Since initiating market reforms in 1978, China has shifted from a centrally-planned to a market-based economy and has experienced rapid economic and social development. GDP growth has averaged nearly 10 percent a year—the fastest sustained expansion by a major economy in history—and has lifted more than 800 million people out of poverty. China reached all the Millennium Development Goals (MDGs) by 2015 and made a major contribution to the achievement of the MDGs globally. Although China’s GDP growth has gradually showed since 2012, it is still impressive by current global standards.
With a population of 1.3 billion, China is the second largest economy and is increasingly playing an important and influential role in development and in the global economy. China has been the largest contributor to world growth since the global financial crisis of 2008.
Yet China remains a developing country (its per capita income is still a fraction of that in advanced countries) and its market reforms are incomplete. According to China’s current poverty standard (per capita rural net income of RMB 2,300 per year in 2010 constant prices), there were 55 million poor in rural areas in 2015.     
Rapid economic ascendance has brought on many challenges as well, including high inequality; rapid urbanization; challenges to environmental sustainability; and external imbalances. China also faces demographic pressures related to an aging population and the internal migration of labor.
Significant policy adjustments are required in order for China’s growth to be sustainable.  Experience shows that transitioning from middle-income to high-income status can be more difficult than moving up from low to middle income.
China’s 12th Five-Year Plan (2011-2015) and the newly approved 13th Five-Year Plan (2016-2020) forcefully address these issues. They highlight the development of services and measures to address environmental and social imbalances, setting targets to reduce pollution, to increase energy efficiency, to improve access to education and healthcare, and to expand social protection. The annual growth target in the 12th Five-Year Plan was 7 percent and the growth target in the 13th Five-Year Plan is 6.5 percent, reflecting the rebalancing of the economy and the focus on the quality of growth while still maintaining the objective of achieving a “moderately prosperous society” by 2020 (doubling GDP for 2010-2020). 
With a landmass that covers more than the whole of America and also a population of over a billion, it’s fair to say that China is quite a sizeable nation. By simply putting two and two together you’d assume that more people means more business opportunities, but when you consider aspects like China’s language barrier, political situation and significant internal production levels, it’s not that straight forward.
It’s almost like a vicious circle in that a business manager will know there are markets out there for them to tap into, yet with potential pitfalls in the way it does beg the question of whether or not China really is a good option for international trade.
A business can weigh these aspects as part of their decision making.
China’s EconomyChina’s strong internal production and exports on paper suggest a wealthy economy, yet it is still classed by some as a developing economy, as in this article from the World Bank. As such it can indicate possible issues ahead for businesses looking to start working in, or targeting, areas outside of cities and urban developments.
However, despite this there are converse reports from this official guide for doing business in China, that the nation has been “the great economic success story of the past 30 years.” It claims how the country has gone from strength to strength and overall has seen a notable shift towards a receptive market-oriented economy.
Buying PowerThis guide also goes on to explain how the markets that are available, are now the wealthiest they have ever been and that they have strong buying power. This is believed to have stemmed from a rising middle class which over this 30-year period has seen 70 percent of their population lifted out of poverty. Also, their access to technological advancements and online shopping, along with a reduction in the state control of these, has also led to greater buying power.
Again, however, one could safely assume that this is also within the more urban areas of the country.
Industries at a GlanceAnother key consideration is the vast manufacturing industry China possess. Recent studies show that China is the world’s top exporter shipping an impressive $2.119 trillion worth of goods in 2016, with electrical machinery and equipment among the top products. Naturally, that’s good news for companies buying-in, but what about those who wish to export to China?
Well, the flip side to this is that there is still quite a hunger for raw materials from China to support this expanding nation. In terms of business opportunities this could be one potential trade option.
Additional Import/Export InformationLooking outside the general view of China, a business could encounter issues with more specific aspects and may want to ask questions like:
Is there a demand for the goods/services in my targeted area? As China’s attitudes and needs can vary massively around the country. As can variations on the local language.
What connections does my business intend to make with its Chinese counterparts? Their methods and approaches to doing business can be quite different to western culture, which could affect any long-term partnerships.
Is my business safe and secure to import or export any goods? There are still restrictions in place in China on certain items, but there is assistance available on correct processes and procedures, in pieces such as this shipping guide from TNT.
Is my company politically and socially aware? While the situation is much more stable now, there are still instances of unrest that could affect a business’ trading endeavours.
To answer the titular question, on the face of it, it would appear that China could indeed be a potentially lucrative option for international trade. It’s important to note though that this is once a business has thoroughly assessed the Chinese markets and made certain that they will be receptive to the trades involved.
