you pinpoint something, you identify it.

c) Itis generally acceptable to talk about a taboo topic.

d) If you are armed with information, you have it with you and use it to your
advantage.

e) Your peers are the people above and below you in your organization.

10. Choose the best alternative to replace the expressions in italics.

1. Taking the plunge

a) diving into a pool Db) falling in value c¢) doing something after a period of
preparation or hesitation

2. ... prepare yourself mentally

a) in your mind b) in your body ¢) in your work

3. Few people enjoy the idea of confronting their boss.

a) taking to their boss in a roundabout way

b) facing their boss directly to talk about a difficult subject

c) attacking their boss

4.... structured system of regular reviews.

a) appraisals  b) criticisms c) shows

5. ... and promotions

a) when employees keep the same job in an organization

b) when employees move to another organization

¢) when employees get a more senior job in an organization

6.... even if your palms are sweating, don’t forget to smile

a) transpiring  b) expiring ) perspiring

11. Translate the following sentences into English paying attention to the
active vocabulary.

1. SIxkmio 30UTBIIYETHCS J0JaHA BAapTICTh MPOAYKIIii, TO TEMIHM E€KOHOMIYHOTO
3pOCTaHHS KpaiHW OuIbIl BHUCOKI. 2. BaHK 3aBxam mepeBipse CYKYMHHH T0XiJ
POJMHM TIepe]l TUM, SK AaBaTh Kpenut. 3. HaliromopHima mepeBara immoTeKd —
MO>XKJIMBICTh OTPUMATHU BJIACHY KBapTUPY 3a JIeKiIbKa JHIB. 4. B geskux BUmaakax
JIUIIIE TICUXOJIOT 3IaTHUH JTOITOMOTTH MEHEKEepY OUIbI €(peKTUBHO IPaIOBaTH X
mipiernuvu. 5. HaBith HeBenmmka moMuiaka B poOoTi Oyxrairepa MoOXKe
CIPUYMHUTH BENMKI TpoOiemu aiig komnadii. 6. Ilin yac eKOHOMIYHOI KpU3U MU
BUTpayvalid Maifke BCl Tpotili, o0 orIaTUTH paxyHKU. 7. BoHa He 3Moxe BUOpaTH
HOBY Tipodeciro 0e3 IOmoMord KOHCyJbTaHTa 3 TpodeciifHoi misuibHOCTI. 8.
CydJacHWil PUHOK YK€ IIBHJIKO 3MIHIOETHCS TiJ BIUIMBOM TEXHOJIOTIYHOTO
nporpecy. 9. Skmo chiBpoOITHHKH MI3HAIOTHCS, MO iM HEIOIIaYyHTh, BOHHU
MOXXYTh TITH 10 KOHKypeHTiB. 10. KoHKypeHTHa KOMIaHis 3HU3MWIA BUTPATH Ha
BUPOOHHUIITBO 1 MU BUMYIIIEH1 Oyl 00’ IBUTH OaHKPYTCTBO.
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12. Project work. Is it better in an organization to have an established system of
pay scales and promotion, or is it better to deal on a case-by-case basis with people
who ask for a raise?

Text 2

1. Read and learn new words.

-to bash — kputukyBatu

-software — mporpamue 3a0e3neueHHs

-miscellaneous supplies — pi3Hi mocTaBKu

-contestant — ygacHuk

-to reimburse — BinmkogoByBaTH

-deed — cripaBa

-entitlement — npaso

2. Give English equivalents to the words and word combinations.
To bash, to reimburse, deed, entitlement, contest, bureaucracy, personal gain,
expenses, to predict, to hire.

3. Read the text and translate it.

\VVoodoo expense

David Wolff was walking down Bourbon Street, in the famed French Quarter
of New Orleans, complaining to a co-worker about a Wall Street analyst who
“always bashed us in his newsletter”. Inspired by the numerous voodoo shops
around, Mr Wolff thought that a voodoo doll would be just the thing to calm the
behaviour of the Wall Street analyst. His co-worker, who was a vice-president at
the software company that they both worked for, not only “loved the idea,” but
also prompted Mr Wolff to put the voodoo doll on the trip’s expense report, under
“miscellaneous supplies”. Faced with vice-presidential approval, the accounting
department paid up.

This is “a wonderful bland of unusual spending and bad intentions,” reckoned
Scott Adams, the creator of the ultimate anti-management hero, Dilbert, the
cartoon strip character. Mr Adams found out about the story in his role as judge for
the California-based Freeworks.com’s Laughing at Your Expense contest. And he
liked the voodoo story better than any other entry in the contest, so Mr Wolff will
be named as the official grand prize winner of the contest later this week.

By the deadline for submitting entries, Freeworks.com had received over 200
stories of employees who had tried — and succeeded, in most cases — to “gain an
advantage over their company”, according to Tapan Bhat, the company’s co-
founder and vice-president of marketing. Entries could be submitted via the
company’s website.

One contestant submitted an expense report for a trip to Chicago, where he
tried to cook some home-made food in his hotel room while showering and
accidentally burned the whole set of curtains in the room. His company duly
reimbursed him for $2,788 paid for the damaged hotel room, as well as for the
$0.75 can of camp fire fuel intended to cook only the food and not the curtains.
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Other entries pointed out the very strange rules relating to bureaucracy and
expense reports. One contestant reported having submitted a report that included
the price of donkeys hired to carry supplies up a mountain, as well as “beers and
expensive dinners”. The manager responsible for approving the expenses criticized
him for an unexpected error made filling out the form, related to the donkeys and
not the beers: “He said donkeys are NOT equipment, they’re transportation”.

“What’s most interesting is that most people who cheat on their expense
reports do it just for the excitement of it and not for some personal gain. The more
unethical the deed, the better, but | looked for unusual things that were hard to
explain. | expect David Wolffto go far in management,” Scott Adams predicts. For
now, Mr Wolff, an Oregon resident, will go to San Francisco to meet Dilbert’s
creator as an entitlement that came with his prize. This time the trip will not be on
expenses.

4. Answer the following questions, using the information from the text.
1.Why was David Wolff complaining about a Wall Street analyst?

2. What did his co-worker prompt to do? Why?

3. Who will be named as the official grand prize winner of the contest? Why?
4. How many stories had Freeworks.com received?

5. What strange reports were submitted by contestants?

6. Why did Scott Adams read all these expense reports?

5. Choose the best alternatives to replace the expressions in italics.

1)... a Wall Street analyst who “always bashed us in his newsletter”

a) praised  b) mentioned  c) criticized

2) Inspired by the numerous voodoo shops ...

a) Encourages b) Discouraged c) Ignored

3) His co-worker ... also prompted Mr Wolff to put the voodoo doll on the trip’s
expense report

a) discouraged Mr Wolff from putting

b) suggested that Mr Wolff should put

c) regretted that Mr Wolff had put

4) under “miscellaneous supplies” ...

a) supplies that do not come under another heading

b) supplies that might not be approved

C) unnecessary supplies

5) Faced with vice-presidential approval, ...

a) the disagreement of the vice-president

b) the uncertainty of the vice-president

c) the agreement of the vice-president

6)... the accounting department paid up.

a) refused to refund the expenses

b) refunded the expenses

¢) delayed refunding the expenses
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6. Look at how the expressions in italics are used in the text. Are they true or
false?

1. A blend is a kind of mix or combination of things.

2. A contest is a kind of competition.

3. A deadline is the earliest date that you can do something or finish something.

4. If you submit something like an expense claim or an entry to a competition, you
give it to someone to be checked or approved.

5.1f you are reimbursed for expenses, you do not get back the money you paid.

7. Read the text. Are these statements true or false, according to Scott Adams?
a) Most people who cheat on their expense reports do it for the money.

b) The contest organizers told him what to look for in the entries to the
competition.

¢) In the end, David Wolff will not lose his job for what he did.

8. Translate the following sentences into English paying attention to the active
vocabulary.

1. PUHKOBI aHaJITUKU BBAXAIOTh, IO 1 KOMIIaHIs 3aiiMae mepiie Miclie Ha PUHKY
KOHAUTEpChbkUX BUPoOIB. 2. [omicsynuit iHdopmaliiinuii GroneTeHbr OYB
npejacTaBieHui Ha 300pax akmioHepiB. 3. Ha kiHenp poky Oyxraiatep ToTye
piuHuii 3BIT 3 BUTpaT. 4. BuUKOpUCTaHHS Cy4YyaCHUX HAyKOBUX METOAIB Ta
(dbopMyBaHHS €PEKTUBHOI CIIBIIpaIll — HE MEHIII BAKJIMB1 aCTIEKTH MOJIepHI3allii. 5.
VYrpaBniHHS HE TOBHWHHO 3JIACHIOBATHCS TUIBKK JIJII JIOCATHEHHS OCOOHUCTOT
Buroau. 6. TpebGa MiHIMI3yBaTH BUTpPATHU BIAAUIIB KOMIAHIi, 100 3aJUIIATHACS
KOHKypeHTocripoMokHuMHU. 7. Tlocama Bile-mpe3uaeHTa AyKe BiANOBiTaIbHA 1
BUMara€ 3HaHHSI I1HO3EMHHUX MOB Ta €KOHOMIKM. 8. Bu Maete IMpaBO Ha
OC3KOIITOBHY MEAWYHY JornoMory. 9. MiKHaApOaHIH MYy3WYHUNA KOHKYPC
€BpobadyeHHs BiI0YBAETHCS BECHOI KOXKHOTO poky. 10. Bu moBUHHI CKOpOTHUTH
BUTpPATH, AKIO OakaeTe MpUa0aTH HOBUM JIIM.

9. Project work. Company employees are often told to treat the company’s money
as if it were their own. Is this always possible and realistic?

Pozaiax 4. Modern communication technologies
Tema 9. Trade

Text 1l

1. Read and learn new words.

- trade deal — ToprosenbpHa yroma

- incentive — ctumyrOrOUNH

- tax package — monmaTkoBuit makeT

- average inCOMe — cepeHii A0Xia

- foreign supplier — iHo3eMHWMIA TOCTaYATBHUK

- value-added tax — mogaTok Ha 10aHy BapTICTh
- officials — ynHOBHUKH

- garment production — BUpOOHHUIITBO OJATY
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2. Give English equivalents to the words and word combinations.

Trade deal, tax package, officials, income, garment production, quota, re-export,
duty-free, cluster, recognition, manufacture.

3. Read the text and translate it.

Textile groups hope trade deal will guarantee future

Few countries rely on their textiles industry more than Honduras. The
original "Banana Republic"”, it is one of the poorest countries in the Americas, with
an average per capita income of about $800 (€660, £435) per year. But in the last
decade, imaginative government incentives have combined with canny exploitation
of trade concessions and the international quota system to create a large cluster of
textile companies.

There are many industrial parks around San Pedro Sula, the economic
capital. They were set up under the maquiladora model, first used in Mexico,
whereby foreign suppliers could import components duty-free, for subsequent
untaxed re-export. Apart from cheap labour, Honduras offered a generous tax
package - no income tax, value-added tax or duties to be paid.

It also offered a relatively stable political background, unlike its neighbours
El Salvador, Guatemala and Nicaragua, which all suffered from civil wars during
the 1980s. It could also offer convenience. A good highway allows access in barely
30 minutes to Puerto Cortés, Central America's biggest port, which was developed
to transport pineapples and bananas. From here, it is 22 hours to Miami.

International labour rights groups complain there are barriers to union
recognition, to which Honduran officials reply that the sector's average wage of
about $3,500 per year is more than four times the national average. The "value
added" by plants covered by the maquiladora scheme reached 6.5 per cent of
Honduran gross domestic product in 2003.

The sector employs 114,000 people, or 30 percent of the country's total
formal industrial employment. The problem is the ending later this year of the
Multi-Fibre Arrangement governing world quotas. Employment has stayed steady
during the first three phases of the lifting of quotas. However, about 80 percent of
Honduran garment production is simple products such as T-shirts, which are
hardest to protect against low-cost producers, while 20 percent of the industry's
employment comes from Asian companies who first located there because of the
quotas.

Honduras' response is the Central American Free Trade Agreement (Cafta),
initialled by the US and five Central American countries this year. However, it
faces what could be difficult progress through the US Congress. Further, the
maquiladora concept is changing. Nine companies, accounting for 20percent of
employment in the sector, now produce their own materials, rather than buying
them in. For example, Elcatex, a Honduran-owned textile producer in San Pedro
Sula, manufactures textiles and uses computer-aided design to cut the cloth —
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before sending it to be stitched into shirts for brands such as Jockey, Ralph Lauren
and Nautica, at a factory five minutes away.

4. Answer the following questions, using the information from the text.

1. What have government incentives combined to create a large cluster of textile
companies?

2. What does the maquiladora model present?

3. What do International labour rights groups complain for?

4. How many people are employed in this sector?

5. What type of products takes the biggest part of Honduran garment production?
6. Why is the maquiladora concept changing?

5. Match the words to make expressions from the text.

- per capita - model

- trade - capital

- quota - income

- industrial - labour

- economic - parks

- maquiladora - concessions
- cheap - system

6. Now match the expressions in EX. 5 to their meanings.

a) When companies import parts and materials tax-free to make them into products
that are re-exported,;

b) The average amount earned by each person in a particular country;

c) An area in or outside a city where there a lot of factories;

d) The most important city in a country for business and industry;

e) When imports are limited to a particular level;

f) When one country has particular advantages in trading with others;

g) When it does not cost much to pay employees.

7. Find expressions in the text that mean:

a) Steady and unlikely to change;

b) A main road,;

¢) The ease with which you can get to a place;

d) Obstacles;

e) When workers are given the right to form organisations to ask for better pay and
condition;

f) The difference between the price for which a product is sold and the cost of
producing it.

8. Are these statements true or false? Give the expressions that support your
answers.

In the Honduran textile industry...

- there are about 11400 workers.

- the number of jobs has fallen because quotas are ending, in three stages.

- companies make high value-added clothing.

- companies are not in a good position to compete with other low-cost producers.

- companies are all Honduran-owned.
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9. Correct these statements about expressions used in the text.

a) If you react in a particular way to a situation, this is your respond.

b) Another word for ‘idea’ is conception.

¢) If a company makes materials, it products them.

d) A company that makes something is a producer.

e) Using computers to design something is computer-helping design.

f) When two pieces of cloth are joined together, they are stacked.

10. What is the key message of the text? Choose the best alternative.

Honduras is...

- A stable country for textile manufacturing and conditions there are not changing.
- A good place for textile manufacturing, but the industry is changing.

- At risk of becoming too expensive for textile manufacturing.

11. Translate the following sentences into English paying attention to the
active vocabulary.

1.Ilpe3uaent CLIA moBimOMUB KOHIpEC MpO CBI HaAMip CKacyBaTH TOPIiBEJbHI
OiIery JJIs Kpain Asii. 2. ABTOMaTH30BaHI CUCTEMH YIPABJIIHHS TPaHCIIOPTOM
BUKOPUCTOBYIOTBCS 3 METOK) KOMIUIEKCHOTO MOHITOPUHTY Ta YIpPaBIIHHS
3acobamu nepecyBaHHs. 3. KepiBHUK Mae MpaBo BIIMIHUTH CTUMYJIIOIOUYH yTIBKH
JUIsE TIPalliBHUKIB Yy SKOCTI TOKapaHHsS 3a TMOraHi pe3yiabTaTd mpami. 4.
BupoOuunrBo oasiry BuMarae KpamidikoBaHoi mpaii poOiTHukiB. 5. CepenHiit
noxia ykpainus 3pic Ha 10% mpoTarom MUHYJIOrO poky. 6. 3apa3 Hallla KOMIIaHis
HAMaraeTbCsl YKJIACTH HAWOUIBII BUTIAHY TOPToBedbHY yroay. 7. IHo3zemHI
NOCTaYaIbHUKMU 3alpONOHYBAJIM MPUBAOIMBI I[IHM Ha TKaHUHH. §. BapTicTh
poOouoi cuin y KpaiHax A3li 1yxe HU3bKa, TOMY BEIUKI KOMIaHIii pO3TalllOBYIOTh
BUPOOHUIITBO came TaMm. 9. [lpuBaTtHi miANpuUeMIll TMOBHHHI TUIATUTH TOJATKH
koxHoro Mics. 10. Oxpim gemeBoi pobouoi cwim, ['oHAgypac 3amporioHyBaB
HmieIpuil TOJIaTKOBUM MaKeT — Hi MOJATKY Ha MPUOYTOK, HI MOJATKY Ha JOJaHy
BapTICTh, HISIKUX IHIIUX CILIAT MOAATKIB.

12. Project work. Is there a textile industry in your country? If so, where is it
based? What types of clothes does if produce?

Text 2

1. Read and learn new words.

-living standards — »xwuTtreBi cTanmapTH

-supporter — npuxXUIBHUK

-financial instability — ¢pinancoBa HecTaOLIBHICTB

-to diminish — 3mennryBarucs

-to heighten — migBuIyBaTH

-unsustainable demands — nHecriiiku BUMoOrn

-elimination — ycynenus

-cataloguing — karamnorizaiis

2. Give English equivalents to the words and words combinations.
Living standards, supporter, instability, to diminish, elimination, opponents,
enthusiasts, environmental damage, globalization, unsustainable.
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3. Read the text and translate it.
Globalisation needs no defense — it needs to be questioned

The main point of the globalization argument is that trade liberalization
drives economic growth and economic growth raises living standards. Its
supporters say that on a wide range of measures — poverty, the age to which people
live, health, education — more people have become richer at a faster pace in the
past 60 years than ever before. However, globalisation’s opponents would claim
that this success has had its negative sides: that the increases in prosperity have
favoured the rich far more than the poor, that trade liberalization has encouraged
the growth of bad working conditions and child labour, that lifting the barriers to
the free flow of international capital has increased financial instability, and so on.
Globalisation’s enthusiasts are so good at cataloguing globalisation’s benefits
while ignoring its costs. And | am referring not just to the flight of jobs from
developed countries to less developed ones or the environmental damage caused by
the developing world’s rapid industrialization, but to globalisation’s social and
cultural effects.

After all for those of us in the developed world, there is hardly a part of our
lives that globalization has not touched. On the plus side, for example, it has
greatly increased consumer choice: Britons can now buy strawberries all year
round from their local supermarket, drive a Czech-built Skoda, wear trainers made
in Vietnam and spend their holidays in China. But while their power as consumers
may have grown, their power as employees has probably diminished as
globalization has increased competition and work pressures, and heightened job
insecurity.

What | would like to see, therefore, is an attempt to weigh up the costs and
benefits of globalization to decide whether, on balance, it is making the world a
better place or a worse one — not just economically, but across a range of issues.
Economically, it could start by asking whether globalization is a good thing
because it offers the hope of lifting millions out of poverty, or whether it is a bad
thing because, as is often claimed, it is widening the gap between rich and poor. It
would also have to ask whether the drive to increase living standards through ever-
greater levels of industrialization and consumption was making unsustainable
demands on the earth’s resources.

Personally, however, | would be more interested in reading its cost/benefit
analysis of the social and cultural questions. Does globalisation, for example,
Increase our access to the arts, or are we suffering from a global pop culture easily
sold everywhere? Does globalisation enable more people to experience the
surprises and pleasures of cultural diversity or is it leading to the elimination of
differences and the mixing of national and local cultures into a global, mainly
American, stew? Are our lives made more interesting and exciting by
globalisation’s destruction of old traditions and communities or are we made more
miserable by the loss of the cultural individuality that gives structure to our lives?
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4. Answer the following questions, using the information from the text.

1.What is the main point of the globalization argument?

2. What do globalisation’s opponents claim?

3. What are the globalisation’s benefits? Give please the examples of our lives that
globalization has touched.

4. Has the globalization increased people’s living standard or not?

5. Are we suffering from a global pop culture easily sold everywhere? What do
you think?

5. Are these statements true or false? Give expressions that support your
answers.

a) The first paragraph talks about argument for and against globalisation.

b) The second paragraph refers to some of the costs of globalisation.

¢) The third paragraph gives some examples of the benefits of globalisation in a
developing country.

d) The fourth paragraph is only concerned with the advantages of globalisation.

e) In the fifth paragraph, the writer says he is mainly interested in the economic
effects of globalisation.

6. Match the nouns 1-7 to their meanings a-g.

1. trade liberalisation a) obstacles that stop something from happening
2. economic growth b) when trade is made easier by reducing quotas,
Import taxes, etc.

3. poverty c) when people are poor

4. prosperity d) when the economy gets bigger

5. child labour e) when people are rich

6. barriers f) when conditions change very fast

7. instability g) when children work

7. Choose the best alternatives to complete the statements about the
expressions in italics.

1. If you catalogue the benefits of something, you

a) list its advantages. b) list its disadvantages. c) write a book about its advantages.
2. If you ignore the costs of something, you

a) think about its negative effect. b) think about its positive effect.

c¢) don’t think about its negative effect.

3. If A touches B, it

a) ignores it.  b) influences it.  ¢) has nothing to do with it.

4. If something diminishes, it

a) gets smaller.  b) stays the same. c) gets bigger.

5. If A heightens B, it

a) decreases it.  b) leaves it the same. ) increases it.

8. Look at the text. Match the verbs 1-5 to the expressions a)-e) that they go
with.

1. weigh up a) millions out of poverty
2. lift b) living standards
3. widen C) unsustainable demands
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4. increase d) the costs

5. make e) the gap between rich and poor

9. Three questions are asked in the text. Below are some possible answers. Put
them in the same order as the questions to which they relate.

a) Globalisation is not creating a ‘world culture’: France is still very French, Spain
very Spanish and so on.

b) Some people like change, and don’t mind that old ways of doing things are
destroyed.

c) There is a lot of pop culture, but a lot of serious culture too: look at the
increasing number of serious books being sold, the number of people going to
classical concerts and so on.

10. What is the key message of the text? Choose the best alternative.
Globalisation...

a) is definitely a good thing.

b) may be a good thing, but we have to look at its disadvantages

c) is definitely a bad thing.

11. Translate the following sentences into English paying attention to the
active vocabulary.

1. JKurreBi craHmapTd JOJEH 3HAYHO MIJBUIIWJIKCH OCTaHHIM YacoM. 2.
[IpuXUIBHUKK IIOTO PYyXy BHCTYIAKOTh 3a CKOPOYCHHS pPOOOYMX TOJHH
npaiiBHUKIB. 3. OTIOHEHTH 3BUHYBAYYIOTh YpsiA Y 30UIbIIEHHI MOTOKY TPYIOBOi
Mirparii Ta y HE3aKOHHOMY BUKOPUCTaHHI AUTA4Oi mparmi. 4. Mi Hamaraemoch
3MEHIIUTH BUTpaTH Ta 30epertu poboui micug. 5. diHaHCOBA HECTAOUIBHICTH
KOMITaHii HETaTMBHO BIUIMBaE Ha 1ii iMimK. 6. ParioHanbHe BHKOPUCTAHHS
NPUPOTHUX pecypciB € mpobiemoro Oaratbox Kpain cBity. 7. KokHa pexinamna
CTpaTerisi MOBUHHA 3BEpTaTH yBary Ha KyJIbTYpHI OCOOJIMBOCTI Ta Tpaauiii
periony. 8. I'mobamizamis mae Oararo TO3WTHBHUX acleKTiB, aje He Tpeda
irHOpyBaTtH 1 ii HeratuBHI Hacaiaku. 9. [IpobiieMun HaBKOJIUIITHBEOTO CEPeIOBHINA
o0roBoprorOThCsl Ha KOXkHIN cecii Acam6iiei OOH. 10. IlpamiBHUKH CTpakaar0Th
BiJl TUCKY Ha p0OOYOMY MICTi Ta, HE BUTPUMABIIIH KOHKYPEHIIii, 3BUTBHSIIOTHCS.

12. Project work. Some countries claim that they have ‘cultural’ industries that
need special protection from outside competition, like France and its film industry.
Do you agree with this sort of protection? Why/ why not?

Tema 10. Quality

Text 1

1. Read and learn new words.

-founder — 3acHoBHMK

-to publicize — my6nikyBaTn

-consultancy projects — koHCyIbTaIliiHI TIPOSKTH
-an assessment of quality — ominka sikocTi
-customer perceptions — CipHifHATTS KITIEHTIB
-quality council — paga 3 sikocTi
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-implementing — peanizaris

2. Give English equivalents to the words and words combinations.

Founder, assessment, implementing, responsibility, objective, quality councils,
priority, gap, performance.

3. Read the text and translate it.

Quiality put into practice

Joseph Juran, along with W. Edwards Deming and Philip Crosby, is one of
the founders of the quality management movement. While Deming and Crosby
often spoke of quality in more philosophical terms, urging companies to adopt
quality as a vision, Juran concentrated on the problems of planning and
implementing quality systems.

Juran was born in Romania in 1904, but grew up in rural Minnesota. He
attended the University of Minnesota, where he studied electrical engineering and
was also chess champion. He then went to work for Western Electric Company at
Hawthorne, near Chicago, where he developed many of his most important ideas
on quality. After the second world war he joined the faculty of New York
University and began further revising and publicizing his ideas. This led him
towards a series of lectures and consultancy projects in Japan during the 1950s and
1960s.

Juran defines quality as “managing the activities needed to achieve the
quality objectives of an organization”. He begins from two principles. First,
managers have to realize that “they, not the workers, must shoulder most of the
responsibility for the performance of their companies”. Second, they must
understand the financial benefits that can be realized once quality is made a
priority. He thus turns quality into a management issue first and foremost.

Juran insists that quality is defined by the user, not the producer. If the
customer does not perceive that a product has delivered good quality, then the
company has failed. An assessment of quality, therefore, means that management
must look outside the company as well as inside.

This assessment of quality is seen as the first step in implementing a quality
system, and requires the company to analyse customer perceptions, internal
system, whether there is a “quality culture” in the organization and, most
Important, the financial costs of delivering poor-quality products. In organizing for
quality, managers again must take the lead. Juran suggests the idea of “quality
councils”, teams of senior managers drawn from all departments who could lead
the coordination of systems across the company.

Quality is implemented in three stages. First, in the planning stage, quality
targets are set and resources are allocated. In the control stage, performance is
evaluated and compared with goals, and the gap between the two identified. Third,
for each gap, a quality improvement project is set up to find ways of closing the
gap and then implementing the solutions.
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4. Answer the following questions, using the information from the text.

1. What was Joseph Juran?

2. When and where was he born?

3. What did he do after the second world war?

4. How did Juran define quality? What two principles did he mention?

5. Juran suggested the idea of “quality councils™, didn’t he?

. Is quality implemented in three or four stages? What are they?

5. Are the following statements true or false? Give the expressions that
support your answers. Juran...

- was one of two founders of the quality movement.

- was born in Romania but grew up in the US.

- taught at Yale University.

- worked on quality from four basic principles.

- considered that quality was a management issue.

- thinks that the real judge of quality is the user not the producer.

- thinks that quality should be applied in five steps.

6. Find verbs in the text to complete these statements. If you ...

- believe in an idea and start to apply it, you ... it and ... it.

- work on one area much more than on others, you ... on it.

- go to a particular university, you ... it.

- work on a particular idea, you ... it.

- start work at an organization, you ... it.

- change the ideas you have about a particular issue, you ... them.

- make your ideas known, you ... them.

7. Choose the best alternatives to replace the expression in italics.

1. “... managing the activities needed to achieve the quality objectives of an
organization”.

a) finish b) set out C) attain

2.... managers, not the workers, must shoulder most of the responsibility for the
performance of their companies.

(o]

a) take b) give c) do
3. managers must understand the financial benefits that can be realized ...
a) payments  b) drawbacks C) advantages

4... once quality is made a priority.

a) one of the least important tasks of managers

b) the most important task of managers

c¢) one of many managerial tasks

5. He thus turns quality into a management issue first and foremost.

a) last but not least  b) above all  ¢) among many other issues

8. What are the two key messages of the text? Choose them from the list.
Juran thinks that quality ...

a) can be implemented by groups of workers.

b) can, in the end, only be judged by customers.

C) can be seen as a vision or philosophy shared by the whole company.
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d) should be implemented by managers in a coordinated way.

9. Translate the following sentences into English paying attention to the active
vocabulary.

1. IlpauiBHUKHA TIAOPUEMCTB IMO-PI3HOMY OLIHIOIOTH MPOAYKTHBHICTH Mpari. 2.
Jlep>kaBHa KOMIIaHis NPOIMOHY€E 3AIMCHIOBATH PO3CIIAYBAHHS LIOA0 IMIOPTY. 3.3
HOBOIO POKY KOXXEH YKpaiHellb MOK€ PpO3NOAUISTH allbTEPHATUBHY EHEPTilo,
BUpOOJIEHYy BiIacHUMHU cuiaMu. 4. MixHaponHUi BaliOTHUM (OHA MO3UTUBHO
OLIIHMB Tpouec mnpoBeaeHHS peopM. 5. KokeH mMokyrneub MOXe BIacHOPYY
BU3HAUYUTH SKICTh HagaHux mociayr. 6. Ha OaraTouucenbHUX mpoTECTax
BUMAraloTh CKacyBaHHS 30UIbIIEHHS Tapu(]iB Ha TPAHCHOPTHI MEPEBE3CHHS. 7.
JlocsirHeHHs ~ Oa)kaHOTO  pe3yJbTaTy CTal0 HACHIKOM YHUCEIbHUX CKapr
crioxkuBaviB. 8. I'mobamizalis Mae 0araTo MO3UTUBHUX ACIICKTIB, aJIe € 1 HETaTUBHI
ctopou. 9. [HO3eMHI mNOCTayaJbHUKH 3aMPONOHYBAIM MNPUBAOIMBI IIHK Ha
nepesuHy. 10. By MOBHHHI CKOpPOTHUTHM BHTpATH, SKIIO Oaxaere npuadaTH
OPUMICBKHIA KOTEJIK.

10. Project work. Have products improved in quality over the last 20 years, or not?
Give some examples from your own experience as a consumer.

Text 2

1. Read and learn new words.

-quality survey — sikicHuii OrJisiz

-ranking - peATHHT

-poor reputation — morana pemyTaitis

-fierce competition — sxopcTka KOHKYPEHITis

-quality gap — aediruT sxocTi

-domestic carmakers — BiTYM3HSHUI aBTOBUPOOHUK

2. Give English equivalents to the words and word combinations.
Survey, fierce competition, domestic carmakers, endorsement, vehicle, to struggle,
quality, customer satisfaction, marquee, utility.

3. Read the text and translate it.

Korean cars score in quality survey

South Korean carmakers have long been the subject of jokes about poor
quality in the US. But yesterday they won the endorsement of US car buyers when
Hyundai jumped ahead of Detroit and some European carmakers in a quality
survey. The JD Power & Associates “initial quality” survey, which measures the
number of problems reported by a customer in the first 90 days of new vehicle
ownership, showed that Hyundai and Kia Motors had on average reduced such
problems by 57 percent over the last six years. The number of problems reported
on average for the two carmakers dropped from 272 problems per 100 vehicles in
1998 to 117 this year according to the survey, which involved 51,000 vehicle
owners.
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Hyundai performed better than Kia, tying with Honda of Japan for second
place in the rankings after Toyota. The Koreans now lead European carmakers by
five problems per 100 vehicles and are ahead of General Motors, Ford and
Chrysler, by six problems, while trailing the Japanese by six problems per 100
vehicles. “A decade ago, as Korean manufacturers struggled with a universally
poor reputation for vehicle quality, no-one would have predicted they could not
only keep pace, but actually pass domestic carmakers and other foreign imports in
terms of initial quality,” said Joe Ivers, Executive Director of quality/customer
satisfaction at JD Power, based in California.

Toyota again dominated the survey, with the fewest problems reported.
However, GM, Ford and Chrysler had more than the industry average of 119
problems per 100 vehicles for the second year running. GM’s Cadillac luxury
brand and the Jaguar marquee owner by Ford both narrowed the quality gap with
Lexus, Toyota’s luxury offering that is the biggest seller in the segment.

Like last year, the study also showed that carmakers across the board are
making better quality vehicles amid fierce competition and a drive by Detroit to
make up ground lost for years to Toyota and Honda. Initial quality problems
dropped industry wide by 11 percent from last year. However, the Hummer, GM’s
massive sport utility vehicle inspired by the US army’s Humvee, came bottom of
the list of 37 vehicle brands in terms of the number of problems reported, for the
second year running.

. Answer the following questions, using the information from the text.

. Are Korean cars much better now than they used to be?

. Why have South Korean carmakers been the subject of jokes in the US?

. What place in the ranking do Korean cars take?

. What takes the first place?

. What did the survey show last year?

. Does the survey confirm your opinions of different car makes? Why / why not?
5. Read through the whole text and match the figures with the things that they
refer to.

57 percent, 272, 117, 51.000, 2", 119, 37.

6. Are the statements about the expressions in italics true or false?

a) “Korean cars won the endorsement of US car buyers” means that US car buyers
still don’t like Hyundai and Kia cars.

b) “Hyundai jJumped ahead of Detroit and some European carmakers in a quality
survey’ means that previously Hyundai had worse quality than US and European
cars, and now they have better quality.

c) The “initial quality survey’ relates to the quality of cars over their whole
lifetime.

d) The number of problems reported by customers in the number of problems that
they told the people doing the survey about.

e) The number of problems dropped means that there were fewer problems.

f) The survey involved 51,000 vehicle owners means that this number of people
took part in the survey.

OO wWNE A~
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7. Find expressions in the text to replace the expressions in italics.

a) Toyota were top in the survey.

b) Some of the results were the same this year as last year.

¢) Some carmakers had become closer in quality to Lexus.

d) Carmakers everywhere are improving quality.

e) There has been an effort by US carmakers to improve quality.

f) US carmakers are trying to reduce quality differences in relation to Toyota and
Honda.

g) The Hummer is based on the Humvee.

h) The Hummer had the worse quality of any vehicle in the survey.

8. Translate the following sentences into English paying attention to the active
vocabulary.

1. Ski Openau 3ailHsIM APYTy MO3ULIIO Y PEUTUHTY 3TIHO 3 ONUTYBaHHAM? 2. 3a
CKUIBKM POKIB ILIbOMY BHUPOOHUKY TpPaHCHOPTHUX 3aCO0IB BJAJIOCS CKOPOTUTH
nepesik HenonikiB? 3. Yu Mir Xtoch nepeadayuTH, 1O KOpeHCbKi BUPOOHMKH
MallMH BUMEpPeaTh JAesiki eBponeiicbki Ta amepukaHcbki! 4. Ilo6 orpumatu
HOBHMI CErMEHT PHMHKY, MU TOBHHHI HE TIIBKW MIAHATH IIiHY, ajie¢ ¥ MOKPaIIUTH
AKICTh aBTIBOK. 5. ONMUTYBaHHS PUHKY MOKA3YE, IO CIIOKUBAYl HAJIAIOTh IepeBary
MallliHaM CepeHboro kimacy. 6. [lorana pemyrarlisi KepiBHUKAa MOXE HAIIKOAUTH
IMIZDKY yciel komnanii. 7. JKopcTka KOHKYpEHIIisl 3MycHiia Hac 3HA4YHO 3HU3HUTH
I[IHU 32 PaXyHOK CKOPOUYEHHS poO0YHNX MicIlb. 8. YKpaiHChKI CIIOKMBa4Y1l 0OUPAIOThH
1HO3eMHUX BHPOOHUKIB TPAaHCIOPTHHX 3aco0iB. 9. BracHuku aBTIBOK OOypeHHI
3aBEJIUKOI0 I1HOIO Ha nainbHe. 10. SIkicTh Ta Oe3meka — e OCHOBHI BUMOTH 0
TPAHCIIOPTHOTO 3ac00y.

9. Project work. Make a list of brands for another product category (e.g. washing
machines). Then rank them for perceived quality.
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AHIJIO-YyKPAIHCBKHI CJIOBHUK

accounting (to) n 6yxraiaTepcbkuii 00JIiK
account for cknamatu

activity n gisapHICTb

adjust v npuctocoByBaTH

advertising n pexiama

appealing target mpuBabauBa MeTa
arrange Vv BperyaroBaTi

authority n ympapiinHs, Biaaa, aBTOPUTET
beneficial adj Burinuuii, kopucHuit

benefit n kopucts, BUroaa
business-to-business market mignpueMHUIIbKHI PUHOK
board of directors n paga aupexTopis

bond n oGirarris

branch n ramyss

cause V CIIpHYHMHSATH, BU3HBATH

censure V ocyauTu

chief accountant n rosioBHuit Oyxranrep
commodity n mpoayKT, TOBap

comparative adj mopiBHJIbHUH, BITHOCHHIA
consumer n cooxuBay

consultancy projects koHCyIbTaIliiiHI IPOEKTH
contractor n miapsiTHUK

commercial n pexiaamMH#i poIUK

corporate customer koprnopaTuBHUN 3aMOBHUK
cost-cutter N CKOpo4YeHHs1 BUTpAT

deal with v matu cripaBy 3

debt n 6opr

decrease v 3meHIyBaTi

deliver v nocraBnstu

demand n monwut

determine v BuzHavatu

detergent’s smell 3amax Mutouoro 3aco0y
discourage v 3aBaxkaTu

drop v nagatu

domestic carmakers BiT4M3HSHUIT aBTOBUPOOHHUK
efficiently adv edbexruBHO

elimination n ycyneHHs

employ v HaiiMaTH, BUKOPUCTOBYBAaTH
end-user n KiHeBuil CrioKuBay

entity N ekoHOMIYHA OTMHUIIS, 00’ EKT
enterprise N mignmpueEMCTBO

establishment n BctanoBneHHs
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essence N CyTHICTh

executive adj kepiBHHK, (haxiBelb

exceed vV mepeBuUIIyBaTH

expand v po3mmpsTu

extend v posmmpsiTu

fierce competition >xopcTka KOHKYpEHIIis
finance v ¢inancysaru

financial instability ¢inancoBa HecTabiBHICTH
forecast v mporuo3yBaHHs, epe10aYeHHs
goods n toBap

garment production BUpOOHHUIITBO OsTY
growth n 3pocranHs

gross national product GNP BayioBuii HalliOHATBHUHN TPOTYKT
heighten v migBuiyBatu

household n momorocmnomapcTBo

Incentive n ctumyJ, ClIOHYKaHHSI

Increase V 301IbIIyBaTH

input n BXiz, mogaya

Insurance n crpaxyBaHHS

invest v Bkiiagatu

ISsue shares v BUIIyCKaTH aKIlil
joint-venture n criibHE MiIIPHEMCTBO
labour force po6oua cuna

lack n 6pak yoroch, HecTaua

loophole n na3iBka

means v 3acib

merchant n nmpoxasenp

mortgage n imoTeka

output N BUITyCK MPOYKITii

officials n unnoBHUKHK

productivity N mpoayKTHBHICTH

profit n Buroaa, KopucTh

provide v 3abe3neuyBaTy, mocTav4aTi
purchasing decisions pieHHs PO 3aKyITiBIIO
procurement n 3akymisi

rate n craBka, HopMa

reimburse v BigmkomoByBaTH

relatively adv BigHOCHO

research n HaykoBe JOCIIIKCHHS

require V BuMaratu

revenue-sharing agreements - yroau mpo po3moIiI JOXOIiB
road warrior n gpinancep

scarce adj HemocrartHii

scale n mkana
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shareholder n akmionep

shortage n 6pak, HecTada

skilled graduate xBamihikoBaHHIT BUITYCKHHK
stock n don, 3amac

steady adj criiikuii, mOCTIHHUI

stock exchange donmosa Gipxka

supply n mpormo3wuirisi, mocTaBka

sufficient adj mocrartHii

surplus n maaIMIIOK

tax package momaTtkoBwHii makeT
technological gadgetry rexHomoriuni HoBaIii
tool n iHCTpyMEHT, 3HApsI A Tparli
unemployment n 6e3po0itTs

underpay v HeAOIIATHTH

underprivileged people mano3abe3neueni a1
value-added tax mogarok Ha q0/aHy BapTICTh
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