[lepenik TEOPETUUHUX TECTOBUX MUTAHB JJISI CAMOIIIITOTOBKU:

The concept and role of business communication.

The place of communication in business management.

The tasks of business communications.

Business communication in making managerial decisions.

Ensuring interpersonal relationships in the team.

Types and forms of business communication.

The peculiarities of business communication process.

The peculiar features of scientific and professional terminology in business

9. History of terminology development in management.

10.Borrowings from foreign languages in management and administration.

11.New terms and abbreviations in management and administration.

12.Translation of the latest terms and abbreviations into Ukrainian.

13.Specialized software products for translation.

14.Online electronic translation tools.

15.Software for automatic translation.

16.The use of Al in the translation of business texts.

17.Internal written communication in the organization.

18.Business correspondence: components of the letters.

19.Business email e-mailing: characteristic features.

20.Commercial contracts: the principles of drawing up and translation.

21.Drawing up CVs (Resumes).

22.Cover letters and their characteristic features.

23.Motivational letters: how to make an impression on the employer.

24 Nonverbal business etiquette.

25.Papers required for employment.

26.0ral communication at business meeting and conferences.

27.Public speaking: main principles and tips.

28.Preparation for participation in international scientific events.

29.Examination of specialized websites for current professional information.

30.Analysis and translation of research data

31.Preparation for participation in international scientific conferences (research
programs, projects, grants).

32.Preparatory stage and planning.

33.Operational stage and achievement of goals.

34.Final stage, evaluation, reporting and summing up.

35.Features of preparing abstracts and presentations for international conferences.
Discussion of the main provisions of the study.

36.Writing a scientific research proposal.

37.Writing annotations (research abstract).

38.Defining the topic and purpose of research.

39.Development of a research plan (protocol).

40.Data collection and analysis.

41.Research methods.

42.Research and ethical norms and standards.

43.Writing a scientific article.
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44 Drawing up tables and diagrams, their description.
45.Presentation of the methodological part of the conducted research.
46.Writing the Results and Discussion part.

47.Formulation of conclusions, assumptions, and hypotheses.
48.Standards for the design of sources and citations.
49.Terminology of scientific texts.

50.Description of tabular data.

51.Translation of tables and their titles.

52.Drawing up scientific research abstracts (summaries) in English.
53.The plan and required abstract elements.

54.Key aspects of writing an abstract in English.

55.Language of the abstract.

[lepenik JIGKCUYHUX TEM JIJIsl CAMOITIITOTOBKH:
Pros and cons of recruitment sources
Choosing an appropriate recruitment source
Interviewing and testing. Selection
Testing and stress interviewing
Interview techniques
Money and people
A letter of rejection
Analysing motivation
9. Work conditions
10.Motivating employees
11.0verseas assignments
12.Training global managers
13.1dentifying training needs
14.Developing a Marketing Mix
15.Interpreting marketing information. Quantities and trends
16.Asking for and giving (or withholding) information
17.Negotiating a sale
18.Types of advertising. Analysing an advertisement
19.How an advertising budget is established
20.The pros and cons of the media
21.Making suggestions, justifying, agreeing and disagreeing
22.Creating an advertising campaign
23.Merchandising.
24 Retailing trends
25.The future of retailing
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HpI/IKJ'IaI[ TCCTOBOI'O 3aBAaHHA:

1. The process by which the government of a country obtains money from its people
in order to pay for its expenses
a) Interest b) taxation c) GNP

2. The total value of all the final goods and services made by a nation’s economy in a

specific time
a) GNP b) balance of payments c¢) VAT

3. The difference between the amount of money a country receives from exports,
foreign trade, etc. and the amount it spends on imports, etc. from other countries
a) Deficit b) balance of payments c¢) GNP

4. 1t 1s paid at each stage in the production of goods or services, and by the final
customer. Businesses in the production process take away the cost of inputs (labour,
materials, etc.) from the cost of outputs (products and services sold) to calculate the
amount that they must pay

a) interest rates b) taxation c) VAT

5. A web page that customers are taken to when they click on a link or online
advertisement
a) Channel b) landing page c) template



[Tpuksaz 3a11KOBOTO MPAKTUYHOTO 3aB/IaHHS
1) ITuceMoBe CkJIalaHHsI aHOTAIlil HAYKOBO1 CTATTI:

I1;1an Ta 000B’A3KOBI €J1IeMEeHTH AHOTAIIT

Hamucanns Abstract aHTIIACBKOI0O MOBOIO HIYUM HE BIIPIZHAETHCS Bif
MiTOTOBKM aHOTallli HAyKOBOi CTAaTTi JAEpPKaBHOIO MOBOIO. AHOTallis MOBHHHA
BKJTFOYATH TaKl €JICMEHTH:

® BHOKPEMJICHHA aKTyaJbHOCTI 0OpaHOi TeMHu JOCHIDKEHHS, aKaJeMIYHOI
3Ha4ymocTl gocaipkeHHs (background);

® TIpeAMET IOCHTIKEeHHA, MeTa (objective) Ta 3aBIaHHS;

® pe3ynbTaTH poOOTH;

® BHCHOBOK, pEKOMEHAIIIT 1100 MOJATIBIINX PO3po0oK (conclusion).

Byap-sikux 1MIepaTUBHUX BHUMOT JI0 3MICTY aHOTallii HeMae. Buinesraganuit
NepeTiK eJIEMEHTIB 3pa3KOBHH 1 Ma€ pEKOMEHIAIIMHUN XapaKTep.

KoxeH 13 enemMeHTiB MOBMHEH OYTH BUKJIAJICHUN y 1-2 peueHHSX cepeaHbol
TOoBXKWHU. He3Bakaroum Ha Te, 10 YITKUX BUMOT JIO aHOTaIlli (IpaBHIIBbHIIIE OyJie
CKa3aTH JIo ii 3MICTYy) HEMae, € BCe XK yCTaJieHl “nmpaBuia’ 1l HanucaHHs. Sk npaBuio,
aHOTAaIlis — 1€

e oauH a00 KinbKa a03aIiB;

e npubnuzHo 1500 cumBoumiB. Takuil ab3all BUTIIAIa€ BUAUICHUM Ha KXypHAIbHIN
CTOpIHIIL, I0 HhOMY MO>KHA JIETKO ¥ HMIBUKO MPOOITTUCS MOTIISAI0OM, TPOUNTATH,
30CepEeAMBIIN yBary Ha Ba)JIMBUX CTPYKTYpHO-3MICTOBHMX MoMeHTax. [llomo
JTAHOTO IMYHKTY CIIiJl 3a3HAYUTH TAKOX 1 T, IO BIH YacTO MPOMHUCYETHCS B
1H(MOpMAIIIHUX apKyIIaxX peAaKilii KypHaIiB — SIKIIO el MyHKT €, TO HOTO CIi
000B’SI3KOBO JIOTPUMYBATHCh, B 1HIIIOMY BHUIAJKY CTATTIO MMPOCTO HE MPUHUMYThH
10 myOJTiKaIi, SKuM Ou SKICHUM He OYJ10 JTOCIIIKEHHS,

e peuenHs no 10-20 cuis.

[IIo6 aHoTalig BUrIsAaNa MPEe3eHTa0EIbHO MOYXHA BUKOPUCTOBYBATH KIIIIIE.
@opMyIIIOBaHHS MOXE OyTH PI3HUM, HAIIPUKJIIA:

This study (research) aims to investigate the role of...

This study advances our understanding of...

The author examines the relationship between...



2) YcHuil mocioBHUHN TIEpeKia

[Tpuknam TEKCTy IS IEPEKIaLy:

RPD, a Boston firm, specializes in designing new products for other companies,
and the firm uses three-dimensional (3D) models to show customers what products will
look like — while it’s still easy and inexpensive to make changes. Plus, the 3D models
help RPD transform a customer’s idea into a finished design more faithfully, boosting
customer satisfaction while minimizing expensive rework.

Another key advantage of using computers to design new products is speed. In
many industries, from computer parts to clothes, companies must respond to changing
customer demands quickly if they are to stay competitive. Computer modeling helped
RPD reduce its typical design time from one time to five days. In fact, in many cases,
computer-based product design is rapidly becoming necessary even to compete. As one
leading designer put it, if you’re not designing on computer by now, you’re probably

making a mistake.
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