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EVERYTHING YOV NEED

T0 KNOW ABOVT

Rural
Tourism

More decent work to revitalize rural economies

Stepping up
mprove & intensify Stepping out
Diversify

Stepping ahead
Catch up
& leap forward

Diversification of rural iourism

Dlver5|f|cat|onof ruraltourism
through sutnablllty and
creativity: disseminating
European experience in Ukraine

Oueepcudikauia cinbcbKoro
TypusMy 4yepes 36anchoeaHich
Ta KPeaTUBHICTb: MOLIMPEHHS

ii’eaponeucmgoro'nocala B/YKpaiHi
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MeTa npoekKTy

 MeTda KypcCy — LL& HOAQHHS 3HAHb MPO
AuBepcudikaLLilo CiAbCbKOI EKHOMIKU HO
30CAaAQX 300AQHCOBAHOCTI T
KPEATUBHOCTI LLIAIXOM OCHALLLEHHS
AOAXOBMMUM KOMMNETEHLIAMM 3 DOPMYBAHHS
OI3HEC-MOAEAEM BIAMOBIAHO AO
EBPONENCHKMX LLIHHOCTEM, MPUHLMMIB
BCTAHOBAEHHS TAPMOHIMHOIO OAAQHCY MK
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Diversificationfofjrural tourism
through sustainability and
creativity: disseminating
European experience in Ukraine

Asepcdikauia cinscokoro EKOAOTIHHNUMMU, EKOHOMINHUMU,
M o COLLIOKYABTYPHMMM OCMEKTAMM.

_€BPONENCHKOro/[0CE

With the support of the
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AKTYOABHICTb BUBYEHHS KYPCY

e TepuTopiaabHa pecopma B YKPAiHi, pO3BUTOK
06'€ AHOHUX TEPUTOPIAABHUX TPOMAA, TEPUTOPIAABHUX
OpPEHAMHI TO MAPKETUHT

* [laHAEeMifl, 3HUXKEHHSA NOTOKIB 30BHILLHBOrO TYPU3MY,
MOMUT HA BHYTPILWHIM AUCTAHWIUHMU TYPHU3M, 3EAE€HUU
TA CIAbCbKUU TYPU3M, KPEATUBHMUU TYPU3M

e AKTUBHUM PO3BUTOK KPEATUBHUX MePEX, KOM'IOHITI,
xabis




HABYOAbHUM KYPC «(AUBEPCUDIKALLIS CIAL
€KOHOMIKU)

 AKTYOAbHUN TA HOACUYEHUU LLIKOBUMU
KEUCAMU AASI MOAOAI

Dlversmcatlon tourlsm
through'sustlnablllty and
P
creativity: dlssemmatmg
European experience in Ukraine

[vsepcudikauia cinbcbkoro
Typu3My uepe3 36anchoaaH|¢:'rb
Ta K eaTHBHlCTb rlou.m eHHﬂ

€BponeHCbKor° AOCBI

°* MiDXAMCUMUMNAIHOPHUM TA CYHACHUU

e KpeaTuBHUU TA 36AAAHCOBAHMMU 3A PAXYHOK
IHTEPAKTUBHUX METOAUK BUKACACQHHS - Wi e duppekel e

Erasmus+ Programme
of the European Union
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DIRUT KoHuenuis HOBOro CIAbCbKOroO cCepeAOBULLA fK

HEOOXIAHOI YMOBU HOOPMYBOHHSI KPEATUBHOI
CiAbCbKOI €KOHOMIKH

CIABCbKMM TYPU3IM: KPEATMBHICTb TO 30AOAAHCOBAHICTb
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[ToAKTHUYHI .

(e Aekuis-6eciaa b ( 3AHATTYH (e TexHoAOoris «{AQHY TA N

e Aekuis-npobAaema HaB4YaHHM «lunch and

 Bisyaaisauis e Kelic-MeToA, learn»
e CTOpITEAAIHT o «(lepeBepHYTHIT KAGC)H e TeMaTH4Hi eKcKypcii Ta
e BpeiH-LITOPM HABYQHHS «Crossover
learning»

e AinoBa rpa
 Workshop

\_

y [oynosl
MNPOOEKTU

With the support of the
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sustainable
business
models of

Crossover

learning

 |HHOBAUIMHI NneaAAroridyHi TeXHoAoril ;

o [IOAKTUYHUM MIAXIA BKAIOHOE B CEDE TAKOX TEMATUYHI AOCAIAXKEHHS,
OMPALLIOBAHHS Oi3HEC-AHAAITMKM, ONPALLIOBAHHS BiAeO o AaUuAiB, NTOCUACQHBb HA
Bia€Oo-pecypcH B MepeXxi IHTepHeT, TYPUCTUYHI 6Aoru €BPONENCbKUX
BAACHUKIB NIANPUEMCTB CiAbCbKOI EKOHOMIKMH).

o AAT AOCATHEHHS LIAEM MPOEKTY OYAE NOEAHAOHE POPMAABHE TA
HedoOPMAAbHE HABYAHHS (TE@XHOAOTrIS {AQHY TA HABYAHHSAY (lunch and
learn), BIABIAYBOHHS TEMATUYHMX €KCKYPCIM TA HOBYAHHS «Crossover
learningy), 30Kpema Npu HABYAAbHMX BI3UTOX AO MPOBIAHUX MIANPOUEMCTB
CIABCBKOTO TYPM3MY TA PO3POOKM rPYroBmX MPOEKTIB. S \\ih the support of the

Erasmus+ Programme
of the European Union
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KNW4YoBl
NAPTHEPH

X100 Bawi
wnoyosi napTHepu)
NOCTaYansHMKN

KNKYOBA AIANBHICTE
1 noTpifyi gna peanizauil Hawol wiHHicHOT
npono3Mull Ta oTpMMaHHA nprby Ty ?

KNK4YO0BI PECYPCH

HAKMX KNHYOEWE PecypCcieE BHMaras Bawa WiHHICHa NponozMuia
ans oTPUMaHHA NpuGyTey?

WIHHICHA
nPoONO3INULIA

¥ 4oMy UiHHICTE NPOAYKTY

ana noeynua? Axy npobnemy
HAWOTD NOKYNUYA MH QonoMa-
raEMo po3ea’A3aTh, AR noTpedn
MOKYMUIE MK Z3300E0NEHAEMO?

CTPYKTYPA BUTPAT

Aki HaRGinkW 3Ha4HI BHTPATH B HaWIA GizHec-Moaeni? AKI kKNK4oBI pecypCcK/AIANLHICTE HAAGINLLW BUTRATHI?

OXEPENA AOXOf[QIB

33 AKY UiHHICTL Hawi NoKynui cnpasni xXo4yTe NIaTHTH?
AKy 4acTKY NPUHOCKTE ¥ 3aransHAR NpuiyToK KOMHE 3 gxepen goxonie?

IWWABJIOH BIBHEC-MOAEJI

BIAHOCHHHK 3 KNIEHTAMHM

AROoro THMY CTOCYHKIE | NiaTpPUMMEY odikye
Bif HAC KOMEH CEMMEHT KNieHTIB?

CEFMEHTH
KOPHCTYBAMIB

[nA Koro M4 CTECDIOEMO WikK-
HICTL? XTo Hawi HaRBaxwMBiwi
HNIEHTHT

Yepez AKi KAHANK BALW CEMMEHT KOPHCTYEAYIE xoue, Wob Bn
3 HAMK KOHTAKTYBanWM? AKWiA KaHan npauioe HaRKpawe,
SKWA EHOHOMIMHO edieKTUBHHAT

* X %
* *

With the support of the
Erasmus+ Programme
of the European Union
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Business Model Rural Tourism

The Business Model Canvas

Key Partners (9

* Tourism associstion

* Travel agent, tour operator

= Services providers (transport,
health_|

* Training: econamic,
environmental performance

* Local action groups

* Institutions: national,
European

» Urban areas

Challenges:

o Role of tourism association
for up scaled eco-tourism
(how it motivates the local
tourism related resdents &
coordinates with external
markets)

o Cooperation between lacal
stakehalders to provide a
complete and suitable
experience to the customers

Key Activities (/]

* Accommodaton

» Faod (traditional local fead)
» Leisure, sporting

= Cultural

* Learning

Challenges:
o Diversification,
interconnection of activities

Rural Tourism

Value Propositions i

Complete & customised
rural tourism experience,
offering both
accommaodation and
attractions that create
place attachment, loyalty
and therefore repeated
visits

Benefits:

Key Resources d

= Infrastructure: transpart, hub

= Marketing, commercial, toals

= ICT support services

» Media for tourism promotion

= Organisation: collective
intelligence to build attractive
territories

Challenges:
o Infrastructure development
o T sccess

Attractiveness, quality,

diversity, sustainability,
authenticity

Challenges:

o Understand customer
value trends & target
value proposition
Up scabed eco-touram
Social & economic
benefits for local
communities

Customer Relationshaps .

= Inclusive, participative:
integration of customers
in rural life experience

» Loyalty

« Attractiveness

Channels “

* Direct customer

* Diversified lacal
intermediaries {markets,
cultural centres . )

= E Tourem (on-line package)

* Travel agents

Challenges:

o Short supply chain, local
markets

o Development of key
connections in the value
chain (e.g. international
travel agent)

f
o
LIVERUR*

Customer Segments .

= Rural travellers: several
segments with different
expectations (elderly,
young families, “niches™)

= Business travellers: look far
calm, escape, comfort,
guality, access ta business
wpace, tools, internet

Challenges:

o Understand/target
customer value trends:
safety food & water,
reliability, insightful &
customised rural
experience, slow tourism

Cost Structure

* Value driven

‘ Revenue Streams

Challenges:

= Pay per praduct/service
= Grants for sustainable tourism development

Business Model Canvas for Rural Tourism.

o Territorial coordination structure that enhance value and ensure an
equitable share towards local players.
o Develop revenue streams through partnerships with travel agent

Lt \Vith the support of the
L Crasmus+ Programme
b of the European Union
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Erlebnisparadies Siuidburgenland

httgs://www.erlebnisgaradies.at/erlebnisgaradies/

Country Austria

Date of beginning | 2003

Legal status Non profit corporation

Workforce 2

Activities Culinary, wine, wellness, sports, landscape and

culture

Value proposition

“Come experience and enjoy Adventure paradise
Southern Burgenland.”
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“Ever wanted to make your own chocolate, work on roasting
coffee or even be a farmer for a whole day? Then you are
exactly right with us! “

Value chain Coordination of 50 companies (producers, direct
markets, farmers, leisure facilities, hosts) in 4 region;
Marketing, Promotion towards general public.

Finca El Campillo
http://www.fincacampillo.com/

Country Spain

Date of beginning |18

Legal status Limited Liability Company

Workforce 2

Activities Rural accommodation

Value proposition

Comfortable and high quality rural accommodation
combined with regional attractive activities.

Value chain

Tourism office makes coordination, marketing and
promotion of regional tourism activities through.

CASAS PURALES

NS CHME MU Y 5 pocen Momwtron 8 8 redonds
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With the support of the
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DIRUT OQAIBC
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Bcboro: 100 6aais.

MOTOYHMMU KOHTPOAD: [TOTOYHI OLLIHKM KOXXHOTO 30AIKOBOTO MOAYAS
BUCTABAAOTLCS 30 PE3YABTATAMM NMOTOYHOTO KOHTPOAKD (TECTOBI 30BACOHHS,
CUTYQALLIMHI 3ABAQHHS; NPOOAEMHI MUTAHHS, KEMCK). KOXXHMM MOTOYHUM
3AAIKOBMM MOAYAb OLIHIOETECH Y 20 OAAIB. BCbOTro 4OTMPKM MOTOYHMX
30AIKOBUX MOAYAI - 80 BaAiB.

MIACYMKOBUU KOHTPOAD: [[PYyNnoBMM QOO IHAMBIAYOAbHMIM MPOEKT LLLOAO
PO3POBOKM BIBHEC-MOAEAI CIABCBKOTO KPEATMBHOIO TYPU3MY 3AAAL MOTO
ABepcumdpikaLli - 20 6aAis.

[TIACYMKOBOIO OLLIHKOIO 3 AMCLMMNAIHM € CYMA MACYMKOBMX OLLIHOK
3AAIKOBMX MOAYAIB — 100 OaAiB.

With the support of the
Erasmus+ Programme
of the European Union




s B1BYEHHA KEUCiB CiAbCbKOI EKOHOMIKMU
a3 :3 ESUILSCTL CITIZEn Collaboration Erasmus+ JMM DIRUT

with Winter School "Creatively about Sustainable
Development Goals" in Zaporizhzhia (Ukraine) funded
by the British Council under the Active Citizens project

British Embassy
Kyiv




Haykosi iHTepecu Ta 0cobUCTA 3ALLIKABAEHICTb
Keuc ctyaeHTku 2 kypcy Ol «MibKHaOpOAHO €KOHOMIKa)
CuTHiKoBa AHS

Xo6i: KpeaTusHi IHAYCTpIl, rpadiYHMU AU3AUH, TAHLI, CKPABOYKIHT,
dbopMYyBAHHA LUPOPOBOro KPEATUBHOIO KOHTEHTY.

CAyxadka ERASMUS+, XKXaH MoHe MOAYAb.

Has3sa npoekty - “AuBepcudikauis CiAbCbKOro Typusmy 4yepes
30AAQHCOBAHICTb TA KPEATUBHICTb: MOLUUMPEHHA EBPONENUCBKOro AOCBIAY
B YkpaiHi”, Diversification of rural tourism through sustainability and

S, creativity: disseminating European experience in Ukraine (DIRUT)

T340+
+ #scrapbooking

BY BEAUTY AND TIME

Y4acHUUSA CTYAEHTCbKOI HAYKOBOI NPOGAEMHOI rpynu «EKOHOMIYHI CTyAIN

Tema KypcoBoi po60TH 3 MAOKPOEKOHOMIKU: (BNAMB KpeaTUBHUX
iHAYCTPiM HO PO3BUTOK EKOHOMIKU: CBITOBUM TA HALLIOHAABHUM AOCBIA)

CuHepriss HayKoBuX iHTepeciB Ta xo0i BIAKPUAQ MOXAMUBOCTI YHACTI Y
MDKHAPOAHIN MOBIABHOCTI: MOAOAKHMIM OOMIH HO TEMY PO3BUTKY
OCODUCTUX TA NPOAOECIMHUX HOBMYOK AAS MOAOAI B CIABCbKi MICLLEBOCTI
“Rural Voices of Europe” (>xoBteHb, 2021 p. Ayro, IcniaHig). Mpoekr
ADIHAHCYETLCA NPOrPAMOLIO Erasmus+. Ha oOMiHi 30epyTbCsd 37 YHOACHMUKIB 3
ANXKMPY, ITAAII, lcnaHil, Autem, Cep0il, Ta YKPAIHM.




HaykoBi iIHTepecH, 3HAaHHA MOB Ta 3al{IKaBJ/ICHICTb Y
KpeaTUBHUX IHAYCTPIAX 1 TYPU3IMY
Keiic ctyaeHnTa 3 Kypcy OIl «Mi>kHapoJHa eKOHOMiKa»

YnbaumuHa Iropsa
gl T ——

BipmeHis
https://goo.su/m7fiv

AQHis
https://g00.5U/LnB8Q

YOUTH EXCHANGE

~MUSICA CULTURE .o

Agonkoy. Dermark
19-27 JUNE 2022
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