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Applicant Full Name
Katerina Sirinyok-Dolgaryova
 Applicant Occupation and Place of Employment
Associate Professor, Vice Dean in International Affairs and Project Management of Journalism Department of Zaporizhzhya National University 
Applicant Contact Information
Mailing address, including postal index – 69063, Zhukovskogo Str 66-A, 2nd build. of ZNU
Telephone Number - +38(066)111-4753
Email ksirinyok@gmail.com 
Project Title
Media Literate and Smart: American and Ukrainian Youth Cooperation
Project Start and End Dates
March 1, 2018 – Marh 1, 2019
Project Description WORD LIMIT: 600
Provide a comprehensive but CONCISE description of the overall project. The list below is intended to be suggestive, not exhaustive.
1) How the idea for the project originated (what was the inspiration?)
Along with growing of media influence there is decline in the people’s credit to mass media massages around the world. This global tendency has been constantly strengthening in Ukraine since 2014 annexation of Crimea and ongoing conflict in Donetsk and Luhansk oblasts. Recent years due to Ukrainian crisis citizens live under conditions of informational overload and information war, which opened ways for manipulating of the audience’s consciousness via mass media. Ukrainian public is being massively exposed to manipulative informational technologies. That is why developing of critical thinking skills and educating more media-literate consumers are crucial now for sustaining democracy in Ukraine. Teaching youth how to differentiate/produce quality media content and educate broader young public (especially in the region bordering with the conflict zone) how to perceive media messages adequately should be done on the regular basis. Zaporizhzhia is located in this region and according to recent monitoring its media are quite biased (http://bit.ly/2EFBzR0). Thus, there is an urgent need in independent source of information for youth – quick, easy accessible online, directly aimed on raising people’s critical thinking and media literacy awareness. Such medium can be the student public radio, which would produce talk-content for the regional audience considering local specifics.
While my last trip to the US in 2016, I was invited to talk about situation in Ukraine on the Utah Public Radio (http://bit.ly/2EBz6HC), which is a part of Utah State University. USU students participate in producing content for the station. ZNU also has a student radio channel (http://universe.zp.ua). Both radios are located in the university campuses and aim on brining original, quality programs, inspiring audience to think and learn. So, I came up with idea about possible ways of our cooperation: exchange of youth radio programs online, have joint webinars/class discussions and joint trainings online brining Americans and Ukrainians together for educating critically and globally thinking media smart young people.  
2) What’s the project about? What’s the core objective of what you are trying to do? What do you hope to accomplish and how?
The project is about strengthening media literacy and critical thinking skills of students from Ukraine and USA through webinars/trainings and creating a series of radio programs. The core objective is to engage Ukrainian and American youth (ZNU and USU students) in collaboration in learning media literacy skills and broadening their cultural and educational horizons while working on joint journalistic project for their local radios. 
3) An explanation of how this project is innovative within your local context, within a class of similar programs, or in its overall approach.
The project is innovative since this is going to be the first experience for Zaporizhzhia students to cooperate with American peers through online communication and media technologies. There were numbers of trainings organized by Southern Ukrainian Media Literacy Center (SUMLC) previously in ZNU, but no American component was added to them. Therefore, this will be completely new experience for us, and I believe for USU too.
4) Why should we select your program? 
The idea of this project is very relevant and precise. There will be mutual benefit for both Ukrainian and American youth via involving broader topics and audiences in class discussions and creating quality content about Ukraine and USA and posting it online on UPR and Radio Universe web-sites, with access for broad public in both countries and worldwide.
5) What activities are included in your project? Please describe each of them, giving the following information : what, when, where, approximate amount of people participating or benefiting from the activity.
	•	Series of webinars (mid-March – mid-May 2018, September-November 2018, twice a month – 8 webinars in total) for students within courses Media Smarts (USU, teacher Ellada Gamreklidze, Spring, Fall 2018) and New Media (teacher Katerina Sirinyok-Dolgaryova, Spring 2018), Media Culture (teacher Viktor Kostiuk, Fall 2018). The students will be given home reading assignments of the same topic and will have live online discussion with peers in Ukraine and USA within their class discussion time. Range of topics: identifying fake news and misinformation, working with informational sources and fact checking, propaganda and counterpropaganda in mass media, journalism in conflict zones, media ethical issues, critical perception of the media information, news and social media. Expected audience: 4 full classes of students (2 in Ukraine and 2 in US for Spring and Fall semesters 2018): 80 people. 
	•	Creating series of radio programs (talk format, up to 10 mins long, March 2018 – June 2018; September 2018 – February 2019, 40 programs total) featuring current news/interviews from Ukraine and USA, cooperation of the countries, social and other aspects of life of internally displaced people, minorities and other underrepresented audiences, student life. The programs will be recorded and broadcasted on both station with English/Ukrainian translation for local audiences. Journalists: students interns of ZNU and USU. Expected audience: UPR and Radio Universe audience – target audience – students of ZNU (11.5K) and USU (28K); perspective audience - Utah’s statewide population – 3.1 million, Zaporizhzhia oblast – 1.7 million. 
	•	Trainings to secondary school teachers of Ukraine (Zaporizhzhia oblast) in methodology of teaching media literacy and media culture to youth of 5-11 grades (45 people, three trainings total).
Strategic Objectives WORD LIMIT: 200
· Raise the quality of media literacy education in Ukraine and USA: to educate media smart youth, to provide real life examples and context in order to enhance and develop their media literacy and critical thinking skills;
· create high quality diverse multicultural international content for online radio audiences of Ukraine and USA created by students journalists (radio interns) in order to broaden global cultural understanding of current issues, give voices of underrepresented public (internally displaced people, minorities etc.), and break stereotypes about both countries;
· enhance educational cooperation and exchange in teaching materials and methods between American and Ukrainian teachers for media, information and communications literacy classes of universities and secondary schools;
· Show to students and young people the ways to differentiate quality media content from fake news, misinformation, falsifications and propaganda;
· Bridge people from different backgrounds and cultures to work together for mutual understanding, further networking and collaboration in their professional careers and personal lives.
American Component WORD LIMIT: 200
The project is based on US-Ukrainian cooperation in both teaching media literacy and critical thinking to university students (Zaporizhzhya National University and Utah State University Journalism and Communication departments + non-journalism students involved in follow-up activities) and creating high quality multicultural content for both USU’s Utah Public Radio and ZNU’s Radio Universe. Since I have already had connection to USU and UPR during my UASP fellowship I have contacts and preliminary agreement of ZNU-USU partnership for this project.  
The project will be based on webinars as a part of teaching courses Media Smarts: Making Sense of the Information Age (USU) and New Media and Radio Journalism (ZNU). The teachers will work together on picking the same/similar topics for readings and applying them for local American and Ukrainian context with further joint discussions in class via webinars.  
The media production part of the project will involve students and radio professionals working at UPR (USA) and Radio Universe (Ukraine) to produce short news/interviews/features for broadcasting online at radio stations’ web-sites. UPR already has a project called Crossing Boarders supported by USU Global Engagement Office (http://upr.org/programs/crossing-borders-yearlong-storytelling-project) about borders that are crossed to pursue goals or make changes in society. ZNU aims to learn this experience and create similar project about crossing US-Ukraine borders to make close our audiences, especially student youth. UPR and Radio Universe interns will be involved in creating this programming for weekly broadcasting online. 
Targeted Audience(s) WORD LIMIT: 200
1) Student youth – undergraduate students of ZNU and USU journalism and non-journalism majors – the project’s aim is to enhance the quality of education of media smart youth so we target on undergraduates, who are among the most vulnerable audience because of young age and little experience and extensive exposure to media manipulations. 
2) Audience of public radio – listeners of UPR and Radio Universe radio stations in USA and Ukraine – they will be able to consume new multicultural content and learn real first-hand information about our countries.
3) Teachers of universities and secondary schools of Ukraine – learning new teaching methodologies, approaches and materials in media and information literacy to university students and secondary schools (5-11 graders). 
Impact Amplification Plan  WORD LIMIT: 200
The project itself aims to involve as big and broad audience as possible since its main product will be online radio content posted on American and Ukrainian radio stations (UPR and Universe). However, we plan to organize additional activities to maximize the impact:
1) Posting project updates and news on partner web sites: ZNU Press Center News, web site of Southern Ukrainian Media Literacy Center (www.medialiteracy.zp.ua), and through local media of Zaporizhzhia (TV channels Universe-TV, Channel Z, Channel 8 and local news portals). 
2) Involve students-participants on posting the info on social media and present to their peers and classmates in classes related to the project topic (Media Ethics, New Media, Radio Journalism.
3) Follow-up activities: presenting for other journalism and non-journalism students at the after-class meetings in the library.   
Previous grants
1) March 1, 2017 – November 30, 2017 – $ 10,005 – University Administration Support Program UASP (IREX) Alumni Grant in Research Management, sponsor: Carnegie Corporation of New York. Project: Intensive Training Institute in Research Methods for Social Sciences – 5 modules training series for university reseach faculty aimed to enhance their research methods knowledge and skills in area of mass media research. Institute’s focus: media literacy and media culture. 
2) November-December 2017 - $520 – Active Citizens Grant from British Councils in Ukraine for Student Media Festival “Schools’ Media for Civic Development”. Organizing of a festival-contest among Zaporizhzhia high schools’ student mass media aiming on enhancing of engagement the students and internally displaces youth into life of their communities, developing their critical thinking skills and media literacy.   
3) April 10, 2015 – April 10, 2016 - $17,065 for creation of the Southern Ukrainian Center of Media Literacy, sponsor: US Embassy in Kyiv, Media Development Fund – created the media literacy educational resource center, provided series of trainings for students of universities and secondary schools, created the weekly educational program “Media Pro” for Radio Universe. 
4) Novemver 2014 - $600 IREX Alumni Small Grant for Project Smile “Camping Trip to Khortytsya Island for Children from Families Temporarily Displaced from Donbass Region” (Zaporizhzhia, Ukraine).
Public and Private Partners
1) Zaporizhzhia National University – Journalism Department – in-kind contribution: faculty in-class and after-class time commitment, advising and mentoring students participating in the project; space for webinars and trainings;
2) Southern Ukrainian Media Literacy Center (SUMLC) – methodological and informational support of the trainings for teachers, developing trainings manerials;
3) Zaporizhzhia local mass media Universe-TV, ZNU Press Center, Channel 8, Channel Z – informational support and promotion of the project via television and online. 
Total Cost
$11,440.00
Requested Funding
$ 7,995.00
Simple and Detailed Budgets 
Project staff compensation			      $2100
Travel Expenses				      $1200
Evets (coffe breaks, trainers honoraria etc.)	      $495
Equipment for producing radio programs	      $2630
Administrative costs (office supplies, bank fee)  $370
Radio producing (sound and music editors etc.)  $1200

Short information about  the applicant  WORD LIMIT: 200
Katerina Sirinyok-Dolgaryova, PhD in Social Communications, Associate Professor of Journalism, Zaporizhzhia National University was born in town Huliaypole, Ukraine in 1985. Gained her Bachelor’s (2007) and Master’s Degrees (2008) with Honours in International Journalism from ZNU. Studied as an exchange student in Graceland University, USA (2006, UGRAD Program). Completed her PhD at Taras Shevchenko National University of Kyiv (2012). Dissertation: “Globalization of News World Discourse: Case Study of Online English-Language Media of the United States, United Kingdom, India and Australia”. 
Fulbright Visiting Researcher (2013-2014) at School of Journalism of Southern Illinois University, Carbondale, USA. Other professional travel: Journalism Seminar at Rzeszow Public Radio (Poland, 2007), and international conferences in Georgia, USA, Belarus, and Russia. In 2016 completed IREX University Administration Support Program (funded by Cargegie Corporation of New York) in Research Management and Leadership (Utah State University, USA). 
Since 2014 obtains a position of Vice Dean in International Affairs and Project Management. Has over 10 years of grant management experience as a grant holder / coordinator / manager (on both personal and institutional levels) from $5,000 to $20,000 supported by U.S. Embassy in Kyiv, IREX, International Renaissance Foundation, British Council and other donors – over $50,000 in total value. Cofounder of Sothern Ukrainian Media Literacy Center. Interested in media literacy, media culture, mass media research, media and research management.  
Short information about all the Americans participating in the project and/or traveling within the frameworks of the project.  
There is a preliminary agreement with Utah State University’s Journalism and Communication Department – http://journalism.usu.edu/ and Utah Public Radio (affiliated to USU) - http://upr.org. 
[bookmark: _GoBack]Kim Hixson is department head of the Journalism and Communication Department.  He teaches Introduction to Mass Communication, Integrated Marketing Communications, and Sports Writing.  His research interests include social media in politics as well as media uses and gratifications.  His professional background includes working as a television promotion manager and as an advertising copywriter.  Active in political campaigns since his teens, Dr. Hixson was twice-elected to the Wisconsin State Assembly as well as to city council where he served as president. He completed his Ph.D. at Southern Illinois University in the School of Journalism.  Dr. Hixson has coached many youth sports teams and enjoys playing golf and tennis.  He also enjoys watching movies and has appeared in several; Public Enemies is his most recent. Email: kim.hixson@usu.edu.  
Ellada Gamreklidze earned her BA (Georgian Technical University) and MA (University of Missouri School of Journalism) in journalism. She spent seven years working in media and higher education development before going back to school for a PhD (Louisiana State University) in mass communication and public affairs. Ellada’s teaching and research interests are in media writing, media and policy, media literacy, media law and media coverage of armed conflicts. She has co-authored a book chapter on the use social media during the Russian-Georgian war and published a paper on the SCOTUS and political speech protection. Taeches media, information and communications literacy courses. In particular, course Media Smarts: Making Sense of the Information Age. Course description: Critical analysis of the roles and performance of mass media content and messages, and their influence on society. Emphasizes critical reading of news, entertainment, and advertising content regarding women, minorities, children, and other groups. Basic mass media ethics and law (undergraduate level course). Email: ellada.gamreklidze@usu.edu.





