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INEPEJIMOBA

Po3BuTOK MiXkHapOAHHX 3B’A3KiB YKpaiHW 3 HaBKOJHIIHIM CBITOM Y
rajny3six CKOHOMIKM, KyJIbTYpPH 1 TYypU3My, 3pOocTaroua TEHJACHLIS 10
BIOCKOHANEHHs BHMIIOI mpodeciiiHoi OoCBiTH 00yMOBHIIM aKTyalbHICTb
npobIeMy aHTJIOMOBHOI MiATOTOBKM KBanmiikoBaHWX (axiBILiB, 3JaTHHX
BHUpIIIYBaTH BUPOOHWYI TMHUTAHHS HAa MIDKHAPOAHOMY piBHI Ta YCHIIIHO
peanizyBaTH IPOLEC CHIBPOOITHHMIITBA HAIOT ICPXKABY 3 IHIIMMHU KpaiHamu.

HaBwaneamit mociOuuk «/lioBa aHTIiiichbka MOBa» Mae TpPaKTHIHE
CIpSIMYBaHHS Ta BiANOBiZae BHMOTaM TMpodeciiHO OpiEHTOBAHOTO
HAaBUYAHHS, BHCYBAIOYM TIPOMO3MII0 IMI0A0 HaOyTTs mpodeciiiHoi Ta
(yHKIIOHANFHOT ~ KOMYHIKaTHBHOI  KOMIIETeHINIi y  KOPHUCTYBaHHI
aHrMiicbK010 MOBOIO. [10CiOHMK Haa€ MOKIMBICTh PO3BUBATH MPOQeCiiHy
MOBHY KOMIIETEHIIi0 i cTpaTerii, ski HeoOXimHi MailOyTHIM (axiBUAM IS
eeKTHBHOI y4acTi y CHTYyalisIX AIIOBOTO MIKKYJIbTYPHOTO CHiIKyBaHHS.
Lle 3milficHIOETbCA NUIIXOM IHTErpallii MOBJICHHEBHX YMiHb Ta MOBHHX
3HaHb B paMKax TEMaTHYHOTO i CHTYaTHBHOTO KOHTEKCTY BiIIIOBITHO 10
akazemiuHoi Ta mpodeciitHoi cdep crynentiB. Tomy ansa 3abe3medeHHs
npodeciiiHol cpsAMOBaHOCTI HABYAHHS aHTIIHCHKOI MOBU TEMH 1 CHUTYaIlii,
0 TPONOHYIOTECS Yy TMOCIOHWKY, TMOB’S3aHI 13 3MicTOM MalOyTHBOI
(axoBoi AiSNBHOCTI CTYJEHTIB 32 HAIPSAMOM MiArOTOBKU « Typu3m».

CTpykTypa Ta OCOOJNMBOCTI YHNOPSOKYBaHHS HaHOTO HaBYaJbHOTO
nociOHWKa CHpSAMOBAaHI Ha IHTEIPOBaHE HABYaHHS pI3HAX BHUIIB
MOBJIEHHEBOT [iSTBHOCTI: TOBOPIHHSA, YHWTaHHS, ay[AilOBaHHA, IHUCHMA.
HaBuanpauit Matepian mociOHWKa MiOpaHWH 3 ypaxyBaHHIM IpPOTPAMHHUM
BUMOT, TTpodeciifHnX moTped CTyNeHTIiB Ta BUMOT PHHKY Mpalli, Ha SIKOMY
BOHU OynyTh (yHKIIOHYBaTH fK MaiOyTHi QaxiBmi. [lociOHWMK MiCTHTBH
BIPaBU Ta 3aBJAaHHS IJIS ayJUTOPHOI Ta caMOCTiHOI POOOTH CTYHAEHTIB,
0 BiJMOBigae BUMOTaM HaI[iOHAJIbHOI KPEIUTHO-MOAYIBHOI CHCTEMH.
MeToto caMOCTIifHOT pOOOTH € yJOCKOHAJCHHS 3HaHb, HABMYOK 1 BMiHb,
HaOyTHX Ha MpPaKTUYHUX 3aHATTAX, 3a0€3MeyeHHs 3aCBOEHHS Ta
3aKpIIUICHHS IOJIATKOBOT'O MaTepiaiy.

[TociOHMK CcKJIAgaeThCss 3 BOCBMH PO3MAUIIB, Y SKHX IPEACTABICHO
temu: «Kocmiunmii Typusm», «ExoTypusm», «lIpuromHUIBKAN TypH3M»,
«Ilam’satkuy, «/linose BigpsamxeHHs», «Kap’epa i mpodecis», «Bigkputrs
TypOi3Hecy». Koxxuuil po3ain Mae o1HaKOBY CTPYKTYpPY (TE€KCTH, CIOBHHK,
BIPaBU) i PO3MOYMHAETHCS 3 AUCKYCii 3 METOI0 CTBOPEHHS MOTHBALiiHOI
OCHOBH JUIsl TiSUTBHOCTI CTYJEHTIB Ha BCIX €Tanax HaBYaJbHOIO MPOIECY.
Jns 1poro MpOMOHYIOTHCS MOBJICHHEBI CHTYyalii, $Ki JO3BOJSIOTH



CTyICHTaM OpIEHTYBaTHCS B TeMi ¥ MeETi BHCJIOBIIOBAaHHS, YMOBAax
crinkyBaHHsA. HoBWH JeKCHYHMIA Marepial TOIA€ThCSA IOCTYIIOBO
VIIPOJOBXK YCIX PO3AUIIB W BHKOPHUCTOBYETHCS B YCHOMY 1 MHCEMHOMY
MoBieHHi. st ¢opMyBaHHS 1 PO3BUTKY JIEKCHYHOI  HaBHYKH
NPOMOHYIOTBECS BIPaBM Ha IMITalil0 JEKCHYHHUX OJMHUI, Ha BHOIp
JEKCMYHOT OJMHHUII 13 CEMaHTHYHOTO MPOCTOPY aJeKBAaTHO 3agyMy
BHCJIOBIIOBaHHS, HA BKIIOUCHHS JIEKCMYHOT OJMHUII y MPOCTE i CKIaaHe
BHCJIOBIIOBaHHS TOWIO. BripaBu s GopMyBaHHS HABUYOK i YMiHb MECbMa
MOJTAIOTHCS TTOSTAITHO, BiMl PiBHS CIIOBOGOPMHE 10 PiBHS IIIIOTO TEKCTy. Tak,
HaIlpUKJIaj, CTy/JCHTH NOBHHHI HAalMCAaTH AITOBOIO JIMCTAa , MOMNEPEIHBO
03HAaHOMUBIIHUCH 3 HOTO POPMOFO Ta KIille, SKi MPH [[OMY MOXYTh OyTH
BUKOpHCTaHi. ¥Yci BmopaBd mnepenbayaroTh HasBHICT cHUTyamii i
MOBJICHHEBOTO 3aBJIaHHS. [l OpOOyKTHBHOTrO ompauntoBaHHA (axoBoi
JIEKCHKH TIPONOHYETHCS TAPHUM Ta TPYMOBOT PEKUM BUKOHAHHS BIIPAB.

3MICT TEKCTIB JJIsl YATAHHS MiAi0OpaHUH TaKUM YHMHOM, IO CIIOHYKAE
JI0 OOTOBOpPEHHS TMEBHOI MPOOJIEMH Ta BHUCIOBIIOBAHHS BJIACHUX JyMOK,
PO3BUBAIOYM NPH [HOMY BMIHHS YCHOTO iaJOTiYHOTO 1 MOHOJIOTIYHOTO
MoBNeHHSA. OcoOmMBe Miclle BiIBOAWTHCSA MaTepiadaM IS HaBYAHHS
ayJifoBaHHs. Y TeKCTaxX IS ayHiloBaHHS MPOIOHYIOTHCS Pi3HOMAaHITHI
CHUTyaIlii JITOBOTO KUTTA (axiBI[iB 3 TypHU3My. ABTCHTHYHI TEKCTH IUIS
YUTaHHS Ta ayAilOBaHHS, 3alpOIOHOBaHI y TOCIOHMKY, € KepernoMm
HeoOxigHoi (axoBoi iHdopMmalii s MPoAyKyBaHHS BUCIOBIIOBAHHS SIK Y
nuchbMOBIH hopMi, Tak ¥ B yCHIN GopMi miJ yac IUCKYCii, poJibOBOi TpH Ta
HiATOTOBKU MPOEKTHOT pOOOTH.

Y ponpoBHX irpax 3MOJENBOBaHI peaibHiI CcHUTyamii mpodeciiiHoro

Cl'IlJ'IKyBaHHH ¢daxiBuiB y ramysi TypusMy Ta cepBicy. Y HaBYalbHO-
KOMYHIKaTUBHIH CHTyalil BU3HAYAIOTHCSl YYaCHUKU CIIUIKYBaHHS, iX podi,
KOMYHIKaTUBHI HaMmipu, 100 CTBOPDUTH YMOBH IS BMOTHBOBAHOTO
BHCIOBIIOBaHHS. [loCTiOBHICTE BUKOHAHHS BIPAB BiJl HEKOMYHIKaTHBHUX,
YMOBHO-KOMYHIKATUBHUX /10 KOMYHIKATUBHUX 3 PpOJBOBUM IrpPOBHUM
KOMIIOHEHTOM 3a0e3ledye pO3BUTOK Ta YAOCKOHAJICHHS BMIHB [iIOBOTO
CIIIIKYBaHHS aHTJIHCHKOI0 MOBOIO.
Hampukiami KoXHOTO po3fimy mepemdadeHa MpoeKTHa pobdoTa mus
CaMOCTIHHOI  TISTBHOCTI  CTYJEHTIB 3 METOI CHCTEMaTH3amii Ta
3aKpIIUICHHS BMBYEHOTO Matepiaidy. 3alpoloHOBaHI NMPOEKTHI 3aBIaHHS
CIpUAIOTh (HOPMYBAHHIO HABHYOK JIOTIYHOTO MHMCIEHHS, OPIEHTYIOTbH
CTyIEHTIB Ha CaMOCTiiHY TBOpYy Mpalio, OCKIIbKA BOHHM BiNbHI
BUKOPHCTOBYBAaTH MOBHHI 1 MOBJICHHEBUI MaTepial 3a BIaCHUM Oa’kaHHSM
B OIIOP1 HA CUTYAIlil0 JiIOBOTO CHIJIKYBaHHS.



TEST 1. FORMS OF TOURISM

TEXT
Vocabulary
trend - renneHmisn
temporary- TumMuacoBuil
setback — meperkosa, HeBaua
threat - 3arposa
destination - wmicIie mpu3HaAUYEHHS
shift - 3smina
perception - cipuiHATTS
taste - cmax
excessive - HaqMipHHH
environment — HaBKOJIMIIIHE CEPEOBUILEC, TOBKIIIS
destruction - pyiinyBaHHs
saturation - HacueHHS, HACHYEHICTE
subsequent - HacTyHU
decline - naxinas, 3aHenazn
case - BUMAI0K, 00CTaBUHA
unblemished - 6e3moranuuit
belated - 3amizuinwmit
attempt - cipo6a, HamaraHHs
competition - KOHKypeHIIist
unspoilt - nesirncosanuit
legacy - cmammuna, criagok
over-exploitation - HagMipHe BUKOPHUCTAHHS
paradigm - mapaaurma
impact - BrmB, aist
island - octpis
to argue - ciepevarucs
unsustainable - HexuTTE3NATHUI
GDP (gross domestic product) — BBII (BayioBuii BHYTpIilIHi# TPOIYKT)
skiing - xomuTy Ha JMIKaX
break - mepepsa
to cause - OyTH IPUYUHOIO
earthquake - semnetpyc
to border - mexyBatu
clean-up - uuieHHs, TpUOHPaHHS
vast - 6e3MexHHN, TPOCTOPUN



to hamper - 3aBakatu
severely - cyBopuit

forecast - mporuos

average - cepeaHil

annual - mopiyamnit

share - yactka, axiis
long-haul - TpuBanmit
slightly - snmerka, Tpoxu

to take off - smitaTu, 3pifimaTucs
quarter - uBepTh

although - xoua

to compare - 3piBHIOBaTH
improvement - mokparieHHs
surface - moBepxHs

floating - mmaBaroumit

pod - mromaaka

movable - pyxnuBwuii

to create - ctBoproBatu
temporarily - TuMyacoBo

to erect - copymxyBatu
permanent - He3MiHHMIA
unacceptable — HenpuitHATHWI, HeOaXKaHHI

Read and translate the text.
TRENDS AND RECENT DEVELOPMENTS
Recent Developments

There have been a few temporary setbacks in tourism, the latest being
related to the September 11, 2001 attacks and terrorist threats to tourist
destinations such as Bali and European cities. Some of the tourist
destinations, including the Costa del Sol, the Baleares and Cancun have
lost popularity due to shifting tastes and perceptions among tourists. In
this context, the excessive building and environmental destruction often
associated with traditional "sun and beach" tourism may contribute to a
destination's saturation and subsequent decline. This appears to be the
case with Spain's Costa Brava, a byword for this kind of tourism in the
1960s and 1970s. With only 11 % of the Costa Brava now unblemished by
low-quality development (Greenpeace Spain's figure), the destination now
faces a crisis in its tourist industry. Belated attempts to move towards
"quality tourism" are difficult given competition from cheaper, unspoilt



holiday destinations on the one hand and the legacy of decades of over-
exploitation on the other. In many respects, Tenerife provides a paradigm
of the negative impact of mass tourism. Organizations like Greenpeace
and ATAN are particularly critical of development on the island, arguing
that Tenerife's current tourism industry is both economically and
environmentally unsustainable.

Receptive tourism is now growing at a very rapid rate in many
developing countries, where it is often the most important economic
activity in local GDP.

In recent years, second holidays or vacations have become more
popular as people's disposable income increases. Typical combinations are
a package to the typical mass tourist resort, with a winter skiing holiday or
weekend break to a city or national park.

On December 26, 2004 a tsunami, caused by the 2004 Indian Ocean
earthquake hit Asian countries bordering the Indian Ocean, and also the
Maldives. Tens of thousands of lives were lost, and many tourists died.
This, together with the vast clean-up operation in place, has stopped or
severely hampered tourism to the area.

Trends

The World Tourism Organization forecasts that international tourism
will continue growing at the average annual rate of 4 percent. By 2020
Europe will remain the most popular destination, but its share will drop
from 60 percent in 1995 to 46 percent. Long-haul will grow slightly faster
than intraregional travel and by 2020 its share will increase from 18
percent in 1995 to 24 percent.

Space tourism is expected to "take off" in the first quarter of the 21
century, although compared with traditional destinations the number of
tourists in orbit will remain low until technologies such as space elevator
make space travel cheap.

Technological improvement is likely to make possible air-ship hotels,
based either on solar-powered airplanes or large dirigibles. Underwater
hotels, such as Hydropolis, slated to open in Dubai in 2006, will be built.
On the surface of the ocean tourists will be welcomed by ever larger
cruise ships and perhaps floating cities.

Some futurists expect that movable hotel "pods"” will be created that
could be temporarily erected anywhere on the planet, where building a
permanent resort would be unacceptable politically, economically or
environmentally.



TEXT WORK
1. Answer the questions.
1.What happened in tourism after September 11, 2001? Why?
2.Why did some popular tourist destinations such as Costa del Sol loose
their popularity?
3.What is associated with traditional "sun and beach" tourism?
4.Why does Spain's Costa Brava face crisis in its tourist industry?
5.Why are attempts to move towards "quality tourism" difficult?
6.What is the situation on Tenerife Island now? Why?
7.How does receptive tourism develop? Why? Where mostly?
8.What vacation scheme has become popular in recent years? Why?
9.What happened in December 2004?
10.Which way did it influence Asian counties bordering the Indian
Ocean?
11.What does the World tourism Organization forecast for international
tourism, Europe and long-halt trips?
12.What is the forecast for space tourism?
13.What new kinds of hotels will be built? Where and when?
2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate sentences with them in the text.
Trends, recent developments, a few temporary setbacks, tourist
destinations, excessive building, environmental destruction, sun and beach
tourism, contribute to a destination's saturation, a byword for,
unblemished, low-quality development, competition from cheaper
destinations, the legacy of decades of over-exploitation, provides a
paradigm, particularly critical, both economically and environmentally
unsustainable, receptive tourism, package to the typical mass tourist
resort, weekend break, the vast clean-up operation in place, severely
hampered, World Tourism Organization, the average annual rate of 4 per
cent, remain the most popular destination, long-haul will grow, space
tourism, compared with traditional destinations, space elevator,
technological improvement, air-ship hotels, slated to open, cruise ships,
on the surface of the ocean, tourists will be welcomed by, movable hotel
"pods".
3. Give English equivalents to the following words and word
combinations.
[Mocunarounch Ha; TEPOPUCTHYHI 3arpo3; y TOMY YHCI; BTpaTHia
MOMYJISIPHICTD; y 3B'A3KY 31 3MiHAMHU B CMaKax; cepesl TYPUCTIB; Y LbOMY
KOHTEKCTi; YacTO AacCOIIFOETBCS 3...; BHUIANOK; € THN TypuU3MY;



3ITKHYBIIHCH 3 KPUTHUKOIO; OCTaHHI CIPOOH; BHCOKA SIKICTb TYpHU3MY; 3
omHOro OOKy; 3 iHIIOro OOKy; y 0ararboX BiZHOIIEHHSX (acreKTax);
HETaTUBHUH BILJIMB MacOBOTO TYPH3MY; ChOTOJHIIIHS iHIYCTPis TYpH3MY;
3 AY’KE BUCOKOIO H_IBI/I,Z[KiCTIO; y 0araTtbox KpaTHaX, 110 PO3BUBAKOTBHCA;
HaWBaXITMBIIIA TaTy3b 30BHINTHLOEKOHOMIYHOI [ISUTBHOCTI; Y MICIIEBOMY
BBII; B ocraHHi poOKH; 31 3pOCTaHHSAM JOXOJIB JIIOJCH; THUIIOBE
MOEHAHHS, 3MMOBa TIPCHKOJW)KHA BIIYCTKa; HAIlOHAJIBHUN TapK;
3eMIIeTpyc; A3iaTChKi KpaiHH; TYpHU3M Y PETiOHi; MPOTHO3H; MPOJIOBKYE
3pOCTaTH; 3MEHIIEHHS/30IbIICHHS  YacTKHU; TPOXH  IIBUIIIE;
MDKHApPOIHUN Typu3M; y TepmioMy KBapTaii 21-To CTOMITTS; KUTBKICTH
TYpPHUCTIB; 00 3pOOUTH KOCMIYHHHA TypW3M OLTBIN AOCTYITHHUM; 3pOOHTH
MOXIIMBUM.
4. Make word combinations, translate them and find them in the text.

Temporary, terrorist, tourist, lost, shifting, excessive, environmental,
destination, subsequent, low-quality, faces, belated, move, quality,
decades, many, provides, permanent, crisis, attempts, setbacks, resort,
towards, a paradigm, tourism, threats, destinations, respects, development,
popularity, decline, tastes, saturation, building, of over-exploitation,
destruction.
* * *x

Negative, mass, particularly, environmentally, rapid, developing, in
recent, destinations, break, impact, combinations, tourism, park, income,
second, critical, disposable, operation, typical, holidays,
weekend, unsustainable, national, hampered, clean-up,
growing,  severely, annual, continue, years, unacceptable,
rate, average, countries, unspoilt, politically.
* * %

Most, erected, slightly, pods, intraregional, cities, space,
ships, first, popular, traditional, of the ocean, remain,

dirigibles,  space,  faster,  technological,  airplanes, make,
possible, air-ship, hotels, solar-powered, travel, large,
improvement, on the surface, elevator, cruise
tourism, floating, low, hotel, quarter, temporarily

destinations.

5.Match the antonyms. Translate the pairs and find them in the text.
Temporary, rise, include, high-quality, lose, timely,low-quality,

argue, belated, on the other hand, difficult, permanent, negative, gain, on

our hand, intraregional, agree, slower, increase, positive, drop, easy,

regional, exclude, faster, decrease.



6. Fill in the blanks with prepositions where necessary. Translate the
abstract.

TRAVEL & TOURISM IN IRELAND REPORT

Euromonitor's travel and tourism series ... individual country reports
investigate ... the challenges the industry is facing ... the wake ... the Iraq
war, fears ... terrorism and general economic downturn.... all the reports
following a standardised format, the studies can be used to compare
developments ... other key markets. Analysis ... positive and negative
growth trends; demand factors; the operating environment and tourism
parameters help provide a comprehensive picture ... current trends ...
Ireland.

Sector coverage includes travel accommodation; transportation; car
rental; travel retail and tourist attractions ... addition ... invaluable profiles
... the major players.

O Write an essay on the topic "Trends and Recent Developments of
the Travel Industry in Ukraine™.

PROJECT WORK

1. Write a forecast for tourism development in Ukraine. Use real facts,
figures and numbers. Support your forecast with statistics. Present your
forecast to your group.

2. Choose a country. Make a presentation about recent tourism
developments in the chosen country. Describe the existing trends in the
tourism development of the country. Make your forecast about tourism
development in the chosen country. Present your project to your group.



TEST 2. SPACE TOURISM

TEXT1
Vocabulary
phenomenon - sieuie
purpose - meta
pleasure - 3a10BOICHHS
exceptionally - Bukiro4HO
wealthy - samoxxHmit
to provide - mocrauartu, 3a6e3meuyBaTH
instead (of) - samicTs
attraction - npuBaOIMBiCTh, TSKIHHS
uniqueness - 0coOMMBICTh
experience - gocBia
thrilling - nponu3nuBwMii
astronaut - KOCMOHABT
intense — 3HaYHMIA, CHIIbHUHN, HATPY)KSHUH
weightlessness - HeBaromicTb
advantage - nepeBara
success - ycmix
exploration - mocmimkeHHs
inevitable - HemuHy4nii, HEBIABOPOTHIM
access - A0CTyI
aspiration - masis
science fiction - ¢panracTrka
odyssey - omiccest
belief - Bipa
to launch - 3amyckaru
futurologist - pytyposor
to speculate - mucauTH
race - ronka
to signify - 3sHaunTH
to land - mpuzemisaTHCS
importance - BaXIuBicTh
to starve - my»xe XOTiTH icTH
cash - rorieka
Crew - KoMaHza
broadcast - pagiomoBneHHs
scientific - naykoBwuii



whilst - qoxu

{0 resume - mpoaOB)KyBaTH
venture — pu3nKoBaHa CIipaBa
in charge of - 6yTu BimnoBigaTBEHUM 32
to offset - komnencyBaTu
maintenance cOStS - BUTpaTH Ha TEXHiYHE 00CTyrOByBaHHSI
to dismantle - nemonTyBaTH
decision - pimeHHs

fee - Bunaropopa, miara

band - rpyma (my3uuna)
entrepreneur - mianpueMenb

to cancel - ckacoByBatu

former - nepiuii 3raganuit
latter - ocTanniii 3raganuit
concern - TpuBora

disaster - karactpoga

to put on hold - 3ynuusTH
vehicle - TpancmopTHuii 3aci6
available - npunaTHuiA, TocTYIHUR
adventure - npuroaa
agreement - norosip

to dedicate - mpucBsiuyBaTH
preliminary - nonepenHiii

to view - posrusmatu

o propose - mponnonyBat
proposition - pormo3uiis
suborbital - cy6op6itansHmii
altitude - Bucora

to twinkle - mepexritu

vista - nepcriexTrBa, Buj

law - 3aKk0H, 3aKOHOIaBCTBO
soil - rpyHT

license - minen3is

safety - Gesmeka

to expect - ouikyBaTH

best case - naiikpaiiit Butamox
according to - 3rigHo 3

to announce - orosouryBaTi
lunar - micsraamii



to supersede - 3amiHsTH

future - maitbyTHE

handout - pexiaMua mrCTiBKa

to toy - rpatu

to create - ctBoproBatu

to discard - BinkunaTH, BigMOBIIATHCS
fuel - manuso

fuel tank - maymBHMit Oax

feasibility - spificHenHicTh

to acquire - 3mo0yBaTH

design - kpecnenHs

habitat - mpupoane cepenoBurie

to abandon - 3aymmmiaTy, BigMOBIISATHCSA

Read and translate the text.
SPACE TOURISM

Space tourism is the recent phenomenon of space travel by
individuals for the purpose of personal pleasure. At the moment, space
tourism is only affordable to exceptionally wealthy individuals and
corporations, with the Russian space program providing transport. Some
are beginning to favor the term "personal spaceflight” instead, as in the
case of the Personal Spaceflight Federation.

Among the primary attractions of space tourism are the uniqueness of
the experience, the awesome and thrilling feelings of looking at Earth
from space (described by astronauts as extremely intense and mind-
boggling), status symbol, and various advantages of weightlessness.

Early Dreams

After initial successes in space, many people saw intensive space
exploration as inevitable. In the minds of many people, such exploration
was symbolised by wide public access to space, mostly in the form of
space tourism. Those aspirations are best remembered in science fiction
works, such as Arthur C Clarke's "A Space Odyssey" and Larry Niven's
"Known Space Stories". However, during the 1960s and 1970s, it was
common belief that space hotels would be launched by 2000. Many fu-
turologists around the middle of the 20" century speculated that the
average family of the early 21% century would be able to enjoy a holiday
on the Moon.

The end of the space race, however, signified by the Moon landing,
decreased the importance of space exploration and led to decreased



importance of manned space flight.
Subsidiary Government Flights

With the realities of the post-Glasnost economy in Russia, the space
industry was especially starved for cash. It was decided to allow Toyohiro
Akiyama, a reporter for Japanese television company TBS, to fly in 1990
to Mir with the eighth crew and return a week later with the seventh crew,
for a price of $28m. Akiyama gave a daily TV-broadcast from orbit and
also performed scientific experiments for Russian and Japanese
companies.

Whilst it is argued that John Glenn was essentially a tourist on his
1998 shuttle flight (STS-95), commercial space tourism did not resume
for another ten years. MirCorp, a private venture by now in charge of the
space station, began seeking potential space tourists to visit Mir in order
to offset some of its maintenance costs. Dennis Tito, an American
businessman and former JPL scientist, became their first candidate. When
the decision to dismantle Mir was made, though, MirCorp opted to instead
send Tito to the International Space Station.

On the 28™ of April 2001 Tito became the second fee-paying space
tourist when he visited the ISS for seven days. He was followed by South
African computer millionaire Mark Shuttleworth. More individuals were
interested in making the trip, such as boy band singer Lance Bass and
scientist/entrepreneur Gregory Olsen. However, both trips were canceled -
the former due to funding problems, the latter due to health concerns.
After the Columbia disaster, space tourism on the Russian Soyuz program
was temporarily put on hold, as Soyuz vehicles became the only available
transport to the ISS.

The American company Space Adventures has an agreement with the
Russian space agency Rosaviacosmos for a dedicated commercial flight to
the ISS. The price for a trip on the Soyuz rocket is $20 million, with a
preliminary launch date of 2005.

Commercial Space Flights

More affordable space tourism is viewed as a money-making
proposition by several companies, including Virgin Galactic, Blue Origin,
Armadillo Aerospace, XCOR Aerospace, Rocket plane, and others. Most
are proposing vehicles that make suborbital flights peaking at an altitude
of 100 kilometres. Passengers would experience several minutes of
weightlessness, a view of a twinkle-free starfield, and a vista of the curved
Earth below. Projected costs are expected to be in the range of $100,000
per passenger, with costs dropping over time to $20,000.



Under current US law, any company proposing to launch paying
passengers from American soil on a suborbital rocket must receive a
license from the Federal Aviation Administration's Office of Commercial
Space Transportation (FAA/AST). The licensing process focuses on
public safety and safety of property, and the details can be found in the
Code of Federal Regulations, Title 14, Chapter IlI.

Constellation Services International (CSI) is working on a project to
send manned spacecraft on commercial circumlunar missions. Their offer
would include a week-long stay at the ISS, as well as a week-long trip
around the Moon. They expect to be operational by 2008, according to
their best case scenario. Space Adventures Ltd. has also announced that
they are working on lunar missions, also possibly in 2008 or 2009.

In the long term, orbital tourism may be superseded by planetary
(and, later still, interstellar) tourism. Such possibilities have been explored
in detail in many science fiction works.

More information about the future of Space Tourism can be found at
Space Tourism Lecture, which is a free online handout collection. Since
2003 Dr. Robert A. Goehlich teaches the world's first and only Space
Tourism class at Keio University, Yokohama, Japan.

Space Hotels

In the late 1990s, some companies toyed with the idea of creating
orbital hotels using discarded Shuttle fuel tanks or inflatable structures,
but not much was done beyond feasibility studies.

More recently, American motel tycoon Robert Bigelow has acquired
the designs of inflatable space habitats from the TransHab program
abandoned by NASA. His company, Bigelow Aerospace is currently
planning to launch a first orbital hotel by early 2006. Other companies
have also expressed interest in constructing "space hotels". For example,
Virgin executive and billionaire Richard Branson has expressed his hope
for the construction of a space hotel within his lifetime.

TEXT WORK

1. Answer the questions.

1. What is space tourism?

2. Who can afford space travelling?

3. Who provides transport for space travels?

4. What are the attractions of space travels?

5. What did intensive space exploration symbolize for many people?
6. Where are these aspirations remembered best? Why?



7. What did people think of space hotels and holidays on the Moon in
1960s?
8. What happened with the importance of space exploration after the
Moon landing?
9. What was the situation in Russian space industry in post-Glasnost
economy?
10. Who was the first person to fly into space for money?
11. What did he do while in space?
12. How long was his trip?
13. Who was the next space tourist?
14. When did the commercial flights resume?
15. Why did MirCorp seek for potential space tourists?
16. Who is Dennis Tito?
17. Why wasn't he sent to the Mir station?
18. When and how long did Mr. Tito go to the ISS?
19. Who was the next tourist to visit ISS?
20. Why were two other trips cancelled?
21. Why was Russian Soyuz program put on hold for some time?
22. What is the price for a space trip?
23. What is the agreement between American Space Adventures and
Russian Rosaviacosmos?
24. How is space tourism viewed by several American companies?
25. What are the suborbital flights?
26. What can a passenger experience on a suborbital flight?
27. What does current US law say to a company proposing to launch
paying passengers?
28. What is the licensing process aimed at?
29. What project is CSI working on?
30. What will the trip include?
31. When will they start operating?
32. What will orbital tourism be superseded by?
33. What ideas do companies have about space hotels?
34. What did American tycoon Robert Bigelow acquire? What for?
35. What are the plans of his, company and other companies about space
hotels?
2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate sentences with them in the text.
The recent phenomenon, providing transport, to favor the term,
Personal Spaceflight Federation, among the primary attractions of space



tourism, awesome and thrilling feelings, extremely intense, mind-
boggling, status symbol, wide public access to space, mostly, in the form
of, aspirations, science fiction, it was common belief that, launched by
2000, space race, signified by the Moon landing, decreased the
importance, subsidiary government flights, with the realities of, post-
Glasnost economy in Russia, crew, daily TV-broadcast from orbit, whilst,
it is argued that..., commercial space tourism, to resume, in charge of the
space station, in order to, to offset costs, former scientist, to dismantle
Mir, to opt, the second fee-paying space tourist, computer millionaire, boy
band singer, due to funding problems, due to health concerns, Columbia
disaster, temporarily put on hold, Soyuz vehicles, dedicated commercial
flight, the price for a trip on the Soyuz rocket, money-making proposition,
at an altitude of 100 kilometres, twinkle-free starfield, vista of the curved
Earth below, in the range of $100,000 per passenger, costs dropping over
time to $20,000, to focus on, public safety, safety of property, commercial
circumlunar mission, a week-long trip around the Moon, according to
their best case scenario, lunar mission, in the long term, orbital tourism,
handout collection, to toy with the idea, discarded Shuttle fuel tanks,
inflatable structures, motel tycoon, space habitats.

3. Give English equivalents to the following words and word
combinations.

Kocwmiunmii kopabens(2), MKC, MmixHapomHa KOCMidHa CTaHIS;
KOCMIYHUN TYpHU3M; 3 METOK OCOOMCTOTO 3aJ0BOJICHHS; HUHI; TOCTYITHUN
TUIBKH BHKJIIOYHO OaraTUM JIOJAM, OCOOMCTHH KOCMIYHHMHA IIOJIT;
VHIKQJIBHICTh ~ JIOCBiAYy; ONHCAHWK KOCMOHABTaMH (acCTpOHABTaMH);
IepeBard HEBaroMoOCTi; TIEPBHHHHWHA YCITX; I1HTCHCHBHE OCBOEHHS
KOCMOCY; HeMUHYYHH; y yMax 0araThOX IIOJIel; KOCMi4Ha ojicces; B
cepezu/IHi ABaaIATOIrO CTOJ'IiTTSI; CCPCAHBOCTATUCTHYHA CiM'}I; I1o4yajio
ABAUATL MIEPIIOro CTOJ'IiTTiI; HAaCOJIOKYyBaTUCH BiI[HyCTKO}O Ha MiC}lL[i;
3MCHIIIWJIO 3HAYYINICTh; IUIOTOBAHUM KOCMIYHHMI TMOJIT, KOCMI4HA
MPOMHCIIOBICT, OYyJ0 BHUPINIEHO JO3BOJNUTH; TOCTPO IMOTpeOyBana
TpoIIeli; AMOHChKA TeNeBi3iHHA KOMITaHIf, dYepe3 TWXKICHb; HayKOBI
eKCTIEPUMCHTH; TIPUBATHE ITiANPHEMCTBO; IO CIIPAaBKHLOTO MOMEHTY;
BapTICTb O0OCTYroByBaHHS; OynH 3alliKaBJeHI; BYSHHH/ITiITPHEMEITD;
o0ujBa MONMBOTH OyNHM CKacoBaHi; Mepmuil (i3 3rajaHux); ocTaHHiN (i3
3Fa,[[aHI/IX); €HHHHﬁ TPaHCIIOPT, MO MA€TLCA B HaHBHOCTi; MaTu yroay
(IIOMOBIIEHICTB); POCIIChKE KOCMIYHE areHTCTBO; MependadyBaHa JaTa
3allycKy;  JOCTYINHIMIMI;  NPOMOHOBAaHI  TPaHCIOPTHI  3aco0w;
cyOopOiTanbHi  TOJNBOTH; HAa BHCOTI CTO KUIOMETpIB, TacaKHpH



BUIIPOOYIOTh; JEKUIbKa XBHJIMH HEBAaroMoCTi; OTPHUMAaTH JIIEH3II0;
MpoIleC JTIEH3YBaHHS; 3a ICHYIOUHMM 3aKOHOJABCTBOM; ITUTOTOBAHHM
KOCMIYHHN KopaOenb; MPOIO3HUIlis BKIIOYAE;, THKHEBE IepeOyBaHHS Ha
MKC; fiomy Ha 3MiHYy NpUHAYTH IUTAHETAPHUN 1 MDK3OPSAHUH TypH3M;
BUBYMTH B JACTAJIAX, OE3KOIITOBHA J'IeKLIiﬂ 3 KOCMIYHOI'O Typusmy B
Inrepreri; mepmwmii i enxuHMA; KOocMiuHi (OpOiTajbHi) roTeNmi; 30BCIM
HEIIOJAaBHO; OTPUMYBATH IPOEKT; CTBOPHTH 1 3allyCTUTH TEPILHHA
KOCMIYHHI TOTENb; TeHepabHUN TUPEKTOP; MUIbIpIEp; BUPA3UB HAIi0
Ha...; OyJIBHUIITBO; 32 KUTTS.

4. Make word combinations, translate them and find them in the text.

Space, tourism, recent, phenomenon, space, travel, personal, intense,
wealthy, studies, primary, pleasure, thrilling, advantages, described by,
individuals, extremely, attraction, mind, tanks, status, successes, various,
experience, initial, boggling, public, feeling, science, fuel, feasibility,
express, personal, common, space, average, enjoy, moon, decreased,
starve, decide, television, a week, seventh, TV-broadcast, scientific,
shuttle, private, explored, inflatable, first, Japanese, Express, suborbital,
circumlunar, space, maintenance, American, former, band, dismantle,
computer, making, funding, health, put on, symbol, interest, astronauts,
access.

* k%

Spaceflight, landing, company, importance, crew, experiments,
structure, belief, later, venture, to allow, in detail, race, flight, a holiday,
candidate, for cash, from orbit, family.

* * %

Commercial, more, money-making, several, minutes of, projected,
current, paying, American, public, receive, licensing, safety, of a week-
long, best case, lunar, orbital, manned, motel, weightlessness, flight,
property, missions, stay, companies, proposition, scenario, passengers,
process, affordable, soil, spacecraft, costs, a license, tycoon, law, safety,
rip.

5. Match the synonyms. Translate the pairs and them in the text.

Cosmonaut, spacecraft, private, different, space, travel, common,
company, security, entrepreneur, director, build, habitat, purpose,
transport, space tourism, executive, aim, personal, businessman,
corporation, agreement, safety, abandon, astronaut, various, average,
vehicle, rocket, hotel, contract, construct, reject.

6. Make a summary of the text.



O Write an essay on the topic "My Dream".

PROJECT WORK
Advertise on space tourism. Work out itineraries and describe all options

for space travels and travellers. Work out terms, conditions and
requirements for the trip. Make presentation to your group.



TEST 3. ADVENTURE TOURISM

Vocabulary

adventure - npuroaa

niche - uimra

exploration - mocmimxeHHs
remote - magexuu

to expect - ouikyBaTH

beach - mspx

inaccessible -HexocsoxHMI
hostile - Boposxwui

to require - BuMarartu

grit - BUTpUMKa

to involve - 3amyunTn 10

to surpass - nepesepulyBaTH
wonder - auBo

to discover - BinkpuBaTH
researcher -nociiqHuk
according to - srigso 3
backcountry - nuka MicIeBiCTb
insignificant - ne3naynmit
bat guano - kaxxan ryano

to contain - yrpumyBaTi

pit - sima

dead-end - 6e3Buxinp, rIyxuit KyT
passage - mpoxin

unique - pizkicuui
subterranean- mig3eMHui

to roar - peBitu

rubble - pyinu

cave - meuepa

obvious - sBHmII

route - nusx

to gain permission - orpumMat 103BiT
to dig - komatu
breakthrough - kpox ynepen
to occur - TpanutHcs

mere - npoctuit

cavern - meuepa



to explore - gocmimKyBaTi
depth - rmubuna

surface - moBepxHs

to flock to - cxomurucs
rare - piIKiCHUi

array - maca

gypsum - rime

chandelier - aroctpa
beards - 6opona

soda straw - ColTOMHHKa 715l KOKTEHITIO
balloon - mrap

pearl - mepmuna

loop - meTxs, 3ammopr
wilderness - mycresst

to extend - mpocTsraTucs
access - 10CTyT

approved - cxBaneHunit
survey - ToCiiKeHHS
spelunker - cieneosor
otherwise - inakie

to satisfy- 3agoBonbHsATHCS

Read and translate the text.
THE UNKNOWN CAVE OF MYSTERY

Adventure tourism is a type of niche tourism involving exploration or
travel to remote areas, where the traveller should expect the unexpected.
Adventure tourism is rapidly growing in popularity as tourists seek
unusual holidays, different from the typical beach vacation.

Adventure tourism typically involves travelling into remote,
inaccessible and possibly hostile areas. It may include the performance of
acts that require significant effort and grit and may also involve some
degree of risk.

The Lechuguilla Cave in Carlsbad National Park, Colorado,
surpasses the more famous Carlsbad Cavern itself in size and, perhaps,
natural beauty, but few have seen the wonders of this under-unexplored
cavern, or discovered the secrets and mysteries it may hide, for the cave is
closed to all but scientific researchers.

According to a National Parks Service web site, Lechuguilla Cave
was known until 1986 as only a small, insignificant historic site in the



park's backcountry. Small amounts of bat guano were mined from the
entrance passage for a year under a mining claim filed in 1914. The
historic cave contained a 90-foot entrance pit which led to 400 feet of dry
dead-end passages.

Or so thought geologists who have been studying the unique
subterranean structure of the Guadalupe Mountains of Texas and New
Mexico for decades. But in the mid 1950s cavers heard wind roaring up
from the rubble-choked floor of the cave. Although there was no obvious
route, different people concluded that cave passages lay below the rubble.
A group of Colorado cavers gained permission from the National Park
Service and began digging in 1984. The breakthrough, into large walking
passages, occurred on May 26, 1986.

What was once thought of as a mere geologic anomaly in the cavern
rich region quickly became one of the world's most exciting cave
explorations into one of the finest known caves on the planet.

In all, over 100 miles of passages have been explored in recent years
and the depth of the cave has been tracked to 1,567 feet below the surface,
ranking Lechuguilla as the fifth longest cave in the world (third longest in
the United States) and the deepest limestone cave in the USA.

Cavers and geologists from around the world have flocked to the site
to examine rare arrays of speleothems, some of which had never been
seen anywhere in the world, including a 20-foot gypsum chandelier, 20-
foot gypsum hairs and beards, 15-foot soda straws, hydromagnesite
balloons, cave pearls, subagueous helictites, u-loops and j-loops.

Lechuguilla Cave lies beneath the national park wilderness area. But
researchers theorize that the cave's passages may extend out of the park
into adjacent Bureau of Land Management (BLM) land.

Access to the cave is limited to approved scientific researchers,
survey and exploration teams, and NPS management-related trips. But
serious spelunkers can check with the National Park Service to see if they
or their group can be included in special trips into the cavern.

Otherwise, adventure activists will have to settle for backcountry
hiking and camping in the park’s wilderness area and be satisfied simply
roosting on top of what may well be the world's largest cavern system.

TEXT WORK

1. Answer the questions.

1. What is adventure tourism?

2. Why is adventure tourism rapidly growing?



3. What does adventure tourism include?

4. Why is Lechuguilla Cave so interesting and notable?

5. What was known about Lechuguilla Cave before 19867

6. What did the historic cave contain?

7. What happened in the cave in 1950s?

8. What did the researchers think of that?

9. What did the scientists began doing?

10. What happened in May 19867

11. What was thought of the cave before 1986 and what is thought of the
cave now?

12. How big and deep is the cave?

13. Why did cavers and geologists all over the world flock to the cave?
14. What is interesting about the speleothems of the cave?

15. What is the size of the cave, scientists think?

16. Who can access the cave?

17. What can adventure activists do to see the cave?

2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate the sentences with them in the text.

Adventure tourism, niche tourism, inaccessible and possibly hostile
areas, require significant effort and grit, the wonders of this under-
unexplored cavern, scientific researchers, web site, insignificant historic
site, park's backcountry, bat guano, entrance passage, mining claim filed,
dry dead-end passages, wind roaring, rubble-choked floor of the cave,
world's most exciting cave explorations, finest known caves, tracked to
1,567 feet, below the surface, the deepest limestone cave, flocked to the
site, gypsum chandelier, gypsum hairs and beards, soda straws,
hydromagnesite balloons, pearls, subaqueous helictites, rusticles, u-loops,
j-loops, approved scientific researchers, special trips into the cavern,
otherwise, backcountry hiking and camping, roosting on top.

3. Give English equivalents to the following words and word
combinations.

Bromrogaroun JOCITIDKEHHS; TOJAOPOXKYBAaTH y BIIJAJICHI paioHU;
Tpeba dekaTW; 3pocTaroda  IOMYJSAPHICTh, TYPUCTH  IIIYKAIOTh;
HE3BHYANHHUI BiMOYMHOK; BiJIPI3HATHCS BiJl 3BUYAITHOTO BIAIIOYMHKY Ha
IUBDKD; Jeska Mipa pHU3WKY; HEBiOMa Iedepa; MepeBeplIyBaTH; 3a
pO3MipOM; npupoaHa Kpaca, Bi):[KpI/ITI/I CCKPCTH, OCKILJIBKH neuepa
3aKpUTa; 3TiIHO...; HEBEJIMKA KIJIbKICTh; CKIIAJAJIacsi 3 BXOJ/Y 3aBJIOBXKKH
omu3pko 30 MeTpiB; NpUBENO [0..; TaK IyMald TIeONOTH; YHIKallbHa
mi3eMHa CTPYKTypa; HE OyJO0 BHIMMOTO MPOXOAY; MPOPHB; PETiOH,



OaraTuil meyepamu; pi3HI JIOAW IINAIIIA BHCHOBKY; TEYEPHI KOPHIIOPH;
OTPUMATH NO3BUT; OLIBIIE CTa MHJIb MPOXOJIB; TIMOMHA TIEUepH; I'ATa Y
CBITI Tleyepa IO JMOBXHWHI; BHBYATH PIAKICHI MacHBH HapOCTIiB Ha
3BEJICHHAX IeUepy; HiJle Y CBITi; MiJl TEPUTOPI€I0 HAIIOHATBHOTO TAPKY;
TATHYTBCS 32 MEXi MapKy; JOCTYH B Ieyepy; 0OMEKEHHH; AOCTiAHUIBKI
KOMaHIW YYEHUX; CEpHO3HI CIENICOJIOTH; PO3MICTHTHUCS; HaWOimbpIIa y
CBITI IleYepHa CHCTEMA.
4. Make word combinations, translate them and find them in the text.
Adventure, niche, remote, expect, rapidly, unusual, typically, hostile,
breakthrough, significant, unknown, national, web, historic, tourism, cave,
park, trips, occurred, holidays, site, growing, amounts, passage, the
unexpected, site, areas, tourism, small, entrance, dead-end, special,
involves, exploration, areas, effort.
*kx
Typical, subterranean, roaring, obvious, cave, people, gain, geologic,
below, rare, gypsum, subaqueous, wilderness, adjacent, exploration,
serious, backcountry, cavern, land, passages, teams, arrays, area, structure,
beach vacation, wind, spelunkers, helictites, route, concluded, permission,
chandelier, anomaly, the surface, hiking, system.
5. Match the synonyms. Translate the pairs and find them in the text.
Remote, look for, seek, secret, rapidly, happen, amount,
region, cave, beneath, mystery, place, web, quantity, occur, clear, site,
internet, find, fast, obvious, cavern, below, discover, area, distant.
6. Make a summary of the text.

0 Write an essay on the topic "My Real Adventure™.



TEST 4
Vocabulary
race - TOHKHU
to rival - cynepanvatu
excitement - 3axorieHHs
to offer - mpononyBatu
thrill - 3axormenus
counterpart - xonera
endurance - BUTpHBaIiCTh
to be up to - 36upaTHcs
agenda - mopsiIoK ICHHHIA
to facilitate - cnpusitn
to participate - mpuiimatu y4actb
to compete - 3maratucs
skill - yminns
to complete - 3aBepiuTu
seasoned racer - y4acHHK 3MaraHb
opportunity - MOKIHBIiCTE
to require - BumaraTu
terrain - manmmagT
to check-in - peectpyBaTucs
key - ko
to determine — Bu3Hauatu
success — yemix
genre - xaHp
challenge - 3aBmamus
mental - po3ymoBwui
strategy - crpareris
smart - po3ymHuit
to solve - BupilryBatu
decision — pimieHHs
failure — HeBnaua
competitor — yqacHuK 3Marasb
gear - CriopsiKEeHHS
to disperse - mommpuTH
rate - miga
condo - koornepaTHBHA KBapTHpa
occupancy — 3aBOJIOIIHHS



Read and translate the text.

WINTER RACE TO RIVAL SUMMER EVENT

The annual Big Blue Winter Adventure Race is set to take place at
Northstar-at-Tahoe in January, offering the same great excitement and
thrills as its summer season counterpart (the Big Blue Summer Adventure
Race) in a winter wonderland environment.

Get out the skis and snowshoes and start building your endurance if
you're up to this grand winter adventure in one of America's premier
winter playgrounds.

The race agenda calls for plenty of backcountry skiing. The resort has
announced plans to open large areas of new backcountry skiing to
facilitate this new winter adventure sport.

The Big Blue Winter Adventure Races are multi-sport events in
which teams participate and compete in Backcountry activities including;
Free

Heel skiing or Randonee, Snowshoeing, Transceiver location,
Orienteering and Map & Compass skills. Designed such that participating
teams will complete the race with times ranging from 4 to 7 hours, the
events will challenge the seasoned adventure racer and provide those new
to adventure racing an opportunity to participate.

In the race, teams will be required to race through various terrain and
check-in at several points throughout the course. The order in which the
teams chose to complete the check-points is one of the key factors in
determining their success.

The event marks the continued growth of adventure sporting, a new
genre of outdoor challenge that has been gaining popularity in recent
years, especially among extreme adventure sport enthusiasts.

Adventure racing is not only a physical sport, but requires mental
planning and strategizing. Topographical maps, compass work and
navigational skills play an important part in a team's overall success.

With many elements reminiscent of European autorace rallies,
adventure racing can require teams to play smart as well as be able to
solve navigational and strategy challenges while participating in the race.
Making the right decision at one turn or another can make the difference
between success and failure.

The events start and finish at the same location. At the sound of the
starting gun competitors will race over a variety of terrain on snowshoes,
backcountry skies, orienteer and navigate, and demonstrate rescue &



safety technique in a simulated avalanche. The gear you choose for each
stage of the course is up to you.

Participants can race in teams of two. The teams may be co-ed or
same sex. The entry fee is $180. The cash purse will be dispersed among
the top placing teams.

Lodging at Northstar is available at special race rates. You can stay at
one of Northstar-at-Tahoe's area condos or village rooms for as little as
$83 a night. Packages start as low as $83 per person, per day, based on
double occupancy in a studio condo. Other rates and unit types are
available.

We welcome you to our annual Big Blue Winter Adventure Race!

TEXT WORK

. Answer the questions:

. What does Big Blue Winter Adventure Race offer?

. What do you need for this winter adventure?

. Where will Big Blue Winter Adventure Race take place?

. What is on the agenda of the race?

. What events are included into the Race?

. How much time does it take to complete the race?

. Is the race oriented on a seasoned racer or a beginner?

. Why is the event popular?

. What is adventure racing?

10. What does adventure race require?

11. What skills do you need for the race?

12. What is the plan or activities at the event?

13. What kinds of teams participate in the race?

14. What is the entry fee?

15. What does the winner get?

16. What are the special offers for the participants of the race?

2. Give Ukrainian equivalents to the following words and word

combinations. Find and translate the sentences with them in the text.
Rival, great excitement and thrills, summer season counterpart,

winter wonderland environment, you're up to, premier winter

playgrounds, calls for, backcountry skiing, multi-sport events, including:

Free Heel skiing, transceiver location, Map & Compass skills, the events

will challenge, race through various terrain, to complete the check-points,

new genre of outdoor, challenge, extreme adventure sport enthusiasts,

requires mental planning, strategizing, reminiscent of European autorace

OCoO~NOUITP,WNPREFPRF



rallies, can make the difference, at the sound of the starting gun,
competitors will race over a variety of terrain on snowshoes, is up to you,
entry fee, cash purse, lodging, area condos, we welcome you to.

3. Give English equivalents to the following words and word
combinations.

Hlopiunmii, micTaBalTe JIMKi; CHIFOCTYIH; IOYMHAKNTE TpEeHYBaTH
CBOIO BUTPHBAJIICTh; 3UMOBI NPUTOJM; TMOPSINOK JICHHHUN TOHKH; 0araTto
i3MM Ha JMKax IO TepeciyeHid MiCUEBOCTi; OTOJIOIIYBAaTH IIJIaHU;
CIIPUATH PO3BHUTKY 3WMOBOTO CIIOPTY; KOMaHIM OEpyTh VyYacTh 1
3MararoThCs; OPIEHTYBAaHHS, 3aAyMaHuil Tak, I10...; KOMaHIH, 0 OepyTh
y4acTh; MIOCBIMYEHWU YYaCHUK TOHKH; MOXJIHMBICTH OpaTh ydacTsh;
peecTpyBaTUCS B JCKUIBKOX TOYKaX; Ha BChOMY MPOTSA31 MapIIpyTy;
MOCIIZIOBHICTh;, OJWH 3 KIIYOBMX YWHHHKIB; BH3HAYAILHUHN YCITiX;
HaOHMpaTH MOMYJSPHICTh; OCTAHHI POKH; OCOOJIMBO Cepel...; Tonorpadiuni
KapTH; HaBiramiiiHi HABUYKH; BiAirpaBaTH BAXKIMBY POIib; Y 3arajibHOMY
yCIiXy KOMaHJAW; BiJi KOMaHJ TMOTPiOHO; TpaTH PO3YMHO; BUPINIYBaTH
HaBiramiiHi 1 cTpaTeriydi 3aBHaHHs (MpoONeMH); MPUAMATH TPAaBHUIIBHI
PIIIEHHS; MK YCITIXOM 1 TIOpPa3Koio; y OJHOMY 1 TOMY K MicCIIi; TeXHiKa
0e3mneku i pATYBaJIbHI IPUITOMH; Ha IMITOBaHIl JIJaBUHI; BU BHOUpaeTe; Ha
KO)KHOMY eTali MapuipyTy; KOMaHIM MOXYTh OyTH CHiUIbHI a00
OAHOCT: aTCBi; pOBHO,Z[iJ'IﬂeTBCH MDK KOMaHJaMu, 10 MEepEeMOrin,
I[OCTyHHI/Iﬁ 3a CHCHiaJ'H:HOIO HiHOIO; 3 JJIOJUHU.

4. Make word combinations, translate them and find them in the text.

Winter, great, summer, wonderland, building your, premier,
backcountry, announced, multi-sport, transceiver, compass, participating,
complete the, events, plants, skiing, winter playgrounds, location,
endurance, skills, years, environment, teams, season, race, location,
opportunity, various, key, continued, determining their, outdoor, gaining,
recent, same, excitement, success, popularity, race, growth, challenge, to
participate, terrain, rooms.

**k*

Sport, physical, mental, topographical, navigational, play an
important, overall, autorace, play, strategy, right, complete, the same,
starting, safety, simulated, entry, cash, special, village, double, sex,
technique, success, planning, map, gun, fee, enthusiasts, challenges,
decision, avalanche, skills, purse, accupancy, the check-points, part,
rallies, race rates, factors, smart, sport.

5. Match the antonyms. Translate the pairs and find them in the text.

Outdoor, failure, success, different, gain, much, physical, indoor,



seasoned race, lose, the same, single, little, mental, double,
regular, special, newcomer.
6. Make a summary of the text.

O Write an essay on the topic 'Trends and Recent Developments of
Adventure Tourism in..." (choose any city or region or country).

PROJECT WORK
Create an adventure tour in your city or region. Work out the itinerary.
Describe necessary gear and equipment; health, insurance and other
requirements. Advertise on your tour. Make a presentation of your tour to
the customers.



TEST 4. SIGHTSEEING

Vocabulary

bank - 6eper

to lean - Haxunutucs

leaning Tower - magaroua Bexa
modest - ckpoMHwuit

growth - 3pict

vital - sxurreBnii, HeoOXigHUNI
naval - paoTcekmit

base - 6aza

war - BiifHa

venture - pu3MKoBaHa CripaBa
coast - yzoepexKs

importance - BaJMBiCTh

ally - coro3umx

to thrive - mporugitaTu

renowned - Bizomuit

tradesman - Topriserp
shipbuilder - 6yniBHuK KOpabITiB
to decline - 3anenanatu

to occur - TpanuTUCs

internal - BHyTpimIHiii

among - cepen

reign - kepyBaHHs

renaissance - BimpoKeHHs
public - cycrinbHuit, TpOMaISIHCHKHI
government - ypsn

treaty - norosip, yroza
eventually - octaTouno
approximately - npu6s13HO

to incorporate - mpueaHyBaTH

to inscribe - 3ammcyBatu
entrance - BXix

alongside - mopsin

straight - mpsimo

constructive - KOHCTPYKTUBHHM, OyAiBeIbHUI
discrepancy - po3xoKeHHs, HEBIAMOBIAHICTH
depth - rmubuna



foundation - ¢bynnament

to halt - symunsTHCS

to cause - cipuuuHITH
disruption - mopyieHHs

to add - nomaBatu

to cumulate - HakonmuyBaTH
delay - 3atprmka

actually - miticro

to facilitate - mpuckoproBaTu
firmly — mimao

gradually - moctymnoBo

to remain - sanumaTucs
wonder - nuBo

admission - Bxin

climb - miguarrs, cxomkenus
to reward - HaropomKyBaTH
worth seeing - BapTo moUBUTHCS
marvel - quBo

miracle - tuBo

imposing - BeInyHHiA
splendid - uynoBwmii
cathedral - co6op

to contain - mictuTn
cemetery - KIIagoBuIIE
ancient - crapomaBHiit

to link - moexnaTn

direct — npsimuit

Read and translate the text.
PISA, ITALY -Home of the Famous Leaning Tower of Pisa

Pisa is situated on the banks of the river Arno, in the North-West
Tuscany region of Italy — about 80 km from Florence and 10 km from
the sea. Pisa is one of Italy's most popular tourist centres. This town is
closely associated with the well-known Leaning Tower.

History

Pisa was never much more than a modest fishing village before the
growth of the Roman Republic. With the Portus Pisanus — the Pisan port
— serving as a vital naval base for the Romans during the Gallic wars, as
well as during other colonizing ventures across the Spanish coast, the city



grew in importance and strength as an official ally of Rome. By the time
of the Empire, begun under Caesar Augustus in the I¥ century A.D., the
city was a thriving colonia, renowned for its skilled tradesmen and
shipbuilders.

Unfortunately, the 13" century would go on to see the city's power
decline dramatically; this occurred because of continued internal fighting
among the Italian city-states — most particularly the damaging wars
against the Guelph cities of Tuscany, led by Florence. In the 16" century
A.D., however, during the reign of the Medici, the city regained some
peace and prestige as it flowered in a cultural renaissance. Galileo Galilei,
the great astronomer, was born in Pisa in 1564 and attended the city's
university for some years. Throughout the following century, the
university grew in strength and importance, various civil offices were
instituted, and many important public works were constructed, including
the Aqueduct of Asciano (1601) and the Canal of Navicelli (1603.)

Medici rule over Pisa ended when the Lorraine Government, by
means of the Treaty of Vienna, secured sovereignty for the city under the
Granduchy of Tuscany in 1738 A.D. Pisa would eventually become
officially incorporated into the Kingdom of Italy by approximately 1860.

The Leaning Tower of Pisa

The famous "leaning" tower of Pisa was begun in 1173, as inscribed
on a plaque carved at the entrance of this most unusual structure. Situated
in the Piazza dei Miracolo, it stands alongside the accompanying
Cathedral, Bapistry and Monumental Cemetery.

The building of the tower began straight off with some constructive
discrepancies, most particularly the unsatisfactory depth of the
foundations, which go down just three metres into dry stony earth. Work
on the tower was halted after the construction of only three floors due to
these foundational problems, which were already causing the tower to
lean. Throughout the tower's history, construction continued to be halted
periodically, primarily due to political disruptions and wars with the city
of Florence, among others. In 1275, over a century after it was first begun,
three more floors were added to the tower. Another six were built in 1284.

Although the final lean cumulated at 14 feet out of line, the long
delays during the tower's construction actually facilitated its stabilization,
as it was able to settle more firmly into the ground gradually with each era
of construction. And the tower remains standing today, its unusual lean
making it one of the most famous of Italy's many architectural wonders.

Admission to the tower costs approximately 15 euros (extra for



additional attractions).

One hour train ride from Florence.

The climb is not too strenuous and rewards the hiker with a beautiful
view of the city!

(It is recommended to get to the Tower early, and visit it first before
moving on to other buildings in the Piazza).

Other Attractions

Although Pisa is best known for the world famous Leaning Tower, it
is not the only thing worth seeing here. Other architectural and artistic
marvels of this beautiful city include: Piazza del Duomo - the square is
known as the Campo dei Mira-coli - the Field of Miracles. The famous
tower and the imposing cathedral are located here.

Duomo di Pisa - the city's splendid Cathedral contains artwork by
Giambolna, Dela Robbia, and other famous Italian painters.

Baptistry - a circular building with a large round Romanesque dome
located near the cathedral and leaning tower, with excellent acoustics. It
houses sculptured decorations and provides a fine view of the city at the
top.

Campo Santo - a very large cemetery building with a collection of
ancient Roman sculptures and pre-Renaissance paintings by the "Master
of the Triumph of Death".

Airport Connections

Pisa International Airport (Galileo Galilei) has domestic and
international air links with several European cities including direct air
links with Rome, Milan, Amsterdam, Barcelona, Brussels, London
Gatwick, Madrid, Frankfurt Hahn, Munich and Paris Charles De Gaulle.

TEXT WORK

1. Answer the questions:

1. Where is Pisa situated?

2. What is Pisa associated with?

3. What was Pisa before the growth of Roman Republic?

4. What meaning had the Pisan port for Romans?

5. When and why did the city grow in strength and importance?
6. What was Pisa in the time of the Empire?

7. What happened to Pisa in the 13" century and why?

8. What was going on in the city during the reign of Medici?
9. Who is Galileo Galilei?

10. Why is Pisa associated with the name of Galileo Galilei?



11. What important things happened in Pisa throughout the I1?" century?
12. When and how did Pisa become incorporated in the kingdom of Italy?
13. When was the famous Leaning Tower of Pisa begun?
14. How did you know that?
15. Where is the Leaning Tower situated?
16. Why did the tower begin to lean?
17. Why were the works on the tower halted? For how long?
18. How many floors were built in the tower?
19. How big is the final lean of the tower?
20. What helped the tower to settle firmly into the ground?
21. How much is the admission fee to the tower?
22. What will the visitor see from the top of the tower?
23. What are other attractions of the city of Pisa? What are they famous
for?
24. What airport connections does the city have?
2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate sentences with them in the text.
Closely associated with, Leaning Tower, the growth of the Roman
Republic, a vital naval base, colonizing ventures, city grew in importance,
a thriving colonia, renowned for, skilled tradesmen and shipbuilders,
power decline dramatically, continued internal fighting, city regained
some peace and prestige, it flowered in a cultural renaissance, attended the
city's university, important public works, Medici rule over Pisa, by means
of, the Treaty of Vienna, secured sovereignty for the city, officially
incorporated into the Kingdom of Italy, as inscribed on a plaque carved at
the entrance, the building of the tower began straight off, with some
constructive discrepancies, dry stony earth, work on the tower was halted,
due to political disruptions, three more floors were added to the tower,
final lean, cumulated at 14 feet out of line, facilitated its stabilization, to
settle more firmly into the ground, remains standing, its unusual lean, one
hour train ride, the climb is not too strenuous, architectural and artistic
marvels, imposing cathedral, splendid Cathedral, a large round
Romanesque dome, it houses sculptured decorations, provides a fine view
of the city at the top, pre-Renaissance paintings, domestic and
international air links, direct air links.
3. Give English equivalents to the following words and word
combinations.
Ha Oeperax piuku ApHo; Ha Biacrani npubiau3Ho 80 KM BiZ...;
TYpPUCTChKI TEHTPH; CKPOMHE pHOanbchke ceno; y3bepexoks Icmanii;



odimiiHUi CO3HUK PuMy; y mepiiomMy CTOJNITTI HAIIO! epy; Ha Kajb; 1ie
cTajocs, TOMy IIO; MicTa-Iep)KaBH; pyWHIBHA BilfHA MPOTH...; IPOTE; 3a
yaciB TmpaBimiHHA Menmiui; BETMKHH acCTPOHOM; BIIPOJOBXK YCHOTO
HACTYITHOTO CTOIITTS;, YHIBEPCHTET OYyB TOCWJICHHH 1 3MII[HUB CBOIO
BaXJIUBICTb; OylM 3aCHOBaHI Pi3HI LMBUIbHI 1HCTUTYTH; BPELUTi-peIuT
CTaB, HpI/I6J'II/I3H0; He3BHYalHA 6y}1013a; 3HAaXOUTHCA MOPAA 3, OCO6J'H/IBO;
HEeJOCTaTHs TIMOMHA (GYyHIaMEHTY; WIIOB BHU3 HA MIMOMHY BCHOTO TPHOX
METpIB; MICHIA 3BEJCHHS TPHOX IOBEPXiB; 3aBISKH...; CTAIO MPUIHHOIO
HaxWIy BEXi; yIpOAOBXK yciel icTopil Bexi; OyIiBHHUIITBO; MEPIOTUIHO;
MPU3YITHHATH; B TICPITY YEpTy; OLIBIIE CTOJITTS OMICHS; JOBTI 3aTPHUMKH;
HACMIpPaB[i; IIOCTYMOBO; JHWBO apXiTeKTypH; BXiJ; PEKOMEHIYETHCS;
BiJIBIZIATH CIIOYATKY...; €WHE, II0...; BAPTO TMOJUBUTHCS;, KpyTia OyIIiBis;
3 BIIMIHHOI aKyCTHKOI; BEJHKE KIAJOBHUIIE;, JAPEBHI PUMCHKI
CKYJBITYpH; MDKHAapogHUH aeponopt [li3u; Aexiibka €BpPONEHCHKUX
MICT.
4. Make word combinations, translate them and find them in the text.

Tourist, closely, leaning, modest, roman, naval, Gallic, colonizing,
Spanish, grew, official, wars, ventures, fishing village, centres, associated,
coast, ally, colonia, in strength, base, fighting, a thriving, skilled, decline,
internal, most, tradesmen, dramatically, particularly, republic, tower.
**k%x

Foundational, throughout, halt, political, long, facilitate, settle,
remains, unusual, architectural, admission, train, worth, strenuous, ride,
seeing, problems, the history, lean, periodically, to the tower, stabilization,
climb, wonders, standing, delays, disruptions, more firmly.
**kx

Artistic, cathedral, beautiful, the field, famous, imposing, circular,
round, excellent, sculptured, fine, large, ancient Roman, pre-renaissance,
international, direct, city, building, tower, cemetery, Romanesque dome,
decorations, acoustics, view, of miracles, paintings, marvels, sculptures,
links, airport.
5. Match the synonyms. Translate the pairs and find them in the text.

Well-known, bank, rich, popular, occur, firm, square, splendid, build,
about, cathedral, halt, excellent, continue, wonder, imposing,
approximately, solid, thriving, church, coast, famous, piazza, construct,
marvel, go on, marvellous, renowned, happen, magnificent, stop, perfect.
6. Retell the text.
O Write an essay on the topic 'Sightseeing Attractions in My
City/Region™



TEST5
Vocabulary
to sop up — youpaTH, yCMOKTYBaTH
glut - HagMIIOK
uniquely - yaikanbHu
amazingly - nuBHO
ethereal - Burrykanwmi
undiscovered - HepO3KpUTHIA
off the beaten track — manexo Bix 3BHUHUX MapIIpyTiB
monastic - MOHaCTHPCHKHIA
hermit - BimTroqHUK
to seek (sought) - mykatu
solitude - camitHicTh, camMoTa
rift - TpimmHa, po3KoiuHa
pinnacle - KkyabMiHAIIHAA TYHKT
valley - nonuna
Byzantine Empire - Bizanriiicbka IMnepist
Seam - racTt
peninsula - miBocTpis
pirate raids - Hanagu mipatis
persecution - mepeciigyBaHHs
encounter - 3yctpiu
to avoid - yaukaTu
to settle - ocenmTHCs
endowment - BHECOK, TTOXKepTBa
community - rpomaza, oOIIHHA
monastery - MmoHacTup
to hoist - migniMmaTu
net - ciTka, Mepexa
cliff - cxens
waste - Bigxoau
to paved - 6pyKyBaTH, yCTEIATH
to wind - BuTHCs
spectacular - saxormmroroumit
vista - Bun
bend - Burun moporu
film — rutiBka
suspended - migBineHnit
reasonably - poscymauBo



fit - y popmi

carving - pisp0ieHa podora

fall - ocinb

remote - majgexuit

downright - mockonano

freezing - my»xe xonoaHO

to taste - kymryBartu

stew - TymkoBaHe M’sico

to embark - cizaTi Ha KOpabeih, TOYMHATH
guy - xJIomens

country - kpaina

worth - BapTuii

except for - kpim

castle - chateau - 3amox

to perch - cuniti

hilltop - Bepumna

mystery - TaeMHULA

sparkling wine - irpucre BHHO

trail - tpoma, ciin

wallet - ramanenn

lodging - sxuTo

plentiful - pscuuit

Province - TTpoBanc

to ignore - irnopyBatu

range - Budip, psm

rural - cibChKuiA

to slow down - 36aBUTH MIBUAKICTE
leisurely - noBinbpHuU

pace - mar

cider - cump

to contemplate - po3mipkoByBaTH
pilgrimage route - mapupyT miirpumis
passing through - mpoxomutu xpisb
to temper - crpumyBatu

to swelter - 3HemMaraTu Bif crieku
in the high season - mik ce30Hy

to witness - OyTu cBizKOM

thunder storm - rposa

nope - no - Hi



to drag - TsarTH, BOJOYHTH
patio - BHyTpimHii aBip
incredible — netimoBipHmit

Read and translate the text.
EUROPE OFF THE BEATEN TRACK

It's fine to visit the European capitals. They're all big enough to sop
up a glut of tourists. But smaller places that are both uniquely interesting
and lightly travelled are getting more difficult to find and often seem
amazingly ethereal: travel is so easy today that Rick Steves' back doors
stop becoming back doors the minute he mentions them.

So my favorite places aren't undiscovered - they're just a bit too far
off the beaten track for the mega-tourism companies to worry about.

Meteora - Greece

Monastic history starts in Meteora in the 11" century when the first
hermits sought peace and solitude in the rifts and caves in the isolated
pinnacles that rise above the valley of the Pineios (Pinios) river. By the
14" century the Byzantine Empire was coming apart at the seams and the
monastic communities of the Athos peninsula were always in danger of
Turkish pirate raids and other persecution. After one such encounter, three
monks went searching for a rather inaccessible home to avoid it all. They
eventually settled on top of a rock called Stylos. Endowments and people
followed, and an amazing community of 24 monasteries built pinnacles on
was born. Everything got hoisted up (and down) by nets, even people.
And the toilets? Off the cliffs went the waste - all of it.

Today, a paved road winds between the largest monasteries. The
most spectacular vistas in all of Europe are just around the bend. Bring
plenty of film. Meteora means "suspended in air" and they mean it.

You can find a hotel in Kalambaka and walk to the monasteries from
there if you're reasonably fit - Kalambaka is 9 kms from the monasteries.
There are busses, tours, and taxis as well.

Close by: Metsovo, a small community of excellent woodcarvers is
just to the northwest of Kalambaka. Much of the really fine carving you'll
see in the monasteries comes from the carvers of Metsovo, but if you go
to Metsovo (easy by bus) you can buy carvings made for tourists as well.

When to go: Spring or fall to avoid crowds. Yes, this is a place that's
"discovered" but remote. Late fall works well, although it'll be cold in the
morning, and downright freezing in Metsovo, higher up in the mountains.
Still, this allows you to taste Greece's "other" cooking, the hearty and



warming stews you don't get in summer.
Cathar Country - France

I was at a party just before embarking on my first European vacation
in the 70's when | asked a French guy I'd just met what his favorite city in
Europe was. He answered "Carcassonne," a walled city smack in the heart
of Cathar country. By golly, he was right; Carcassonne is definitely worth
a day or two in itself. But I've since made a recent trip back to the area and
discovered many other interesting things to see in the Aude region -
except for tourists - and it was the middle of the season.

What's here? Castles perched high on hilltops, the mysteries of
Rennes le Chateau, great sparkling wine called Blanquette de Limoux, and
great walking trails. Plus, Cathar country is easy on your wallet; the Aude
is one of France's poorest areas and lodging is relatively cheap and
plentiful.

What's nearby: Province isn't far, and if you're driving it's a great
"next stop."

Asturias - Spain

Northern Spain is ignored by many American tourists, yet it's one of
the places I'd go back again and again. Some of the attractions are
rightfully famous, including the prehistoric painted cave called Altamira -
the "Sistine Chapel of Prehistoric Art". The country around the Picos de
Europa range is some of the most beautiful in Europe. Lodging options
include nice historic country inns called Posadas, as well as Casa Rurales
- rural houses that will allow you to slow down your vacation and see the
countryside at a leisurely pace.

This is a rural area that preserves its history and way of life in a way
that can be attractive to tourists looking to discover a beautiful solitude.
Have a cider, some of the local blue cheese called Cabrales, and
contemplate a trip to one of the regions prehistoric caves - or a walk along
the pilgrimage route passing through the pretty port town of Ribadesella.

When to Go: Tempered by the cool Bay of Biscay to the north,
Northern Spain doesn't sweltering in the summer, usually. Don't be afraid
of going in the high season, although we did witness some incredible
thunder storms in July. Did it stop us? Nope - we just dragged a chair out
under the covered patio of our "casa rurale”, got out a camera and some
cheese and bread, and watched nature's finest display of natural fireworks.
Incredible.

TEXT WORK



. Answer the questions.

. Why is it fine to visit European capitals?

. Why are small places interesting to travel to?

. Why are such places difficult to find?

. Where is Meteora?

. When was the town of Meteora started? Why?

. Who live in Meteora now?

. What can you see in Meteora?

. Where can you live in Meteora?

. What is close to Meteora?

10. When is the best time to visit Meteora?

11. Where is Carcassonne?

12. What is interesting to see there?

13. What is near Carcassonne?

14. What is northern Spain famous for?

15. What are the lodging options there?

16. What food is peculiar there?

17. What is interesting to see in Asturias?

18. When is the best time to go to northern Spain?
19. What can you do there if it rains?

2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate sentences with them in the text.

To sop up, lightly travelled, amazingly ethereal, back doors, a bit too
far off the beaten track, mega-tourism companies, monastic history,
hermits sought peace, isolated pinnacles, coming apart, monastic
communities, persecution, a rather inaccessible home, eventually settled,
top of a rock called Stylos, endowments, an amazing community, hoisted
up, paved road winds, suspended in air, small community, fine carving,
downright freezing, warming stews, before embarking, a walled city
smack, by golly, definitely worth a day or two, many other interesting
things to see, castles perched high on hilltops, easy on your wallet,
plentiful, some of the attractions, at a leisurely pace, beautiful solitude,
have a cider, local blue cheese, contemplate a trip, walk along the
pilgrimage route, tempered by, sweltering in the summer, in the high
season, under the covered patio, nature's finest display, incredible.

3. Give English equivalents to the following words and word
combinations.

Miciie  BiIIOYMHKY; €BPOICHCHKI CTOJMIN; JIOCUTh BEJIUKUI;
HAJUTMIIOK TYPHUCTIB; YHIKAJIBHO I[IKABUW; BA)KKO 3HANTH; SIK TIIbKU BIiH

OO ~NO OB~ WNPE B



3raaye ix; Moi ymioOJIeHI MICI; IIyKaTH CBIT 1 caMOTy; B YIIEJWHAax 1
CKeJIIX; BHUCOYi€ HaJ IOJHWHOW; 10 14 cromittsa; BizaHTidicbka IMmepis;
MiBOCTpiB; HeOe3leka Hamagy TypelbKHX MipatiB; Micias onHiel Takoi
3yCTpiui; TPW UEHIli; BIANPABWINCA WIyKAaTH,; IPEKPACHUN BHJ; 32
MOBOPOTOM; Bi3bMIiTh 3 CO0OFO Oarato (hOTOILTIBKH; SKIIO BH B JIOCHUTH
cnoptuBHil Qopmi; BiaMiHHI pi3p0OsApi MO nepeBy; Ha MiBHIY Bifg p.
Kanambaka; nerko noOpatwcs aBTOOycoM; 100 YHUKHYTH HATOBIIB;
BUJIAJICHUI; TI3HA OCIHBb J00pe MiIXOAWTh, BHCOKO B TOpax; MepIii
KaHIKyJIn B €Bporri; QpaHIy3pKUH XIIOMENb, Y CaMOMy cepIli TpadcTBa
Karap; BiH OyB TpaBWii; BIIMIHHUN IJIT TYPHUCTIB; TIPEKpacHE IrpHCTE
BMHO; TPEKPacHi MpOTYIOYHI NUISXW; HAWOIMHIMWA paiioH; BiIHOCHO
uemeBHﬁ; SAKIIO BHU i';[eTe Ha MaH_II/IHi; HaCTyIlIHAa 3YIIMHKA, iFHOpy€TI>C$I
AMCPUKAHCbKMMU TYypUCTaMH, TIIO0 IIpaBy 3HaMeHHTHfI; ,I[OiCTOpI/I'{Ha
medyepa 3  HACKAJIBHMMM  MajJIOHKaMH;  BapiaHTH  PO3MilLEHHS
(MpoXXMBaHHS) BKIIOYAIOTh; MAIEHBKI CIIbCHKI TOTENi; CUTLChKI OYANHKY;
30epiraT iCTOPit0; CTHIIb )KUTTS; TPUBAOIIUBHUI ISl TYPUCTIB; IPOXOJAUTH
yepe3; bickaiicbka 3aToka; CBITYMTH; HEHMOBiIpHa Tpo3a; IicTaimu
¢doToamapar.
4. Make word combinations, translate them and find them in the text.

European, encounter, vacation, persecution, big, raids, uniquely,
apart, lightly, community, amazingly, capitals, favorite, road, beaten,
Empire, monastic, spots, sought, pinnacles, isolated, peace, Byzantine,
vistas, coming, places, pirate, enough, other, ethereal, such, travelled,
amazing, interesting, paved, history, spectacular, track.
**kx

Reasonably, woodcarvers, excellent, things, fine, carving, to avoid,
worth, late, crowds, downright, fall, warming, city, before, fit, European,
vacation, walled, embarking, definitely, cave, interesting, freezing,
perched, high, sparkling, stews, walking, areas, rural, wine, painted, trails.
5. Match the synonyms. Translate the pairs and find them in the text.

Spot, at last, track, cliff, search for, rural, beautiful, porch, solitude,
turn, hermit, cider, eventually, monk, apple wine, isolation, patio, place,
rock, route, bend, accommodation, carving, look for, fall,
speed, plentiful, autumn, country, wood craft, lodging, a lot of, pace,
splendid
6. Make a summary of the text.

O Write an essay on the topic ""Undiscovered’ Places In My City/
Region™.



PROJECT WORK

1. Create a sightseeing tour around Ukraine. Work out the itinerary for
the tour. Make the schedule. Write an advertisement of the tour to the
local newspaper. Make a presentation of your tour to the customers.

2. Create a sightseeing tour around your city. Work out the itinerary.
"Publish” a booklet with information about the most important and
interesting sights. Make your booklet attractive for customers. Make a
presentation of your tour to the clients.



TEST 7. ECOTOURISM
Vocabulary
essentially - myxe BaxxinBO
connotation - 3HaYeHHs
to define - Bu3nauyatu
current - TOTOYHUH, TeMePiIIHIN
responsible - BigmoBigagpHUI
to conserve - 36epiratu
conservation - oxopoHa IPUPOIH, 30epiraHHs
environment - HaBKOJIMIITHE CEPETOBHUIIE
to improve - y10CKOHAIIOBATH, MOJIIIITYBATH
well-being - no6podyT
people - Hapon
to favor - BusBmsITH yBary, BijyiaBaTv iepeBary
vehicle - TpancniopTHuii 3aci6
justification - BunpaBranHs
diversity - pisHoMaHiTTS
protection - 3axuct
promotion - CipusiHHS, CTUMYJTFOBaAHHSI
to provide - mocTauatu
benefits - Buroga
community - criijibHOTa
indigenous - micueBwmit
consent - sroxga
enterprise - miampueMCTBO
increase - 3pocTaHHs, 301IbIIEHHS
impact BmiuB, mis
affordability - noctymnuicts
lack - HecTaua, BiACYTHICTB
waste - Bigxoau
luxury - poskimr
marginal activity - He3HauHa TisUTTBHICTD
to intend - Hamararucst
means - 3acib
significant - 3maunmii
revenue - goxizg
chunk - Besuka KiTbKiCTh
concept - KoHLenIis
to claim - Bumaratu



to abuse - 3moBXxuBaTH
splendid - aymoBmit

detriment - yrpara, mkoma

to sensitize - poOUTH Yy TIMBUM
fragility - KpuXKicTb, TAMKICTh
to condemn - 3acymxyBatu

to argue - ciepevarucs
precious - miHHu#

data - nani

to estimate - onintoBaTH
majority - GiIbIIiCTH

to cause - OyTH TPUYUHOIO
controversy - crip, cynepeuka

Read and translate the text.
ECOTOURISM

Ecotourism essentially means ecological tourism, where ecological
has both environmental and social connotations. It is defined both as a
concept / tourism movement and as a tourism sector. Born in its current
form in the late 1980s, ecotourism came of age in 2002, when the United
Nations celebrated the “International Year of Ecotourism”. The
International Ecotourism Society (IES) defines ecotourism as "responsible
travel to natural areas that conserves the environment and improves the
well-being of local people”. However, this is a vibrant, new movement
and there are various definitions.

Many global environmental organizations and aid agencies favor
ecotourism as a vehicle to sustainable development.

Ideally, true ecotourism should satisfy several criteria, such as:
« conservation (and justification for conservation) of biological diversity
and cultural diversity, through ecosystems protection;
« promotion of sustainable use of biodiversity, by providing jobs to local
populations;
» sharing of socio-economic benefits with local communities and
indigenous people by having their informed consent and participation in
the management of ecotourism enterprises;
« increase of environmental & cultural knowledge;
* minimisation of tourism's own environmental impact;
« affordability and lack of waste in the form of luxury.

For many countries, ecotourism is not so much seen as a marginal



activity intended to finance protection of the environment than as a major
sector of national economy and as a means of getting currencies. For
example, in countries such as Kenya, Ecuador, Nepal, Costa Rica and
Madagascar, ecotourism represents a significant chunk of foreign revenue.

The concept of ecotourism is widely misunderstood and, in practice,
is often simply used as a marketing tool to promote tourism that is related
to nature. Critics claim that ecotourism as practiced and abused often
consists in placing a hotel in a splendid landscape, to the detriment of the
ecosystem. According to them, ecotourism must above all sensitize people
with the beauty and the fragility of nature. They condemn some operators
as "green-washing" their operations—that is, using the label of
"ecotourism™ and "green-friendly”, while behaving in environmentally
irresponsible ways.

Although academics argue about who can be classified as an eco-
tourist, and there is precious little statistical data, some estimate that more
than five million ecotourists - the majority of the worldwide population -
come from the United States, with other ecotourists coming from Europe,
Canada and Australia.

Currently there are various moves to create national and international
ecotourism certification programs, although the process is causing
controversy.

TEXT WORK

. Answer the questions.

. What is ecotourism?

. What connotation does "ecological" have?

. When was ecotourism "born"?

. What is the definition of ecotourism by IES?

. Why do many global organizations and aid agencies favor ecotourism?
. What criteria should true ecotourism satisfy?

. How is ecotourism seen by different countries? Why?

. Why is the concept of ecotourism misunderstood in practice?

9. Which way do the travel agencies abuse the concept of ecotourism?
10. How many ecotourists are there in the world? What countries are
they usually from?

11.Why does the process of creating ecotourism certification programs
cause controversy?

2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate the sentences with them in the text.

CONO OIS WDN PR



Environmental connotation, social connotation, responsible travel, to
conserve the environment, aid agencies, sustainable development,
justification for conservation, to provide jobs, local populations, socio-
economic benefits, local communities, indigenous people, informed
consent, marginal activity, major sector of national economy, foreign
revenue, splendid landscape, to the detriment of the ecosystem, to
sensitize people, "green-washing” their operations, green-friendly,
certification programs, the process is causing controversy.

3. Give English equivalents to the following words and word
combinations.

ExoTypusm; eKooTidHui Typu3M; 3HaYeHHS IS JOBKULIS; iCHyI04a
¢dbopMa; MIKHApPOAHUU PIK EKOTypH3Ma; MPUPOAHI 30HH; MOKpAIIyBaTH
n00poOyT; MiCLEBi XKUTEINi; KOPIHHI JKUTENi; MicLIeBi HApPOIH; OpraHizamii
MO 3aXHCTYy AOBKULIS, 3aJOBOJBHATH JAEKIIBKOM KpUTepisM; OiosoridHa
pi3HOMaHITHICT  (2);  KyJNbTypHa  pi3HOMaHITHICTb,  CTaOUIbHE
BUKOPHUCTAHHS 010JIOTIYHOT Pi3HOMaHITHOCTI; YIPABIiHHS €KOJOTIYHUMHU
MiANPUEMCTBAMY; TMIJIBUIICHHS pIiBHA KyJIbTYPHHX 3HAHB; [is Ha
JOBKLIJIS; MOCTYMHICTH; BIACYTHICTh 3a0pyaHEHHS; (iHAHCOBHUI 3aXUCT
,Z[OBKiJ'IJ'IH; 3Ha4YHa 4YaCTHHA, KOHI_ICHLIiH CKOTypu3Ma; Ha HpaKTI/IHi;
IHCTPYMEHT TIPOCYBaHHS Ha PUHOK; 3JIOBXHBAHHSI, Kpaca 1 KPUXKICTh
MpUPOH; OE3BIAMOBITAIEHO 1O BiHONMICHHIO JIO JOBKULIA (TIpUPOI);
CTaTUCTUYHI JaHi; CBITOBE HAceJeHHS; pi3HI pyXW; HaIiOHANBHI 1
MDKHAPOJIHI porpamMu cepTHdikaiii eKkoTypu3ma.

4. Make word combinations, translate them and find them in the text.

Ecological, society, social, development, tourism, diversity, current,
movement, United, impact, ecotourism, definitions, responsible, criteria,
natural, protection, local, area, various, tourism, environmental,
knowledge, sustainable, organizations, several, form, biological, people,
ecosystems, sector, socio-economic, marginal, connotation, cultural,
travel, environmental, benefits, tourism, Nations.

**k*

Indigenous, revenue, finance, diversity, major, controversy, national,
tool, significant, natural, foreign, sector, widely, cultural, people,
marketing, population, promote, misunderstood, splendid, data, fragility
of, moves, irresponsible, chunk, statistical, programs, worldwide, various,
certification, cause, protection, ways, economy, tourism.

6. Retell the text.

O Write an essay on the topic ""Ecotourism in Ukraine"



TEST 6
Vocabulary
to announce - oronomrysatu
creation - TBOpeHHsI, TBOPIHHS
force - cuna
to inspire - HaguxaTu
to instill - BmpoBamxyBaTn
journal - sxxypuan
experience - gocsin
to celebrate - cearkyBaTn
to describe - onucyBatu
success - ycmix
mangroves - mangrove trees - nepeBo MaHro
tangle - cruteTinEsa
jungle - mxynrmi
gym - CIOPTUBHUIH 3a1
to exist - icHyBaTi
padauk wood - uepBone nepeBo
ivory - ciioHoBa KicTKa
to acquire - mpuabaTu
to paddle - BeciryBaTH, rpedTH
abundant - psicaui
surface - moBepxHs
bat - kaxxan
o scare - yaKkaTn
beak - xiroB
breast - rpyau
throat - ropio
back - criuna
wing - kpuia
eyes - oui
raven - BOpoH
human - mroacekmit
delight - 3axorurenns
heron - warus
nocturnal - mignwii
shy - obepexHuii
hardly - mexse
unbelievably - neitmoBipro



to advance - mpocysatucs Briepen
{0 narrow - 3MeHIIyBaTUCA

shag - HecloAiBaHa TIepenTkoaa
muddy - Opyaauit

bank - 6eper

to surge - migHiIMaTUCS, HAXJIMHYTH
to plunge - mipHaTH, KugaTUCS BIIEpe.]
battleship - BiiicbkoBuHii KOpadeb
to judge - cyauTH, OCYKyBaTH
frantically - mecamoBuTO

slippery - crmuspkuit

to slipper - xoB3atu

to toss - migkugaTH

to clamber - Bunupatucs

to slither - xoB3aTu

edge - kpait

to erupt - ypuBaTucs, BUBEpraTucs
spooked - HansKkaHuMit

prey - 31004

to stir - po3MirnryBaTH, MilaTH

to struggle - 6opoTucs

to fetch - gocsaratu

bow - yknin, nyra

calm - cokifiumit

bubble - mysup, 6y16a

swirl - Buxop

Read and translate the text.
IN THE LAND OF THE SURFING HIPPOS

Last September the Gabonese government announced the creation of
13 national parks, covering 11 percent of the country. A major force
behind this decision was J. Michael Fay, a driven (some would say
obsessed) biologist with the New York based Wildlife Conservation
Society (WCS), who had walked some 2,000 miles across central Africa
to document its flora and fauna. In Loango National Park, a model for the
other parks, Fay made his efforts to instill solid management and inspire
private investment, keeping a daily journal of his experiences. In his
entries he celebrates the Loango's coast, speaks his mind about
conservation, and describes some of the work that's making the world's



newest park system a success.
The Heron

The mangroves here are big trees, their stilt roots forming an
impenetrable tangle like some kind of jungle gym.

1 thought about the village. The people of Loango came to the bank
of Congo River for padauk wood (prized for its hardness and bright red
color), for elephant ivory, and to acquire slaves from the neighboring
tribes. It's clear that oysters supplied the villagers with a steady source of
food over many generations.

Paddling conditions were perfect - slight breeze coming off the
ocean, cumulus clouds shading the sun (no more than 80°F), and not a
tsetse fly to be seen. As we rounded the sharp bend leading us inland, the
kayak leaving a silvery wake on the dark surface, some fruit bats scared
up a big bird.

We got into position for a look, and my eyes met with what looked
like an overdressed clown with a sharp beak. Its breast was a rich rusty
brown, the throat a bright white, the back and wings a crisp blackish
brown. But the eyes: Wow, what eyes! In a bird the size of a raven they
were about as big as a human's and lined with a thick white ring. This
thing was the most wonderful avian delight I'd ever seen. A look in A
Guide to the Birds of Western Africa revealed the bird to be the white-
backed night heron. "Largely nocturnal; secretive and very shy by day,"
the book said. Hardly an adequate description of what we saw. The
authors might have added: "Yet another little known and unbelievably
beautiful product of nature that can be seen on any day in Loango
National Park."

The Hippo

As we advanced upstream, the river narrowed, and snags began to
block our progress. My eyes scanned the muddy bank, which suddenly
began to surge. So did my heart, as the form of a massive hippo
materialized no more than 25 feet in front of the boat. Face-on to us, he
plunged into the water like a battleship released from dry dock full-speed
ahead. He'd been sleeping under a tree, and we had scared him in what he
may have judged a surprise attack. We paddled frantically for the
mangroves on the opposite bank, which seemed a mile away.

"Go, go, go," shouted Jane, "he's coming. He's right behind the boat."
The theme music of "Jaws" popped into my head, along with visions of
this behemoth chomping our plastic kayak right in half.

When we reached a tangle of mangrove roots - slippery like spaghetti



and virtually ungrippable (ungraspable) - | tossed the paddle aside and
catapulted Malia up into the tree. Jane and | followed, clambering and
slithering over the spaghetti branches until we had about ten feet of jungle
between us and the water's edge. We looked back only to see a boil of
water erupting just behind the empty kayak. The hippo had plunged into
the black depths.

We sat motionless for the better part of an hour, eyes fixed on the
water like spooked prey. Because passage on foot through the mangrove
maze wasn't an option, we'd have to hop back in that boat and get
ourselves downstream without stirring the now invisible beast. All was
quiet. Would it stay that way?

Jane and Malia struggled through the mangrove roots until they were
about a hundred feet downstream. | jumped in the kayak, tipping it hard
from side to side to call the hippo's bluff. The water stayed calm. No
bubbles, no movement. That was good. 1 recovered the paddle and lost no
time in zipping downstream to fetch the ladies, slipping as quietly as
possible past every swirl and bubble.

TEXT WORK

1. Answer the questions.

1. How many National Parks did the Gabonese government create?
When?

2. Who was a major force behind this decision?

3. What did Michael Fay do in Africa?

4. What kind of trees are mangroves?

5. Why did the people of Loango come to the bank of Congo River?
6. What was the steady source of food for the local people?

7. What were the paddling conditions there?

8. When did the fruit bats scare a big bird?

9. What did the bird look like?

10. What kind of bird was it?

11. What was written about this bird in the Guide?

12. What should be added to that description?

13. What happened when they advanced upstream?

14. Why did the water surge?

15. Why did the author’s heart surge?

16. What did the hippo look like?

17. Why was the hippo trying to attack the author and his kayak?
18. How did the author and his companions escape form the hippo?



19. What was the author thinking about while running away?

20. What did the author do when they reached the opposite bank?

21. What did they see when they reached the safe place?

22. What was the safe place?

23. What did they do after the hippo had plunged into the black depths?
24. How did they go back? Why?

2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate sentences with them in the text.

To announce the creation, driven (obsessed) biologist, Wildlife
Conservation Society, to make one's efforts, to celebrate the Loango's
coast, to speak one's mind about conservation, to make the world's newest
park system a success, stilt roots, mangroves, padauk wood, prized for its
hardness and bright red color, to acquire slaves, paddling conditions,
cumulus clouds, silvery wake on the dark surface, rich rusty brown, eyes
about as big as a human's, the most wonderful avian delight I'd ever seen,
Guide to the Birds of Western Africa, white-backed night heron, hardly an
adequate description, the authors might have added, unbelievably
beautiful product of nature, we advanced upstream, snags began to block
our progress, bank began to surge, to plunge into the water, like a
battleship released from dry dock, full-speed ahead, to judge a surprise
attack, to paddle frantically, right behind the boat, to chomp the plastic
kayak right in half, water's edge, to reach a tangle of mangrove roots,
virtually un-grippable, to clamber and slither over the spaghetti branches,
a boil of water erupting just behind the empty kayak, to plunge into the
black depths, like spooked prey, passage on foot, to call the hippo's bluff,
to stay calm.

3. Give English equivalents to the following words and word
combinations.

Oronocutu mpo CTBOPCHHH, HaLIiOHaJ'ILHI/Iﬁ napk; OCHOBHa CHJIA,
3ocepemkeHuil OioJior; craOinbHE YNpPaBIiHHS; NPUBATHI 1HBECTHIII;
BECTU IMOJACHHUK; BHUCJIOBJIIIOBATU CBOO JOYMKY O...; HEIOCTYyIIHA
IIyTaHWHA, CJIOHOBA KiCTKA; CYCiMHI IUIEMEHA; CTabimbHE JDKEpeNo 1kKi;
YCTPHIIi; JIETKH MOPCHKHM BiTepellb; MyXa IIeTle; KPYTUH BUTHUH; TOCTPUH
I3600; SCKpaBO-OiNMMIA; YITKI YOPHO-KOPHYHEBI KpHIIA; PO3MIPOM 3
BOpOHa; oOOKpecleHI MMPOKMM OiIMM  KpyroM; HaliKpacuBima
npeacTaBHULIA HTaXiB, SAKY A KOHI/I-HC6y,Z[L 6a‘lI/IB; 110 BE€AC MNEPCBaXHO
HIYHMI CIIOCIO JKUTTSI, 00CPEKHUM BICHB, HSHMOBIPHO KPAaCcUBUM; piduka
3ByXKyBajiacsi; OpynHUil Oeper; MacHMBHUN OeremMoT; Mepell YOBHOM;
OoOCpHEHMI JMIIEM JI0 HAac, sK BIMCHKOBUH KopaOeiab, Ha MOBHIM



MIBUIKOCTI; MU 3JSKalld HOTO; MPOTIJICKHUN Oeper piuku; Meomis 3

KiHO(DIBMY; CITU3BKUH SK MaKapOHH; s BIIKWHYB BECJIO; BiH MIpHYB B

YOpHY TIIMOWHY PIYKH; MU CHAUIM HEPYXOMO; BEJIMKa YacTHHA TOJMHU;

nabipuHT 3 KOPEHIB MaHTOBOTO JEpeBa; HEBUIUMHIA 3Bip; OyibOaIIKu;

CIIOKIITHO; 5 IiCTaB BECJIO; BUP.

4. Match the antonyms. Translate the pairs and find them in the text.
Major, public, private, light, success, scarce, hardness, heavy,

nocturnal, minor, progress, in front of, abundant, daytime, slight, dark,

downstream, upstream, clean, softness, muddy, regress, behind, failure.

5. Make a summary of the text.

U Write an essay on a chosen topic.

1. Wildlife conservation societies in Ukraine.

2. Nature conservation in Ukraine.

3. Nature conservation in... (choose any city or country).

4. The necessity of nature conservation.

PROJECT WORK

1. Create an ecotourism program in your region. Work out the itinerary
for an ecotour. Think of the ways your program can be beneficial for the
community and for the nature. Present your tour to your customers.
Include conservation tips they should know while travelling.

2. Work out a nature conservation program for your region. Include all
endangered animal and plant species. Publish conservation tips for people
in the local newspaper. Present your program to the local group of
environment activists.



TEST 8. BUSINESS TRAVEL

Vocabulary

stable - minuuii, cradinEHUA

profitable - mpuOyTKoOBUit, BUTiTHUI
incentive - 3a0xo4yBaJIbHUI

conference - koHdepeHiis

exhibition - Bucrasxka, nokas

separate - okpemuit

to consider - qymaru, BBaKaTn

at the expense of - 3a paxyHOK...
development - po3suTOK

according to - 3rigHo 3...

prospects - nepcreKkTuBu

approximate - mpuGIH3HUI

supplement - nomosHIOBaTH

negotiation - meperoBopu

to deal with - matu cripasy 3...
enterprise - mianpueMCTBO

demand - momut

workshop - ceminap

support - miaTpuMKa

employee - pobiTHUK

appraisal - ominka

teamwork - koMaHIHa ITparis

annual - mopiunmit

average - cepemHil

duration - TpuBamicTe

diverse - pizHOMaHITHUIT

ordinary - 3BuuaiHuii

Vip - very important person - gysxe moBakHa JFOIUHA
senior management - BuIIe KEPiBHHUIITBO
auto rallies - aBToronkn

psychologist - mcuxomor

to comprise - micTutH B c00i

emphasis - 3HaYeHHs, HaJaBaTH 3HAYCHHSI
participant - yuacuuk

leadership skills - yminnus, 3HaHHs nigepa
adjustment - mpuctocyBaHHs;



Read and translate the text.
BUSINESS TRAVEL
(Part 1)

Business travel is one of the most stable working and highly
profitable part of world tourism, and one of the youngest, too. Business
travel or MICE (abbreviation from Meetings / Incentive / Conferences /
Exhibitions) became a separate branch of tourism business in 1970s. First,
business travel was considered by businessmen only as opportunities to
have a good rest at the expense of the government or the company you
work for. The situation changed greatly after 1998 when the number of
entertaining trips has lowered and at the same time the number of
corporate events has grown. MICE development in Russia is highly
dynamic as well as in the rest of the world, and according to the prospects
the profitability of this branch of tourism will grow up to $2 billion a year
by 2020.

The demand structure of MICE today is: 75 % is individual business
travel, intensive trips, conferences and exhibitions are 10-13 % each. The
figures are approximate, of course; exhibitions and conferences are
usually combined together in one event, and intensive programs usually
supplement other types of business travel.

Meetings

Most travel agencies offer businessmen going to a conference,
exhibition or negotiations only standard package of visa support, air
tickets, accommodation and transfers. As a result those businessmen, who
want their trips to be efficient, prefer dealing with specialized travel
agencies working in the sphere of MICE tourism. Such travel agencies
basically deal with corporate clients. Agencies can provide the corporate
client with full package of business and travel services including dozens
of meetings, visits to enterprises and professional exhibitions.

The biggest American travel agencies working in the sphere of MICE
tourism are American Express Travel Services, Carlson Wagonlit Travel,
BTI.

The demand on business travel is growing rapidly. Numerous
workshops, professional exhibitions, journals and websites devoted to
MICE support this growth.

Incentive

Incentive tourism means travels financed by the company to give an
incentive to employees as the appraisal of their work, to facilitate the
teamwork and to stimulate work motivation. World annual turnover of



incentive tourism exceeds $8 million, 80 % of which is spent on transport,
accommodation and foods services, and only 15 % is spent on sightseeing
and entertainment programs. Throughout the world 70 % of all incentive
tours are to Europe, 10 % are to the USA thought 60 % of all incentive
tourists are Americans, and 15 % of the tours are to the South East Asia.
The average duration of an incentive tour is from 3 to 7 days.

Incentive tours are becoming more diverse, both in the choice of the
countries and in the tour programs. Some intensive tours are aimed at
business activities or interests of the tourists, i.e. historical or wine tours;
there are also separate "mass" tours for ordinary employees and VIP
programs for senior management. The latter prefer adventure tourism or
even extreme tourism such as auto rallies or balloon flying.

Recently senior management of many companies prefers investing
money not into traditional entertainment incentive tours but in team-
building tours. In this matter travel agencies work together with business
consulting companies, professional psychologists, etc. The example can
be so called "rope-courses”. They last for 3-4 days and are comprised of
different activities including sport, adventure and extreme. The emphasis
of the courses is placed not on sport abilities of the participants, but on
effective teamwork, problem solution, leadership skills development and
behaviour adjustment to different situations and sudden changes. Some
travel agencies called incentive houses specialize at incentive tours only.

TEXT WORK

. Answer the questions.

. What is the place of business travel in the world tourism?

. What is MICE?

. When did business travel become a separate part of tourism business?
. What was the first perception of business travel by businessmen?

. What is the situation nowadays?

. What can you say about MICE in Russia?

. What is the demand structure of MICE today?

. What do most travel agencies offer to businessmen?

9. What can specialized travel agencies offer to corporate clients?

10. What are the biggest American agencies working in the sphere of
MICE tourism?

11. What is incentive tourism?

12. What is the world annual turnover of incentive tourism?

13. What are the popular destinations for incentive tours?

OO OIS WNEF -



14. What are incentive tours aimed at?

15. What kinds of incentive programs exist?

16. What does senior management prefer investing money into?

17. What is an example of a team-building tour in the text?

2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate sentences with them in the text.

MICE, meetings, incentive, conferences, exhibitions, separate
branch, opportunity to have a good rest, situation changed greatly, MICE
development in Russia, highly dynamic, in the rest of the world,
individual business travel, intensive, combined together in one event,
supplement other types of business travel, travel agencies, air tickets,
accommodation and transfers, specialized travel agencies, in the sphere of
MICE tourism, including dozens of meetings, numerous workshops,
devoted to MICE, support this growth, incentive tourism, the appraisal of
their work, to facilitate the teamwork, to stimulate work motivation,
annual turnover, throughout the world, more diverse, aimed at business
activities, "mass" tours for ordinary employees, VIP programs, for senior
management, the latter, adventure tourism, team-building tours, the
emphasis of the courses is placed not on, incentive houses.

3. Give English equivalents to the following words and word
combinations.

HinoBuil Typus3M; cTabiIbHO TPALIOIOYHUA; BHCOKONPUOYTKOBHUI;
BBXXAETHCS; 32 PAXYHOK...; PO3BaXkajbHA MOI3/IKa; KOPIOPATUBHI 3aX0/IH;
3TiTHO 3 MPOTHO3aMU; MPHUOYTKOBICThH IIi€l Tally3i TypHU3MY; CTPYKTypa
MONUTY; KOH(EPEHIisl; TpHOIN3HUN; CTaHTAPTHUH TYypIIAKET; Bi30Ba
MITPUMKA; B PE3yibTaTi; BBaKAIOTh 3a Kpalle MaTH CIIPaBy...;
KOPIIOpAaTWBHI ~ KITI€HTH; BiABIAyBaHHS MiANpUEMCTB; mpodeciitHi
BUCTAaBKH; IUBUAKO PO3BUBAETHCS; KypHalId 1 I[HTepHET-CTOpiHKY;
¢biHaHCY€TBCS KOMIIAHI€IO; B SIKOCTI 3a0XOYEHHS CIHIiBPOOITHHUKIB;
NEPEBUIYE; PO3BaXKalbHI MpOrpaMH 1 MpOrpaMH OIJSLy TaM'sSTOK;
CepelHsS TPUBANICTh; 320X0YYBAIbHI TYpH; iICTOPUYHI TypH; BUHHI TYpH;
MOJIbOTH Ha TOBITPSHUX KYJSX; B 3B'S3Ky 3 IIMM; KOHCAJTHHTOBI
KOMITaHii; CHOPTHBHI YMIHHS; BUPIMICHHS TIPOOIJIEM.

4. Make word combinations, translate them and find them in the text.

Business, together, stable, profitable, highly, structure, tourism,
dynamic, separate, business, good, events, changed, working, entertaining,
branch, at the same, programs, corporate, types, highly,
rest, demand, agencies, combined, greatly, intensive, package, other, trips,
travel, time, standard, travel.



5. Make a summary of the text.

U Write an essay on the topic ""Business Travel in Ukraine™.



TEST 8
Vocabulary
to make arrangements - moMoBIATHCS
industry-specific exhibitions - cremiazizoBaHi BUCTaBKU
construction - Oy IiBHHIITBO
furniture - meGmi
military - BificbkoBHiA
fair - spmapok
wood processing - 06pobka fepesa
supply - mpormosmuis
clock-art forum - ¢hopym gacoBoro mucterTsa
trend - TenneHwIsn
market share - yactka punky
to note — Big3HAUYaTH, 3a3HAYUTH
in advance - 3a3nanerinn
to attend - BizBimyBaTn
bulk - ocrHoBHa yacTka
pharmaceutical company - ¢apmaleBTHYHA KOMITaHis
insurance company - cTpaxoBa KOMIaHis
charter flights - waprepni peiicu
discount - 3HIKKA
to require - BuMaraTu

Read and translate the text.
BUSINESS TRAVEL (Part I1)
Exhibition Tourism

According to business travel statistics, the demand on exhibition
tourism has been growing recently. Large travel agencies make
arrangements to visit more than 100 exhibitions every year. The most
popular industry-specific exhibitions and fairs are construction, furniture,
food, computer, general industrial and military fairs and exhibitions.

The demand on specialized exhibitions has been growing recently.
For instance, professionals are not interested in general construction
exhibitions, but in particular construction techniques, e.g. wood
processing, or particular types of construction materials.

Among the most popular European destinations the leaders are
Germany and lItaly, providing up to 70 % of supply to the existing
demand. The third place is taken by France, with popular construction
exhibitions and Le Burge air show. In Switzerland the primary attractions



are auto show in Geneva and clock-art forums in Baselle. Great Britain is
famous for design, interior and furniture exhibitions. The demand on
exhibitions in other European countries is not high.

One of the existing trends in exhibition tourism is the growing
interest in South-East Asia, especially China. The location of the
exhibition is gaining importance for clients, so exotic countries are being
chosen more and more often for the location of the exhibition. It is true
particularly for the exporting companies that want to enlarge there sales
market's share in developing countries.

Russian experts also note, that Russian businessmen used to
remember about exhibitions "at the last minute". Now they plan visiting
exhibitions in advance, especially during the high season of the exhibition
tourism, which is from February to May and from September to
November. Such thoughtfulness makes the work of travel agents easier,
because in some hotels located near the popular exhibition centers the
rooms have to be reserved at least a year before the exhibitions.

Congress Tourism

Congress tourism is a growing MICE market segment. Congress
tourism takes up to 30 % of the hotel reservation around the world, but
only 5-7 % in Russia. Some of the most popular congress places have
always been Check Republic and Cyprus. Russian capitals Moscow and
St. Petersburg are gaining popularity as well lately.

According to HCD Group, a big consulting company, more than 150
large congresses, conferences and workshops are held in Moscow
annually. Each event is attended by 100-300 participants, that is average
for Europe, but less than in East Asia and America, where large
congresses draw up to 5-7 thousands participants.

As the specialists note, the major bulk of congress-conference clients
are financial, computer, pharmaceutical and insurance companies. The
average duration of the event is from two to four days. The typical service
includes charter flights to and from the location and accommodation in
best hotels of major resort cities.

Popular travel destinations are gradually becoming popular congress
destinations as well. Such countries as Turkey, Spain and Greece are in
high demand during low season when 4-5 star hotels are not packed and
offer accommodation discounts.

Individual congress tourism differs from exhibition tourism because
it doesn't require standard promotion and previous advertisement. Usually
individuals come to a travel agency having received the invitations



personally in need of standard travel package including visas, air tickets,
transfers and accommodation.

TEXT WORK
1. Answer the questions.
1. What are the changes in demand on exhibition tourism?
2. How many exhibitions a year do travel agencies make arrangements
for?
3. What are the most popular exhibitions and fairs?
4. What kind of exhibitions are professionals interested in?
5. What are the most popular European exhibition destinations? Why?
6. What are the recent trends in exhibition tourism development?
7. What are the recent trends in Russian exhibition tourism?
8. When is the high season for exhibition tourism?
9. What is the place of congress tourism on the market?
10. What are the popular congress places?
11. How many congresses are held annually in different locations all over
the world?
12. What are the major congress-conference clients?
13. What countries are in high demand during low season and why?
14. Which way does the individual congress tourism differ from
exhibition tourism.
2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate sentences with them in the text.
Demand, make arrangements to visit, construction, furniture, military
fairs, for instance, particular construction techniques, the third place is
taken by France, primary attractions, clock-art forums, famous for,
existing trends, to enlarge there sales market's share, used to remember
about exhibitions "at the last minute”, high season, thoughtfulness,
congress tourism, growing MICE market segment, hotel reservation,
gaining popularity, big consulting company, average for Europe, the
major bulk of congress-conference clients, insurance companies, average
duration, charter flights, major resort cities, are not packed, doesn't require
standard.
3. Give English equivalents to the following words and word
combinations.
3rifiHo 13 CTATHCTUKOIO MO JiIOBOMY TYPU3MY; CIIeIliajibHi BUCTABKH;
ApMapoK; 3arajbHOTaly3eBa BHCTAaBKa; 3arajbHOOY/iBElbHA BHCTABKa;
JiepeBoo0poOKa; OyiiBenbHI MaTepianu; ICHYIOYHMH TMOIMUT, aBTOCAJIOH;



Iu3aiiH; iHTep'ep; MeOui; 3pocTarounii iHTEepec; ocobnmmuBo Kwuraii; micie
MIPOBEACHHS BUCTABKH, €K30THYHI KpaiHW; IMOIYJSIPHI BUCTABKOBI IICHTPH;
0COONMMBO /ISl  €KCMOPTYIOUMX KOMIIAHIM; SK MIHIMYM 3a piK [0
MMPOBCACHHS BUCTABKU, Kpa.l'HPI, 10 PO3BUBAIOTHCH; 3a3uanerizu,; MiCLIH
MMPOBCACHHSA KOHI‘peCiB; 3Fi,I[H0...; MMPpOBOAATBHCA H.IOpi‘-IHO; y‘laCHI/IKI/I;
NPUTATATH; K BiIMidaloTh QaxiBii; piHaHCOBI KOMMIaHil; hapManeBTHYHI
KOMIaHil; MalOTh BEJIMKUI TOIMUT; MiJ] 4aC MIXKCE30HHS; BIIPI3HAETHCS
BiJl; peKjiama; CTaHJapTHHH TypIaker.

4. Make word combinations, translate them and find them in the text.

Exhibition, travel, make, every, the most, industry-specific, military,
construction, wood, particular, European, existing, third, clock-existing,
standard, travel, popular, tourism, package, exhibitions, trends, year, fairs,
art forums, arrangements, techniques, place, promotion, processing,
agencies, demand, types, destinations.

* * %

Growing, especially, gaining, exotic, location, exporting, market,
last, high, travel, congress, tourism, China, agents, importance, season,
company, countries, popularity, minute, capitals, share, market, hotel,
congress, Russian, gaining, consulting, places, reservation, companies,
interest, segment, of the exhibition.

5. Make a summary of the text.

[J Write an essay on the topic ""Business travel in..." (choose and city or
country)

PROJECT WORK

Work out a week-long business travel program for a group of

businessmen working in... (choose any industry). Include meetings,
visiting exhibitions, conferences or congresses and sightseeing. Work out

the itinerary comprised of one or several cities or countries. Make all
necessary travel arrangements including visas, tickets, transfers and
accommodations. Present your program to your clients.



TEST 9. HOSPITALITY INDUSTRY

Vocabulary

solely - camocTiitHO

booming - pizke 3pocranus

to expand - po3umproBaTHcs

council — pana, Hapama

responsible for - 6ytu BiamOBiAAIBHUM. ..
employment - 3aiiusaTicTh, HaltMaHHS
human resources - moJCchKi pecypcH
incredibly - meiimoBipHO

diverse - pi3Huii, pi3HOMaHITHUH

to comprise - BKITIOYATH, BMICTUTH B CO01
conventions - KOHBEHIIis

beverage - marmiit

ancillary - nonomixxuuit, 101aTKOBHIA
piece - cratTs

consolidation - 06’eHaHHS

mode - hopma, Bua

to merge - moraMHATH, 3TUBATHCS

to acquire - 3m00yBaTH, HOCATATH
eXposure - mijgiaBaHHs

facets - acmexT, cTopona

relative - BigHOCHUM

obvious - oueBuaHNMN, IBHUI

option - Bubip, amesTepHaTHBA

patience - TepriHHS

flexibility - rayuxicTh

interpersonal skills - ymiHHS HanaroKyBaTH KOHTaKTH 3 JIFOJIbMU
Sservice - 00CIyroByBaHHs

first and foremost - meprir 3a Bce
sensitivity - 4yTauBicTh

wareness - 06auHiCTh, 00EPEKHICTh
executive - TupeKTop

MBA - Master of Business Administration - ctymiae mMarictpa y 6i3Heci
to transfer - mepenaBatu, nepexoauTH
experience - »uUTTEBUI TOCBIT

academic credential - qurmiom po ocBiTy
pros and cons - 3a Ta mpoTu



benefit - Buroma, kopuctsb

gratis - Ge3KOIITOBHO

actually - miticro

downside - HeraTuBHa CTOpPOHA
especially - ocobmuso

to work long hours - 6araro mparroBatu, Oinbiie 40 TOIMH HAa THKICHB
notice - moBigoOMIIEHHS

ethics - eruka

to require - BumaraTu

profound - cupHII

implications - Haciaku, pe3yabTaTiu
profit - Burosa, mpubyToK

community - coiibHOTa

fair - yecHuii, cipaBeIMBHIt

wage - 3apriaTHsa

to exploit - ekcrutyaTyBati

environment - HaBKOJIMIITHE CEPETIOBHUIIE

Read and translate the text.
CAREERS IN TRAVEL AND TOURISM

Globalization is not a buzzword solely associated with international
business. It has translated into a booming new career possibility:
expanded services in the travel and tourism industry.

According to the World Travel and Tourism Council (WTTC), the
industry "already is responsible for more than 10 percent of global
employment.” Dr. Brian White, director of the WTTC's Human Resources
Center in British Columbia, says the field is incredibly diverse and
comprised of seven major areas:

* Airlines/transport;

 Conferences and conventions;

* Arts and culture;

* Hotels, food and beverage;

 Ecotourism;

* Outdoor recreation;

* Ancillary services associated with tourism.

Industry Trends

With all this opportunity, where should you concentrate your efforts?
Focusing on the market's demands may lead to more job openings.

On the corporate side, according to a piece on the industry trends



online, the travel and tourism industry is "in consolidation mode." This
means that smaller companies are merging or being acquired by the big
players like American Express, Marriott and Carlson Wagonlit. So it
might make sense to begin your career with one of the larger corporations,
where you can gain exposure to many facets of the business while having
relative job security.

An obvious trend is the increase in Internet service. The Web has
created new and different career options for those interested in travel
careers. Individuals can work for sites like CheapTickets.com, Orbitz and
Travelocity.com.

Additionally, journalists may see more travel writing opportunities
available in the traditional magazines like Conde Nast Traveller and
National Geographic Traveller, as well as online publications.

Characteristics for Success

You must have patience, flexibility and excellent interpersonal skills.
This is a service industry, first and foremost. Cultural sensitivity and
awareness are critical, as tourism professionals deal with different
countries and cultures.

Senior level executives generally have MBAs and develop skills and
competencies that can be transferred across sectors. Mid-level
professionals need a mix of practical experience and academic credentials,
according to Dr. White, who also teaches in the field. For example,
individuals might work full-time in the travel sector while going part-time
for an advanced certificate in travel and tourism.

Pros and Cons

One obvious benefit of working in the travel and tourism industry is
the opportunity to actually hop on a plane and see many locales at low
prices, or even gratis. Another benefit for many is the fact that it is an
international field that changes along with global trends.

One of the downsides to the business, especially the hotel and
restaurant side, is the long hours. Management must often work evenings
and weekends. Individuals are often asked to move to a new location
without much notice.

Ethics and Tourism

Dr. White reminds us there is a strong set of ethics required in the
field of tourism, noting the industry has profound economic implications
for a country's economy and people. It is important for individuals to
consider their responsibilities, says Dr. White. Tourism is about more than
making a profit; it involves benefiting local communities, creating jobs


http://cheaptickets.com/
http://travelocity.com/

that provide fair wages and not exploiting the environment.
By Nina Segal

TEXT WORK
. Answer the questions.
. What impact has globalization on tourism industry?
. How many people does the tourism industry employ?
. What is tourism business comprised of?
. What should you concentrate on to be successful?
. What is the trend in tourism industry on the corporate side?
. Why is it better to start a career with one of the larger corporations?
. What is going on with the Internet services?
. Which way does this change influence different career options?
. What career opportunities does the Internet offer?
10. What characteristics do you need for success?
11. What education does a senior manager need?
12. What are the benefits of working in the travel and tourism industry?
13. What are the downsides of the business?
14. What ethic principles are required in the field of tourism? Why?
15. What is tourism business all about?
2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate sentences with them in the text.

Buzzword, booming new career possibility, expanded services,
World Travel and Tourism Council, global employment, Human
Resources Center, conferences and conventions, outdoor recreation, with
all this opportunity, more job openings, on the corporate side, a piece, in
consolidation mode, make sense, gain exposure to many facets of the
business, career options, individuals can work for sites, additionally,
online publications, a service industry, first and foremost, cultural
sensitivity, senior level executives, MBAs, transferred across sectors,
work full-time, advanced certificate in travel and tourism, obvious benefit,
hop on a plane, downsides to the business, long hours, without much
notice, a strong set of ethics required, profound economic implications,
consider their responsibilities, benefiting local communities, fair wages,
not exploiting the environment.
3. Give English equivalents to the following words and word
combinations.

ACOIIOETBCS TUIBKH 3...; MDKHApPOJHUN Oi3HEC; 3TiHO; BiJIOBiIA€E
3a; Ay’Ke PI3HOMAaHITHHI; CKIaJaeThCs 3; MUCTELTBO 1 KyJIbTypa; TOTENi;
ka 1 Hamol; acoOLIIOETBECS 3 TYpHU3MOM; HampsSMHU PO3BUTKY iHAYCTPIi;

OO ~NOoO Ok~ WNPRE P



CKOHIICHTPYBATU CcBOI1 3yCUIUIA; BUMOTHM PHHKY; MOE€ IPHUBECTH MO...;
3JIATTS KOMITaHIi; OTPUMYIOTHCS BETHKUMH KOMITaHISIMH; TIOYaTH Kap'epy;
OuUeBHJHA TEHJAEHIiSA; 30UMbIIeHHA [HTEpHET MOCIyr; TpaaWumiiHI
JKypHAJIH;, OCOOMCTI SAKOCTi, HEOOXi/IHI U YCHiXy; TepIiHHS; THYYKICTh;
KOMYyHiKaOenbHiCTh;  OOI3HAHICTh; MaTW  CHOpaBy.., HABUYKH 1
KOMIIETeHLIi; MpodecioHany cepeiHbOoi JTaHKHU; CyMIll NPaKTHYHOTO
JIOCBiy 1 akaJIeMIYHOT OCBITH; MPaIIOBATH HETIOBHUI pOOOUUI JIeHb; 32 1
MPOTH; MOXKIJIMBICTh; TOOAYUTH O6araTo Miclb 3a HU3bKY IIaTy a00 HaBiTh
OC3KOITOBHO; IHINIA TIepeBara; 3MIHIOETBCS B HOTY 3 TVIOOQIBHHMH
TEeHICHITISIMH; TIPAITIOBATH yBEUepi 1 Y BUXIIHI; TIepeixaTH Ha HOBE MICIIE;
HarajJyBaTH HaM; CKOHOMIKa KpaiHU; OTPUMYBATH MPHOYTOK; CTBOPIOBATH
poOoui mictis.
4. Make word combinations, translate them and find them in the text.
International, with tourism, career, trends, tourism, services, global,
efforts, human, recreation, incredibly, demands, outdoor, business,
ancillary, openings, associated, career, industry, possibility, concentrate
your market's, side, diverse, job, industry, on the corporate, mode,
consolidation, employment, big players, make sense, begin, resources.
5. Retell the text.
O Write an essay on the topic "My Future Career As | See It".



TEST 10
Vocabulary
dish room - kyxus
boardroom - 3an 3aciganHs npaBiHHS KOMMIAHI{
hospitality - roctuaHICTE
probably - imoBipHO
to wait tables - o6ciyroByBatu ctonu
prep - prepare/preparation - mpuroTyBaHHsI
reward - maropoza
worth - Bapto
lean - HenpuOyTKOBHIA
newcomer - HoBoIpuOy Uit
urban - micekuit
to top - mepeBaxatu, gocsaratu
hot - akryansHwit
chef - med-kyxap
PhD - Doctor of Philosophy - cTymine gokTopa Hayk
to consider - BBaxxaTH, paxyBaTu
to gamble - rpatu B azapTHi irpu
to pop up - 3’sBasATHCS
to usher - BBouTH (10 3a7H, KIMHATH)
usher - 6inetep
envy - 3a3mpicTh
essentially - icrotHo
rock band - pok rpyma
to obtain - orpumyBatH
opening - BakaHcis
venue - (rpomajacbke) Micie
attitude - BigHOMICHHS
to land a position - orpumaTi ocamy
to break in - mpopBaTucs
to pay dues - mIaTUTH TOJATKA
to discourage - 3acMydyBaTH, 3aBaKaTH
owner - Bostoap
to aspire - mparuyTu
a Must — MOBUHHICTH
entry-level job - po6ota mouaTkoBOTO piBHS
to provide opportunities - MaTi MOXITHBOCTI
rapidly - mBuIKO



to operate 24/7 - mparroBaTi 24 TOIUHM CiM THIB Ha THXXIEHD
to recognize - posymitu

to compete - 3maratucs

to make adjustment - mpucTocoByBatucs
consecutive - mociigoBHMMI

day off - BuxigHuit

excessive - HaJAMipHUi, HaI3BUYaHHUIT
burnout - BucHaxxeHHst

detrimental - mxigmuBwMit

to encourage - HaguxaTn

to exemplify - 6ytu npukiagom

to excel - mepeBepiyBaTH, MEPEBHUIIYBATH
to advance - mpocysatucst Briepe.

burger - ramGyprep

joint - 3akman

bias - ynepemkenicth

store - marasuH

to throw in - kupatu, BUKKMAATU

cost - BuTpatu

insurance - ctpaxyBaHHs, CTPaxOBHIA TOJTIC
maintenance - Texo0CcIyroByBaHHS

repair - peMOHT

to whet the appetite - mpoBokyBaTH aneTut
stock options - BummIaTa 3apIulaTHi aKIisIMA TATPUEMCTBA
entertainment — possaru

Read and translate the text.
HIT YOUR STRIDE IN HOSPITALITY

If you'd like to work in an industry where it's possible to go from the
dish room to the boardroom, a career in hospitality may be right for you.
You'll probably have to wait tables and prep a few meals in between, but
the rewards are well worth the work.

And while the hospitality industry has kept itself lean over the past
two years, there will be a growing number of opportunities for newcomers
as the economy continues to grow. Urban areas tend to have more
hospitality jobs than rural areas, with tourist meccas topping the list.

"People always have to eat,” says Gerald Fernandez, president of
Providence, Rhode Island's Multicultural Foodservice & Hospitality
Alliance (MFHA). "That gives you some job security."



What's Hot?

Service-oriented positions and chef jobs are currently on employers'
radars, according to Robert Bosselman, PhD, director of Florida State
University's Dedman School of Hospitality. Business clubs and private
clubs, as well as colleges, schools and hospitals are good options to
consider.

If you're willing to take a gamble, consider working in the gaming
industry. Casinos are popping up all over the country.

Need to get away from it all? Work at a major resort or on a cruise
ship.

If you're a sports enthusiast, you can root for your home team while
ushering in the fans. And don't forget the major arenas and stadiums. You
will be the envy of all your friends when they find out you're essentially
getting paid to see your favorite rock band in conceit.

Break In

So how does one go about obtaining a position in this industry?
Bosselman notes that there are openings in hospitality venues in every
city. Visit the restaurants, hotels, stadiums, etc., that you are interested in
working for with a positive attitude and a good work ethic, and you'll
likely land a position.

Be Ready to Pay Your Dues

Don't be discouraged if you're offered a position as a dishwasher.
Bossleman points out that some of today's top chefs and restaurant owners
started their careers washing dishes. If you aspire to move up in the
kitchen or be a restaurant owner, back-of-the-house experience is a must.

Fernandez says entry-level jobs provide opportunities to learn the
basics, such as sanitation and food preparation. Furthermore, "the industry
is growing so rapidly, that if you are motivated and people-oriented, you
will move up quickly within the organization,” he says.

Balancing Your Plate

The hospitality industry may operate 24/7, but that doesn't mean
you'll be working around the clock. The industry recognizes that
employees seek work/life balance. To compete for talent, companies are
making adjustments. Progressive hospitality organizations are giving
employees consecutive days off and are not requiring excessive amounts
of overtime. They recognize that employee burnout is equally detrimental
to the employers and patrons as it is to the employees.

Seek Excellence
Fernandez encourages job seekers to look for an organization,



company or brand that exemplifies what they would look for when dining
out or staying in a lodging facility - cleanliness, positive attitude of the
servers and inclusiveness, for instance. These are the types of places
where you will most likely have opportunities to excel and advance.

Find a company that demonstrates excellence, even if it's a burger
joint. Organizations that focus on excellence usually pay attention to their
employees' needs.

Keep an Open Mind

Don't let your biases get in the way. If you envision yourself driving
around town in a new car, start applying for positions in the fast-food
industry. Oak Brook, lllinois-based McDonald's believes in promoting
hourly workers into management positions. Stick around long enough, and
you may be one of the many general store managers who receive company
cars for business and personal use. The company will even throw in the
cost of insurance, maintenance and repairs. If that doesn't whet your
appetite, maybe such benefits as stock options, medical and dental
insurance, and the opportunity to participate in an entertainment program
will do the trick.

By Roberta Chinsky Matuson

TEXT WORK

1. Answer the questions.

1. What is possible in hospitality industry?

2. What areas have more hospitality jobs then others?

3. What positions are currently on employer's radar?

4. Who can consider working in a casino?

5. What are your options if you are a sport enthusiast or music fan or
want to get away from it all?

6. What do you need to do to find a job in this industry?

7. What can you achieve in this industry?

8. What is a must if you want to become a restaurant owner?

9. What opportunities do entry-level jobs provide?

10. What are the usual working hours in hospitality industry?

11. Does it mean you will work 24/7?

12. What do progressive hospitality organizations offer to their
employees?

13. What do progressive hospitality organizations recognize?

14. What kind of organization should job seekers look for? Why?

15. What do you need to do when working in hospitality?



16. What positions do you need to apply for if you envision yourself
driving around town in a new car?

17. What benefits can companies provide their employees?

2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate sentences with them in the text.

Dishroom, boardroom, to wait tables, prep a few meals, kept itself
lean, newcomers, tourist meccas, what's hot, service-oriented positions, on
employers' radars, PhD, good options to consider, to take a gamble, to get
away, major resort, sports enthusiast, root for your home team, ushering in
the fans, openings in hospitality venues, a good work ethic, you'll likely
land a position, to pay your dues, don't be discouraged, if you aspire,
back-of-the-house experience, entry-level jobs, sanitation, people-
oriented, balancing your plate, operate 24/7, you'll be working around the
clock, employees seek, adjustments, progressive hospitality organizations,
School of Hospitality, consecutive days off, excessive amounts of
overtime, employee burnout, seek excellence, job seekers, brand that
exemplifies, staying in a lodging facility, opportunities to excel and
advance, burger joint, focus on excellence, to keep an open mind, biases,
applying for positions, the fast-food industry, management positions, stick
around long enough, medical and dental insurance, sabbatical program.

3. Give English equivalents to the following words and word
combinations.

Skmo BaM XodeThCs; Kap'epa B IHIYCTpii TOCTHHHOCTI; SKpa3 aJs
Bac; HAaropoja KOINTye Ii€i poOOTH; 3a OCTaHHI J1Ba POKH; 3pOCTAI0OUe
YUCII0 MOXJIMBOCTEH; MICBhKI pPallOHM; CUTBCBKI paioHH; 3'sBisaThcs (2);
OUOINIIOBATH CHHCOK; poboTa med-Kyxaps; [IUIOBI KiIyOwm; irpoBa
IHIYCTpis; MO BCi KpaiHi; Kpyi3HE CYAHO; TOJOBHI apeHH 1 CTa/liOHH;
BUKJIMKATU 3a3IpiCTh y JApYy3iB; Hi3HaTHuCs (BUSBUTH); BaM JIiHCHO
IIaTATh, POK Tpyla Ha KOHIIEPTi; BiABIAATH pecTOpaH; 3 MO3UTUBHUM
HACTPOEM; SKIIO BaM 3alpOIOHYBAJIM; BKAa3yBaTH, BJIACHUK PECTOpaHy;
3poOUTH  Kap'epy; HaJaBaTH  MOXIIMBOCTI,  yIi3HAaTH  OCHOBY;
MPUTOTYBaHHS 1XKi; OUTBII TOTO; Taly3b PO3BHBAETHCS TaK IIBHIKO;
yCcepeawHi opramizaiii; mpamoBaTé 24 TOAWHW Ha 100y ciM JHIB Ha
THXIOCHB, II€ HC O3Ha4dae€, IIo..., OalaHc XATTA 1 p060TI/I; 3MaraTtucsa 'y
3anyquHi TaJ'IaHTiB; 10 NpHUHOCUTH 30UTKHA npaneaaBuiaM 1 BJIaCHUKAaM,
IIyKaTH OpTraHi3aliio; YHMCTOTa; Hampuknan (2); 3BepTaTH yBary Ha
notpedu CHiBpOOITHUKIB, HE IO3BOJISATH; BTPYYaTHCS (3aBakaTH); SKILO
BU MPEJICTABIISETE ceOe...; pO3'IKIKATH 1O MICTY; IPOCYBAHHS 10 CJIYXKOi;
MEHEKEp MarasuHy; OTpUMAaTH MAIIMHy KOMIIaHil; BapTiCTh CTPaXOBKH,



Tex00CIyroByBaHHS 1 PEMOHTY; 33JJOBOJILHUTH all€TUT; BUILIATA 3apIUIaTH

aKIIisIMA; MOKITUBICTD OpaTH y9acTh; 3p0O0JIATH CBOIO CIIPaBy.

4. Match the synonyms. Translate the pairs and find them in the text.
Prep, gaming industry, pop up, get, venue, cook, move up,

participate, employee, seek, demonstrate, recognize, for instance, store,

get in the way, understand, obtain, for example, prepare, appear, place,

chef, shop, show, worker, make a career, prevent, take part, look for,

gambling industry.

5. Make a summary of the text.

O Write an essay on the topic "*Do's and Don't's When Looking For a

Job™.

PROJECT WORK

1. You are looking for a job. What position(s) do you want to find?
Describe everything you are going to do to find a good job. List the
sources of information you will use, people you will meet, etc. Write
letters of application, resume and CV. Get references from people who
know you and can recommend you for this position (e.g. your university
professors, former or current employees, senior colleagues, etc. but not
relatives).

2. Get ready for an interview. Present your cover letter and resume/ CV
to your potential employer, go to the interview and get accepted for the
position you want!



UNIT 11. RUN YOUR OWN BUSINESS

Vocabulary

travel agency - TypucTChbke areHTCTBO

salmon - nocock

mascot - TajgicMaH, pid, MO MPUHOCUTD IACTs

internal newsletter - ingopmaniiiauii GroeTeHb sl CITIBPOOITHUKIB
banner - tpancmapanT

name tag - Oupka 3 Ha3BOIO, IMCHHHM JKETOH, MEJIaIbIOH 3 TIPI3BHUIIEM
pin - mmouIeKa

sticker - Hakneiika

stationery - xaHIeIsIpCbKe MPUITAIIS

mug - KyXoJIb

stuffed - komuerwit

to buck the tide - mmicTu mpotu Teuii

inspirer - HATXHEHHHUK

CEO - Chief Executive Officer - renepanbuuii TupexTop
maverick - inauBimxyamict

enterprise - miaAmpueEMCTBO

steamship - maporuiaB

relative - poauy

annual - piununit

sales - mpomaxi

to exceed - mepeBuIyBaTH

associate - criBpoOITHHK

to trace - mpocrexuTn

tactical move - TakTHuHHI KPOK

back office - nomomixuuit odic

independent - He3anexHMI

contemporary - cydacHuit

to deliver - gocrassaTu

EVEr - 3aBXIH

obvious - oueBuTHMI

unless - ko Hi

repeatedly - mocTiiiHO, 4aCTO MOBTOPIOETHCS

rude - rpyOuit

slave - driving boss - crporuii Harismad, eKCILTyaTaTop, CYBOPHii
HavaJ bHUK



SUPEervisor - HauaJ bHUK, KOHTPOJIEP

to defy - irmopyBatu

conventional - 3Bryaiinmii, TpagUIIHHAI
stereotype - crepeoTun

to support - miaTpumMyBaTH

ambience - o6cTaHOBKa, cepeIoBHIIe, aTMOchepa
hiring practices - mpakTuka npuiioMy Ha poOOTY
to take into account - 6patu 10 yBaru

personality - ocoba

to substitute - 3aminroBaTH, 3axUATH

to compensate - maTuTH, po3nIayyBaTUCS
average - cepeaHil

vacation and travel benefit package - cor. maket (omnauyBana BigmycTka i
TPaHCHOPTHiI BUTPATH)

turnover - mmHHICTH poOOYOT CHITH

to be attributed to - BigHOCHTHCS 10...

extensive - Benukuii, yceOiuHMA, BEITHUE3HIMI
branch - dimis

cyclical - muxmiunmit

especially - ocobnuBo

Persian Gulf - TTepcuncpka 3aToka

recession - zanenaj

layoff - THMuacoBe 3BiTBEHEHHS

instead of - 3amicTs

to resort - mpubiraTu (10 9OTOCH)

freeze - 3amoposKyBaHHs

SCOres - MHOXHHA

voluntary - noGpoBinbHUIT

to submit - mpeacTaBATH Ha PO3TIIS, TPOMOHYBATH
COst - BapTicTh, BUTPATH

{0 save - ekoHOMUTH

o reassure - nepexoOHyBaTH

course - Kypc

competition - KOHKypeHIIisl, KOHKYPEHTH

to reduce - 3MeHIITyBaTH, CKOPOUYBATH

staff - mrrat ciy»x00BIIiB 200 CIIBPOOITHHUKIB, 0COOOBHIA CKIIA, KaAPH
payroll - nnatixHa BiJoMiCTh, BUILIATa 3apIUIaTH

Read and translate the text.



ROSENBLUTH INTERNATIONAL

Rosenbluth is the fourth largest travel agency in the USA.
Employees: 3,000.

Rosenbluth International is the only company in America that uses a
salmon as its mascot. Salmons appear on the internal newsletter, banners,
name tags, pins, stickers, stationery, and mugs. Rosenbluth even sends a
stuffed salmon doll to clients. Why the salmon? Because the salmon likes
to buck the tide.

Inspirer of the salmon motif and chief tide bucker is CEO Hal
Rosenbluth. He likes to do things differently. And Hal Rosenbluth's
maverick style has paid off.

The company started in 1892 when Hal Rosenbluth's great-
grandfather Marcus started the enterprise in an ethnic Philadelphia
neighborhood to book steamship tickets for his neighbors to bring their
European relatives to the United States. Now its annual sales exceed $1.5
billion and more than 5,000 associates work at 582 sites in 396 cities. But
it's not surprising if you've never heard of Rosenbluth, since 95 percent of
its business comes from some 1,500 corporate clients, including Du Pont,
Merck, Chevron, Kodak, and General Electric.

Some of Rosenbluth's business success can be traced to technology -
they've long been a leader in computer automation of travel reservations.
And they've made what others consider brilliant tactical moves - like
being the first firm to develop its own back office (accounting and client
reporting system) that is independent of the reservations system
maintained by airlines.

If this were the typical contemporary business story, we'd now hear
that Rosenbluth delivers "excellent" service because he puts the customer
first. But that's not the Rosenbluth story. Ever the salmon, Hal Rosenbluth
wrote a book called The Customer Comes Second.

The obvious question is: Who comes first? The company's associates
come first. "We don't believe that the customer can come first unless our
people come first. If our people don't come first, then they're not free to
focus on our clients; they're worrying about other kinds of things", says
Rosenbluth. So clients who are repeatedly rude to associates may find
themselves asked to find another travel agency.

As could be expected, there are no slave-driving bosses here.
Supervisors (called leaders) defy conventional stereotypes. "I never feel
like I manage anybody," said Terri Hater, a senior manager, "'Manage'
sounds like you're controlling the actions. Sometimes | feel like a leader



and sometimes like a supporter of people and then - ideas.”

Rosenbluth's ambience comes partly from unusual hiring practices.
Rosenbluth does take personality into account in choosing a new
employee. "It's not technical skills we're looking for, it's nice people. We
can train people to do anything technical, but we can't make them nice."”
According to Rosenbluth: "Our Company is made up of friends. We didn't
hire friends, we just became that way."

This company doesn't substitute fun and games for low pay, however.
Rosenbluth associates are compensated well-typically making 20 percent
above the travel industry average. Working at Rosenbluth's also offers one
of the best vacation and travel benefit packages in the land. That is why
the turnover rate at Rosenbluth is 12 percent. The industry averages
between 30 and 50 percent.

Rosenbluth's low turnover can also be attributed to the opportunities
opened up by rapid growth and extensive training programs. Rosenbluth
operates 10 training centers throughout the country in addition to mobile
training teams who conduct seminars at branch locations.

The travel business is traditionally cyclical, and the early 1990s were
especially unforgiving. The combination of the Persian Gulf War and the
ongoing U.S. recession resulted in huge layoffs throughout the travel
industry. But not at Rosenbluth. Instead of resorting to layoffs, they
instituted a wage freeze in early 1991. It lasted seven months for non-
managerial employees and nine months for managers. Scores of associates
helped the company out by taking voluntary time off without pay and
submitting over 400 cost-saving ideas through "Operation Brainstorm,"
To reassure employees that they would not resort to layoffs, Hal
Rosenbluth sent every associate a memo in January 1991. It said: "The
obvious and simple thing to do would be to follow the course that our
competition has chosen and reduce staff, since 50 percent of all costs are
in payroll. But let's face it - that's not the action a salmon would take!"

TEXT WORK

1. Answer the questions.

1. How big is Rosenbluth travel agency?

2. What is the company's mascot?

3. Where do they use the salmon?

4. Why is salmon used by the company as its mascot?
5. When did the company start? How?

6. What are the company's annual sales now?



7. What can business success of the company be traced to?
8. What is the company's philosophy concerning customers?
9. What kind of bosses are in the company?
10. What are the hiring practices in the company?
11. How well are the associates compensated in Rosenbluth's?
12. What is the turnover rate at Rosenbluth's?
13. What is the turnover rate in the industry?
14. Why is Rosenbluth's turnover rate so low?
15. What happened to the travel business in early 1990s? Why?
16. What did the managers, employees and the CEO do during that time?
2. Give Ukrainian equivalents to the following words and word
combinations. Find and translate sentences with them in the text.
Travel agency, salmon, mascot, internal newsletter, banners, name
tags, pins, stickers, stationery, mugs, chief tide bucker, CEO, maverick
style, great-grandfather, ethnic Philadelphia neighborhood, billion,
associates, 95 percent of its business, business success, traced to
technology, travel reservations, back office, accounting and client
reporting system, maintained by airlines, delivers excellent service, ever
the salmon, The Customer Comes Second, unless, to focus on our clients,
repeatedly rude, slave-driving bosses, supervisors, a supporter of people,
ambience, take personality into account, technical skills, nice people, we
didn't hire friends, the best vacation and travel benefit packages, turnover
rate, industry averages, operates 10 training centers, in addition to mobile
training teams, especially unforgiving, ongoing recession, huge layoffs,
non-managerial employees, cost-saving ideas, obvious thing to do, let's
face it, that's not the action a salmon would take.
3. Give English equivalents to the following words and word
combinations.
€1uHa xoMmanist B AMepuii; ciBpoOiTHUK (3); (irypka KOITYEeHOTo
JIOCOCS; JIOCOCH JIFOOUTh IUIMCTH MPOTU TeUil; HATXHCHHUK;, POOUTH TO-
iHIIOMY; OYJIO CIUTaYeHO; KOMITaHisi Oyiia 3acHOBaHa; OPOHIOBATH KBUTKH
Ha IMapoIuiaB; CyCiId; pOAWYi; MOPIYHUNA 00'€éM MPOMAXKIB IMEPEBUIIIYE...;
1Ie HEAWBHO, KOPIIOPATHBHI KIIIEHTH; KOMII'TOTEpHA aBTOMATH3aIlis; IO
IHII  paxyroTh...; BIIMIHHI TaKTH4HI Kpokw; Teprma ¢ipma, ska
p03p061/ma...; HGSaHe)KHHﬁ; CUCTEMA 6p0HIOBaHH${ KBI/ITKiB; THUIIOBaA
cyyacHa ictopisi Oi3Hecy; OuYeBHIHE MUTAHHS; TYpOYIOTBCS MPO iHIUE;
3HAWUTH IHIIE TYpareHTCTBO; SIK MOXHa OyJO 4YeKaTH; KEpiBHHKH;
ITHOpYBaTH 3BUYHI CTEPEOTHUIH; 5l MOUYyBalo cebe JinepoM; He3BUYalHA
NpaKkTUKa MPUHOMY Ha poOOTy; HOBHH CIIBPOOITHHK; Halla KOMITAHIs



CKIIAJIA€ThCS 3 JPY3iB; MU HE 3aMIHIOEMO HH3BKY 3apILIaTy BECEIIOI0
poboToro; cmiBpoOiTHMKAaM 1aTaTh AoOpe; Ha 20 % Oimbire, HiX B
CepeaHBOMY IO Tady3i; IO BITHOCHTHCS JO..., MIBUIKHHA PICT; BEITHKI
MOBYANBHI TIPOTpamMu; TPOBOJIUTH CeMiHapu; y GiTisX; TypUCTCHKUN
Oi3Hec TpamuIliiiHO WWKIiYHUE; BiiHa B [lepcuucekiii 3aromi; He
npulirarouM 0 3BUIBHEHb;, TPHUBATH JCKUIbKA MicCsIiB; Oe3miu
CHiBpoOiTHHKIB, OpaTH BimmycTky ©0e3 3MicTy;, HiATpUMYBaTH
CHiBpOOITHHKIB; KOHKYPEHIisl; CKOPOUYBATH IITAT CIiBpoOiTHUKIB; 50 %
yCIX BUTPAT CKIIAJa€ BUIUIaTa 3ap00ITHOT TUIATH.

4. Make word combinations, translate them and find them in the text.

Travel, newsletter, the only, company, internal, success, name,
agency, salmon, tags, buck, clients, salmon, doll, chief tide, tickets,
company, the tide, ethnic, neighborhood, steamship, motif, corporate,
started, business, automation, computer, bucker, tactical, moves.

* * %

Back, associates, reporting, question, contemporary, manager,
excellent, employee, obvious, service, company's, anybody, to focus,
into account, repeatedly, business story, conventional, office, manage,
practices, senior, stereotypes, supporter,  system, hiring,
of people, take personality, rude, new, on our clients.

* k%

The ongoing, employees, huge, freeze, wage, staff, non-managerial,
layoffs, scores, of associates, voluntary, thing, cost-saving, recession,
obvious, time off, to follow, ideas, reduce, the course.

5. Make a summary of the text.

16. Divide into two groups. One group is for ""Customer Comes First"
philosophy. The other group is for "Customer Comes Second"
philosophy. Discuss pros and cons of both principles.



TEST 12
Vocabulary
to surround - oTounTH
heart - cepuie
committed - Bigmanwuii
to own - BosomiTH
lifestyle - ctunb xutTTS
to succeed - maTu ycmix
to suggest - mponnonyBatn
to attract - mpuBabroBaTH
establishment — ycranoBa, opranizaitis
to draw - npuBabIIOBaTH
experienced - mocBigueHMI
mature - 3pinuii
floor manager - menemxep 3amy
general manager - roIoBHII MeHEKEP
to require - BumaraTu
to pursue - mepeciimyBaTH
to exist - icayBaTtu
advancement - po3BUTOK, TOCATHEHHSI, YCIIiX
stable - minuwnii, cranmii
income - moxin
to advise - naBatu opaau
to demand - Bumaratu
expertise - KOHTPOJIB 3a
partnership - maptaepcTBO
to invest - Bkiagatu rpori
bottom - gHO, HYKHS YacTHHA
education - ocBita
however - onnak
upside - BepxHst YacTHHA
challenge - mpo6ema, 3aBaanHs
chance - manc
to acquire - orpumyBaTH
array - maca, Ha0ip
exciting - xBusrorounit
adult - mopocwii
coworker - npamniBHUK
Customer - mokyrmensp, KJIi€HT



pressure - TuCkK, BIINB

budget - 6romxkeT

daily - 6ytu mpotu oroch

to mind - 3anepeuyBatu

to fit - Bigmosimatu

vision - Bz, Mpisi, ysSIBJICHHS

to work hard - Tspkko npatroBatu
to offer - mpononyBatu
publishing - BugaBHu4a cripaBa
marketing - mocimKeHHS pHHKY
last but not least - ocrauHiii mo criucky

Read and translate the text.
IS RESTAURANT MANAGEMENT
ON YOUR CAREER MENU?

Whenever Jerry Westrom interviews a potential management
candidate, he talks about all the negatives surrounding the position before
going into greater detail about the positives.

"I need to know their heart is in it, that they are truly committed,"
says Westrom, who owns an Ember's Restaurant in Cambridge,
Minnesota. "If they seem skeptical about anything, | don't know if they
will make it."

What Are the Negatives?

"Being a restaurant manager is a lifestyle, not a job," says Westrom.
"If managers are going to succeed, they will put in 50 to 80 hours per
week with high stress levels at times. But once you get everything going,
it can be a fun career with very good pay."

Westrom suggests potential candidates consider the following:

» What type of restaurant business are you going into? There is a big
difference between fine dining, family style, fast food and a sports bar or
restaurant atmosphere. These restaurants attract different employees. A
fine dining establishment might draw more experienced, mature
employees, while a fast food restaurant or sports bar might interest
younger ones.

» Do you want to be a floor manager, a back-of-the-house manager
or a general manager? Each of these positions requires different skills.

* When pursuing jobs, ask potential employers how long they have
been in business, where they see the business growing, what opportunities
exist for advancement and what type of manager-training programs they



have.

"If someone wants a career in this field, try getting in with a franchise
for training and a stable income," advises Wfestrom. "After three to five
years, you can look at a privately held restaurant where you can go in as a
general manager and demand a pay of $60,000-plus for your expertise or
partnership."

The Positives

Jill Nelsen has worked as a restaurant manager in California and
Minnesota and has more than 10 years of experience managing fast food
restaurants, such as Taco Bell and Rax Roast Beef.

"Restaurant management is great if you like a lot of variety in what
you do, like to work really hard and enjoy working with people,” she says.
"It is a fairly easy field to break into without investing in an education;
however you can move up faster and not start at the very bottom if you do
have an education.”

Nelsen says the upside to restaurant management lies in the
opportunity to advance quickly, the challenge and the chance to acquire an
array of management skills. "I really enjoyed the opportunity to work with
young people," she adds. "For many of them, it was their first job, and it
was exciting to teach them the value of work and a strong ethic and to
watch them grow into adults. Often, working in a restaurant can be like
working with a big family."”

Nelsen suggests asking yourself these 10 questions to help you
decide if this is the career for you:

1. Do I like to work with many different types of people, both as
coworkers and as customers?

2. Will I mind working all hours of the day and night?

3. Do | like to motivate people to do their best?

4. Will I enjoy the pressures of making a budget, staffing the restaurant
and managing daily operations?

5. Will I mind people calling me with questions on my time off?

6. What do | picture for the future, my family and how we spend our
time? Do a restaurant manager's hours fit into this vision?

7. Am | highly motivated?

8. Do I like to work hard?

9. Do I like to reach daily, weekly, monthly and yearly goals?

10. What does this career offer that others do not?

"One last but not least thing to remember about a career in restaurant
management is that with all the training and experience you get, you can



move to many different industries and careers,” says Nelsen, who went
from restaurant management to office management, to sales management
to bank accounting, publishing and marketing.

by Matt Krumrie

[J Write an essay on the topic ""Travel Business in Ukraine™.

PROJECT WORK

Think of your own business, the business you want to run, or the
business you want to work for. Choose the company's activities (travel
agency, hotel chain, car rental agency, etc.) and company's size. Create the
name, the slogan and the program for you company. Describe basic work
principles and your company's philosophy. Think of the advertising and
marketing strategies of your company. Work out the business plan for the
first year of operation. Choose your position in the company and describe
your duties. Make a presentation of your company for your colleagues.



Appendix |
GLOSSARY OF COMMON TRAVEL TERMS

AAA Rate: A discounted rate offered to members of AAA. Proof of
membership required.

AARP Rate: A discounted rate offered to members of AARP. Proof
of membership required.

Airport Transfer: Transportation (usually bus or van) that takes
passengers between airport and hotel. Often free to guests of the hotel.

Advance Purchase Requirement: Airlines usually offer lower rates
when tickets are purchased in advance; often 7, 14, 21 and 30 day
increments.

American Plan: Meal plan offered by hotels that includes three
meals per guest for each day stayed at the hotel.

Average Rate: Some hotels charge different rates for weekday and
weekends; this rate is an average cost for the total reservation.

Bulkhead Seats: Located near the front of each airplane section,
these popular seats offer more leg room but no under-seat storage.

CDW/LDW: Collision Damage Waiver and Loss Damage Waiver;
when renting a car, you will be asked if you want to add (and pay for)
collision and loss insurance. These may already be covered by your
personal auto insurance and/or your credit card; find out before you book
your rental car.

Cancellation Policy: When making any travel reservation, ask what
the rules are about canceling and if you can get your money back.

Check-in: Hotel arrival date.

Check-out: Hotel departure date.

Connection/Connecting Flight: Additional flight(s) required to get
from one airport to another; usually requires changing planes.

E-ticket: Replaces paper airline tickets; you'll need the credit card
you used for the reservation or a photo ID to get a boarding pass

Excess Baggage: Luggage that exceeds an airline's weight
allowance; may be charged an additional fee.

Frequent Flyer Program: Many airlines offer bonus miles to
frequent passengers; these miles may be exchanged for airline tickets or
merchandise. These miles often have expirations dates.

Government Rate: Hotel discount for government employees;
requires identification.

Guaranteed Reservation: Advance payment, often by credit card,
that guarantees your room reservation. These are often non-refundable



after a certain time.

Military Rate: Discounted hotel room rate for Military Personnel.
Military ID required upon check-in at hotel.

NM: Nautical mile.

Prepayment Pblicy: Specific rules regarding the payment of room
and tax charges for your hotel reservation; see also Guaranteed
Reservation.

Rack Rate: Standard advertised rate for a room or suite; if you ask
for a lower rate, you can often get it.

Rate Info: The daily room rate charged by your hotel.

Rating: The Mobil "Star" rating of a specific hotel.

* One Star - Budget/Motor Inn

» Two Stars - Economy Motel/Hotel

* Three Stars - Full Service Hotel/Resort

* Four Stars - Superior Accommodations and Services

* Five Stars - Luxury Hotel/Resort Property

Red-Eye: Overnight flights; named because many people don't sleep
well on airplanes.

Super Saver: A discounted rate; often includes specific
requirements.
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