
. 4. 2013 Perspectives of Science and Education. 4. 2013

 

ISSN 2307-2334
 303

 32.001 . .
 66.7 ,

PR- :   
     

(    ) 
         

       
.         

         
      .  
 :   , ,  , 
, , , , . 

A . V . Za i t s e v
Assoc i a t e p r o f e s s o r , Ph .D . i n ph i l o s ophy

PR-COMMUNICATIONS: DIALOGICAL MODEL OF PUBLIC 
RELATIONS AND THE PRESENT (THE AMERICAN AND 

WESTERN EUROPEAN EXPERIENCE) 
The article tells about the origin of dialogical model of public relations on the basis of 

the experience of the North American and Western European communicavisti s. The author 
pays attention to the necessity of reception dialogical interaction for modern Russian political 
science in the sphere of interaction of state and civil society in contemporary Russia. 
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