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IHEPEIMOBA

TypusMm — 1€ He TUIBKM OCOOJMBUN MAacOBHH BHUJ MOJOPOXKEH, ane 1
CYKYIHICTh BCIX BHJIB HAyKOBO-IPAKTHUYHOI MISTIBHOCTI WIOJO OpraHizaiii Ta
3IACHEHHS TaKUX MOJAOPOKEN, KYyJIbTYPHUM Ta EKOHOMIUHUNA (PEHOMEH, KU MOXKHA
po3risAaTH K colianbHe siBumie. lle mepcnekTuBHa I1HAYCTPis, 110 HPUHOCUTH
Baromi MpuOYTKU 1 MBHUJKO PO3BUBA€ThCA. Llel po3BUTOK moTpedye 3abe3neyeHHs
TYPUCTUYHOI Taly31 MpaiiBHUKaAMU, 10 BOJOJIIOTh ()aXxOBUM BMIHHSIM, HABUYKAMU
Ta 3acBoinu (QaxoBy TepMmiHonorio. dopmyBaHHS 3HaHb Ta BMIHb (axiBIs
TYPUCTUYHOI 1HAYCTpli BiIOYBAa€ThCs 3HAYHOIO MIPOI SK TIPOLIEC BUBYCHHS
CHEIiaIbHUX TYPUCTUYHHMX IHUCIMILIIH, IO NMOYMHAETHCS 3 3aCBOEHHS TOHSATIMHO-
KaTeropiaJpHOr0 amapaTty TypusMy. TypHUCTHYHA TEPMIHOJIOTiSI SK I1HCTPYMEHT
KOMYHIKalli B TYpUCTUYHOMY COILIyMl, IHIIMMH CJIOBAMH — TiJIMOBa, SKOIO
KOPHCTYIOThCSI TYPUCTH Ta TPALiBHUKA TYPUCTHYHOI Tajy3i, LIFOCTPYE OJHE i3
COIIOJIIHTBICTUYHUX SIBUII, IO IIBUIKO PO3BUBAETHCA 3 IPYroi IMOJIOBHHH XX
CTOJIITTS.

OcHoBHaA MeTa BHJAHHS — MOJAJBIIUNA PO3BHUTOK KOMYHIKATHBHUX YMiHb
Ta TIHCEMHOTO MOBJICHHS, PO3MIHUPECHHS COIIOJIHTBICTHYHOI KOMIICTECHIIIT,
30aradeHHs TEMaTHUYHOTO CJIOBHUKOBOTO 3aIacy CTYACHTIB 3aBIASKH BUKOHAHHIO
NUCbMOBUX 3aBlaHb, MIJATOTOBKA CTYJEHTIB a0 €(QeKTUBHOI KOMYHIKaIlii
1HO3EMHOI0 MOBOK Y iXHBOMY aKaJeMIYHOMY, HayKoBOMY, IpodeciiHomMy
OTOYEHHI.

BignmoBimHo 1m0  poGouoi mporpamum  aucnuiuiinu - «IIpodeciiino-
OpIEHTOBAHUM MPAKTUKYM 1HO3€MHOIO MOBOIO» ISl CTYIEHTIB V POKY HaBYaHHS
OCHOBHHMMH 3aBJaHHSIMHU BUBUYECHHS TUCLUUILIIHU €:

- MpaKTUYHE BiAMpamOBaHHS HABUYOK CIIJKYBaHHS 1HO3EMHOI MOBOIO B
HayKOBii Ta mpodeciiiHIi TiSIbHOCTI; PO3BUTOK HABHYOK CKJIAJAaHHS IUIOBHX
JUCTIB, pe3toMe, aBTobOiorpadiii, 3asB IS OTPUMAHHS TPAHTIB 1 JJI y4acTi y
3aKOpJIOHHUX CTaXXyBaHHSX, pO3YMIHHA Ta IHTepupeTamii iHdpopmarmii 3
MDKHApPOJHUX HAYKOBO-METPUUYHUX 0a3 Ta BUIaHb;

- BIATIpaI[fOBaHHS HAaBUYOK HAIMCAaHHS HAyKOBUX CTaTel y MiKHapoaHI (axoBi
BUJIaHHS, MTO0JaHHA KOMYHIKATUBHUX Ta 1HIIUX MCUXOJIOTIYHUX Oap'epiB;

- PO3BUTOK npodeciifHo-0piEHTOBAHUX MOBHHUX (MHTBICTHYHI,
COLIONIIHTBICTUYHI Ta TMparMaTU4yHi) KOMNETEHIIH y CTYIACHTIB IS
3a0e3meyeHHss €PEeKTUBHOT KOMYHIKaIli y akageMidHOMYy Ta mpodeciiHOMY
CEepeOBHIIIi;

- (¢opMyBaHHS y CTYJEHTIB 3arajJbHUX KOMIICTCHI[IH, CIPUSHHS PO3BUTKY
3010HOCTEM OO CaMOOIIHKH Ta 3JaTHOCTI O CaMOCTIMHOrO HaBYaHHS, IO
J03BOJIAITUME CTyJAEHTAaM TPOJOBXYBAaTH HABYAHHS B aKaJeMidHOMY i
npodeciiHoMy cepenoBuIi K mig yac HaBuanHs y BH3, Tak i micis orpumMaHHs
JWTIIIOMY TIPO BHUIILY OCBITY;

- (opMmyBaHHS 3HaHb CBIJIOMOTO AHAJIITUYHOTO 1 KPUTHYHOTO CHPUWHATTS
T€3aypycy 1HO3€MHOI MOBH, OOI3HAHOCTI B ICTOPUYHUX OCOOJMBOCTAX il
G yYHKI[IOHYBaHHS,



- (QopMyBaHHA HaBUYOK poOOTH Ta €(EKTUBHOrO MNOWYKYy HpodeciiiHo-
opieHTOBaHOI 1H(OpMaIlli 3 PI3HUX JKEPEJ, CIPUAHHS OBOJOAIHHIO METOJaMH
Ta JIHTBICTUYHUMH OCOOJMBOCTSIMU aHOTYBaHHS Ta pedepyBaHHSA IHIIOMOBHHUX
JKepet; 1omoMora cTyaeHTaMm y GopMyBaHHI NpoQeciiHUX KOMIETEHL1H;

- 3MII[HEHHS BIEBHEHOCT1 CTY/IEHTIB Ik KOPUCTYBa4iB MOBHU,;

- COIPUSIHHS OBOJIOJIIHHIO IHIIOMOBHUMHU OCOOJIMBOCTSIMU JI1JI0BOTO JTUCTYBAaHHS;
- JIEKCWIKHM, TPaMaTUKH, CHHTAKCHCY IIJIOBOTO €THUKETY Ta KYJIbTYPOJOTIYHOTO
aCMEeKTy MMCEMHOT KOMYHIKaIlli; JOCSITHEHHS HIUPOKOr0 PO3YMIHHS BaXKJIMBHX 1
PI3HOIUIAHOBUX MI)KHAPOJIHUX COLIIOKYIBTYPHUX MPOOIIEM.

BukopucTaHHs 3anponOHOBAHOTO BHUJAHHS CIPUSATHME: — 30aradyeHHIO
CJIOBHUKOBOTO JIIJIOBOTO 3amacy CTYJICHTIB IIUISIXOM 3aCBOEHHS TEMAaTHYHUX MOBHHUX
OJIOKIB CHeliaJbHOl JICKCHKH; — (POpPMYBaHHIO HAaBHYOK CaMOCTIHHOTO YHMTAaHHS
iHhOpMAaTUBHUX aBTCHTUYHUX TEKCTIB 3 MUCEMHOT'0 MOBJICHHS 3 METOIO BUJIYyUYCHHS
HaWBaXXJIUBIIOi 1HQOpMalli; — PO3BUTKY HABUYOK Ta yMIHb MOHOJIOTIYHOTO
BHCJIOBJIIOBAaHHS Yy MHCHMOBIM (hOpMi; — BIOCKOHAJICHHIO HaBHUYOK IMHCEMHOTO
MOBJICHHS.

VY pe3ynbTaTi BUKOPHUCTAHHS 3alPOIOHOBAHUX METOJIWYHUX PEKOMEHIAIliN

CTYJICHT TIOBHHCH 3HATH: - (yHKIIOHATBHY JIGKCUKY aHTJIIHCHKOT MOBH 3a
npodeciiHUM CHpSIMyBaHHSAM 3a TEMaMH, SKi BHBYAIOTHCS NPOTIATOM POKY;
rpamMaTHYHOrO MaTepiaiay B 00cs3i, mepeadaueHoMy IporpaMoro0 Kypcy; OCHOBHI
NPUHIKUIK, METOAU Ta JIHTBICTUYHI OCOOJIMBOCTI aHOTYBaHHs Ta pedepyBaHHs
TEKCTIB, TPUHIUIIB CKJIaJaHHs y MHUCBMOBIA (OpMI OCHOBHUX JUIOBUX Tarepis,
KOHTPAKTIB Ta JIUCTIB; IHIIOMOBHUX OCOOJIMBOCTEHN UJTIOBOTO JIMCTYBAHHS: JICKCHKA,
rpamMaTHKa, CUHTAKCUC, AUIOBHI €THKET, KyJIbTYpOJOTIYHHUIA aCMEKT Ta MPUHIIUITU
CKJIaJIaHHS JIJIOBUX JINCTIB Ta KOHTPAKTIB;
YMITH: aHaJi3yBaTh poOodYl cHTyallii aHTIIHCHKOI MOBOK Ta OOMIHIOBATHCS
JOCBIJIOM 3 OCHOBHHUX acCHEKTIB €KOHOMIKH, OOTOBOpPIOBAaTH MpoOIeMHU
3araJlHOHAYKOBOTO Ta MPodeciiiHO-OpPIEHTOBAHOTO XapakTepy, II0 Mae Ha MeTi
JOCSITHEHHSI TIOPO3yMIHHS; TIepeKiajaTd 3 aHrJIIHChKOI Ta Ha aHTJIINCBKY MOBY
IeperoBOpy, HapaaW, JOUIOBI 3ycTpidli Ta BUCTYNHM 3 BHUKOPUCTAHHSIM
¢GyHKIIOHANBHOT JIEKCUKH 3a (paxom; mepekiagaTH TEeKCTH y MHUChMOBIH Qopwmi,
BUKOPHUCTOBYIOYM TEPMIHOJIOT1YHI JBOMOBHI CJIOBHUKH, €JIEKTPOHHI CIOBHUKH;
poOHUTH aHaJITUYHE OMNpAILOBAHHS IHIIOMOBHHMX JKEpENT 3 METOI OTPHMaHHS
iHpopmartii, mo HeoOXimHA IS BHUPIMICHHS TEBHUX 3aBAaHb NpoQeciiHo-
BUPOOHUYOI NISUTHHOCTI, pedepyBaTh Ta aHOTYBATH aHTJIOMOBHI JpKepena 3a (axowm,
mpairoBaTy 3 iHpopMmairiero Ta 00podsATH 1HGOPMAIliI0; BECTH JIOBE JTUCTYBaHHS,
BUKOPHUCTOBYIOYH (DOHOBI KYyJIbTYPOJIOTIUHI Ta KpaiHO3HABYI 3HAHHS, CKIAJATH Y
MUCHMOBIH (hopMi 3BITH, KOHTPAKTH, JTUCTH Ta 1HII JUIOBI MANepu; CIpUUMaTH Ta
MepeKIIaaTy MOBIIOMIICHHS 1HO3EeMHOIO MOBOIO.

CtpykTypy BHAQHHS CKJIQJalOTh [/ TeMaTHWYHUX po3aiuriB. KoxkeH po3min
MICTUTh YHI()IKOBaHY CTPYKTYpy 1 BKIJIIOYA€: TEOPETUYHI MNHUTAHHA YKJIaJaHHS
nucbMoBux pobit — Top Tips for Writing; npukianu aBTEHTMYHUX MPOAYKTIB
MUCEMHOT0 MOBJIIEHHsT — Samples; mpakTu4Hi 3aBnanHs Ta BrpaBu — Class activities;
MpaKTU4YH1 caMOCTiiHI 3aBaaHHd — Home practice; TBOpdYl 3aBIaHHSI Ta MPOEKTU —
Creative tasks. bararoacriekTHUM XapakTep 3a3HAUEHUX 3aBJaHb peali3ye



KOMIUJIEKCHUMA MIAXIJ 0 ONpallOBaHHS MPOOJIEMATHKU KOXHOT TEMHU Ta MOETalHUN
PO3BUTOK IHUCEMHOTO  MOBJEHHS B  paMmMkax (opMyBaHHS  IHIIOMOBHOI
KOMYHIKaTHBHOT KOMIETEHIII].



1. Basics professional communication OcHoBu npodeciiinoi
KOMYHIKaIii

1. Scientific and professional terminology in a foreign language in the field of
tourism. HaykoBa Ta mnpodeciiina TepmiHoJiorisi iHo3eMHOI0 MOBOIO Yy cdepi
TYPHU3MO3HABCTBA.

OBJECTIVES

This practice session introduces a topic in the scientific and professional
terminology in a foreign language in the field of tourism. It explains the subject
matter and methods of terminology, and concerns with varieties of language, which
are different in origin. It also discusses such important concepts as ‘several types of
tourism’, ‘the components of the tourism industry’, and proves that a Tourism
services are expedient production activities that meet the needs of tourists and, as a
rule, do not accept material form. It is an important and valid instrument of human
communication, thus deserving serious investigation.

IN THIS TOPIC, YOU WILL STUDY:

« terminology

« scientific terminology in a foreign language

« professional terminology in a foreign language

« the origin of the word “tourism’;

« the diversity of the objectives and functions of tourism;

« the processes of organizing tourism

* travel and tourism abbreviations.

SELF-STUDY INSTRUCTIONS
Reading for this session on your own or partly alone, it is important to give
attention to the following issues:

1. Terminology is a general word for the group of specialized words or
meanings relating to a particular field, and also the study of such terms and their
use, this also known as terminology science.

2. Terms are words and compound words or multi-word expressions that in
specific contexts are given specific meanings—these may deviate from the
meanings the same words have in other contexts and in everyday
language. Terminology is a discipline that studies, among other things, the
development of such terms and their interrelationships within a specialized
domain.

3. Scientific terminology is the set of scientific or technical words that
usually derive from Greek and Latin roots and are used in various languages, often
with morphological alterations but with the same meaning.


https://en.wikipedia.org/wiki/Terminology_science
https://en.wikipedia.org/wiki/Compound_word
https://en.wikipedia.org/wiki/Context_(language_use)

4, Professional terminology is the set of scientific or technical words that
usually are used in a certain sphere of life.

5. The word “tourism” (Eng.), was borrowed in English in the middle of
the XIX century. The main idea of the word is the knowledge of the world, the desire
for a healthy lifestyle, getting new sensations. The origin of the word is associated
with the French word “tourisme”. Its roots are in tour - trip, walk. The primary
meaning of the word comes from the XIV century - a circle, a turn rounding. Only in
the XVIII it began to mean ‘travel’. The roots of the word can be felt in the English
‘turn’. This feeling testifies to the internally pent-up desire to repeat such trips, walks,
travels. The diversity of the objectives and functions of tourism makes it difficult to
define it briefly. But the broad definition given by the UN Statistical Commission in
1993 is possible: tourism is the activity of people who travel and stay in a place
outside their normal environment for a period not exceeding one year for the purpose
of rest, for business and other purposes.

6. Tourism is divided into several types:

Outbound tourism - associated with the movement of citizens of one country
beyond its borders.

Domestic tourism - the movement of tourists within one country.

Inbound tourism - the entry of foreigners into the territory of the state.
Depending on the criterion by which the trip is evaluated, there are many varieties.

7. Tourism industry is a set of enterprises, institutions and organizations
of material production and non-production sphere, providing production, distribution,
exchange and consumption of the tourist product, the development and use of tourist
resources, and the creation of the material and technical base of tourism.

8. The tourism industry includes the following components:

- tourism organizers - tourist enterprises for the development, promotion and
implementation of the tourist product (tour operators and travel agents);

- enterprises providing accommodation services (hotels, motels, boarding
houses, holiday homes, etc.);

- catering (restaurants, cafes, bars, etc.);

- transport enterprises (auto and aviation enterprises, railway departments, river
and sea transport enterprises, etc.);

- tour agency;

- production tourist enterprises (production of tourist souvenirs, hotel furniture,
tourist equipment);

- trade enterprises (shops selling tourist equipment and souvenirs);

- enterprises of the sphere of leisure and entertainment (theme parks, concert
halls, clubs of interests, slot machines, etc.);

- institutions of amateur tourism (tourist, mountaineering, cycling clubs);

- tourism authorities (government agencies, public tourism organizations);

- educational, scientific, project organizations.

9. Tourism services include:

- tourist accommodation;
- movement of tourists from the country (place) of permanent residence to the
country (place) of temporary stay and back;



- providing tourists with food;

- meeting the cultural needs of tourists (excursions, visits to theaters, concert halls,
museums, historical and cultural monuments, parks, reserves, festivals, sports
competitions, etc.);

- satisfaction of business and scientific interests (participation in congresses,
conferences, meetings, seminars, fairs, exhibitions, etc.);

- informational (about tourist resources of a particular region, customs and border
formalities, exchange rates, types of transport, prices, etc.);

- means of communication (use of the Internet, long-distance and international
communication, fax);

-organization (registration of passports, visas, insurance, the provision of guides,
translators, etc.);

- trade enterprises, both general and special purposes (sale of souvenirs, gifts, etc.);

- intermediary (hotel reservations, tickets for various types of transport, sending and
delivery of correspondence, the purchase of gifts and souvenirs)

- household (repair of clothes, shoes, dry cleaning, rental, etc.);

- sports and recreational activities (use of swimming pools, sports facilities, hunting
and fishing under licenses).

SELF-STUDY ASSIGNMENTS
Assignment 1. International organisations. How many of the international
organisations below do you recognise? Complete the next page with the words that
are missing from these organisations. To help you, the abbreviation of each one
appears before its full form.

1. IYHF = International Youth Federation 2. UNESCO = United
Nations Educational, Scientific and Organization 3. EU = European
4. ILO = International Organisation 5. FICC = International
Federation of and Caravanning 6. ICAO = International Civil
Organization 7. IMF = International Fund 8. IATM =
International Association of Managers 9. OAS = Organization of
States 10. UNEP = United Nations Programme 11. FIYTO
= Federation of International Travel Organizations 12. IATA =
International Air Association 13. OAU = Organization of African
14. BITS = International Bureau of Tourism 15. I1SO =
International Organisation for 16. ASEAN = Association of South-East
Nations 17. WLRA = World Leisure and Association 18.
OECD = Organisation for Co-operation and Development 19. CE =
Council of 20. IHRA = International and Restaurant
Association 21. WHO = World Organization 22. WTO = World
Organization 23. EFTA = European Free Association 24.
WATA = World Association of Travel 25. ACI = Council
International 26. SPTO = Pacific Tourism Organization 27. WTTC =
World and Tourism Council 28. IACVB = International Association of
and Visitor Bureaux 29. UFTAA = Universal of Travel

Agents Associations 30. IBRD = International Bank for and



Development 31. CIS = Commonwealth of States 32. IFTO =

International Federation of Tour 33. UNDP = United Nations

Programme 34. FIA = International Federation 35. ICS =
International Chamber of 36. ATA = Travel Association
37. WICE = World Council on the Environment 38. PATA =

Asia Travel Association

Assignment 2. Complete sentences 1 - 35 with appropriate abbreviations from the
box. You should know what each abbreviation stands for.

APEX ASAP AST ATM B&B BYO CCTV CRS CSQ
CST DST E EHO ESA EST ETA ETDFAA F&B FET
4WD FFP GDS GMT HAG HQ IDD LRV MST ow
PNR POS PROPST ROl RRP RT RTW VIP ZIP

1. A hotel representative will meet you at the airport when you arrive. What's your
?

2. After several guests complained about poor quality in the restaurant, the hotel hired
a new manager.

3. I've checked our computer and I'm afraid there's no for you. Are you
sure you have the correct flight details there?
4. The in the USA has banned passengers from taking sharp objects on

board aircraft, but mysteriously still allows them to take potentially far more lethal
glass bottles on board

5. As part of airport security, cameras are being installed in all the
terminals.
6. This is an air ticket, beginning and ending in London, and going via

Dubai, Hong Kong, Sydney, San Francisco and New York.

7. In order to improve their quality of service, most tour operators ask their customers
to fill ina at the end of their holiday.

8. Passengers who check in late for their flight might be allowed through to the
departure gate if they hurry, but most airlines try to discourage these

travellers.

9. Some restaurants are attempting to entice customers by offering a

option, and charging a small fee for opening the bottle.

10. I'm afraid the flight has been delayed. The new Is 21.30, and we
hope to begin boarding at 20.45.

11. Passengers who experience long delays at airports are entitled to an

from their airline so that they can get something to eat and drink.

12. Most travel agencies have a to assist them in booking flights, hotel
rooms, holidays, etc, for their customers.

13. I bought a cheap air ticket to Madrid.

14. We stayed at a lovely last week. The room was large and

comfortable, and the breakfast was excellent.



15. For many hotels, their main for accommodation is now the Internet,
but many still rely on travel agents to sell their rooms.
16. This ticket says . If you want to come back, you need one that says

17. The tour operator isn't very well known. What it needs is a really good

18. The was £75, but | got it for only £25 in the sale.

19. It's very urgent: can you contact her ?

20. First class and Business class passengers get free entry to the suite at
the airport.

21. The villa is halfway up a mountain, so you'll need a good vehicle to
get there and back.

22. Singapore is 8 hours ahead of , SO when it's midday in London, it's
8pm in Singapore.

23. The hotel has telephone facilities, so you don't need to go through
the hotel switchboard when you want to make an international phone call.

24. The airline has a which offers several rewards and benefits to
passengers who use them on a regular basis.

25. | need to get some cash. Is there an near the hotel?

26. The closed the hotel when he found a rat in the kitchen and two dead
pigeons in the water tank.

27. Visitors to the national park are reminded that this is an , and they
should therefore follow all the rules set out at the entrance.

28. Many Americans prefer going on an when they go abroad, as they
feel more secure when someone is there to help them.

29. The advantage of a such as Galileo International or AMADEUS is

that it is very easy for a passenger who is in Japan (for example) to book a flight from

Rome to Edinburgh.

30. The airline has decided to move its from Heathrow Airport to

Stansted Airport to help reduce overheads.

31. When you book a flight on the Internet, you usually receive a receipt for an
-ticket via your email.

32. The hotel is at 27 Lombard Street in Boston, but | don't know the

code.

33. The hotel chain spent $20m on renovation work, so they are hoping to get a good

34. The American and Canadian time zone on the east side of those countries is
known as . The other time zones in these countries are
and (in Canada only) (also called PrOV|nC|aI

Standard Time).

35. British Summer Time (BST) when the time is one hour ahead of normal time in
summer, is known in some other countries (especially the USA) as

Assignment 3. Translate into English.

1. AxrtuBHI KaHIKynW (KaHIKYJIM) 1€ Yy3arajJbHEHHl TEepMIH [Js BIAIMYCTOK,
3aCHOBaHUI HA MIEBHOMY BHU/I1 CIIOPTY, X001 YU 1HIIOMY 1HTEpPECI, IO 1€ MOXKIUBICTD



y4aCHHMKaM 3aiiMaTucs UM K (OPMOIO aKTUBHOTO BIJMIOYMHKY, KU MOXKeE, aje He
MOTPIOHO BXXMBATH 3 METOK BIOCKOHAJIECHHS CTAHIAPTIB iX BUKOHaHHS. 2. YacTka
HAceJeHHS B IMpale3/laTHOMY Billl, sIKI 3alHATI 4M € Oe3pOoOITHUMH, ajie IIyKaloTh
poboTy, B octaHHi poku y BenukoOputaHnii ctaHoBuia mnoHan 70 BiICOTKIB Yy
3arajbHIA KIIBKOCTI, IO cKiIagae moHaa 80 BIICOTKIB JJIS YOJIOBIKIB Ta ImoHanm 60
BIICOTKIB i1 KIHOK. 3. Pekiama 11e BHUKOPHCTaHHS IUIATHOTO TIPOCTOPY B
myOJTiKalisx, miakaTax 1 30BHIMIHIN pekiaaMi a0o yacy Ha pajio abo Ha eKpaHaxX KiHO-
1 TerneOaueHHs, TPU3HAYEHUX JJI BIUIMBY Ha JIIOJIEH, 1100 MPUHHATH MEBHUN Kypc
niit a6o cpopMyBaTH MEBHE CTABICHHS YU TOUKY 30py. 4. [locTiliHMiA TICHHI KOHTaKT
MDK TypomnepaTopoM 1 TypareHTOM JO3BOJISIE OpraHi3yBaTH 1 peaizoByBaTH Typu
OyIb-sIKOi CKIIQHOCTI, B OyAb-aKii KpaiHi, 0 OyJp-sKiid mopi poky. 5. [Ipaitoroun B
IHAYCTpIi MOJOPOXKEH Ta Typu3My, BU IMpUifeTe JO BUCHOBKY, L0 TpeOa ai3HATHCS
Oarato npo JirojeH.

IMPORTANT CONCEPTS AND TERMS IN THIS TOPIC

The most important travel memberships and communities

Adventure Travel Trade Association (ATTA)

This association services over 1000 members from across the globe with a unique
focus on tour operators in the adventure travel industry. Not only do they offer their
members excellent events, they also have a huge line up of educational opportunities.
Australian Tourism Export Council (ATEC)

With over 1000 members across Australia, ATEC is the primary organisation for
representing the interest of Australia’s $40 billion dollar tourism industry. Offering
events, education, awards, and connections to their members, this association is a
must for Australian tour operators.

American Society of Travel Agents (ASTA)

A member driven organisation, ASTA provides resources, events and networking
opportunities as well as researching and advocating for the industry in government.
ASTA also offers training programmes and a verification system to help your
business grow.

Brand USA

An organisation that exists to promote and market the USA as a prime travel
destination. Brand USA has representatives located across the world, all working
together with embassies and tour operators to drive inbound tourism to the United
States.

Cruise Lines International Association

The global trade association for the cruise industry offers membership to travel
agencies and individual agents. Utilising their strong relationship with both cruise
lines and the wider travel community, this association is perfect for those tour
operators wanting to attract more customers for their cruise tours.


https://www.adventuretravel.biz/
https://www.atec.net.au/
https://asta.org/
https://www.thebrandusa.com/
https://cruising.org/

Coach Tourism Association (CTA)

As well as offering marketing opportunity to their members, CTA also facilitates
networking and education opportunities to their Coach Tour Operator members.
Council of Australian Tour Operators (CATO)

Representing Tour Operators and Wholesalers supplying travel product for
Australians travelling to domestic and international destinations. This association
regularly lobbies government on licencing, GST and consumer affairs issues, on
behalf of their members.

Destination Canada

Destination Canada is a mecca when it comes to promoting the country and what it
has on offer. For tour operators and travel agents, this organisation works hard to help
upskill you in all things Canada, offering resources, training and other learning
opportunities.

European Tour Operators Association (ETOA)

Europe’s leading trade association for tour operations and suppliers based in Europe.
Currently, this association is over 900 members strong and runs a fabulous calendar
of events, workshops, seminars and networking meetups for its members.

European Network for Accessible Tourism (ENAT)

Creating tourism that is accessible and beneficial for all is a much-needed venture.
The Europen Network for Accessible Tourism aims to help the ‘frontrunners’ in this
area share and learn from each other as well as collaborate to ensure tourism
continues to become more accessible. This is a great way to boost the visibility of
your organisation, as well as learn about the industry and the ways you can continue
to offer excellent travel experiences to your customers.

Failte Ireland

The national tourism development authority for Ireland, Failte Ireland exists to
promote and sustain Ireland as a high-quality tourism destination. As well as
marketing the country to travellers, this organisation works to support all businesses
that form part of the visitor experience including tour operators, hospitality,
accommodation and transportation. As well as providing research and industry news,
Failte Ireland also works with its partners to upskill and train them to continue
promoting the country as best they can.

Faith Travel Association

Associated with NTA (National Tour Association) the Faith Travel Association
serves the faith-based travel market, helping tour operators, travel agents, destination
and travel suppliers give their clients a wonderful journey that is just as much about
the spirit as it is the body. Members receive access to the FTA member directory,
resources, and marketing opportunities. A great way to grow your business in this
space.

Golf Tourism Malaysia (MGTA)

This not-for-profit works hard to promote Malaysia as ‘Asia’s best-kept secret’ when
it comes to golfing holidays. As well as working to bring more golf-loving tourists to
the country, MGTA also works to promote Malaysian Golf resorts and works closely
with tour operators specialising in this niche.

Hotel Electronic Distribution Network Association (HEDNA)


http://www.coachtourismassociation.co.uk/
https://www.cato.travel/
http://www.canada.travel/
http://www.etoa.org/
https://www.accessibletourism.org/
http://www.failteireland.ie/
https://ntaonline.com/markets/faith-travel-association/
https://www.golftourismmalaysia.com/
https://www.hedna.org/

The name might be a bit of a mouthful, but this fabulous community does a stellar job
of connecting members of the hospitality industry to share, collaborate, and inspire
one another.

IGLTA

A network dedicated to educating LGBTQ travellers and connecting them with
businesses that will support their journeys. One of our very own, Cultural Italy are
proud members of this fantastic organisation.

International Association of Golf Tour Operators (IAGTO)

A slightly more niche membership organisation, IAGTO exists to educate and
provide opportunities for their members, who collectively control over 87% of the
golf holiday packages worldwide.

Indigenous Tourism Association of Canada

This association hones their efforts towards fostering partnerships between
organisations, government departments and industry leaders throughout Canada with
an effort to support and grow indigenous Tourism in the country.

Japan Association of Travel Agents

This association recognises the opportunities that tourism brings to all aspects of
Japanese culture, economy and international relations and therefore focuses on
promoting and improving the experiences of tourists to and from Japan. This
organisation has over 1100 active travel business members and encourages the
sharing of information and collaboration amongst its members as well as offering
resources and activities for members to use and participate in.

Kenya Association of Tour Operators (KATO)

KATO describe themselves as ‘the driving force behind Kenya’s Tourism’ and work
hard to ensure that Kenya’s tourism industry is well represented through the world-
class services offered by their member tour operators.

Latin America Tourism Association (LATA)

Set on promoting and stimulating the growth of the Latin American tourism industry,
LATA has become the authoritative voice in the UK for Latin America Travel and
Tourism. This fabulous organisation has created a hub of collaboration and learning
for its members with regular networking events, as well as encouraging their
members to provide high-quality service and consider sustainable travel and business
practices.

Maldives Association of Tourism Industry (MATI)

The Maldives is such a beautiful destination, however, one that is immensely
susceptible to the effects of climate change and environmental degradation. MATI is
a not-for-profit, dedicated to protecting and promoting the tourism industry — by
promoting environmental protection. MATI works with all parts of the tourism
industry as well as government to communicate the issues that are affecting the
tourism industry and to focus on fixing them. If you are part of the tourism industry
in the Maldives this is one to join!

National Tour Association (NTA)

The leading association for businesses that serve customers travelling to, from and
within North America. With a unique mix of both buyer and seller members, this
association services over 2000 members across North America


https://www.iglta.org/
https://www.tourwriter.com/travel-software/tourwriter-customer-stories/cultural-italy/
https://www.tourwriter.com/travel-software/tourwriter-customer-stories/cultural-italy/
http://www.iagto.com/
https://indigenoustourism.ca/corporate/
https://www.jata-net.or.jp/english/
http://www.katokenya.org/index.php?option=com_content&view=frontpage&Itemid=1
https://www.lata.travel/
http://www.matimaldives.com/V1/
https://ntaonline.com/

Ohio Travel Association (OTA)

Although this may seem like a very niche market, Ohio’s tourism is a $43 billion
industry and the OTA does an excellent job at promoting it and ensuring that it
continues to grow. Becoming a member of OTA will certainly help to grow your
travel business, with the organisation providing weekly resources, running workshops
and hosting networking events. The OTA also works closely with the government
and decision makers, acting as an advocate for the Ohio travel industry.

Pure Life Experiences

Pure Life Experiences is one of the world’s leading communities for promoting their
collection of hand-picked experiential travel designers. A Pure Life membership
gives tour operators access to their annual conference, with opportunities to attend
workshops, network, and collaborate with the leading minds in exclusive, high-end
travel. The Pure Life guest list is open to the public and known as a directory for
luxury, experiential travel. Therefore, a membership to Pure Life Experiences is a
valuable asset for a tour operator to have.

Pacific Asia Travel Association (PATA)

Founded in 1951, this not-for-profit association has been commended for acting as
one of the catalysts for the tourism boom in the Asia Pacific. PATA works with tour
operators, hospitality provides, airlines, and government organisations to increase
sustainable growth and enhance the quality of tourism in and out of Asia Pacific.
Québec Aboriginal Tourism

Working hard to preserve and support the rich aboriginal culture in Québec, the
Québec Aboriginal Tourism Association does an amazing job highlighting all the
area has to offer and ensuring that tourism is thriving. This association works with
their members and other organisations to increase the growth of this tourism sector as
well as offering marketing, educational, and networking opportunities to its members.
Regional Tourism Organisation New Zealand (RTNZ)

Regional Tourism Organisations in the New Zealand market and promote their region
to potential visitors, both domestic and international. RTNZ exists as a place for
RTO’s to collaborate, engage and share resources with one another. They also work
on behalf of the RTO’s with government and other organisations to regulate the
industry.

Signature Travel Network

A cooperative for travel professionals. Signature Travel Network strives to help tour
operators drive sales, grow their businesses, and promote their brand. As a member,
you will have access to training programmes, technology solutions and marketing to
promote your brand.

Safari Link

Founded in the late 90’s, this association connects Safari operators, camps, and
lodges from across the globe. Their directory is home to over 5000 businesses, all of
whom use this association as a marketing channel for increasing brand awareness to
travellers looking on taking the plunge into a Safari expedition.

Student & Youth Travel Association (SYTA)


http://www.ohiotravel.org/aws/OHTRV/pt/sp/home_page
http://www.purelifeexperiences.com/
https://www.pata.org/
http://www.quebecaboriginal.com/
https://rtnz.org.nz/
https://www.signaturetravelnetwork.com/
http://www.safarilink.com/
https://syta.org/

SYTA is ‘the voice of student & youth travel’ and have created a worldwide
community of travel professionals focussing on youth travel. Becoming a member of
this great organisation will affirm customers of your expertise in youth travel.
Tourism Export Council of New Zealand (TECNZ)

TECNZ is an organisation that represents the interest of New Zealand inbound tour
operators and works to help them achieve sustainable growth. They provide their
members with a link to vital New Zealand products and services and have excellent
networking and collaboration opportunities.

Traveller Made

Traveller Made is a community for luxury travel designers to promote their offerings
to potential new customers. The community is invitation only and they also host the
annual Luxury Travel Industry Awards; a prestigious event where tour operators and
suppliers can be recognised for their success.

The World’s Leading Ground Operators (TWLGO)

Ground operators play an important role in bringing together the travel experience for
your customers, particularly for those in the cruise industry. This independent
organisation works to promote quality in this often forgotten area of tourism. Member
Ground Operators are hand-picked based on recommendations, making TWLGO the
world’s top selection of Ground Operators.

United States Tour Operator Association (USTOA)

Founded by a small group of California based tour operators who were concerned by
the number of tour operators declaring for bankruptcy in the 70’s, the USTOA now
represents and provides security to some of the biggest names in USA travel.
UKInbound

With tourism being the UK’s third largest employer, UKInbound saw a need for an
association to represent and advocate for the inbound tourism industry. This is
definitely one to join and make the most of if you are part of the inbound industry in
the UK.

Virtuoso

Virtuoso is a luxury network, connecting travellers to the world’s best travel advisers.
With a portfolio of more than 17,500 advisors, Virtuoso is well established as the go-
to for travellers seeking luxury travel. This membership organisation is a fabulous
way to align your business with prestige and get fresh new prospects exploring your
offering.

World Food Travel Association

Much more than just a directory of great restaurants, cafes and bars. This association
works with both hospitality, government and other travel organisations with a
mission of creating economic opportunities for the businesses they serve while also
celebrating food and beverage and the special memories that it brings to travellers.
Wellness Tourism Association (WTA)

Although wellness tourism is not a new industry, it is growing, and the Wellness
Tourism Association aims to promote, support and regulate this industry. WTA
members are held to a high standard and are marketed as such. The member hub also
offers networking and marketing opportunities that will help you to grow your
business.


https://www.tourismexportcouncil.org.nz/
http://www.travellermade.com/
http://www.twlgo.com/
https://www.ustoa.com/
https://www.ukinbound.org/
https://www.virtuoso.com/
https://www.worldfoodtravel.org/
https://www.wellnesstourismassociation.org/

Wendy Perrin

Wendy Perrin is a travel expert with over 25 years of experience. Her online
community and forum wendyperrin.com provides travellers with tips, advice and
recommendations to help make their next trip extraordinary. Wendy is most notably
recognised for her WOW list, a collection of tour operators, activities and other
services from the tourism industry that she and her team have hand-picked to promote
to their followers.

We are Africa

We are Africa is an annual event focussing on rebranding tourism’s ‘best-kept secret’
to be part of the international luxury tourism space. Designed by the people behind
Pure Life Experiences, We are Africa is a must-attend event for travel businesses in
Africa looking to grow.

XO Private

Become one of XO Private’s preferred travel designers and your travel business will
be promoted to travellers looking for their next luxury escape. XO Private has
become the ‘one stop shop’ for travellers looking for inspiration for their journey.
Young Travel Professionals

This organisation has chapters located throughout the world and hosts regular
networking events. They recognise that young travel professionals are “the future of
the travel and hospitality industry’ and strives to provide a community for them to
collaborate and grow!

Zicasso

Zicasso connect travellers with the world’s best in boutique travel agencies. All
members are hand-picked and becoming a member comes with considerable benefits
including extra coaching to help you maintain the world leading creativity and
expertise you are known for. We also love the fabulous recognition they give to
smaller luxury tour operators.

TYPES OF HOLIDAYS

1 an adventure holiday

2 a backpacking holiday = a hiking holiday = a walking holiday

3 sports/sporting holidays: e a cycling holiday e a horse-back riding holiday e a
rowing and canoeing holiday e a scuba-diving holiday e a bungee jumping holiday e
a hunting holiday e a climbing holiday e a fishing holiday e a sailing
(boating/yachting) holiday

4 a hitch-hiking holiday

5 a camping holiday

6 a skiing holiday

7 a beach holiday

8 a city and shopping holiday

9 a cruise kpyms,

10 a culture and history holiday

11 a family holiday

12 a fly-drive holiday

13 a freebie holiday


http://www.wendyperrin.com/
http://www.wendyperrin.com/wow-list/?utm_source=Tourwriter&utm_medium=blog&utm_campaign=why%20every%20tour%20operator%20should%20join%20a%20membership%20organisation
http://www.wendyperrin.com/secret-to-extraordinary-travel/
http://www.wendyperrin.com/secret-to-extraordinary-travel/
https://www.weareafricatravel.com/
https://www.xoprivate.com/
https://www.youngtravelprofessionals.com/
https://www.zicasso.com/

14 a health/wellbeing holiday

15 a honeymoon holiday

16 a luxury holiday

17 a package/an all inclusive (price) holiday
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2. Modern Ukrainian Tourism Terminology
CyuacHa yKpaiHChbKa TYPUCTHYHA TePMIiHOJIOTis.

OBJECTIVES

This practice session introduces a topic of the modern Ukrainian tourism
terminology. It explains the state of the existence of a common, general system of
definitions. It also proves that the tourism industry is also experiencing the
transformative influence of globalization. The historical development of tourism and
planetary globalization processes, including globalization at the language level, have
established English as the basic language of international tourism. English,


https://www.youtube.com/watch?v=oeZ7h22feWE

recognized as the language of international communication, is an officially
recognized tool for fixing, storing, and disseminating tourism terms.

IN THIS TOPIC, YOU WILL STUDY:

« tourism terminological system;
« word-for-word translation and loan-translation
« foreign borrowings of tourism terminological system
*The usage of neologisms
SELF-STUDY INSTRUCTIONS
Reading for this session on your own or partly alone, it is important to give
attention to the following issues:

1. So the research of ways of introducing and adaptation of terminological
borrowings, which were included in the lexical system of the Ukrainian language,
Is typical.

2. The terminological vocabulary of any field of activity is divided into
separate layers, in particular: highly specialized, inter-sectoral and general
scientific terms. General and cross-industry terminology units migrate to new
terminology systems, and highly specialized vocabulary gives names to subjects and
concepts specific to this field only (eg, all-suite hotel, cabana, kingsize bed,
moderate tourist class), so it is most informative.

3. The tourism term system closely interacts with other term systems,
so due to the frequent migration of terms, the boundaries of the term systems are
rather conditional. In some cases, the terms go from one system to another without
rethinking, for example: vaccination, malaria (medicine); white water rafting,
bungee-jumping (sports); avalanche, stalactite (geography); in others, they
completely or partially change their meaning according to the needs of the
borrowing system, for example: to downgrade as an economic term means to give
sth a lower grade, value or status, and in the tourism sector to move to a lower grade
or quality of services or accommodations. The cross-industry vocabulary of tourism
sub-terms includes terms that refer to economic terminology: tariff, corporete rate,
BBB tax (bed, board, beverage tax), cancellation charge; transport: car rental,
bareboat charter, camping trailer; sports: mountaineering, cave tubing, bungee-
jumping; Meals: Asian breakfast, brunch, a la carte menu and more.

4, It is well known that foreign borrowings integrated and enriched the
Ukrainian language during the whole process of its historical development.
Therefore, word-for-word translation and loan-translation are used to introduce new
words in the Ukrainian language. For example, the topic group denoting hotel
categories includes English transliterated words: studio (an accommodation with one
living room with a design, which allows to use a part of space as a living room or a
place for cooking and eating); standard (a medium sized room with basic facilities
and balcony); junior suite (a room, which has an additional area for recreation / work



besides the bed), royal suite, premier suite, deluxe, super deluxe (tremendous rooms
of highest standard).

5. Such intensive usage of foreign words with the meaning of places of
accommodation in tourist terminology is generated by intra-language factors, among
which are: 1. Very often borrowed terms can replace a multi-word phrase by one-
word term. For example, 6otens (‘houseboat’) — a hotel on the water; nmotens (‘lotel’)
— a hotel for tourists who go in for horse-riding; motens (‘motel’) — a hotel for
selfdriving tourists; ponens (‘rotel’) —a mobile trailer hotel; gmotens (‘floatel’) — a
resort on the water; ¢naiirens (‘flytel’) — a hotel for private plane owners. Word-
formation reduction tendency led to the appearance of specific terms denoting the
means of accommodation which are formed by combining the beginning of the first
word with the final part of the second word: 6otens (‘houseboat’) (from Eng. boat
and hotel), motens (‘motel’) (from Eng. motor and hotel), ponens (‘rotel’) (from
German rollende — trolley, hotel — rorens), etc. 2. The usage of neologisms to
define new phenomena is a specific feature of tourist term functioning. Sometimes
the parts of these words are written in Latin: roreas U (‘hotel U’) — an outstanding
hotel among other hotels of the same standard (unikat, unique, unico), rorems SPA
(‘SPA-hotel’) (from Lat. sanus per aqua — health through water) — an all-inclusive
hotel which provides with special medical package and dietarian. 3. The usage of
internationalisms to define hotels is widespread in communication: a partament-
hotel — maprament-rotens, motel — morens, bungalow — Oynraso, caravan — kapaBaH,
chalet — mrane; rooms in the hotel: duplex — axymekc (a double-level room with two
or more living rooms with indoor stairs), suite — ¢’tor (an accommodation with two
or more living rooms) and others. 4. Borrowing of the new terms which are
synonymous to the already existing ones is widespread as they are more prestigious
and fashionable: demenedenpamii rorens (‘luxury hotel’) (from Eng. fashionable),
oyrik-rotens (‘a boutique hotel’) (from French boutique —stall), rect xayc (‘a guest
house’) (from Eng. a guest house), xocten (‘a hostel’) (from Eng. hostel) and others.
5. Among the terms of foreign origin denoting places for accommodation one can
find lexical items which nominate foreign realia, for example: Italian trulli (tpymai),
Spanish paradores (mapamopu), French chateau (mato), Portuguese pousadas
(mymamu), Mexican haciendas (racienau) , Japanese ryokans (prokanm), etc. These
borrowings reflect authentic traditions and culture of the country, thus becoming
rarely used exotic words. Having analyzed lexical items we come to the conclusion
that foreign-lexical units determining the means of accommodation are widely used
in the Ukrainian terminology and characterized by a high level lexical-semantic
adaptation.

6. There are a number of English words that are used everywhere and,
probably, the Ukrainian equivalent for them will not be found. These are the words
that are used in the field of tourism to characterize a hotel room and represent a
whole concept. For example: Hostel / Xocten - (Hemoporuii roteib 3 HEBEIHKHM
HabopoM mocnyr (0e3 3pyunocteit B HOMepi); BG (bungalo) / Bynrano - (oxpema
Oy[iBJISI, IO BUKOPUCTOBYETHCS JJIsI PO3MIILLIEHHSI TYPUCTIB, YaCTO MPOIOHYETHCS B
TPONIYHKX 1 MiBAeHHUX KpaiHax); Kingsize Bed / Kinrcaii3 - (JIbKkO TOBIIUHOIO HE
mentre 180 cwm); Studio / Cryxis - (oqHOKIMHATHHI HOMEp OUIBIIE CTaHIAPTHOTO, 3



HEBEJIMKOIO HU3BKOIO TEPEropoAKoI0 a0o OJHOKIMHATHA KBapTHpa 3 HEBEIHUKOIO
KyXHEI0, CYyMIIIIEHOT 3 KIMHATOIO).

7. The terminology of tourism, fixing the new tourist realities in the
language, is in constant dynamic updating. There are borrowings of terms from
other areas of human activity, mainly from sociocultural practice: for example,
acquisition (mpuabanHs,),
animation (aHimaris),
carrousel (cTpiukoBuii KOHBeep (A1 MPUOYJIIOTro Oaraxy B aepomnopry)),
domestic tourism (BHyTpilIHi# Typu3m),
full board (moBHuit maHcioH),
half board (namiBnancion),
housekeeping (lomanIHe rocno1apcTBo),
hospitality industry (iHAycTpiss FOCTUHHOCT1),
mixed-use destination (6ararodyHKI[IOHAIbHE TPU3HAYCHHS),
restricted goods (ToBapu, 0OMexeH1 y BUpOOHHUIITBI 200 00ITy),
scheduled service (perynsapHuii peic),
stopover (3ynuHKa),
standby (pe3epBHHi),
welcome pack (maker « JlackaBo mpocumo").

The other way of the formation is their own terms: for example,
affinity group (cmerianizoBaHa rpyra),
back-to-back charter (uaprep Tyau-i-Hazan),
catering (rpoMaJicbke Xap4qyBaHHs),
code-sharing (yroay mpo cCHiibHy KOMEpIIHHOI eKcrulyartallii aBiapeiicy aBoma i
OUIBIIIE aBIaKOMIIAHISIMHM),
concourse (TOJIOBHUM BECTHOIOJIb BOK3AITY),
consolidator (koHcomimaTop, 00'eqHYBaY),
duty-free allowance (Hopma Ha 6e3MUTHE BBE3E€HHS TOBApIiB),
inclusive tour (TypucTHYHa MOI3Ka 3 OILIATOKO BCIX MOCIYT),
itinerary (IyTiBHUK),
MICE tourism (Maiicam-Typu3Mm)
M - Meetings (3yctpiui),
| -Incentives (3a0xo4yBanbHI TOI3IKH),
C - Conferences (Kondepeniii),
E - Exhibitions (BucTaBkn))),
open-jaw fare (Tapud Ha MOMIT MO HE3AMKHEHOMY MapIIPyTy - TyIU-Ha3a1),
redcap (aocik),
shoulder season (mpomixHHI ce30H MOBITPSHUX MTEPEBE3CHb, MIXKCE30HH),
time-share (bopma BracHOCTI 3 0OMEKEHUM YacOM KOPUCTYBaHHS),
tour package (TypucTHYHMIA TaKeT).

8. Solving some problems of translating tourist terms. When translating
tourist texts, it must be borne in mind that they are largely advertising (magazine and
newspaper articles, television shows, the Internet). Therefore, the translator has to
perform several tasks. After all, it is necessary not only to reliably convey the meaning



of the text, but also to interest the reader in the country, place or attraction that is

discussed in the text. Thus, you need to pay special attention to such moments as:

1) Information about the mentality, customs and traditions of the country, features
of national cuisine.

Their people are so friendly and their hospitality is undisputable. - 4 zr00u maxi
006p03uwlu6i, WO HEMONCIUBO HE NOMIMUMU IX 20CMUHHOCII.

2) Pay particular attention to geographical names. Some geographical names are
traced, that is, translated in parts, followed by their addition into a single whole. For
example,St. Laurence River -- peka cB. JlaBpentis, Cape of Good Hope -- muc
Jlo6poi Hanii, New South Wales -- Hosuii ITiBnennuii Yennc. It should be borne in
mind that when translating from English, foreign geographical names must be
transmitted as they are called in our homeland. Munich -- Mrouxen, Leghorn --
JIusopuo, Nuremberg -- Hropu6epr, Venice -- Benenusi.

3) If there is any description of the routes, then they must be translated
accurately and in accordance with real signs, otherwise the tourist will not be able to
find the described place.

From the parking lot, return to the N2 and turn left to return to Sedgefield. - 3
asmocmosinku nogepuimocsi Ha mpacy N2 i nosepnime nanieo, wob nosepHymucs 6
Ceoorcehino.

Q. All informational articles and texts about this or that country cannot do
without national color, because in it characteristic features and characteristics of the
people are manifested. National color combined such concepts as: realities,
phraseological units and idioms, sayings and proverbs. Despite technological
progress, economic development, at any time, the national color will be a hallmark of
a people.

SELF-STUDY ASSIGNMENTS

Assignment 1. What is modern Ukrainian tourism terminology? How is it formed?
Assignment 2. Analyse of the origin of some terms related to tourist accommodation.

Some foreign items with the meaning of tourist accommodation were borrowed
In ancient times (taBepHa (‘tavern’), kapaBaH-capaii (‘caravanserai’), kopuma (‘pot-
house’), mocrosummii nBip (‘coaching inn’), Tpaktup (‘pub’), mancionec (‘mansiones’),
ctabymspist (‘stabulyaria’), rocnutans (‘hospital’), roctunaums (‘hotel’), rocmiris
(‘hospitsiya’), kararoris (‘katahohiya’), xocten (‘hostel’), mamyk (‘pnduk’), iHu
(‘inn’), sim (“yam’), otens (‘hotel’) etc.) and they determined specific national notion.
For example, according to [I. M. Pysarevskyi, the word kapaBaH-capaii
(‘caravanserai’) (Pers o= 0)s)S — karvansara, from Pers. o) s_)S kap(e)Ban +Pers. |
capaii — shed, palace) was used to indicate the inn for caravans on the trade routes
and cities of the Middle East, Central Asia, the Caucasus. The dictionary of foreign
words gives some meanings of this item: xapasan (‘caravan’) (French caravane, Pers.
O's)S kap(e)san) — “a group of pack animals, carrying goods and people mostly in
desert areas”, and “a few cargo ships that moving one by one”. KapaBan-capaii
(‘caravanserai’) (from kapaBan (‘caravan’) and Pers. capaii (‘shed’) — the palace,



building) — coaching and trading house for caravans. In Russ coaching inns appeared
in the 12th —13th centuries. Then they were called sma (‘yama’) and located apart
from each other in a distance of one horse ride. SIma (‘yama’) is a postal station in
Russ in the 12th —13th centuries. It was the place where travelers changed fresh
horses and could find a place of rest, coaching inns and stables. There is no common
opinion about the origin of this word, but it had been noted long ago that the term
ammuk (‘coachmen’) is similar in phonation with the Turkic word smui (‘postal
superintendent’), and even more with the Persian word smmkuk (‘courier,
messenger’).

The item xocren (‘hostel’) was borrowed in 1250 from French with the
meaning of “a place of temporary residence”, and since 1384 a new meaning of the
word had been formed — “a hotel providing guests and travelers with accommodation
and entertainment; a coaching inn”. The lexical item i1HH (‘inn’) belongs to the early
tourist terms of English origin. For the first time it was recorded in 1000 with the
meaning of “a place of residence, housing, temporary housing”. During the process of
development of this term the meaning of this word became more concrete: “a hotel
that caters temporary accommodation and entertainment, a coaching inn”.

In ancient times a roadside hotel or inn with a restaurant was called Tpaktup
(‘tavern’) (Lat. tracto — to treat). The word tpaktup (‘tavern’) was borrowed from the
Polish language — traktjer (‘tavern keeper’), from the Italian language — trattoria, and
existed in the vocabulary from the times of Peter I; later the word tpaktup (‘tavern’)
was used to determine a restaurant of a lower standard. The etymological dictionary
of the Ukrainian language gives such a meaning of this item: Tpaktup (‘tavern’) — “in
pre-revolutionary Russia meant a house for staying travelers with a place where they
could eat, a snack bar”. A lot of establishments such as hotels, coaching inns,
wayside inns, pot-houses, furnished rooms with meals could be classified as a tavern.
In the middle of the 19th century the word Tpaktup (‘tavern’) was used to determine
hotels of lowest standard and ““a place for drinking” (mmuku) where inhabitants of the
poorest class were served. At the end of the 16th century the first accommodations of
hotel type in a specially constructed private palaces and magnificent public buildings
appeared in France. They were called as orenps (‘hotel’), a magnate’s town palace, a
place of staying a representative of a foreign state or local authorities. In the
dictionary of foreign words rorenp (‘hotel’) (French hotel, Lat. Hospitalis —
hospitable) is a house with furnished rooms for travelers. Today, rorens (‘hotel’) is
the main establishment in hospitality industry where guests are received and provided
with services. Hotels were also rather popular means of accommodation. The
historical dictionary gives the following meaning of the word roctununs (‘hotel’): it
is a place for temporary travelers’ staying, a pot-house, a coaching inn, a hotel.
“Etymological-Semantic Dictionary of the Ukrainian Language” by Metropolitan
Hilarion gives the following definition of the term: roctuanuns (“hotel’) (Lat. hostis
— guest) is a house where guests such as travelers, merchants stayed. The word
roctunHuIlg (‘hotel’) was recorded in Slavonic sources dated from the 11th century,
for example, in Supral manuscript. Scientists have been discussing the origin and the
first meaning of the word kopuma (‘tavern’ — “a coaching inn with a hotel”) that
exists in all Slavic languages.



The meaning of this word underwent the process of mutation. The Old Slavic
KpbubMaBisTH Meant “to peddle”. In the ancient time in Ukraine the word xopuma
(‘tavern’) meant a strong alcoholic drink, then the place of sale and drink alcohol, and
later it was used to determine a coaching inn. The word xopuma (‘tavern’) had a
synonym Bocmpistenuiie (‘vospriyatelyshche’) that meant a hotel, a tavern. As a
result of transport development the hospitality industry grew up; a lot of new types of
accommodations for travelers appeared. Further development of different forms of
tourism led to increasing the need for new means of accommodation. As a result new
words for the introduction of new notions appeared. There were first roadside hotels
such as morens (‘motel’) that means a place for selfdriving tourists staying (for the
first time it appeared in the USA in the 50s of the 20th century, when K. Wilson built
his “Holiday Inn”, one of the first hotels for automobilists. Apparently, plenty of
foreign borrowings that determine the means of accommodation colonized the
Ukrainian language. A lot of foreign lexical units are constantly used nowadays.
Recently lexical items such as 6yrik-rorens (‘boutique hotel’), iroke (‘suite’), mrane
(‘chalet’), mato (‘chateau’) came from French. Polish words kBapTtupa (‘apartment’),
kiMHaTa (‘room’) entered the Ukrainian language. The words Homep (‘room’), karota
(‘cabin’) borrowed from Dutch, etc. But in our opinion, English borrowings (6otenb
(‘boatel’), kapaBanuHr (‘caravaning’), kemmiHr (‘camping’), kouaotenb (‘kondotel’),
na6 (‘pub’), menrxayc (‘penthouse’), taitmep (‘timeshare’), xocten (‘hostel’), etc.)
are the most commonly used in tourist industry.

Assignment 3. Complete paragraphs 1 - 12 with the most appropriate word or
expression from the box.
apartment  apartment hotel  boutique hotel  chalet = commercial hotel
guest house  hotel garni  luxury hotel  motel tourist hotel villa  hostel
1. The we stayed at was right by the beach. It had three bedrooms (all
en-suite), a beautiful living / dining room, a huge kitchen, front, back and roof
gardens and its own swimming pool.

2. The we stayed at when we went skiing in Austria had two double
bedrooms, a large living room with open fireplace, a small kitchen and terraces at the
front and back with fantastic views over the Alps.

3. It's on the fourth floor. It has two twin rooms, a living room with a Murphy, a
small kitchen, a wonderful bathroom with a spa bath, and a small balcony
overlooking the swimming pool.

4. David and Buddug Evans are delighted to invite visitors to spend a long weekend

in 'Green Briars', the most delightful in Llandudno. Join us for delicious
home cooking, traditional comfort and a real Welsh welcome!
5. The 'Ball and Chain' is probably the most exciting and interesting to

open in London this year. Not only is it set in the former Chingwall prison, with
single, twin and double accommodation in the old cells, but all the fascinating
artwork has been done by prisoners in real prisons around the country. Outstanding
levels of comfort and service are guaranteed.

6. Driving when tired is one of the most common causes of accidents, so why not
break your journey at the Crossways . Situated on the A542 between
Bunnyhutch and Birdiebath, we offer a choice of comfortable rooms, including three



large family rooms, two restaurants and a bar. Ample, secure parking is also

provided.

7. For people who want hotel comfort without all the hotel facilities, the

Is probably the most suitable type of hotel accommodation. No restaurants, no bars,

no pools or tennis courts, just simple, comfortable rooms.

8. If you're looking for good, cheap accommodation and don't mind sharing, I'd

recommend 'Backpackers' on Wytham View Street. There are three

dormitories, each with 12 bunk beds, a café that serves hot drinks and good

breakfasts, and the hottest showers in town! The warden is really friendly, too.

9. 'The Moathouse', a outside Derringly, has been designed specifically

for businessmen and women visiting the area. Accommodation is in small studio

rooms which come with all the necessities for the busy business person. These

include complete telephone and Internet facilities, mobile charge points, tea and

coffee making facilities and fully soundproofed rooms for a good night's rest.

10. In some cities, long-stay visitors can take advantage of

Accommodation is in rooms or suites, each with their own kitchen and bathroom

Normal hotel services are provided, but this type of accommodation generally offers

more space and flexibility than a standard hotel.

11. For visitors with healthy bank accounts, we recommend the Tam'al Dhobi, a
on the banks of the river. All rooms are beautifully appointed with king

size beds, full bar facilities and stunning views over the river and surrounding desert.

Each room even has its own butler, who will take care of your every need.

12. Holidaymakers on package holidays are usually accommodated in fairly basic (2-

star) . The advantage of these, of course, is that they are cheap. On the

other hand, they are not always comfortable, and can often be in noisy or busy

surroundings. They also try to put as many guests as possible into one room: triple

rooms with space-saving sofa beds, rollaways and Z-beds are common.

Assignment 4. Complete the sentences with words or expressions from the box. You

do not need to use all the words in the box.

In soadjoining rooms  airport transfer ~ ADSL connection  balcony  bar
business centre  cashier  checkin  check-intime  check out check-out
time  coffee shop  conference centre  direct-dial telephone emergency exit
en-suite exchange / bureau de change gift shop gym heated pool
honeymoon suite  housekeeping  key card  lift/elevator lobby  minibar
non-residents no smoking pay-TV (swimming) pool Presidential suite

rack rate reception reception room registration card reservation
reservations department  residents  restaurant  room service safe (noun)
safety deposit box sauna tariff tea- and coffee-making facilities

vacancies  wireless connectionme cases,
more than one answer may be possible.

1. Our well-equipped has everything for the busy executive, including a
photocopier, full Internet facilities with , and to keep you
refreshed while you work.



2. If you would like some food brought to your hotel room, call , and if
you need new towels or if you want your room cleaned, call :

3. The hotel provides a complimentary for all guests, so you don't have
to get a bus or taxi into town when you arrive.

4. If you arrive at a hotel and ask for a room, you usually have to pay the full

, but you will probably get a discount if you make a in
advance, espemally if there are a lot of on the days you want to stay.
5. Would guests please note that the latest iIs midday (12 o'clock) on the

day they wish to leave.
6. Guests who have just got married might like to use the hotel's
although if they've really got lots of money, they could reserve the magnlflcent

7. When you arrive at the hotel, go straight to the to . They
will ask you to fill in a with your name, address and other information,
and then they will give you a , Which you need to get into your room.
Take the if your room is on a high floor.
8. My room's small, but there's a full of drinks, chocolate and snacks
(although | haven't dared to look at the ), a where | can
keep my passport and other valuables, a so | can call my friends, and a
where | can stand outside and get a great view of the city. Oh, and
there's so | can watch a movie if | get bored.
9. The hotel's facilities, including the cocktail , the Michelin-starred
and the outdoor (which is heated in the winter), can be used
by both (guests staying in the hotel) and (people who are
not staying in the hotel).
Assignment 5. Rearrange the letters to make the names of the countries where you
would spend the currencies on the right. The first one has been done as an example.

1. RCDEOUA = __ Ecuador (Currency = Dollar) 2. EARISL =
(Curreny = Shekel) 3. NOTIEAS =

(Currency = Kroon) 4. TUOHS ARIAFC = (Currency = Rand)

5. IATLNIAHU = (Currency = Litas) 6. TVAALI =
(Currency = Lat) 7. IAENLOSV =

(Currency = Tolar) 8. IARAOMN = (Currency = Lei) 9.

KIPANAST = (Currency = Rupee) 10. EPUR =
(Currency = Sol) 11. EHANADSGLB =

(Currency = Taka) 12. AGINUCRAA = (Currency = Cordoba)

13. NEUAKIR = (Currency = Hryvnia) 14. IASINONDE =

(Currency = Rupiah) 15. ALASIMYA =

(Currency = Ringgit)

Assignment 6. Look at the list of holiday activities in the box, then look at the
descriptions of equipment, etc, that are needed for some of them. Match each
description to one of the activities. There are more activities than there are
descriptions.



abseiling bungee jumping clubbing cycling eating out golf  jeep
safari scuba diving fishing / deep-sea fishing go-karting hang-gliding
horse riding  Inter-railing parachuting  parasailing  photography  rock
or mountain climbing sailing sightseeing skiing snowboarding
sunbathing surfing swimming tennis volleyball walking / hiking
water skiing  windsurfing

1. A camera, a guidebook, a hat to protect me from the sun, a pair of glasses to
protect my eyes from UV rays, and a comfortable pair of shoes.

2. A helmet, a very strong length of elastic, a bridge or a crane, good insurance and
lots of courage!

3. The best tackle | can afford (I insist on using the best rods, reels and lines
available), plenty of bait, a net and a boat.

4. Definitely a swimming costume, and maybe a pair of goggles, a pair of flippers
and a snorkel. Armbands and rubber rings for the children.

5. A swimming costume, a pair of sunglasses, plenty of high-factor suncream, a towel
to lie on, a parasol and a pair of sandals or flip flops so that I can walk around from
time to time. Oh, and somebody to bring me lots of ice-cold drinks.

6. A wetsuit, a mask, a pair of flippers, gloves, an oxygen tank and a PADI-qualified
buddy.

7. A good off-road vehicle or other RV, a map, a walkie-talkie so that | can keep in
touch with the other drivers, a valid driving licence and a sense of adventure!

8. A pair of very comfortable walking shoes, a map, a hat or cap, waterproofs in case
it rains, a compass so that I know which direction I'm going in, a water bottle and a
good picnic.

9. A racquet, some balls, a court (grass or hard), an umpire to settle any arguments
and a partner who isn't as good as me!

10. A set of clubs, plenty of balls, a course (of course), a caddy if | can afford one and
a partner with roughly the same handicap.

11. A helmet, a good strong rope, gloves or chalk for my hands, boots, crampons, a
reliable safety harness, a pick, a firm grip, a good sense of balance and a head for
heights.

12. A lifejacket, waterproofs, a yacht, a strong breeze and some good seasickness
pills.

13. Goggles or sunglasses, two strong poles, plenty of warm clothing (preferably
waterproof), boots, a really good piste and a cable-car or chair lift to take me to the
top. Have | forgotten anything?

14. A helmet, some really tight, colourful clothes, sunglasses or goggles, a water
bottle that be attached to the handlebars, a pump, a puncture repair kit and of course a
really good pair of wheels.

15. A smart dress for me, a jacket and tie for my husband, plenty of money or a credit
card, and a big appetite!

16. Casually smart , comfortable clothes, comfortable shoes (although the fashion
these days is to go barefoot), plenty of money for drinks (which are always expensive



in places like this) and lots and lots of stamina so that | can keep going until the early
hours!

17. When | travel, | always take my SLR, a tripod, a wide-angle and a telephoto lens,
a flashgun, filters and several rolls of fast film. Sometimes | just take my digital
point-and-shoot.

Look at the descriptions again, and underline the words and expressions that helped
you to decide what the activities were in each one.

Assignment 7.

1. TloiHdopmoBaHiCTh Tpo OpeHA TMO3HAYa€, HACKUIBKM TOTEHI[IHHI MOKYIII
BU3HAIOTh OpEH]I Ta HOro XapakTepucTuku. 2. Te, HACKUIbKU KIIIEHTH MPOJAOBXKYIOTh
KyllyBaTH TIEBHMM OpeHJ, a HE KOHKYPEHTOCIPOMOXKHI TOBapH, HA3UBAIOTh
JOSUTBHICTIO 710 OpeHJa, Ha BiIMIHY BiJ mnepexoay Ha Openp. 3. Ji1oBi moi3nku
(BiIps/KEHHS) 11€ BIABIAYBAHHS CIIY>KOOBIISIMU IHIIUX CIYKOOBIIIB y Tpolieci ix
poOOTH, BKJIIOYAIOUM MPUCYTHICTh HA 3ycTpidaxX, KOH(epeHlisx Ta BUCTaBKax. 4. Y
NeAKUX KpaiHax aJMIHICTpaTUBHA CTOJMIA Ta KOMEpIiHHA CTOIMI BIIOKPEMIICHI,
sk, Hanpukiaa, y Hinepmangax (I"aara ta Amcrepaam), [lotnanaii (ExinGypr ta
I'masro) a6o Tauzanii (Jomoma ta Jlap-ec-Camaam). 5. ChOrogHi «Keml €Ha Kepi»
IIUPOKO 3aCTOCOBYETHCS, HAMPUKIAMA, SK MOMYJISIPHUNA METOJ 3aKyIiBJIl MPOAYKTIB
XapuyBaHHS Ta HaNoOiB 3a KOHKYPEHTHUMHU I[IHAMH MCHIIMMH 3aKJIaJaMU
IPOMAJICBKOTO Xap4yyBaHHS, IO 30MparoTh 3aKyIiBii 31 CKJIady, 3a SKAW BOHHU
IJIATATh TOTIBKOIO.
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Po3aia 2. Basics of professional communication
OcHoBHU npodeciiHOl KOMYHIKALII

1. Professional communication in foreign (English) language in writing.
Business correspondence. Ipodeciiine cnijikyBaHHS iH03eMHOI0
(aHrJIiiicbKO0) MOBOIO B MUCHMOBIiT popmi. /lisioBe JInCTyBaHHS.

OBJECTIVES

This practice session introduces a topic of communication. Communication
through exchange of letters is known as correspondence. It discusses such important
concepts as ‘communication’, ‘professional communication’, ‘types of letters’ and
proves that business correspondence or business letter is a written communication
between two parties. It is considered that modern professionally oriented approach to
the teaching of foreign languages involves the formation of students’ foreign
language communication competence and the ability to write and communicate in a
specific professional, scientific, business spheres and situations considering the
features of professional thinking.

IN THIS TOPIC, YOU WILL STUDY:

* communication

« professional communication

« difference between written and oral communication

* letters

« formal and informal letters

* types of letters.

SELF-STUDY INSTRUCTIONS

Reading for this session on your own or partly alone, it is important to give
attention to the following issues:

1. Business written communication is a means of creating a professional
image and an effective tool for organizing and maintaining business contacts.
Typically, business communication is addressed in cases where the addressee is
geographically remote and it is difficult to establish direct contact with him.


https://www.youtube.com/watch?v=oeZ7h22feWE

2. Any written communication has undoubted advantages over oral
communication. It enables long-term storage of the information contained therein.
When working with written text, the compiler has the opportunity to think, put his
thoughts in order and, if necessary, correct the message, so it is often more
carefully worded than an oral message. Written communication causes less
emotional reactions, as more attention is paid to the conscious perception of
information.

3. Specialists in this field J.M. Leihiff and J.M. Penrose offers 10 rules that
must be followed in order for written communication to be effective.

*Tact. When compiling the text, you must:

- refer to the individual, not to the category;
- avoid pointing to the gender.

* Personality. When writing a text, it is necessary to convey the position
“you”, which means the need to focus on the needs and interests of your addressee,
and not on your own.

» Positivity. Effective written communication should have a positive tone.

* Energy, activity.

* Integrity. In business correspondence, each proposal should contain only one
thought. When compiling a proposal, you need to make sure that it does not contain
several unrelated thoughts.

« Connectivity. The information presented in the text should be logically
related.

* Clarity. This feature includes the choice of words, sentence and paragraph
structure, as well as the general organization of the message.

* Brevity. The message should not contain verbose expressions, hackneyed
phrases, unnecessary repetitions and abstract words.

* Readability. The text should be easily understood by the reader.

« Elements of unification. A unified message is free from two flaws -
grammatical errors and format problems.

4. The main text product of business speech is a document - a written business
text that has legal (legal) significance. A document is a means of securing in
various ways information on facts, events, phenomena of objective reality and
human mental activity on special materials.

5. There are two types of letters, i.e. formal letters and informal letters.
The formal letter is written for business or professional purposes with a specific
objective in mind. It uses simple language, that can be easy to read and interpret.
On the contrary, informal letters are written to friends and relative for personal
communication and uses a casual or an emotional tone.

6. The significant points of difference between formal and informal
letters are discussed as under:

» A formal letter is one, written in formal language, in the stipulated format,
for official purpose. A letter is said to be informal when it is written in a friendly
manner, to someone you are familiar with.

» Formal letters are written for official or professional communication. On the
other hand, informal letters are used for casual or personal communication.



*There is a manner prescribed for writing formal letters. As opposed to
informal communication, which does not follow any format.

*Formal letters are usually written in the third person, however, for business
letters, first person is used. On the contrary, informal letters are written in first,
second and third person.

 Formal letters are used for writing letters to business, i.e. partners, suppliers,
customers, clients, etc. , college or institute, employer, professionals, etc. As against
this, we use informal letters for writing letters to friends, relatives, acquaintance, etc.

*While writing formal letters, we use passive voice. Conversely, an active and
Imperative voice is used.

*The sentences we use at the time of writing a formal letter are, long and
complex. Unlike an informal letter, where we use short and simple sentences which are
easy to interpret.

*The size of a formal letter should be concise; that does not include irrelevant
matter. In contrast, the informal letter can be concise or large.

*Formal letters do not include contraction like (didn’t, can’t) and abbreviations
rather it uses full forms. As compared to informal letters, which makes use of
contraction, abbreviation, idioms, phrasal verbs and even slang and colloquial terms.

7. Inbusiness communication, the following types of business letters exist:
The invitation letter, as a rule, is addressed to the head or specialist with an offer to
take part in any event.
Request letter - a business letter whose purpose is to obtain information, services,
goods, initiating actions necessary for the organization-author
The letter of inquiry is used at the pre-contract stage of interaction between partners
and contains: a preamble setting out the reasons or goals for obtaining information
and justification for the need to provide materials.
The purpose of the letter of demand is to force the addressee to fulfill his
obligations under conditions when there are serious violations of previously accepted
agreements.
Consent letter - a positive response, usually begins with a justification or directly
with a statement of information
A letter of rejection is a negative answer that should always be justified
The main purpose of the letter of complaint is to convey all the necessary
information about the problem. The letter should contain information regarding a
specific service or product
A letter of guarantee is sent to the business partner as an obligation to pay for a
service or purchase, or as confirmation of any guarantees.
The pretence letter contains the following data, the main ones for making a claim,
the claims themselves, the specific requirements of the parties making the claim.
A reminder letter is sent in cases where it is not possible through personal contact or
telephone conversations to obtain the desired result.
An apology letter is sent if it is impossible to carry out any previously planned
action.
A notification letter is sent as a gratitude expression or willingness to cooperate, an
information message, etc. and is a manifestation of courtesy of a business partner.



A letter of gratitude has recently entered the practice of business correspondence,
but is widely used in the business world, as well as courtesy, its purpose is to thank
the partner for the service, invitation, etc.
A cover letter is drawn up to inform the addressee about the direction of any
valuables, documents, goods, etc. This letter is the main accounting document,
performs the function of controlling the passage of goods and the function of a label.
The offer letter contains a formal offer to a certain person to conclude a deal
indicating all the conditions necessary for concluding it.
A sales letter should not only offer a product or service, but also stimulate the
interest of the client and the desire to purchase them.

8. The structure of a business letter usually includes the following parts:

« Heading

o Date

« Reference

« Inside Address

« Attention Line

« Salutation

o Subject

« Body of the Letter

« Complimentary Close

« Signature

« Identification Marks

« Enclosure
Each of these elements has a definite place and position in a letter as shown below:

SAMPLE TOURISM LETTERS.

Sunshine Holidays Ltd
119 Sidney Street
London NW2 5CA
Mr Poul Nielsen
April 24" 2019
233 Sigurdsgade
Kebenhaven

Dear Mr Nielsen,

Subject: complaint about Mocosa Easter Break holiday



We were very sorry to hear that the holiday on the island of Mocosa, organised by
Sunshine Holidays, did not match your expectations.

Obviously the fact that the flight from Luton was delayed by four hours was
regrettable, but certainly not due to any disorganisation on behalf of Sunshine
Holidays. Flight delays are often, sadly, a frustrating part of flying, and tend to
happen with increasing frequency at peak times like the Easter vacation.

The delay is probably the reason why you did not find a Sunshine representative at
the airport to meet you. He had probably accompanied other tourists who had arrived
at the airport. However, although this is an explanation, it is not an excuse, because
you absolutely should have been met, and alternative arrangements should have been
made. Sunshine Holidays deeply regrets the inconvenience you suffered through not
being met at the airport and accompanied to your hotel. We will certainly look into
the matter to make sure that it does not happen again, and of course will reimburse
you for the cost of taking a taxi.

| do not feel that we misrepresent the position of the hotel as the pictures of the
‘Beach Hotel’ in our brochure show that it is on the cliffs and not on the beach, and
there certainly was a bus service provided which you could have used if you did not
want to walk. Many of our customers enjoy a 10 minute walk to the beach and back
to get some exercise, and certainly enjoy the cliff views offered by the hotel. It is
regrettable that the beach had litter on it. This is something that the local authorities
should attend to, and we will notify them of your complaint. The fact that the beach
was crowded is a result of taking your holiday at Easter time. | suggest if you do not
want to find other holiday -makers you should take your holidays off-season.

Finally, as regards the facilities at the hotel, please rest assured that we will ask the
hotel for explanations. The swimming pool should have been available. While the
courier does not have control over the quality of the food, he should have passed on
your complaints to the hotel management. The food is supposed to be typical of that
region. It does not have great variety, but should be good quality. When our staff
went to check out the island before recommending it to customers, they found the
food adequate.

Your satisfaction is our priority and we do appreciate your custom, so once again,
please accept our apologies for the inconvenience that you suffered. Enclosed you
will find reimbursement for the cost of the taxi, and also a discount voucher for your
next holiday with our company. Thank you so much for bringing these things to our
attention so that we can continually improve our service. We hope to see you and
your wife again shortly — if possible on an off-season vacation.

Yours sincerely,
Bobby Fisher
Customer Relations Officer.



VILLAGE VILLAS
22 BAKERS LANE
BRISTOL BS10 5JJ

e: info@villvilla.com

30" September 2019
Mrs Edith Lewis,
34 Sheffield Street
Rochester.

Holiday in Corfu Complaint.

Dear Ms Lewis,

Thank you for your letter of 18" September. | was sorry to hear that you were
disappointed by the service you received on your holiday.

| have investigated your complaint that the villa was not cleaned by the maid on
the last two days of your holiday. | have spoken to our representative in Corfu and it
seems that the problems were due to the fact that the maid was ill. Unfortunately,
we were not able to find a replacement at such short notice.

Please accept my sincere apologies. | can assure you that we will take steps to
ensure that this does not occur again. As a sign of goodwill, | enclose a brochure for
next year and a voucher which entitles you to 10% off the advertised price of any
holiday booked before 31% January.

Yours sincerely,

Petra Person.

P Person,

(Customer Services Manager)

SELF-STUDY ASSIGNMENTS
Assignment 1. 1. What is meant by business correspondence? 2. How is personal
correspondences different from business correspondence? 3. Explain the importance
of writing a business letter.
Assignment 2. Write a short letter of apology based on the notes below, which you
have received from a colleague. Try and use the words in italics from the sample
letter in your answer.


mailto:info@villvilla.com

We’ve received a complaint from Judy Elson, passenger on flight BR 354 to
Mallorca. Ordered a vegetarian meal, but didn’t get one. Also expected a hotel room
with view of the sea — but didn’t get one. Have looked into these — First problem was
that the van with the veggie meals broke down on the way to the airport. As for hotel
— they don’t have any singles at the front of hotel. Please draft reply, send apologies,
etc.

Assignment 3. FORMAL / INFORMAL Match these parts so that they make 2

separate emails.

1.
A. Thank you very much for your email of 10 November. | was delighted to hear
about your visit to this country. | am writing to invite you to attend our conference.
B. It was great to hear from you and I’m really pleased you’re coming to visit us. I
hope you’ll stay with us — We’ve got loads of room.
2.
A. Why don’t you give me a ring when you get here?
B. May | suggest that you phone me upon arrival?
3.
A. | look forward to meeting you.
B. I’m really looking forward to seeing you again.
4.
A. If you need further information please don’t hesitate to contact me.
B. Let me know if there’s anything else you’d like to know.
5.
A. Best regards.
B. Talk soon.

Assignment 3. Find the mistakes in this letter.
Ente di Turismo

Regent Street

London W1

22" January 2019

Student Union Travel Services
Student Union

Warwick University

Coventry CV4 7TAL

Dear Sirs,
Thank you for you letter from 10" January 2019 in which you have shown interest in

holiday for young people. As we are specialized in organising vacations for groups,
we can offer you following types of holiday.



The first option, which I would highly recommend to you, is a weekend break in
Rome. It is a unique place where culture is combined with entertainment. There are
hundreds of historical buildings, monuments, ancient remains etc. which really will
impress you. As a special offer for groups, we provide for free a typical roman
supper, in a cosy restaurant which also includes degustation of wine.

The second possibility is skiing in the Alps. During this seven-day holiday you will
certainly discover the beauty of winter sports. As a ski-school is a part of our
company, it is a great opportunity for non-skiing students to gain new ability and to
spend unforgettable time with their friends.

At last, but not least, we can offer you a tour round the countryside of Tuscany. This
part of Italy is well-known for its charming nature and, of course, for delicious wine.
This holiday will perfectly suit nature-loving students who enjoy walking.

I enclose our last brochure where you can find further details (including prices, dates,
accommodation, important phone numbers etc,) as well as some other options in
which you might be interested.

If you have any further questions, please do not hesitate to contact us. We are looking
forward to hearing from you soon.

Yours faithfully

Enclosures.

Assignment 4. APOLOGIES.

Complete these typical phrases.

1. Pleaseacceptmy .......ccvvvviiiiiiiiiiniiiiennnnn,

Icanassure youthat ....................ooeeeenl,

I apologise again ...............cccevviiiiiiennnnnnnn.

We are sending you a small gift ....................

I’ll look into the matter urgentlyand ...............................
Thank you for bringing ...,
Canyouleave it ..........cooeviiiiiiiiiiiiiii i, ?

[ assure you we are doing everything we canto ...................oovennes

PN NRE WD

Assignment 4. MODALS IN E-MAILS. Choose the correct word.

1. That shall / should be possible.

2. Can / Shall you give me some product information ?

3. Do you think you could / would send me some more details please?

4. | will / would appreciate your suggestions.

5. Let me know what time would / should suit you best.

6. | will / would be grateful if you could / should give me some information
about ...

7. We should / would be prepared to give you a discount if ...

8. That might / would be possible. Let me get in touch with my boss.

9. I'msorry we couldn’t / wouldn’t use your agency for the advertising this year.
10. How do you think we shall / should deal with this?



11. I think we need to have / would have second thoughts about this.

12. | could / can assure you that we have always had good feedback about our
services.

Assignment 5. Complete the emails of complaint with words from the box below.

1. 1am writing to express my Strong ...................... with the goods which were
......................... today.

2. lamwriting to ..............ooeiinnnn. about the ....................... of the dress
which | bought from your catalogue.

3. [ am writing in ... with the poor service and negative
........................... of your holiday reps.

4. Amazingly, my order has still not been ........................ , despite 3 phone calls
tosay thatitisneeded .................cooiiiiiii

5. Texpectafull ........................... , or else I will be forced to take the matter
0. e, the goods arrive by Friday, I am afraid we will have to
............................. the order.

7. I would ...l it if the damaged goods could be
........................... by return of post.

8. Ithink that I shouldbe ............................... £0@ i

complain dissatisfaction  delivered entitled received quality  refund
unless further  appreciate connection  replaced attitude cancel
urgently replacement

Assignment 6. Translate into English.

1. Sx Bu Gaumte 3 Mo€i Oiorpadii, s HENOAABHO OTPUMAaB JUILIOM 3 YIPABIIHHS
Typu3MoM 3 [HCTUTYTY Typu3mMy B Maapui miciis 3aKiHYeHHS TPUPIYHOTO Kypcey. 2.
VY miit poOoTi 3HamOONATBCSA MIITHI AUTOBI HaBWYKWA. Bam moTpibHO Oyne moope
CIUIKYBAaTHCS, 3 UyHHUM Ta JUILNIOMAaTHYHUM MiaxoaoM. BaMm Takoxk motpiOHO Oyne
IyMaTd MOMEHTAIBHO, MO0 IIBUIKO BHUPIIIUTH np06neMH 3. Bu Bomogiere
aHTJIACHKOI0 MOBOIO, TPaMOTHO BOJIOJIETE KOMIT'IOTEpPOM 1 BBaxkaere cebe
[IJIECTIPSIMOBAHO0, TMPAIbOBUTOI0 JIOAWHOIO. 4. ['0TenbHa 1HIYCTpiS - 1€ CEKTOp
Oi3HeCy, KUK 00EPTAETHCS HABKOJIO 3a0€3MEUYCHHS PO3MIMICHHS TOJIOPOKYIOUHX.
VYemix y mii ramy3i TMOKIaAaeTbes Ha 3aJ0BOJICHHSA MOTPeO IMUTHOBOI KITIEHTYPH,
CTBOpIOIOYM OakaHy atMochepy Ta HAJAAIOYM [IUPOKHA CIEKTp TMOCIyTr Ta
3pyYHOCTEH. 5. YTpaBiiHHS TOTEISIMH BHUPOCIO 31 CBOIX CKPOMHHUX IOYATKIB Yy
HaJaHHI TPOCTOT HEOOXIAHOCTI JJIsi TPOXUBAHHA Y BEIHKY, OaraTorpaHHy Ta
PI3HOMaHITHY TalTy3b.

USEFUL PHRASES.

Informal Neutral

Contact Hi / Hello Jon Dear Ms.....




Jon, .... (‘or no name at all)

Dear Jon

Introduction

Thanks for your email.
Re your email

Thank you for your email.

Reason for email

I’m writing about ...
Just writing to say ...
| got your name from ...

| am writing in connection with

Your name was given to me
by...

Attachments I’ve attached ... Please find attached ...

Here’s the attachment re ... | [ am sending you ... in xI
Asking for | I’d like to know... I would like to know
information Please send me... I’m interested in receiving

Can you tell me something
about ...

information about ...
Could you give me some
information about...

Giving information | Just to say... I’m writing to let you know
Glad to say ... that. ..
Unfortunately ... I am pleased to say that ...
| regret to inform you that ...
Requests (Please) Could you ... I’d be grateful if you could ...
Can you let me have ... I wonder if you could ...
Thanks for your help. Thank you in advance for your
help.
Offering Shall I ...? Would you like me to ...?

Do you want me to ...?7
Let me know if you want
me to ...

Do get in touch if you would
like me to ...

Promising action

I'i...

I’11 look into it

I’'ll get back to you on this
asap

I’1l find out about the situation
I will contact you about this
shortly

Conclusion Thanks again for ... Thank you again for your help.
Let me know if you need | If you require any further
anything else. information / help do not
If you have further | hesitate to get in touch
questions just let me know | Please feel free to contact me if

you need anything else.

Close Speak to / See you soon Best wishes
Looking forward to|I am looking forward to...(
...(...ing you) ...ing)

Best wishes
Bye for now / Talk soon Regards
Arranging a | When should we meet?

meeting

When would suit you?

When would be convenient for




How about ...day at | you?

(time)? Would ..... be convenient?
Are you free sometime this | Could we meet on .... at ....?
week?

Availability Any time in p.m. is OK for | | am available in the afternoon
me ...day would be fine for me
I’m free on ... I’m afraid I can’t manage ...

Sorry I can’t make it on ...

Close See you in (Milan) on | I look forward to seeing you on
(Thursday) Thursday

Greeting Name unknown: Dear Sir/Madam,
Name known: Dear Mr.../ Dear Mrs... / Dear Ms..+
surname

Reason for writing [ am writing to ... I am writing with regard to ...
I am writing on behalf of ...

Asking questions I would be grateful if ... I wonder if you could ....
Could you ...?

Referring to their letter |As you stated in your letter, .... Regarding .../

/points Concerning ... With regard to ....

Closing expressions If you require any further information, please do not

hesitate to contact me.
| look forward to hearing from you.

Signing off If Dear + name: Yours sincerely,
If Dear Sir/ Madam: Yours faithfully
(Dear + first name : Yours,)

name Your first name + surname printed clearly under your
signature
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Tema 2. Professional communication in foreign (English) language in writing.
Resumes and CVs. TlpodeciitHe cniikyBaHHsI iHO3€MHOKO (aHTIIIHCHKOI0) MOBOIO B
nucbMOBIii popmi. Pesrome Ta aBroGiorpadis.

OBJECTIVES

This practice session introduces a topic of professional communication. It
discusses such important concepts as ‘professional communication’, the difference
and simiriaties between a resume and a CV, when you should use a resume, and when
it is better to use a curriculum vitae. It is considered that the primary differences
between a resume and a curriculum vitae (CV) are length, what is included, and what
each is used for. While both are used in job applications, a resume and a CV are not
always interchangeable.

IN THIS TOPIC, YOU WILL STUDY:
* professional communication


https://www.youtube.com/watch?v=oeZ7h22feWE
http://scaspee.com/6/post/2013/01/37.html
https://www.thebalancecareers.com/how-to-write-a-resume-2063336
https://www.thebalancecareers.com/cv-samples-and-writing-tips-2060349

* resume

CV

« differences between a resume and a curriculum vitae (CV)
* simiriaties between a resume and a CV

* some tips for a good CV

SELF-STUDY INSTRUCTIONS

Reading for this session on your own or partly alone, it is important to give
attention to the following issues:

1. Curriculum Vitae (CV) is Latin for “course of life.” In contrast, resume is
French for “summary.”

2. Both CVs & Resumes:

« are tailored for the specific job/company you are applying to

« should represent you as the best qualified candidate

« are used to get you an interview

« do not usually include personal interests
If you are applying for both academic as well as industry (private or public sector)
positions, you will need to prepare both a resume and a CV.

3. The CV presents a full history of your academic credentials, so the length
of the document is variable. In contrast, a resume presents a concise picture of your
skills and qualifications for a specific position, so length tends to be shorter and
dictated by years of experience (generally 1-2 pages).

4. CVs are used by individuals seeking fellowships, grants, postdoctoral
positions, and teaching/research positions in postsecondary institutions or high-level
research positions in industry. Graduate school applications typically request a CV,
but in general are looking for a resume that includes any publications and
descriptions of research projects.

5. In many European countries, CV is used to describe all job application
documents, including a resume. In the United States and Canada, CV and resume are
sometimes used interchangeably. If you are not sure which kind of document to
submit, it is best to ask for clarification.

6. What to Include ina CV:

« Contact Information

*Research Objective, Professional Profile, or Personal Statement
*Education

*Professional Academic Appointments
*Books

*Book Chapters

*Peer-Reviewed Publications

*Other Publications

*Awards and Honors

*Grants and Fellowships

*Conferences


https://www.thebalancecareers.com/how-to-write-a-resume-2063336
https://www.thebalancecareers.com/cv-samples-and-writing-tips-2060349

*Teaching Experience

*Research Experience / Lab Experience / Graduate Fieldwork
*Non-Academic Activities

«Languages and Skills

*Memberships

*References

7. A CV is a longer synopsis of your educational and academic background
as well as teaching and research experience, publications, awards, presentations,
honors, and additional details. CVs are used when applying for academic, scientific,
or research positions. International employers often use CVs as well.

8. The order of topics in a CV format is flexible.

9.Arrange sections to highlight strengths for the position you are seeking.

10.Elaborate on accomplishments and skills within categories.

11.List items within each category chronologically, the most recent appearing

first.

12.Present information in an easily accessible and attractive style.

13.  When sending electronic versions, attach a file or cut and paste the CV
into the text of the email message. State your objectives and career interests in the
first few lines since they may be the only items seen on a screen.

14.Use language and acronyms recognized in your field.

15.  Awvoid using bold, italics, underlining, lines, or graphics. Use all caps for
emphasis.

16. Put your name at the top followed by address and each phone number on

a separate line.

17. Many employers use websites for applicants to apply for positions.
Although each form may be different, some elements may be similar. Save parts of
your CV in a format that can be cut and pasted for each individual web-based form,
such as saving a bulleted list of work experience.

18. At a minimum, your resume should include your contact information,
work experience, and education. Additional sections for career summary, skills,
volunteer work, and additional qualifications can be added if they’re relevant to the
job for which you’re applying.

19. Remember that a resume is meant to quickly highlight the reasons
you’re a great fit for the job. It’s not meant to detail every job duty you’ve ever
performed. Instead of simply writing your day-to-day responsibilities from past jobs,
study the job listing and try to come up with an answer for each requirement listed.
This is more likely to get the attention of a recruiter who may only look at your
resume for a few seconds. It also optimizes your resume for the applicant tracking
system sorting algorithms that help companies identify top candidates.

20.The top of a resume should include the following information:
*Name
Location (City, State, Zip Code)
*Email Address
eLinkedlIn profile URL


https://www.theladders.com/career-advice/you-only-get-6-seconds-of-fame-make-it-count
https://www.theladders.com/career-advice/you-only-get-6-seconds-of-fame-make-it-count
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21. Include a personal phone number, never a work number. Add your
city, state, and code. This is important as some applicant tracking systems allow
recruiters to filter candidates based on location. Recruiters will always start with local
candidates first. If you’re relocating from another area, list both your current location
and your future location.

22. Use a professional-sounding email address. An email address based
around your name is ideal, such as jackieromanol2@email.com. Your “fun” email
address might work perfectly fine in your personal life, but “beersnob” or
“biebersuperfan” might not cast you in the most professional light. Even using an
email client that is considered outdated -- like AOL or Hotmail -- could hurt your
chances. Consider creating a free Gmail account for your job search.

23. While a one page resume is sometimes seen as the ideal, a two page
resume might be necessary after five or ten years in the workforce, especially if all
your experience is relevant to the job you’re pursuing. Executives sometimes have
resumes that are three pages or more. That said, your resume shouldn’t be any longer
than it has to be. A short, to-the-point resume will be easily digestible and highlight
your most important skills. After you write your resume, try to remove as much fluff
and irrelevant content as possible to decrease your page count and draw more
attention to your best qualifications. No matter how many pages your resume is, try
putting your most impressive qualifications high up on the first page with a
summary or skills section.

24.  There are three main formats of resume: Chronological: Classic format
that lists your work experience in order, starting with the most recent;
Functional: Emphasizes qualifications and accomplishments instead of specific jobs,
but isn’t recommended. Hybrid: Modern format where skills and highlights go at the
top before a detailed work history.

25.

CV SAMPLES

Alexa McGuire

City, State Zip
(038) 555-5555 * alexamcguire@email.com
linkedin.com/in/your-name-here

WORK EXPERIENCE

Company 4, Location

Job Title (MM/YYYY)-Present
This is where you write about your experience. Do not simply list your day-to-day job
duties. Work in resume keywords that are most relevant to the job for which you’re applying.

Try replacing some of your duties with measurable results and accomplishments rather
than duties. Remember, “duties tell, accomplishments sell.” To create a strong measurable
result, try this format: [Action verb] [brief explanation of accomplishment] resulting in
[quantifiable outcome. Using %, $, etc. will draw the eye and make an impact]. For
example: “Responded to an average of 203 customer service emails per week, improving
response time by 74% and customer satisfaction by 31% between 2016 to 2017.”

Company 3, Location


https://www.jobscan.co/blog/3-things-to-know-about-two-page-resume-format/
https://www.jobscan.co/blog/3-things-to-know-about-two-page-resume-format/
https://www.jobscan.co/blog/top-resume-keywords-boost-resume/?utm_medium=referral&utm_source=resume-templates&utm_campaign=ats-templates&utm_content=internal-link

Job Title (MM/YYYY)-(MM/YYYY)

Keep your sentences short and to the point. This will make it easier for a recruiter or hiring
manager to read or skim. Use your limited space to focus on things are that most relevant
to the new job, rather than going into every detail about the responsibilities that took up
most of your time. Tailor your resume to the job description.

Company 2, Location
Job Title (MM/YYYY)-(MM/YYYY)

It’s OK to leave positions off your resume if they aren’t relevant to the job you’re pursuing.
Unless the experience is crucial, you can also go into fewer details on older positions.

Company 1, Location
Job Title (MM/YYYY)-(MM/YYYY)

Don’t worry about having the same amount of information for each job. Spend more words
on the most transferable skills and experience.

EDUCATION

Degree, Graduation Year (YYYY)
College Name, Location

RESUME SAMPLES

Resume Worksheet

Name

Address

Telephone

Number Objective: [In one line, tell what job or position you want.]

Relevant skills/experience or highlights of qualifications: [List the skills or
accomplishments that show you can do the job.]

Work Experience: [List your most recent job first, next most recent, etc. Go back ten
years.]

Employer name:
City, State:




Job title:
Dates of employment [beginning and ending]:
Duties/Responsibilities:

Employer name:
City, State:
Job title:

Dates of employment (beginning and ending):
Duties/Responsibilities:

SELF-STUDY ASSIGNMENTS

Assignment 1. Name about six qualities or charachteristics of other people you
respect or admire.

Assignment 2. Make a list of jobs or positions that you think you would like to apply
for.

Assignment 3. Choose one of the jobs from your list above and make up a CV. Now
write your CV. Write information about yourself.

eeen. CV

[ama ......

I am looking for ....

Personal details

Address: ...

Email: ...

Phone: ...

Date of birth: ...

Education and qualifications ...

Work experience ... Skills Languages: ...

Computers: ... ...

Interests ...

References ... ...

Assignment 4. What do you know about a CVV? Are these sentences true or false?

1. A CV is a document with information about you.

2. You use a CV to get a job.

3. You should put your photo on your CV.

4. Your CV should be 3 or 4 pages long.

5. It’s OK to have mistakes (spelling, grammar...) on your CV.

6. All information on your CV must be in full sentences.

7. Employers usually look at a CV for about 2 minutes.
Assignment 5. What parts does a CV have? Write the missing letters. Match the parts
1-6 with their meanings A-F.
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A) jobs you did before. B) things you enjoy (e.g. playing a sport) C your name,
address, date of birth, email, phone number. D) the name of your school / college;
exams you passed. E) things you can do (e.g. speak a language; drive a car; use a
computer. F) names of people who know you (e.g. your teacher or your boss), and
who can say that you’re good for a job.

Assignment 5. Read the text and analyse some useful information as for resume

writing.

If you go by a nickname include it with your full name. Address - Use your
mailing address. Telephone - Make sure a responsible person can take a message for
you and make sure your voicemail message is appropriate and professional. E-mail -
Include it if you check it frequently. Make sure your e-mail address is appropriate and
professional. Set up another e-mail account if you have to.

Tip - Do not include other personal information like your birthday, social
security number, or driver’s license number. Objective This is where you tell the
employer what kind of job you want. It should be clear, to the point, and targeted to
the job position. Talk with your tutor about what kind of job you want. Then talk
about ways to write about it in one or two sentences.

Work Experience This is where you write about each of your previous jobs.
You only have to go back 10 years, so even though you may have been the best pizza
delivery person 12 years ago, you don’t want to include it. Your most recent job
comes first.

Dates of employment-beginning and ending, you don’t put months, just the
year, so if you started a job on July 5, 2008 and left it on January 8, 2009, you would
put, 2008-2009. (This isn’t cheating even though it makes it look like you were there
longer. Your application will show the month and year.)

Accomplishments- this is where you brag about yourself and where you use
action words (see below). You and your tutor can brainstorm some action words and
find ones that describe you and the job you did.

Education If you did not graduate put the school or schools and the years you
attended. Your most recent school comes first. 0 School-name, city and state o Dates
of attendance-beginning and ending, again using the years only.

References Make a list of professional references with name, position title,
business address, and telephone number. It is important to always get permission
before you give names to prospective employers. It is a good idea to tell people you
are using them for a reference GOAL: Write A

You can also tell them what kind of job you are applying for.

Action Words. On the resume worksheet under “Work Experience” you were

asked to fill in your “duties and responsibilities” for each job. When you describe
your work you will want to use “action words,” verbs that make your job history
come alive. On the table below there are many different words to describe what a
person does at work, which can be used on a resume. Review these action words and



circle those that apply to you. Write sentences using those action words and insert
them into your resume.

* Professional Communication Skills ¢ Advertised ¢ Called ¢ Discussed ¢
Instructed * Showed Cooperation Skills « Agreed * Consulted ¢ Facilitated * Provided
Managerial Skills ¢ Collected ¢ Delivered ¢ Guided ¢ Inspected * Trained « Worked
Results Words ¢ Changed ¢ Earned « Marketed « Reduced Administrative Skills *
Administered ¢ Budgeted ¢ Enforced ¢ Hired ¢ Signed ¢ Supervised ¢ Defined ¢
Monitored ¢ Maintained ¢ Developed ¢ Selected Problem-Solving Skills ¢ Solved -
Discovered ¢ Negotiated Creative Skills ¢ Authored ¢ Created ¢ Established e
Formulated ¢ Invented « Wrote ¢ Produced ¢ Drafted « Designed * Compiled Clerical
Skills ¢ Filed * Ordered * Sorted * Organized * Summarized Verbal Skills ¢ Lectured °
Delivered ¢ Chaired ¢ Counseled ¢ Participated Manual Skills ¢ Installed « Fitted
Coded * Fixed ¢ Built.
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OBJECTIVES

This practice session introduces a topic in professional oral communication in a
foreign language in the field of tourism. It explains that English is a vital aspect in the
tourism sector since it allows providing the best service to foreign visitors who do not
know the local language. Furthermore, tourism professionals need to speak English to
foreigners to make their visit more enjoyable. It also proves that people who are
required to use English at work for tourism and hospitality purposes need to improve
their communicative abilities, language fluency, and accuracy.

IN THIS TOPIC, YOU WILL STUDY:
« professional oral communication
* English as a vital aspect in the tourism sector
* providing the best service to foreign visitors
* being a good tour guide
* giving an excursion
* advertising as an essential tool in the tourism sector
« the processes of organizing tourism
* types of excursions.

SELF-STUDY INSTRUCTIONS
Reading for this session on your own or partly alone, it is important to give
attention to the following issues:

1. English is often used in intermediary companies such as travel agencies
and operators. In the case of communication, it is essential to be able to maintain a
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dialogue about a service. Employees should be able to perform an internal task. For
example, creating a tourist package, and for this, they must have good reading and
writing skills since in most cases communication with companies that are in other
countries are given by emails.

2. Marketing and advertising is an essential tool in the tourism sector
because thanks to this there is the possibility of transmitting an image and
information about a tourist place. In this area, the use of English is essential since it is
necessary to know terminologies and advanced English to attract future tourists.

3. The use of English skills in scientific research related to tourism English
in the scientific area has more scope than any other language since the most
significant amount of research and updates on various tourism topics are mostly in
English. That is why in the case of students or teachers, the latest publications in
scientific journals help to improve the teaching process as it conveys the newest
events on issues regarding tourism.

4, A tour guide must know the information entirely and when issuing it
must know how to do it; therefore the implementation of English is necessary for the
skills of a guide, and this must be of a high level to deliver a clear and error-free
message avoiding problems in the coding of foreign tourists. A tour guide must be
able to hold interesting conversations and explain in a leisurely manner so as not to
leave gaps in information

5. Being a good guide you need to be charismatic. While there’s only one
tour guide, there can be numerous people on a tour, from 2 to 5 to 20 or more. Each
and every person on your tour is looking for information and more importantly,
entertainment, from their guide for the most part of a day. As a result, a tour guide
needs charisma. Lots and lots of charisma. Charisma can come naturally... but it can
also come with practice. Every day on tour, look for opportunities to charm your
group. Also, think about opportunities before you embark on tours and experiment
with them during the tour to figure out tactics to delight your crowd.

6. You can be the most charismatic tour guide in the world, but if you don’t
know your stuff then you’ll lose your audience. A tour guide’s job is, among other
things, to know exactly what they’re talking about. This means facts, figures and
anything else somebody on a tour might throw at them. Make sure you’re clued up on
everything you need to know and, whenever you answer a question thrown at you by
somebody on your tour, think about how you’ve answered it and if you can respond
better the next time. The more you know about history, culture, food, language,
geography, politics, economy, and flora and fauna before heading out on your
training trip, and hopefully your first tour, the better. You will never know all the
answers, but you’ll learn smooth ways to own up to that, or find out and provide a
helpful response shortly after (hello Google), or direct the passenger to where they
might find out. If the company you’ve applied to work with has a training trip before
you embark on your first adventure with real, paying clients, they will be doing all
they can to replicate every single possible tricky scenario you could come across on
tour. Given that you’re applying for one of the most popular jobs in the world, it’s
going to be intense, but that doesn’t mean you won’t get maximum satisfaction out of
it. Making it to the end of your training is a huge accomplishment in itself. So prepare



well, work hard, keep your wits about you and sleep now, because if you do become
a tour guide, you can kiss more than six hours of shut-eye per night goodbye!

7. If you’re extremely knowledgeable and equally charismatic, but you
don’t interact with your group, it’s going to make them feel like they’re following
their history teacher around. It will also feel like it’s all one-way in terms of
communication. Vacations aren’t about sitting and listening to other people — they’re
about chatting and meeting people. This could be fellow travellers or the people
guiding them on tours or activities. Make sure to engage with the people you’re
guiding and give them one more person to remember their trip by.

8. People love hearing about the history of a city or the facts behind a
glacier, but they also really, really like listening to stories. Since you’re in the travel
business, chances are you’ve got one or two to tell about a destination, artifact or
something else. Storytelling is no mean feat — it’s down to timing, the length of the
story, punchlines (if there are any) and more. Know exactly when you’re going to tell
a story, decide how long it should be and practice it over and over again until you’ve
completely nailed it.

9. You must have good organization skills: Timing is key when you’re a
tour guide. You need to be at certain places at certain times, then at those places you
can only spend a given amount of time — spending any more or less time than you’re
supposed to can throw off the entire itinerary for the day. Look at your itinerary and
make sure you know where you need to be and when. Then, every day when you’re
at those places, review your time spent there and decide if the amount of time spent
there was sufficient - do you need more time or you do you need less? Additionally,
you might need to hold on to a bunch of entrance tickets to get your group into a
national park or you might need to take care of a heap of bus tickets. Organisation,
when you’re a tour guide, is key.

10. You need a good sense of humor: You don’t need to be a standup
comic to be a tour guide, but being able to liven things up with a joke here or there
certainly helps. While making fun of one of the members of your group can be risky,
making fun of yourself is one way you can try to wrangle a smile from your group.
Other methods can include bringing humor into aforementioned stories, having
lighthearted facts or taking advantage of (what could be) a funny situation on the
spot. Check out our academy  for  more useful resources!
www.trekksoft.com/en/academy

11. You must be empathetic: When you’re dealing with multiple people in a
host of situations, you’re bound to occasionally find yourself in uncompromising
situations with some members of your group. For these instances, empathy is key.
You might be dealing with somebody who has just heard bad news from back home,
or somebody who has an embarrassing fear or somebody who has a disability. Just
know that with a little more empathy, a lot more understanding and problem solving
can be done.

12. You need to think on your feet: As a tour guide, your day can be
unpredictable. The weather can quickly change, things can break, your tour group
could be very different from the last. It’s so important to be flexible, prepared, and
a master at improvisation. It will take time to be able to plan for any situation, but



the key thing is to learn each time something happens. One way to be prepared is to
have items available. This could be a handy first aid kit, rain ponchos, a back-up tour
route if you need to change. Having a plan in place will ensure your customers still
have a great experience.

13. You should have a good sense of direction: It may seem obvious, but
some people don’t have a natural sense of direction or can be hindered in a stressful
situation. You never know when you might need to go off route, so a good sense of
direction is key. Another thing that any tour guide will know is that customers tend to
ask you for local information. Where to hire a car? Where is the doctor's office?
Where to go for dinner? By doing your research, you can offer something extra to
your customer’s experience.

14. You must be passionate about being a tour guide: If you aren’t excited

about what you do or sharing an experience with new people, then being a tour guide
probably isn’t the right job for you. Customers are paying for a memorable experience,
and whether this is trip number 1 or trip 10,000, they should never know. A real
passion for what you do does shine through, so always remember to share that with
your customers. You will see it reflected in reviews every time!

15.

SELF-STUDY ASSIGNMENTS
Assignment 1. Work in pairs. Imagine that one of you works for Global Tours and
has advertised the following vacancy. Look at the information below and prepare to
interview the candidate for the job. The other one has applied for one of the jobs
advertised and been asked to attend an interview.
DO YOU WANT TO WORK FOR A MAJOR PLAYER IN THE TRAVEL
INDUSTRY

GLOBAL TOURS is currently seeking to recruit a number of recently
qualified and/or experienced travel professionals to work in a variety of locations.
Vacancies in reservations, sales, hotel and catering and holiday villages. Candidates
should speak English and possess excellent interpersonal skills. Motivating salary for
the right people.

INFORMATION ON GLOBAL TOURS Following its acquisition of
Worldwide destinations plc GT has become the market leader in long-haul travel. It
owns the five largest travel agency chains and enjoys guaranteed racking. With a
turnover of more than €75m, it employs 15,000 people worldwide and caters for an
average of 500,000 holidaymakers every year.

The pieces of advice which help the applicant to prepare for his/ her interview
During the interview: sit comfortably; do not lean forward, or back or cross your
knees; be positive; pause before you reply to show that you are carefully considering
the question; distinguish questions that need short answers and longer responses; ask
questions about the company and the requirements of the job; find examples from
your experience to back up your answers



Possible questions:
- What kind of company is Global Tours? - How many people does it employ? -
What kind of work is available? - What are the promotion prospects? - What is the
starting salary? What benefits are there?
The pieces of advice which help the interviewer to prepare for the interview
with the applicant:
read the candidate‘s CV and cover letter before the interview; welcome the
candidate and put him/her at ease; start with some small talk about a subject of
interest to you both; give the candidate some brief information about Global Tours;
ask the candidate questions about recent experience and qualifications; find out about
the candidate‘s strengths/weaknesses/motivations; allow opportunities for the
candidate to ask you questions; thank the candidate and say when you will contact
him/her
Typical interview questions: Can you tell me about yourself? What are
your strong/weak points? Why do you want to work in the travel industry? Do you
have any previous work experience? What languages can you speak? What do you
see yourself doing five years from now? What kind of salary are you looking for?
When would you be willing to start?
Assignment 2. Read the article. Decide which answer A, B, C or D best fits each
space.
SIX STEPS TO SUCCESSFUL SELLING
Your job as a travel agency sales consultant is to help your customers to choose
their next holiday. This is a (0) .......... job, and in order to do it well, you need to (1)
.......... an established routine called the (2) .......... process. Stage 1 To begin any sales
process, it is important to (3) .......... customer‘s (4) .......... of the products your
agency offers. Adverts in the agency (5) .......... , for example, attract people‘s
attention, and may bring them into the shop. Stage 2
This is possibly the most important stage in sales. Many people are nervous about
buying because they think that sales consultants only want to get their money. From

the very first (6) .......... with a new client, you need to (7) .......... them that you are
really interested in helping them find the right holiday. Of course, sometimes people
go into a travel agency just to (8) .......... through the brochures. In this case, do not

stand next to them and ask questions. Let them know you are there, but leave them
alone. Give them time. Stage 3 When a customer asks for help or information, we
move on to the next stage — investigating the customer‘s (9) .......... . This is also an
important part of the sales process; it is only when you have a clear idea about where
a client wants to go, when he wants to travel, who with, and so on, that you can select
the best product for him. Stage 4 When you have selected the most suitable products,
you need to present them in terms of:. Features — these are what a holiday has, such

as the hotel (10) .......... , transfers from the airport, excursions, etc. Advantages —
these are what make the holiday better than other similar holidays. The fact the price
includes bar (11) .......... , for example, would be an advantage. Benefits — why a

particular feature is good for the customer you are talking to at the moment. At this
point in the process many customers will want time to think. The best thing to do is to
get their contact details and invite them to take the brochures home and browse



through them. If you have done a good job of presenting the product, they will
probably be back a few days later. Stage 5 When the customer returns to your agency

0 A accomplished B skilled C gifted D talented

1 A pursue B chase C obey D follow

2 A sales B trade C market D commerce

3 Arise B lift C raise D boost

4 A familiarity B knowledge C acquaintance D awareness

5 A box B window C area D space

6 A moment B glance C minute D look

7 A bring B argue C convince D satisfy

8 A review B browse C inspect D supervise

9 A complaints B interests C demands D needs

10 A opportunities B standards C facilities D features

11 A expenses B receipts C earnings D costs

Assignment 3. Answer the following questions.

1. In which stage does a tourism consultant do most of the talking? 2. In which stage
does a tourism consultant have to listen most carefully? 3. What are the ways of
raising customer awareness? 4. What should you do when customers are looking at
brochures? 5. Features, advantages, or benefits — which is the hardest for a tourism
consultant to explain to a customer? 6. What do you think happens in the last two
stages which are not described in the article?

Assignment 4. Give the English equivalents to the following words and phrases. Be
ready to use them in the sentences of your own.

[IicTh KpOKIB 10 YCHINIHOTO MPOJAXy; CIAyBaTH BCTAHOBJICHOMY IIa0JIOHY;
mpoiec Npojaxy; KpamidikoBaHa po0OOTa; MiABUIIYBAaTH OO0I3HAHICTh KIIIEHTA,
IIPOIOHYBATH (IPOIO3HUIIiS); OTOJOIICHHS; BITPMHA areHTCTBA; NMPUBEPTATH YBary
JIOJIeH; 3a0X04yBaTH (MPUBECTH J10); TOPTIBJISA; HEPBYBAaTH;, HA TEPIIi XBUIMHI
3HAlOMCTBa 3 KIIIEHTOM; II€PEKOHYBATH; BIJMOBIIHA BIAMYCTKA; MPOTJIAIATH;
Oporrypa; TPOCHTH PO AOTIOMOTY; POOUTH 3aIUT MO0 1H(OpMAIIii; TepEeXOaUTH 0
HACTYIMHOTO €Tally; BMBYATH MOTPeOM KIIIEHTAa; MAaTH YITKE YSBIICHHS, BHOUpATH;
MAXOASIINN TPOIYKT; MPECTaBISATH; OCOOIIMBOCTI; TIepeBara; BUTPATH Ha BUIHBKY;
Ji3HABAaTHCS KOHTAKTHI JaH1; KOPUCTh; TTOBEPTATHUCH.

Assignment 5. Read the article that describes booking terms and conditions. Match
the following headings with the different conditions. 1. Cancellations 2. Booking
changes 3. Compulsory insurance 4. Flight delays 5. If we change your holiday
before you leave 6. If we make changes after you have booked your holiday 7. Your
holiday price

BOOKING TERMS AND CONDITIONS
a. We may need to make changes to the information in this brochure as our holidays
are planned many months beforehand. If we make any changes before you make your
booking, your travel agent will tell you about them before you finish your booking.
b. Occasionally we have to change your accommodation. If we make a change after
you have made your booking, we will put you into accommodation of the same
standard or higher, and in a similar type of resort.



c. The prices in our brochure were correct at the time of printing, but we reserve the
right to make changes. If we do this, your travel agent will confirm all price changes
before you make your booking.
d. If you want to cancel your booking, the person who made the booking must send
us written instructions. If you cancel your booking, we may ask you to pay
cancellation charges. We will not refund any insurance premiums you have paid.
e If you want to change your booking, we will try to help you, but we cannot
guarantee that we will be able to do this. If you change your booking, we will charge
you €15 for each person in your group.
f. If you make a booking with us, you must take out suitable insurance, either with us
or with another company. If you have a known medical condition, please tell our
sales agent when you make your booking.
g. We try hard to avoid flight delays, but they do sometimes happen. If there is a
delay, we will try to provide extra services, food, and accommodation. If we are
unable to provide these services for any reason, then we will pay compensation.
Assignment 5. Look at the sentences below, and fill in the gaps with an appropriate
word from the box.
self-catering ¢ single  tour operator ¢ bed and breakfast (B & B) ¢ shoulder bag °
passport ¢ travel agency e tour ° foreign currency * voyage ¢ excursion * family ¢
trip ¢ journey ¢ full-board ¢ en-suite * terrace ¢ insurance * double ° aisle ¢ half-
board * boarding card (USA = boarding pass) * reservation ¢ twin balcony °
cheques ¢ all-inclusive ° suitcase
We're planning a(n) to the seaside at the weekend. 2. The
from Southampton to New York by ship took about five days. 3. The best way to see
London is by taking a guided . 4. Last year they went on a train
across China. 5. James is going on a business to Singapore
next week. 6. We went to the on the High Street to book our holiday, but
they were informed by the that there were no more places left. 7. (At the
airport check-in desk) Would you like a seat by the window or one by the
? 8. Here's your ticket and . You're in 33B. It's a no smoking
seat. 9. I've just made a list of the things | need to take on holiday with me. First of all
| need my so that | can enter the country. | must get in case
| have an accident or lose something important. | have to go to the bank to get some
and . Oh, and of course | need my to carry my
clothes and other things. I'll also take a so that | can carry my camera,
some books and other bits and pieces. 10. Quattro Vientos Holiday Club offers a

variety of accommodation options. If you want a bedroom and something to eat in the

morning, they have accommodation. If you prefer to have breakfast and
dinner, you can stay on a basis. If you want breakfast, lunch and dinner,
you can stay on a basis. They also have rooms with cooking facilities if
you want to prepare your own food and stay on a basis. Alternatively, if

you want all your meals and drinks included, you can stay on an basis.



11. rooms in the hotel have just one small bed. rooms have

two small beds. rooms have one large bed. rooms have one
large bed and two small beds. Most of the rooms are , with their own
private bath or shower. All rooms have a or a with a view

of the sea. Telephone 01645 98109 to make a

Assignment 6. Read the dialogue. Make up the similar one.

F1: Can I help you, sir?

MI1: Yes. I'm staying in London for a few days, but was wondering about taking
an excursion to either Oxford or Cambridge, or maybe to Stonehenge?

F1: Hmm, when were you thinking of going, sir?

M1: Well, tomorrow or the day after, if possible.

F1: Right, well. We have a day trip to Cambridge tomorrow, leaving at 9:15 from
our central base in Victoria.

M1: That’s a coach trip, is it?

F1: Yes, sir. All our tours are by coach. This one arrives in Cambridge around 11
o’clock, and gives you a coach tour of the city with guided commentary in the
morning.

M1: Mm hm.

F1: You then stop for lunch at a restaurant of your choice and have the afternoon
at leisure to explore all the wonderful historic sites on your own until 4:30, when
the group reassembles for a guided visit to King’s College Chapel.

M1: Mm!

F1: —and there may be a service on then, so you might be able to hear the famous
King’s College Choir.

M1: Oh!

F1: And then the coach returns at eighteen hundred hours, getting back to Victoria
around 8 o’clock in the evening. That’s for an all-in price of £126 per person.

M1: And Stonehenge?

F1: That’s a longer journey, sir, so the coach leaves at 8am. There’s one short
comfort stop en route, and you arrive at Stonehenge at 11 to 11:30, depending on
traffic. Once again, there’s a guide on the coach, and there’s also a complimentary
audio guide to Stonehenge once you’re there. Although I should point out that
visitors aren’t allowed to actually walk to or through the prehistoric stones
themselves.

M1: Oh, I see. So there’s a sort of visitors’ centre, is there?

F1: Yes, from where you have full, uninterrupted view of the stones. And you can
go on guided walks around the monument — www.teachingenglish.org.uk © The
British Council, 2016 The United Kingdom’s international organisation for
educational opportunities and cultural relations. We are registered in England as a
charity.

M1: Mm, | see.

F1: Let me get you a brochure about that one.

Read the dialogue.



Mike: Hello, I’'m looking for a place to spend my holidays. Could you offer me something
interesting?

Sam: Yes, certainly. How long are you going to travel?
Mike: For about a fortnight.

Sam: Do you like active holidays or would you prefer to stay somewhere in a quiet place just to
relax?

Mike: Well, I’d like to go on a sightseeing tour to Europe. I think Great Britain is the best place for
it. It’s a unique country, which is worth seeing. Besides, it’s the best way to practise your English.

Sam: Which cities and towns would you advise me to visit?

Mike: I think the best way to start exploration of Great Britain is to visit London, its capital. And
how much is this tour?

Sam: Well, it depends on the hotel, but the average price is about $600.
Mike: And which hotel would you advise me to stay at?

Sam: I would recommend you The New Barbican. It’s a modern hotel, comfortably furnished and
the prices are quite reasonable there.

Mike: Is the hotel far from the main sights of the city? Where exactly is it?

Sam: In Central Street. It’s not far from the Tower of London and St. Paul’s Cathedral.
Mike: Fine, that will do. Let’s sign a contract.

Write true, false, doesn’t say:

1. Sam asks Mike if he likes active holidays?

2. Mike has never been abroad.

3. Mike will go with his friends abroad.

17 Top-Rated Tourist Attractions in
Washington, D.C.



The District of Columbia, on the Potomac River between Maryland and Virginia,
was set aside as the nation's capital, so that the federal government would not be
located in any single state. Pierre-Charles L'Enfant was commissioned by George
Washington to plan the city, and you can clearly see L'Enfant's layout of a street
grid intersected by broad avenues. The most important of these is Pennsylvania

Avenue, connecting two iconic buildings: the White House and the impressive
domed Capitol Building. Alongside and maintaining L'Enfant’s vision of an open

and spacious city stretches the wide National Mall with its museums and
monuments.

National symbols such as the Capitol and the White House are accessible to
visitors, along with dozens of other tourist attractions, which include world-class
museums and important monuments. Many of the most important things to see and
do are in the northwestern quadrant along the National Mall and are best seen on
foot. Summer can be unpleasantly hot and humid, so the best times to visit
Washington are spring and autumn.

Plan your trip to the nation's capital with our list of the top attractions in Washington,
D.C.

Recognized around the world as a symbol of the United States, the Capitol is the
seat of the House of Representatives and the Senate. The huge dome, based on
the dome of St. Peter's in Rome, stands out above all other Washington buildings.

Like Washington itself, the building has grown over the years since the central
portion was built between 1793 and 1812. The last addition, in 1958-62, enlarged
the main facade where presidents take the oath. On the other side, a marble
terrace offers beautiful views over the mall and the city.

The interior is resplendent with frescoes, reliefs, and paintings, especially the
rotunda under the great cast-iron dome with a ceiling painting by Constantino
Brumidi and huge paintings of scenes from American history on the walls. Beside it
is the former Chamber of the House of Representatives, with statues of leading
historical figures. The small Senate Rotunda leads into the beautifully restored Old
Senate Chamber, where the Senate met until 1859, and the Supreme Court until
1935.

Free tours, which can be reserved online, begin at the visitor center on the lower
floor, where there is an interesting exhibition on the building's history. Free tours on
weekday afternoons explore the ornate paintings on the walls and ceilings of the
corridors in the Senate wing, designed by Brumidi between 1857 and 1859. To visit
the Senate or House in session, you need to contact your Senator or
Representative for a pass; foreign visitors can arrange visits through the visitor
center.

An underground passage with historical exhibits leads from the Capitol to one of
Washington's little known places to visit, the Library of Congress. It's the world's
largest library, modeled on the Opera House in Paris. You can visit portions on your
own, but free tours disclose even more of its beautiful interior. Displayed here are



one of the three surviving complete Gutenberg Bibles, an earlier hand-printed Bible,
Thomas Jefferson's draft of the Declaration of Independence, Jefferson's personal
library, and galleries filled with exhibits focusing on topics as varied as the musical
careers of the Gershwin brothers and the work of editorial cartoonists and graphic

artists.

Address: Capitol Hill, Washington, D.C.
Official site: https://www.aoc.gov/

Principal Floor

Capitol Plaza

Open to public
1 Speaker's Formal Office 9 Senator's Private Offices
2 Ways and Means Committee 10 Small Senate Rotunda
3 Committee on Appropriations 11 Old Senate Chamber
4 House Reception Room 12 Senate Conference Room
5 Speaker's Office 13 President's Room
6 Statuary Hall 14 Marble Room
T Foreign Affairs Subcommittee 15 Vice President's Office
8 Congressmen's Private Offices S Stairs to lower floor


https://www.aoc.gov/

2. 2. The White House

4. The White House

5. The White House is the official residence of the President of the United States.
The home of every president except George Washington, it was originally built
by James Hoban in 1792, and after being burned down by British forces in 1814
was rebuilt in 1818. Although tours of the interior that include the East, Blue,
Green, and Red Rooms; the Ballroom; and the State Dining Room must be
reserved well in advance through your Congressional office or embassy, every
tourist to Washington will want to see this iconic building, at least from the
outside.

6. The free White House Visitor Center, a short distance away, has excellent
interactive exhibits, which show details about the White House and the
presidential families. It includes furniture of past presidents, a model of the
residence, historical changes, and videos with insights from presidents about
their time living there.

7. The Ellipse, a 54-acre stretch of lawn stretching to Constitution Avenue, hosts
summer concerts by the US Army Band. Next door to the White House are the
elaborate 1833 Greek Revival Treasury Building and the 1871 Executive
Office Building, one of the most striking old government buildings in
Washington. From Lafayette Square, one of the city's best-known, statues of
Andrew Jackson, Lafayette, and others overlook the White House.

8. Address: 1600 Pennsylvania Avenue NW, Washington, D.C.



9. Official site: http://www.nps.gov/whho/index.htm

10. 3. The Lincoln Memorial

11. '
12. The Lincoln Memorial

13. The best-loved of all Washington's memorials, the Lincoln Memorial stands at
the far end of the mall, separated from the Washington Monument by the
Reflecting Pool. At its center is a 19-foot marble statue of a seated and pensive
President Abraham Lincoln surrounded by 36 columns, one for each of the
states that existed at the time of Lincoln's death. This is the most famous work
designed by noted sculptor Daniel Chester French. Jules Guerin painted the
murals on the inside walls, showing important events in Lincoln's life.

14. Since its completion in 1922, the Lincoln Memorial has been the scene of a
number of historic events. 1n 1939, when the all-white Daughters of the
American Revolution (DAR) refused to let celebrated African American singer
Marian Anderson perform at a concert in nearby Constitution Hall, President
Franklin Roosevelt and First Lady Eleanor Roosevelt arranged for her to give an
open-air concert on the steps of the Lincoln Memorial, attended by 75,000
people and broadcast to millions of radio listeners. Martin Luther King Jr.
delivered his famous "l have a dream..." speech from the memorial steps in
1963, again making history here.


http://www.nps.gov/whho/index.htm

15. Visiting this and other Mall monuments is one of the favorite things to do in
Washington, D.C. at night. The monuments are all lighted, and many, like the
Lincoln Memorial, are open 24 hours. The statue of Lincoln is especially
powerful lighted at night inside the darkened interior of the temple and framed by
the floodlit white columns.

16. 4. The Washington Monument

17.
18. The Washington Monument

19. The 555-foot white shaft of the Washington Monument is a familiar icon of the
National Mall, and a beautiful sight, especially when mirrored in the long
Reflecting Pool at its foot. Construction of the obelisk to honor the nation's first
president did not proceed smoothly. The plan was approved by Congress in
1783, but ground wasn't broken until 1848. When the tower reached 156 feet in
height in 1854, political wrangling and lack of funds stopped the project for
several years, and the Civil War caused further interruption so that the tower
was not capped until 1885, when it was finally completed by the Army Corps of
Engineers.

20.You can still see the separate stages of its building by three changes in the color
of its facing stones; inside are engraved stones from various states, cities,
foreign countries, individuals, and civic groups, many of them donors who
helped in its private funding stages. You can take an elevator to the very top for
aerial views over the mall and much of Washington. The base of the monument
Is surrounded by a circle of 50 American Flags.



21.Address: 15th & Constitution Avenue NW, Washington, D.C.
22. 5. National Mall and Veterans Memorials
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23. 1
24. World War Il Memorial

25.The spacious swath of lawns and pools that forms a wide greenbelt from
the Capitol Building to the Lincoln Memorial is also the site of many of
Washington's landmark buildings and monuments. Most prominent at its center
point is the Washington Monument, and war memorials include those to
veterans of World War Il, the Korean War, and Vietnam.

26.The Vietnam Veterans Memorial, a poignant wall inscribed with the names of
all American servicemen and women who lost their lives or are missing, is one of
Washington's most visited memorials. The nearby Vietham Women's
Memorial has a bronze sculpture of three servicewomen helping a wounded
soldier. The Korean War Veterans Memorial contains 19 steel sculptures of
soldiers. The newest, American Veterans Disabled for Life Memorial was
dedicated in 2014.

27.1f you look at a Washington, D.C. attractions map, you'll notice that many of
them line the National Mall, so you're likely to spend a lot of time here. Along
with providing a park for walking, running, and picnicking, the Mall is a place for
celebrations and festivals. Best known of these is the annual Independence
Day celebration with fireworks around the Washington Monument. Also in July,
the Smithsonian American Folk Life Festival fills the Mall with music, crafts,
performances, storytelling, cultural programs, and food from various regions



28.

29.

30. 6.

31.
32.

33.

34.

around the country. The Smithsonian Kite Festival is held here in late March or
early April.

On summer evenings, you can often find military bands performing at venues
along the Mall. The US Navy Band has concerts at the Capitol steps overlooking
the Mall on Mondays and on Tuesdays at Navy Memorial. The US Air Force
Band performs on the capitol steps on Tuesdays and at the Air Force Memorial
on Fridays.

Location: Between Constitution Avenue and Independence Avenue,
Washington, D.C.

National Air and Space Museum

National Air and Space Museum

The National Air and Space Museum is one of the world's most popular
museums, with a collection of history-making air and spacecraft that includes
the original 1903 Wright Brothers Flyer and Charles Lindbergh's Spirit of St.
Louis, the first plane to fly solo across the Atlantic Ocean.

More recent flight history is represented here by the Apollo 11 command
module, part of the first manned lunar landing mission. Permanent and
changing exhibitions illustrate the science, history, and technology of aviation
and space flight, covering topics like the use of air power in both world wars, the
space race, flight pioneers, and up-to-the-minute flight and space technology.
Many of the exhibits are interactive, and all contain actual historical objects,
such as a moon rock you can touch. Not only do permanent exhibits illustrate



35.

36.

37.

38.

39.

history, they show the how and why of flight and space science, explaining how
things fly, how jet engines work, and what keeps the International Space Station
in orbit.

In addition to the exhibits, there is the Albert Einstein Planetarium, an IMAX
theater, and the Public Observatory on the east terrace, where you can examine
lunar craters and see planets and other astronomical features through
telescopes. Flight simulators (fee charged) allow kids and adults to fly combat
missions with aerial maneuvers like 360-degree barrel rolls or experience naval
aviation in an F-18 Super Hornet.

In addition to the museum on the Mall, the Udvar-Hazy Center in Chantilly,
Virginia, adjacent to Dulles Airport, has even more historic aircraft and space
exploration artifacts, including a Concorde and the space shuttle Discovery.
You can watch from observation walkways through the hangars where experts
are restoring historic aircraft.

The Air and Space Museum is currently undergoing a seven-year makeover that
will transform not only the arrangement of 23 galleries, but the way it interprets
the history and science of flight. During renovations, a number of the exhibits will
be closed, beginning with the popular Apollo to the Moon, World War Il Aviation,
Jet Aviation, and World War | exhibits, which closed in January, 2019. If
particular exhibits are of special interest, you can consult the museum's website
to find out if they are open.

Address: 600 Independence Avenue SW, Washington, D.C.

Official site: www.nasm.si.edu
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45.

7. National Gallery of Art

i

National Gallery of Art

Housed in two separate buildings connected by a tunnel, the National Gallery of
Art is one of the world's premier art museums and one of the most popular in the
U.S. Based on the sizable collection of financier and later Treasury Secretary
Andrew Mellon, its large and diverse collection includes masterpieces of
European and American paintings, sculpture, and decorative arts.

Frequent temporary exhibitions add to this outstanding permanent collection to
highlight arts from cultures around the world. Among the highlights is Ginevra de
Benci, the only Da Vinci painting in any American museum. Others include
works by major French Impressionists — Monet, Degas, and Renoir -- and other
masterpieces by Rembrandt, El Greco, and Vermeer. The newer East Wing
features sculptures by Henry Moore, a mobile by Alexander Calder, and other
modern works. Free concerts are held at the National Gallery on Sunday
evenings from fall through spring.

Also part of the Smithsonian Institution and located on the mall are several other
art museums. The Freer Gallery of Art houses nearly 30,000 pieces of Asian
artworks, including Buddhist sculptures and Persian manuscripts, one of the
most extensive collections in the world. The Freer also features 19th-century
and early 20th-century American art, most notably a large collection of work by
James McNeill Whistler. Connected to it, the Arthur M. Sackler Gallery houses




more than 1,000 pieces, principally Chinese jade and bronze, Chinese paintings
and lacquerware, and ancient Near Eastern ceramics and metalware.

46. The drum-shaped Hirshhorn Museum and Sculpture Garden traces the
history of modern art from the mid-1800s, through more than 12,000 pieces of
art and sculpture. One of the highlights of the garden is Rodin's Burghers of
Calais. The National Museum of African Art displays thousands of objects
representing the diverse artistic styles throughout the African continent,
including sculptures, masks, costumes, household objects, and ceramics. All of
these Smithsonian museums are among the many free things to do in
Washington, D.C.

47.Address: 600 Constitution Avenue NW, Washington, D.C.

48. Official site: www.nga.gov

49. 8. National Museum of Natural History
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51. National Museum of Natural History | Karen Neoh / photo modified

50.

52.0ne of the most popular things to do with children in Washington, the Museum
of Natural History explores the natural world with permanent and changing
exhibits to interest all ages. Favorite exhibits include the renowned Hope
Diamond and the dazzling collection of gems and minerals around it; Ocean


http://www.nga.gov/
http://www.flickr.com/photos/kneoh/

Hall with its stunning underwater photography and replica of a 45-foot North
Atlantic Right Whale; and the Hall of Human Origins, which follows human
evolution over six million years in response to a changing world. Children will
especially like the dinosaur exhibits and the interactive Discovery Room where
they can touch and play with various artifacts.

53. Address: Constitution Avenue NW, Washington, D.C.

54. Official site: http://www.si.edu/Museums/natural-history-museum

56. ;
57. Red Panda at the National Zoological Park

58.The National Zoo is another part of the Smithsonian, where nearly 2,000
different animals, birds, and reptiles live in habitats replicating as closely as
possible their natural environments. Of the several hundred species represented
here, about a quarter are endangered. This is one of the world's best zoos, not


http://www.si.edu/Museums/natural-history-museum

only for the quality of the visitor experience, but for its leadership in areas of
animal care and sustainability.

59.By far the most popular animals here are the giant pandas, part of a major
initiative that began in 1972 with the arrival of Hsing Hsing from the People's
Republic of China. Other zoo highlights are red pandas, Sumatran tigers,
western lowland gorillas, Asian elephants, cheetahs, white-naped cranes, and
North Island brown kiwis. In the Amazonia exhibit, you can glimpse the colorful
underwater life of the Amazon, where one of the world's largest freshwater fish
swims beneath a living tropical forest.

60. Along with the cheetahs at the Cheetah Conservation Station, you can see
Grevy's zebras, dama gazelles, vultures, and red river hogs, and at the highly
popular Elephant Trails, you can see the multigenerational herd and learn about
the elephants’ life at the zoo and in the wild. Check the day's schedule for
feeding times, demonstrations, educational games, and talks. As you might
expect, this is one of Washington's favorite places to visit for children.

61.Address: 3001 Connecticut Avenue NW, Washington, D.C.

62. Official site: http://nationalzoo.si.edu

63. 10. National Museum of American History
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65. National Museum of American History | HarshLight / photo modified


http://nationalzoo.si.edu/
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66.One of the most popular of the Smithsonian's many museums that line the mall,
The National Museum of American History traces the political, cultural, scientific,
and technological history of the U.S. since the Revolution. It displays important
pieces of Americana, including Thomas Jefferson's desk, one of Edison's light
bulbs, and the original flag that inspired Francis Scott Key to write the words
to The Star Spangled Banner.

67.But beyond these treasured national artifacts, exhibits also examine how people
lived, what they ate, where they worked, how they played, what they wore, how
they traveled, how they worshiped, and how they governed themselves.
lllustrating these multiple themes are artifacts that include everything from
gowns, work by First Ladies, and Julia Child's complete kitchen to the Muppets
and the actual ruby slippers Judy Garland wore in the film Wizard of Oz. With all
the historical things to do in Washington D.C., you might think your family has
had enough history. But this engaging museum houses some fascinating
exhibits and artifacts of our collective past that will appeal to all ages.

68. Address: 14th Street NW at Constitution Avenue NW, Washington, D.C.

69. Official site: http://americanhistory.si.edu

Zaporozhye

Zaporizhia or Zaporozhye is a city in south-central Ukraine, which rests on the banks
of the Dnieper River.

Archaeological finds in the area suggest that Scythian nomads were living here about
2 to 3 thousand years ago. From the fifteenth through the seventeenth centuries this
place was famous for the cossacs' fortress Zaporizka Sich. In 1770, the Russian
government established a new fortress at the Dnieper River and named it
Aleksandrovsk, after the commander of the first Russian Army, Prince Alexander
Golitsyn, but was renamed in 1921 to Zaporizhia (literally, "after the rapids",
referring to the Dnieper rapids near Khortytsia island).

It is currently the sixth largest city in Ukraine and has a current estimated population
of 781,600. Zaporizhia is an important industrial center of Ukraine, particularly a
home for the hydroelectric power plant known as "DnieproGES," the ZAZ, the
country's main car manufacturing company, and the Motor-Sich design-bureau and
production company, the world-famous aircraft engine manufacturer. The city was
very much an ‘engineering city' during Soviet times, with all the consequences in
terms of pollution that might be expected. The move to a market economy since the
independence of Ukraine has seen the demise of some of these concerns. This has
improved the air quality.


http://americanhistory.si.edu/

The most remarkable sight, the pride and adornment of the city is Khortytsia Island.
Khortytsya is one of the seven wonders of Ukraine. In 1994 Khortytsia and its nearby
rocks and islands got the status of National Reserve. Khortytsia National reserve
includes Khortytsia Island itself and the adjacent islands and rocks: Baida, Dubovyi,
Try Stogy, Blyzniuky and others. Memorial-tourist complex “Scythian Camp” is one
of the most interesting places on the Khortytsia Island in Zaporozhye. The museum
complex "Scythian camp" is located at the top of the island of Khortytsya. The
birthplace of Ukrainian Cossack movement is located in Zaporozhye region on
Khortytsia island. =~ The foundation of Zaporizhian Sich was laid
out on Khortytsia in 1552-56 by a Hetman of the Ukrainian Cossacks Baida-
Vyshnevetsky. Cossacks built a settlement on Khortytsia again in 1618-1620. Before
the destruction of Zaporizhian Sich by Catherine 1l (June 5, 1775) Khortytsia was a
Cossack stronghold. On the island of Khortytsya there are about 130 mounds and 28
cemeteries. Zaporozhye Oak, whose age reaches 700 years, is located in the village of
Upper Khortytsya. Recently in May
Khortytsia hosted the "Cossatskyi Ostriv* (Cossack's Island)  festival ~with  folk
handicrafts, smiths and dances.

The Dnieper River cruise ships make it one of their scheduled stops in order to visit
Khortytsia Island.

Zaporizhia is also a large cultural and scientificcentre of Ukraine. 23 scientific-
research institutes work in the city and its region. There are 4 higher educational
establishments, including the University, in the city. The city also has 3 theatres, 2
museums and a lot of palaces of culture. A TV centre works in the city.
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Tema 4. Basics of communication and negotiation. OcHoBM KOMYHIKaIIii i BeICHHS

MIEPETOBOPIB.
OBJECTIVES

This practice session introduces a topic of communication and negotiation. It
explains that communication is a complex two-way process, involving the encoding,
translation and decoding of messages. Furthermore, the process of communication
comprises the sender, message, channel, receiver, and feedback. It also explains that
barriers to effective communication can arise at the level of the sender, receiver, in
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the channel of communication, the medium or at the stage of message
comprehension. The barriers to effective communication can be overcome by a
thorough knowledge of the subject, by focusing on the purpose, by knowing or
understanding the audience (their background, experience, what are they here for,
etc) and by organizing the content of your briefing or mission.

IN THIS TOPIC, YOU WILL STUDY:

« Communication as the process of transmitting messages

« Communication can be verbal, non-verbal or both

» Non-verbal communication involves the use of gestures and facial expressions
to convey a message.

 Verbal communication involves the written and spoken forms.

* having a job interview

* reasons to negotiate

* barriers to effective communication

SELF-STUDY INSTRUCTIONS

Reading for this session on your own or partly alone, it is important to give
attention to the following issues:

1. Effective communication is crucial for the success of individuals as well as
organizations. This is true within the individual organization itself as well as how that organization
communicates with other organizations within its sphere of contact, influence and competition.
Communication is a complex two-way process, involving the encoding, translation and decoding of
messages. Effective communication requires the communicator to translate their messages in a way
that is specifically designed for their intended audience. Creating and delivering an effective
message requires a basic understanding of the communication process. Most aviation related
proposals or presentations require the clear and unambiguous communication of a message in a way
that can be clearly understood by the recipient. It is human nature to assume that when we
communicate we are doing so effectively, and that if anything goes wrong consequently the
responsibility for that must rest with the recipient. It is critically important to understand that civil
and military organizations have drastically different funding streams, daily mission requirements
and bottom line benchmarks for determining success. Communication is a skill and like any skill it
requires practice. It is improvement through practice that differentiates a skill from other forms of
knowledge. Understanding the theory of communication and effective presentation will not in itself
make you a brilliant communicator or presenter but should make you aware of how to maximize the
impact of your presentations. The most important thing to remember is that the message that you
intend to communicate is likely to be misunderstood. Therefore, in addition to carefully preparing
and presenting your message, stay alert for any signs that your audience are mis-interpreting it. It is
up to you, the presenter, to continually check that your message has been received, understood,
correctly interpreted and filed in the receivers mind.

2. The basic forms of communication are of two types such as verbal and non-verbal
communication. Verbal communication can be in the form of meetings, speeches or writing,
gestures or expressions.

3. Non-verbal communication is a primitive form of communication that does not
involve the use of words. It rather uses gestures, cues, vocal qualities, spatial relationships etc. to
convey a message. It is commonly used to express emotions like respect, love, dislike,
unpleasantness, etc. Non-verbal communication is less structured compared to its verbal counterpart
and is most often spontaneous. As it is not planned, it is sometimes considered more reliable than
verbal communication, as it reflects the communicator’s true feelings. Non-verbal communication



enhances the effectiveness of the message as gestures and body language are registered easier and
quicker with the audience than verbal communication. Non-verbal communication, when combined
with verbal communication, makes a presentation more effective and has greater impact on the
audience. However, non-verbal communication has its limitations. Many complex ideas, thoughts
or messages have to be communicated sequentially to be meaningful.

4. Verbal communication involves the arrangement of words in a structured and
meaningful manner, adhering to the rules of grammar. The message is then conveyed to the
audience in either spoken or written form. Effective verbal communication involves the use of both
speech and writing to transmit a message. While oral communication is more effective in reaching a
focused target audience, as it involves interaction and additional non-verbal cues to augment the
speech, written communication is necessary for reaching a large number of scattered recipients.
Depending on the situation and the requirements, organizations use both the spoken as well as
written channels for communication. Organizations have not paid much attention to listening as a
skill. Equal importance should be given to listening and expression. Oral communication cannot be
effective unless the audience is good at listening and most of its content is forgotten after a
presentation. Developing good listening skills is essential for grasping the contents of an oral
presentation and retaining them.

5. Communication goes through a process, involving the following phases: ¢ Sender *
Message * Channel * Receiver * Feedback
6. The process of communication is susceptible to many barriers. These can be

categorized into problems caused by the sender, problems in message transmission, problems in
reception, and problems in receiver comprehension.

7. Though most communication barriers require situation specific handling, a few basic
methods for dealing with them are available. These methods such as know your subject, focus on
the purpose, know your audience, and be organized.

8. It is necessary to use communication skills while trying to get a job. Be prepared
to make a quick introduction to the person who greets you. When you arrive at the
interview site, introduce yourself to the receptionist by stating your name and the
reason for your visit. For example:"My name is Tim Jones, and | have an interview
scheduled with John Smith at 2 p.m." or "I'm Janine Bellows, and | have an
appointment with Jack Clark at 10 a.m."Be courteous and respectful to this first
contact at the company. Many hiring managers will ask the receptionist for his or her
impression of a candidate. If you act rudely or dismissively, you could put yourself
out of t8he running for the job before you even meet with the hiring manager.

9. Many hiring managers will start an interview with an open-ended
question like "Tell me about yourself." The core of your response should focus on the
key elements in your background that will enable you to excel in the job

1. for which you are interviewing. Create an elevator pitch and practice it,
so you're comfortable describing yourself. Carefully analyze the job before the
interview, so you can point out the interests, skills, experiences, and personal
qualities that will enable you to meet or exceed the job and company requirements.
Review answers to “tell me about yourself” questions. Learn the best ways to
highlight your skills, experience, and personality without sharing too much

information or taking up too much precious interview time.
1.
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2.

3. Your introduction should be concise enough to hold the interest of the
interviewer. Generally, a quick recap of your most compelling
qualifications will suffice. You could also mention a couple of tidbits that
aren't essential to the job but reflect your persona, like the fact that you are
an avid skier, have performed at comedy clubs, or collect African art. Your
goal is to connect personally with the interviewer, as well as to show that
you're qualified for the job and would make a great new hire. This is your
opportunity to sell yourself to the hiring manager, so take advantage of it.
Of course, your initial comments should show your enthusiasm for the job
and organization. However, don't overdo it or spend too much time talking
about yourself. The interviewer has an agenda and time is limited, so keep
your introduction brief so you can move on to the next question.

4. Regardless of the job you are applying for, you will be expected to act
professionally throughout every phase of the interview process from
greeting the interviewer to saying thank you after your interview.
Review job interview etiquette tips for before, during, and after a job
interview to ensure that you're minding your manners. Make sure you
know what to say, what to bring with you, and how to answer and ask
questions politely and professionally to make the best possible impression.

Life includes abundant opportunities and reasons to negotiate. Whether the subject is
salary, who walks the dog, or the size of nuclear arsenals, negotiation usually is the
process by which we make decisions and allocate resources. Despite its importance in
every aspect of existence, most of us know very little about the art of negotiation. For
most people, successful negotiation is splitting the difference. The soft negotiator places a
higher value on the feelings and relationships of the bargainers than on the substance of
the transaction. Hence, soft negotiators will give in on crucial points to promote good
feelings, will retreat from their positions, will accept outcomes unfair to themselves in
order to facilitate a deal, and will avoid conflict at all costs. If the soft negotiator’s
bargaining partner has adopted a hard posture, the soft negotiator is likely to be exploited.
On the other hand, if a soft negotiator’s adversary also has adopted a soft stance, the two
may compete to accommodate each other in a negotiation whose sloppy outcome might be
damaging to both parties. Hard negotiation places greater value on the issues or things in
the transaction than on the relationships of the bargainers. Hard negotiators will require
their negotiation partners to give ground as a price for maintaining the relationship, will
hold tenaciously to their positions, will exact unfair outcomes in return for arriving at
agreements, and will attempt to win battles of wills.

In any negotiation, the parties have an interest both in the substance of the matter and in
the relationships between themselves. Positional bargaining swaps the interest in the
relationship for the interest in the substance; principled negotiation attempts to preserve
both interests by separating the personality questions from the substantive interests. This
can be done as follows: 1. Recognize the legitimacy of differences in perception.
Understanding the other side’s point of view is not a hazard to be avoided in the process of
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negotiation; it is the main benefit of accurate and clear communication and it makes
creative agreements possible. 2. Structure proposals so that the other side can go along
with them without “losing face.” 3. Accept and deal with the emotions of both sides in the
negotiation. Permit the people on the other side to express their emotions, and adopt the
rule “only one person can get angry at a time.” That way it is legitimate for both sides to
relieve pressure, but the negotiation will not end in uproar and mutual recrimination. 4.
During negotiations, use techniques of effective communication, such as active listening,
speaking to be comprehended, and using I-messages rather than accusatory you-messages.
5. Work to prevent the deterioration of the relationship. Structure the negotiation so that
the parties jointly confront the problem instead of each other. Rather than squaring off on
opposite sides of the bargaining table, it helps to sit at the same side of the table, jointly
facing the relevant documents.

Behavior is made up of actions, gestures, physical habits, and mannerisms of speech and
movement. The outer self generally is considered to be the physical manifestation of the
inner self. Misunderstandings and other problems in communication usually are caused by
people’s tendency to base their judgments of others on observed behavior alone and to
assume that observed behavior accurately represents the inner self. For example, many
quiet people are perceived by others as conceited or aloof. The observed behavior (the fact
that a person is quiet) is inferred by others to be indicative of conceit or aloofness (a
condition of the inner self that may or may not be linked to a quiet nature). What people
often fail to consider is that people behave in different ways for different reasons. In the
above example, quietness may result from feelings of uncertainty in a particular situation,
from a lack of self-esteem, or simply from fatigue. Some behaviors actually reflect the
opposite of a person’s inner self, the object being to mask one’s true feelings. These
strategies—bearing, posture, and gestures—might be interpreted incorrectly by others. For
example, many people fail to realize that aggressive, “obnoxious” behavior may be a mask
for insecurity. It commonly is assumed that a particular kind of behavior has a cause that is
the same for all people under all circumstances. A more flexible approach would be to
consider each behavior as an element of a consistent pattern with which a person expresses
his or her ego or internal make-up. This approach requires a delay in drawing conclusions
until more is known. If making an inference about a person’s ego is necessary as a basis
for one’s own actions, the inference should be recognized as tentative. In this way, it can
be tested within the context of one’s continued interactions with the other person

Giving feedback is a verbal or nonverbal process through which a person communicates
his or her perceptions and feelings about another person’s behavior. Most people give and
receive feedback daily without being aware that they are doing so. The process of giving
and asking for feedback is one of the most important ways of learning new behaviors and
of assessing our impact on others. It is through feedback that we learn to “keep on course”
and to see ourselves as others see us. The giving and receiving of meaningful feedback is
an interpersonal exchange that implies the presence of certain key ingredients: m Caring, m
Trusting, m Acceptance, m Openness, and m Concern for the needs of others. Thus, the
extent to which the feedback is evaluative, judgmental, and helpful may depend on the
personal philosophies of the parties involved. However, giving feedback is a learned skill
that can be developed through the use of the following nine guidelines. Desired change is
more likely to occur if these guidelines are followed.

SEVEN BASIC STRATEGIES The Kipnis-Schmidt Profiles of Organizational Influence
Strategies (POIS) were developed through research to find out what means of influence
people use in organizations and which ones work best in certain situations. These studies,
which are reported in Kipnis, Schmidt, and Wilkinson (1980), identify seven basic
influence strategies: m Reason: influencing people by relying on data and information to
support one’s requests. The influencer plans, prepares, and uses expertise rather than
“shooting from the hip.” Facts and logical arguments are used to convince the “target”



person. Reason is the most popular strategy used in organizations. The base of power here
is the influencer’s own knowledge and ability to communicate this information. Reason is
used even more to influence bosses than to influence co-workers or subordinates.
Whenever possible, however, reason is the first choice of influence strategy. m
Friendliness: influencing someone by causing that person to think well of the influencer. A
number of tactics can be used to accomplish this, such as “acting friendly” and “sensing”
the other person’s mood before making a request. This strategy seeks to create a favorable
impression of the influencer so that the target person will be more inclined to do what the
influencer wants. A person’s use of this influence strategy is based on the person’s own
personality, interpersonal skills, and sensitivity to the moods and attitudes of others.
Friendliness is used more with subordinates and co-workers than it is with supervisors,
but, overall, is used almost as widely as reason. m Coalition: mobilizing other people in the
organization to assist the influencer. The influencer operates on the premise that there is
“power in numbers.” The influencer’s power in using this strategy is based on his or her
alliances with co-workers and others in the organization. Coalition is a complex strategy
that requires substantial skill and effort. It is, however, a widely used one, although it is
used less with subordinates than with co-workers or supervisors. The Pfeiffer Library

Volume 25, 2nd Edition. Copyright © 1998 Jossey-Bass/Pfeiffer 1l 27 m Bargaining:
influencing others through negotiation and the exchange of benefits or favors. The tactics
used are based on the social norms of obligation and reciprocity. The influencer reminds
the target person of past favors that he or she has done and/or offers to make additional
concessions in order to get what he or she wants. In short, the influencer relies on a trade.
What the influencer has to trade is derived from two sources: the influencer’s own time,
effort, and skill or the organizational resources that the influencer controls. Bargaining is
common, but is used less with supervisors than with co-workers or subordinates. m
Assertiveness: influencing people by one’s forceful manner. It involves the use of
demands, the setting of deadlines, and the expression of strong emotions. Assertiveness
gives the impression that the influencer is “in charge” and expects compliance with his or
her wishes. At times, visible emotion and displays of temper accompany this strategy.
Assertiveness is most often used with subordinates; it is used less with co-workers or
supervisors. m Appeal to Higher Authority: relying on the chain of command to create
influence. The influencer uses people higher up in the organization who have power over
the target person. Other people and outside power are used to influence the target person
indirectly. There are two ways in which this strategy is used: by formally appealing to the
chain of command or by informally asking higher management to deal with the
influencer’s request or to speak to the target person on the influencer’s behalf. This
strategy is not widely used and is used less with supervisors than with co-workers or
subordinates. Perhaps the risk of “going over the boss’s head” causes people to avoid
using this strategy with their managers. m Sanctions: using rewards or punishments to
influence others. The use of sanction may involve either a desirable gain or an undesirable
consequence. The use of sanctions is a classic approach to influencing people and may
seem to be the most obvious influence strategy. However, its use clearly depends on the
influencer’s access to rewards or punishments and on his or her ability to actually deliver
them. Even so, this is one of the least used strategies, and it is used only with subordinates.
By understanding his or her own pattern of use of the seven strategies, a person can
identify and correct problems in attempts to influence others. Examples of such problems
would be using a particular tactic with inappropriate targets or overusing one or two
strategies rather than selecting appropriately from the available range. Mehrabian, A.
(1968). Relationship of attitude to seated posture, orientation and distance. Journal of
Personality and Social Psychology, 10, 26-30. Mehrabian, A., & Williams M. (1969).
Nonverbal concomitants of perceived and intended persuasiveness. Journal of Personality
and Social Psychology, 13, 37-8. Rosenfeld, H.M. (1965). Effect of an approval-seeking



induction on interpersonal proximity. Psychological Reports, 17, 120-122. The Pfeiffer
Library Volume 25, 2nd Edition. Copyright © 1998 Jossey-Bass/Pfeiffer 11 57 Sommer, R.
(1967). Personal space: The behavioral basis of design. Englewood Cliffs, NJ: Prentice-
Hall. Willis, F.M. (1966). Initial speaking distance as a function of the speaker’s
relationship. Psychonomic Science, 6,

An excursion is a trip by a group of people, usually made for leisure, education, or physical purposes.

It is often an adjunct to a longer journey or visit a place, sometimes for other (typically work-related)
purposes.

Public transportation companies issue reduced price excursion tickets to attract business of this type.
Often these tickets are restricted to off-peak days or times for the destination concerned.

Short excursions for education or for observations of natural phenomena are called field trips. One-day
educational field studies are often made by classes as extracurricular exercises, e.g. to visit a natural or
geographical feature.

1) GENERAL SIGHT-SEEING TOURS

Cruise ships generally dock at historic cities or places that have a lot to offer for tourists. For example, cruises of
the Greek Islands stop in Athens. You can book a walking tour, bus tour or private tour by taxi and experience the
history of the ancient city and the highlights it has to offer. Explore the Acropolis and the Parthenon before
returning to your ship.

Mexican Caribbean Cruises dock at Cozumel where you can explore the ancient Mayan pyramids. Alaskan cruises
allow you to visit historical Skagway, the jumping off city for the 1899 Alaskan gold rush and setting to many

of Jack London’s stories, including his most well-known book, “Call of the Wild.” These are just a few examples.
Every port will have a great sightseeing shore excursion for you to participate in if you choose.

2) WATER SPORTS SHORE EXCURSIONS

When your ship docks, there are a huge number of water sports to enjoy. Whether you decide to go para-sailing
off the coast of Cozumel on your Mexican Riviera Cruise, snorkel or scuba dive in Bermuda or the Bahamas on
your Caribbean Cruise or off the Great Barrier Reef on your Australian Cruise, your day will be one you will
never forget.

Also available will be water skiing adventures or jet-ski excursions. Go kayaking, rafting or surfing. If there is a
water sport that interests you, there will be a shore excursion available to meet your adventurous needs.

3) ADVENTURE TOURS

Adventure tours for shore excursions come in all levels of difficulty. You can go zip-lining, horseback riding and
kayaking for just a few examples. Take a helicopter ride and land on a glacier. View the beauty of a national park
from a light plane. In Australia, you can explore ghost towns and old copper mines.

Biking, hiking and taking a 4-wheel off road adventure are other options. In Hawaii, you can ride a bike up to a
volcano. In Mexico, you can take a float trip through ancient Mayan caves. In other areas, you can swim with
dolphins or pet stingrays. If mountain or rock climbing is your thing, whether a first-timer or experienced trekker,
adventure tours for your shore excursion can accommodate you.

You can have your choice of excursions. From bird-watching to whale-watching, adventure tours are on every list
of top types of shore excursions for cruise passengers.

4) CUISINE AND CULTURE TOURS

Go wine tasting in the Barossa Valley on your Australian Cruise. Learn how to make Italian pizza in Sorrento.
Spend a few hours and learn Moroccan cuisine in a hands-on class and learn the secrets handed down by your
chef instructor’s grandmother.
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For culture, you can learn how to tango in South America or explore the Mayan ruins in Mexico. Historical
museums, art museums and folklore museums can be found at almost every port. There is always time for a meal
at a local restaurant where you can sample the local delicacies.

5) WILDERNESS AND WILDLIFE
EXCURSIONS

These excursions give you an up close and personal view of all types of wildlife from birds to bears. See moose or
monkeys in their natural habitats. Explore rainforest trails or go whale-watching. View the majesty of bald eagles
flying overhead or perched in trees. You can even ride a camel through sand dunes if that is what you like!. Awe-
inspiring wonders of the world are just a shore excursion away when you choose a cruise ship vacation.

Hire Travel Influencers

Travel influencers are people who can promote destinations, activities, and businesses by
using their social media influence. They partner with brands to review their products or
share general experiences with a particular brand, in an effort to get their audience to
engage with that brand. Brands essentially hire travel influencers to create awareness or
drive sales for specific products.

You may want to think about doing the same: hiring a travel influencer to promote your
tour package.

However, before you make the decision to partner with an influencer, you should be
mindful that appearances can be deceiving. Having a large following or heavy web traffic
does not make someone an influencer. Rather, look for someone who is proactive and
able to inspire their followers to take action.

It's going to take some research to identify an influencer that is a good fit for your brand.
One whose ideals match your message and brand. What you can do perhaps is find a few
influencers to come and try out your tours for free in exchange for reviews.

If you’ve never ventured into this space before, it may be best to start off small and see
whether it’s a strategy that will deliver desired returns. (Rather than investing in a highly
famed influencer who will inevitably charge high fees and have specific demands.)

With any marketing plan, you need to know your analytics inside out. If you hire an
influencer but are not tracking where your traffic and brand mentions are coming from, you
will not be able to effectively target your marketing — you will be advertising broadly when
a more targeted campaign could be more successful.

The good news is that if you are working with bloggers or influencers via social media, you
will be able to see where traffic is coming from (via the analytics tools offered by some
social platforms). You should keep in mind, however, that traffic should ultimately translate
into returns; meaning that it should either result in more bookings or increased activity and
engagement on your social media pages.
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All'in all, if done correctly, you can substantially boost your brand awareness and tour
package bookings by partnering with an influencer.

Any marketing you do for your tour packages needs to be as clear as possible. Any user
scrolling through your site, social media or anywhere you have information pertaining to
your tour package, should be able to quickly understand your unique selling point.

So, quickly spell out your marketing message for potential tourists and make it easy for
them to find everything they need to make a purchase decision.

Personalize Your Messaging

The customer is king and should be made to feel that way in every interaction.

If you want to give your tour business an edge, you should deliver personalized content:
from personalized emails to targeted messages. Generic emails no longer do well. In fact,
they can cause more harm than good as they convey the message that you are simply
aiming for quantity and do not fully understand your audience.

Optimize Your Website and Accept Online
Bookings

One of the first steps in promoting and selling your tour packages is to make sure your
website is optimized to sell that tour product and is able to accept online bookings. Truth
be told, your website may be your biggest distribution channel.

Every single thing you could possibly look for and find is online. Your customers are too.
That means that you should also have a dedicated web presence — mainly via your
website.

In addition to having a website to begin with, it's important that you have all the key
information about the tour package you’re promoting at the front and center of your site. A
user should be able to easily access that information and understand what your tour is
about. They should also be able to book instantly online if they decide that your tour is it.

The advantage for you is that you don’t need to be by your computer or phone 24/7: You
can accept bookings around the clock (from all over the world, in advance and short
notice), have your inventory updated in real time, and also get more bookings (since your
website is your storefront).

First impressions can play a major role in how an employer perceives you as a
candidate. What you say during the first phase of the interview can make a difference
in the outcome — in a good way or in a bad way. You don't want to come across as
awkward and lacking in social skills. Rather, you'll want to show that you have the
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professionalism and communication skills to be an asset to the company if hired.
Some hiring managers may even make a decision to reject a candidate based on

a poor first impression. For instance, showing up late or checking the phone
throughout the interview, can lead the hiring manager to perceive candidate as having
an inability to make a commitment, meet deadlines, focus, and follow-through, which
are not qualities that will impress an employer. Little things make a big difference at
this stage of a job search. That's why it's important to pay attention to interview
manners and to think through how you will introduce yourself during the job
interview. Review these simple steps for introducing yourself, with examples of what
to do and say to everyone you meet during the hiring process, so you can make a
positive

da.
Assignment 1. Think what knowledge and skills are common to all of these jobs.
Record the main requirements in a table like the one below.

Job Knowledge / skills required

G IWIN|F

Assignment 2. Translate the sentences from Ukrainian into English.
IHAYCTPitO NOAOPOKEN BBarkaloTb NOACLKOK rany3sto, ToOMy WO poboTa B Hil
BMMarae 6esnocepeaHbOro CnifIKyBaHHA 3i cnoXxmBayamn. 2. Y TYPUCTUYHIN ranysi €
6inblwe pobiT Ha 6a30BOMYy pPiBHi i MeHWe Ha Kepykw4yomy piBHi. 3. Jllogun, AKi
npaulooTb Y Typu3Mi, MatoTb rapHi NepcnekTMBM ANA Kap €PHOro pocTy: BiA,
NMOYATKOBOrO PiBHA A0 YNPABAIHCbKOrO, HAaNPUKAAA4: KOHCYNbTAHT 3 MPOAAXK MOXKe
3pobuUTN Kap'epy mMeHeaKepa TypareHuii; agmiHicTpaTop 3 NPUMMUOMY rocTel Mae
WAHCK CTAaTU MeHea)Kepom roTtento. 4. TypuCTUYHA rany3b MPOMOHYE YMUCESbHI
MOXK/IMBOCTi 3MiHM OAHIEI Kap’epu Ha iHWY, 3a/uWaOYMUCh NpautoBatM y coepi
Typmnamy. 5. Mepewkoaoto ans subopy pobotn B Typuami moxke 6yTM noCTiMHa
3aMHATICTb Y HENONyAsApPHi rognHn. 6. PoboToaaBLi TYPUCTUYHOI rany3i LIyKaloTb
nepcoHan, AKU BONOAIE NEBHUMMU TEXHIYHMMM HaBMYKAMM Ta Ma€E NeBHi ocobucTi
AKocTi. 7. Cnykb60BUi Y TYPUCTUYHIMA ranysi NOBMHHI MaATW TapHi HaBUYKK 3i
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CNiNKyBaHHA, 0OCAYroByBaHHA CMNOMWBAYiB, rapHi opraHis3auinHi HaBWYKKW. 8.
MpMeEMHa, 0XalMHa 30BHILIHICTb, €HTy3ia3m, 6aKaHHA CMiNKyBaTUCS, BBIYNUBICTL —
AKOCTI, AKi HeobxigHi ana pobiTHMKIB y BCil iHAYCTPIi Typm3my. 9. Haiibinblw BaXknuBsi
HaBMYKK pob6OTU B TYPU3MI — Lie 34aTHICTb CNiNKYyBaTUCA, iIHKOIM iIHO3EMHOKO MOBOIO.
MpayiBHUK Typu3my NOBUHEH yMIiTU nagHatn 3 nwogabmun. 10. MpayiBHUK Typusmy
NOBWMHEH MaTW AiN0OBY XBAaTKY Ta 34aTHICTb pO3BMBATM HOBI iAgel, ynpaBaATH N04bMU
AK MepPCoHaNoMm, TaK i KnieHTamn. HaBnykun pobotn 3 undpamm Ta iHbopmaLiitHumm
TEXHO/OriAMM HeobxigHi, wob cnpaBuTuca i3 ¢iHaHCOBOK CTOpoOHOK poboTn B
Typuami. 11. barato ntogen BBaXKaroTb poboOTy B Typu3Mi ramMypHOIO, asie BOHA €
Ay*Ke BMMOINMBOW, 0COHBNMBO Yepe3 Hecouia/ibHi rOAMHM Npaui i YacTi HouiBAni He
BOOMA.

Assignment 3. Study the following list of comments from people working in the
industry who were asked, “What are the most important personal qualities, skills
and knowledge requirements for your job?”

1. “I must understand how to motivate people and this means finding exactly the
right approach for each individual. The most important skills are the ability to
communicate (sometimes in foreign languages), teach others and inspire
confidence. | have to be physically fit as the job is very demanding.”

2. “I need business acumen and flair to develop new ideas and increase use of the
facility. It is important to be able to handle people, both employees and customers.
Good communication skills are important with staff and customers. Numeracy and
information technology skills are needed in order to cope with the financial and
management information aspects of the job. Finally, there is a high level of
responsibility as | am accountable for the day-to-day running of the facility and for
the health and safety of visitors and staff.”

3. “l have to be confident and outgoing whilst at work. It is important to get on well
with people and deal tactfully and diplomatically with dissatisfied customers. | am
very much in the public eye, so smart appearance and good social skills are vital.
Also important are organizational ability, business skills, competence in financial
matters and knowledge of a range of related practical skills such as cookery, food
and beverage service and housekeeping. At peak times the work is hectic and the
ability to work under pressure is vital.” 4. “Good customer service, communication
and IT skills are essential for my job. | deal with customers face to face and | need to
suggest the most appropriate products to meet their needs. It is very useful if | have
specific knowledge about a destination or resort. Attention to detail is very
important when making a booking.”

5. “Good customer service and communication skills are essential, combined with
bags of enthusiasm. Many people regard the job as glamorous, but in reality its very
demanding because of the unsocial hours and frequent stopovers away from
home.”



6. “Many people think the work is glamorous, but it is frequently very demanding
with long unsocial hours. The main requirement is the ability to communicate well
with all types of people and deal effectively with customer complaints. It is very
important to have a confident, outgoing personality and to get on with customers.
Languages are also very useful.”

The comments on knowledge and skills came from:

- a hotel manager
- a holiday resort representative

- a travel sales consultant
- a tour guide
- a skiing instructor
- an air cabin crew member.

Assignment 4. Read and analyse the text.

The travel and tourism industry is regarded as a people industry and there are a
vast number of jobs that involve dealing with customers in person, such as waiters,
resort representatives and air cabin crew to name but a few. There are many more
jobs at a basic or operative level than there are in management. The travel and
tourism industry offers good promotion prospects and many people progress from
basic jobs to supervisory and higher management positions.

Operative Level: Travel agency sales consultant Waiter / waitress Hotel receptionist
Holiday resort representative (rep)

Supervisory Level: Senior sales consultant Head waiter / waitress Front of house
manager Senior resort representative
Management Level: Travel agency manager Restaurant manager Hotel manager
Resort manager
For some people, promotion from operative to supervisory and management levels
can be relatively quick, although competition for jobs at all levels is often intense.
For example, thousands of people apply to airline companies every year for cabin
crew positions, but only a small proportion is accepted. Another feature of work in
the travel and tourism industry is the potential for changing career paths. For
example, if you work for an employer who owns a range of
facilities, such as hotels, pubs, restaurants and leisure facilities, it may be possible
to move from one to another. Even if this is not the case, there are numerous
opportunities to diversify into different areas. Finally, many jobs in the industry
involve working unsocial hours, such as holiday periods, evenings and weekends.
This may be a significant barrier for some people entering the industry as they may
not be available to work unsocial hours on a regular basis. Personal and technical
skills. The personal and technical skills and qualities required by employers vary
from job to job. However, many of the personal skills required by employers are
common right across the industry.

The list below gives an indication of the personal skills most commonly sought after
by travel and tourism employers:



- good communication skills

- good customer service skills
- common sense

- good listener

- literacy and numeracy skills

- outgoing personality

- sense of humour

- enthusiasm

- flexibility

- stamina and good health

- organizational skills

- ability to work well in a team
- smart appearance

- ability to think quickly

- willingness to work unsocial hours
- politeness.
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15.

Bailey S. Academic Writing. A Handbook For International Students. Third
Edition — Routledge, 2011. [3n1ekmpoHHsbIl pecypc]

AAAS: XKypHaun «Science» [IJIeKTpOHHBIN pecypc]

http://www.sciencemag.org/magazine
American Institute of Biological Science [9neKTpOHHbIN pecypc]

http://www.aibs.org/media-library/

American Society for Photobiology [3neKTpoHHbIN pecypc]. — Pexxum
poctyna : http://www.photobiology.org/

Bates College [9NeKTPOHHbIN pecypc]
http://abacus.bates.edu/~ganderso/biology/resources/writing/HTWtoc.h
tml

Blackwell [9nekTpoHHbIN pecypc] http://onlinelibrary.wiley.com/

British National Corpus [9NeKTpOHHbIN pecypc]

http://www.natcorp.ox.ac.uk/

Cambridge University Press [9neKTpoHHbIN pecypc]
http://www.journals.cambridge.org/archives/
Canberra. Notes on the structure of a scientific paper [9neKTpoHHbIN

pecypc]
http://aerg.canberra.edu.au/pub/aerg/edupaper.htm

Colorado University. Writing the scientific-format paper [9neKTpOHHbIN

pecypc]
http://writing.colostate.edu/guides/processes/science/pop2a.cfm
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31.

Common European Framework of References: Learning, Teaching,
Assessment. [9NEeKTPOHHbIN pecypc] :
http://www.coe.int/t/dg4/linguistic/CADR_EN.asp

D.J. Bem Writing the Empirical Journal Article Cornell University

[SnekTpoHHbIN pecypc] http://dbem.ws/WritingArticle.pdf

Designing Effective Oral Presentations [2neKTpOHHbIN  pecypc]
http://www.ruf.rice.edu/~riceowl/oral presentations.htm

EBSCO Publishing [9nekTpoHHbIN pecypc] http://search.ebscohost.com/
Elements of scientific papers and proposals [2neKTpoHHbIN pecypc]

http://www.iit.edu/~tc/paper-

elements.htm#Essay%200r%20Review%20paper

ELSEVIER (SCOPUS) [3/1eKTpoHHBIN pecypc]
http://www.scopus.com/home.url

Elsevier (3kypHa/bl OTKPbITOro A0CTyna) [21eKTPoHHbIM pecypc]
http://www.sciencedirect.com/

English  for professional communication. Oral presentation.

[9neKkTpoHHbIN pecypc] http://ec.hku.hk/epc/presentation

FREE Public Speaking Tips [9NeKTPOHHbIN pecypc]
http://www.ljlseminars.com/monthtip.htm

Guidelines for writing scientific papers [2neKTpoHHbIN pecypc]
http://www.bms.bc.ca/library/Guidelines%20for%20writing%20Scientific
%20papers.pdf

How to read a scientific research paper-a four-step guide for students and
for faculty [9NeKTPOHHbIN pecypc]
http://helios.hampshire.edu/~apmNS/design/RESOURCES/HOW READ.ht
ml

Institute of Physics [9neKkTpoHHbIV pecypc]
http://iopscience.iop.org/journals?type=archive

JSTOR [9neKTpoHHbIN pecypc]
http://www.jstor.org/action/showlJournals?browseType=collectionInfoPa
ge&selectCollection=as&

Language and learning Online [91EeKTPOHHbIN pecypc]
http://www.monash.edu.au/lls/llonline/speaking/presentations

Making  Effective  Oral Presentations [9neKTpoHHbIN  pecypc]
http://web.cba.neu.edu/~ewertheim/skills/oral.htm

Mason University. A Guide to Writing in the Biological Sciences
[9N1EeKTPOHHbIN pecypc]
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http://classweb.gmu.edu/biologyresources/writingguide/ScientificPaper.
htm

Nature Publishing Group [9n1eKTpOHHbIN pecypc]
http://www.nature.com/

Oxford University Press (Oxford Journals) [3n1eKTpoHHbIN pecypc]
http://www.oxfordjournals.org/

Proquest Dissertations and Theses [91eKTpOHHbIN pecypc]
https://www.proquest.com/trials/trialsummary.action?View=subject&tri
albean.token=0GI11NSEOQ4L0UZ20K3Z0

QPAT - natenTHaa 6a3a komnaHuu Questel [I71eKTPOHHBIN
pecypc] http://www.qpat.com/index.htm

Royal Society of Chemistry (RSC) - KoposieBckoe xuMuyeckoe
ob6uiecTBO (JKypHasibl OTKPBITOTO A0CTYyMa) [I/1eKTPOHHBIN
pecypc]
http://pubs.rsc.org/en/Journals?key=Title&value=Current
Saupe S. G. Analyzing van Helmont's Willow Experiment / Plants and

Human Affairs. [9NeKTPOHHbIN pecypc]
http://employees.csbsju.edu/SSAUPE/biol106/lectures/van helmont.htm
Springer, Kluwer [371eKTpOHHBIN pecypcC]
http://link.springer.com/

Taylor&Francis [J/1eKTpoHHBIN pecypc]
http://www.tandfonline.com/

The ACS Style Guide: A Manual for Authors and Editors, Second Edition
Edited by Janet S. Dodd [9NeKTPOHHbIN pecypc]

http://www.oup.com/us/samplechapters/0841234620/?view=usa

University of Washington. Style Points for Scientific Writing
[9NeKTPOHHbIN pecypc]
http://web.psych.washington.edu/writingcenter/writingguides/pdf/style.

pdf
Virtual Labs. The Control of Patterning in Plant Root Development

[9N1eKTPOHHbIN pecypc]
http://www.mhhe.com/biosci/genbio/tlw3/virtual labs/lab10/labs/lab10
/home.htm

Web of Science [9nekTpoHHbIV pecypc]
http://apps.webofknowledge.com/UA GeneralSearch input.do?product
=UA&search mode=GeneralSearch&SID=W2aheM4EFbHgbhODcMFB&pre
ferencesSaved=

WGBH forum network live and archived webcasts of free public lectures

in partnership with Boston's leading cultural and educational
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organizations. Presented by WGBH in association with the Lowell
Institute. [9neKTpoHHbIN pecypc] http://forum.wgbh.org/wgbh/

45. Writing a scientific paper [DNeKTPOHHbIN pecypc]
http://biology.luther.edu/paper.htm

46. Writing a scientific research article [9neKTpoHHbIM  pecypc]
http://www.columbia.edu/cu/biology/ug/research/paper.html

47. ApXUB Hay4YHBIX yOJIUMKaLUU arXiv.org [I/1eKTPOHHBIN
pecypc] http://arxiv.org/

48. Ayano matepuanbl. [DneKTpoHHbIN pecypc] www.elllo.org

49. Bngeo matepuanbl . [DneKTpoHHbIN pecypc] ted.com

50. 2KypHausibl u3gatenbctBa Annual Reviews [3/1eKTpoHHBIN
pecypc]
http://www.annualreviews.org/action/show]Journals

51. UcT Bblo (eastview) [IneKTpoHHbIN pecypc]
http://www.ebiblioteka.ru/search/simple

52. JJIEKTPOHHbBIE Ky pHaJibl U3 aTesabCcTBa Sage Publications
[3nexTpoHHBIM pecypc] http://online.sagepub.com/

Crniosapu u nepesooyuKu

53. NMpodeccnoHanbHbIM nepeBogymk PROMPT Professional 8.0 I'vraHrT.

54. CeTeBOM rpammaTnyeckuit cnpaBodyHUK Cambridge Grammar of English
CDROM.

55. CeTeBOM cnoBapb npounsHoweHunsa Pronouncing Dictionary Net CDROM 17
Ed.

56. 9neKTPOoHHbIM cnoBapb ABBY LINGVO 11, mHorosasbl4yHaa BepcuA.

57. 9neKTpoHHbIM cnoBapb Multilex Delux 6.

58. DNeKTPOHHbIM cnoBapb Multitran

59. DNeKTPOHHbIN cnoBapb KoHTeKcT 7.0 + Pycckaa Konnekums.

MaTepuranbl No NPOBEPKU FTPAMMATUKU

60. [9nekTpoHHbIN pecypc] www.flo-joe.co.uk (for Cambridge FCE and CAE
exams)
61. [DneKTpoHHbIN pecypc] www.ielts-test.com
62. [9neKTpoHHbIN pecypc] www.cambridge-efl.org
63. [DneKTpoHHbIN pecypc] www.ieltspractice.com
A-la carte - MeHI0, B SIKOMY BKasaHa LjiHa KOXHOro 6rtoga. HamnowmvpeHilwmin Tun MeHo y pecTopani
roTento, ae TypucT CaMOCTiliHO Bnbupae onoaga i3 JaHoro MEHI0.

Back of the House- cnyxba cepsicy rotentoo, po3TalloBaHa Tak, Wo6 He OyTM Ha Buay.

Bed Occupancy - pauioHanbHe BigHOLIEHHS KiflbKOCTi CnanbHUX MiCLb FOTENH0 A0 KifbKOCTi 3asiBNEeHNX
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o npoaaxy (cepenHe 3aBaHTaXeHHS).
Blanket Reservation - nnaHyBaHHA nNEBHOro 4ucna kKiMmHat (6noky) AN TYpPUCTUYHUX Tpyn.

Brunch - npunom ki nicna cHigaHky, ane ao o6iay, i 3amiHioe obuasa. TepMiH YTBOPUBCS LUMISAXOM
3nutTa cniB breakfast i lunch. TMoBHOUiHHMI 00ig Ana TypwucTiB, ki NOGNATL OOBro nocnatu.

Cabana - cnopyga Ha nnspki abo 6ina GacenHy, Tvny GyHrano, WO CTOITb OKPEMO BiJ OCHOBHOrO

Oyaieni Ta iHoai obnapHana AK cnanbH4.
Complimentary Ticket - Be3KOoLLTOBHMI npoisg.
Commercially Important Persons (gaxnuea komepuiliHa nepcoHa) - NOKyneub cneuianbHOro

OOKYMeHTa, WO Jae npaBo MOMY 3avMaTu npusifienoBaHe CTaHOBMLLE CTOCOBHO iHLUIMX Macaxupis.

Continental breakfast - nerkuii cHigaHok: yan, kaBa, Cik, Oynodka, mMacno, mpxem. YacTto HasmBalTb
dpaHLy3bKMM CHigaHKoM (kaBatkpyacaH).

De luxe - po3KilWHWIA TUMN FOTENI0 3 HOMEpPaMM NOKPALLIEHOrO NiaHyBaHHA Ta MiaBULLEHOT KOMOPTHOCTI
(mpuBaTHa BaHHa i NOBHUM cepsic).

Duty-free Goods - ToBapw, o He obknagarTbes MUTHUM noaaTKoM.
Double-up - opraHizauia cucTeMu noABIMHOIO 3acefneHHs (KoM Hes3HanoMux mogen, TYPUCTIB
3acensaTb 0AMH HOMEpP, B agMiHiCTpauii Ha creuianbHOMY CTeHai 30epiraloTbcs 2 KapTku (4eka) B

KULLIEeHbLI nig HOMEpOM uiel KiMHaTK).

Endorsement - NOBHOBaXEHHS, SIKi MONAralTb Y MOXIIMBOCTI 3aMiHUTM abo nepepeecTpyBaTu KBUTOK
ans NnoaopOXyH4oro Ha iHLUWI niTak.

English breakfast - noBHWUI CHigQAHOK, KM MICTUTBL OMITET (200 SIEYHIO) 3 LUMHKOM (IHKOMM COCUCKM) Ta
TOCTH.

Executive floor - oguH abo gekinbka noBepxiB B roteni 3 nigBULLEHNM pPiBHEM OOCNYroBYBaHHS i
[00aTKOBMMM nocnyramm ans TYPWUCTIB.

Family = Room -  cimenHuin  Homep. Po3mipy  Homepa  Oinbwi  Big ~ CTaHOApPTHOrO.

Full House (mosHuti 6yOUHOK) - TYpUCTUYHUIN TEPMIH O3Ha4yae NOBHe 3aBaHTaxeHHs rotento Ha 100%
(BCi HomepwU npoaaHi).

Free Port- nopt, Ae TypucTu MOXyTb npuabatM ToBapu Ta pedi 6e3 cnnatm MUTHUX 360piB.

Front Desk - cTinka agmiHicTpaTopa rotento, e rocTi peecTpyoTbCs. TyT MEHegKepu BUPILLYIOTb BCi
NUTaHHS TYpUCTIB oo nocesieHHsd y roteni.

Grandmaster - oguMH KoY, SKMA BigKPMBAE BCi FOCTbOBI KiMHaTK y roTeni, siki 3akpuTi 3 30BHI.
Guest History (card) - 3anuc noBHoi nporpamu nepebyBaHHA TYpUCTa, WO BKIIOYAE 3aHATTA KiMHATH,

onnarty, ocobnusi notpedbu, kpegut. (Takunm 3anuc 34iNCHIOETLCA Ha KapTKax, Y BEMUKUX roTensax gaHi
npo NoAOPOXKYHYOro 3aHoCATbCA B koMmn'toTep).



Housekeeper's Report - nuCT i3 3anncamu, WO 3HaXOAUTLCA Nig (PPOHTOdICOM, B SKOMY BiaOOpaxeHi
peanbHi BIQOMOCTI NpPO CTaH KiMHaT roTento (NpubupaHHsa, 3amiHa GinM3HW, pPEeMOHT...).

Hotel Garni - rotenb 3 o6MexeHMM CnekTpoM nocnyr, Yacto 6e3 pectopaHy (i HaBiTb 6e3 cHigaHKy ons
Typucra).

Inclusive Terms - Tapud Ha PO3MiLLEHHSA i Xap4vyBaHHS (Tpupasose).
Junior Suite- Homep 3 nigBuULEHUM KOMAOPTOM Ans  BIiAMNOYMHKY. YacTo Benuka KiMHaTa
NoKpaLleHoro nnaHyBaHHA 3 BiArOPOMAKEHUM cranbHUM MiCLEM, SIKe Y OeHb MOXHa NepeTBopuTn Y
BiTanbHIo.

Luggage Pass- «kapTa, WO [ae npaBO Typucty Ha BuHIC Oaraxy 3 rorent.

Master Key - oguH KoY, SKMIW 3aMiHIOE BCi KNHOMi Big yciX KiMHAT rotesnito Ha nosepci. Tak camo
Ha3nBaeTbCS noBepxoBui KITHO\.

Mystery Tour - npuTynok B ropax pAns TYpPUCTIB (BUKOPUCTOBYETLCA B TFiPCbKOMY TYpu3Mi).
Most Important Person - 0cob6nmBeo BaXknunea nepcoxa.

No-Show Employees - nepcoHan roTento, SKMM Mpautoe 3a po3nopsakoM, skun nepenbayae
npoBedeHHs poOIT 'y HOMepi CTpOro y 4Yac BiACYTHOCTIi  MOAOPOXYHHYOro Yy  HbOMY.

Out Of Order - kiMHaTa roteno He rotoBa [0 3acefieHHa TypucTamu 3 MNPUYMHUA  NONOMKM,
HecnpaBHOCTI obnagHaHHSA uier KiMHaTWN.

Party Ticket - rpynosui KBUTOK ans NOJOPOXKYHOUUX.

Prix Fixe - TypuCTy NpPOMNOHYETLCS MEHI0O 3 KOMIMJIEKCHMM HabopoM 3a MEeBHOK LjiHOK, 4YacTo 6e3
MOXJTMBOCTI Bnbopy.

Rack Rate - NOBHWI Tapud BapTOCTi Homepa y roteni (6e3 3HUXKOK).

Referral - cuctema OpOHIOBaHHS y rOTENbHIA MPaKTULi, KON B HOMEPI FOTENH0 3anmlLaeTbCa LOCh 3
ocobucToro MarnHa Typucta no noro HaCTynHOro npwisay.

Residentail Hotel - rotenb, Sk1iA 4OBrMIn Yac BUHAMMaBCS rOCTSAMU, TYPUCTaMUI, SKi MOXKYTb Liel roTernb
3pobuTn CBOEID BMNacHiIcTHO.

Rest House - HeBeNuKnn roterne, TMny npueaTHOro CeKTopy.

Revalidation Sticker - ogiliiHa HanNNc Ha NTLOTHOMY KYMOHI 03Ha4Yae HoBe BPOHIOBAHHS, Sike MOBUHHE
oytu 3pobrneHe.

Room Board- iHdopmauia npo rotenb 'y HOMepi  (ymoBW, CepBIiC, MOXIMBOCTI).

Safe - Deposit Boxes - iHaMBigyanbHa CeKUid B CXOBMLi, €& TypucCT Moxe 3b6epiratM LiHHOCTI,
rOTiBKOBI rpoLui Ha yac NPOXXNBaHHS y roteni.

Service Charge (uiHa 3a nocnyeu) - 3a3smyan Big 10 go 20 BigcoTKiB AO0OAETLCA OO0 paxyHKy Ans
onnaTtu npadi cnyxou cepsicy roTento.



Skipper - ricTb roTent, TYpWUCT, $HKMN BUIXaB TaWKOM, 3anULUMBLUM  HEOMMAYEHUN  Yek.

Stand by (oy4ikyeaHHsT) - TYpUCT, y SIKOro Hemae NiaTBepaXeHol BPOHI, ane AKMN Yekae B aeponopTty
MOXIMBOCTI BUMbOTY, AKWO MOCagouHI Micud B MiTaky 3'ABNATLCA Yy Npodaxi B OCTaHHIO XBUIUHY.
Barato aBiakomnaHii MNpPOMOHYOTb AyKE HU3bKI LiHW AN TakMx nacaxupis, MNOOOPOXKYOUUX.

Tourist Class - Takox Ha3“BalTb EKOHOMIYHWUIA Krac. Y HOMepi Takoro Kracy TypucT He Mae ocobucToi
BaHHMW.

Transient Hotel - rotenb Ang TpaH3MTHUX MOOOPOXYIOUUX, AKi 3YNUHAIOTLCA B rOTemMi Ha KOPOTKUK
TepMiH no Aoposi B iHWWA rotenb (nocTinHe micue BiOMOYMHKY).

Very Important Passenger, VIP (Oyxe eaxnueuli nacaxup) - NOAWHA, TYPUCT, SIKOMY HagawTb
ocobnuBy yBary Ta cepBic.

IHO3eMHiI abpesiaTypm, TIyMayeHHs CKOpPOYEeHb.

(Translated from Ukrainian by Ye. I. SKYVORTSOVA) 1. BenaH 3. T. Ocob6eHHOCTM POpPMMPOBAHMA HOBbIX
TEPMMHOCUCTEM (Ha MaTepurane aHrIMIACKON N PYCCKOM TEPMUHONOTMN MEXKAYHAPOL4HOTO Typmusma): Auc. ...
KaHa. dunon. Hayk: 10.02.20 / UIHCTUTYT IMHIBUCTUKU U MEXKKYNbTYPHON KOMMYHMKaLMM MOCKOBCKOrO roc.
06.. yH-Ta. — M., 2009. — 194 c. 2. lyposuny A. M. OpraHmnsauma Typusma. — CMN6: MNutep, 2009. — 320 c. 3.
KnumeHko H. ®., Kapninoscbka €. A., Kucaok /1. M. AnHamiyHi npoLecsM B Cy4aCHOMY YKpPaiHCbKOMY
NeKcnkoHi: MoHorpadis. — K.: BugasH. Aim Omwutpa byparo, 2008. — 336 c. 4. Manesuy J1. [.
TepmiHonoriyHe 3ano3mMyaHHA: NPUUNHK, Axkepena, GYHKLUT // YKpaiHcbKa TepmiHonoria i cydacHicTb: 36.
Hayk. np. / Bian. pea. /1. O. CumoHeHKo. — K.: KHEY, 2005. — Bun. VI. — C. 56-61. 5. OrueHko W. MIHo3eMHble
31eMeHTbl B PYCCKOM A3blKe: MICTOPUA NPOHUKHOBEHWA 3aMMCTBOBAHHbIX C/IOB B PYCCKMM A3bIK. — K.: Tun.
BoHaapeHKo u MHesgosckoro, 1915. — 136 c. 6. Mucapescbkuii |. M., PabeB A. A. MaTepianbHO-TexHi4Ha
6asa rotenis: MigpydyHuk. — X.: XHAMI, 2010. — 286 c. 7. CumoHeHKo /1. O. YKpaiHCbKa HayKoBa
TepmiHonoria: cTaH Ta nepcnekTuen po3sutky / /1. 0. CUMoHeHKOo // YKpaiHCbKa TepMiHOOrIA | cydacHicTb:
36. Hayk. np. — K.: KHEY, 2001. - Bun. IV. — C. 3-8. 8. Ctuwos O. A. YKpaiHCbKa NeKcuKa KiHua XX cTonitTa
(Ha matepiani moBu 3acobiB macoBoi iHbopmauii). — 2-re Bua., nepeobn. — K.: Myrauy, 2005. — 388 c. 9.
MyHiH I. B. Ta iH. YNpaBAiHHA cyd4acHMM roTenbHUM Komnaekcom: Hasu. noc. / 3a pea. C. I. [loporyHuoBa. —
K.: Nipa_K, 2005. — 520 c. 10. Xonnosei Ax. K., Teinop H. Typuctudecknin 6isHec / MNep. ¢ 7-ro aHrn. m3a,. —
K.: 3HaHHA, 2007. - 798 c.

A66peBunaTtypbl



Ha aBunabunertax:

=  MR/MRS - mister/mistress - B3poc/blit/as naccaXxup/ka ¢ onnadyeHHbIM oTAebHbIM MECTOM B CaMOJIETE, MUTAHUEM U
baraxowm;

= CHD - child - pebeHok fo 12 neT ¢ onfavyeHHbIM 0TAEIbHLIM MECTOM B CaMOJIETE, NMUTAHMEM U Haraxxom;

= INF - infant - pebeHok ao 2-x net BE3 mMecTta B camoneTte, BE3 nutaHust u BE3 6araxa;

=  OW - one way - 6uneT B 04HYy CTOPOHY;

= Y wwm N - nepener s3kKOHOMUYECKNM KJ1acCcoM;

=  Cwwm B - nepenet 6u3Hec-knaccom;

=  F - nepenert nepBbiM K1accom;

= SVO - asponopt LUepemetbeBo (Mocksa); VKO - asponopT BHykoso (Mocksa), DME - lomoaenoso (Mocksa), ZIA -
XykoBckuii (Mocksa). A66peBMaTypbl Apyrix asporiopToB MOXHO Y3HaTb Ha caite World Airport Codes.

B oTene:

=  HV, HV-1, HV-2 (B Ha3BaHuwu oTens) - holiday village - oTenb, COCTOSIUMI U3 KOTTEMKEN UM BUIJ, Pa36pocaHHbIX
no Tepputopumn. HV-1 cooTBeTCTBYET 3B€3AHOCTU oTens 4-5*%, HV-2 - 3se3gHocTn 3-4%;

=  Apts, Ap. Htl. (B HazBaHuK OTens) - anapT-0Tenb, OTeNb C anapTaMeHTaMn: B HOMepaXxX eCTb KYXHS U KYXOHHble
NPUHAANEXHOCTW, MHOrAA CTUpanbHas MallnHa.

=  WiFi - Wireless Fidelity - 6ecnpoBoaHoi AocTyn B VIHTEPHET;

=  LAN - Local Area Network - poctyn B IHTEpHET Yepe3 NoKanbHYo CeTb;

=  AOH (Ha TenedoHHOM annapaTe) - aBTOMaTUYECKMIA ONpeaenuTeb HOMEpa;

=  IDE-TenecdoH (NpemMmylLecTBeHHO B oTensix Tannanaa), mk. IDB-TenedoH - TenedoHHbI annapat ¢ AOHoM u
UMpOBbLIM aBTOOTBETHMKOM;

=  IDD-tenedoH - International Direct Dialling - TenedoH ¢ BO3MOXHOCTbIO NPSIMOro Habopa MexayHapoAHOro Homepa
(a He yepe3 onepaTopa Ha peceniueH oTens);

=  LCD (06bl4HO O TeneBusope) - Liguid Crystal Display - NNOCKUI XWAKOKPUCTANTMUYECKUI 3KPaH, TakxKe MniasMeHHast
naHenb.

Pa3mMelleHue:

=  DBL (2 B3P) - double - cTaHAApPTHbIV ABYXMECTHbI HOMEP AJIsi Pa3MeLLEHNS ABYX B3pPOC/IbIX;

=  SGL (1 B3P) - single - cTaHAapTHbI OAHOMECTHbIN HOMEp ANS Pa3MeLLEHNS OHOO B3pOC/IOro;

=  EXB - extra bed - pononHuTenbHoe cnanbHoe MecTo. B ctaHaapTHOM HOMepe npeaocTasnseTcs Tonbko OAHA aon.
KpOBaTb;

=  DBL+EXB (3 B3P) - double plus extra bed - CTONMOCTb CTaHAAPTHOIO ABYXMECTHOIO HOMepa ANs pasMelleHus Tpex
B3pOC/bIX (OAMH B3POCSbI pa3MeLLaeTcs Ha AoM. KpoBaTu);

=  SGL+CHD (1 B3P + 1 PEB) - single plus child - ctaHaapTHbIi ABYXMECTHbIN HOMEP ANsi pa3MelleHns 1 B3pocioro u 1
pebeHka;

=  SGL+2CHD (1 B3P + 2 PEB) - cTaHZapTHbI ABYXMECTHbIN HOMEp ANsi pa3MeLleHnsi OAHOro B3POC/IOro M ABYX AeTei
(oovH 13 peTelt pa3MellaeTcs Ha oM. KPoBaTH);

=  DBL+CHD (2 B3P + 1 PEB) - cTaHAapTHbIIN ABYXMECTHbI HOMEpP A/ pa3MelleHns 2 B3poc/bix U 1 pebeHka
(pebeHok pa3melLaeTcs Ha AoM. KpoBaTu);

= DBL+2CHD (2 B3P + 2 PEB) - cTaHAapTHbI ABYXMECTHbI HOMEP ANs pa3MeLLeHns 2 B3pPOC/bIX U 2 AeTel (aetu
pa3MeLLalnTCcs Ha AOMNOHUTENBHOW KpoBaTHh).

= DUS - double use single - nByXMeCTHbI HOMEp AN OAHOMECTHOrO UCMOMb30BaHMS.

=  ROH - run of the house - HoMep 6e3 KOHKpeTU3auMmn ero Tmna v (Wnn) pacnonoxeHns (BmMaa n3 okHa u T.n.), T.e. no
Bbl6OpYy oTens.

MaHcHuOoH:

= RO - room only - pa3MelleHune 6e3 NuTaHus;

= BB - bed & breakfast - TonbKo 3aBTpak;

= HB - half board - nonynaHcWoH: 3aBTpak U yXuH (LuBeackuin cton), 6ecnnaTtHo Yai, kode, Boaa Ha 3aBTpak;

= HB+ - half board plus - NnonynaHCMOH: 3aBTPaK U Y>XMH (LIBEACKMI CTOM), NJIKOC a/IKOrosibHble U 6e3anKorosbHbIe
HanWTKM MECTHOrO NMPOM3BOACTBA BO BPEMS MpuéMa NuLLu;

=  FB - full board - nonHblli NaHCUOH: 3aBTpaK, 06ea un yuH (LBEeACKMI cToN);

=  FB+ (EFB) - full board plus (extra full board) - nonHbIN NAHCWMOH: 3aBTPaK, 06ea 1 Y>XuH (LUBEACKUIA CTON), NIIOC
HanuTku (B psiae oTeneil NMBO M BMHO) BO BPEMS MpUeMa NULLYK;

= Al - a/l inclusive - "Bce BKMOYEHO": MOJHbIN MaHCUOH, a/TIKOrOJIbHbIE U 6E3aNIKOrO/IbHbIE HAMUTKU MECTHOMO
Npou3BOACTBa;

= UAI (Ultra All inclusive) = SAI (Superior All inclusive) = SAIVIPS (Superior All Inclusive VIP Service) = NWI (New
Wave Inclusive) = MAI (Mega All Inclusive) = AEAIL (All exclusive All inclusive) = DLAI (Deluxe All Inclusive)
= MSAI (Maximum System All Inclusive) = VIPAI (VIP CLASS All inclusive) - All inclusive nitoc UMNOpTHble
CMUPTHbIE HAMWUTKN U AOMNOJSIHUTENbHbBIE YCIYTM HA YCMOTPEHWE aAMUHUCTPaLMK;

= HCAI - High class all Inclusive - Bce 6ecnnaTHo, KpOMe MarasuHoB, TesledoHa, Bpaya, NapukMaxepcKomn, HEKOTOPbIX
BOAHbIX BUAOB CropTa W NMOABOAHOMO NiaBaHus;

BanroTa:

RUB - poccuiickuii py6nb DOP — 1OMWHUKQHCKWUI Neco MXN — MeKcu


http://www.world-airport-codes.com/

USD ($) - nonnap CLLA
EUR (€) - eBpo

BYN - 6enopycckuii pybnb
BGN — 6onrapckuit nes
BRL — 6pa3unbckuii pean
HUF — BeHrepckuit hopuHT

GEL - rpy3vHcKui1 lapu

EGP — ervnetckuii byHT

ILS — 13paunnibCKMi HOBLIW LIEKENb
IDR — nHAoHe3wuicKas pynusi

CNY — KuTalCKuiA 10aHb

CUP — ky6UHCKMI Neco

MUR — MaBpuKuicKasi pynusi

MVR - mManbaueckas pybus

Mepener

No show - HesiBka naccaxxupa Ha peic (unm rocts B otenb) 6e3 npeaynpexaeHust. O6bIuHO BeYeT WTpadHble
CaHKLUMW - HAaNpUMep, aHHyNauM0 06paTHOro BueTa B Clyyae HeSIBKM Ha PeNC K MECTY OTAbIXa UM aHHYNISLMIO BCEX
nocseayowmx aBuabuneTos B Cllydae HESBKU Ha NePBLI CEFMEHT NepesieTa C nepecagkoi. Ecim roctb He sBuUcs B
oTenb B AeHb 3ae3aa 6e3 npeaynpeXxaeHuns, O4eHb YacTo aHHyMpyeTcs GpoHb HOMEepa 1 onJaTa He BO3BpaLlaeTcs.
CronoBep - stopover - nepecagka B TPaH3UTHOM MyHKTE MPOAOKUTENBLHOCTLIO 6onee 24 Yacos.

Lost & Found/Lost Property (6t0po HaxofoK) - CToiika B a3pornopTy, KyAa cieayeT 06patuTbCsl, eC/iN Ball Harax
He NpubbIN B MECTO Ha3HAYeHMs, @ TakxKe ecim Bbl MOTEPSIM YTO-TO B a3ponopTy. Ecnm Bbl 3abbinm 4To-TO Ha 60pTY
camoneTa, HeobxoamMMo obpallaTbCs B aBMAKOMMaHMIO.

CrtpaxoBaHue

CTpaxoBasi CyMMa - CyMMa MOKPbITUS MEANLIMHCKMX PacxofoB B Clydae HaCTyMnIeHUst CTPaxoBoro ciyyas ans
ofHoro Typucta. CTpaxoBasi CyMMa 06bl4HO 3aBUCUT OT CTPaHbl M yKka3aHa Ha 6naHke CTpaxoBku. MeanumHcKas
CTpaxoBKa BXOAMT B MOJHbIA NakeT Typa, AONOSHUTENbHas onnaTa He TpebyeTcs.

CTpaxoBasi MIPpeMus - B3HOC 3a 3aK/lYeHNe AOMONHUTENBHOW CTPaxoBKM, HanpuMep: CTPaxoBKK OT HeBblneTa, VIP-
CTpaxoBKuW. PasMep B3HOCA 3aBUCUT OT BE/IMYMHBI CTPAaXOBOW CYMMbl.

CTpaxoBKa OT HEeBbIJIETA - CTPaXxOBaHWe pPacxofoB, CBsS3aHHbIX C OTMEHOMN noe3aku 3a rpaHuly. CTpaxoBble cryyan
1 HeobxoaMMble A BO3MELLEHUSI PaCXOA0B OKYMEHTbI NepedncneHbl B pasaene "CTpaxoBaHue" no Kaxzaoun cTpaHe.
Mo HekOTOpbIM CTpaHaM, 0cobeHHO CTpaHaM EBpocoto3a, cTpaxoBka OT HeBblneTa siBnseTcs 0bs3aTensHon (npu
MOKYyrKe MOJIHOro nakeTa) U OTMeHe He MoANexuT. Ee CToMMOCTb He BKJIIoYeHa B CTOMMOCTb MakeTa U oniavnBaetcs
OTAENbHO.

6e3ycioBHas ppaHLIM3a - YCTaHOB/EHHAs CyMMa MMHUMaJIbHbLIX PacXOZ0B, KOTOpasi BbIYMTAETCS U3 CTPaXxOBOro
BO3MeLLEeHNs BO BCEX ClyyasiX.

ycnoBHas c¢paHLuM3a - ecim pasmep yulepba (NMOHECEHHbIX PAacXoA0B) He NPEBbIWAET aHHY CYMMY, CTpaxoBoe
BO3MellleHue He BbinnaunsaeTtcs. Ecnn pasmep yuiepba 6onblue AaHHOW CYyMMbI, TO CTPaxoBOe BO3MeLLeHNe
BbIMN/IaYMBaETCsl B NO/IHOM 06beMe, 6e3 BbIMETOB (Kak B C/lydae ¢ 6e3ycrioBHOM (paHLLn30i).

B oTtene

YeK-UH - check-in - 3aceneHue B oTeNb. B 6onblumnHcTBe oTenel 31o 14.00-15.00. Bo3MoxkHo 6onee paHHee
3acefieHne, ecnin OTeNb He NOJSIHOCTLIO 3aM0JSIHEH, U B HEM eCTb NMOArOTOBJIEHHbIE HOMEpa.

yeKk-ayT - check-out - Bble3[/BbINMUCKa U3 OTENSI, PacyeTHbIN Yac. B otensx Typuum u Ervnta - 12.00. K aToMy
BpPeMEeHN HeobxoanMo 0cBo60AUTL HOMEP, OMIaTUTb AOMNOHUTENbHbIE YCIyr. YacTo aeicTeue nporpamMmbl "Bee
BK/IIOYEHO" 3aKaHuMBaeTcsa Takke B 12.00 B AeHb oTbe3ga. MNpoaneHune npebbiBaHns B 0TeNe BO3MOXHO 3a
[OMONHUTESbHYIO NNaTy. B oTensx Apyrvx CTpaH pacyeTHbI Yac MoxeT 6biTb 1 10.00, 1 11.00, 1 nosxe 12.00.
PekoMeHzyeM nepen noe3akon 03HakoMUThCs ¢ MaMsaTkolM TypucTano BeIbpaHHON CTpaHe, rae npueeaeHa
MHdOpMaUMs 0 BDEMEHW 3aceNeHnsi U BpeMeH Bble3aa.

peceniuH (peceniueH, peLenLuH, peLenums) - reception - CTovika agMUHUCTpaTopa B oTene. Kpome odopmneHms
BCEJIEHUS-BbICENEHWS], Ha PECENLUH BO3MOXHO TakKe 3aKa3aTb SKCKYPCUIO, CTONMK B PECTOPaHe, YCIyru cna-LeHTpa,
HSIHWU, BOCMO/b30BaTbCs cedom 1 T.4.

anrpeip - upgrade - NnpeaocTaB/iEHNE FOCTIO HOMEPa KaTeropuen Bollle, YeM 3a6pOHMPOBAHHLIA U3HaYabHO
(HanpuMep, anrpeia cTaHgapTHoro Homepa Ao deluxe). Takke MOXET 6bITb anrpeia MecTa B caMoneTe/noesae,
anrpeiia TpaHcdepa ¢ rpyrnnoBoro o MHAWBUAYaSbHOMO, anrpeit] naHcuoHa U T.4. MHorve oTenu NpeaocTaBnstoT

AED - aupxar
SCR - celilwe

THB — Talcky

TRY - Typeuk
CZK — yelLlck:
LKR — wpm-n:


https://www.tez-tour.com/mem.html?countryId=1104

anrpeiabl 6ecniaTHO Ans BCEX UM HEKOTOPbIX KaTeropuii roctel (Hanpumep, MOSIOAOXKEHOB), CMIMCOK TakUX OTenen
MOXXHO MOCMOTpeTh B pasaesne "Moaapku”. Takke BO3MOXKEH anrpen HoMepa UM naHcuoHa no npuesae B oTeNb 3a
He6o/bLUYIO AOMNNaTY - Kak MpaBusIo, 3TO GbIBAET BbIrOAHEE, YEM U3HAYaIbHO 6POHMPOBAaTL HOMep 60J1ee BbICOKOW
KaTeropum.

= standard room - cTaHOapTHLIN HOMEDP B OTENE, COCTOSALMM U3 CMafibHU U COBMELLIEHHOIO CaHy3na.

=  suite (CBMT) - HOMEp, COCTOSLUMI U3 HECKOJIbKUX KOMHAT.

=  Bwnna, 6yHrano, wane - vila, bungalow, chalet - Buabl KoTTEaXEN.

" MATMHO - Patio - BHYTPEHHWI ABOPUK B MCMAHO-MaBpUTaHCKOW apXUTEKTYpe.

=  sea view (4acTo He NepeBOAMTCS) - BUA Ha MOpe.

= twin bed - gBe oanHakoBble KpoBaTH, 06bIYHO B HOMepe standard unm family. MoryT 6bITb CABUHYTbI MM pa3aeneHsl
TyMGOUKOWA.

= french bed - aBycnanbHas kpoBaTh ("dpaHuy3ckas"), no eBponenckum craHaapTaMm 140-160 cM B WMPUHY.

=  king-size bed - TpexcnansHas kposaTb (180-200 cM B WwupuHy). MHoraa kpoeaTb 160-180 cM B WnpuHY
Ha3bIBAETCS queen size.

= 6atnep - butler - nBopeukuii (B 0TeNsIX U HoMepax kaTteropun VIP).

=  room service (06bIYHO He NepeBoanTCS) - A0CTaBKa B HOMep. Kak npaBuio, Npon3BoaMTCs 3a AONONHUTENbHYIO
nnarty.

=  turn down service - NOAroTOBKa KpoBaTK KO CHY (AOMOSIHUTENbHAs YCyra B HoOMepax kateropun VIP).

=  baby cot, crib (4acTo He nepeBoaMTCSs) - AeTCKas KpoBaTka B HOMEP, NO 3anpocy, MHOrAA NaTHO.

= extra bed - gononHuTenbHas KpoBaTh B HOMEP, HanpuMep, TpeTbs Npu Hannumu twin bed. Kak npasuno, He
NOJSIHOLEHHAs KpoBaTb, @ packiafyLlka uian KylueTka.

"  WHAWBUAYANbHbIA KOHAULIMOHEP - PEXMM U BpeMsl paboTbl YCTaHABAMBAETCS TYPUCTOM MO XKenaHuio, 06bIYHO C
NMOMOLLbIO My/bTa AUCTAHUMOHHOIO YrpaBieHus.

"  LeHTpasibHbli KOHAULMOHEP - YNPaBSETCS LLEHTPaIN30BaHHO, BPeMS paboTbl YCTaHABNMBAETCS aAMUHUCTpaumen
oTensi B 3aBUCMMOCTU OT MOroAbl, BpeMeHU roaa v T.4. Kak npaBuio, TYpUCT MOXET BKIIOUNTb-BbIKIOUNTb
LIEHTpasbHbIN KOHAMLMOHEP, a TakxKe YCTaHOBUTb HYXKHYIO TEMNEPATYpPY C MOMOLLbIO MyfibTa YNpaB/eHUs Ha CTEHE,
HO VMHOrZA BCTPEYAOTCS KOHCTPYKLUMM 6€3 BO3MOXHOCTV UHAMBUAYANIbHOW HAaCTPONKU.

" A NA KapT - 3 /a carte - [ONONHUTESbHBIN pecTopaH (M1 pecTopaHbl) B OTESE CO CMEUManM3MPOBaHHON KyXHeN -
HanpuMep, UTanbsHCKUN a la carte pecTopaH, TypeuKkuii, MeKCUKaHCKUA, 6apbekto, pbi6HbIV U T.4. B oTanune ot
rMIABHOTO PECTOpaHa, 06bIYHO OTKPLIT TOILKO Ha YXKMHbI U HE KaXXabli AeHb. LLIBEACKOro CTosa B Takux pectopaHax
HeT, Bblbop 67104 NpeaoCTaBNseTCs NO MeHo (4 /a carte B nepeBoae ¢ hpaHLYy3CcKoro M ecTb "no MeHw"). ns rocren
C NaHcMoHOM Al 4acTo ecTb BO3MOXHOCTb 6ecnnaTHoro nocelleHuns 1-2 pectopaHos a la carte B Heaeno, no
npeaBapuTenbHOM 3anucu.

=  [eTCKoe MEeHI0 B PeCTOpaHe - YrofioK LUBEACKOro CTofla Ans AeTei 2-12 neT ¢ 6onee aveTndeckumu 6aogamu:
OTBapHbIMK, @ He XapeHbiMK, 6e3 fobaBneHns OCTpbIX NpUNpaB, COycoB U T.A. YacTo CTON C AETCKMM MEHIO AenaeTcs
6onee HW3KkMM, 4TOOBLI AETM MOMIM CaMu HaknaabiBaTb cebe efy. ACCOPTUMEHT AETCKOr0 MeHI0 06bI4HO MEeHbLUE, YeM
LUBEACKOro CToNa Afst B3pOC/bIX. [JeTCKoe MeHI0 He NpeaHa3HayYeHo ANs PyAHbIX AeTel U He npeanoniaraeT Hanmuns
[ETCKOro nNuTaHus.

=  baby corner B pectopaHe - cneumanbHO OTBefieHHbIN CTOM B [N1aBHOM pecTopaHe ANs HYXZ, rPYAHbIX AeTel, rae
MOXHO MoforpeTb 6yTbINOYKY C MOIOYHON CMEChio UM AETCKOE NWUTaHue, caenaTth nope B 6neHaepe u T.4. B
HEKOTOPbIX OTENsX, OPUEHTUPOBAHHBIX Ha OTAbIX C AeTbMU, B baby corner 6biBaeT AocTynHO 6aHOYHOE AeTckoe
nuTaHue u Kawwu. NMoapobHee 0 BO3MOXHOCTSAX OTeNEN pa3HblX CTpaH AN Manblllei oT 8 MecsueB A0 3 NET MOXHO
y3HaTb B pasgene «OTAbIX C AeTbMU».

=  Garni (06bl4HO hotel garni unu garni hotel) - oTenb, B KOTOPOM OTCYTCTBYET pecTopaH U Apyrve npeanpustns
nuTaHus. Kak npaBunno, roctsM NnpeanaraeTcs TOMbKO Houfer, a 3aBTpak He npeaycMoTpeH. MoryT 6biTb pasnnyHbiX
KaTeropui, BnnoTb A0 4%; Kak NpaBuIIo, LEeHbl B HAX HUXeE, YeM B 06bl4HbIX OTensix. LLUnpoko npeacraBneHbl B
EBpone, 0cobeHHO Ha ropHONLKHBLIX KypopTax. OT dpaHuy3ckoro cnosa garn/ (AoM ¢ MebnnpoBaHHbIMM KOMHaTaMu).

= PaK-pewT - rack rate - "ueHbl ¢ NONKM" - odmumanbHble LeHbl Ha pa3MelLeHne B oTene, 6e3 CKMaok (CE30HHbIX,
KOpMOpaTUBHbLIX U T.A4.). OBbIYHO BbIBELIEHbI HAa peuenunn. Kak npaBnnio, 3Ha4MTeNbHO OT/IMYAOTCS OT KOHTPaKTHbBIX
LeH TyponepaTopa.

= Rent-a-car - npokaT aBToMobunen. Bctpeuaetca Takke rent-a-bike (npokat Benocunenos) u ap.

Mrpbl, pa3BneyeHus, cnopr

= aHuUMaums - animation - pa3snekaTeNbHble NPOrpaMMbl B OTENSX, KOTOPbIE NPOBOASTCS NpodeccMoHanbHbIMU
"MaccoBukaMm-3aTeliHnkamn". OBbIMHO 3TO Urpbl HA CBEXEM BO3AYXE, CMOPTMBHbLIE MEPONPUSTUS, LWYTINBbIE
COPEBHOBaHWSI, YPOKM TaHLLEB W Ap. AHMMaLMs BbiBaeT AHEBHas U BEYEPHSsi, B3pocnas U AeTckas. MpoBoanTcs Ha
HECKOJNIbKUX $3bIKax, B KPYMHbIX OTENSAX €CTb aHMMaLUMs Ha PYCCKOM s3bIKe.

= 6oyua (MHoraa 6ouue) - boccia - vrpa, 3apoamBsluasics elle B [ipeBHel Mpeuunn. B coBpeMeHHOe BpeMsi B HEE UrpatoT
OT 2 10 6 UrPOKOB, KOTOpPbIE AENATCS Ha 2 KOMaHAbl. Y KaXx o — CBOW LBET Msiueld. benblit HasbiBaeTCs Lenblo U
YKIaAbIBaeTCs y caMoro Kpasi nosisi. Urpok nobbIM OCTYMHBIM eMy cnocob0M CTapaeTcst KUHYTh TSKENbI KOXaHbIN
LIap Tak, YyTobbl OH 6nvdxe ner k uenu. U Tak o nocnegHero 6pocka. Mocne 3Toro NOACUMTLIBAIOTCS OUKY.
BbiMrpbiBaeT Ta KoMaHAa, KoTopasi 60/bLie CrpynnupyeT CBOMX MeTaTesbHbIX Opyauii Bo3ne uenu. MoapobHee MOXHO
nounTaTb 34€eCh.
Ha 6044y noxoxu Taroke paHLy3CKUiA NeTaHK U aHrIMIACKUIA NayH-B0YINHT.


https://www.tez-tour.com/gifts.html
https://www.tez-tour.com/restType.html?id=23
http://ru.wikipedia.org/wiki/%D0%91%D0%BE%D1%87%D1%87%D0%B0

=  [AapTC, APOTUKM - darts - Urpa Ha METKOCTb, B KOTOPOU TpebyeTcs MeTaTb KOPOTKUE OMEPEHHbIE APOTUKM B MULLEHD
Ha CTeHe.

= CKBOW - SquUash - 6In3Kni poACTBEHHMK TEHHMCA, TOIbKO BMECTO CETKM - FlyXasi CTeHa. [lBa Urpoka rnooyepesHo
OTOMBAIOT paKeTKaMu MsY B CTEHY, CTapasicb, YTO6bl COMEPHMK He MOr MapuMpoBaTh yaap.

= CHYKep - snooker - pa3HOBUAHOCTb Urpbl Ha Bunbspae (Tak xe Kak nyn v "nupammaa™).

= KBaAPpOUMKN - guad bike - He6OMbLLON YETbIPEXKONECHBIN MOTOLMKI MOBbILLEHHOW NPOXOANUMOCTU U YCTONYMBOCTM.
Mcnonb3yeTca ans cnopta v oTabixa. Apyrue Ha3sauus: ATV (Al Terrain Vehicle, TpaHCNOpPTHOE CPeacTBO Ans e3/bl
no 6e340poXbi0), MOTOBE3AEX0A, MUHU-BE3AEXOA.

=  "6aHaH" - banana - kaTaHve Ha 60MbLION HaayBHOWN Noake B popMe 6aHaHa, NpyBsS3aHHOW K KaTepy. YYacTHUKM
KaTaHWUS cagaTcsa Ha "6aHaH" BepXxoM.

=  rambyprep - hamburger - xaTaHve Ha 60MbLIOM HalyBHOM KOJiece, NPMBSA3aHHOM K KaTepy.

= CHOPKJIMHI (CHOPKEJIMHT) - snorkeling - NOABOAHOE NSiaBaHUE C MAacKoW U TPy6KoW. BennkonenHsiM MectoM Asist
CHOPK/MHra SBAATCS ManbauBbl, A€ NPAKTUYECKW KaXKAbIM OCTPOB MMEET CBOM AoMalHui pud B 10-20 MeTpax oT
6epera.

= palBMHr - diVing - NOrpy)XeHWe C akBasaHroM. "Mekkon"
Kopannamu u pegkvumun Bugamn phbib.

= padTUHr - rafting - cnnas No pekaMm, BU aKTUBHOIO OTAbIXa U 3KCTPEMasibHbIM BUA CnopTa. HeCMOTps Ha TO, YTO
TEPMUH NPOUCXOAWT OT aHr. raft - NNoT, pachTUHIOM YacTO Ha3bIBAETCS CMJ/laB Ha HaliAapkax, kaHo3, kaTamMapaHax,
HadyBHbIX PE3MHOBBIX I04Kax W Ap.

= KasiK - kayak - T0 Xe, UTo 1 6alpapka: y3kas fierkasi U1 MaHeBpeHHas CropTUBHAas NI0A4Ka, 3aKpbiTast CBEPXY, C
[ABYXJIOMACTHbIM (ABYCTOPOHHMM) BeCioM. CNOpTUBHbIE Kasikn BMeLLAIOT A0 4 rpebuoB, a Kaskv Ans oTabixa u
Typu3Mma - KaK npasuio, OQHOIO WK ABYX, peako TpeX. YacTo KaskoM Ha3blBaeTCs OAHOMECTHas uenbHas foaka, a
6ariapKoii - AByXMeCTHasi, cbopHasi, Ha KapKace W3 AepeBa M MeTasfa, 06TsHyTast BOAOHENPOHMLIAEMbIM
MaTepuasnom.

= KaHO3 - Canoe - y3Kas 1 nerkas cnopTuBHas NI04Ka; OT Kasika OTIMYaeTcs TeM, YTO He 3aKpbiTa cBepxy, u rpebns
OCYLLIECTB/ISIETCS! BEC/IOM C OAHOM JIONacTbto NMOMNepPEMEHHO C NIEBOrO M NpaBoro 6opTa.

=  aKkBaa’pobuKka - agua aerobics, aquagym - BbINONHEHNE Pa3NIMUHbIX YNPAXKHEHWI B BOAE MOA MY3blKY C 31EMEHTaMM
nnaBaHUs, MMMHACTUKWU, PacTsHXKKM M CUJIOBbIX YNpaXkHEHUIA. Tak Kak Boga B 700 pa3 nnoTHee BO3ayXa, Harpyska Ha
MbILLLbI MOMYYaETCs BbILE, YEM MPU 0BbIYHOWM aspobuke; KpoMe Toro, TeMnepaTypa Bofbl B 6acCeliHe HuKe, YTo
NMO3BOJISIET OKMUraTh 60JbLLE Kanopuii. AKBaaapobuka CTUMYIMPYET LMPKYSALUMIO KPOB M IMM(bI, YKPENASeT
AblXaTeNbHY0 CUCTEMY, aKTUBU3NUPYET 0OMeH BeLLecTs.

=  Taiickuii 6okc (Tain-60) - BUA HaUMOHaILHOrO 60€BOr0 UCKYCCTBa TannaHaa, BKOUAIOLLMI SHEPrMYHbIe yaaphbl
HOraMmn U pyKaMu. S1eMeHThbl Tai-60 3pheKTUBHO MCMONb3YIOTCS B PUTHECE, MO3BOSISS OKUraTb Kanopum u
TPEHMPOBATL MbLILbI HOT, PYK, FpyAu, Nnedesoro nosca, 6eaep.

*  nunarec - pilates - TMMHacTVKa, pa3paboTaHHas A-poM M.MunatecoM. BkoyaeT 3neMeHThI Hory, BOCTOUHBIX 60eBbIX
MCKYCCTB, MEAUTALMM, PACTSDKKY, YNPaBXHEHUS Ha MMOKOCTb, paBHOBECHE U Ap. B oTanume oT TpaanUMOHHBIX
MEeTOAMK a3pobukn 1 PUTHeCa, yNpaXKHEHUS B NUNaTece BbIMOMHSAIOTCS MEASIEHHO, COCPeAoToYeHHO, 6e3
HanpsKeHWsl, CO CMOKOMHbLIM POBHbLIM AblXaHWEM. Harpy3ka HanpassieHa B NepByto ovepeab Ha rinyboko
pacrnonoXxeHHble, HeKpYrHble, cnabble rpynnbl MbllWL. MunaTec NoAXOAUT ANS HAYMHAKLWMX, ANS NoAen C
M36bITOYHBIM BECOM, ANA TeX, KTO NepeHec TpaBMbl ONOPHO-ABUraTeNbHOro annapara.

[anBepoB cunTaetcs ErvneT: KpacHoe Mope nsobunyer

Ansa 300poBbs

=  6anbHeoTepanusa (cna-tepanuvs) - balneotherapy - Tepanus C NOMOLLbIO BOAbI: FOpsiYMe, XON0AHbIE, FPS3EBble Nn
MUHepanbHble BaHHbI, BaHHbI C apOMaTUYECKMMN MaciaMun U TpaBamu, AyLUW, AXKaKy3W, pa3nyHbie BUabl
rmapoMaccaxa Ans penakcaumm, CTUMynsunm, noxyaeHus, nevenus n ap. TepmunH "6anbHeotepanus” Bce yalle
NPUMEHSIETCS HE TOMNbKO AJ1S BaHH, HO W NS NPOYMX BUAOB Tepanuu BoLOM, HanpuMep, NpUHATUS BHYTPb Ha
MUHepanbHbIX UCTOYHUKAX.

=  Tanaccotepanms - thalassotherapy - noasua 6anbHeoTepanum, Tepanusi C UCNOJSIb30BaHNEM MOPCKON BOAbI U
Bogopocsel (0T rpeYeckoro thalassos - Mope). 3TO MOryT 6bITb BaHHbI C MOPCKOW BOAOW MW MIOM, 06epTbiBaHWe C
MOPCKMMM BOZOPOCNAMU (a/ga€e), Hransaumm napamMm MOpPCKoi BoAbl U Ap.

= CINA-UeHTp - SPA-center (BCTpevaeTcsl spa, SpA, Spa) - MeamKo-KOCMETOIOMMUYECKUIA LLEHTP, B KOTOPOM MPOBOAMTCS
6anbHeoTepanus (Npoueaypbl C UCMOIb30BaHWEM BOAbI), @ TakXKe NpoyMe KOCMETMYECKME U nevebHble npoueaypbl
(yxoa 3a Koxkel nmua v Tena, Maccax, Aenunaums, Mackv, obepTeiBaHue 1 np.). OT Ha3BaHMs BenbrMinckoro ropoaa-
kypopTta Cna, npoc/iaBfeHHOro CBOMMN MOPSAYMMN MUHEPASIbHBIMU UCTOYHMKaMKU. SPA MOXHO paclmndpoBaTb, Kak
COKpaLLeHne OT NaTUHCKUX dpa3 "Salus Per Aquam”wnn "Sanitas Per Aquam” - "3p0poBbe 4epes Bogy". Bo MHOrmMx
OTessX eCcTb CBOW Cra-LeHTpbl, Npeanaraolme obLumpHbIi cnektp ycnyr. C nosiHbIM CMCKOM YCAyr Cha-LeHTpoB
pa3nnyHbix oTeneir TEZ TOUR no cTpaHaM MOXHO 03HAKOMMTbCS 34€eCh.

®  wwuayy (wuaTuy, Wwratcy) - shiatsu - SNOHCKUIA METOA Maccaxka, HajaBnMBaHUe NanbLamMu UK NafoHbIO Ha
onpefeneHHbIe y4acTku Tena.

= abwuaHra - abhyanga - Takke Ha3blBaeTCs alOpBeAUHECKUIA Maccad: METOA MaccaXka, OCHOBaHHbIA Ha TPaauLmsx
"AtopBeabl" - APEBHEMHANCKOrO TpaKTaTa O NoAAepXaHWUM 340PoBbsl, pa3paboTaHHOro 6osnee 5 ThicAY NeT Hasad.
Maccax "abuaHra" npoBoanTCcs 06bIYHO ABYMS MacCaXMcTamu, C UCNOSIb30BaHNEM OMNpPEAENEHHbIX Macen 1 Tpas, 1
CNYXWT ANS NOAAEPXKaHWS rapMOHUK MeXAY TE/IOM U AYXOM YenoBeKa.


https://www.tez-tour.com/restType.html?id=7010040

TaWCKMIN Maccax - thai massage - TpafUUMOHHBIN Maccax Taunanga. Mo-Tancku HasbiBaeTcs nuat phaen boran.
OCco6eHHOCTb 3TOr0 MeToAa B TOM, YTO MAaCCAXXMCT aKTMBHO UCMOJb3YET HE TOSIbKO CBOW PYKM, HO TakxKe Mpeansieybs,
JIOKTM, CTYMHU - HaNpyUMep, XOAUT MO CMMHE NauWeHTa.

NMTUHT - /ifting - KOCMEeTUYECKas, MaccaXkHasi UM XMpypryeckasi npouesypa NoATsHKKU KOXW (B OCHOBHOM Ha
numue), ans n3baBneHns oT MOpLUUH, 06BUCAHMSL.

MWIKHT - pecling - npoueaypa OTLWENYLWNBaHUS OTMEPLUMX KITETOK C MOBEPXHOCTM KOXW. [lenaeT KoXy rnaaKoi,
pOBHOI ¥ BriecTswen. s NMAMHIra UCoNb3ykoTCs TBEpAble YacTuubl (Necka, CoNiu, CKOpyrnbl OPEXOB U Ap.), a
TakoKe npenapaTbl C PPYKTOBLIMU KUC/IOTaMM.

nuMmdoapeHax - npoueaypa Koppekumn Gurypbl 1 nevyeHust LeNoauTa, akTueuavpyoLlas o6MeH BeLecTB B
XKMPOBBIX KNETKax KOXM. JIMMcboapeHax NO3BOSIET CHATb YCTaNOCTb, CNOCOBCTBYET pacc/iabneHuto Mo,
MOBbILLEHMIO 3MACTUYHOCTM KOXM, YIYULIEHMIO LIBETA /LA, YCTPAHEHWUIO OTEKOB M Pa3riaXXMBaHMIO MOPLUMH.
TepaneBT BO3AENCTBYET Ha MMMDATUYECKYIO CUCTEMY MEAJIEHHBIMU U PETYMSIPHLIMU ABUXXEHUSMM MO BCEMY TENY.
KpyroBble ABMXEHUS YepeaytoTcs € ry6okuM aaBneHneM. Mpoueaypa Bbi3biBaeT OTTOK M3BLITOUHOM XXMAKOCTU 1
TOKCVMHOB MO NMMdaTUYECKUM COCyaaM.

XaMMaM (xaMmaM) - hamam - Typeukast 6aHsl. TUMMYHbIA XaMMaM COCTOUT U3 TPEX MOMELLEHWI - TEMNION KOMHATbI, C
KOTOPOM FOCTb HauYMHAET rnocelleHne 6aHu, ropsyei (NapHoW) 1 XONOAHOM.

IMPORTANT CONCEPTS AND TERMS IN THIS TOPIC

AB - amepukaHChKUI CHITAHOK.

AC - poxxuBaHHs 0€3 XapuyBaHHS.

Al, All Inc (All-inclusive resort) - xapuyBaHHSI 10 CUCTEMI 6C€ BKIIOUEHO.
Cuctema 6ce x1oueHo: CHITAaHOK, 0011, MABEYIPOK, BEUEPsI Ta HAIO1
IIPOTSITOM JTHS.

B - xonomnuii 0yder.

BB (bed breakfast) - cuimanok mo npuHIuIy mBeachKui cTi. CKi1ag MEHIO
BIJIPI3HAETHCS B 3aJIC)KHOCTI BT KpaiHU, ajie 3aBk /a1 BMIIIYE SK XOJIOHI TaK 1
raps4i OJroja.

BF - cHimaHOK: MIBEACHKUIA CTLI.

BG (bungalo) - okpemuii HeBeIUKHIT OJHOMIOBEPXOBHUIl OYIMHOK 3 BEPaH/IO0IO.
BO (bed only) - mpoxxuBanns 0e3 xapuyBaHHS.

BTT - xapuyBaHHS: CHIZAHOK + JIIKyBaHHSI.

BV (beach view) - HoMmep 3 BHIOM Ha IIISK.

CH - nonatkoBe Mmiclie JjIs1 TUTHHUA Y HOMEP1 TOTEITIO.

CHD (child) - qutnna, mamok 10 12 poxis.

CHD1+1 - 1 nopocna moguna + 1 gutuHa

CHD1+2 - 1 nopocina moauna + 2 JUTHHA

CHD2+1 - 2 nopocinux moauau + 1 gutuHa

CHD2+2 - 2 nopocnux JIIOOUHA + 2 TUTHHH

CHD3+1 - 3 nopocnux moauau + 1 gutuHa

CHDA4+1 - 4 nopocinux moauau + 1 gutuHa

CV (city view) - craHgapTHHII HOMEp 3 BHJIOM Ha MicTO a00 ITaHOPaMOIO Ha
OKOJIHI[IO TOTEIO.

CVB - cranpapTHUil HOMED 3 BUAOM Ha MIiCTO 200 MAaHOPAMOIO Ha OKOJIHIT
rOTeIo 3 OAJIKOHOM.

DBL (double) - crannapTHuii ABOMICHUI HOMEp Y TOTEIII 3 OJHUM BEITUKUM
JKKOM.

DBL + EXB - gBomicHHIT HOMEp + JOAATKOBA JIKKO.
DBL + CHD - nBomicHuit HOMEp y TOTEII 3 OJHIEIO TUTHHOIO.
DBL + 2 CHD - nBomMicHHMIf HOMEp Yy TOTENi 3 IBOMA TITHMH.



DLX - Homep mokpaiieHoi KoM(GpOPTHOCTI.

DLXGV - HoMep mokpalieHoi KoM(pOPTHOCTI 3 BUJIOM Ha Cajl, MapKOBY 30HY.
DLXLYV - Homep nokparnieHoi KoM(pOPTHOCTI 3 BUJIOM Ha JaryHy.

DLXSV - HOMep nokpaiieHoi KoM(pOPTHOCTI 3 BUJIOM Ha MOpe.

DUPLEX - nBonoBepxoBuii HOMEp B FOJIOBHOMY KOPITYCI 3 BITaJIbHEIO Ha
IICPIIOMY IIOBEPCI Ta CIAJIBHEIO Ha APYTOMY ITOBEPCI.

DV (dune view) - HoMep TOTEIIO 3 BUIOM Ha IilaHl JIOHU.

EB - anrmiiicbkuii CHITaHOK.

EXB (extra bed) - nomaTkoBe 7i’KKO y JBOMICHOMY HOMEDI.

FB (full board) - moBuwuii mancioH: cHigaHOK, 001, MiABEYIPOK, BeUepsl.
FBT - xapuyBanHs y caHaTOpii: mOBHUI maHCcioH. O3/10poBYa porpama,
JIKYBaJILHUH KYypC.

GOLFV - Homep 3 miiBuiieHUM KoMGOPTOM 3 BUJIOM Ha MOJIE JIJIsl TOJIb(Y.
GV (garden view) - ctangapTHUIT HOMED y TOTEJI 3 BUOM Ha cajl, apK.
GVB - crangapTHHI HOMEp y TOTEINI 3 BUAOM Ha caJl Y IapK Ta OaJIKOHOM.
HB (half board) - nenoBHui1 maHcioH: cHimaHOK, Beueps. Q011 3aBKAM 3a
JTOAATKOBY ILIATY.

HB+ - po3mrpeHuii HeNMOBHUM MAHCIOH (BKJIFOUEHI HAIoi Ha Beyepro abo B
0017).

HBB - rapsiunii Oyder.

HBT - xapuyBanHs + jikyBaHHs. [lommpeHuit KOMIUIEKC TTOCTYT Y
JTIKYBAJIBHUX TOTEJSAX, CAHATOPISAX, MAaHCIOHATAX.

HV (holiday village) - koMIIeKCHHIT TOTENH 3 BEIMKOI TEPUTOPIEIO 31
CIIOPTHBHUMH Ta PI3HOMAaHITHUMH PO3BaKaJIHbHUMH MaljaHunkaMu. [ oTenb
Ma€ BHTJISI]T MEPEXKi HEBEJIMKUX OYJIMHOYKIB TUITY OYHTao.

INF (infant) - manrok 10 2 pokis.

JS - HOMeED 3 migBHIIEHHUM KOM(OPTOM Ta HEBEJIIMKOIO BiTATBHEIO.

LUX (luxe) - amapTamMeHTH JIFOKC Ki1acy.

LV (land view) - HOMep 3 TaHOPaMHHUM BHJIOM HA MiCIIEBICTb.

MB (main building) - Homep B Toj10BHOMY KOpITyci, OYIiBIi.

MYV (mountain view) - HoMep TOTEI0 3 BHJIOM Ha rOpH.

OBT - xapuyBaHHS 3TiTHO MPOTPAMU Ta Kypc JIIKYBaHHs y CAaHATOPIi, MaHC10H1
Ta roTeJl 3 BIAMOBIAHOIO JIIKYBATLHOIO 0a3010.

OV (ocean view) - Homep y roTesi 3 BUAOM Ha OKEaH.

PA - craniapTHUI HOMEp TOTEII0 3 BUXOJI0M J0 OaceitnHy.



PP - xapuyBaHH 32 IpOrpamMoro.

PV (pool view) - crangapTHHI HOMEp TOTEJII0 3 BUIAOM Ha OaceiH.
PVB - Homep rotemnto 3 BUgom Ha 0aceiiH 3 0aJIKOHOM.

RO - npoxxuBaHHs 6€3 XapuyBaHHS.

R.O.H. (run of the house) - po3miiieHHs TypucTa B roteji 0e3 monepeHboro
yTOYHEHHS TUIy HOMEpa Ta BH]Y 13 BIKHA.

RV (river view) - crangapTHU HOMEp FOTEJIIO 3 BUJOM Ha PIiuKy.
RVB - crannapTHuii HOMep roTento 3 BUIOM Ha PiuKy 3 0aJIKOHOM.
SGL (single) - crangapTHHiT 0OTHOMECTHBIH HOMED 3 OJJHUM JIIKKOM.
SGL + CHD (2-6) ( single + children) - 1 mopocnuii + mairok Big 2-6 pokis.
SNGL (single) - cranmapTHHiT OTHOMICHUI HOMED.

SNL + CHL - ogHOMICHUI HOMEp y TOTEJN1 3 OAHIEI TUTHHOIO.
SNL + 2 CHL - ogHoMicHMIT HOMEp y TOTEJIi 3 IBOMA JIThMHU.

SSV - HoMep roTento 3 O1YHUM BHAOM Ha MODE.

STD (standard) - crangapTHHIT HOMED y TOTEII.

STDB - cranmaptauit Homep 3 0aTKOHOM.

SUPPV - HOMEp TOTENIO 3 MOKPAIICHNM BUIOM Ha OaceiiH.

SUPSV - HOMep roTento 3 MOKpaIeHuM BUJIOM Ha MODE.

SUT (suite) - Homep y TOTeli 3 MiABUIICHUM KOM(OPTOM, HalJacTime BeIuKa
KiMHATa, sIka Ma€ 30HY JUTSI BIIMTOYHHKY.

SV (sea view) - HoMep TOTEITIO 3 BUIOM Ha MOpE.
TWIN (twin) - 1BOMiCHHI HOMED 3 IBOMa OKPEMHUMH JIDKKAMHU.

TRIPL, TRPL (triple) - tpumicHuit HOMEp y TOTEII.



TPL - cranpapTHHIl TPUMICHUNA HOMED Y TOTEN1 TPhOMa OKPEMUMU J1KKAMHU.
VGL - Homep B okpeMiii BULII, sIka Ma€e OJMH a00 JIE€KUIbKa HOMEPIB.

VILLA - Bina, okpemuit 6yauHok VIP piBHs, K mpaBUIo Ma€e €KCKIIO3UBHE
pO3MillleHHsI, OUTBIITY TIJIOIY, CBiM caja, OaceiH.

VV (valley view) - Homep TOTeI0 3 BUIOM Ha JIOJIMHY.

QDR, QDPL (quadripple) - cranmapTHHii YOTHPUMICHHI HOMEp y rotei 4
OKpPEMHUMH JIDKKaMU a00 2 TBOCTAIbHUMU JIIKKAMHU.

5 PAX, 6 PAX - 6aratomicHi HOMEpH: M'ITH, INIECTUMICHI HOMepH (1 T.1I.)
1 BDRM - anapramMeHTH 3 OJIHOIO CIAJIbHEIO.

2 BDRM - anapTameHTH 3 ABOMa CHAJIbHAMH.

GLOSSARY TOURIST MOTIVATIONS

1. Accessible — adj easy for anyone to obtain and use; easy to visit 2. Acquire — v to get something, for
example by buying it or being given it; to get new knowledge ora new skill by learning it 3. Adventure —
n [C/U] an exciting, unusual, and sometimes dangerous experience 4. Affordable — adj cheap enough for
ordinary people to afford 5. Aid — n [C/U] help with doing something; money, food, or other help that an
organization or government gives to a country or area where people need it, for example because
of a war or flood; money that a government gives to a person, group, or organization that it wishes to help
6. Alongside — adv, prep along the side of something, or close to the side of it; important enough to be
considered as being in the same class as someone or something else that is well known; if different
systems, processes, or ideas exist alongside each other, they exist at the same time 7. Anticipate —v to
think that something will probably happen; to be excited about something enjoyable that is going
to happen soon;to guess that something will happen, and be ready to deal with it 8. Arch —n [C] a
structure, consisting of a curved top on two supports, that sometimes holds

the weight of something above it 9. Arouse — v evoke or awaken (a feeling, emotion, or response); excite or
provoke (someone) to anger or strong emotions; awaken (someone) from sleep 10. Associated with — v to
form a connection in your mind between different people or things 11. Attempt — n [C] an effort to do
something 12. Available — adj able to be obtained, taken, or used; not too busy to do something 13.
Awesome — adj very impressive and sometimes a little frightening; extremely good 14. Battle —n [C] a
situation in which different people or groups compete with each other in order to achieve something
or get an advantage 15. Best man — n a male friend or relation of the bridegroom who stands with him
and helps him during a marriage ceremony 16. Beverage — n [C] a drink of any type 17. Big Ben —a large
bell in the tower next to the Houses of Parliamentin London, on which there is a clock. This name is
often used for referring to the tower or its clock. 18. Blitz — n [C] a sudden military attack 19. Bowler
hat — n [C] a hard round black hat, worn especially by businessmen in the past
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20. Bronze — n [U] a hard brown metal used for making statues and objects for decoration. It is made by
mixing copper and tin. 21. Bucket-list — n [C] a list of the things you want to do before you reach a certain
age, or before you die 22. Business trip — n [C] a journey taken for business purposes 23. Buzz —v when an
insect such as a fly or bee buzzes, it makes arough continuous sound; if your ears or your head are
buzzing, you can hear a continuous sound inside your head 24. Canary Wharf —n [C] a major business
district located in Tower Hamlets, East London. It is one of the United Kingdom's two main financial
centres —along with the traditional City of London — and contains many of Europe's tallest buildings,
including the secondtallest in the UK 25. Cease — v to stop happening or continuing 26. Celebration — n
[C/U] a party or special event at which you celebrate something such as a birthday or a religious
holiday; the activity of celebrating something 27. Changing of the guard —the ceremony where the Old
Guard hands over responsibility for protecting Buckingham Palace and St. James's Palace to the New Guard
28. Charitable — adj intended to help people who are poor or ill, or who need advice and support 29.
Chinatown —an area ina large city that has many Chinese restaurants and shops and where the

population is mainly Chinese 30. Clamber —v to climb something with difficulty, using your hands and
feet 31. Commercialized — adj changed from something enjoyable or important into something that
exists to make a profit 32. Concrete — n [C] a very hard building material made by mixing together
cement, sand, small stones, and water, then letting it dry 33. Contribute — v to give money, goods, or your
time and effortin order to achieve something, especially when other people are also helping 34.
Courage — n [U] the ability to do something that you know is right or good, even though it is dangerous,
frightening, or very difficult 35. Creature — n [C] anything that lives except plants 36. Cricket — n [U] a game
played by two teams of 11 players who get points by hitting a ball with a bat and running between two
sets of sticks called stumps. Someone who plays this sportis called a cricketer 37. Demand —n [C/U] a
strong request; the amount of a product or service that people want, or the fact that they want it 38.
Dimension —n [C] a measurement of something in a particular direction, especially its height, length, or
width; a part or feature, or way of considering something 39. Direct flight — n [C] any flight between two
points by an airline
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with no change in flight numbers, which may include a stop at an intermediate point 40. Dirigible —n [C] an
aircraft like a large balloon (a bag filled with gas) with an engine 41. Discover — v to find out something
that you did not know before; to find a place, fact, or substance that no one new about before 42. Disrupt
—v to interrupt something and prevent it from continuing by creating a problem 43. Diverge — v to follow
a different direction, or to be or become different 44. Docklands — n [U] an area of east London, near the
River Thames, where old warehouses (large buildings for storing goods) have been changed into
fashionable flats and the offices of many banks and other businesses 45. Double-decker —n [C] a bus
that has both an upper and a lower level where people can sit 46. Drab —adj boring, especially in
appearance; having little colour and excitement; lacking brightness or interest; drearily dull; of a dull light
brown colour 47. Escape — v to get away from a place where you are in danger; to get away from a very
unpleasant situation; to get away from an embarrassing or annoying situation; to avoid a difficult or
unpleasant situation; to avoid thinking about or dealing with an unpleasant situation that you are in 48.
Exhibition — n [C/U] an

event at which objects such as paintings are shown to the public, a situation in which someone shows a
particular skill or quality to the public, or the act of showing these things 49. Facilities — n [pl] the
buildings, equipment, and services provided for a particular purpose 50. Flotation — n [C] the ability to



float, or the process of floating 51. Gamut — n the complete range of things of a particular type 52. Gear —
n [U] the special clothes and equipment that you use for a particular activity 53. Generate —v to cause
something to exist; to produce energy in a particular form; to create jobs or work 54. Golf — n [U] a game
played outside on grass in which each player tries to hit a small ball into a series of nine or 18 small
holes, using a long, thin stick with a club end 55. Gothic — adj of or like a style of building that was
common in Europe between the 12th and 16th centuries; the characteristics are pointed arches and
windows, high ceilings, and tall, thin columns 56. Gourmet — n [C] someone who knows a lot about
good food of very high quality and wine 57. Gradually —adv slowly in small stages or amounts 58. Graceful
—adj having or showing grace or elegance 59. Greenwich — n an early- established district of today's
London, England, centred 5.5 miles
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(8.9 km) east south-east of Charing Cross. The town lends its name to the Royal Borough of Greenwich 60.
Greenwich meridian — n [C] the prime meridian, which passes through the former Royal Observatory at
Greenwich. It was adopted internationally as the zero of longitude in 1884 61. Harbor —n [C] an area of
water near the land where it is safe for boats to stay. A port is a harbour where passengers and goods can
be taken on and off 62. Heritage — n [C/U] the art, buildings, traditions, and beliefs that a society considers
important to its history and culture 63. High-rise — adj a high-rise building is very tall with many floors or
levels 64. Hillwalking — n the movement through and over hills and mountains without the planned use of a
climbing rope or other climbing aids. It can take place within the UK or in any part of the world which has
mountainous terrain. Outside the UK it is usually referred to as trekking, but the principles are the same
and the necessary skills are similar. 65. Holy —adj important in a religion, or used in worship; respected
for living a very religious life 66. Impact — n [C] an effect, or an influence 67. Impart — v to give something
such as information, knowledge, or beliefs to someone; to give something a particular quality 68.In a
nutshell — used for

saying that you are going to express something in a simple, direct way 69. In pursuit of — chasing after
something in order to achieve it 70. Incentive — n [C/U] something that makes you want to do something
or to work harder, because you know that you will benefit by doing this 71. Inclined — ad] feeling that
you want to do something; tending to behave in a particular way or to be interested in a particular
thing 72. Income — n [C/U] money that is derived from working or from investing money 73. Incredible — adj
surprising, or difficult to believe 74. Infrastructure — n [C/U] the set of systems within a place or
organization that affect how well it operates, for example the telephone and transport systemsin a
country 75. Landmark — n [C] a famous building or object that you can see and recognize easily 76. Layout
—n [C] the way in which the different parts of something are arranged; the way in which something such
as a room, building, or city is arranged 77. Leisure tourism —n [U] also called pleasure tourism or holiday
tourism. It is a type of tourism when a person goes on holiday and does not travel on business. Thus, the
purpose of tourism in this case is recreation. Leisure travellers look for sun, sea and sand. They want to go
sunbathing, swimming and diving. So this kind of travellers go
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to sea resorts or holiday camps and stay at resort hotels. Leisure travellers enjoy organized entertainment
and sport. In a resort hotel there are always swimmingpools, fitting-centres, tennis courts, discos. A resort
hotel offers its customers contests, concerts, shows, animation programmes for children. Usually it offers
tours and visits to different attractions: local sights or amusement or theme parks. 78. Life span —n [C] the
length of time that a person or animal lives or is expected to live 79. Long-haul — adj travelling a long
distance, especially by air 80. Lose sight of — v to forget an important fact, or to forget what your main



aim is, because you are thinking too much about other things 81. Magnify —v to make something appear
bigger than it really is; to make something appear more important, severe, or dangerous than it really
is; to praise 82. Marine toilet — n [C] designed to maintain sanitation on the open sea. The reasons a normal
toilet will not work should be reasonably apparent. A bowl that always has water would be subject to
spilling out over the sides in rough weather. As such, a marine toilet bowl is typically kept dry. Water is then
pumped into the bowl after use, much like an airline toilet. 83. Monitor — v to regularly check something
or watch someone in order to find out what is happening 84. Open returns — are flexible

tickets as you do not need to specify the exact time and date you want to return on. If you've purchased an
Off-Peak or Super Off-Peak ticket, you can change the time of your outbound date, but must travel on the
date specified on the ticket. An Anytime ticket can be used on the outbound journey for the date specified
on the ticket and any day up to 4 days later. All you need to do is make your return journey within the time
specified, typically 28 days after the outward journey. Tickets with the name 'Day' (such as Anytime Day
Return) only allow you to return on the same day as your outward journey. There are 3 types of Open
Return tickets available, each with varying flexibility and cost: Anytime Return —no restriction on return
travel. Off-Peak Return—return travel permitted Off-Peak trains only. Super Off Peak Return —return
travel restricted to only Super OffPeak trains. 85. Overseas —adj happening or existing ina country
across the sea from your country; coming from a country across the sea 86. Pageantry —n [U] the
traditional features of formal ceremonies, for example special clothes, music, and decoration 87.
Parasailing — also known as parascending or parakiting, is a recreational kiting activity where a person is
towed behind a vehicle (usually a boat) while attached to a specially designed canopy wing that reminds
one of a parachute, known
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as a parasail wing. The manned kite's moving anchor may be a car, truck, or boat. The harness attaches
the pilot to the parasail, which is connected to the boat, or land vehicle, by the tow rope. The vehicle then
drives off, carrying the parascender (or wing) and person into the air. If the boat is powerful enough, two or
three people can parasail behind it at the same time. The parascender has little or no control over the
parachute. The activity is primarily a fun ride, not to be confused with the sport of paragliding 88. Piccadilly
Circus — a place in London where several large roads join each other and where there is always a lot of
traffic. People sometimes say a place is _like Piccadilly Circus’ when they mean it is busy or crowded. In
this context, a circus, from the Latin word meaning —circle||, is a round open space at a street junction 89.
Pilgrimage — n [C/U] a journey that a religious person makes to a holy place 90. Pour in — v to arrive or go
somewhere quickly in a large group orin large amounts; to (cause to) flow quickly and in large
amounts 91. Psychologist — n [C] someone who studies how people’s minds work and how this affects
their behaviour 92. Reasonable — adj someone who is reasonable behaves ina sensible and fair way;
used about people’s decisions, actions etc; if

something is reasonable, there are good reasons for thinking thatitis true or correct; fairly good,
although not extremely good 93. Reject — v to not agree to an offer, proposal, or request; to disagree
with an idea, argument, or suggestion; refuse to agree to (a request) 94. Relief — n [U] a relaxed happy
feeling that you get because something bad has not happened or a bad situation has ended; the
reduction of pain or the effects of an illness 95. Remain — v to continue to be in a particular situation or
condition; to continue to be something, even after a long period of time; to continue to exist, especially
after other things have gone or been dealt with 96. Residence — n [C/U] a house or other place where
someone lives, especially a large house used by an important person; the fact that someone lives
somewhere, or the period of time that they spend living there 97. Reunion — n [C] a social event for



people who have not seen each other for a long time, for example members of the same family or
people who studied or worked together 98. Revenue —n [C/U] income from business activities or taxes
99. Reward — n [C/U] something good that happens or that you receive because of something that you
have done; money that you receive for working
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100. Royal — adj relating to a king or queen or the members of their family 101. Rung —n [C] one of the
narrow bars across a ladder, that you put your feet on when you climb up; a level of achievement 102.
Sailing — n [U] the sport or activity of travelling across water in a sailing boat 103. Search engine —n [C] a
computer program used for searching for information on the Internet 104. Seeker —n [C] someone who
is looking for something or trying to get something 105. Sensation — n [C/U] a feeling, especially a strange
one, caused by a particular experience; an event that causes a lot of excitement and interest 106. Shore
—n [C] the land that is on the edge of a lake, river, or sea 107. Shrine —n [C] a holy or sacred place, which is
dedicated to a specific deity, ancestor, hero, martyr, saint, daemon, or similar figure of awe and respect, at
which they are venerated or worshipped. Shrines often contain idols, relics, or other such objects
associated with the figure being venerated. 108. Sights — n [pl] places of interest, especially to visitors
109. Significant — adj very large or noticeable; very important 110. Skydiving — also known as parachuting is
a method of transiting from a high point to Earth with the aid of gravity, involving the control of speed
during the descent with the

use of a parachute. It may involve more or less free-fall, a time during which the parachute has not been
deployed and the body gradually accelerates to terminal velocity 111. Snorkel —n [C] a piece of equipment
with a tube and mouthpiece that fits into your mouth so that you can breathe while swimming just
below the surface of the water 112. Software — n [U] programs used by computers for doing particular
jobs; part ofa  computer system that consists of encoded information or computer instructions, in
contrast to the physical hardware from which the system is built 113. Soho — n an area of the City of
Westminster and is part of the West End of London, England. Soho is a small, multicultural area of central
London; a home to industry, commerce, culture and entertainment, as well as a residential area for both
rich and poor. It has clubs, including the former Chinawhite nightclub; public houses; bars; restaurants, etc
114. Solar power — n [U] energy that uses the power of the Sun’s light and heat to produce electricity
115. Span —v to last for a particular period of time, especially a long period; to include the whole of an
area; if a bridge spans an area of water, it crosses it; to include a number of different things 116.
Speechless — adj so surprised, upset, or angry that you cannot think of anything to say
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117. Storyteller — n [C] a person who writes, tells, or reads stories 118. Stumble — v to fall or almost fall
while you are walking or running; to move with difficulty and nearly fall because you are tired or ill; to
make a mistake when you are trying to achieve something 119. Subtropical — adj belonging to or relating to
parts of the world that are immediately south or north of the tropics (the hottest areas) and have very
hot weather at some times of the year 120. Summit — v the top of a mountain; the highest level of
achievement in something; a meeting or series of meetings between leaders of two or more countries
121. Supply —v to provide someone or something with something that they need or want 122. Surface —
n [C] the top of a layer or outside part of something 123. Swift — adj moving or capable of moving with
great speed; happening quickly or immediately 124. Take for granted — to expect someone to always be
there and do things for you even when you do not show that you are grateful; assume that something is
true without questioning it; to get used to something 125. Take off —v if an aircraft takes off, it leaves



the ground and starts flying 126. Tend to — v regularly or frequently behave in a particular way or have a
certain characteristic; to deal with the problems or needs

of a person or thing 127. The City (London) — n the business centre of London where the large financial
organizations are, such as the Bank of England 128. Thrill — v to make someone feel very excited and
pleased; n [C] a feeling of extreme excitement, usually caused by something pleasant 129. Trade fair —n
[C] an event at which companies show their new products 130. The Tube —n [C] the system of
underground trains in London 131. Unspoilt — adj an unspoiled place is beautiful because it has not been
changed or damaged by people 132. Vegetate — adj to start producing leaves or flowers; to be lazy or not
active 133. Vegetation — n [U] plants in general, or plants that are found in a particular area 134. Vessel —
n [C] alarge boat or ship 135. View —n [C] a personal opinion, belief, or attitude about a particular
situation or subject; the area or place that can be seen; a sight or prospect, typically of attractive natural
scenery, that can be taken in by the eye from a particular place 136. Vigor — n [U] bodily or mental energy,
enthusiasm, and determination 137. Walkway — n [C] a path that has been built for people to walk along,
sometimes referring to one that is above ground level and connects two buildings
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138. Wander —v to travel from place to place, especially on foot, without a particular direction or
purpose; to stroll 139. Wedding — n [C] a ceremony in which two people get married 140. Westminster
Abbey — formally titled the Collegiate Church of St Peter at Westminster, is a large, mainly Gothic abbey
church in the City of Westminster, London, just to the west of the Palace of Westminster. It is one of the
United Kingdom's most notable religious buildings and the traditional place of coronation and burial site for
English and, later, British monarchs. Between 1540 and 1556, the abbey had the status of a cathedral. 141.
Whole — adj complete or not divided; all of; entire 142. Wholesome — adj conducive to or suggestive of
good health and physical well-being; conducive to or characterized by moral well-being; likely to have a
positive influence on people's behaviour or mental state 143. Wild — adj (of an animal or plant) living or
growing in the natural environment; not domesticated or cultivated; (of a place or region) uninhabited,
uncultivated, or inhospitable; (of sea or the weather) rough and stormy; (of people) not civilized; primitive;
lacking discipline or restraint 144. Worthwhile — adj worth the time, money, or effort spent; of value or
importance 145. Xhosa — n a member of a South African people traditionally living in the province of
Eastern

Cape. They form the second-largest ethnic group in South Africa after the Zulus. 146. Zip-line — consists of a
pulley suspended on a cable, usually made of stainless steel, mounted on a slope. It is designed to enable a
user propelled by gravity to travel from the top to the bottom of the inclined cable by holding on to, or
attaching to, the freely moving pulley. Zip-lines come in many forms, most often used as a means of
entertainment. They may be short and low, intended for child's play and found on some playgrounds.
Longer and higher rides are often used as a means of accessing remote areas, such as a rainforest canopy.
Zip line tours are becoming popular vacation activities, found at outdoor adventure camps or upscale
resorts, where they may be an element on a larger challenge or ropes course. The jungles of Costa Rica,
Florida, Puerto Vallarta, and Nicaragua are popular destinations for zip line enthusiasts.

GLOSSARY TRAVEL AGENCIES



1. Accommodation n a place for someone to stay in; accommodate v 2. Advertise v to tell the public about a
product or service in order to persuade them to buy it 3. Advertisement n a picture or picture+set of words
or text only, which is intended to persuade people to buy a product or use a service, or that gives
information about a job that is available or an event that is going to happen 4. Agency window a similar
frame in a travel agency, used especially for showing goods to the public 5. Arrangement n practical plans
for managing the details of an event involving many people; arrange v 6. Arrival the time when someone or
something arrives at a place from somewhere else; arrive v 7. Assess v to carefully consider a situation,
person, or problem in order to make a judgment; assessment n 8. Awareness the fact of knowing that
something, for example, a particular company or product, exists; to be aware of something 9. B&B (Bed and
Breakfast) a private house or small hotel where you can sleep and have breakfast 10. Bargain n, v to discuss
the conditions of a sale, agreement, for example to try and get a lower price; a great deal 11. Beforehand
before a particular event; used especially for talking

about something done in preparation for the event 12. Benefit n (for) an advantage you get from a
situation; benefit v considerably / enormously good for something/someone 13. Body clock the natural
system in your body that controls your behaviour at particular times of the day or year, for example: what
time you wake up or feel hungry 14. Book v to make arrangements to stay in a place, or travel at a
particular time in the future SYN reserve 15. Booking an arrangement to buy a travel ticket, stay in a hotel
room at a later date; to make a booking 16. Booking reference number a number that shows someone
where they can find information that they need 17. Brochure a small magazine containing details and
pictures of goods or services that you can buy 18. Browse v to look at different parts of a magazine, the
Internet, hoping to find something that interests you 19. Cancellation n a decision to stop something that
has been arranged from taking place; cancel v 20. Cancellation charge an amount of money that you have
to pay, especially when you had planned to visit a place or when someone does something for you 21.
Capture v to feel the atmosphere of something 22. Commerce n the buying and
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selling of goods and services 23. Compensation money that someone receives because something bad has
happened to them 24. Compulsory must be done because of a rule or law 25. Confirm v to say that
something is definitely true because you know about it; confirmation n 26. Congress hotel a hotel which
provides everything necessary for large meetings, with a lecture theatre and exhibition facilities 27. Contact
details your email address and phone number, possibly your home address, fax number, etc. 28. Convince
to persuade someone to do something 29. Country house hotel a hotel which is situated in pleasant
scenery, and provides comfortable but informal accommodation for people who want to relax in a quiet
place 30. Delay n a situation in which a plane, train leaves or arrives late; delay v 31. Departure an act of
leaving a place, especially at the start of a journey; depart v 32. Deposit details a record of the amount of
money that a customer has paid as the first part of a large payment 33. Direct selling the practice of selling
products and services directly to the public, without using shops, agents 34. Double room a room that is
large enough for two people to sleep in,

especially one in a hotel or a rented property 35. Economy class the cheapest type of seats in a plane 36.
Engaged if you call someone on the telephone and their line is engaged, they are already speaking to
someone else 37. Establish to form or create something for the first time 38. Estimate a calculation of the
value, size, amount, etc of something made using the information that you have, which may not be
complete 39. Exile n a situation in which you are forced to live in a foreign country because you cannot live
in your own country, usually for political reasons 40. Feature n one of the details that describes a particular
product or service 41. Full-board a hotel which provides guests with all their meals 42. Genuine adj real,



rather than pretended or false 43. Guest house a small hotel, usually run by the person or family that owns
it 44. Half-board the price of a room in a hotel that includes breakfast and dinner 45. Heyday n the time
when someone or something was most popular, successful, or powerful 46. Homeward flight one in which
you are going in the direction of home 47. In bulk in large quantities, and usually at a reduced price 48. In
time early enough
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49. Insurance premium a regular payment made to an insurance company so that you are protected by
insurance 50. Investigate to find out information, for example: by asking somebody a number of questions
51. Itinerary a list of things that will happen, for example: on a tour, and their times 52. Light budget not
very much money 53. Like clockwork happening or working correctly, with no problems or delays 54.
Luxury hotel a hotel which provides every facility (service and convenience) a wealthy guest might need 55.
Market v to show and advertise a product to the public 56. Meal basis an agreement of how many meals
will be provided as part of a holiday package, for example: bed and breakfast or full board 57. Melting pot a
situation in which there are many different types of people, ideas, religions, etc existing together 58.
Memorandum (memo) a short legal document that contains the important details of an agreement 59.
Notorious (for) famous or well known for something bad 60. On time arriving at the correct time and not
late 61. Option an extra feature on a new product that you can choose to add when you buy it; something
that you can choose in a particular

situation 62. Outward flight one in which you are going away from home 63. Overlook v to have a view of
something from above 64. Party a group of people who go somewhere together 65. Porterage n when
someone helps you carry bags that you are travelling with 66. Premier class best, largest, or most important
67. Product n something that a company sells 68. Raise v to increase something 69. Rapport n friendly
agreement and understanding between people 70. Reasonable price an affordable and convenient price 71.
Refund n money that was yours that you get again, especially because you have paid too much for
something or have decided you do not want it 72. Refund v to give someone their money back, especially
because they are not satisfied with the goods or services they have paid for 73. Requirement n something
that someone needs or demands; require v 74. Reservations data key information about one‘s booking 75.
Resort hotel a hotel in a resort, for people who are on holiday rather than on business 76. Return flight an
air journey that departs from and arrives back at the same airport 77. Run out of time to have no more
time available to finish something
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78. Rush n a situation in which you need to hurry 79. Sales consultant a person whose job is to give
customers information and advice in order to help them buy the product that is right for them 80. Sales
process all the activities that happen between a customer first knowing that a product exists, and buying
the product 81. Select v to choose something or someone by thinking carefully about which is the best,
most suitable 82. Service n help and advice given to customers in a shop, hotel, or business; service v 83.
Single room a room that is meant to be used by one person only 84. Site n a place where something
important or interesting happened 85. Sky-high price extremely high 86. Suitability the degree to which
something or someone has the right qualities for a particular purpose 87. Time zone one of the 24 areas
that the world is divided into, each of which has its own time 88. Travel agency a business that helps
people plan holidays and make travel arrangements 89. Travel agent a person or company whose business
is to make travel arrangements for people, for example: buying tickets, arranging hotel rooms, or selling
package holidays 90. Travel insurance an arrangement with the company where you pay



them a small amount of money before you travel, and they agree to pay the costs if you are ill or die, or
lose or damage something 91. Twin room a room that contains two single beds 92. Variety a number of
things, ideas that are all different from one another 93. Venue the place where an activity or event happens
94. Visa an official mark put on your passport that gives you permission to temporarily enter or leave a
foreign country
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