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MeTd TA 30BAOHHSA 3QHATTS

MeTa: € BMBYEHHA KEMCIB COLIAABHOTO MIAMNPUEMHULLTBA 9K
cdoepm peanaizauil BisHeEC-IAEN MOAOAI B €C.

AAS AOCATHEHHA METU AEKLI MOCTABAEHO BMKOHOHHSA TAKMX

30}4.0%:

MNPOOAHAAI3ZYBATM MOAEAI CniBPOBGITHULTBA MK CYyO'eKTamu
COULIAABHOI €KOHOMIKM TA TPAAULLIMHMMMU NIANPUEMCTBAMMU;

PO3IAGHYTM KEUCU MOAOAIDKHOro ctasoro 6GisHecy B cdepi
LM POBOI, LLUPKYASPHOI TA COLLIAABHOI EKOHOMIKM;

3AIMCHUTM OTA9A TA QHGOAI3 IHTEPHEeT-pecypcCiB HA Temy
“MoAOCAIKHE couiaAbHe NIANPUEMHULLTBO B €BpPONi: LUEPUHT TA
uLMdopoBi TEXHOAOTII™.




[TAQH

1. MoaeAl CniBpOBITHULUTBO MDK CYyO'€eKTaMM
COLLIAAbHOI EKOHOMIKM TO TPAANLIMHMMM
MNIAMPUEMCTBAMM.

2. Kercrt MOAOAPDKHOTO CTOAOTO Oi3HECY B cdoepil
LLMAOPOBOI, LLMPKYAIPHOI TO COLIOABHOI EKOHOMIKM.




1. MoAeAi cniBpobGiTHMLLTBA MiDK CYO'eKTaMMU
COLLIOABHOI EKOHOMIKM TA TPAAULLIMHUMM
NMNIANPUEMCTBAMM.




3aBAGHHSA 1. Auckycis «dv € cniBnpausa Mix
COLLIAAbHUM Gi3HECOM TA TPAAULLIMHUMMU
NiANPUEMCTBAMU?)

0O
fah

[TOACHITb YM € CI_IIBI'IpCILLFI MK COLLI(]/\I:HI/IN\
Oi3HECOM TO TpCIAl/ILLIl/IHl/I/V\I/I I'II.A.I_Ipl/ICN\CTBCIN\l/I
BMKOHy}O‘-II HOCTYFIHI All:

1) TIOAIAITBCA HO 4 rpynu.

2) KoxkHa rpyna oOrpyHTOBYE CBOIO TOYKY 30PY
HA MMUTAHHA AUCKYCII AO 5 XB.

3) Bu3HQYTE CMiAbHE M BIAMIHHE 3 IHLLUMAMM
PYNAMM.




3ABACGHHS 2. AHOAITUYHE 3ABACGHHSA: MIDXXKKPAIHOBUM
AHAAI3 COLaAbHOro niaAnpuemHmnuTea B €C

[ToOBEAITb MOPIBHAABHE AOCAIAXKEHHS COLLIAABHOTO MIAMNPUEMHMULLTBA B €C
| | 30 TOKMMM HAMPSIMOMM:

1) HoBi d>opMM COLLIAABHOTO MIAMPUEMHMULLTBA: COLLIAABHI
IHTOAMPEHEPM TA COLLIAAbHI EKCTPANPEHEPMW.

2) TN NAPTHEPCTB MK HEKOMEPLLIMHWUMIK OPTAHI3ALLIAMM TA
Ccyb'ekTamm BizHecy: OAAQroaimHe, TPAHCAKLUIMHE, IHTETPATHUBHE TA
TPAHCAOOPMALLIMHE.

3) CouiaabHi nianpuremctsa €C, gki AEKAAPYIOTb CMIBMPALLIO 3
TOAAMLLIMHUMM CDIPMOAMM.

4)  CouiaabHi nianpremctsa €C, gKi AEKAAPYIOTb CMIBMPALLIO 3
TPAAUNLLIMHUMM CDIPDMAMM 30 CEKTOPAMM EKOHOMIKM.

5) POAb COLIAABHMX MIAMPUEMCTB Y CRIBNPALL 3 TOOAMLLIMHAMM
MNIANPUEMCTBAMM 3A KpAIHOMM B E€C

6) POAb COLLIOABHUX MIANPUEMCTB Y CMIBMPALL 3 TOOAMLLIMHUMM
MNIAMPUEMCTBAMM 3a CeEKTOpAMUM B E€C.

3000ITb BUCHOBKM LLLOAO MOXAMBOCTEN BMPOBAAXKEHHSA €BPOMNEMCHKOTO
AOCBIAY AMBEPCHMADIKALIT OOPM COLLIAABHOTO MIANPUEMHULTBA B YKPAIHI.




I teChnop Olis | group |

€BponemnchKi
AOCAIADKEHHS B Social Business Initiative (SBI) follow
. - up: Co-operation between social econ-
ch Pl B3AEMOAII omy enterprises and traditional enter-
OLIaAbHOro Td prises
Final Report

TPAAULLIMHOTO
NiANPUEMHULLTBA

October zo18

JIxepeno: https://summit2020.euclidnetwork.eu/wp-content/uploads/2019/12/190503 easme-sbi-final-
report_final-1.pdf



Table 6 Set of key questions to guide the analysis of Social Economy co-operation relationships

Key questions to address in analysing Sub-questions for co-operation relationships
co-operation relationships

Why? e Drivers
» Motives
+ Aims & Purposes (relevance of aligned mission)

With whom? * Number of partners

+ Type of SEE involved
+ Type of traditional firm involved

+ Networks of organisations (e.g. a consortium, cross-
sector partnerships between public authorities, pri-
vate businesses and SEE)

» Presence of intermediaries (e.g. incubator, social ac-
celerator, extra-preneur)

STAGE I- Initial conditions, drivers & linking

mechanisms

+ Frequency of co-operation




STAGE 11I- Process

When?

Stage of development of the SEE and/or traditional
firm during the co-operation interaction

Where?

The market (sector) and social needs addressed (soci-
etal demand)

Local, regional, national, international
Included or not, formed a cluster

How?

Enablers & hindrances
Level of engagement, trust & communication

Main activities undertaken: Organisation, manage-
ment & governance

Operating structure
Funding structure
Interaction level (frequency)

Internal change

STAGE III- Out-
COmes

What for?

Products, services, activities and expected
Orientation to start or improve innovative activities
Sharing and co-creation of value

Assessment of Social impact of the co-operation

\\




Figure 15 Relationships between work packages
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CniBpOBITHULTBO MIDK COLLIAABHUMM TA TRAAMLIMHUMM
MNIAMPUEMCTBOMMU 30AAT CTBOPEHHS CMIAbBHOI BOPTOCTI
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TN NAPTHEPCTB MK COLLIOABHUM
OiI3HECOM Ta CcyD'ekTamm BizHecy B €C

HOTUPU TUMM NAPTHEPCTB MK HEKOMEPLLIMHUMMU
OPraHI3ALIIMM TA CYD'€KTOMM DI3HECY:
OAdroainHe, TPAHCAKLIUMHE, iIHTErpPpaATUBHE TA
TpaHcdopMdaLLinHe.

ToAHCOOPMALIMHE € HOMODIAbLL PO3BUMHEHUM, AE
OPrAHI3ALLI 4ITKO Y3rOAXKYIOTb CBOI MICII TO PA30OM
PO3POOAAOTH | 3AIMCHIOIOTb AIFABHICTS,
CMNPIMOBAHY HO CTBOPEHHS COLLIAAbHMX IHHOBALLIM.




Philanthropic

<

Sole creation of value
(unilateral flow). The
corporation is the fun-
der and the NPO the
doer

No strategic matching
necessary

Each partner provides
inputs (e.g., the MNC
gives funds, and the
NPO delivers a social
service)

The degree of interac-
tion is generally quite
limited and the func-

tions rather independ-

ent

There are benefits at
the meso, micro, and
macro levels, but they
are relatively less ro-
bust than at the other
stages in creating value
There is associational
value accruing to both
partners

Transactional

< 3

-

There is an explicit
exchange of resources
and reciprocal value
creation

Strategic fit helpful
Project-related inter-
action

Perception of mutual
benefits (win-win), but
with possible asymme-
tries

Effects on micro and
meso level

Common strategy

Conjoined creation of
value

More intensive inter-
action

Many common pro-
jects and activities,
more frequent interac-
tions

Organisational fit
becomes more syn-
chronous: Partners’
missions, values, and
strategies find much
greater congruency as
a result of working to-
gether successfully

Synergistic value

Effects on Meso and
macro level

Transformative

Ay d

New organisational
form through common
resources and strategy

Intensive, regular
interaction

Comprehensive band-
width activities

This stage represents
collaborative social en-

treprencurship which,
“aims for value in the

form of large-scale,
transformational bene-
fit that accrues either
to a significant seg-
ment of society or to

society at large”
Higher effects at meso
and macro levels, gen-
eration of disruptive
social innovations

Equity and co-creation
of value




COOPERATION
. Initial conditions, drivers & linking
mechanisms
. Process
Structure & governance
Contingencies & barriers

Ill. Qutcomes & accountabilities

Configuration of cooperation &
New Collaborative Business
Model
(NCBM)

Philantropic Transactional Integrative Transformative
partnership partnership partnership partnership

Cooperation type

SOCIAL INNOVATIONS & SOCIAL IMPACT




TN NAPTHEPCTB MK COLLIOABHUM
OiI3HECOM Ta CcyD'ekTamm BizHecy B €C

TUnm CniBNPALL MOXYTb BKAKOHATH:
HeOPMAAbHI MepeXi;

KOONEPATUBHY YTrOAY;

COPLiyM;

PiHOHCYBAHHSA/CNOHCOPCTBO;

TUMYACOBUU COIO3;

CNiAbHi COWIAABHI NiANPMEMCTBAQ;
COUIGAbHMU CTApPTAN;

COUWLIAAbBHMU OPAHYANU3UHT;

riOpMAHUU AGHLLIOT CTBOPEHHSA BAPTOCTI;

kKaacTepu Mix CIl Ta TPAAULLIMHMMU NIANPUEMCTBAMM.



GLOBAL (EXTERNAL) DRIVERS

e Sustainable Development Goals (SDGs) and the global the 2030 Agenda for Sustainable
Development

e Competitiveness & social market demand
e Changes in regulations and territorial & social policies

e Demand by consumers and other businesses for socially responsibly produced goods and
services

e Trends in digitalization, collaborative/sharing economy, circular economy

e CSR practices & the ‘shared value’ paradigm in firms

INTERNAL DRIVERS

(determined by the interplay between organizational
culture and strategic purposes)

COMMON GOAL
(social problem TRADITIONAL FIRMS

addressed) MOTIVES TO CO-OPERATE

SOCIAL ECONOMY ENTITIES “
MOTIVES TO CO-OPERATE




CTUMYALIOIOHT doaKTOPU AAG criBripaLll mix CI1
TA TOAAMLLIMHUMM NIANPUEMCTBAMU B €C

HassHICTb pecypciB (Hac, poboyi CUAM, PIHAOHCYBAHHS)
AOCTQATHI HOBMYKM TA 3HAHHA AAS CMIBMPALL
Y3roaXXeHH$s LWAen i LLIHHOCTEM
AOBipa

- [apHe CniAKyBAHHS

CnpUITAMBA AEPXKABHC MOAITMKA OO0 CXEMM CTUMYAIOBAHHS AAS MIATPUAMKM
CRIBMPALL (30BHILLHI CTUAMYAM)

AEP>XXABHI 30KYMIBAI

AEP>XKABHO-MPUBATHE MAPTHEPCTBO

[TIATOMMKQ MPUBATHMX IHBECTMLIM (HOMPUKAQA, FOIHOHCYBOHHS CIMT)
[TIATOMMKQ BIA MOCEPEAHMKA (IHKYDQATOP/AKCeAepaTop)

HaAIMHWMIM AOCBIA B YMPOBAIHHI NMPOOEKTAMM

MOHITOPUHTI TA OLLIHKAO PE3YAbTATIB

AOCTYN AO IHTEAEKTYAABHOI BAQCHOCTI/MATEHTY (AILLEH3YBAHHS)




PO30ODKHOCTI LLLOAO LLIA€M CRiBAPALLI 4
LLIHHICHOI NP OMO3MLLl

[ToOOAEMM B CMIAKYBAHHI/YNEpEeAXKEHHS

HeBIANOBIAHICTb TO/AD0 AMCOAAAQHC
MOXXAMBOCTEM AAR CMIBMPALL

BIACYTHICTb AOCTYMY AO AOKOABHUX MEPEX
BAQCH#KIB Bi3HECY TA IHLLIMX COLLIAABHMX
NIANPUEMCTB

HZAOCTATHIM BEHYYPHMI KAMITAA

IACYTHICTb MPO30POCTI ASPXKABHOIO
JOIHAHCYBAHHS

BiACYTHICTb OBOXKAHHS CMiBMNPALLIOBATH B
COLLIOAbHIM EKOHOMILLI/CEKTOPI COLLIOABHOTO
300e3neYeHHs

ANMCOAATHC Y KBOAIADIKALLI TA AAEKBATHOCTI
KBOAICDIKALLII MTEPCOHAAY COLIAABHOI Ccdoepu

CAQBKi CTOPOHM, MOB'43aHI 3 HECTAYEIO
YMPCABAIHCbKMX HOBMYOK Y Ae9KMxX CI1

[lepelukoan aag crnisnpaLl Mk CI1 10
TPAAMLLIMHUMM MIANIOUEMCTBOMUM B E€C

BIACYTHICTb AOBIPU CEPEA NAPTHEPIB

BIACYTHICTb KYAbTYPHOI BIAMIOBIAHOCTI MK
NAPTHEPOAMM

KOHTPMNPOAYKTMBHICTb OPTAHI3ALLIMHOI KYABTYPM

[lepellkoAM B 30KOHOACQBCTBI, 30KOHAX |
MOAITULLI

HeAOCTATHE 3HAHHS MICLLEBMX HOPM,
LLIHHOCTEM TA MICLLEBUX IHCTUTYLLIM

bpak Ta/abo AMcOaAaHC pecypcis (Yacy,
POBOYOI CMAM, AIHOHCYBAHHS)

BIACYTHICTb HITKMX 30BHILLIHIX
CTUMYAIB/TIATOUMKM CHIBMNPALLI

[ToOOAEMM Y 30BHILLHBOMY CEPEAOBMLLI
(HaNpPKMKAGA, MPABMAQ)

(BiA4YTT) COAABLLMBOI KOHKYPEHLLT,
CMNPUINHEHOT ACP>XKABHUM CDIHOHCYBOHHAM



CouiaAbHI MANPHMEMCTBA €C, 9KI AEKAAPYIOTb
CNIBNPALLIO 3 TOAAUNLLIMHUMM ADIPDMAMMU, %
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CouiaabHI nmianpuemcTsa €C, 9Ki AEKAQPYIOTb CMIBMPALLIO 3
TRAAMLLIMHUMM DIPMAMM 30 CEKTOPAMM EKOHOMIKM, %

Agriculture

Financial services & consulting

Energy, natural resources and clean technology
Responsible tourism

Sports (e.g. sports clubs)

Work integration

Poverty and income generation/support

Affordable housing

Food and nutrition
Democracy, transparency and civic participation
Health and wellbeing
Education, training and skills development
Societal inclusion, justice and human rights
Cultural activities & recreation

Social care

90%




POAb COLLIAABHMX MIANPUEMCTB Y CMIBMPALL 3 TOAAMLLIMHUAMM
MNIANPUEMCTBAOMM 30 KPATHOMN, % B €C
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POAb COLIAABHMX MIANPUEMCTB Y CMNIBAPALL 3 TOAAMLLIMHUAMM
NIANPUEMCTBAMM 30 cekTopamm B €C,%

M As a supplier M As a customer i As a collaborator to add value for a third party



POPMATU ACHLLIOTIB CTBOPEHHS
BapTocTi Mix CIl Ta
TPAAULLIMHUMU NIANPUEMCTBAMMU




1. CIl 5K nOCTAYAAbHUKMU
(BxiAHQ AoricTUKA KomepLinHol chipmu)

OOBOCAYroBytOTb BIAKPUTI KOHKYPEHTHI PUHKMU, MPOAAKOTb CBOI MATERIAAM MPOUBATHUM
KOMMNAHIIM, aAe ©e3 OCODAMBUX YMOB YU MePEBAT.

COoUIAAbHI MANPUEML MOCTAYAOTb @AKTPOHHI, MeTAAEBI, TEKCTUABHI a00 AepeB'sHi
OHEeHTHU, SKi BMKOPUCTOBYIOTbCS TA IiHTErpywThca B (rOTOBY) HNPOAYKLiIO
TPAAMULLIMHMX KOMMNAHIN.

Y aAedkmnx BUMaakax CIT TAKOX BUPOOASIOTb FOTOBY NPOAYKLIIO CAMOCTIMHO fK
CYOniAPSAHUK AAS TPAAMULLIMHOI KOMMNAHII (HANPUKAQA, B3y TTS, OAST).

CllT BUMPODOAGOTb Pi3HIi NPOAYKTHM, PEeMiCHMYIi BUPOOU, CiAbCbKOroCrnoAdpPCbKY
NMPOAYKLIO, A TAKOX KYAIHAPHi BUpoOu (pisHi chipMOBi CTPABU, TAKI IK COKU, AXKEMMU,
OAAropoAHi 6peHAil Tow,o) i MOCTAYAIOTh IX TOAAULLIMHUM KOMMNAHIIM, TOKUM 9K PO3APIOHI
TOPTOBLL Y41 XAPYOBA MPOMMUCAOBICTb.



2. CniBnpaus B pPaOMKAX OCHOBHMX OMNepaLLin
(OCHOBHUX BUAIB AiIABHOCTI) TPOAMULLIMHOI
KOMMNAHil.

- CIl € YOCTMHOIO OCHOBHOT AISALHOCTI TPQAMLLIAHOT KOMMAHIT. Y
LIMX BUMAAKOX MAPTHEPCTBA MOXHA PO3rAIAATH 9K
NeEPEBAXHO IHTETPOBAHI.

BA>XAMBQO CUMHEPTIS, MAPTHEPIB HE MOXHA AETKO ODMIHATH,
BOHM BUPIBHAAM CBOI O4IKYBAHHS, | IHBECTULLII OYAYTb 3HOYHMMMU,
AKLLLO OAMH I3 MAPTHEPIB BUMNAAE.

= CIl sk dopaHyamnsepu BUSHAHUX (pO3APiIOHMX) OpeHAiB.

= CriAbHE CTBOPEHHS MPEAMETIB, 9K MPOAATLCH HA PUHKY B
PAMKOX CMIABHOTO BPEHAMHIY (HOMPUKAQA, MOAQ). Y HUX €
KOHTPQAKTU, 9Ki PETYAIOIOTb BUPOOHMLLTBO, OPEHAMHT,
AMCTPUOYLLIKO KOMNAHIT-MapTHeEPA. KO-6pEHAOBI PeYi HOCTO €
AKCECYAPAMM,




3. CIl, wo niATpUMYI0OTb OCHOBHUH Bi3HEC
(AONOMIXKHI BUAM AISIABHOCTI) TPAAULLIMHOI
coipmu.

- |HCprICTpYKTprI dipmu CIl € noCcTAYAABHUKAMMU MOCAVYT, K
HAC BIA HOCY HOACIOTH MOCAYTH HG TepMTopu AAS TBEPAOI
M TOAAMLLIMHOI KOMMNQAHII, 9K-OT

Cll nocta4aoTb  MPOAYKTM, HEOOXIAHI  TOOAMLIMHIM

KOMMQOHII, HAMNPUKACA

ClIl TOKOX AOMOBHIOKTb OCHOBHY AIFABHICTE TOAAMULLIMHOI
IODMM, MPOMOHYIOYU




4. IHTerpauisa po6o4oi cuamn CIl Ta AQHLLIOT
CTBOPEHHS BAPTOCTI KOMEPLIUHUX chipm

CIT abo y cniBnpaLl 3 KOMMAHIIMM MPOBOASTH
HABYQAHHSY, HOAQIOTb AOMOMOTY TA AOMOMOTQA HA PUHKY

NOALL:

MOAOAMM AIOAIM, 9KI MOTPEDYIOTb IHAMBIAYOABHOI
MIATPUMKM,

AOASM, 9KI TOMBOAMM YOC NepebyBAtOTb HA
AIKOPHAHOMY,

OKEHUIM

AITHIM AIOASM

AOASIM 3 IHBOAIAHICTIO

MAPTHAOAI30OBAHMM MPOLLUAPKAOM HOCEAEHHS



5. CIl sk AXxepeAo iHHOBALLIM AAS
TPAAMLIMHUX PiPM (AOMOMIDKHA AISIABHICTD)

Y PIAKICHMX BUMOAKOX TOAAMLLIMHI AOIPDMIM CTBOPIOKOTH BIAAIA QOO
OKPEMY CTPYKTYPY 9K NPUCKOPIOBAY IHHOBALLIM Yepe3 CTAPTANM (TOOTO
BIAKPMUTI IHHOBALLII, MO3Q MEXAMM), LLLOO MATH

>)KAMBICTb MPOMOHYBATH MPOAYKTU TA MOCAYTU, LLLO BUXOASATb 30
AOMKM CTAOHAQPTIB.

OcHoBHoo chopmoto cnisnpaui Mk CIl Ta komepuitHumn cbipmamu
€ YNPABAiIHHSA BiAXOAOMM.

YNPABAIHHSA BIAXOAOMM — 3AAEXKHO BIA BIBHEC-MOAEAI KOMEPLLIMHOI
DIPMU — € ADO OCHOBHOIO AIFABHICTIO (TOOTO MOAEAI LMPKYAIPHOI
EKOHOMIKM, 3DMPAHHSA, AEMOHTOXY, MOBTOPHE BUKOPUCTAHHS,
PEMOHT), ABO AIFABHICTIO HOMPUKIHLL TEPMIHY CAY>XOU



2. Keucn MOAOAIDKHOIoO CTAAOro
Oi3Hecy B chepi LM poBol,
LLUPKYASIPHOI TA COLLIAAbHOI

€KOHOMIKM.










3AaBACGHHSA 3. Po60oTAa 3 iIHTEPHET-pecypcamu
({MOAOAIDKHE COLLIOABHE NIANPUEMHULLTBO B

@ €Bponi: WepuHr Ta LMdopoBi TEXHOAOTIIN.

BukOHOMTE HACTYMHI Al
1) TIOAIAITBCS HO 4 rpynu.

2) O>XHQA TPYNA 3AIMCHIOE MOLLYK PECYPCIB B MEPEXI IHTEPHET HA TEMY
O/\OAI)KHe COLLIOAbHE MIANPUEMHMLITBO B E€BPOMI: LLEPUHT TA LLMCOPOBI
exHoAorIl" (kencu, BiAeO, OAOTU, CAUTM | T.M.) ADO AKAYHTK Bi3HECY B
COLLIQABHUX MEPEXAX (Ins’rogrom Facebook).

3) BuBYITb TO NPOAHAAIZYHMTE iX AOCBIA TO MOXAMBOCTI BMPOBAAXKEHHS
EBPOMNENCHKOrO COLLIAABHOIO MOAOAIKHOIO Bi3HEecCy B YKPAIHI.

4) Tliarotymte KopoTKy npeseHTalito (Ao 10 XB.) ICHYO4OI MOAOADKHOI
IHILLIATMBM TA BM3HAYTE CMIAbHE M BIAMIHHE 3 IHLLUMMM FOYNCAMM.

5) Aamnte BIANOBIAI HO MUTAHHS:

Lo € AOLLIABHMM TQ HEAOLLIABHUM MPW BNPOBAAXKEHHI €EBPOMENCHKOTO AOCBIAY
B YKPQIHI?




3ABACGHHS AAl COMOCTIUHOI po6oTH

[lIATOTYMTE AOMOBIAbL HO OBPAHY TEMY:

1. TlpobAema NIABULLLEHHS 3AMHATOCTI MOAOAI T PO3BMTKY MOAOADKHOIO
NIANPUMEMHMLTBA B E€C.

2. Aocsia €C y CNpUaHHI NPALEBAALUTYBAHHIO TA MIANPOUEMHMULLTBY MOAOAI
(TP AHTII MOAOAI, IHILLIATMBA NPALLEBACLLITYBOHHA MOAOAI, [HILIATHBAO
COLLIOABHOIO Bi3Hecy).

3. MOAOAIKHE MIANPUEMHULTBO B €BPONI: LLIHHOCTI, CTOBAEHH$, MOAITMKA.

4. MOAEAb «COLLAABHOTO MIAMPUEMHMLLTBAN 9K MAATAOOPMA AAS PETAIZAILLIT
IHHOBALLIMHMX IAEM €BPOMNEMNCHKOI MOAOAI (30KpeMa NEET-MOAOAI) B KOHTEKCTI
CY4OACHUX EKOHOMIYHMX, COLLIAABHMX, LLMADPOBMX TO EKOAOTIHHMX BUKAMKIB.

5. MOAOAb i COLIAAbHE MIANPUEMHMULITBO B E€BPOTI: CTAAIS PO3BUTKY,
MOTMBALLI, OXOMAEHHS, MIATOMMKA, Mepexi, oaKTopH. [epCcnekTmm LLLOAO
OKpPEMMX KPAIH: XOpBATId, ITAAIA, [TOAbLLLA, TTOPTYTraAlg.

6. TaHaemis COVID-19 9K YUHHMK AMBEPCUADIKALLIT AISABHOCTI €BOOMNENCHKMX
IHILLIATMB COLLIAABHOTO MIAMPUEMHMLLTBA.

€BPONENCHKA MEPEXA MAMPUEMCTB COLLIAABHOI IHTETPALLL.



AITEPATYPA AAT COMOCTIMHOI PODOTU

[TOCMAQHHSA HO GOAMA:




AfKyio 3a ysary!

nataljavengerskaja@ukr.net
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