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it ILLB. cTrynenTa Tema kBaiikamiitHoi po6oTH CTYIIiHb HayKOBOIO
KepiBHHKA
1 2 3 4
1 AHJIpesTHOB Crpareris po3sutky kommnadii [IPAT | bormano C.M., noneHT
Onexcanap "Kponusaunpkuit OE3" B ymoBax kadenpu GizHec-
CepriitoBud MDKHApPOJIHOT KOHKYPEHIIiT aJIMiHICTpYBaHHS i
MEHEDKMEHTY
Development Strategy of PJSC 30BHIITHEOEKOHOMIYHOT
"Kropyvnytskyi OEZ" in the JUSUTBHOCTI
Conditions of International
Competition
2 AH3iH Vupasniaas pinaHcoBoro cTidikictio | bormanos C.M., moueHT
Ounexciii IropoBuu | ITAT «YkpHadTa» B yMOBaxX BOEHHUX | Kadenpu Oi3Hec-
PHU3HKIB aJIMiHICTpyBaHHS i
MEHEKMEHTY
Managing the Financial Stablhty of 30BHIIITHBOEKOHOMIYHOT
PJSC "Ukrnafta" in Conditions of TiSTIBHOCTI
Military Risks
3 becnuk Texnosnorii ynpasninas ekcnoptHuM | bormanos C.M., mouesT
Muxwura Onerosuu | norenuianom [IpAT «3amopixkcraney | kadenpu GizHec-
a/IMIHICTpyBaHHS 1
Technologies for Managing the Export| yenemxmenty
Potential of PrJSC "Zaporizhstal" 30BHINIHBOEKOHOMIYHOT
JUSTBHOCTI




2

4. binsBcbkuit VupaBniaHsa MiKHapoIHUMH 3B’s3ka- | bikynos JI.T., mpodecop,
Jlaru0 MU TOPrOBEJBHOTO MiIIPHEMCTBA HAa | 3aBigyBad KapeapH
OrnekcaHIpOBHY punky €C Oi3Hec-aIMIHICTPYBaHHS 1

MEHEDKMEHTY
Managing International Relations of a | 3opgimHEpOEKOHOMIYHOT
Trading Company on the EU Market | pignemocti

5 Brnoxin TexHonorii peanizaliii T0KaaIbHOL Bormanos C.M., noneHT
Janwnio MapKEeTHHTOBOI CTpaTerii kadenpu OizHec-
CepriiioBuu TOB «Hectiie Ykpaina» aIMiHICTpyBaHHS 1

MEHEDKMEHTY
Technologies for Implementing Local | 3oprimmboekonOMiuHOT
Marketing Strategy Of LLC "Nestle | pigmemocti
Ukraine"

6. boBan Pexnamua ctparerist y 3MilHEHHI Bormanos C.M., noneHT
Makcum OpeH/Iy IMiAIpHEMCTBA €IEKTPOHHOI | Kadenpu OizHec-
BanepiiioBug toprisi TOB «Pozetka» aJMIiHICTpYBaHHS 1

MEHEDKMEHTY
Advertising Strategy in Strengthening | 3opmimHEbOEKOBOMIUHOI
the brand of the E-Commerce JiSTIBHOCTI
Company Rozetka LLC

7 Bounapenko Oco06mmBOCTI Or01KETyBaHHS bormanos C.M., noneHT
€BreHiit MapKeTHHTY B yMOBaxX Mi>kKHapomHOi | Kadenpu OGizHec-
OnexcanpoBu4 nisubHOCTI AT «IHTepnainy aJIMiHICTpyBaHHS 1

MEHEDKMEHTY
Peculiarities of Marketing Budgeting | 3opHimmboeK0OHOMIUHOT
in the Context of International JiSUIBHOCTI
Activities of JSC "Interpipe"

8. Bop3enkos Cucrema sorictuanoro 3abe3nedyenns | bikynos JI.T., mpodecop,

Omer IOpiitoBuy TOB «HogBa nomra» B ymoBax 3aBiqyBay Kadeapu
MIXXHApPOIHOT KOHKYpEHIIiT 6i3Hec-aIMiHICTpyBaHHS 1
MEHE[KMEHTY
Logistics System of Nova Poshta LLC | 30pgimupoexoroMiunoi
in the Conditions of International JiSTIBHOCTI
Competition

9 Benmenko dannpei3unr Ta podorta 3 MmixkHapo- | bormanos C.M., noueHt
Banepis HUMH JOHOPAMHU SIK HAIIPSM JisjIb- kadenpu OizHec-
OunexcanpiBHa HoCTi MB® « YKpalHChKHU# XKiHOUMI | aAMiHICTpyBaHHS i

bouI» MEHEIKMEHTY
30BHIIMTHHOEKOHOMIYHO1

Fundraising and Work with JiSTIBHOCTI

International Donors as a Direction of

Activity of the Ukrainian Women's

Fund ICF

10. | Bmacenko JliarHocTHKa MapKeTHHIOBOL bormanos C.M., nomneHT
Codis misutbHocTi AT Kb «ITpuBatbank» B | kadenpu 6i3nHec-
BomnonumupiBaa KOHTEKCTI MIJKHApOTHOTO Oi3Hecy aJIMiHICTpYBaHHS 1

MEHEDKMEHTY
Diagnostics of Mar keting Activities of 30BHIITHHOEKOHOMIYHOI
JSC CB "PrivatBank" in the Context | pigmemocti
of International Business

11. | Boponaesa Crparerist 30BHIITHHOEKOHOMIYHOT ['onosanb O.0., noueHT
Bikropis nismbHOCTI KoMmaHii MasterCard kadenpu OizHec-
€BreniBHa International Incorporated aJMiHICTpyBaHHS 1

MasterCard International
Incorporated's Foreign Economic
Activity Strategy

MEHEHDKMEHTY
30BHIIIHFOEKOHOMIYHOL
TISITBHOCTI
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12. | T'epman [HHOBaiiHI MapkeTHHTOBI cTparerii | ['omoBanpk O.0., TomEeHT
Omnexcanp kommanii Carlsberg Ukraine kadenpu OizHEC-
Bomomumuposuy aIMiHICTpyBaHHS 1

Innovative Marketing Strategies of MeHEeDKMEHTY
Carlsberg Ukraine 30BHIITHFOEKOHOMIYHOT
JUSTHHOCTI

13. |Tomy6 BpeHa-MeHeKMEHT MIXKHAPOIHOT I'onosans O.0., noneHT
Onekcannpa KOHIHUTEPCHKOi Kopropariii Roshen | | xapenpu GizHec-
JimMuTpiBHA aJMiHICTpyBaHHS 1

Brand Management of the MEHEUKMEHTY
International Confectionery 30BHIIIHEOEKOHOMIYHOTL
Corporation Roshen TiSTIBHOCTI
14. | T'opon Yy9acTe MDKHAPOJHUX KOMIaHIH B bikynos JI.T., mpodecop,
[Bar AmaMoBHY 1HQPaCTPYKTYypPHUX MPOEKTaAX, 3aBiyBay Kapenpu
M. 3amopixoKst Oi3Hec-aIMiHICTpyBaHHS 1
MEHEDKMEHTY
Participation of International 30BHIITHBOEKOHOMIYHOT
Companies in Infrastructure Projects, | pismemocti
Zaporizhzhia

15. | I'pebenrok Crparerii mo3uiliOHyBaHHS I'omoBaus O.0., goneHTt
Pycnana TM «Xmibonmap» Ha MDKHapoAHOMY | Kadenpu Oi3Hec-
PycnaniBaa puHKy «ethnic food» anMiHICTpyBaHHS 1

MEHEIDKMEHTY
Positioning Strategies for TM 30BHIIIHBOEKOHOMIYHOT
"Khlibodar" on the International JiSIIBHOCTI
"Ethnic Food" Market

16. | I'yba Yupapninus noptdenem OpeHIiB B I'onosasp O.0., n01I€HT
Bragucnas kommawii Carlsberg Ukraine kadenpu Oi3Hec-
CepriiioBuu aJMiHICTpYBaHHS i

Brand Portfolio Management at MEHEIKMEHTY
Carlsberg Ukraine 30BHIIITHHOEKOHOMIYHOL
JiSUTBHOCTI
17. | AynHix MapKeTHHTOBU MEHEKMEHT l'onmoBans O.0., no1eHT
Amnna CepriiBHa kommaHnii Coca Cola Ha MixkHapomIHUX | Kadeapu Oi3Hec-
pUHKaxX aJIMiHICTpYBaHHS 1
MEHEKMEHTY
Marketing Management of Coca Cola 30BHINIHHOEKOHOMIUHOT
in International Markets JISIBHOCTI

18. | Inpin Cucrema nmpocyBaHHS iIMITOPTHOTO Mapxkoga C. B., mpodecop
Henmnc TOBapHOro acoprumenty TOB kadenpu OizHEC-
BanentuHOBHY "KOM®I TPEU/T" aJIMiHICTpyBaHHS 1

MEHEDKMEHTY
System for Promoting Imported 30BHIIIHBOEKOHOMIYHOL
Product Range of LLC "COMFY TiSJIBHOCTI
TRADE"

19. | Kaitmmena VYnpasniHHS iMIOPTHAMHE 3aKynkamu | ['onosans O.0., monent
Hiana Ha mignpueMctBi TOB « TOPT'OBUU | kadbenpu 6i3nec-
OnexkcanipiBHa JIM IHCTPYMEHT I'PVII» aJMiHICTpYBaHHS i

MEHEKMEHTY
Import Procurement Management at | 30pHimHEBOEKOHOMIYHOL
LLC "TRADING HOUSE TOOL JiSIBHOCTI
GROUP"

20. | Kanadap Mexani3zmu HopMyBaHHS CTpaTerii BepitoBa O.C., crapmmmii
Brnanucnas MIXXHapOJIHOT KOHKYPEHTOCTIDOMOX- | BHKJIaJa4 kKadeapu OizHec-
BomoaumupoBuy Hocti [TAT «3amopixkcTaliby Ha pUHKY | aIMiHICTpYBaHHS i

METAIOTPOTYKITiT

Mechanisms for Forming the Strategy
of International Competitiveness of

MEHEDKMEHTY
30BHIIIHEO0EKOHOMIYHOT
JSIBHOCTI
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PJSC "Zaporizhstal" in the Metal

Products Market
21. | Kpachin ExcriopTHa jismbHicTs [IpAT Bepirosa O.C., crapmmii
€rop Iroposuy «3armopi’>KKOKC» Y KOHTEKCTI BHKJIaJa4 Kadeapu OisHec-
II00AIBHAX €KOJIOrTYHMX cTanaapTip | AMIHICTPYBaHHS 1
MEHEKMEHTY
Export Activities of PrJSC o R
"Zaporizhkoks" in the Context of AIERECT
Global Environmental Standards

22. | Kocapes Mexanizmu ynpasiinas edexrusnic- | Bepirosa O.C., crapmmii
Poman : TIO 30BHITHFOEKOHOMIYHHX OTepaniii | BUKIaxad kadeapu Giznec-
reoer/IOBI/I‘-I Hp AT « I[HIHPOCHEHCT AJIb» AIMIHICTPYBAaHHS 1

MEHE[KMEHTY
Mechanisms for Managing the R ORI S
Effectiveness of Foreign Economic ST
Operations
PJSC "DNIPROSPETSTAL"

23. | Kpasuyn OcobnuBocti ynpapminas mixnpuem- | Mapkosa C. B., mpodecop
Basnepis CTBaMH Xap4OBOi IPOMHCIIOBOCTI Kadenpu GisHec-
OuekciiBHa TOB "Kosanpka depva’ B aIMIiHICTpYBaHHS i

MIXKHApPOJIHOMY O13HEC-CepeTOBHIII Diete oy de
30BHIITHHOEKOHOMiI9HOT

Features of Management of Food HAIBEe

Industry Enterprises "Kozatska

Ferma" LLC in the International

Business Environment

24. | Kpapayn Ynpasiinns "3enenumu” nanmoramu | Mapkosa C. B., mpodecop

Kipa OnekciiBHa IIOCTauaHHs B MIXXKHApOHiH Kadenpu GisHec-
nismeaocTi TOB «tOHiniBep Vikpainay | AMIHICTPYBaHHS 1
MEHE[KMEHTY
Managing "Green" Supply Chains in | 30BHIIIHPOEKOHOMIYHOI
the International Operations of i
Unilever Ukraine LLC

25. | Kypunenko VY IoCKOHAJICHHS CHCTEMU Cyxapepa K.B., nonent
Aptem aZMIHICTpYBaHHS MIXKHAPOIHUX Kapenpu OisHec-
KoctsHTHHOBHY 6i3Hec-TIporieciB 36YTy MpoyKILii aJIMiHICTpyBaHHS i

TOB «IHTEPTOII YKPATHA» L
30BHINTHEOEKOHOMIYHOT

Improvement of the Administration SRR ReL

System for International Business

Processes for the Sales of Products of

LLC INTERTOP UKRAINE

26. | Kypman VHpaBTiHHS Mi>KHAPOIHOIO bixymos JI.T., mpodecop,
Aprem IPOEKTHOIO JTiSUTBHICTIO Y BOEHHIH 3aBiyBa4 Kadeapu OisHec-
BitanifioBuu aZIMIHICTpYBaHHS 1

nepiof y 3amopi3bKiit TOproBo-
IIPOMHUCIIOBIH TaJIaTi

Management of International Project
Activities During the War Period at
the Zaporizhia Chamber of Commerce
and Industry

MEHEHKMEHTY
30BHIIIHEO0EKOHOMIYHOT
ISIIBHOCTI
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27. | JIebinp Buposamxenns 6pern-mMenemimenty | Cyxapesa K.B., nouent
Baepist BiranmiBHa | p mixnaponHy ynpapiiHCEKY Kaq)_ez:[pn OizHeC-
misybHicTh mignpuemcTea TOB ;iﬁle?;&pew:;m .
" n H
BARIE S ST 30BHIITHHOCKOHOMITHOL
Introduction of Brand Management L et
Into the International Management
Activities of the Company .
"BAYADERA HOLDING" LLC
28. | Jlucenko MexaHi3MH IHTETpaIlii XOJAUHTY Maxkazas €. B., nonieHt
Amxena CepriiBaa | «MeTiHBecT» y CBITOBHI pHHOK cTaji | Kadeapu OizHec-
aJMiHICTpyBaHHS i
Mechanisms for Integrating Metinvest | yenemxmenTy
Holding Into the Global Steel Market | 3opnimmEBOeKOHOMIUHOT
JUSTBHOCTI

29. | MakapoBuu Vupasniaus nepconaniom TOB «Hoga | bikynos JI.T., mpodecop,
Oumnekcanp [TomTa» B ymoBax nudpoBoi 3aBimyBay Kadenpu O6i3Hec-
OnexcanipoBAY TpaHChOopMaIlii aJIMiHICTpyBaHHS 1

MEHEDKMEHTY
Personnel Management of Nova 30BHINIHHOEKOHOMIUHOL
Poshta LLC in the Context of Digital | pignmemocti
Transformation

30. | MensHiKOB VYupasninas pusukaMu B gisttbHOCTI | Mapkosa C. B., mpodecop
Muxaiino mignpuemcTBa-immoprepa [IpAT kadenpu Oi3Hec-
JIMUATpOBHY «Peno Ykpaina» aJIMiHICTpyBaHHS i

MEHEKMEHTY
Risk Management in the Activities of | 30BHimHEBOEKOHOMIUHOL
an importing Company PJSC "Renault| pigneprocti
Ukraine"

31. | Mommasenp Opranizarniiine 3a06e3neuenns epextn-| Mapkosa C. B., mpodecop
Banentun BHOCTI Mi>KHAPOTHOI JisTTBHOCTI kadenpu Oi3Hec-
AHaTomioBUY [TpAT «Dapmax» aJIMiHICTpyBaHHS 1

MEHEKMEHTY
Organizational Support for the 30BHIITHBOEKOHOMIYHOT
Effectiveness of international JiSIBHOCTI
Activities of Farmak PJSC

32. | Myxina BrmB inHOBaIi# Ta TEXHOJIOTiH Ha Mapxkosa C. B., mpodecop
Onena KOHKYpeHToCcTIpoMOskHicTh [IAT kadenpu OizHec-
OnexcanipiBHa «ApcenopMitran Kpuswuit Piry aJMiHICTPYBaHHS 1

MEHEIKMEHTY
The impact of Innovations and 30BHINIHEOEKOHOMIUHOL
Technologies on the Competitiveness | pignprocti
of PJSC "ArcelorMittal Kryvyi Rih"

33. - | Haropna MiXHapOIHI CTpaTeTii BUXOIY I'omoBans O.0., 1O1IEHT

Anna MakcumiBHa | imkuHIprHTOBOi KommaHiit TOB kadenpu OizHeC-
«IH®OKOM JIT» na punku €C aJMIiHICTpYBaHHS 1
MEHEDKMEHTY
International Entry Strategies of the 30BHIITHHOEKOHOMIYHOT
Engineering Company INFOCOM TiSJIBHOCTI
LTD Into EU Markets

34. | OxpuMeHKO VYV aockoHaleHHS CHCTeMH KOHTpoIiH- | Maka3aH €. B., moneHt
Onekcanap ry Ha [IpAT "BinoBoacekuii komOiHaT | kKadenpu O6i3Hec-
BonoaumupoBud XT6OMPOAYKTIB" B Cy4acCHHX YMOBax | aAMiHICTpyBaHHS 1

Improving the Controlling System at
PrJSC "Bilovodsk Bread Plant" in
Modern Conditions

MEHEKMEHTY
30BHIIITHBOEKOHOMIYHOT
JISITBHOCTI
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35. | [lanuenko V1paBniHHS MATHOIO JIOTICTHKOIO B bikynos JI.T., mpodecop,
Lnns Onerouy paMKax Mi>KHApOJIHUX IIPOEKTIB Yy 3aBixyBay Kadeapu
Mepioj] BOEHHOTO Yacy Oi3Hec-aIMiHICTpyBaHHS 1
MEHEKMEHTY
Customs logistics Management Within | 3opgimasoexorOMigHOT
International Projects During Wartime | pignsrocti

36. | IlaTtsax MexanizMu 3a0€e3MedUeHHS Makazsan €. B., gomeHT
Jlenuc KOHKYPEHTOCIIPOMOXHOCTI arpapHQro | kadenpu 6i3Hec-
BitamnitioBud mignpuemctea TOB CII «Hibynon» | axMmiHICTpyBaHHS i

Ha Mi)KHApOJTHOMY PHHKY MEHEDKMEHTY
30BHIIMTHFOEKOHOMIYHOT

Mechanisms for Ensuring the TISTIBHOCTI

Competitiveness of the Agricultural

Enterprise LLC JV "Nibulon" in the

International Market

37. | Ilerpos AMiHICTpYBaHHS IIPOIECY BUXOIY Makazan €. B., nouesnt
JIMutpo ITAT «Ykpnomray Ha 3apyOixHi kadenpu OizHec-
OnexcaHIpoBHY PUHKH aJMIiHICTpYBaHHS 1

MEHEKMEHTY
Administration of the Process of 30BHIITHBOEKOHOMIUHOT
Entering Foreign Markets by PJSC JASTTBHOCTI
"Ukrposhta"

38. | [Lmomenko Texuosoriuni iHHOBAIIiT Ta cTpareris | Maka3an €. B., nouest
Amnacracis po3BuTky ITAT «Ykpmomra» B ymo- | Kadenpu Oi3Hec-
['puropiBHa Bax Hu(poBizamii aJIMiHICTpyBaHHS 1

MEHEDKMEHTY
Technological Innovations and 30BHINIHEOEKOHOMIUHOL
Development Strategy of PJSC JiSUIBHOCTI
"Ukrposhta" in the Context of
Digitalization

39. | IloBcTsiHU# AcoptumenTtHa nonitaka [IpAT Maxkazas €. B., nonieHt
Omnekcanp «O00JI0HB» Ha BHYTPIITHHOMY Ta kadempu OizHec-
BanentuHOBHY 30BHIIIHBOMY PHHKAX aJIMIHICTpYBaHHS 1

MEHEDKMEHTY
Assortment Pollcy of PJSC "Obolon" | 30pHImHEROEKOHOMIYHOL
on Domestic and Foreign Markets TiSIBHOCTI

40. | IIpurysa IacTpymenTH migBuineHHs epexThB- | Makaszas €. B., nouest
Minana HOCT1 KOPIIOPAaTUBHOI KyJIbTypH Ha kadenpu OizHec-
BomonumupisHa mpukiani [TAT «3amopixcransy B aIMiHICTpyBaHHS 1

yMOBax BiliHH MEHEKMEHTY
30BHIITHFOEKOHOMIYHO1

Tools for Increasing the Effectiveness | pignpmocti

of Corporate Culture on the Example

of PJSC "Zaporizhstal" in Wartime

41. | IlpuitmakoBa Crpareridune ynpasiiHHs iHHOBaIlii- | Maka3an €. B., 1oueHt
€nm3aBera HHUM MOTEHIIaJIOM MiAIPUEMCTBA B Kagenpu Oi3Hec-
JimutpiBHa yMOBaX MiKHApOAHOT iHTerparii anMiHiCTpyBaHHS 1

MEHEKMEHTY
Strategic Management of the 30BHIITHEOEKOHOMIYHOT
Innovative Potential of an Enterprise | misutbHOCTI
in the Context of International
Integration

42. | IlynupeBa VYupasninas inHoBaiisMu sk pakrop | Omittauk O.M., noueHT
Jiana i ABHMIIEHHS. KOHKYPEHTOCIIPOMOXK- | Kadenpu Oi3Hec-
BosnoaumupiBaa socti komnanii Red Bull GmbH na aJIMiHICTpyBaHHS i

CBITOBOMY PHHKY

Innovation Management as a Factor in
Increasing a Company's

MEHEDKMEHTY
30BHIITHLOEKOHOMIYHOL
JSITBHOCTI
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Competitiveness of Red Bull GmbH in
the Global Market

43. | Pakitig MexaHi3Mu afanraiii iMIoOpTHOT Oumittguk O.M., noneHsT
Jmutpo Iroposuua | momituku TOB «Pomn I'pargy 1o xadenpu OizHec-
BAIFOTHUX PU3UKIB MiXKHAPOIHOT aZMIiHICTpyBaHHS i
TOPTiBi MEHEDKMEHTY
30BHIITHBOEKOHOMIYHOT
Mechanisms for Adapting the Impqrt | pignprocTi
Policy of Roll Grand LLC to the
Currency Risks of International Trade
44. | Pemapuyk YnpasiiaHs ekoHoMiuHOI0 edekTuB- | Omiitauk O.M., To1IeHT
Aptem HICTIO JTISTFHOCTI T IMPUEMCTBA 3 kadenpu OizHeC-
PycnanoBua iHO3eMHHMH iHBecTHuIlisiMu Mercedes- | anMiHICTpyBaHHS i
Benz Group AG MEHEJDKMEHTY
30BHIIITHBOCKOHOMIYHOT
Managing the Economic Efficiency of | gignmemocri
an Enterprise with Foreign
Investments Mercedes-Benz Group
AG
45. | Pomanens InnoBartiitna crpareris po3eutky TOB| Omiitauk O.M., HoLeHT
Onekcauap «Hosa nomra» B ymMoBax MikHapoa- | kadeapu GizHec-
BikTopoBuu HO1 KOHKY PEHIIil aZMiHICTpyBaHHS i
MEHEKMEHTY
Innovative Development Strategy of 30BHINIHBOEKOHOMIYHOT
Nova Poshta LLC in the Context of MISITTBHOCTI
International Competition
46. | Cymnonina Onrtumizanis 30yTy Ha mianpuemctBi | Omilinuk O.M., 1omeHT
Karepuna Xap40OBOi MPOMHUCIIOBOCTI kadenpu OizHec-
€BreHiBHa [TAT «JIpBiBChKa KOHAUTEPCHKA aJIMiHICTpYBaHHS 1
¢dabpuxa «CBiToU» MEHEKMEHTY
30BHIITHFOEKOHOMIYHOT
Sales Optimization at a Food Industry | ngigmemocri
Enterprise PJSC "Lviv Confectionery
Factory "Svitoch"
47. | TepemeHko AHTHKpH30Ba cTpareris Metanypriii- | Omitauk O.M., TomeHT
SApocnapa [ropiBHa | HOTO MiANPHEMCTBA kadenpu OizHec-
ITAT 3anopixcranb y BICHKOBHIA Yac | aqMiHICTpyBaHHS i
MEHEKMEHTY
Anti-crisis Strategy of the 30BHILIIHHOEKOHOMIUHO1
Metallurgical Enterprise PJSC TiSTIBHOCTI
Zaporizhstal in Wartime
48. | TpinueHko Mapxkerunrosi ctparerii [IpAT Oumiitauk O.M., nomeHT
PocTucnas «3armopi3pkuii abpa3uBHUN KOMOIHATY | Kadeapu GizHec-
BitanitioBuu Ha puHkax €C aJIMiHICTpYBaHHS i
MEHEIDKMEHTY
Marketing Strategies of PrJSC 30BHIIITHBOCKOHOMIYHOT
"Zaporizhzhia Abrasive Plant" in EU | pignprocti
Markets
49. | dananeena VnpaBniHHS Mi>XKHapoJHUMH iHBecTH- | OmiitHuk O.M., TomeHT

Mapis OnexciiBHa

nittanmu npoektamu TOB « GREEN
SYSTEM»

Management of International
Investment Projects of LLC "GREEN
SYSTEM"

kadenpu OizHec-
aJIMIHICTpYBaHHS i
MEHEHKMEHTY
30BHIITHHOEKOHOMIYHO]T
JISUTBHOCTI




8

50. | ®omin Opranizariiine 3abe3neyeHHs IlerpoBa K.B., nonieHT
CranicnaB IMIUTEMEHTAIli1 €BPONEHCHKUX Ka(benpn Gisrec-
OexcanpoBUY CTaHJAPTIB SIKOCTi B CHCTEMY aJIMiHICTpYBaHHS 1

MEHEDKMEHTY ITiIIPUEMCTBA- MEHEDKMEHTY

excrioprepa [IpAT «MXII» 30BHIITHBOEKOHOMIYHOT
JUSTBHOCTI

Organizational Support for the

Implementation of European Quality

Standards in the Management System

of the Exporting Enterprise PrJSC

HMHP"

51. | Xapina Komymnikarmiitaa momitaka [IpAT [Terposa K.B., morent
Beniamin «®apmaneptuuHa abpuka «Bioma»» | kapenpu 6izHec-
OnexcanapoBHY B yMOBax Iu¢posizarii aaMiHICTpYBaHHS 1

MEHEKMEHTY
Communication Pohcy of PrJSC 30BHINIHLOEKOHOMIYHOT
"Pharmaceutical Factory "Viola"" in | gignemocti
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